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IEVADS

Latvijas izdevigais geografiskais novietojums, bagatais vestures un kultiiras
mantojums, ka arT neskarta daba ir lieliski priek$nosacijumi tiirisma attistibai,
taja skaita arT lauku tirisma attistibai, to aizvien vairak sekmgjot ar kulttras
mantojuma produktu/pakalpojumu ieklausanu lauku tiirisma piedavajuma.

Lauku tarisms ir kluvis par vienu no saimniekoSanas dazadosanas veidiem,
tapéc lauku tlirisms, Tpasi agrotlirisms, ir ari lauksaimniecibas nozare, kas ne
tikai dod iesp&ju paSmaju iedzivotdjiem, ka arl arzemju tdristiem aplikot
Latvijas krasno un vesturiski nozimigo ainavu, atpiisties daba, bet arT baudit
kultiras mantojuma produktus/pakalpojumus, pieméram, kulinara mantojuma,
amatniecisko darinajumu, tradiciju kopSanas aktivitasu forma.

Lielai dalai zemnieku dazadu apstaklu d€l samazinas ienakumi no
lauksaimnieciba izmantojamas zemes apsaimniekoSanas. Tap&c lauku
iedzivotdji, ieguldot parsvara nelielu kapitalu, sakartojot apkartni un razoSana
neizmantotas ekas, pievérsas lauku tarismam. Sis uznémgjdarbibas veids lauj
pelnit visu gadu, lai gan ienakumu lielums sezonas ir atskirigs. Tadgjadi tiek
investeti lidzekli lauku novadu attistiba.

Sads lauku teritoriju attistibas virziens uzsvérts Latvijas ilgtsp&jigas
attistibas stratégija Iidz 2030. gadam jeb ,,Latvija 2030”: lai nodro$inatu lauku
attistibas telpas resursu efektivu izmantosanu, nepiecieSams dazadot lauku
ekonomiku, attistot lauku tirismu, amatniecibu, biologisko lauksaimniecibu,
derigo izraktenu ieguvi un bivmaterialu razoSanu, transporta un citu
pakalpojumu uzneémumu attistibu, klasteru veidosanos.

Latvijas iedzivotajiem ir kopigs materialais un nematerialais kultiiras
mantojums, kas uzkrats gadsimtiem ilga radosa darba. Kultiira ir pamata tam,
ka nacija ir attistfjusies un kada ta biis turpmak. Kopigs kultiiras mantojums,
valoda, tradicijas un vértibu izpratne ir galvenie komponenti, kas nodrosina
piederibas izjlitu noteiktai kopienai un veicina sabiedribas saliedétibu. Plasa
nozimé kulttra ir vertibu sistéma, kas ir identitates un individa, kopienas,
nacijas dzivesveida pamata. Vienlaikus kultlira ir arT mehanisms So vertibu
veidoSanai, analizei un nodosanai talak, veidojot Latvijas kultiiras telpas
ilgtsp&ju.

Turisms, taja skaita lauku tirisms, ir viena no Latvijas prioritarajam
tautsaimniecibas nozarém, kuras pakalpojumi vienlaikus ir arT eksportprece, un
tam, it Ipasi lauku apvidos, ir sociala un regionalo attistibu veicinosa ietekme.

Turisma pakalpojumi nemitigi attistas pasaulé un arT Latvija. Kultiiras
mantojuma tarisms ir tirisma veids, kur§ citu merku vidi versts uz iepaziSanos
ar savas vai citu valstu musdienu kultiiras noriseém, kultiiras mantojumu un
ievérojamam vietam.
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Latvijas ilgtsp&jigas attistibas strategija lidz 2030. gadam jeb ,,Latvija 2030”
pirma prioritate ir Latvijas kultiiras telpas attistiba, jo stipras un radoSas nacijas
identitate saknojas tas unikalajas, mantotajas un jaunraditajas materialajas un
garigajas vertibas. Ta vieno un saliede sabiedribu jaunu ekonomisku, socialu un
kulttiras vertibu radiSanai, kuras noverte un pazist ar1 pasaulg.

Nozimigus pétijumus lauku teritoriju attistiba, kultiras tiirisma, kultras
mantojuma saglabasana un aktualizé€Sana, lauku tirisma joma veikusi gan
arvalstu pétnieki (G. Richards, C. Gratton, W. Munsters, A. M. Hjalager,
M. Bauer, P. Roth, A. Langemyer, H. Kalogeropoulou, G. O. Donnchadha, P.
Costa, M. Foley, C. Pocock, S. Baum), gan Latvijas p&tnieki (A. Liscova, T.
Grizane, 1. Sture, A. Melluma, R. Karnite, M. Piukis, M. Krizmétra, B. Rivza).
P&tijuma objekts ir kultiiras mantojuma produktu razotaji un iedzivotaji Latvija
un arzemes (Zviedrija, Lietuva, Rumanija, Serbija, Baltkrievija).

Petijuma prieksmets ir kultiiras mantojums lauku tGrisma attistiba Latvijas
regionos.

Promocijas darba izvirzita hipotéze: kultiiras mantojuma izmantosana lauku
tarisma var sekmét regionu ekonomisko attistibu.

Promocijas darba meérkis: izpétit kultiiras mantojuma teoré&tiskos aspektus,
ta izmantoSanas pieredzi, identificét problémas un izstradat kultiiras mantojuma
izmantoSanas scenarijus lauku tirisma.

Meérka sasnieg8anai izvirzitie uzdevumi:

1. iepazities ar kultlras mantojuma vé&sturiskajiem un teorétiskajiem

aspektiem;

2. izanalizét kultiras mantojuma tiesisko un normativo regul&jumu
starptautiska un Latvijas meroga;

3. izvertet kultiras mantojuma praktisko pielietojumu lauku tOrisma
attistiba;

4. izstradat kultiras mantojuma talakas izmanto$anas scenarijus lauku
tirisma Latvijas regionos.

P&tfjuma uzdevumu risinaSanai izmantotas metodes

e Tirisma un lauku tdrisma nozares teorétiskajiem aspektiem un
normativas bazes izvertgjumam, kultiras mantojuma teorgtisko aspektu
izvert€jumam izmantota monografiska un dokumentu analizes, sint€zes
metode.

e Lauku thrisma attistibas izveért§jumam Latvijas regionos un Kultiiras
mantojuma pielietojumam un attistibai starptautiska konteksta
izmantotas matematiskas statistikas metodes (aprakstosas statistikas
metodes, laikrindu un korelacijas analize).

e Kultiras mantojuma praktiska pielietojuma lauku tirisma analizg
izmantotas datu apstrades statistiskas metodes (primaras un sekundaras).
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o Kvalitativas p&tniecibas metodes ( padzilinatas ekspertu intervijas ar 42
nozares ekspertiem un 94 amatniekiem no Lietuvas, Zviedrijas, Serbijas
un Latvijas).

e Kvantitativas metodes (935 Latvijas, Baltkrievijas un Rumanijas
iedzivotaju aptaujas).

e Daudzkritériju lémumu pienemsanas metode the Analytic Hierarchy
Process (AHP) (kultiras mantojuma talakas attistibas scenariju
novertésana lauku tlirisma attistiba).

P&tfjuma izstradei izmantoti Latvijas un ES normativie dokumenti, speciala
zinatniska literatiira, Eurostat, Scopus datu bazes, LR ministriju (ZM, EM, KM,
VARAM), viet€jo nevalstisko organizaciju, apvienibu un asociaciju majas
lapas pieejama informacija, aktualie p&tfjumi un publikacijas latvieSu un anglu
valoda.

Petijuma novitate un zindtniskais nozimigums:

1. precizéti jédzieni ,kultiras mantojums” un ,kultiras mantojuma

tarisms”’;

2. sniegti priekslikumi tautas kultiiras mantojuma attistibai un Nemateriala
kultiiras mantojuma likuma izstradei Latvija;

3. apkopotas un plasi analizétas kultiras mantojuma izmanto$anas
tendences Eiropas valstis, 1pasi akcent&jot Baltijas un Skandinavijas
valstu, ka arT tie$i Latvijas regionu pieredzi;

4. pamatojoties uz empirisko pétijumu rezultatiem, izstradati scenariji
tautas kultiras mantojuma izmanto$anai Latvijas regionu attTstiba.

Pe&tijuma tautsaimnieciskais nozimigums

Promocijas darba ietvertie rezultati ir izmantojami Latvijas Republikas
Vides aizsardzibas un regionalas attistibas ministrijas (VARAM) darba, virzot
regionu attistibu. Rezultati ir aktuali ari Zemkopibas ministrijai (ZM) un
Ekonomikas ministrijai (EM), veicinot lauksaimniecibas diversifikaciju un
papildu darbavietu radiSanu laukos. Promocijas darba rezultati izmantojami,
planojot lauku tirisma un amatniecibas attistibu un organizgjot regiona méroga
pasakumus (festivali, gadatirgi u.tml.).

Aizstavamas tezes

1. Kultiiras mantojuma ka tiirisma produkta nozime pieaug, tadgjadi ta
attistibai nepiecieSams Tpass kultliras mantojuma likums.

2. Latvija T1stenota politika kultiras mantojuma izmantoSana un
saglabasana ietekmé kultliras mantojuma izmantoSanu Latvijas regionos.

3. Kultiras mantojuma izmanto$anai lauku tirisma Latvijas regionos

4. Kulturas mantojuma talakas attistibas scenariju realizacija sekme
Latvijas regionu attistibu.
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Petfjumu gaita ir izmantota autores pieredze LZP granta ,, Uznéméjdarbibas
veicinasana Latvijas laukos: ekonomiskie un socialie nosacijumi”, Nr. 091579,
2011. gads, Iidz 2012. gada augustam, un daliba Zviedrijas — Igaunijas —
Latvijas NORDPLUS kopprojekta ,,The Cultural Heritage of Women and
Entrepreneurship” (,Kultiras mantojuma izmantoSana lauku tdrisma
attisttba”). Autore piedalas Valsts p&tijumu programmas ,,7autsaimniecibas
transformdcija, gudra izaugsme, parvaldiba un tiesiskais ietvars valsts un
sabiedribas ilgtspejigai attistibai — jaunas pieejas ilgtspéjigas attistibas
zinaSanu sabiedribas veidosanai (EKOSOC_LV)” projektos 5.2.3. un 5.2.7. ka
pétniece, no 2014. lidz 2017. gadam, un Zviedrijas, Lietuvas, Baltkrievijas,
Polijas un Latvijas sadarbibas projekta ICE.

1. KULTURAS MANTOJUMA VESTURISKIE UN

TEORETISKIE ASPEKTI

Nodalas saturs darba aiznem 15 Ipp., kuras ietilpst 2 tabulas un 2 attéli.

Nodala izpétita kultiras mantojuma jeédziena vesturiska attistiba, kulttras
mantojuma j&dziena definicijas ES valstls, kultiras mantojuma ietekme
ekonomika un socialaja joma un kultiras mantojums ka tiirisma elements.
Nodala izvirzita téze: Kultiiras mantojuma ka tiarisma produkta nozime pieaug,
tadejadi ta attistibai nepieciesams ipass Nemateriald kultiras mantojuma
likums.

1.1. Kultiras mantojuma jédziens un ta vesturiska attistiba

Kulttiras mantojums ir viens no butiskiem kultiras jédzieniem. Kultiiras
mantojuma jédziens vésturiski ir ieverojami mainijies. Viens no pirmajiem
kultiras mantojuma jédzienu sestaja g.s. p.m.g. izmantoja Romas prefekts
Teoderiks Lielais (Theoderic the Great (455-526)), kur§ lidzas pazistamajiem
septiniem pasaules brinumiem uzsver Romas materialo mantojumu ka izcilu un
saglabajamu (Definition)(1990).

Francu zinatnieks André Desvalles (Desvallées) francu valodas vardam
patrimoine (mantojums) izdalijis $adus piecus vésturiskas attistibas periodus:
1790-1791, 1930-1945, 1959, 1968—1969 un 1978-1980. Pirmo reizi vards
patrimoine tika lietots 1790. gada 4. oktobri peticija Francijas Satversmes
sapulcei ar ligumu parliecinat nodot valsts aizsardziba emigrantu gimenes
mantojumu, kas ir sava veida piemineklis. Lidz Lielajai francu revoliicijai
patrimoine no juridiska viedokla nozim&a personigo mantojumu, bet péc
revoliicijas laika realizetas karala TpaSumu nacionalizacijas tiek plaSak lietots
jédziens ,,kopgjais mantojums”, ,.tautas mantojums” (Vecco M., 2010).

André Desvallees izdalitaja otraja perioda (1930-1945) patrimoine
koncepcija tika papildinata ar kultiiras dimensiju. Makslas mantojuma jédzienu
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izmantoja pirmo reizi Aténu konferenc€ (1931) un pé&c tam tas tika plasi lietots
starptautisko organizaciju dokumentos. André Malro (André Malraux) 1959.
padarija lietojamu un popularu politiku un administratoru aprindas. No 1978.
gada Iidz 1980. gadam $o jédzienu saka plasi lietot sabiedriba (Vecco M.,2010).

Pirmais dokuments, kas sniedz jeédziena “kultiras mantojums” skaidrojumu
starptautiska meroga, ir Venécijas harta (1964), kura kultiras mantojums
definéts ka ,,... piesatinati ar informaciju no pagatnes, veésturiskie pieminekli,
kuri cilveku paaudz€s nonak lidz miisdienam ka dzivie liecinieki miiZsenam

tradicijam. Cilveki arvien vairak un vairak apzinas cilvécisko vértibu
vienotibu un senos piemineklus ka kopigu mantojumu”.

Kulttiras vertibu jédziens, ko izmanto dazadas valstis ka kultiiras
mantojuma aizsardzibu brunota konflikta gadijuma, paradas pirmo reizi Hagas
konvencija (1954).

UNESCO rekomendacijas (1962) tika noradits, ka ir nepiecieSams aizsargat
ainavu, dabisko vidi un cilvéku raditas kultiiras estetiskas vértibas.

Vengcijas harta paplasina kultiiras mantojuma jeédzienu ar mitraju un
augsnes aizsardzibu (1971. gada UNESCO Konvencija par mitraju aizsardzibu,
1972. gada Eiropas Padomes harta, kas ierosina augsni uzskatit ka mantojumu,
saprotot ar to ierobezotu un trauslu resursu).

Vasingtonas harta (Washington hartas 1987, ICOMOS) pirmo reizi skar
vesturisko pilsétu aizsardzibu, noradot uz nepiecieSamibu aizsargat vésturiskas
pilsétas, jo tas ietver vértibas, kas saistitas ar tradicionalas pilsétvides kultiru.
Sis vértibas ir gan materialas, gan garigas vértibas. Sis dokuments ir inovativs,
jo tas atzist gan materialas, gan nematerialas vertibas par aizsardzibas objektu.

Kultiiras mantojuma jédziena vienotas definicijas trikums ir iemesls lielam
atSkirtbam kultiiras mantojuma politikas nacionala ltmeni Eiropa (Echter,
2001). Sadas definicijas nepieciesamibu uzsver ari Eiropas Padome, uzskatot,
ka Sai definicijai ir jabut plaSai un jaietver "visi materialie un nematerialie
elementi, kuri parada 1paSas attiecibas, kadas laika gaita izveidojusas starp
cilveékiem un teritoriju" (Council of Europe, 2003). Kultiras mantojuma
jédziena defin€Sana pasaul€ prasijusi vairakus desmitus gadu, bet dazadu autoru
viedokli tomer ir atSkirigi.

1.2. Kultiiras mantojuma jédziens Eiropas Savienibas valstis

Kultiiras mantojuma definicija ir atSkiriga gan ES valstis, gan arpus tam. It
pasi tas attiecas uz nemateriala kultiras mantojuma definiciju. Vairaku ES
valstu nemateriala kultiiras mantojuma definiciju analize rada lielu atskiribu,
pat kaiminvalstTs.

Autore secindja, ka, aplikojot minétas definicijas, pastav gan kopigas, gan
atskirigas iezimes nemateriala kultiras mantojuma jedziena definicijas.
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Kopigais visas valstis ir akcents uz konkrétas teritorijas tradicijam, parsvara
mutiskais tautas tradiciju izklasts, bet ka atskirigais izdalas koncentréSanas uz
vienu nemateriala kultiiras mantojuma veidu. Ta Bulgarija un Somija akcents
likts uz folkloru, Austrija liela nozime ir regionam, bet salidzinosi
pilnvertigakas un atbilsto§akas nemateriala kultiras mantojuma definicijas ir
izstradatas Polija un Lietuva.

Dazadas valstts kultliras mantojuma jeédziens ir defin€ts un uztverts
atskirigi, tomér kopigais visur ir, ka tas ir tautas mantojums, kas tiek nodots no
paaudzes paaudzei. Kultiras mantojums veido esos$as un nakotnes kultiiras
saikni ar pagatni. Katra nakama paaudze ienes kultiiras procesa jaunas nianses,
tacu tas nebiitu iesp&jams bez prieksstata par ieprieks sasniegto.

Ir problematiski isi definét kultiras mantojumu misdieniga skatijuma.
Promocijas darba autore ir formulgjusi 1sas Latvijas kultiras mantojuma
definicijas.

1. definicija. Kultoras mantojums ir Latvijas tautas kultlrvesturiska
mantojuma dala, kas ietver sevi no paaudzes paaudz€ parmantoto gan
materialo, gan nematerialo mantojumu.

2. definicija. Kultiras mantojums ir Latvijas tautas garigas darbibas
liecibas materiala vai nemateriala forma, ko parmanto no paaudzes paaudze.

Kultiiras mantojumu iesp&jams pétit un vertet, tikai to saglabajot. Tiesi
pétiSanas un vertéSanas process atklaj jaunas iesp&jas un sekmé jaunas idejas.
Katra nakama paaudze atrod jaunus skatu punktus un atkldj jaunas nianses.

1.3. Kultiras mantojuma ietekme ekonomika un socialaja joma

Kultiiras mantojuma saglabasana un apsaimnicko$ana ietekm& publiskos
budzetus, publiska un privata sektora ekonomiku gan tie$a, gan netiesa veida.
Pie netieSas ietekmes pieder sekundara ietekme un inducéta ietekme (Pikis,
2001).

Pie tiesas ietekmes pieder budzeta un privato kultiras atbalstitaju izdevumi
kultiiras mantojuma saglabasanai, restauracijai, uzturéSanai un pétniecibai.
Tapat pie tiesas ietekmes pieskaitdmi ien@mumi budzeta, ko iemaksa kulttras
mantojuma apliikotaji vai izmantotaji par ieejas biletém attiecigajos objektos,
ka arT citadi maksajot par kultiiras mantojuma izmantoSanu.

Pie sekundaras ietekmes pieder izdevumi, ko uznémumi sanem ka maksu no
kultiiras mantojuma objektiem par precém un pakalpojumiem, ka ari, ko
kultiras mantojuma objektos nodarbinatie sanem algas un t&ré par precém un
pakalpojumiem. Pie sekundaras ietekmes pieder arl ienémumi, ko
tautsaimnieciba giist no Siem pirkumiem (Pukis, 2001).

Sekundara ietekme ir saistita ar darbibam uzn@mumos un iestades, kas
pardod preces un pakalpojumus kultiiras mantojuma objektiem, ka arT ar to
personu darbibam, kuras pardevusas savu darbaspeku Siem objektiem. Pec
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biitibas §1 ietekme ir mazaka neka budzeta izdevumi. Sekundaras ietekmes
ietvaros var tikt skatits nodarbinatibas jautdjums. Restaurgjot kulttras
pieminekli, ir citada izdevumu struktira neka, celot jaunu &ku. Pirmaja
gadfjuma ir lielakas darbasp€ka izmaksas (Iidz 70%, salidzinot ar 50% jauna
btvnieciba).

Atseviskas reiz€s, kad tiek veikta lielaka meroga celtnieciba vai restauracija
(Latvijas Nacionala biblioteka, Melngalvju nams), sekundarajai ietekmei ir
nozime ari ka ekonomikas faktoram (Pukis, 2001).

Pie inducétas ietekmes pieder ien@mumi un izdevumi, kuri izriet no
kultiiras mantojuma objektu klatbitnes vai izmantoSanas, ietekmgjot
piedavajumu un pieprasijumu. Telpiskaja perspektiva tas saistas ar kultiiras
mantojuma objektu redzamibas vai vieglas sasniedzamibas zonu, kurad tiek
inducéti stimuli attistibai. Nemateriala kultiiras mantojuma gadijuma tas saistas
ar nematerialo kultiras vertibu ietekmi uz kultiras vai radoSo industriju
cilvekresursu kvalitati, uz induc@to tirgus pieprasijumu. Kultiiras mantojuma
gadijuma tiesi inducéta ietekme uz ekonomiku — un ilgaka laika perioda arT uz
budzetu — ir nesalidzinami nozimigaka neka tiesa vai sekundara ietekme.

Kultiiras mantojuma tiesa sociala ietekme izpauzas ka darbavietas kultiiras
piemineklu un kustama kultiras mantojuma apsaimniekoSana, ka ari
darbavietas konservacijas un restauracijas darbos. ST ietekme ir pozitiva un
restauracijas situacija lielaka neka no cita rakstura publiskajam investicijam
celtnieciba.

1.4. Kultiiras mantojums ka tiirisma elements

Kultiiras mantojuma tirisms ir tiirisma veids, kur§ citu mérku vida versts
uz iepaziSanos ar savas vai citu valstu musdienu kultliras noriseém, kultiiras
mantojumu un ieveérojamam vietam (Latvijas tOrisma attistibas koncepcija,
1997).

Latvijas izdevigais geografiskais stavoklis, bagatais kultlirvésturiskais
mantojums un kultiirvesturiska ainava ir labi priek$noteikumi tiiristu interesei
un gan vietgjo, gan arvalstu tdristu aktivitatei.

Kultiiras mantojuma tiirisms pasaul€ ir kluvis par vienu no vadoSajiem un
visstraujak augoSajiem segmentiem pasaules tlrisma. P&c Pasaules Tiirisma
organizacijas datiem 2007. gada 40% starptautisko celojumu ir saistiti ar
kultiiru, un pastav stabila augosa tendence (The Impact of Culture on Tourism,
2009). Sis plasais tirgus norada to, ka kultiiras mantojuma tarisms kldist par
nozimigu pasaules fenomenu. Daudzveidigo kultlras piedavajumu aizvien
atzinigak verteé ar1 politikas veidotdji un tirgotaji visa pasaule. Kultaras
mantojuma tlrisms tiek uztverts ka augoS$s tirgus, kas var piedavat tirismu
augsta kvalitateé pieredzgjusiem paterétajiem (iebraucgjiem). Tirisma tirgus
strauja attTsttba nozimé to, ka relativi maz ir zinams par kultiiras taristiem vai
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par paSu kultiras tarismu. Kultiras tirismu plasakd nozimé var definét ka
cilveku velmi tirisma produktu piedavajuma veida iepazit, ka dzivo citi. Tas
balstas uz zinatkara tdrista v€lmju apmierinaSanu redzet citus cilvékus to
autentiskaja vidé un iepazities ar vinu dzives norisém, kas izteiktas makslas,
arhitektiiras, amatniecibas, rokdarbu, muzikas, literatiiras, dejas, nacionalas
virtuves, valodas un ritualu veida.

Saskanpa ar G. Ricarda kultiiras tlirisma konceptualo definiciju: kultiiras
mantojuma tlrisms ietver ne tikai pagatnes kultiiras produktu izmantosanu, bet
arT musdienu kultdras, cilvéku un regionu dzivesveida iepaziSanu. Kulttras
tlrisms ietver abus — ,,mantojuma tarismu” un ,,makslas tiirismu”.

Kultiiras mantojuma tirisms Eiropa ir uzplaucis, ik gadu ES nosakot
Eiropas kultiiras galvaspilsétu. Kultliras mantojuma tdirisms ir ar viens no
nozimigakajiem Latvijas tlirisma veidiem, un tas rada ievérojamu ieguldjjumu
valsts ekonomiskaja attistiba.

Kultiiras mantojums un tiirisms atrodas savstarp&ja mijiedarbiba: kultiiras
pieminekli, iegiistot tirisma objektu statusu, palielina kultiras tiirisma nozimi,
ar1 tirisms paaugstina vesturiskd mantojuma kultiiras vertibu, jo to iepazist un
tadgjadi bagatinas arvien vairak cilveéku. Tomér kultiras mantojuma
aizsardzibas un tiirisma intereses sakrit tikai dalgji, jo kultiiras mantojuma
aizsardzibas galvenais mérkis ir saglabat kultliras artefaktus, bet tirisma, ka
jebkuras ekonomikas nozares, galvenais mérkis ir giit pelnu.

Promocijas darba autore piedava koncentrétu kultiiras mantojuma tiirisma
definiciju: Kultiiras mantojuma tiirisms ir tiarisma dala, kas saistita ar
materiala vai nemateriala Kkultiras mantojuma radoSu un aktiva
izmantoSanu mérkim veicinat tiiristu piesaisti.

2. KULTURAS MANTOJUMA TIESISKAIS UN
NORMATIVAIS REGULEJUMS

Nodalas saturs darba aiznem 18 1pp., kuras ietilpst 2 attéli.

Nodala veikts reglamentgjosas tiesiskas, institucionalas un normativas bazes
izvertgjums kultiiras mantojuma saglabasanai un izmantoSanai ES un tai skaita
Latvija, analizéts Nemateriala kultiiras mantojuma likuma projekts.

Nodala izvirzita téze: Latvija istenotd politika kultiras mantojuma
izmantosand un saglabasana ietekmé kultiras mantojuma izmantosanu Latvijas
regionos.
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2.1 Kultiiras mantojuma tiesiskais un normativais reguléjums
starptautiska méroga

Nemot vera, ka ES merkis ir sasniegt v&l lielaku vienotibu starp tas
locekliem, tai skaita ar noliiku aizsargat un istenot idealus un principus, kas ir
to kopg&js mantojums, 1954. gada tika noslégta ,, Eiropas Kultiiras konvencija”.
Ta ir vispargja vienoSanas starp Eiropas valstim par nepiecieSamo pasakumu
veikSanu, lai aizsargatu un sekmétu Eiropas kultliras mantojuma sava nacionala
ieguldijuma attistibu. Autore uzskata, ka Sis dokuments ir ka pamats Eiropas
valstu kultliras mantojuma saglabasana.

Apvienoto Naciju Izglitibas, zinatnes un kultiiras organizacija (UNESCO) ir
specializéta ANO (Apvienoto Naciju Organizacija) agentiira ar mérki — veicinat
visa pasaulé miera kultiiru, rosinat sadarbibu un dialogu starp cilvékiem un
dazadam kultiram, dot ieguldijumu nabadzibas mazinaSana un veicinat
ilgtsp&jigu attistibu ar izglitibas, zinatnes, kultiiras un komunikaciju palidzibu.
Tadgjadi kultiira un kultiras mantojums ir viena no UNESCO galvenajam
darbibas jomam, ar to saprotot visas pasaules kopigo pieredzi un vertibu,
zina§anu un prasmju mantojumu, ka arT cilvéces radosas darbibas
daudzveidigas izpausmes, balstitas uz cilvéku savstarp&jas cienas un sapratnes
principiem. UNESCO misija pasaulé ir versta uz miera un kultlras
pastavésanu, pienemot pasaules kultiiras to daudzveidiba, veicinot S§is
daudzveidibas saglabasanu un stiprinot cilvéku identitates un piederibas apzinu
un dialogu ar citam kultGram. Latvija ir UNESCO dalibvalsts kops 1991. gada
14. oktobra, kad notika oficiala uznemsanas ceremonija UNESCO galvenaja
mitn€ Pariz€. UNESCO ir izstradajusi vairakas starptautiski atzitas konvencijas,
kuras ratificgjusi art Latvija.

UNESCO konvencija ,Par nemateriala kultiras mantojuma
saglabaSanu” (2003). Nemateriala kultiiras mantojuma saglabasana ir kluvusi
par vienu no nozimigakajam UNESCO Kultiras programmas darbibas
prioritatém. Virziena ietvaros plasu starptautisku atpazistamibu ieguvusi
programma Cilvéces mutvardu un nemateriala kultiras mantojuma
meistardarbi, kuru vidi 2003. gada ieklauti Baltijas valstu Dziesmu un deju
svetki. Tagad nemateriala kultiiras mantojuma saglabasana ir ieguvusi jaunu
veidolu UNESCO Konvencija par nemateriala kultiras mantojuma
saglabasanu.

Latvija bija viena no pirmajam valstim, kas 2004. gada pievienojas
minétajai konvencijai, starptautiski apliecinot valsts v@lmi meérktiecigi un
talredzigi saglabat nematerialo kultliras mantojumu.

UNESCO konvencija ,,Par pasaules kultiras un dabas mantojuma
aizsardzibu” (1972). Konvencija uzsverts, ka kultiras un dabas mantojumam
arvien vairak draud izzusana, ko izsauc ne tikai tradicionalie kait€jumi, bet ari
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socialas un ekonomiskas dzives attistiba, kas tos vél padzilina ar bistamakam
un graujosakam paradibam.

Lai gan jebkuras kultoiras vertibas, dabas objekta bojasanas vai izzuSana ir
atzistama par zaud€jumu visam pasaules tautam, ST mantojuma aizsardziba
valstiska ItmenT biezi vien ir nepietickama tai nepiecieSamo apjomigo lidzeklu
del.

UNESCO konvencija ,Par kultiras izpausmju daudzveidibas
aizsardzibu un veicinasanu” (2005). Kultiiras izpausmju daudzveidibas
saglabasana un veicinaSana ir mérktiecigi veidota, lai globalizacijas laikmeta
kultliras sp&tu saglabat tam Ipasi raksturigo un unikalo. Latvija 2007. gada ir
pievienojusies UNESCO Konvencijai par kultiiras izpausmju daudzveidibas
saglabasanu un veicinaSanu un apnémusies veicinat kultliras izpausmju
daudzveidibu Latvija.

Ta ka kultiiras nozare pati ir nozimigs darba devéjs un turklat pastav
acimredzama saikne starp kultiru un ekonomikas attistibu, ir svarigi stiprinat
kultaras politiku regionala, valsts un Eiropas méroga.

Liguma par Eiropas Savientbu 167. pants nosaka, ka ,,Savieniba veicina
dalibvalstu kultiru uzplaukumu, respekt€jot to nacionalas un regionalas
atskiribas un vienlaikus pievérsot uzmanibu kopigajam kultiiras mantojumam”.

Savienibas ricibas mérkis ir veicinat dalibvalstu sadarbibu un vajadzibas
gadijuma atbalstit un papildinat to ricibu $adas jomas:

e zinaSanu par Eiropas tautu kultiru un vesturi uzlaboSana un

popularizésana;

* Eiropas nozimes kultiiras mantojumu glabasana un sargasana;

« nekomerciali kulturas sakari;

* jaunrade maksla un literatira, arT audiovizuala joma.

Savieniba un dalibvalstis kultliras joma veicina sadarbibu ar treSajam
valstim un kompetentam starptautiskam organizacijam, jo ipasi ar Eiropas
Padomi.

Rikojoties saskana ar citiem Ligumu noteikumiem, Savieniba nem véra
kultiiras aspektus, jo 1pasi, lai respektétu un veicinatu kultiru daudzveidibu. Lai
palidz&tu sasniegt $aja panta min&tos mérkus, Eiropas Parlaments un Padome
saskana ar parasto likumdoSanas procediiru péc apsprie$anas ar Regionu
komiteju paredz veicinaSanas pasakumus, kas neietver dalibvalstu normativo
aktu saskanoSanu (European..., 2007).

Saistiba ar kulttiras mantojumu ES atzist gan ta ekonomisko lomu — radit
darbavietas un izaugsmi, gan socialo lomu — pozitivo ietekmi uz ieklaujoSas
sabiedribas veidosanu. Eiropas Komisijas Kultiiras direktorats koording visu
citu direktoratu darbibu kultliras jautajumos. Ipasi tas attiecas uz Eiropas
Regionalas attistibas fondu, kura aktivitates tiek atbalstiti kultiras mantojuma
saglabasanas, restauracijas un pétisanas projekti (European Commission, 2009).

20



Higtspéjiga tarisma harta (1995) Sobrid pazistama ka Agenda 21. Ta nosaka
ekologiskas kapacitates ievéro$anas robezas, dod ieguldijumu kultaras
mantojuma saglabasana un uzlabosana, dabas resursu saglabasana, vietgjo
saimniecibu saglabaSana un viet€jo iedzivotaju lidzdalibu, attistot augstas
kvalitates tlirisma produktus un pakalpojumus, lai aizsargajamas teritorijas biitu
pieejamas ikvienam (Agenda 21 for culture,2015 ).

2.2. Kultiiras mantojuma tiesiskais nodroSinajums Latvija

Kulttras mantojuma aizsardzibas tiesiskas sistémas izveidoSana un ar to
saistitie praktiskie pasakumi Latvija aizsakas 1920. gados Francijas un
Skandinavijas valstu ietekmé (Stiire, 2005). Latvija 1923. gada tika pienemts
"Likums par pieminek]u aizsardzibu', saskana ar likumu par pieminekliem
vargja atzit (Likums ..., 1923):

* buvju piemineklus un to dalas kopa ar piederigo apkartni, ka ar1

arhitekttiras un skulpttiras piemineklus;

* kauju un kapu vietas, arT citas vietas, ar kuram saistiti vesturiski

notikumi, tautas teikas un senatnes religiska kulta pieminas vietas;

» arheologiskus priekSmetus un to kolekcijas, ka arT vietas, kur virs zemes

vai apak$ zemes atrodas arheologiski priekSmeti;

» skulptiiras, gleznas, zim&jumus un grafikas makslas darbus, ne agrak ka

50 gadus péc to autoru naves, ka ari juridiskam personam piederoSus
vesturiski noslégtu stilu makslas amatniecibas darinajumus;

+ arhivus un atseviSkus vestures dokumentus;

* bibliografiskus retumus un juridiskim personam piederosas

etnografisku, numismatisku un heraldisku priek§metu kolekcijas.

Lidz padomju okupacijai 1940. gada valsts aizsardziba bija 1454 pieminekli
(LR KM, 2001).

Likuma ,,Par pasvaldibam“ 15. panta pirmas dalas 3. punkts nosaka, ka
pasvaldibas autonoma funkcija ir ,,rapéties par kulttiru un sekmét tradicionalo
kultiiras vértibu saglabasanu un tautas jaunrades attistibu”. ST likuma 15. panta
5. dala paredz, ka pasvaldibu pastavigas funkcijas ir riip€ties par kultiiru un
sekmét tradicionalo kultiiras vertibu saglabasanu un tautas jaunrades attistibu
(organizatoriska un finansiala palidziba kultiiras iestadém un pasakumiem,
atbalsts kultiiras piemineklu saglabasanai u.c.). Likuma gan nav precizéts, kada
veida atbalsts un kada apjoma sniedzams, Iidz ar to tiesiskais regul&jums ir
nekonkréts. Kultiiras piemineklu aizsardziba nav starp obligatajam pasSvaldibu
funkcijam, kuru pildiSanai tiek atbilstosi iedaliti pasvaldibas Iidzekli.

wDziesmu un deju svétku likuma” 9. panta ceturta dala nosaka, ka
»pasvaldibas iesp&ju robezas piedalas Dziesmu un deju svétku sagatavoSanas
procesa un norisg”.
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Atseviskas kultiras nozares reglament€ nozaru likumi — ,,Biblioteku
likums”, ,,Muzeju likums”, ,,Likums par kultiras piemineklu aizsardzibu”,
o Kultiiras institiciju likums”.

Latvijas materialais kultiiras mantojums sastav no arhitektiiras mantojuma,
arheologijas mantojuma, monumentalas, sakralas un lietiskds makslas
mantojuma, industriala mantojuma un zemiidens mantojuma.

Primara likumdosana (Saeimas likumi) nenosaka kultiras mantojuma
sastavu. Ta noteikSana un apzinaSana ir uzdota Valsts kultiiras piemineklu
aizsardzibas inspekcijai, kas darbojas Kultliras ministrijas padotiba. Valsts
kultiiras piemineklu aizsardzibas inspekcija uzrauga valsts un vietgjas nozimes
piemineklus (arhitektiiras, arheologijas, industrialos, makslas, pilsétbivniecibas
un vestures piemineklus, ka arT v@sturiska notikuma vietas).

Saskana ar likumu ,Par kultiras piemineklu aizsardzibu” (Augstaka
Padome, 1992) ir sadi kulttras piemineklu veidi:

o nckustamie kultiiras pieminekli:

— atseviski objekti — €kas, makslas darbi, iekartas un priekSmeti,
atseviskas apbedijuma vietas;

— kompleksi objekti: arheologiskas senvietas, arhitekttras
ansambli un kompleksi, pils€tu un citu apdzivoto vietu
vésturiskie centri, ielas, laukumi, kvartali, kultarslanis,
kapsétas, kultirvésturiskas  ainavas, pieminas vietas,
vesturiskas vietas un teritorijas;

e kustamie kultiiras pieminekli:

— atsevi$ki objekti — arheologiskie atradumi, senlietas, nekustamo
piemineklu elementi, v&sturiskas relikvijas, makslas darbi,
rokraksti, reti iespieddarbi, kinodokumenti, fotodokumenti un
videodokumenti, skanu ieraksti;

— kompleksi objekti: vesturiski izveidojusies kompleksi,
atsevisku objektu fondi un kolekcijas, kas ir nedalama
kultiirvesturiska vertiba.

Par kultiras pieminekliem atzistami gan sava sakotngja izskata
saglabajusies objekti, gan to atseviskas dalas un fragmenti.

Valsts aizsargajamo kultGras piemineklu saraksta ir 8532 pieminekli, no
kuriem 5158 valsts nozimes pieminekli (no tiem 1267 arhitektiiras pieminekli,
1482 arheologijas pieminekli, 9 industrialie pieminekli, 2237 makslas
pieminekli, 40 pilsétblivniecibas pieminekli, 110 v&stures pieminekli un 13
vesturiska notikuma vietas) un 3374 vietgjas nozimes pieminekli (no tiem 2134
arhitektiras pieminekli, 1011 arheologijas pieminekli, 1 industrialais
piemineklis, 217 makslas pieminekli, 5 pilsétblivniecibas pieminekli, 3 vestures
pieminekli un 3 vésturiska notikuma vietas). No visiem kultiiras pieminekliem
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7125 ir nekustamie pieminekli un 1407 kustamie pieminekli
(www.mantojums.lv, 20.12.2011).

Latvija izveidota kultiras mantojuma aizsardzibas sist€ma uzskatama par
veiksmigu. Valsts kultiras piemineklu aizsardzibas inspekcija un
Kultarkapitala fonds ir paraugi, ka panakt apolitisku un efektivu parvaldibu.

Koncepcijas par Latvijas nemateriala kultiras mantojuma saglabasanu
(2008) izstrades mérkis bija izveidot normativo un organizatorisko sistému
Latvijas nemateriala kultiras mantojuma ka dzivo kultlirvertibu daudzveidiga
kopuma saglabasanai un sabiedribas lidzdalibas nodro§inasanai mantojuma
apgusana, uzturésana un talaknodosana nakamajam paaudzém, ipasu uzmanibu
veltot Latvijas pamattautibu NKM izpausmju aizsardzibai un parmantoSanai
(Koncepcija..., 2008). Koncepcija par nemateriala kultiras mantojuma
saglabasanu paredzgja ar1 IpasSu nemateriala kultdras mantojuma likuma
izstradi.

“Nemateriala kultiras mantojuma likums” ir sagatavots un iesniegts LR
Saeima, izgajis 2 lasijumus un 3. lasfjums ir planots 2016. gada decembri
(Nemateriala kultiiras...,2016). Nemateriala kulttiras mantojuma likuma mérkis
ir saglabat un nodot nakamajam paaudzém nematerialo kultiiras mantojumu ka
Latvijas kultiras savdabibu un daudzveidibu apliecino$u resursu, kas veicina
veértibu izpratni, radoSumu, attistibu un dzives kvalitati (Nemateriala kulttras
..,2016).

Likuma uzdevums ir izveidot institucionali organizatorisku sist€ému, lai
raditu vidi un apstaklus nemateriala kultiiras mantojuma saglabasanas
mérktiecigam atbalstam.

Likums defin€ nematerialo kultiras mantojumu ka Latvijas kultiirvésturiska
mantojuma dalu, kas atspogulo Latvijas kultiras tradiciju, un ir no paaudzes
paaudzeé parmantotas, apkartéjas vides noteiktas, mijiedarbiba ar vesturi, dabu
un radosas darbibas radusas zinasanas, prasmes, vertibas un ricibas modeli, tai
skaita mutvardu tradicijas un izpausmes, spéles makslas, parazas, rituali, svetki,
zinaSanas par dabu un Visumu, tradicionalas amatniecibas prasmes, ka art ar
iepriekS min&to saistitie instrumenti, priekSmeti, artefakti un kultiirtelpas.

Likums paredz Latvija izveidot Nemateriala kultiras mantojuma sarakstu,
ka instrumentu nemateriala kultliras mantojuma saglabaSanai, tai skaita vertibu
nostiprinaSanai, atpazistamibas veicinaSanai un sabiedribas izglitoSanai.
Nemateriala kultiiras mantojuma saraksts atspogulotu kultiras daudzveidibu,
apliecinatu un veicinatu cilvéka radoSumu, zinaSanas un prasmes, ka arl
rosinatu dialogu sabiedriba.

Ka viena no tradicionalajam kultiiras mantojuma jomam ir tradicionalas
amatniecibas prasmes. Lidz ar to autore ir analiz&usi likumdoSanu ar1
amatniecibas joma Latvija.
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Amatniecibas organizatoriskos pamatus, amatizglitibas pamatnoteikumus
un amatnicka kvalifikacijas noteik8anas karttbu LR reguleé likums “Par
amatniectbu”, kas ir uzskatams par juridisko pamatu Latvijas amatniecibas
sistémas izveidei.

LR MK noteikumi nosaka likumu ievieSanas kartibu un tehniskas detalas.
Darba ir analizeti 10 pasreiz speka esos§i MK noteikumi, kas saistiti ar kulttras
mantojuma saglabasanu un izmantoSanu.

wNaciondalais attistibas plans 2014.-2020. gadam™ jeb “NAP 20207 ir
hierarhiski augstakais nacionala ITmena vidg€ja termina planosanas dokuments,
kas ir cieSi saistits ar ,,Latvijas ilgtspéjigas attistibas stratégiju lidz 2030.
gadam™ jeb “Latvija 2030” un ,,Nacionalo reformu programmu strategijas
“ES 2020” istenosanai”.

Nacionalaja attistibas plana ricibas virziena ,,Dabas un kultiiras kapitala
ilgtspjiga apsaimniekoSana" uzsverts, ka unikalie kultiras un radosie
cilvekkapitala resursi dod iesp&u paSvaldibam attistit konkur€tspgjigu
uznemgjdarbibu ne tikai lauksaimniecibas nozarSs, bet arl attistit radosas
industrijas un tlrisma aktivitates, tostarp veidojot labvéligu un ieklaujosu
dzives vidi. Radosa sabiedriba kultiiras kapitalam ir nozimiga loma personibas
izaugsme.

Vides aizsardzibas un regionalas attistibas ministrijas (toreiz&jas Regionalas
attistibas un pasvaldibu lietu ministrijas) uzdevuma ekspertu grupa asoc. prof.
Roberta Kila vadiba izstradaja “Latvijas ilgtspéjigas attistibas strategiju lidz
2030. gadam” (“Latvija 2030”). Stratégijas pamatuzstadijumi ir laimigs
cilveks labklajiga valsti, ilgtsp&jigs un veseligs dzivesveids, radosa, iecietiga un
toleranta sabiedriba, sadarbiba radita konkur€tsp€ja un valsts ka ilgtspgjas
partneris.

Nacionalas programmas , Kultira" apakSprogramma , Kultiras
mantojums™ (LR KM, 2001) lidzas apak$programmam ,,Teatris", ,,Filmu
nozare", ,Bibliotekas" u.c. ir viena no 10 Nacionalo programmu ,,Kultiira"
veidojosajam dalam. Saja Nacionalaja programma Apak$programmu nozaru
izvele ir saistita ar Kultiiras ministrijas padotiba esoSajam kultiras jomam,
butiba p&c pieejas — kultira ir tas, ar ko nodarbojas Kultliras ministrija.
Institucionala pieeja saglabajas apakSprogrammu  izstrad€, un arl
apakSprogramma ,,Kultliras mantojums" atspogulo par kultiiras piemineklu
aizsardzibu atbildigas vienas valsts institlicijas — Valsts kultiiras piemineklu
aizsardzibas inspekcijas — darbibu. Programmas meérki ir:

* kultiras mantojuma saglabasana nakamajam paaudzeém;

o kultiras mantojuma ka tautsaimnieciska resursa izmanto$ana
ekonomiskai attistibai, t.sk. tradicionalo materialu razoSana un kultiiras
tlirisma attistiba;

» Latvijas t€la veidoSana ar kultliras mantojuma palidzibu;
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* kultiras mantojuma izmantoSana demokratiskas, pilsoniskas un
izglitotas sabiedribas un valsts veidoSana.
Programma raksturo kultiras mantojuma nozimi un aizsardzibas
daudzskautnaino dabu, tomer paredz&tas praktiskas ricibas neparada problému
risinajumus.

3. KULTURAS MANTOJUMA LOMA LAUKU
TELPAS ATTISTIBA

Nodalas saturs darba aiznem 32 \pp., kuras ietilpst 23 tabulas un 7 atteli.
Nodala izpétiti kultliras mantojuma lomas lauku telpas attistiba teorétiskie
aspekti un analiz&ta kultiiras mantojuma izmanto$ana lauku izaugsmé un lauku
tlrisma attistiba.
Nodala izvirzita téze: Kultiras mantojuma izmantoSana Latvijas novados ir
atskiriga un ir iespéjas to uzlabot.

3.1. Kultiiras mantojums lauku tiirisma attistiba

XX gadsimta nogaleé un XXI gadsimta sakuma lauki ka sabiedribas
apaksSsistema un tas attistibas tendences kliist par nozimigu diskusiju objektu.
Kops 1996. gada izstradatas Korkas deklaracijas, kas ilgtsp&jigu lauku attistibu
izvirzija par vienu no Eiropas Savienibas attistibas pamatprincipiem (Cork
declaration, 1996), lauku attistibas problematika nepartraukti ir gan politisku,
gan arT ekonomisku struktiiru uzmanibas centra. ES Lauku attistibas politika
2007-2013 ir vérsta uz konkurétsp&jas uzlabosanu lauksaimniecibas un
mezsaimniecibas nozarés, dzives kvalitates uzlaboSanu lauku teritorijas un
paredz veicinat lauku ekonomikas diversifikaciju (Rural development, 2012).
Eiropas Parlaments $o politiku aicina turpinat ari XXI gadsimta otraja
desmitgadg, rosinot sekmét lauku apgabalu ka daudzveidigas un ieklaujoSas
ekonomikas un dzives telpas attistibu, lai tiktu saglabatas lauku kopienas
(European Parliament resolution. (2010/2054(INI)))

Latvija 90. gadu pirmaja pusé agraras reformas rezultata laukos izveidojas
un turpina pastaveét liels skaits nelielu saimniecibu, no kuram lauksaimniecisko
produkciju tirgum razo mazak par pusi. Ka liecina 2010. gada lauksaimniecibas
skaitiSanas rezultati, 76.5 % saimniecibu zemes platiba neparsniedz 30 ha, un
56.5 % saimniecibu pardoSanai lauksaimniecibas produkciju nerazo. Rezultata
tikai 16.5 % no saimniecibas dzivojosajiem ir nodarbinati pilnu darba dienu, bet
83.5% strada nepilnu darba dienu (CSB Lauksaimniecibas skaitiSanas rezultati,
2010). Lidz ar to saimniecibas ir visai liels daudzums pietieckami nenodarbinatu
cilveku, kuriem bitu iesp&jams iesaistities papildu aktivitates. Raksturota
situacija arT aktualizé daudzfunkcionalas saimniekoSanas Tpatsvara
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palielinaSanas nepiecieSamibu un to faktoru skaidroSanu, kas So virzibu var
veicinat. Lidzigi tendenc@m paréja Eiropas Savieniba arT Latvija tlirisms klast
par vienu no nozimigakajiem saimniekoSanas diversifikacijas virzieniem
laukos.

Tarisms lauku teritorijas ir tGrisma veids, kura mérkis ir, balstoties uz
viet€jiem socialiem, kultiiras un dabas resursiem, piedavat tiiristiem iesp&ju
atplisties vai izmantot tdristu mitnes lauku teritorija. Sai tdrisma veida ir
iezZimgjusies divi varianti — viens tiek deévets par lauku trismu, bet otrs — par
fermu vai agrotiirismu (Eiropean Parlament resalution (2010/2206(INI));
Helloway J. Ch., 2006). Lauku tlrisms ir nodarboSanas variants lauku
iedzivotajiem, kuri lielakoties nav iesaistiti lauksaimnieciskaja sektora, bet
agrotirisms lauku saimniecibas ir ka lauksaimnieciskas razoSanas papildu
darbiba.

Lai izverstu pétijumu valsts méroga, 2012. gada rudeni Zemkopibas
ministrijas organizétu konferencu laika notika dalibnieku aptauja (N=269) par
autorei interesgjoSo problematiku. Aptauja deva iesp@u iegiit Latvijas
lauksaimnieku kopgjo skatfjumu uz $o lauku tlirisma attistosos kustibu, gan ar1
salidzinat Latvijas kultiirvesturisko novadu — Zemgales, Kurzemes, Vidzemes
un Latgales — parstavju viedokli par tirismu ka vienu no saimnickoSanas
dazadosanas variantiem. Rezultata 59.9% no visiem aptaujatajiem konferencu
dalibniekiem §im virzienam deva pozitivu veérté§jumu (sk.1.tab.). Vienlaikus
tuvu divam piektdalam no dalibniekiem nebija viedokla $ai jautajuma.

Atskiriba no kopgja viedokla, administrativi teritoriala griezuma, bija
verojamas vairakas nianses. Kurzemes parstavji daudz pozitivak neka citu
teritoriju parstavji vertgja turisma ka saimniekosSanas dazadoSanas variantu un
lidz ar to vinu vidu tikai katrs piektais bija bez noteikta viedokla $ai jautajuma.
Tomér Kurzemes un Latgales fermeriem, kuru vidd bija augstais tirisma ka
lauksaimnieciskas razoSanas dazadoSanas varianta vertejums, tas nebiit
nenoziméja velmi iesaistities tlrisma personigi, t.i., vini uzradija zemaku neka
vidgji ieintereseétibu piedalities $ai virziena.

1. tabula
Tarisma ka saimnieko$anas dazado$anas varianta vertéjums 2012. gada

Tirisms ka saimniekoS$anas diversifikacijas variants
Aptaujato teritoriala (respondentu skaits — %)
piederiba Pozitivi, esmu Pozitivi, pats Nav viedokla Nav
gatavs negribu $ai jautajuma atbildes
Kurzemes regions 7-28.0 12-48.0 5-20.0 1-4.0
Vidzemes regions 12-30.0 10-25.0 17-42.5 1-2.5
Zemgales regions 25-29.1 22-25.6 38-44.2 1-1.2
Latgales regions 38-31.4 37-30.6 45-37.2 1-0.8
Kopa visos regionos 82-30.1 81-29.8 105-38.6 4-1.5

Avots: autores veidota péc aptaujas rezultatiem.
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Visai pozitiva bija aptaujato attiecksme pret kultiiras mantojumu ka tiirisma
produkta sastavdalu. No visiem aptaujatajiem 44.5% — loti pozitivi vai pozitivi
verteja kultiiras mantojuma ieklausanu tarisma produkta.

Tomér pozitiva kultiras mantojuma ka tirisma produkta veérteSana vel
nenozimé gatavibu to izmantot praks€, jo pie pozitiva kultiras mantojuma ka
torisma produkta vertgjuma katrs sestais aptaujatais noradija, ka nav gatavs
$adai ricibai un gandriz katrs sestais — ka nepietiek zinasanu $adai darbibai
(sk.2.tab.). Aptaujatie par popularakiem tlrisma produktiem uzrada &dienus
(26.8%), rokdarbus (24.4%), amatniecibu (24.4%), tradicijas (24.4%) un ar1
kulttirvésturiskos un ainavu objektus (11.0%).

2. tabula
Kultiiras mantojuma ka tiirisma produkta novertéjums 2012. gada

Kultiiras mantojums ka tiirisma produkts
(respondentu skaits — %)
Aptaujleto te;ritoriﬁlﬁ Loti Pozitivs, bet | Neesmu Nav Nav
piederiba pozitivs ne p_lvetlek tam viedokla atbildes
zinasanu gatavs

Kurzemes regions 9-36.0 5-20.0 10—40.0 1-4.0 —
Vidzemes regions 13-32.5 4-10.0 6-15.0 16-40.0 1-2.5
Zemgales regions 22-25.6 15-17.4 16-18.6 32-37.2 1-1.2
Latgales regions 30-24.8 23-19.0 13-10.7 54-44.6 1-0.8
Kopa visos regionos 74-27.2 47-17.3 45-16.5 | 103-37.9 3-1.1

Avots: autores veidota péc aptaujas rezultatiem.

Pozitiva attiecksme pret tirismu ka saimniekoSanas dazadoSanas virzienu vél
nenozimé, ka visi no §ada skatfjuma parstavjiem pasi ir taja iesaistijusies vai arl
gatavi tlrisma virziena iesaistities. Tie, kas jau ir iesaistijusies vai ar1 gatavi
praktiski nodarboties ar So virzienu, bija 30.1% no aptaujatajiem. Autore veica
Sai grupa ietilpstoso respondentu viedoklu dzilaku analizi, lai labak izprastu
praktiski veicamo darbu virzienus lauku uznémégjdarbibas novért€sana un
veicinaSana.

Ka liecina skaitli, gatavibas pakape novertetajam darbibas virzienam tomer
nav vienada — 46.3% no §1s grupas respondentiem ir pozitivs skatfjums, 15.9%
norada uz zinaSanu trikumu, bet 4.9%, kaut ari ir ieintereséti darboties Sai
virziena izmantojot kultGras mantojumu tlrisma produkta, nav tam gatavi.
Biitiba tas nozimé, ka vismaz 20.8% no §Ts grupas respondentiem, papildinajusi
zinaSanas vai arT stiprinajusi parliecibu par $adas uznémeéjdarbibas iesp&jamibu,
var perspektiva ieklauties tlirisma ka diversifikacijas virziena ar kultlras
mantojumu ka tlirisma produktu un Iidz ar to kapinat konkurences ietekmi Sai
ekonomiskas aktivitates joma.

No visiem respondentiem — Zemkopibas ministrijas konferencu
dalibniekiem — 14.0% noradija, ka darbojas vai ir gatavi darboties tiirisma ka
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saimniekosanas diversifikacijas variantd un izmantot kultiiras mantojumu ka
tarisma produktu. Teritoriala griezuma tomér gataviba visai butiski atskiras.
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Avots: autores veidota péc aptaujas rezultatiem.

1. att. Respondentu Ipatsvars, kuri gatavi darboties tiirisma nozare un

ieklaut kultiiras mantojumu toirisma produkta.

Vislielaka atsauciba bija vérojama Kurzemes, bet viszemaka — Latgales
parstavju vida (sk.l.att.). Ka ierobezojosi apstakli pozitivi verteétam darbibas
virzienam tika minéti divi: pirmkart, zinasanu trilkums un, otrkart, gatavibas
pakape jauna virziena darbibas uzsaksanai. No visiem respondentiem 4.8%
noradija, ka $adai darbibai nepietiek zinasanu un 1.5% — ka nav pagaidam
gatavi Sadam solim (sk.3.tab.). Autores izdalitaja grupa Sie raditaji bija
ievérojami augstaki.

Pieprasitas tiek kompleksas zinasanas (41.5%) un arT zinaSanas par
atseviSkiem jautajumiem (20.7%). Teritoriali visaugstako v€lmi p&c zinasanu
papildinasanas uzrada Kurzemes (85.7%), seko Vidzemes (66.7) un Zemgales
(64.0%), bet nosleédz Latgales (55,2%) parstavji. ST respondentu pausta atzina
par zinasanu nepiecieSamibu ir loti butiska.

3. tabula
IerobeZojosie faktori uznémeéjdarbibas virziena uzsaksanai ar kultiiras
mantojuma izmantoSanu 2012. gada (% no aptaujato skaita attiecigaja

grupa)
Respondenti Loti pozitivi vértéju Vértéju pozitivi, bet Neesmu tam
p KM izmanto$anu nepietiek zinasanu gatavs
Respondentu kopums
(N=272) 14.0 4.8 1.5
Izdalita respondentu
grupa (N=82) 46.3 15.9 4.9

Avots: autores veidota péc aptaujas rezultatiem.
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Ka redzams, uznémgjdarbibas dazadoSanas izverSanas ir cieSi saistita ar
zinasanu esamibu par attiecigo virzienu, Sai gadijuma par tiirisma variantu, kura
kultiras mantojums ieklaujas tiirisma produkta. Lidz ar to zinaSanu apjomam
jaaptver vismaz tris skatfjumus — kultiiras mantojuma ka tiirisma produkta
butibu, konkurences situaciju, izverSoties kultiras mantojuma ieklausanai
torisma produktd, un uzn€muma vadiSanas specifiku, daudzveidojot savu
uznémgéjdarbibu $ai darbibas joma.

3.2 Lauku telpas attistibas tendences

Lauku saimniecibas, ka jebkura uznémejdarbibas varianta, arT ekonomiskas
darbibas rezultati ir atkarigi ka no objektiviem apstakliem, kuros norisinas
saimnieciska darbiba, ta arT no saimnieka personibas, vina kompetences veikt
sekmigu uznéméjdarbibu. lesaistoties saimniekoSanas dazadosana, zinasanu un
prasmju nozime ve&l vairak pieaug, jo bez zinaSanam lauksaimnieciskaja
razo$ana ir nepiecieSamas zinasanas un prasmes ari tai darbibas virziena, kads
dazadoSanas rezultata tiek uzsakts.

Par pétijuma metodologisko bazi kalpo socialo parmainu (Macionis J.,2007;
Sztompka P., 1993) un pluasmu telpas socialo parmainu teorijas (Castells
M.,2000) ka arT Eiropa vado$u pétnieku izdalitas lauku attistibas aktualakas
iezimes 21. gadsimta sakuma (Ploeg J.D. van der etc.,2000 ; Woods M., 2012).

Sabiedriba ir dinamiska sist€ma, kas parveidojas un attistas. Parmainas var
rosinat tehnologiju attistiba, demografiskas situacijas izmainas, jaunas iezimes
individu dzivesveida utt., bet sekas pastiprina socialo dazadibu sabiedriba.
Parmainas sabiedribas attistiba ir neizb&gamas, notiek nepartraukti, to sekas ne
vienmer var paredzet, tas var tikt vertetas pretrunigi un tomer visas parmainas ir
butiskas un nozimigas (Macionis J., 2012). Svariga nozime inovaciju ienakSana
ir to sagatavoSanai un sabiedribas atbalsta giiSanai parmainam. Pieaugot
parmainu kvantitatei, veidojas jauna kvalitate. Jaunais var realizEties ka
izmainu process, bet var biit arT izmainu rezultats (Sztompka P.,1993). Par
raksturigakajam izmaindm no 21.gadsimta skatljuma pozicijam, kas
salidzinajuma ar iepriek$gjo attistibas posmu ienes izmainas lauku sabiedriba,
van der J. Ploegs u.c. (Ploeg J.D. van der etc., 2000), min trTs:

* izmainas notiek vairakos Itmenos (multi-level process) —
lauksaimniecibas un  sabiedribas  attiecibas, izmainas pasa
lauksaimniecibas sektora, dazadu aktivitasu savienoSana
lauksaimniecibas sektora ietvaros;

e parmainu procesos iesaistits daudzas dalibnieku (actors) grupas, jo lauku
sabiedribu neveido vairs tikai lauksaimnieki; par svarigu uzdevumu
klast visu So grupu darbibas koordin&Sana un administréSana;

e paSas parmainas ir daudzpusigas — ietver ainavas veidoSanu,
agroturismu, ekologisko saimniekos$anu, 1so “partikas k&di”, utt
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Savukart M.Woods (Woods M, 2012) par nozimigam izdala sekojoSas
parmainas:

* notiek globalas mobilitates intensifikacija un parvietoSanas virzienos:
lauki — pils@tas, pilsétas — lauki un lauki — lauki, ka arT internacionala
parvietoSanas;

* izverSas kontraurbanizacijas (counterurbanisation) un dZentrifikacijas
(gentrification) procesi un ,,ertibu” migrantu koloniju (amenity migrant
colonisation) veidoSanas;

» potencialu izmainam sniedz jaunas komunikaciju tehnologijas un I&ta
aviosatiksme, kas lauj saglabat socialas attiecibas vienlaicigi vairakas
pasvaldibas, apvidos un pat vairakas valstis.

Detalizetakai analizei izdalita divu procesu un to rezultatu analize. Pirmais
ietver 2000. - 2011.gada laika notikuSo lauku iedzivotaju skaita izmainu
Latvijas novados un izveidojusos pilsétu — lauku tipisko iezimju sabalansétibu
novadu grupas ar vislielako raditaju atSkiribu iedzivotaju skaita izmainas
rezultata. Otrs aptver pedgja laika plasSi izversusSos Latvija saimniekoSanas
daudzveido$anu lauku saimniecibas un tas ietekmi uz lauku sabiedribas
struktiiras izmainam, salidzinot 2010.gada situaciju ar 1929. gada situaciju.

2011. gada Regionalas attistibas agentiira public€ja datus par iedzivotaju
skaita izmainam perioda starp 2000.gadu un 2011.gada tautas skaitiSanu
(Regionu ..., 2012), kas atspoguloja loti nozimigu parmainu procesu pasreizgjo
novadu teritorijas (sk. 4.tab.). Veicot aprékinus, iezimgjas So parmainu
atskirigais apjoms.

4. tabula
Iedzivotaju skaita izmainas novados 2000. -2014. gadam, %/
Samazinajies
Cone . - 10.1 - 151 - 20.1 -
Palielinajies | lidz5.0 | 5.1-10.0 15.0 200 250 no 25.1
15.5 % 1.8 % 3.6 % 12.7 % 23.6 % 30.9 % 11.8 %

Avots: Autores aprekini péc Regionu attistiba Latvija 2011g.

Novadus var sadalit divas grupas, kur vienos iedzivotaju skaits
palielingjies, toties otros tas samazinajies. Par novadiem, kur strauji audzis
iedzivotaju skaits (Pierigas teritorijas), rakstits daudz. Mazak I1dz §im uzmaniba
ir pievérsta novadiem, kur iedzivotaju skaits ir samazindjies un tam, ka
iedzivotaju skaita samazinaSanas visa valsti nenotiek vienmeérigi, bet
diferencgjas. Samazinasanas iesakas no daziem procentiem (-3.3 % lecavas
novada) lidz vairak par vienu ceturto dalu no visiem iedzivotajiem, kas nebiit
neatrodas tikai Latgale. (— 30.2 % Baltinavas novada, — 29.2 % Alsungas
novada, — 26.0% Mazsalacas novada, — 26.6 % Rundales novada, — 26.1 %
Viesites novada) (sk. 5.tab.).

Sis atikirigas tendences arf rada atikirigus rezultatus, kas lick domat, ka
galvena situacijas pasliktinaSanas kada novada nav tiesi atkariga no iedzivotaju
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skaita taja, bet nozimigak darbojas tadi faktori ka dotd novada iedzivotaju
izglitibas ITmenis un gataviba ekonomiskajam aktivitatem.

5. tabula
Kvantitativo izmainu ietekme uz novadu iedzivotaju kopuma kvalitati/
Darbspégjas Ik un IINuz1 ledz.
Tedzivotaju vecuma iedz. komer_csabiedrib cilveku skaits
skaita izmainas ipatsvars u skaits uz 1000 2011. novada
’ (%) ar iedzivotajiem gada, Ls 2011.
novados 2 =
2000 — 2014. g. augstako un gada
vid.prof.
izglitibu
Pieaudzis
Marupes novads 64.1 63.8 462.4 15176
Kekavas novads 61.2 451.6 21625
Samazinajies
lidz 10.0%
Iecavas novads 43.1 17.3 272.8 9747
Tukuma novads 44.5 22.7 245.8 33173
Samazinajies
virs 25.0%
Alsungas novads 46.2 15.3 182.1 1631
Baltinavas novads 42.8 8.2 149.2 1330
Viesites novads 44.6 13.9 173.0 4589

Avots: autores aprékini péc: Regionu attistiba Latvija 2011g.; 2011. gada tautas skaitiSanas
rezultati; Demogrdafija 2011g.

Ka piemérs der Iecavas un Tukuma novada raditaju salidzinajums. Abos
novados iedzivotaju blivums uz 1 kv kilometru ir gandriz vienads (Iecavas
novada — 31.1 un Tukuma novada — 27.6), izglitibas limenis gandriz vienads,
savukart individualo komersantu un komercsabiedribu skaits uz 1000
iedzivotajiem un iedzivotaju ienakuma nodoklis uz 1 cilveku diezgan atskirigs.
To pasSu var teikt arT par Baltinavas un Viesites novadu raditaju salidzinajumu.
ledzivotaju blivums novados tikpat ka neatskiras (Baltinavas novada — 7.1 un
Viesttes novada — 6.9), bet individualo komersantu un komercsabiedribu skaits
uz 1000 iedzivotajiem un iedzivotaju ienakuma nodoklis uz 1 cilvéku diezgan
atSkirigs.

Tadejadi iedzivotaju skaits administrativaja teritorija nav izskiroSais
krit€rijs attistibai, bet c€lonis $tm atSkirtbam jamekle citos ietekm&oSos
faktoros, vispirms jau novada cilvékkapitala, ar to saprotot visus cilvéku
kopumu raksturojoSus raditajus ka intelektu, zinasanas, organizatoriskas
dotibas, informaciju, veselibu, vecumu, dzimumu utt. un art novada parvaldibas
kompetencé un kapacitaté, jo vienus un tos pasus fiziskos, finansialos un
cilveku resursus var organizét dazadi. Ja atbilde uz So jautajumu veidojas
pozitiva, tad parvaldibas darbiniekiem ir japrot rikoties ne tikai ar mantu,
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naudu, bet arT ar cilvéku kapitalu, jaspgj izprast novadu iedzivotaju dazadu
socialo grupu intereses, vajadzibas un, pats galvenais, pielietot katrai no $Tm
grupam attiecigas darba organizé$anas un iesaistiS$anas metodes.

2010. gada lauksaimniecibas skaitiSanas rezultati dod iesp€ju ieskatities
pasreizgja situacija, saredz€t izmainu procesu un novertet izveidojusos
rezultatus. Salidzinot pasreiz€jos raditajus, kas raksturo saimniecibu vaditaju
pozicijas ar 1929. gada skaitliem saredzamas biitiskas kvantitativas izmainas
(sk.6.tab.).

6. tabula
SaimniekoSanas dazadoSanas attistibas tendences

m v v = Tai skaita ienakumi
Dazadosana -
T e e e e Galvenokart
Saimniecibu iesaistijusies - -
Gads . PR Galvenokart no no arpus
skaits saimniecibu .. P
mes lauksaimniecibas saimniecibas
vaditaji
darba
1929 224670 14.7% 4.0% 10.7%
2010 83386 35.2% 3.3% 31.9%

Avots: autores veidots pec A. Ceihners, 1937. un CSP datiem par 2010.gada lauksaimniecibas
skaitisanu

Skaitli uzskatami raksturo saimniekoSanas dazadoSanas attistibu Latvija
visai ilga laika posma un parada, ka samazinajies kopgjais saimniecibu skaits,
butiski pieaudzis to saimnieku Tpatsvars, kuri bez lauksaimnieciskas darbibas ir
iesaistiti arT citas pelnu nesosas aktivitates, reali vairak par vienu treSdalu no
visiem saimniecibu vaditajiem dazado ekonomiskas aktivitates; mazliet
procentuali samazinajies to saimniecibas vaditaju apjoms, kuri veic papildus
nodarboSanos, bet galvenos ienakumus tomér giist no lauksaimnieciskas
darbibas; savukart loti biitiski palielingjies to saimniecibas vaditaju skaits, kuru
galvenais ienakuma avots ir nelauksaimnieciska rakstura nodarbosanas arpus
saimniecibas, bet lauksaimnieciska darbiba ir tikai papildus darbiba, jo saistita
ar dzIvoSanu sava saimnieciba.

Rezultata 1929.gada ienakumus pilniba no lauksaimnieciskas darbibas
ieguva 85.3 % no visiem saimniecibu vaditajiem, bet 2010.gada - vairs tikai
64.8 %.

Uz saimniekoSanas dazadoSanas variantu, tai skaita arT Latvijas
apstaklos saredzamo, analizes bazes veidojas vismaz divi nozimigi secinajumi.
Pirmkart, dazadoSanas procesam ir divi savstarpgji ciesi saistiti un tai pasa laika
nodalami mérki un darbibas virzibas: pirmais ir izteikti ekonomiskais un otrs,
ne mazak nozimigs ir socialais.

Jebkura lauku saimnieciba — liela vai maza - ir razoSanas struktiira, kura
cinas par savu vietu tirgl konkurences apstaklos. Jo precu un pakalpojumu
piedavajums tirgum ir daudzveidigaks, jo savu vietu tirgl nosargat ir vieglak.
Paterétaju sabiedriba pieaug pieprasijums pec daudzveidibas, un razotajs ir
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spiests tam sekot. LidzSingja saimniekoSanas dazadosanas analize ir
galvenokart notikusi Sai virziena. Ekonomiska aspekta saimniekoSanas
diversifikacija nav tiesi saistita ar saimniecibas lielumu, jo jebkura apjoma
saimniecibai ir nozimiga ekonomisko iespgu paaugstinasana. Par
salidzinajuma kriteriju ekonomiskaja varianta varétu kalpot saimniecibas
kopgjo ienakumu kapums un pelnas dalas pieaugums, kas, protams, ietekme
saimniecibu saglabasanos, bet nav §is darbibas galvenais mérkis.
Saimniekosanas dazadoSanas sociala virziba autoru skatijuma saistas ar
mazliet citiem merkiem un lidz ar to arT citiem kritérijiem. Pie nepietickosas
nodarbinatibas iespgjas saimnieciba pie nepastavosas ieinteresétibas
lauksaimnieciska rakstura darba veidojas darbibas virzienu dazadoSana.
Saimniecibas dzivojoSie cilveéki, kas veic zinamu darba dalu saimnieciba
(analizetaja gadijuma saimniecibu vaditaji) , iesaistas citos darbibas veidos, kas
dod papildu ienakumus vai pat galvenos ienakumus vinu personigo un vinu
gimenu vajadzibu kopuma apmierinasanai. Sis diversifikacijas variants
galvenokart skar mazo saimniecibu parstavjus un norada uz ricibas mérki —
daudzveidot savu darbibu un caur to saglabat ari tradicionalo dzives vidi —
esofo nelielo saimniecibu. So sakaribu apstiprina pétijumi par saimniecibam,
kas iesaistas lauku tirisma kustiba. (Kruzmetra M., Rivza B., Rivza L., 2013)

3.3. Zviedrijas, Lietuvas, Serbijas un Latvijas ekspertu aptauja par
kultiiras mantojuma nozimi un pieejamibu

Misdienu pasauli raksturo divas visai izteiktas tendences: globalizacijas
izversanas ekonomika, politikd un kultira un vienlaikus nacionalas identitates
saglabasana, par nacionalas identitates nozimigu raditaju uzsverot tautas
kultiiras mantojuma saglabasanu un vertibu izmantoSanas praktizésanu ikdiena.
Par globalizaciju, ka nozimigu fenomenu raksta gan ekonomisti (Reinert E. S.,
2012; Frankel J. A., 2007), gan sociologi (Gidenss A., 1999; Castells M., 2000;
Steger M. B., 2009), gan nacionalas identitates p&tnieki (Tomlinson J., 2003).

Autore meklgjusi atbildi uz jautajumu, ka dazadu valstu parstavji verte un
izskaidro esoSo situaciju sava valsti, ka armT — ka prognozg attistibas iesp€jas
nakotng. Cetru valstu — Zviedrijas, Lietuvas, Serbijas un Latvijas — ekspertu,
kuri dazada limeni saistiti ar kultiras mantojuma pielietojumu, strukturéta
aptauja tika veikta 2013. gada septembr1 — oktobri. Ekspertu izveli katra valsti
veica projekta NORDPLUS kopprojekta ,,The Cultural Heritage of Women and
Entrepreneurship” dalibnieki. Informacijas analizei pielietota komparativa
petniecibas metode vienlaikus pastavosu uzskatu salidzinaSanai.

Izveloties ekspertus, bija svariga vinu saistiba ar kultiiras mantojumu un
vinu pieredze $aja joma. Tadel strukturétas aptaujas sakuma ekspertiem tika
uzdoti divi ar pétjuma mérki saistiti jautdajumi: vai eksperts personigi
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nodarbojas ar kultiiras mantojuma vertibu izmantoSanu uznémeéjdarbiba un ar
kadu kultiras mantojuma variantu ir saistits vina uznémeéjdarbiba.

7.tabula
Ekspertu lidzdaliba kultiiras mantojuma vértibu
izmantoSana uznéméjdarbiba
Lidzdaliba kultiiras mantojuma vertibu
iesaistiSanai uznéméjdarbiba
Valstis Es tiesi Pagaidam vel Ja, es to jau Kopa
nenodarbojos ar ne, bet gribétu daru
uznémeéjdarbibu
Zviedrija 0 6 4 10
Lietuva 0 3 7 10
Serbija 4 4 3 11
Latvija 1 5 5 11
Kopa 5 18 19 42

Avots: autores veidota tabula péc aptaujas datiem.

Rezultati parada, ka aptaujatie eksperti var tikt uzskatiti par kompetentiem,
lai dotu savu skatfjumu uz situaciju valsti un izteiktu kultliras mantojuma
saglabasanas un pielietoSanas prognozes. Gandriz 90% no viniem to jau dara
vai gatavojas darit (sk.7.tab.). Vinu raksturigakie darbibas virzieni ir
amatnieciba, rokdarbi, kulinarija, arstniecibas augi, suveniru tirdznieciba un
tradicionalu pasakumu organizéSana, kas musdienu apstaklos ir visai tipiski
virzieni kultiras mantojuma produkta veidoSana vai pakalpojuma sniegSana.
Lidz ar to var pienemt, ka eksperti pietickami parzina ar kultiiras mantojumu
saistitu problematiku sava valsti un sp€j to novertet.

8. tabula
Kultiiras mantojuma saglabasanu un popularizé$anu ietekméjosie faktori

Uzmanibu kultiiras mantojumam pievers
globalizacijas nepiecieSamiba uznéméjdarbibas Kopa
Valstis izvérsanas saglabat liecibu izversanai, lai
pasaulé par tautas pagatni aktivas darbibas
nakamajam rezultata giitu
paaudzeém ienakumus
Zviedrija 8 7 3 10
Lietuva 0 10 1 10
Serbija 5 6 3 11
Latvija 4 8 2 10
Kopa 17 31 9 41
Avots: autores veidota tabula péc aptaujas datiem.
Strukturétajas intervijas ieglito informaciju lietderigi analizét divos
aspektos: kas visas valstis ekspertu skatfjuma ir kop€js pasreiz€jos

globalizacijas izveérsanas un nacionalas identitates kapuma apstaklos un kadas ir
verojamas atskiribas, skatoties caur kultiras mantojuma prizmu. 8. tabula
ietvertie skaitli parada, ka ekspertu skatfjuma uzmaniba kultiras mantojuma
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saglabasanai un popularizeSanai visvairak ir saistita ar vélmi saglabat zinaSanas
par savas tautas pagatni un nodot tas nakamajam paaudze€m. Ta ir kopgja
iezime. Tomér valstu skatljuma verojamas zinamas atSkiribas. Zviedrijas un
Serbijas eksperti gandriz vienadu nozimi pieskir ka globalizacijas ietekmei, ta
arT vélmei nodrosinat kultiras mantojuma nodoSanu nakamajam paaudzeém.

Lietuvas un Latvijas eksperti So tieksmi izteikti skaidro ar tautas bagatibu
parmantojamibas velmi.

Uz plasi izplatito kultiiras vertibu parmantojamibas tendenci norada M. V.
Klanens (M. V. Cloonan) un D.R. Harvijs (D.R. Harvey), rakstidami, ka
patlaban kultliras mantojuma saglabasana ir paaugstinatas intereses téma
plasam ieintereséto pusu lokam, un $o augoSo tieksmi vini skaidro ar velmi
saglabat pagatni, vienlaikus padarot pagatni pieejamu un izmantojamu
(Cloonan M. V. and Harvey D. R., 2007). Lietuvas un Latvijas skatfjums
vargtu biit saistits ar padomju laika ietekmi, Zviedrijas — ar jau pietiekami ilgi
pieverstu uzmanibu kultiiras mantojumam: kops 1988. gada darbojas Kultiiras
mantojuma aizsardzibas likums (Heritage Conservation Act) un kultoras
mantojuma aizsardzibas jautdgjumus parzina pasa valdibas agentiira (The
Swedish National Heritage Board).

9. tabula
Kultiiras mantojuma produktu attistibu ietekméjoSie faktori

Nozimigakie ietekméjoSie faktori
Valstis valdibas cilveku zinatnes sabiedribas Kopa

realizéta izglitibas atklajumi kopéja

politika Iimenis attieksme
Zviedrija 2 6 1 9 10
Lietuva 6 5 0 4 10
Serbija 4 5 2 6 11
Latvija 6 4 3 9 10
Kopa 18 20 6 28 41

Avots: autores veidota tabula péc aptaujas datiem.

Zviedrijas eksperti kultiras mantojuma saglabaSanas un populariz€Sanas
perspektivas galvenokart saista ar sabiedribas kop&o attiecksmi pret So
mantojumu (sk. 9.tab.). Lietuva un Latvija eksperti par domingjoSo uzrada
valdibas realizeto politiku. Lietuva likums par kultiiras mantojuma saglabasanu
un ta popularizéSanu ir pienemts tikai pirms daziem gadiem, bet Latvija likuma
izstrade diemzel vel arvien turpinas. Serbijas situacijai eksperti ir devusi
vertejumu, kas ir pa vidu situacijas vert§jumam Zviedrija un abas Baltijas
valstis.

P&c ekspertu viedokla visas p&tijuma ietvertajas valstis kultiiras mantojuma
ka produkta vai pakalpojuma pieprasijums perspektiva pieaugs. Tomer
parliecibas pakape ir atSkiriga. Augstaka ta ir Zviedrija un Serbija, bet zemaka
Lietuva un Latvija (sk.10.tab.).
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10. tabula
Kultiiras mantojuma ka produkta vai pakalpojuma perspektivas

Kultiiras mantojuma produkta apjoms
Valstis un kvalitate Kopa
ja, noteikti varbit
Zviedrija 9 1 10
Lietuva 7 3 10
Serbija 11 0 11
Latvija 7 4 11
Kopa 34 8 42

Avots: autores veidota tabula péc aptaujas datiem.

Vismaz Latvijas situaciju vertgjot, varétu paust viedokli, ka sabiedriba valda
diezgan izteikta tendence atdarinat arpasauli (mode, dzives stils, tradicijas,
bérnu vardu izvele utt.), kadel kultiras mantojuma nodoSanai nakamajam
paaudzem eksperti pieskir tik lielu nozimibu.

11. tabula
Kultiiras mantojuma iegadasanas
Kultiiras mantojuma produktu iegades iespéjas
Valsts tirgos, zalajos | davanu veikalos, pie zemniekiem Kopa
tirgos kioskos
Zviedrija 10 7 9 10
Lietuva 6 1 7 10
Serbija 7 2 4 11
Latvija 9 3 11 11
Kopa 32 13 31 42

Avots: autores veidota tabula péc aptaujas datiem.

Visas pétijuma ietvertajas valstis par kultiiras mantojuma produkta
izplatiSanas vietu ar1 tiek izveléts kultiiras mantojuma ieskaitams variants —
tirgi ka pardoSanas vietas (sk.11.tab.). Partikai pat izveidoti zalie tirgi. Isa
partikas kéde (tiesa iepirkSanas pie zemniekiem) arT var tikt pieskaitita kulttiras
mantojuma izpausmei. Vienlaikus Zviedrija pietiekami nozimigi ir davanu
veikali, kioski, izveidoti speciali kultiiras mantojuma produktu pardosanai, kam
pargjas valstis daudz mazaka nozime.

Kulttras mantojuma produkta realiz€Sanai ir svariga nozime ekspertu
skatljuma, nemot veéra viedokli, ka kultiiras mantojuma vertibas ir ne tikai
saglabajamas, bet arT pec iespgjas ikdienas dzive pielietojamas. Tadel nozimigs
ar kultliras mantojuma izmantoSanu saistits uzdevums ir attistit
razotaju/pakalpojumu  piedavataju  un  pircgju/pakalpojumu  sanéméju
nepastarpinatas kontakteéSanas iesp&jas, kas mazajam razotdajam vai
pakalpojumu sniedz€jam dod labvéligas finansu aprites iesp&jas. P&c autores
domam, to apstiprina strauji augosa dazadu tirdzinu organizgSana apsekotajas
valstts. Latvija tadi darbojas ne tikai Riga (gadiem ilgi pazistami tirdzini
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Etnografiskaja brivdabas muzeja, Ziemassvétku, Janu tirdzin§ Doma laukuma,
Kalnciema ielas zalais tirdzins), bet arm daudzas citas vietas valstl: Gulbeng,
Bauska, Valmiera, Dobel€ utt. Interneta pieejama informacija liecina par $adu
tirdzniecibas vietu pastavéSanu, kur visai liela produktu dala ir attiecigas valsts
kultiras mantojums, ar1 Lietuva un Igaunija.

3.4. Kultiiras mantojums ka vértiba: Baltkrievijas, Rumanijas un
Latvijas iedzivotaju aptauja

Ka jebkuru paradibu arT kultiras mantojuma nozimi un pielietojumu
regionu ietvaros notieko$ajos procesos ietekmé gan objektiva (valsti realizéta
ekonomiska un sociala politika, likumdosana, mikrouznémégjdarbibas attistiba),
gan ar1 subjektiva rakstura (zinaSanu limenis par kultiiras mantojumu, gataviba
lietot viet€jo razotaju produkciju) faktori. Tad€l par nozimigu pétniecibas
uzdevumu izvirzas nepiecieSamiba izvertét kultlras mantojuma nozimes un
saglabasanas izpratni sabiedribas loceklu skatfjuma, kas var veicinat kultiiras
mantojuma saglabasanu un pielietojumu.

Autore piedaljjas iedzivotaju grupu aptauja Baltkrievija (N=66), Rumanija
(N=373) un Latvija (N=227), kas tika organiz€tas 2014. un 2015. gada.
Baltkrievija tika izv€leta tade], ka ir Latvijas robezvalsts, bet Rumanija — ka
viena no jaunajam ES dalibvalstim. Aptaujas merkis bija: noskaidrot valstiskas
piederibas ietekmi uz tautas kultiiras mantojuma vért§jumu, ka ari kultiiras
mantojuma pielietojamibu misdienu apstaklos. Mérka sasniegSanai pétjjuma
izvirziti divi uzdevumi:

1. noteikt kopgjas un atskirigas iezimes visu p&tijuma iesaistito aptaujato

skatljuma uz analiz&to paradibu;

2. izdalit kultiiras mantojuma vertibu izpratnes akcentus.

Informacija apstradata ar salidzino$as analizes metodém. legltie rezultati
nepretendé uz iedzivotdju generalkopas vert€jumu, bet paver ieskatu uz
kultiras mantojuma problematiku miisdienu apstaklos caur iedzivotaju grupas
skatfjuma prizmu. Par pétfjuma metodologisko bazi kalpo globalizacijas un
kultiiras mantojuma teorijas.

Viens no globalizacijas vadoSajiem pétniekiem Manfreds Stegers uzsver, ka
,,Globalizacijas parveidojosie spéki iesniedzas dzili visas miisdienu sabiedribas
dzives dimensijas” (Stegers M.,2010). Kultliras mantojuma koncepcija noved
pie diskusijas par nepartrauktibu starp pagatni un tagadni. Kultiras mantojums
nodroSina dzilu vesturisko izpratni un raksturigo vesturisko stilu nepartraukti
mainigaja pasaulé. Kulttiras mantojums ir dala no tagadnes un vienlaikus tas ir
garants nakotnei. Kultlras mantojuma novertésana balstas uz diviem
galvenajiem vertibu veidiem — kultrvesturiskajam verttbam un sociali
ekonomiskajam veértibam (Szmelter, 2013). Kultiras mantojuma sociali
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ekonomiskas vertibas paver iespgjas mazas uznémeéjdarbibas un amatniecibas
attistibai lauku teritorijas.

Aptauja tika atbalstita no LR valdibas finanséta projekta ,Lauku un
regionalas attistibas procesi un iesp&jas zina$anu ekonomikas konteksta”, kura
viens no galvenajiem mérkiem ir izstradat stratégiju viedai lauku un regionalai
attistibai, lai iegltu vienotu redz€jumu, kura ietilpst arT kultGras mantojuma
sociali ekonomiskas vertibas (EKOSOC LV 5.2.3.).

Vairaku valstu iedzivotaju viedoklu salidzinasana par kultiras mantojuma
aizsardzibu un izmantoSanu globalizacijas apstaklos dod iesp&ju identificét
atSkirtbas. Dazados regionos globalizacijas procesi norisinas dazadas
kombinacijas, ar dazadiem rezultatiem. Nav vienotas lauku globalizacijas
pieredzes un jau iepriek$ noteikta iznakuma. Visi valsts, regionala un vietgja
Itmena faktori var iejaukties un atstat savu ietekmi.

Visi aptaujatie ka Baltkrievija, ta Rumanija un ari Latvija bez iznp€muma
(100%) kulttras matojumu atzist par saglabajamu un uzturamu vértibu. Tomer
uzskata, ka tikai neliela dala no iedzivotajiem ir pietickami informéta par So
vertibu (sk.12.tab.).

12. tabula
Baltkrievijas, Rumanijas un Latvijas iedzivotaju informétiba par tautas
kultiiras mantojumu

Valsts Informéti, Nav informéti, Nemaku teikt, Kopa,
skaits—% skaits—% skaits—% skaits
Baltkrievija 7-10.6 50-75.8 9-13.6 66
Rumanija 64-17.2 253-67.8 56-15.0 373
Latvija 46-14.1 251-76.7 9-7.5 308

Avots: Autores veidota péc aptaujas datiem.

Respondenti zemo cilveéku informé&tibu par kultiiras mantojumu pamato ar
vairakiem apstakliem: vispirms jau informacijas pieejamibu, tad — informacijas
saturu un tas noform&jumu/dizainu (sk.13.tab.). Tiek noradits arT uz to, ka dalai
cilvéku ir salidzino$i maza interese par $o paradibu.

13. tabula
Informétibu ierobeZojoSie faktori

Valsts Baltkrievija | Rumanija Latvija
Maz pieejama informacija, sk. — % 22-33.3 107-52.9 173-53.9
Neefektivi marketinga pasakumi, sk. — 32-48.5 119 -32.7 | 186-57.9
%
Parak vienmulas reklamas, Sk. — % 5-7.5 51-13.7 102-31.8
Cilveki nav negrib iegiit informaciju, 13-197 175-47.0 139-43.3
sk.-%
Cits, skaits — % 0 15-4.1 5-1.5
Kopa, skaits 66 467 605

Avots: Autores veidota péc aptaujas datiem.
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P&c respondentu domam, lielaka dala cilvéku (80.3% Baltkrievija, 52.9%
Rumanija un 53.9% Latvija) vélas plasaku un arT dzilaku informaciju par
kultiras mantojumu. Tomér gan Rumanija, gan Latvija saméra liela dala
cilvéku nav ieintereséti ieglit papildu informaciju (attiecigi 47.0% un 43.3%).
Latvija 57.9 % atzim@ neefektivus marketinga pasakumus.

Globalizacijas apstaklos par informacijas galvenajiem kanaliem kliist
jaunakas tehnologijas, to iesaistiSana informacijas plismas veidoSana un
kultiiras mantojuma apgti$anas joma.

14. tabula
Informacijas ieguves avoti par kultiiras mantojumu
(iespejamas vairakas atbildes)

Informacijas avoti Baltkrievija, Rumanija, Latvija,

skaits — % skaits — % skaits — %
Interneta portali 22-33.3 276-74.2 197-60.3
vV 51-77.3 136-36.5 241-73.7
Dazadi laikraksti 14-21.2 35-9.5 103-31.5
Reklamu stendi 20-30.3 45-12.1 134-41.0
Majas lapas 3-4.0 81-21.8 51-15.6
Lekcijas un prezentacijas 9-13.6 76-20.4 81-24.8
Cits 0 3-0.8 7-2.1
Kopa 66-100.0 652-100.0 814-100.0

Avots: Autores veidota péc aptaujas datiem.
Aptauja iegttie dati liecina, ka gan Baltkrievija, gan Rumanija, gan arl
Latvija tadi musdienigie masu informacijas Iidzekli ka internets, televizijas
parraides, dazadu kultiiras organizaciju interneta eso$as majas lapas kalpo par
nozimigiem jaunu zinaSanu ieguves kanaliem (sk.14.tab.). Tomér nozimibu nav
zaud@jusi arT tadi tradicionalie informacijas kanali ka laikraksti un reklamu
stendi. Visbeidzot pietickami nozimiga informacijas un zinasanu
papildinasanas kanala pozicijas ir saglabajusi tieSa kontaktéSanas ar
informacijas un zinaSanu sniedzgju lekciju laika, kad pastav iesp€ja uzdot
jautajumus un sanemt uz tiem atbildes.
Rezultata var secinat, ka interese par kultiras mantojumu ka vertibu
konstatgjama gan Baltkrievija, gan Rumanija, gan Latvija. Visas respondentu
grupas veérojama izteikta veélme iegiit plasaku un ar1 dzilaku informaciju par
kultliras mantojumu. Savukart lielakas atSkiribas ir:
e tradicionalo informacijas kanalu izmantoS$ana, kur Latvija vairak neka
Baltkrievija izmanto laikrakstus un lekcijas;

e papildu informacijas ieguves aktivitat€s par kultiiras mantojumu, kur
Baltkrievija, péc aptaujato domam, §T mazak aktiva dala sabiedriba ir
lielaka neka Latvija;
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o lielakas atskiribas ir tradicionalo informacijas kanalu izmantoSana, kur
Latvija vairak neka Rumanija un Baltkrievija izmanto laikrakstus un
lekcijas.

Pedgja laika petijumos arvien izteiktaka ir doma, ka kultiiras mantojumam
ka vertibai ir divi aspekti. No vienas puses, kultiiras mantojums ir tautas
vestures saglabasana, apzinaSana un piederibas telpai izpratnes uzturéSana
(dabas ainavas, pilis, baznicas, muizas, pieminekli utt.). No otras puses,
daudzos aspektos kultiiras mantojumam ir nozimiba ka sociali ekonomiskai
/pielietojamai vertibai (tradicionala partika, amatniecibas darbi, apgerbos
izmantojamas detalas u.c.).

Kultaras vertibu sociali ekonomiskais aspekts cieSi saistas ar So vértibu
ieguves iespgjam un, pirmkart, gastronomisko kultiiras mantojumu, kam
sabiedriba pievers arvien lielaku nozimi. Tade] ir vélme sanemt informaciju par
iegades vietam, lietu vai pakalpojumu specifiku, produktu un precu
pagatavosanu, pieejamo sortimentu.

Baltkrievija doming interese par produktu un precu pagatavosanu (36.4%),
bet Rumanija un Latvija katrs otrs aptaujatais izcel ve€lmi uzzinat lietas vai
pakalpojuma specifiskas iezimes (attiecigi 54.9 un 56.6%)(sk.15.tab.). Gandriz
katrs tresais aptaujatais (30.3% — Baltkrievija, 23.9% — Rumanija un 30.8% —
Latvija) atzim&, ka par Siem interes§joSiem jautdjumiem ir iesp&jams iegiit
papildu informaciju. Vienlaikus ir v€rojama izteikta v€lme péc lielaka
informacijas apjoma (53.0% — Baltkrievija, 20.2% — Rumanija un 23.9% —
Latvija), kas var liecinat, ka informacijas telpa par kultiiras mantojuma
vertibam vél nav pietiekami piesatinata neviena no valstim.

15. tabula

Kultiiras mantojuma produkta iegades vietas
Produktu iegades vietas Baltkrievija | Rumanija Latvija
Specializétos veikalos, skaits — % 14-21.2 190-51.1 73-27.6
Tirga, skaits — % 10-15.2 170-18.9 12-48.1
Lielveikalu  ekologisko  produktu | 17-25.8 51-13.7 30-11.4
nodala, skaits — %
No zemniekiem,skaits — % 15-22.7 63-17.0 100-37.9
,.Zalais tirdzin$”, skaits - % 4-6.1 31-83 131-49.6
Kopa,skaits 66 407 462

Avots: Autores veidota péc aptaujas datiem.

Zinamas atSkiribas uzrada gastronomisko kultiiras vertibu iegades vietas.
Latvija salidzinoS$i vairak tiek izmantoti tieSie razotdja — paterétaja tikSanas
punkti ka tirgus, t.s. ,zalais tirdzin$” un iepirkSanas tieSi pie zemniekiem,
savukart Baltkrievija un Rumanija — lielveikalu ekologisko produktu nodalas un
specializgtie veikali.
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No petijuma mérka viedokla interesants ir skaidrojumu salidzinajums, kadel
neiegadajas gastronomisko kultiras mantojumu. Baltkrievija aptaujatie min
informacijas nepietickamibu par to, kadé] Sie produkti ir labaki (50.0%), bet
Rumanija un Latvija — Sie produkti ir dargi un tadé] daudzi cilvéki nevar
atlauties tos pirkt (attiecigi 34.8% un 57.5%). Tomér visas trijas valstis
aptaujato vida procentuali ir liela dala cilvéku (47.0% — Baltkrievija, 69.2% —
Rumanija un 59.9% — Latvija), kas ieteiktu lietot kultiiras matojuma produktus
saviem radiem, draugiem un citiem cilvékiem.

Aptaujas gaita iegiita informacija liecina, ka pastav pieprasijums pec
gastronomiska kultliras mantojuma, un, ja respondenti uzrada ve€lmi
rekomendét So veértibu ari saviem radiem, draugiem un citiem cilvékiem, tad
veidojas labveligi apstakli pieprasijuma pieaugumam. Pieprasijums vienmer ir
saistits ar piedavajumu un parasti izsauc piedavajuma raSanos un picaugumu —
uzn@mgjdarbibas attistibu (Besanko, D., Bracutigam, R., 2010).
agroekoturisms, kur ieklaujas baltkrievu nacionala virtuve ar ekologiski tiriem
partikas produktiem un ekologiskas lauksaimniecibas produkcijas ienak$ana
tirgus joma (Cepas T.,2012). Latvija savukart izversas t.s. ,,zalie tirdzini” un
partikas amatnieciba, kura iesaistas nelielo lauku saimniecibu iedzivotaji, kuri
ar lauksaimnieciska izejmateriala razo$anu nevar giit pietickamu ekonomisko
nodro§indgjumu sev un savai gimenei. Sai darbiba iesaistijuSies izvers
kooperéSanos un savas sarazotds produkcijas marketingu (Partikas
amatniecibas..., 2012). Tlrisma par nozimigu virzienu kliist gastronomiskais
tarisms (Jeroscenkova L., 2014).

Pieprasijums péc gastronomiska kultiiras mantojuma var pieaugt un lidz ar
to paveért celu plasakai pieprasitas produkcijas razosanai un pakalpojumu
sniegSanai, tautas tradiciju saglabasanai un teritorijas/telpas identitates
saglabasanai.

3.5. Latvijas novadu sociali ekonomiska analize kultiiras mantojuma
izmantoSana

P&c situacijas analizes kultiras mantojuma izmantoSana kopuma Latvija ir
izmantota klasteranalize.

Pirmkart, statistiski nozimigi faktori tika atlastti klasteru analizei no 2013.
gada Latvijas novadu (N=110) attistibas pamatraditajiem. Ta tika veikta,
izmantojot dispersijas analizi, un tikai tie faktori, kas bija statistiski nozimigi
(Sign. <0.05), tika izveleti no 24 sakotngjiem faktoriem klasteru analizei
(Arhipova I.,Balina S., 2006). Tadgjadi tika izveleti sadi faktori: platiba,
iedzivotaju skaits, iedzivotaju blivums, teritorijas attistibas indekss, tiiristu
mitnu skaits, gultas vietu skaits, atseviSku istabu skaits mitn€, uzneémumu
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skaits, kas nodarbojas ar kulinaro mantojumu, un komercsabiedribu skaits uz
1000 iedzivotajiem. Klasteru analize tika veikta, pielietojot K-mean klasteru
analizes metodi un izmantojot datu apstrades programmu SPSS.

Pirma klastera novadus raksturo liela teritorijas platiba, liels iedzivotaju
skaits, liels iedzivotaju blivums, un augsts teritorijas attistibas indekss, kas
norada uz ekonomiski spécigam pasvaldibam $aja klasteri. Uzn&€mejdarbiba
arT ir labi attistita $1 klastera pasvaldibas, ko apstiprina liels komercsabiedribu
skaits uz 1000 iedzivotajiem. Tirisma faktoriem ir salidzinoSi augstakas
vertibas §T klastera pasvaldibas, un tas arT norada uz salidzinosi augstu tlirisma
attistibu. Pirmais klasteris, kas satur 16 pasvaldibas, ir ekonomiski spécigu
pasvaldibu klasteris ar labi attistitu uznéméjdarbibu un tdrismu. Pirma klastera
raksturigakas pasvaldibas ir Altksnes, Bauskas, Césu, Dobeles, Gulbenes,
Kuldigas, Limbazu, Madonas un Siguldas pasvaldibas.

Otrais klasteris, kas ietver tikai 4 pasvaldibas, ir ekonomiski vidgji attistitu
pasvaldibu klasteris, bet tajas ir labi attistita uzneémejdarbiba un loti labi attistits
torisms. Otrais klasteris ietver $adas pasvaldibas: Ogre, Rezekne, Talsi,
Tukums.

Tresais klasteris ir ar vislielako pasvaldibu skaitu 61. Klastera pasvaldibas
raksturojas ar ekonomisko atpalicibu un nepietickamu tiirisma attistibu. So
klasteri parstav pa$valdibas visos regionos, pieméram, Aknistes, Alojas,
Baltinavas, Ciblas, Durbes, Erglu, Jaunpils, Kocénu, Karsavas, Krustpils,
Lubanas, Neretas, Rugdju, Skrundas, Varkavas, Vilakas, Zilupes un citas. Katra
no regioniem ir 13—14 tresa klastera pasvaldibas, iznemot Vidzemes regionu ar
20 tresa klastera pasvaldibam.

Ceturtaja klasterT ir parstavétas 29 ekonomiski spécigas paSvaldibas, bet
tirisms tajas ir vaji attistits, kaut gan uzpeémejdarbibai ir pietickami laba
izaugsme. Pieméram, 3adas paSvaldibas pieder ceturtajam klasterim: Adazi,
Aizkraukle, Auce, Babite, Balvi, Burtnieki, Iecava, Kandava, Lielvarde, Livani,
Ludza, Ozolnieki, Preili, Salacgriva, Smiltene un Vecumnieki.
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Pirmaja klasterT, kur ekonomiski labi attistitas pasvaldibas un kuras tlirisms
ir labi attistits, lielaka dala pasvaldibu atrodas Riga (5) un Vidzemes regionos
(4) (sk.2.att.). Ceturtaja klaster, kur arT paSvaldibas ir ekonomiski labi attistitas,
bet to tiirisms ir nepietickami attistits, lielaka dala pasvaldibu atrodas Pieriga
(11), Latgale (6) un Zemgale (5). Ekonomiski vaji attistitas pasSvaldibas ar
neattistitu tirismu (3.klasteris) galvenokart parstav Vidzemi (17), Kurzemi (12)
un Zemgali (12).

Balstoties uz tiem pasiem faktoriem, kas tika izmantoti klasteru analize,
atmetot statistiski nenozimigos, tika izveidots linearas regresijas vienadojums
(Krastins O., Ciemina 1., 2003):

Y =547.08 + 0.647 x; + 0.459x, + 0.678%; + 0.489x4, (1)

kur

Y- iene@mumi pamatbudzeta uz vienu iedzivotaju, EUR / iedzivotaju;
X, — iedzivotaju blivums, cilveki / km? ;

X, — izdevumi uznémejdarbibas veicinasanai, EUR / iedzivotaju;

x3 —turistu mitnu skaits;

x4 — komercsabiedribu skaits uz 1000 iedzivotajiem.

legiitais linearais regresijas vienadojums ir statistiski nozimigs, jo Sig.=
0.001<0.05, kaut arT korelacijas koeficienta skaitliska vertiba nav augsta (R =
0.40, N=110). Pozitivas regresijas koeficienti norada, ka visi faktori, kas
ieklauti regresijas analizé palielina iengmumus pamatbudzeta. So iegiito linearo
regresijas vienadojumu autore pielieto, lai noveértétu ieguvumu pasvaldibas no
aktiva kultiras mantojuma izmantoSanas lauku tiirisma attistibai.

Ievietojot iegiitaja regresijas vienadojuma vidgjas faktoru skaitliskas
vertibas (RAMIL,2013): x,= 26.8 cilveki/km, ; x, =53.0 EUR/iedzivotaju; x;
=3.7 torisma mitnu skaits; x,= 61.4 komercsabiedribu skaits uz 1000
iedzivotajiem, iesp&ams aprékinat videjo Latvijas novadu ien@émumus
pamatbudzeta uz vienu iedzivotaju:

Y=547.08+0.647%26.8+0.459%53.0+0.678*3.7+0.489*%61.4 =
=621.29 EUR/1 iedzivotaju.

Pienemot, ka, aktivi un merktiecigi veicinot kultiiras mantojuma
izmanto$anu lauku tOrisma attistiba, visas pa$valdibas ir sasniegts vismaz
videjais tlirisma mitnu skaits (3.7.) un komercsabiedribu skaits uz 1000
iedzivotajiem ( 61.4), raditaju palielinasana Iidz Latvijas pasvaldibu vidgjiem
bija nepiecieSama 72 pasvaldibas (sk.11. pielikumu) no 110 pasvaldibam. Tad
hipotétiskais vid&jais turisma mitnu skaits pieaugtu 11dz 5.3, komercsabiedribu
skaits 17dz — 68.7, novadu vidgjie ienémumi pamatbudzeta uz vienu iedzivotaju
bitu sadi:

Y=547.08+0.647*%26.8+0.459%53.0+0.678*5.3+0.489*68.7 =
=625.94 EUR/1 iedzivotaju.
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Starpiba ir 4.65 EUR /1 iedzivotaju vai noapalojot 4.60 EUR/liedzivotaju,
kas ir hipotgtiskais ieguvums no kultiras mantojuma izmantoSanas lauku
tirisma attistiba vismaz vid&ja Latvijas novadu Itmeni.

4. AMATNIECIBAS ATTISTIBA EIROPAS VALSTIS

Nodalas saturs darba aiznem 14 pp., kuras ietilpst 11 tabulas un 1 attels.

Nodala raksturota amatniecibas attistiba Eiropa un Latvija, apkopoti un
iznanalizeti strukturétas amatnieku intervijas rezultati Latvija un Serbija.

Nodala izvirzita téze: kulturas mantojuma izmantoSanai lauku tiarisma

4.1. Amatniecibas attistibas vesture Eiropa

Amatnieciba (craft — angliski, pemecrennuuecmeo — krieviski) ir
sikrazo$anas nozare, kuras pamata ir roku darbs un vienkarsi darba riki
(Letonika, 2012). Attistibas sakumposma amatnieciba bija majrazoSana, kas
razoja pasu razotaju paterinam, vélak ta kluva par majriipniecibu, kas razoja
tirgum. Miisdienu Eiropa amatnieciba ir otra liclaka tautsaimniecibas nozare aiz
ripniecibas (Amatizglitibas centra..., 2012). Amatniecibas ka razoSanas veida
atziSana misdienu attistito valstu praksg ir sevi pozitivi pieradijusi.

Amatnieciba cie$i sadarbojas ar riipniecibu un citam nozarém piegades un
pakalpojumu joma (Amatizglitibas centra..., 2012). Blakus lielriipniecibas
uzn€mumiem Sodienas razosanas cikla pastav nelielie amatniecibas uznémumi.
Lidz ar tehnologijas attistibu rodas jaunas amatniecibas nozares, mainas amatu
raksturs, veidojas jauni amati.

16.tabula
Amatniecibas uzpémumu skaits, tajos nodarbinato skaits un uznemuma
gada apgrozijums Eiropa 2012. gada

Amatniecibas | Nodarbinato | Nodarbinatie | Apgrozijums, | Apgrozijums
uzpémumu skaits viena takst.. EUR uzl
skaits uzpémuma stradajoSo,
EUR
583668 5079129 9 510077685 100426

Avots: autores veidota péc EUROSTAT datiem (Statistika par amatniecibas uznémumiem...,2015)
Regioniem Eiropa ir senas amatniecibas tradicijas, kas izcel katra identitati,
sev Iidzi nesot pagatnes liecibas. Eiropas valstu amatniecibas saknes ir vijusas
cie$i 11dzas, un tradicionalie darinajumi, lai arT unikali, ir saistiti cits ar citu.
Misdienas amatniecibas nozare visa Eiropa ir saistita un saskaras arl ar
lidzigdm problémam — amatniekiem ir gritibas iekarot masveida razotu precu
parpilditu tirgu, trikst jaunieSu ieinteresétibas seno prasmju parnemsana un
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gadsimtiem kratas zinasanas draud izzust, izstradajumi negiist pietickamu
pievilcibu sabiedribas acis, savukart finansialo resursu un sadarbibas trikums
nelauj attistit amatniecibu ka uznémejdarbibu (Radosa amatnieciba,2014).

Amatnieciba, tapat ka citas nozares, laika gaita pastavigi mainas. No
domingjosas lomas sabiedriba XVIII un XIX gadsimta ta tika novirzita straujas
rupnieciskas razoSanas attistibas iespaida. Vairakas amatnieku profesijas
gandriz izzuda, pieméram, kal&ji, ratu meistari, seglenieki. ArT XX gadsimta
amatnieciba pardzivoja radikalas parmainas, kuras iespaidoja tehnologiju un
sociala attistiba, paterétaju prasibu maina globalizacijas iespaida. Ir radusas
jaunas amatnieku profesijas, pieméram, ortop&dijas kurpnieki, interjeristi.

Amatniecibas attistiba Latvija var izdalit vairakus periodus (Amatizglitibas
centra...,2012):

» pirmskristietibas periods;

» laiks p&c kristietibas ienakSanas (X1-XIV g.s.);

» amatnieku organizaciju veidosanas (XIV-XIX g.s.);

* ripniecibas un amatniecibas uzplaukuma periods (XIX g.s.— XX g.s.

sakums);

» neatkarigas Latvijas valsts periods (1920.-1940. g.);

» okupacijas periods (1940.—1991. g.);

» periods péc valstiskas neatkaribas atjaunoSanas — péc 1991. g.

P&c valstiskas neatkaribas atgiisanas atjaunota LAK darbiba 1993. gada 18.
februari. No jauna 1995. gada sak iznakt zurnals “Amatnieks”, kop§ 1998. gada
tas tiek izdots ar nosaukumu “Amatu Zinas” un ir populars amatnieku vida.
Sobrid LAK sistema darbojas 65 amatnieku organizacijas, ir izveidoti
amatnieku registri, izveidota sava izglitibas, informacijas un zinatnisko
petijumu sist€ma. Attistas cieSa sadarbiba ar Latvijas valsts, sabiedriskajam un
saimnieciskajam organizacijam un analogdm organizacijam arvalstis
(Amatizglitibas centra...,2012).

Amatnieciba ir razojoSa nozare, kas ir spgjiga attistities uz vietgjo izejvielu
bazes, tadgjadi sekm&jot nacionalo Ipatnibu attistibu gan kultliras, gan
razoSanas lauka (Amatizglitibas centra...,2012). Valsts tautsaimnieciskaja
struktiira ta izpilda divas galvenas funkcijas: razo kvalitativu produkciju un
sniedz kvalitativus pakalpojumus. Amatniecibas produkcijas amplitida ir plasa
— no makslinieciski rado$a izstradajuma Iidz s€rijveida razoSanai un noteiktam
pakalpojuma veidam.

Amatnieku izstradajumiem piemit praktiska un kultlirvesturiska vertiba,
tapec amatnieciba pamatoti ir kultlras mantojuma dala. Tas izpauzas ka
nacionalas savdabibas lietiskoSana, senlaicigu tehnologiju saglabasana un
attiecigas produkcijas razoSana, tam visam ir etnografiska un pasaulvésturiska
nozime.
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Amatnieciba veicina vienmerigaku razoSanas spéku izvietoSanu visa valsts
teritorija un atrisina problémas vietgjo izejvielu, kurinama izmantoSana.
Amatnieciba veicina infrastruktiiras attisttbu un tas pilnigaku izmantoSanu,
atslogo nozares, kuras svarigs patérina faktors (maizes ceptuves, sadzives
pakalpojumi u.c.). Amatnieciba attista pakalpojumus, veicina pakalpojumu
kvalitates paaugstinaSanu, ka arT &nu ekonomikas un melna tirgus
samazinasanos, pazemina parmérigas monopolcenas.

Latvija 2015.gada ir registréti 42 amatniecibas uznémumi, 13
meistardarbnicas un izsniegti 442 amatnicka diplomi 71 amatniecibas grupa
(visvairak diplomu ir frizieru, skurstenslaucitaju un floristu grupas, 36, 31 un
22) ( Latvijas Amatniecibas kamera, 2016 ).

4.2. Amatnieciba ka biznesa attistibas izaicinajums: Latvijas un

Serbijas situacija
Maziem un vidgjiem uzpémumiem (MVU) ir bitiska loma
Eiropas ekonomikas konkurétspgjas palielinasana. Mikrouzn@mumi un
amatniecibas uznémumi veido ne tikai lielako dalu MVU Eiropa, bet ir arT
galvenais avots darbavietu radiSana Eiropas Savieniba, ir aktivi daudzas ne tik
tradicionalas profesijas, kas ir biitiski, lai nodro§inatu particibu un labklajibu
gan pilsétas, gan lauku teritorijas (Identification of future..., 2011).
Amatnieciba péc biitibas ir viens no mikrouznéméjdarbibas variantiem, jo gan
mikrouznémeéjdarbiba, gan amatnieciba Tpasniekam ir svariga loma, vin§ ir
tieSi iesaistits uznémejdarbiba, ir personigi atbildigs un vélas bt finansiali
neatkarigs.

Amatnieciba ir izveidojusies lielakaja dala Eiropas valstu, pamatojoties uz
konkrétam wvalsts tradicijam un sist€mam, tade] Sis segments Eiropa ir loti
daudzveidigs, aptverot daudz dazadu profesiju un amatu, nodrosSina biitiskus
produktus un pakalpojumus vietg§jam kopienam visa Eiropa. Amatniecibas
plasa izplatiba un geografiskas un kultiiras telpas atSkiribas dazadas valstis
rosina pétlt amatniecibas ka uzneémgjdarbibas izaicinajumus pari nacionalas
valsts robezai, noteikt Iidzibas un atSkiribas Latvijas un Serbijas amatnieciba
un galvenos uzdevumus, izejot no attistibas tendencém.

Petijumu metode: informacijas ieguvei veikta uzneéméjdarbiba iesaistitu
amatnieku ka profesionala klastera parstavju nejausas izlases (N = 44 Serbija;
N = 50 Latvija) strukturta intervija. Informacijas analize veikta gan ar
komparativas salidzinasanas, gan aprakstosas statistikas metodém, kas paver
iesp&ju risinat izvirzitos uzdevumus.

Interveéto amatnieku uzpemejdarbibas raksturojums

Intervéto amatnieku kopums ieklauj uznéméjdarbibas veicgjus ar atSkirigu
darbibas laika pieredzi, sakot no laika Iidz trTs gadiem un beidzot ar pieredzi,

46



kas parsniedz piecu gadu robezu un arl dazadu darbibas apjomu gada laika,
sakot no sezonalas darbibas Iidz pat regularai darbibai visa gada garuma. Sads
intervéto aptvérums paver iesp&ju gan Latvijas un Serbijas amatnieku
kopskatijumam, gan arT saredz&t amatnieku ar atSkirigas darbibas laika iegtas
pieredzes un veiktas darbibas apjoma ietekmi uz uznémeéjdarbibu.

Amatnieki, kuru darba pieredze ir sasniegusi un parsniegusi piecu gadu
robezu, uznémgjdarbibu lielakoties veic vai nu regulari visu gadu, vai ari pec
pasitijumiem (Latvija — 76% un 12%; Serbija — 25% un 29.5%) (sk.17.tab.). Ja
par vert€sanas krit€riju tiek izveélets nodarbinatibas laiks gada garuma, tad
ticksme attistities, izverst razoSanu un ari ieviest razo$ana jaunus produktus
raksturo gan to amatnieku grupu, kas darbu veic visa gada garuma, gan arf tas
amatnieku grupas, kas strada sezonali vai tikai p&c pieprasijuma. Lidz ar to var
secinat, ka amatniekus neatkarigi no pasreizgja nodarbinatibas apjoma raksturo
kopgjas tendences darbibas izver§anai un pilnveidoSanai, ka arT jaunu produktu
ievieSanai razoSana.

17.tabula
Attistibas perspektivu ieziméjums interveto amatnieku skatijjuma
Pasreizéjais Attistibas perspektivu varianti
nodarbinatibas Turpinat raZoSanu | PaSreizéjo raZoSanas | Ieviest raZoSana
apjoms paSreizéja apjoma | apjomu paplasinat jaunus produktus
Latvija
Regulari visu gadu 19 17 4
Sezonali vai p&c 5 3 2
pieprasijuma
Kopa 24-48.0% 20-40.0% 6-12.0%
Serbija
Regulari visu gadu 1 6 8
Sezonali vai p&c 4 11 14
pieprasijuma
Kopa 5-11.4% 17-38.6% 22-50.0%

Avots: autores veidots aprékins pec strukturéeto interviju rezultatiem.

Sezonalo darbu un darbu p&c pieprasijuma var uzskatit par virzienu no
uzn@mejdarbibas uzsakSanas uz stabilu nodarboSanos visa gada garuma, ko
uzrada tieksme paplaSinat razoSanu un ieviest razoSana jaunus produktus.
PievérSot uzmanibu valsts piederibai, Serbija abas izdalitas amatnieku grupas
vairak neka Latvijas amatnieki ir versti uz razoSanas apjoma paplaSinasanu un
jaunu produktu ievieSanu razoSana.

lezim@jusies atSkiriba starp viedokliem var€tu bit saistita ar diezgan
atskirigu amatniecibas produktu domingSanu Latvijas un Serbijas amatnieku
razojumos.

Latvija intervétie amatnieki visai izteikti nodarbojas ar partikas
amatniecibu, kas valstT paslaik ir redzama uzplaukuma stadija, bet Serbija tie
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vairak bija dazadu suveniru izgatavotaji. Lai vertetu atsevisku amatniecibas
virzienu attistibas tendences, ir nepiecieSams dzilaks pétfjums un lielaks
apsekoto skaits, bet §is ieskats uzrada amatniecibas ka mikrouzne€mejdarbibas
kopuma paplasinasanas tieksmes abas valstis.

Problémas, ar kuram sastopas amatnieki uznémejdarbiba

Ka jebkura uznemgjdarbiba, arT amatnieciska darbiba sastopas ar virkni
problémam jeb riskiem, kas ietver gan objektivus argjos apstaklus, gan arl
subjektiva rakstura problémas, kuras raksturo pasa amatnieka personibu un
ricibsp&ju. Péc konkurétspgjas teorijas uznémejdarbibas sakuma posma argjas
vides situacija veido Iidz pat 60% no visiem uznéméjdarbibas balstiem un
saglaba pietiekami lielu nozimi — Iidz 20% — arT tresaja posma (The Global
Competitiveness Report, 2012). So balstu esamibu vai neesamibu var uztvert ka
uznemgjdarbibas dazadu risku iesp&jamibas (Naldi L. etc., 2007).

Latvija intervetie amatnieki par aktualakajam problemam jeb galvenajiem
riska laukiem uzrada Iidzeklu trikumu, pieprasijuma péc produkta/pakalpojuma
trikumu un informacijas trakumu (sk.18.tab.).

18.tabula

Videjais normalizetais riska raditajs interveéto Latvijas un Serbijas

amatnieku skatljuma un raditaju ranZéjums (vértéjums 5 ballu skala)

Produkta  raZotaja/pakalpojuma | Latvija Rangs | Serbija | Rangs
sniedzg€ja riski/problemas

1. Informacijas trikums 1.09 3 1.08 2
2. Pieredzes trikums 0.85 6 0.98 6
3. Uznemibas trikums 0.78 8 1.05 5
4. Kredita nosacijumi 0.84 7 0.92 7
5. Gimenes atbalsta trikums 0.75 9 0.79 8
6. Lidzeklu trikums 1.57 1 1.26 1
7. Telpu/iekartu trikums 0.91 5 1.06 4
8.Pieprasijuma péc 1.24 2 1.07 3
produkta/pakalpojuma trikums

9. Darbinieku trikums 0.96 4 0.78 9

Avots: Aprékinats péc autores veikto strukturéto interviju rezultatiem.

Pargjas riska zonas tiek vertetas ka mazak asas. Serbija intervetie amatnieki
par nozimigako problému tapat ka Latvija izdala Iidzeklu trikumu, tomer ka
nakamo izvirza veselu risku bloku, kuru veido informacijas trikums,
uznémibas trukums, kas raksturo pasu amatnieku, un tadus argjas vides riskus
radosus faktorus ka produkta/pakalpojuma pieprasijuma trikums un
telpw/iekartu trukums.

Veicot ieglito rezultatu ranz&jumu un raditajus salidzinot, redzamas izteikti
kopigas un izteikti atSkirigas iezimes abu valstu amatnieku dotajos risku
izvertejumos.
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P&c iedalitas nozimibas sakrit tris riski: Iidzeklu trikums — pirma vieta,
pieredzes trikums — sesta vieta un kredttu nosacijumi — septita vieta. Savukart
visbiitiskak pec izverte§juma atSkiras divi riski — uzn€mibas trikums, kam
Serbijas amatnieki pieskirusi piekto vietu, bet Latvijas amatnieki — tikai astoto
vietu, un darbinieku trikums, kam Serbijas amatnieki pieskirusi tikai pedgjo —
devito vietu, bet Latvijas amatnieki — ceturto vietu. Pargjie riski atSkiras tikai
par vienu poziciju. Informacijas trikums, gimenes atbalsts un telpu/iekartu
trikums vairak skar Serbijas amatnickus, savukart pieprasijums péc
produkta/pakalpojuma — Latvijas amatniekus.

Interviju gaita iegtita informacija dod iesp&ju saskatit arT risku aktualitati ar
atskirigu darbibas apjomu gada laika abu valstu amatnieku skatljuma un ar1
salidzinat Sos vertejumus, mekl&jot kopg€jas un atskirigas iezimes. Risku sikakai
analizei amatnieki p&c nodarbinatibas apjoma gada laika sadaliti tris grupas —
nodarbinati visu gadu, nodarbinati sezonali un darbu veic peéc pieprasijuma
(sk.19.tab.).

19. tabula
Risku aktualitate ar atSkirigu darbibas apjomu gada laika Latvijas un
Serbijas amatnieku skatljuma

Riski | 1 [ 2 [ 3 ] 4 | 5] 6 | 71181029
Latvija
Regulari 1.08 090 | 079 | 090 | 0.79 | 1.38 | 0.90 | 1.22 | 1.06
visu gadu
Sezonali 1.28 096 | 115 | 0.64 | 064 | 1.60 | 0.96 | 0.96 | 0.80
Péc 1.16 0.64 | 0.64 | 0.64 | 1.15 | 1.27 | 1.15 | 1.72 | 0.64
pieprasij-
uma
Serbija
Regulari 1.28 0.97 1.09 0.83 [ 074 | 1.22 | 1.05 | 1.01 | 0.84
visu gadu
Sezonali 0.90 093 | 090 | 0.87 | 095 | 143 | 1.06 | 1.09 | 0.84
Pec 1.01 1.01 1.10 107 | 072 | 1.18 | 1.14 | 1.10 | 0.67
pieprasij-
uma

Avots: autores veidots aprékins péc strukturéto interviju rezultatiem.

1. Informacijas trukums. 2. Pieredzes trikums. 3. Uzn@mibas trikums. 4. Kredita
nosacijumi. 5. Gimenes atbalsta trikums. 6. Lidzek]u trikums. 7. Telpu/iekartu trikums.
8. Pieprasijuma pé&c produkta/pakalpojuma triikums. 9. Darbinieku triikums.

Izmantojot medianu ka datu kopas vidgjo lielumu, iesp&jams ieraudzit
situaciju, ka Latvija vidgjo riska raditaju pirmaja amatnieku grupa parsniedz 2
riski, otraja amatnieku grupa — 3 riski un treSaja amatnieku grupa — 2 riski.
Vienlaikus Serbija: pirmaja amatnieku grupa — 4 riski, otraja amatnieku grupa —
1 risks un treSaja amatnieku grupa — pat 7 riski. Rezultata jasecina, ka risku
apjoms, kurus Serbijas amatnieki uzskata par nozimigiem, ir lielaks neka
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Latvijas amatnieku uzraditais. Iesp&jams, ka skaidrojumu Sai situacijai rada
valsts piederiba nedaudz atskirigiem uznémeéjdarbibas konkur€tspgjas [imeniem
(stages), jo Serbija pec ekonomiskas attistibas raditajiem ir ieklauta otra posma
(stage), bet Latvija — parejas kustiba no otra uz tre$o posmu (transition from
stage 2 to stage 3) (The Global Competitiveness Report, 2012).

Nozimigako risku apjausma ir svariga pasreiz€jas uznemeéjdarbibas
apstaklos, bet vél liclaka nozime ir to uztverei, planojot uznémgjdarbibas
perspektivas, kad amatnieks, izv€loties kadu no ricibas variantiem, var mazinat
riska situaciju (Luhmann N., 1993). Interviju laika iegtta informacija dod
iesp&ju arT §ada aspekta salidzinat Latvijas un Serbijas amatnieku skatfjumus.
Kad tiek apsvertas uznéméjdarbibas perspektivas, visos perspektivas variantos
abu valstu amatnieki ka galveno risku saredz Iidzeklu trakumu (sk.20.tab.).
Visai bitiski tiek atzZim€ts informacijas trikums un vél ari telpu/iekartu
trikums.

20. tabula
Bitiskakie riski uznéméjdarbibas izvérsanai Latvijas un Serbijas
amatnieku skatijjuma

Riski [ 1 [ 2 1 3 [ a4a]5 16 ] 7181029
Latvija
Turpinat 118 | 0.78 | 0.70 | 0.83 | 0.89 | 1.46 | 0.86 | 1.43 | 0.86
pasreizgjo
Paplasinat 112 | 093 | 091 | 093 | 0.79 | 1.24 | 1.03 | 0.93 | 0.86
pasreizgjo
Izvérst  jauna | 0.80 1.11 | 0.60 | 0.60 | 0.60 | 1.62 | 0.71 | 1.01 | 1.92
produkta
razoSanu/pakalp
ojuma
sniegSanu
Serbija

Turpinat 0.66 | 0.66 | 0.84 | 1.03 | 0.66 | 1.97 | 1.31 | 0.94 | 0.94
pasreizgjo
Paplasinat 113 | 1.06 | 1.11 | 1.01 | 0.72 | 1.12 | 1.01 | 1.19 | 0.62
pasreizgjo
Izveérst  jauna | 110 | 096 | 1.02 | 0.87 | 0.88 | 1.21 | 1.11 | 0.99 | 0.88
produkta
razoSanu/pakalp
ojuma
sniegSanu

Avots: autores veidots aprékins pec strukturéeto interviju rezultatiem.

1. Informacijas trukums. 2. Pieredzes trikums. 3. Uzp@mibas trikums. 4. Kredita
nosacijumi. 5. Gimenes atbalsta trikums. 6. Lidzeklu trikums. 7. Telpu/iekartu trukums.
8. Pieprasijuma p&c produkta/pakalpojuma trikums. 9. Darbinieku trikums.
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Atskirigi no Latvijas amatniekiem, p@tfjums paradija palielinatu risku
koncentracija to Serbijas amatnieku skatfjuma, kuri vel&tos paplaSinat
pasreizgjas uznémgjdarbibas apjomu. Sis situdcijas célona noteik3anai biitu
javeic plasaki petijumi Serbija.

Riski XXI gadsimta sakuma ir kluvusi ne tikai par teoretisku, bet arT loti
izteiktu praktisku aktualitati (Beck U., Giddens A., 1992) un tos uzskata par
tipisku uznéméjdarbibu raksturojosu paradibu (Kutnjak G, Radovi¢ M., 2011;
Guide — Manage Risk, 2002). Risku izpratni, analizi un darbibas variantu izveli
konkréta situacija liela méra nosaka vispargjo un specialo zinasanu apjoms un
Itmenis. Latvija intervéto amatnieku vispargjas formalas izglitibas ltmenis ir
augstaks neka Serbija intervéto, kas var€tu biit viens no c€loniem augstakai
risku koncentracijai serbu amatnieku vértéjuma. Latvija veiktie p&tijumi par
mikrouznémeéjdarbibas uzsaksanu liecina, ka, veidojoties pieredzei, samazinas
risku asums, kadus izjiit cilveki, kuri vel tikai gatavojas uzneéméjdarbibas
uzsaksSanai, iznemot tris riskus — finansialas problémas, pieprasijuma triikums
p&c produkta/pakalpojuma un nedro§ibas probléma, kuri p&c uznéméjdarbibas
uzsaksanas iegiist vel lielaku asumu visu risku kopuma (Kruzmetra M., Rivza
B.,2009; Kruzmetra M., Rivza B., Rivza S., 2010).

Risku analizes rezultati uzskatami parada, ka amatnieku ka uzpémgju
kompetences ietvaros nozimigu vietu ir jaienem risku parvaldibas prasmei,
sakot ar prasmém tos apzinat un, ka reagget, lai mazinatu argjo risku ietekmi.
Tapat — ko un ka darft, lai kapinatu savu kompetenci risku vadibas jautajumos.

Planotie darbibas virzieni uznéméjdarbibas situacijas uzlaboSanai

Lai mazinatu uzn€mejdarbibas riskus, biitiska nozime ir gatavibai macities,
papildinat esoSas zinaSanas, ka arT apglt jaunas zinaSanas gan ViSparigos
jautajumos, gan arT ar profesionalo darbibu tiesi saistitos jautajumos, jo galvena
zinasanu ekonomikas iezime ir zinasanu ka razoSanas faktora svariguma
picaugums. Inovacijas zinasanu ekonomika rodas no radoSuma izpausmém, un
to biezi var atrast jauno un mazo uznémumu darbiba (The OECD Innovation
Strategy, 2010). Tatad arT amatnieka ka individuala uzneémeja darbiba.

Intervétie amatnieki gan Latvija, gan Serbija uzrada visai izteiktu
ieinteres€tibu savu zinaSanu papildinasana. Uz to norada 92% Latvija intervétie
amatnieki un 100% Serbija intervétie amatnieki. Serbijas amatnieki par
vislabako apmacibas formu izvéletos dazadus kursus un seminarus vairaku
dienu garuma (72.7%), savukart Latvijas amatnieki priekSroku dotu vienas
dienas kopa naksanai, kas ietvertu gan lekcijas, gan praktiskas nodarbibas
(74%). ArT So atSkirtbu var€tu ietekmet interveéto amatnieku diezgan atskirigais
izglitibas ITmenis, razota produkta pieprasjjums un ekonomiska situacija valstI.

Saturiski galvena problematika, par kuru amatnieki vé&las papildinat
zinaSanas, ir — reklama, marketings un kultlras mantojuma izpratne. Tomér, ka
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liecina 21. tabulas skaitli, ieinteresétibas Iimenis viena vai otra problematika pa
valsttim atSkiras. Serbija domin& pieprasijjums p&c marketinga zinaSanam,
Latvija — p&c zinaSanam, kas dotu lielaku izpratni par kultlras mantojuma
bitibu un ta pielietojuma iesp&jam amatniecibas produkta izstrade.
21. tabula
Vélamie zinaSanu paplasinasanas virzieni

Latvijas un Serbijas amatnieku skatijuma, %
Valsts Reklama Marketings Kultiiras mantojuma
izpratne
Latvija 12.0 22.0 66.0
Serbija 6.8 84.1 9.1

Avots: autores veidots aprékins péc strukturéto interviju rezultatiem.

Reklamas un marketinga zinaSanu pieprasijums, protams, ir saistits ar precu
un pakalpojumu (goods and services) noieta palielina$anas iesp&jam, git pelnu
no uznémeéjdarbibas, bet v€lmi paplaSinat zinasanas par kultliras mantojumu un
ta ieklausanas iesp&jam amatniecibas produkta izsauc izteikts intereses
picaugums par kultiiras mantojumu gan ka ta patieso vértibu, kas izpauzas ka
sabiedribas kolektiva atmina, gan ka ta instrumentalo vertibu, kas izpauzas ka
kultliras mantojuma sociala un ekonomiska veértiba (European Expert Network
on Culture, 2013).

22. tabula
Vélamie sadarbibas izvérSanas virzieni Latvijas un Serbijas
amatnieku skatijjuma

Sadarbiba Vienada Parrobesu Neplanoju
Izvérst sadarbibu lokala produkta Kontakti izverst
teritorija klasteris sadarbibu
Latvija
Pasreizgja apjoma 8 9 5 2
Paplaginat pasreizgjo 5 7 8 0
Izverst jaunu
produktu/pakalpojum 0 1 5 0
u sagatavoSanu
KOPA 13-26.0% 17-34.0% | 18-36.0% 2 -4.0%
Serbija
Pasreizg&ja apjoma 2 0 3 0
Paplasinat pasreizgjo 0 9 8 0
Izverst jaunu
produktu/pakalpojum 0 1 21 0
u sagatavoSanu
KOPA 2-4.5% 10-22.7% 32-72.8% 0-0.0%

Avots: autores veidots aprékins pec strukturéeto interviju rezultatiem.
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Kopuma abu valstu amatnieku izteiktas zinaSanu apguves velmes uzrada
zinamu izpratni par tadu zinasanu ekonomikas izvirzitu prasibu ka orientacija
uz patérétaju un tirgu (Identification of..., 2010).

Lidzas zinaSanu paplaSinaSanai un padzilinasanai uzp€mejdarbibas
situacijas uzlaboSanai jaunajos ekonomiskajos apstaklos bitiska nozime ir
prasmei veidot kontaktus ar citiem Iidziga biznesa iesaistitiem subjektiem gan
lokala teritorija, valsts ietvaros, gan mekl&t parrobezu sadarbibas iespgjas.

Gan Latvijas, gan Serbijas amatnieki sadarbibas attistibu saredz visos tris
virzienos. Tatad sadarbibas izverSana tiek uzskatita par nozimigu atbalstu
uznémejdarbiba. Tom@r sadarbibas variantu izvéle péc petjjuma iegiitajiem
rezultatiem uzrada zinamu prieksrocibu vienam vai otram variantam vispirms
no uznémeéjdarbibas perspektivu redzgjuma.

Latvijas amatnieki apméram vienadi vert€ kopgja produkta klasteru
(partikas amatnieki, podnieki utt.) veidoSanu un parrobezu sadarbibas
izverSanu, pietickami nozimigu vietu pieSkirot arT dazadu precu/pakalpojumu
veicgju kedes izveidei lokala teritorija (kalgjs — siera gatavotaja — audgja — pirts
pakalpojuma sniedzgjs vienai un tai pasai apmekletaju grupai) (sk.22.tab.).
Serbijas amatnieki maksimalu uzsvaru likusi uz parrobezu kontaktu veidosanu.
No visam izdalitajam amatnicku grupam parrobezu kontaktu veidoSana
maksimali interes€ abu valstu tos amatniekus, kas noskanoti jaunu
precu/pakalpojumu ievieSana sava uznémejdarbiba.

S. KULTURAS MANTOJUMA IZMANTOSANAS
SCENARIJI LAUKU TURISMA ATTISTIBA

Nodalas saturs darba aiznem 25 Ipp., kuras ietilpst 5 tabulas un 31 atzeli.

Nodala izklastita kultiiras mantojuma izmantoSanas scenariju novertésana
no ekspertu puses pec 25 kritérijiem, kas iedaltti 5 kriteriju grupas.

Nodala izvirzita téze: Kultiras mantojuma talakas attistibas scenariju
realizacija sekmé Latvijas regionu attistibu.

5.1. Kultiiras mantojuma izmantoSanas scenariji lauku tarisma
attistiba

leprieksgja apaksnodala tika apskatitas kultliras mantojuma izmanto$anas
iespgjas lauku tdrisma un uzpéméjdarbibas veicinaSana lauku regionos. Ka
liecina arvalstu pieredze, pastav dazadi kultiiras mantojuma izmantoSanas
modeli uznémgjdarbibas un tirisma attistiba — valsts, regiona vai pasvaldibu
finans€jums, privata sektora — uznéméji vai iedzivota;ji.
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Nemot vera kultiras mantojuma izmantoSanas pieredzi arvalstis, eso$o
situaciju Latvija un ekspertu ieteikumus, autore izvelgjas tris scenarijus
(modelus) kultiiras mantojuma izmantoSanai lauku tGrisma attistiba.

1. scenarijs. Kultiiras mantojuma izmantoSanu lauku tirisma atfistiba
isteno, pateicoties uzneméju, sabiedrisko organizaciju un iedzivotdju
iniciativai  (“Uzpéméju, sabiedrisko organizaciju un iedzivotaju
iniciativa”).

2. scenarijs. Kultiiras mantojuma izmantoSanu lauku tiirisma atfistiba
isteno ar valsts un pa$valdibu finansétu programmu (“Valsts un regiona
instituciju finanséta programma”).

3. scenarijs. Kultiiras mantojuma izmantoSanu lauku tirisma attistiba
isteno ar ES fonda kultiras mantojuma saglabasSanai palidzibu (“ES fonds
kultiiras mantojuma saglabasana”).

Izveleto scenariju darbibas diapazons ir kultiras mantojuma izmantoSana
lauku tlirisma attistibai visa Latvijas teritorija.

5.2, Kultiiras mantojuma izmantoSanas scenariju analize lauku
tiarisma attistibai

Promocijas darba, lai izvertetu kultiiras mantojuma izmantoSanas scenarijus
lauku tOrisma attistibai, autore izv€las hierarhijas analizes metodi (Analytic
Hierarchy Process ( AHP)) ( Saati, 1990), pieaicinot 7 ekspertus. Analize tika
veikta 2014. gada vasara.

Saskana ar So metodi vispirms eksperti izveido hierarhiju, kur pirmaja
limeni ir probléma. Pé&c diskusijam tiek definéta probléema: Kultiiras
mantojuma izmantoSana lauku tirisma atfistiba. Tas ir hierarhijas 1. Iimenis.
Talak, veidojot hierarhiju, definé kriteriju grupas, kas ir hierarhijas 2. limenis.
Ir piecas kriteriju grupas: iedzivotaju intereses, uznémeéju intereses, pasvaldibas
intereses, valsts intereses un ES intereses.

Talak eksperti defin€ katra no krit€riju grupam kriterijus, piemeram,
iedzivotaju interesu kritériju grupa tiek definéti 5 kriteriji:

e darba iespgjas dzivesvieta;
dzimtas amata tradiciju saglabaSana;
papildu ienakumi;
kultiras mantojuma saglabasana nakamajam paaudz&ém;
jaunas paaudzes darba audzinaSana.
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Savukart 4. hierarhijas Iimeni, kas ir p&dg€jais hierarhijas ITmenis, ir —
kultiras mantojuma izmantoSanas scenariji lauku tirisma attistibai, kas
ekspertiem ir janoverte, izmantojot visus 25 krit€rijus no visam krit€riju
grupam. Saskana ar hierarhiju metodes metodologiju (Saaty,1990) kritériju
grupas, krit€rijus un art scenarijus eksperti veérté pec 9 ballu skalas pa pariem.
Septinu ekspertu vertgjumus apkopo, aprekinot katra vertejuma aritméetisko
vidgjo un izkliedi. Izkliedi grafikos parada, izmantojot amplitidu, t.i., ar
minimalajam un maksimalajam katra konkréta vertgjuma skaitliskajam
vertibam. Piem@ram, krit€riju grupas eksperti ir vertgjusi salidzinosi lidzigi,
prioritati atdodot valsts (0.27) un pasvaldibu interesem (sk. 3. att.). Par
pasvaldibu intereSu krit€riju grupas svarigumu valda liela vienpratiba, ko
norada maza izkliede, pretstata valsts intereSu grupai ir loti liela izkliede (sk.
3.att.).

0.70 0.70
0.60 A 0.60
0.50 050 m Vid.aritm.
0.40 0.40
0.30 4 0.30 Vid.aritm.

N
0.20 020 Max.
0.00 - 000 ~Min

IedzwotaJu Uzpémgju Pasvaldlbu Valsts
intereses intereses intereses intereses 1ntereses

Avots: autores veidots attéls, balstoties uz hierarhiju analizes rezultatiem.
3. att. Kultiiras mantojuma izmantoS$anas scenariju lauku tiirisma attistiba
kriteriju grupu ekspertu vertejums.

Gala secinajums: pédgjie divi kultliras mantojuma izmantoSanas scenariji
lauku ttrisma attistiba ,, Valsts un regiona institiciju finanséta programma’
un” ES fonds kultiras mantojuma saglabasana” ir ekspertu vertgjumos tuvi ar
nelielu p&dgja scenarija parakumu.

Ekspertu vertgjumiem toméer ir liela izkliede, un tas nozimé to, ka ir bijusi
dazadi viedokli. Zemaks vertgjums ir otrajam scenarijam ,,Valsts un regionu
institliciju finans€ta programma” (0.38), bet ar krietni mazaku izkliedi (sk. 4.
att.). “Uznémgju, sabiedrisko organizaciju un iedzivotaju iniciativa”, tas ir
pasreizgjais modelis, ir novertéta viszemak — tikai ar 0.21. Liela izkliede ari
$aja gadijuma norada uz ekspertu viedoklu atskirtbu. Tas nozimé to, ka, lai butu
bitisks paversiens kultiiras mantojuma izmato$ana un saglabasana, ir jabit
valsts un ES atbalstam.
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Avots: autores veidots attéls, balstoties uz hierarhiju analizes rezultatiem.
4. att. Kultiras mantojuma izmantosanas scenariju vértéjums lauku
tirisma attistiba pec visiem kriterijiem.
Nekas bitiski nemainas, ja analiz€ scenariju veértgjumus pa atseviskam
kritériju grupam (sk. 5. att.).
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Avots: autores veidots attéls, balstoties uz hierarhiju analizes rezultatiem.

5. att. Kultiiras mantojuma izmantosanas scenariju vértéjums lauku

tirisma attistiba péc atseviskam Kritériju grupam.

Scenarijs "ES fonds kultiras mantojuma saglabdasanda” ir visaugstak
vertetais visas krit€riju grupas, iznemot kritériju grupu ,,Valsts intereses” (sk.
5.att.). Sis scenarijs ka stipri labaks tiek vértéts gan pasvaldibu interesu kritériju
grupa, gan ES intereSu kritériju grupa (sk. 5. att.).
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10.

11.

GALVENIE SECINAJUMI

Kulttras mantojums ir viens no bitiskiem kultiiras jédzieniem un tas ir
butiski mainijies vesturiski.

Kulttras mantojuma definicija turpinas nemateriala kultiiras mantojuma
jédziena preciz€Sana. Autore piedavajusi savu definiciju: , Kultiras
mantojums ir Latvijas tautas kultirvesturiska mantojuma daja, kas ietver
sevi no paaudzes paaudzé parmantoto gan materialo, gan nematerialo
mantojumu’”.

Kultiiras mantojums tiirisma ir jauns jédziens . Autore piedavajusi savu
definiciju: ,, Kultiras mantojuma tirisms ir tiarisma dala, kas saistita ar
materiala vai nemateriala kultiras mantojuma radosu un aktivu
izmantosanu ar mérki vairak piesaistit tiristus .

Kultiras mantojuma normativa baze Latvija tiek pieskanota ES un
UNESCO prasibam un labakajai praksei.

. Nemateriala kultiiras mantojuma likums, kas ir sagatavots pienemsanai LR

Saeima un kura sagatavoSana ar priekslikumiem ir piedalijusies autore,
aizpildttu tritkstoSo dalu normativaja baze un ta pienemsana LR Saeima ir
vitali nepiecieSama.

Nemateriala kultiras mantojuma likuma ieviesana praktiska ieviesana dzive
vel daudz darama — ir svariga Nemateriala kultiiras mantojum, produktu un
pakalpojumu saraksta izveidoSana, likuma finansialais un sabiedriskais
atbalsts, vesela virkne MK notekumu v&l ir jaizstrada.

. Nemateriala kultiras mantojuma likuma pantu praktiskai realizacijai

noderiga ir Lietuvas un Polijas pieredze Iidzigu likumu ievieSana, tapec ta
izpéte ir vitali svariga.

Kultiiras mantojuma saglabasanai un popularizé$anai visas pétitajas valstis
(Zviedrija, Lietuva, Rumanija, Serbija, Baltkrievija, Latvija) neatkarigi no
to geografiska izvietojuma, ekonomiska attistibas Ilimena un dzives
kvalitates tiek pieskirta liela nozime vispar un it seviski §1 kultliras
mantojuma nodoSanai nakosajam paaudzem.

Interese  par tirismu ka saimniekoSanas dazadoSanas variantu
lauksaimniekiem ir augsta visos Latvijas regionos.

Lauksaimniekiem ir liela interese Latvijas regionos par tirisma produkta
pilnveidosanu taja, ieklaujot tautas kultliras mantojumu. Tomér respondentu
atzimétais zinasanu trikums liecina, ka izvérSams plass skaidrojoss darbs,
ko 1sti pieskaittt pie kultiras mantojuma un ka gan materialas, gan
nematerialas kultiiras mantojums biitu ieklaujams toirisma produkta un ka
tas pasniedzams produkta vai pakalpojuma izmantotajiem.

Petfjumi liecina, ka dazadu vecumu aptaujatie dod priekSroku atSkirigiem
informacijas avotiem, ta jaunie cilvéki v@las vairak lastt socialajos tiklos,
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12.

13.

14.

15.

16.

17.

majas lapas, bet vecaka paaudze — zurnalos, avizes, televizija un lekcijas.
Svarigi ir ar1 plasak paradit labas pieredzes vai veiksmes stastus”.

Svarigi ir kultiras mantojuma batibu, nozimi un radito produktu
izmantoSanas iespg€jas ietvert macibu iestazu studiju programmas.
Ekonomiski sp&cigu pasvaldibu ar labi attistitu uzn€mejdarbibu un lauku
torismu (autores veiktaja petijuma 20 pasvaldibas no 1. un 2. klasterim)
pieredzi ir jaizmanto lai attistitu lauku tlirismu pasvaldibas kur tas vaji
attistits (autores veiktaja petfjuma - 90 pasvaldibas, 3.un 4.klasteri).

Autore aprekinajusi, ka ar kultliras mantojuma izmanto$anu lauku tirisma
iesp&jams palielinat tirisma mitnu skaitu novados un ari aktivizét mazo
uznémgjdarbibu, kas varétu papildus pamatbudzeta katram novadam vidgji
pielikt klat 4.60 EUR uz vienu iedzivotaju.

Kulinarijas mantojuma izmantoSanas veicinasanai lauku tirisma v€lama
plasa un koordingta kampana, kas ietver gan receptiras kolekciju un
saimnieCu apmacibu un pieredzes izplatiSanu, ka arT tradicionalo &dienu
popularizé$anu, marketinga un sabiedribas inform&Sanu.

Analizgjot kultiiras mantojuma produktu radiSana iesaistito amatnieku
viedokli Latvija un Serbija, kopgji tiek uzraditi ka nozimigakie riski
uznémgejdarbibas veiksanai: Iidzeklu, precu/pakalpojumu pieprasijuma un
informacijas trikums, kuru mazinasana galvenokart atkariga no valsti
realizétas ekonomiskas politikas.

Par piemérotako attistibas scendriju no trim scenarijiem, nemot veéra
hierarhiju analizg izvirzitos kriterijus, eksperti izvélgjas — ES fonds kultiiras
mantojuma saglabaana. ST atfistibas scenarija realizacija nodrosinas ES
mérku TstenoSanu, visu ieinteres€to pusu sadarbibu un atraku rezultatu
sasniegSanu.

PROBLEMAS UN RISINAJUMI

probléema. Kultiras mantojuma saglabasanai nepiecieSams ipaSs
likums un pienemto normu isteno$ana prakse.
Priekslikumi problémas risinasanai
e LR Saeimai
— Japienem Nemateriala kulttiras mantojuma likums.
Pie 1pasa likuma par nematerialo kultiiras mantojumu ir
stradajusi no 2010.gada daudzas NVO un zinatnieki, t.sk.
LLU zinatnieki un autore. Nemateriala mantojuma likuma
projekts ir sagatavots 18.04.2016. un iesniegts LR Saeima.
e LR Ministru kabinetam
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Janodrosina Nemateriala kultiras mantojuma likuma péc ta
pienemsSanas un izsludinaSanas iedzivinasana prakse:
pienemot virkni LR MK noteikumus, kas ietvertu
nosactjumus kultliras mantojuma produktu saraksta izveidi,
atpaziSanas zimes izstradi, ka arT finanSu atbalsta iesp€jas
uznemejiem, kas razo kultiiras mantojuma produktus.

2. problema. Globalizacijas procesi saasina valstu nacionalo kulturas
mantojumu saglabasanas nepiecieSamibu.
Priekslikumi problémas risinasanai
. LR Ministru kabinetam, ipasi LR Finan$u, Zemkopibas, Vides
aizsardzibas un Regionalas attistibas ministrijam

Jarada kultiras mantojuma produktu raZotdgjiem un
pakalpojumu sniedzgjiem prieksrocibas
tirdznieciba/pakalpojumu sniegSana, lai no vienas puses
veicinatu kultiiras mantojuma plasaku ienakSanu sabiedribas
loceklu ikdienas dzive globalizacijas apstaklos, bet no otras
puses veicinatu arT mazas uzn€mejdarbibas attistibu un lidz
ar to ar sabiedribas labklajibas piecaugumu. Ta pieméram,
samazinat novadu un pils€tu tirgus vietas maksu gadatirgos
un svétkos, vietéja pres€ , paSvaldibu majas lapas
popularizét izcilakos meistarus, iedibinat ipasu Kultiiras
mantojuma saglabataja balvu u.t.t.

* LR Izglitibas un zinatnes ministrijai, LR Zinatnpu Padomei,
Universitatem un augstskolam

3. probléma.

Jasekme talaki pétijumi par citu valstu pozitivo pieredzi
kultiras mantojuma saglabasana un popularizé$ana
globalizacijas apstaklos un §is pieredzes izmantoSana
Latvijas regionos .

Kultiiras mantojuma izmanto$ana lauku tirisma Latvijas

regionos ir nepietiekami atbalstita.
Priekslikumi problémas risinasanai
e  Eiropas Komisijai

Veidot 1paSu kultiiras mantojuma saglabaSanas atbalsta
fondu.

e LR Ekonomikas ministrijai

Petjjumos ir noskaidrots, ka vienu no nozimigakajiem
riskiem uzpeméjdarbibas veikSana amatnieki uzrada
lidzeklu, preces/pakalpojuma pieprasijuma un informacijas
triikumu, kuru mazinasana galvenokart ir atkariga no valst1
realizétas ekonomiskas politikas. Pilnveidot mazas
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uznémejdarbibas atbalsta politiku, nemot véra kultiras
matojuma izmantos$anu lauku tirisma attistiba.
* LR Izglitibas un zinatnes ministrijai, LR Zinatnu Padomei,
Latvijas Zinatnu akadémijai
— Amatniecibas tieksme paplasinat razoSanu norada uz velmi
ienemt lielaku vietu valsts uznémejdarbibas kopuma. Tadel
aktualiz€jas  nepiecieSsamiba  pec  reprezentativiem
strukturétakiem pétjjumiem par amatniecibu, kuros
analizEtu ne tikai amatnickus ka vienotu kopumu, bet
koncentrétos arT uz atseviskam amatnieku profesionalam
grupam, to regionalo izvietojumu, amatnicka
dzimumpiederibas un izglitibas ietekmi uz veikto
uznemejdarbibu utt.
e Universitatém un augstskolam
— Tletvert kultiras mantojuma saglabasanas un izp&tes
problematiku bakalauru, magistru un doktora studiju
nosléguma darbu izstrade.
¢ LR Zemkopibas ministrijai
— letvert ,,SEj&ja” konkursa nolikuma nominaciju ,, Kultiras
mantojuma glabatajs”, kas celtu kultiras mantojuma
produktu razotaju pasapzinu un vinu darba novertgjumu
sabiedriba.
e Latvijas Lauku sievieSu apvienibai
— Vasaras skolas popularizét kultiiras mantojuma produktu
raditaju veiksmes stastus, nodro$inat mentorus jaunajiem
uznemgejiemsaja joma.
e Amatniectbas vidusskolam
— Izstradat autentisko kultiiras mantojuma produktu radiSanas
programmas.
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and its Role in the Development of Entrepreneurship

Economic Science for Rural Development. Jelgava: LLU, Latvija. 2013.
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Rural Tourism.
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International Scientific Conference “Contemporary Rural Vision”. Sauli,
Saulu Universitate, Lietuva. 2013.gada 27. — 28.septembris. Referats:
Analysis of Handicraft Development in Zemgale and Latgale Regions.
International Join World Cultural Tourism Conference: “Cultural Tourism:
New and Different Way”. Novi Sad, Serbia. 2013.gada 28. — 30.oktobris.
Referats: Cultural Heritage as a Product of Rural/Farm Tourism: the Case
of Latvia.

16 International Scientific Conference: “Rural Development”. Kauna:
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Enhancing the Competitiveness of Tourism through Cultural Heritage as a
Tourism Product.

16. Annual 20™ International Scientific Conference Research for Rural
development 2013, Jelgava 2013 May, Referats: Culinary Heritage in
Latvian municipalities and its role in the Development of Entrepreneurship.

17. Economic Science for Rural Development. Jelgava: LLU, Latvija.
2012.gada 26. — 27.aprili. Referats: Knowledge as Social Provision for
Successful Entrepreneurship.

The findings of the doctoral thesis have been presented in five seminars:

1. Razas svétki “Vecauce-2016” ”Lauksaimniecibas zinatne nozaru attistibai”
Zinatniskais seminars. Vecauce, 2016.gada 3.novembris. Report: The use of
Culture Heritage for the Development of Rural Tourism.

2. Seminar  “Economic  Framework  Conditions,  Productivity — and
Competitiveness of Nordic and Baltic Agriculture and Food Industries”
Tartu, Estonia, 12-13 February 2014. Report: Local Food, Food Craft and
Culinary Heritage as Strategies to Increase the Competitiveness of Latvian
agriculture.

3. EKOSOC-LV Future Development Scenarios for the National Economy and
Regions of Latvia, including in the context of project 5.2.3. Seminar ,,5.2.
Economic Transformation, Smart Growth, Governance and the Legal
Framework for the Sustainable Development of the Country and Society —
New Approaches to the Formation of a Sustainable Knowledge Society.
5.2.3. Rural and Regional Development Processes and Opportunities in the
Context of a Knowledge Economy in Latvia”. Skaistkalne Secondary
School, Vecumnieki municipality, Zemgale, 14.10.2014.

4. International scientific conference ,, 150" Birthday Anniversary of Aspazija.
Gender Sociality in the Interaction of Culture and Power”. 15.04.2015.
Riga. Report: Women in Science and Education in Latvia: Whether and
where is a Problem?

5. Short-Chain of the Local Food-Craft. Jelgava: LLU, Latvia. 12 June 2013.
Report: Cultural Heritage as an Important Product of Rural Tourism.

INTRODUCTION

Latvia’s favourable geographical location, rich historical and cultural
heritage as well as untouched nature are excellent preconditions for tourism
development.
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Rural tourism is an agricultural industry that enables residents as well as
foreign tourists to view the magnificent and historically significant landscape of
Latvia.

Many farmers less and less benefit from their agricultural land. For this
reason, rural residents, investing an insignificant amount of capital and
reconstructing their surroundings and unused premises, engage in rural tourism.
This kind of entrepreneurship allows gaining revenue throughout the year, even
though the revenue is seasonally volatile. In this way, funds are invested in the
development of rural municipalities. Latvia’s Sustainable Development
Strategy until 2030 or “Latvia 2030 refers to a development direction for rural
territories, which aims at ensuring the efficient use of resources in rural space;
its achievement requires diversifying the rural economy through developing
rural tourism, crafts, organic farming, the extraction of mineral deposits and the
production of construction materials, the expansion of transport and other
service enterprises and the emergence of business clusters.

Latvia’s residents have common tangible and intangible cultural heritage
that has been accumulated by means of centuries-long creative work. Culture
determines what we are and we want to be. The common cultural heritage,
language, traditions and understanding of values are the key components that
ensure the sense of belonging to a particular community and contribute to unity
in society. In a broader sense, culture is a system of values that are the basis for
the identity and lifestyle of an individual, a community and a nation. At the
same time, culture is also a mechanism for the formation and analysis of the
values and the passing of the values on further, shaping the sustainability of
Latvia’s cultural space.

Tourism, including rural tourism, is one of the priority industries of Latvia;
tourism services represent also exports and, at the same time, make positive
effects on social and regional development, particularly in rural areas.

Tourism services continuously develop in the world and, of course, in
Latvia as well. Cultural heritage tourism is a kind of tourism that, among the
other purposes, focuses on modern cultural processes in the home country or in
other countries, cultural heritage and places of interest.

The first priority in Latvia’s Sustainable Development Strategy until 2030
or “Latvia 2030” is the development of Latvia’s cultural space, as the identity
of a strong and creative nation is rooted in our unique, inherited and newly-
created material and mental values. It unites and consolidates the society to
create new economic, social and cultural values that are appreciated and well-
known in the world as well.

Both foreign researchers (G.Richards, C.Gratton, W.Munsters,
A.M.Hjalager, M.Bauer, P.Roth, A.Langemyer, H.Kalogeropoulou,
G.0.Donnchadha, P.Costa, M.Foley, C.Pocock, S.Baum) and national
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researchers (A.Liscova, T.Grizane, 1.Sture, A. Melluma, R.Karnite, M.Pakis,
M.Krismétra, B.Rivza) have performed significant research studies in the areas
of rural territorial development, cultural tourism and cultural tourism
preservation and popularisation.

The research object is producers of cultural heritage products and residents

in Latvia and abroad (in Sweden, Lithuania, Romania, Serbia and Belarus).

The research subject is cultural heritage in the development of rural tourism

in Latvia’s regions.

The doctoral thesis puts forward the following hypothesis: the use of

cultural heritage in rural tourism can promote economic growth in the regions.

The research aim of the doctoral thesis is to examine the use of cultural

heritage in Latvia’s regions and abroad, to identify related problems and to
develop scenarios for the use of cultural heritage for the development of rural
tourism in Latvia.

The following tasks were set to achieve the aim:

1. to get acquainted with the historical and theoretical aspects of cultural
heritage;

2. to analyse the international and national legal and regulatory
frameworks on cultural heritage;

3. to evaluate the practical application of cultural heritage in the
development of rural tourism;

4. to develop scenarios for the use of cultural heritage in rural tourism in
the regions of Latvia in future.

The following research methods were employed to perform the tasks:

o the monographic method, document analysis and synthesis were used to
examine the theoretical aspects and legal frameworks of tourism and
rural tourism;

e statistical analysis methods (descriptive statistics, time series analysis
and correlation analysis) were employed to analyse the development of
rural tourism in Latvia’s regions and the use and development of cultural
heritage in international context;

e statistical data processing methods (primary and secondary) were
employed in analyses of the practical application of cultural heritage in
rural tourism;

e qualitative methods (in-depth interviews with 42 industry experts and 94
craftsmen from Lithuania, Sweden, Serbia and Latvia);

e quantitative methods (surveys of 935 residents of Latvia, Belarus and
Romania);

e the multi-criteria decision-making method — the Analytic Hierarchy
Process (AHP) (in assessing the scenarios for the further development of
cultural heritage for the purpose of rural tourism).
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The present research employed national and EU legal documents, the
specific scientific literature, Eurostat and Scopus databases, information
available on the websites of ministries of the Republic of Latvia (the Ministry
of Agriculture (MoA), the Ministry of Economics (MoE), the Ministry of
Culture (MoC) and the Ministry of Environmental Protection and Regional
Development (MoEPRD), domestic nongovernmental organisations, unions
and associations, topical research studies and publications in Latvian and
English.

Novelty and scientific significance of the research:

1. the concepts of cultural heritage and cultural heritage tourism were

enhanced;

2. proposals on Latvian national cultural heritage and the draft Law on
Cultural Heritage were developed;

3. trends in the application of cultural heritage in European countries,
putting a special focus on the Baltic and Scandinavian countries, as well
as in Latvia’s regions were extensively analysed;

4. scenarios for the use of cultural heritage in the development of Latvia’s
regions were designed based on empirical research findings.

Economic significance of the research

The research findings of the doctoral thesis are useful for the Ministry of
Environmental Protection and Regional Development in planning the
development of the regions. The findings could be also useful for the Ministry
of Agriculture and the Ministry of Economics in promoting agricultural
diversification and creating new jobs in rural areas. The findings can be used in
planning the development of rural tourism and crafts and holding regional scale
events (festivals, fairs etc.)

Theses to be defended

1. The role of cultural heritage as a tourism product increases; therefore, a
special law on cultural heritage is necessary for the development of it.

2. The government policy on the use and preservation of cultural heritage
implemented in Latvia influences the application of cultural heritage in
Latvia’s regions.

3. There are considerable obstacles and risks in the use of cultural heritage
in rural tourism in Latvia’s regions.

4. Implementing the scenarios for the further development of cultural
heritage promotes the development of Latvia’s regions.

The author employed in her research her experience gained from
participation in the grant project of the Latvian Council of Sciences
“Entrepreneurship Promotion in the Rural Areas of Latvia: Economic and
Social Preconditions”, No. 091579, from 2011 to August 2012, and the
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Swedish-Estonian-Latvian joint NORDPLUS project “The Cultural Heritage of
Women and Entrepreneurship”.

As a researcher, the author participates in national research programme 5.2.
EKOSOC “Economic Transformation, Smart Growth, Governance and the
Legal Framework for the Sustainable Development of the Country and Society
— New Approaches to the Formation of a Sustainable Knowledge Society” and
in the ICE cooperation project (Sweden, Lithuania, Belarus, Poland and Latvia)
from 2014 to 2017.
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1. HISTORICAL AND THEORETICAL ASPECTS OF
CULTURAL HERITAGE

In the doctoral thesis, the chapter is 15 pages long and includes 2 tables
and 2 figures.

The chapter examines the historical evolution of the concept of cultural
heritage, the definitions of the concept in the EU Member States, the effects of
cultural heritage on economic and social fields and cultural heritage as an
element of tourism.

The chapter puts forward a thesis: the role of cultural heritage as a tourism
product increases; accordingly, a special law on intangible cultural heritage is
required to promote its development.

1.1. Concept of cultural heritage and its historical evolution

Cultural heritage is one of the most important concepts of culture. The
concept of cultural heritage has significantly changed historically. In the 6"
century BC, Roman prefect Theoderic the Great (455-526) was one of the first
ones who used the concept of cultural heritage and refereed to Roman
intangible heritage as being outstanding and needing to be preserved
(Definition) (1990).

French scientist Andre Desvallées defines five consecutive periods of
historical evolution for the French word patrimoine (heritage) 1790-1791,
1930-1945, and 1959, 1968-1969 and 1978-1980. The word patrimoine was
used for the first time on 4 October 1790 in a petition to a parliamentary
meeting for state protection for the heritage of emigrants that represents some
kind of monument. Until the French Revolution, from the legal perspective,
patrimoine meant personal heritage, but after the properties of the king were
nationalised during the French Revolution the concepts of common heritage
and national heritage were used more frequently (Vecco M., 2010).

In the second period (1930-1945) defined by Andre Desvallées, the concept
of patrimoine was supplemented with the cultural dimension. The concept of
art heritage was used for the first time in the Athens conference (1931) and
afterwards it was broadly used in international organisation documents. On 24
July 1954 Andre Malraux made the concept of patrimoine culturel (cultural
heritage) usable and popular in the communities of politicians and
administrators by means of a decree. The public started extensively using this
concept in the period from 1978 to 1980 (Vecco M., 2010).

The first document giving an explanation of the concept of cultural heritage
at international level was the Venice Charter (1964), in which cultural heritage
was defined as “Imbued with a message from the past, the historic monuments
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of generations of people remain to the present day as living witnesses of their
age-old traditions. People are becoming more and more conscious of the unity
of human values and regard ancient monuments as a common heritage”.

The concept of cultural values that is used in various countries for the
purpose of protection of cultural heritage in case of military conflicts appeared
for the first time in the Hague Convention (1954).

However, the UNESCO recommendations (1962) state that it is necessary
to protect landscapes, the natural environment and the aesthetical values of
culture created by humans.

The Venice Charter broadened the concept of cultural heritage in relation to
wetland and soil protection (the 1971 UNESCO Convention on Wetland
Protection, the 1972 Charter of the Council of Europe that proposed
considering soil to be inheritable, perceiving it as a constrained and fragile
resource).

The Washington Charter (Washington Charter 1987, ICOMOS) for the first
time talks about the protection of historical towns, pointing out the need to
preserve historical towns related to traditional urban culture. These values are
both material and mental. This document is innovative, as it recognises both
tangible and intangible values as objects for protection.

The lack of a single definition of the concept of cultural heritage is a reason
for large differences in cultural heritage policies at national level in Europe
(Echter, 2001). The need for such a definition has been also stressed by the
Council of Europe suggesting that the definition has to be broad and include
“all tangible and intangible elements that reveal the specific relations that have
emerged during the course of time between humans and territory” (Council of
Europe, 2003). In the world, it took decades to define the concept of cultural
heritage, while the opinions of various authors, however, are different.

1.2. Concept of cultural heritage in the European Union

The definitions of cultural heritage differ both in the EU and outside it. It
especially refers to the definitions of intangible cultural heritage. An analysis of
the intangible cultural heritage definitions used in several EU Member States
reveals large definition differences even among neighbouring countries.

The author found that there were both similarities and differences in the
mentioned definitions of intangible cultural heritage. A similarity is that all the
countries put a focus on the traditions of a particular territory, mainly oral
national traditions, while a difference lies in the focus on one of the kinds of
intangible cultural heritage. Bulgaria and Finland focus on their folklore, in
Austria a great role is assigned to a region, while relatively complete and
appropriate definitions of intangible cultural heritage have been worked out in
Poland and Lithuania.
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The concept of cultural heritage is differently defined and perceived in
various countries; yet, the common feature is that it represents national heritage
that is passed on from a generation to the next generation. Cultural heritage
makes links between present and future culture and the past. Every next
generation brings into the cultural process new nuances; yet, it would not be
possible without a notion of what was achieved before.

It is problematic to define cultural heritage from the modern perspective.
The author of the doctoral thesis sought to formulate short definitions for the
cultural heritage of Latvia:

Definition 1. Cultural heritage is part of the cultural and historical heritage
of the Latvian people that features both tangible and intangible heritage passed
on from a generation to the next generation.

Definition 2. Cultural heritage is the evidence of mental activity of the
Latvian people in tangible or intangible form that is inherited from a generation
to the next generation.

Cultural heritage can be examined and assessed only if it is preserved. The
process of examination and assessment in particular reveals new opportunities
and generates new ideas. Every next generation finds new perspectives and
identifies new nuances.

1.3. Effects of cultural heritage on economic and social fields

The preservation and management of cultural heritage influence public
budgets and the economies of the public and private sectors both directly and
indirectly. Indirect effects involve secondary and induced ones (Pukis, 2001).

Direct effects entail public spending and the expenditures of private
supporters of culture on the preservation, restoration, maintenance and research
of cultural heritage. Also, budgetary receipts from the viewers or users of
cultural heritage who have paid for entry tickets to cultural objects as well as
paid for the use of cultural heritage in different ways belong to a direct effect.

The effects of cultural heritage on public sector finances take the forms of
public (EU, national and municipal) expenditures on and direct revenues from
the management of cultural heritage.

Direct revenues from the management of cultural heritage are usually
smaller than public expenditures on the needs of the management. Entry fees to
cultural monuments usually cover only part of the maintenance cost. Direct
national and local government expenditures on the preservation and
development of cultural heritage comprise a considerable share of cultural
budgets, yet, it usually does not exceed a few percentage points of the
government budgetary expenditures.

Secondary effects involve the expenditures of enterprises that were paid for
their goods and services supplied to cultural heritage objects on goods and
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services and salaries as well as of employees of cultural heritage objects on
goods and services. Secondary effects involve also revenues the national
economy gains from such purchases (Pukis, 2001).

Secondary effects are associated with the activity of enterprises and
institutions that sell goods and services to cultural heritage objects as well as
the activity of individuals who sell their labour to the objects. This effect is
actually smaller than government budgetary expenditures. Employment may be
considered within the secondary effects. The composition of expenditures on
restoring a cultural monument is different from that on constructing a new
building. In the first case, labour costs are greater (up to 70%, compared with
50% in the case of construction).

In some situations that involve large-scale construction or restoration (the
National Library of Latvia, the Blackheads House), secondary effects are
important as an economic factor (Pikis, 2001).

Induced effects involve revenues and expenditures that relate to the
existence or use of cultural monuments, influencing market supply and
demand. From the spatial perspective, it is associated with the visibility or
reachability zone of cultural heritage objects, in which stimuli are induced for
the purpose of development. In the case of intangible cultural heritage, it is
associated with the effect of intangible cultural values on the quality of human
resources of the cultural or creative industry and the induced market demand. In
the case of cultural heritage, particularly the induced effect on the economy
and, in a long-term, also on the government budget is much more significant
than the direct or secondary effect.

The direct social effect of cultural heritage takes the form of jobs in the
management of cultural monuments and movable cultural heritage as well as in
conservation and restoration works. This effect is positive and, in the case of
restoration, it is greater than that from public investments of other kind in
construction.

Neither economic nor social events may be separated from the cultural
process. They make sense only if interrelated (Russel, 1938).

1.4. Cultural heritage as an element of tourism

Cultural heritage tourism is a kind of tourism that, among the other
purposes, focuses on familiarising individuals with modern cultural processes,
cultural heritage and places of interest in the home country or abroad
(Conception of Tourism Development in Latvia, 1997).

Latvia’s favourable geographical location, rich cultural and historical
heritage as well as cultural and historical landscape are good preconditions for
visits by tourists — both domestic and foreign.
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In the world, cultural heritage tourism has become one of the leading and
most fast-growing segments of tourism. In 2007, according to the World
Tourism Organisation, 40% of international travels were associated with
culture and they steadily tended to increase (Impact of Culture on Tourism,
2009). This broad market indicates that cultural heritage tourism becomes an
important world phenomenon. The market supply of a broad assortment of
cultural products becomes increasingly popular for policy makers and traders in
the entire world. Cultural heritage tourism is perceived as a growing market
that can supply tourism products at high quality to experienced consumers
(visitors). The fast growth of tourism markets means that it is relatively little
known about cultural tourists or cultural tourism itself. In a broader sense,
cultural tourism may be defined as the wish of individuals to get acquainted
with the way other people live through the market supply of tourism products.
It is based on satisfying the wish of a curious tourist to see other people in their
authentic environment and getting familiarised with their life processes
expressed through their art, architecture, crafts, fancyworks, music, literature,
dances, national cuisine, language and rituals.

According to G.Richard’s conceptual definition of cultural tourism, cultural
heritage tourism involves not only consuming cultural products of the past but
also getting acquainted with modern culture and the lifestyles of people and
regions. Cultural tourism consists of both — “heritage tourism” and “art
tourism”.

Cultural heritage tourism in Europe has flourished owing to fact that the EU
annually announces a European capital of culture. Cultural heritage tourism is
also one of the most important kinds of tourism in Latvia, and it makes a
considerable contribution to the country’s economic growth.

Cultural heritage and tourism mutually interact: cultural monuments, when
the status of tourism object is granted to them, increase the role of cultural
tourism and the cultural value of historical heritage, as more people are
familiarised with it and, in this way, culturally enriched. However, the
protection of cultural heritage and tourism interests coincide only partly, as the
key purpose of protection of cultural heritage is to preserve cultural artefacts,
while the purpose of tourism as any industry is to make profit.

The author of the doctoral thesis suggests a short definition of cultural
heritage tourism: cultural heritage tourism is part of tourism that is
associated with the creative and active use of tangible or intangible
cultural heritage aimed at promoting the attraction of tourists.

74



2. LEGAL AND REGULATORY FRAMEWORKS ON
CULTURAL HERITAGE

In the doctoral thesis, the chapter is 18 pages long and includes 2 figures.

The chapter examines the legal, regulatory and institutional frameworks on
the preservation and use of cultural heritage in the EU, including Latvia, and
analyses the draft Law on Intangible Cultural Heritage.

The chapter puts forward a thesis: the government policy on the use of
preservation of cultural heritage implemented in Latvia influences the use of
cultural heritage in its regions.

2.1. International legal and regulatory frameworks on cultural
heritage

In view of the fact that the EU’s aim is to achieve greater unity among its
Member States, including the protection and implementation of ideals and
principles being their common heritage, the European Cultural Convention
was adopted in 1954. The Convention is a general agreement among the
European countries on measures to be taken to protect and promote European
cultural heritage with regard to the national cultural contribution. The author
believes that this document is the basis for the preservation of European
countries’ cultural heritage.

The United Nations Educational, Scientific and Cultural Organisation
(UNESCO), which a specialised agency of the United Nations Organisation
(UN), aims to promote the culture of peace, encourage cooperation and
dialogue among people and various cultures, contribute to poverty reduction
and sustainable development through education, science, culture and
communication in the whole world. That is why culture and cultural heritage,
which are understood as the whole world’s common experience and heritage of
values, knowledge and skills as well as the mankind’s diverse expressions of
creative activity based on mutual respect and the principles of understanding, is
one of the key fields of activity for UNESCO. UNESCO’s mission is oriented
towards the existence of peace and culture, accepting world cultures in their
diversity, contributing to the preservation of this diversity and strengthening the
senses of human identity and belonging and the dialogue with other cultures.
Latvia has been a UNESCO member since 14 October 1991 when the country
was admitted to UNESCO in an official ceremony at its headquarters in Paris.
UNESCO has made a number of international conventions that were ratified by
Latvia as well.

UNESCO Convention for Safeguarding of the Intangible Cultural
Heritage (2003). The safeguarding of the intangible cultural heritage has
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become one of the most important priorities in UNESCO’s cultural agenda.
Under this priority area, the programme Proclamation of Masterpieces of the
Oral and Intangible Heritage of Humanity, in which the Baltic States’ national
song and dance festivals were included in 2003, has been widely recognised
internationally. At present, the safeguarding of the intangible cultural heritage
has acquired a new form in the UNESCO Convention for Safeguarding of
the Intangible Cultural Heritage.

Latvia was one of the first countries that joined the mentioned convention,
internationally proving the country’s wish to purposefully and long-sightedly
safeguard its intangible cultural heritage.

UNESCO Convention concerning the Protection of the World Cultural
and Natural Heritage (1972). It states that the cultural and natural heritage
increasingly faces the threat of extinction caused not only by traditional harms
but also social and economic developments, which are intensified by even more
dangerous and destructive phenomena.

Given the fact that the deterioration in or extinction of the values of any
culture or natural object is a harmful loss to all the peoples of the world, the
protection of this heritage at national level is often insufficient due to a lack of
funds, and the country, in the territory of which an asset to be protected is
located, faces a lack of economic, scientific and technological resources.

UNESCO Convention on the Protection and Promotion of the Diversity
of Cultural Expressions (2005). The protection and promotion of the diversity
of cultural expressions have been purposefully shaped in order that cultures can
preserve their specifics and uniqueness in the era of globalisation. In 2007
Latvia joined the UNESCO Convention and made commitments to contribute
to the diversity of cultural expressions in the country.

Since the cultural industry in itself is an important provider of jobs and, in
addition, there is an obvious link between culture and economic growth, it is
important to strengthen cultural policies at regional, national and European
levels.

Article 167 of the Treaty of the European Union stipulates that “The Union
shall contribute to the flowering of the cultures of the Member States, while
respecting their national and regional diversity and at the same time bringing
the common cultural heritage to the fore”.

Action by the Union shall be aimed at encouraging cooperation between
Member States and, if necessary, supporting and supplementing their action in
the following areas:

e improvement of the knowledge and dissemination of the culture and

history of the European peoples,

e conservation and safeguarding of cultural heritage of European

significance,

76



e non-commercial cultural exchanges, — artistic and literary creation,

including in the audiovisual sector.

The Union and the Member States shall foster cooperation with third
countries and the competent international organisations in the sphere of culture,
in particular the Council of Europe.

The Union shall take cultural aspects into account in its action under other
provisions of the Treaties, in particular in order to respect and to promote the
diversity of its cultures. In order to contribute to the achievement of the
objectives referred to in this Article, the European Parliament and the Council
acting in accordance with the ordinary legislative procedure and after
consulting the Committee of the Regions, shall adopt incentive measures,
excluding any harmonisation of the laws and regulations of the Member States
(European..., 2007).

As regards cultural heritage, the EU recognised both its economic role in
creating new jobs and in growth and its social role — the positive effect on the
formation of an inclusive society. The European Commission’s Directorate-
General for Education and Culture coordinates the activity of all the other
directorates in the issues of culture. Particularly it relates to the European
Regional Development Fund, the activities of which support projects for the
preservation, restoration and research of cultural heritage (European
Commission, 2009).

Charter for Sustainable Tourism (1995), which is currently known as
Agenda 21. It sets carrying capacity limits and contributes to the preservation
and improvement of cultural heritage, the preservation of natural resources, the
maintenance of local farms and the participation of residents in the
development of high-quality tourism goods and services in order that protected
areas can be accessed by anyone (Agenda 21 for culture, 2015 ).

2.2. Legal framework on cultural heritage in Latvia

Influenced by France and the Scandinavian countries, the formation of a
legal framework on the protection of cultural heritage and related practical
activities began in Latvia in the 1920s (Sture, 2005). In 1923, Latvia adopted
the Law on the Protection of Monuments. In accordance with the law, the
following objects could be recognised as monuments (Law on..., 1923):

e Dbuildings and their parts together with the related environment, as well

as architectural and sculptural monuments;

o Dbattlefields and cemeteries and other sites associated with historical

events, national legends and ancient religious cult memories;

e archaeological artefacts and their collections as well as sites where the

archaeological artefacts lie above or below the surface of soil;
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e sculptures, paintings, drawings and graphical art works, not earlier than
50 years after the death of their authors as well as works of art crafts of
historical styles that belong to legal entities;

e archives and individual historical documents;

e bibliographical rarities and collections of ethnographical, numismatic

and heraldic things belonging to legal entities.

Until the Soviet occupation in 1940, 1454 monuments were under the
protection of the state (MoC, 2001).

Paragraph 3 of Section 15 of the Law on Local Governments stipulates that
the autonomous function of a local government is to “care about culture and to
promote the preservation of traditional cultural values and the creativity of the
nation”. Paragraph 5 of Section 15 provides that the permanent functions of
local governments involve caring about culture and promoting the preservation
of traditional cultural values and the creativity of the nation (organisational and
financial assistance for cultural institutions and activities, support for the
preservation of cultural monuments etc.). The law does not specify the kind and
extent of support to be provided. The protection of cultural monuments is not
among compulsory local government functions, and no municipal funds are
allocated for performing the function.

Paragraph 4 of Section 9 of the Song and Dance Celebration Law stipulates
that “local governments within the limits of possibility participate in holding
song and dance celebrations”.

Some cultural spheres are regulated by specific laws: the Law on
Libraries, the Law on Museums, the Law on the Protection of Cultural
Monuments and the Law on Cultural Institutions.

The tangible cultural heritage of Latvia is comprised of architectural
heritage, archaeological heritage, monumental, sacral and applied art heritage,
industrial heritage and underwater heritage.

The primary legislation (laws passed by the Saeima) does not specify the
composition of cultural heritage. The identification and determination of
cultural heritage is assigned to the State Inspectorate for Heritage Protection
that is subordinate to the Ministry of Culture.

The State Inspectorate for Heritage Protection controls cultural monuments
of national and local significance (architectural, archaeological, industrial, art,
urban construction and historical monuments as well as historical event sites).

In accordance with the Law on the Protection of Cultural Monuments
(Supreme Council, 1992), there are the following types of cultural monuments:

e immovable cultural monuments:

— individual objects — buildings, works of art, facilities and articles,
individual burial sites;
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— complex objects — archaeological sites, architectural ensembles and
complexes, historical town and other populated area centres, streets,
squares, blocks, cultural layer, cemeteries, cultural and historical
landscapes, memorial places, and historical places and territories;

e movable cultural monuments

— individual objects — archaeological finds, antiquities, elements of
immovable monuments, historical relics, works of art, manuscripts,
rare printed matter, cinema documents, photo-documents and video-
documents, phonograms

— complex objects — historically evolved complexes, holdings and
collections of separate objects which objects have an indivisible
cultural and historical value.

The Law states that objects which have survived in their initial state, as well
as separate parts and fragments thereof shall be recognised as cultural
monuments.

The list of protected cultural monuments includes 8532 monuments, of
which 5158 are the monuments of national significance (of which 1267 are
architectural, 1482 archaeological, 9 industrial, 2237 art, 40 urban construction
and 110 historical monuments as well as 13 historical event sites) and 3374 are
the monuments of local significance (of which 2134 are architectural, 1011
archaeological, 1 industrial, 217 art, 5 urban construction and 3 historical
monuments as well as 3 historical event sites). In total, there are 7125
immoveable and 1407 movable monuments (www.mantojums.lv ).

The system for the protection of cultural heritage established in Latvia may
be regarded as successful. The State Inspectorate for Heritage Protection and
the Cultural Capital Fund are examples how to achieve apolitical and effective
management in this field.

The purpose of developing the Conception for the Preservation of the
Intangible Cultural Heritage of Latvia (2008) was to establish a legal and
organisational system for the preservation of Latvia’s intangible cultural
heritage as a diverse aggregate of live cultural values and the participation of
the public in learning and maintaining the heritage and passing it on to next
generations with a special focus on the protection and inheritance of the
expressions of intangible cultural heritage for Latvia’s indigenous peoples
(Conception..., 2008). The Conception was envisaged as guidelines for the
national cultural policy entitled National Cultural Policy Guidelines for 2006-
2015 in the National State (ratified by the Cabinet, Decree No. 264 of 18 April
2006). In the Guidelines, Latvia’s intangible cultural heritage was assigned an
essential role in the preservation and growth of Latvia as a national state under
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growing globalisation. The Conception also envisaged making a special law on
intangible cultural heritage.

At present, the Law on Intangible Cultural Heritage is finished and
submitted to the Saeima of the Republic of Latvia, it has gone through 2
readings and the 3" reading is scheduled for December 2016 (Law on
Intangible Cultural..., 2016).

The purpose of the Law on Intangible Cultural Heritage is to preserve the
intangible cultural heritage as a resource evidencing the uniqueness and
diversity of Latvia’s culture and contributing to the understanding, creativity
and development of values and the quality of life and to pass it on to next
generations (Law on Intangible Cultural..., 2016).

The task of the law is to establish an institutional and organisational system
in order to create an environment and prerequisites for purposeful support for
the preservation of the intangible cultural heritage.

The law defines the intangible cultural heritage as part of Latvia’s cultural
and historical heritage that reflects Latvia’s cultural tradition and has been
passed on from a generation to the next generation and particular knowledge,
skills, values and behavioural patterns, including oral traditions and
expressions, game arts, habits, rituals, festivities, knowledge about nature and
the Universe, traditional craftsmanship as well as instruments, things, artefacts
and cultural spaces related to the above-mentioned that emerged through
interaction with historical events, nature and human creative activity.

The Law envisages creating a list of Latvia’s intangible cultural heritage
items as an instrument for the preservation of the heritage, including its
strengthening and popularisation, and the education of the public. The list of
intangible cultural heritage items would reflect the diversity of culture,
evidence and promote the creativity, knowledge and skills of individuals as
well as encourage dialogue in society.

Traditional craftsmanship is one of the fields of cultural heritage. That is
why the author also analysed the national legislation on crafts.

In Latvia, the organisational principles of crafts, basic legal provisions for
craft education and the procedure of determining the qualification of a
craftsman is regulated by the Law on Crafts. The law may be regarded as a
legal framework for establishing the system of crafts in Latvia.

A Cabinet regulation of the Republic of Latvia prescribes the procedure of
introducing a law and the technical details. The doctoral thesis analysed 10
Cabinet regulations being currently in force and applicable to the preservation
and use of cultural heritage.

The National Development Plan 2014-2020 or the NDP 2020 is
hierarchically the highest medium-term policy document of national level,
which is strongly associated with the Sustainable Development Strategy of
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Latvia until 2030 or Latvia 2030 and the National Programme of Reforms for
the implementation of the EU 2020 strategy.

The National Development Plan’s priority Sustainable Management of
Nature and Cultural Capital specifies that the unique cultural and creative
human capital resources enable municipalities to develop competitive
entrepreneurship not only in agricultural industries but also in creative
industries and tourism, including a favourable and inclusive environment for
life. Cultural capital plays an essential role in the growth of a personality in a
creative society.

However, a group of experts under the guidance of associate professor
Roberts Kilis has developed the Sustainable Development Strategy of Latvia
until 2030 (Latvia 2030) for the Ministry of Regional Development and Local
Government. The strategy’s key visions are happy people in a country of a high
standard of living, a sustainable and healthy lifestyle, a creative and tolerant
society, competitiveness created in cooperation and the state as a partner of
sustainability.

Along with the sub-programmes Theatre, Film Industry, Libraries etc., the
sub-programme Cultural Heritage under the national programme Culture
(MoC, 2001) is one of the 10 components of the national programme. The
choice of the sub-programmes under the national programme is associated with
the cultural spheres controlled by the Ministry of Culture, actually applying the
approach — culture is what the Ministry of Culture deals with. The institutional
approach was employed to develop the sub-programmes, and the sub-
programme Cultural Heritage reflects the responsibility area of the State
Inspectorate for Heritage Protection — the only government institutions being
responsible for the protection of cultural monuments. The programme’s goals
are as follows:

e preservation of cultural heritage for next generations;

e use of cultural heritage as an economic resource for economic growth,
including the production of traditional materials and the expansion of
cultural tourism;

o formation of Latvia’s image by means of cultural heritage;

e use of cultural heritage in shaping a democratic, civic and educated
society and the state.

The programme specifies the role of cultural heritage and the multifaceted

nature of the protection of it; yet, its practical activities do not present solutions
to related problems.
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3. ROLE OF CULTURAL HERITAGE IN THE
DEVELOPMENT OF RURAL SPACE

In the doctoral thesis, the chapter is 32 pages long and includes 23 tables
and 7 figures.

The chapter examines the theoretical aspects of the role of cultural heritage
in the development of rural space and analysed the application of cultural
heritage in the development of rural areas and rural tourism.

The chapter puts forward a thesis: the application of cultural heritage in
Latvia’s municipalities is different and there are opportunities for its
improvement.

3.1. Cultural heritage for the rural tourism development

At the end of the 20™ century and in the beginning of the 21 century, rural
areas as a subsystem of society and trends in it become an important subject for
discussion. Since the Cork Declaration of 1996, which declared sustainable
rural development to be one of the key priorities in the EU agenda (Cork
Declaration, 1996), rural development problems have constantly been in the
spotlight for both political and economic structures. The EU’s rural
development policy in 2007-2013 focused on raising competiveness in
agriculture and forestry and enhancing the quality of life in rural territories and
envisaged the diversification of rural economies (Rural development, 2012).
The EU Parliament called for the continuation of this government policy in the
second decade of the 21% century, suggesting promoting the diverse and
inclusive development of rural areas as a space for life and the economy to
retain rural communities (European Parliament resolution. (2010/2054(INT))).

Owing to the agricultural reform in the first half of the 1990s in Latvia, a
large number of small farms, of which less than a half were commercial farms
producing agricultural products for the market, emerged in rural areas.
According to the 2010 agricultural census, 76.5% of the farms were less than
30 ha in size, and 56.5% were not commercial farms. Consequently, only
16.5% of the individuals living on farms were full-time employees, while
83.5% worked part-time (CSB Agricultural Census data, 2010). For this reason,
farms have a lot of insufficiently employed individuals who could be engaged
in additional economic activities. The situation described also stresses the need
for increasing the proportion of multifunctional farming and identifying factors
that can contribute to progress in this field. Just like in the rest of the EU,
tourism in Latvia becomes one of the most important farm diversification
directions in its rural areas.
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Tourism in rural areas is a kind of tourism that aims to offer an opportunity
for tourists to take a rest or use tourist accommodations in a rural territory,
exploiting local social, cultural and natural resources. This kind of tourism
involves two sub-kinds: one is called rural tourism, while the other is farm
tourism or agro-tourism (European Parliament resolution (2010/2206(INI);
Helloway J.Ch., 2006). Rural tourism is an optional occupation for rural
residents who are not engaged in the agricultural sector, whereas agro-tourism
is an additional activity of agricultural production on agricultural holdings.

To expand a research investigation at national level, in the autumn of 2012
the Ministry of Agriculture carried out a survey of participants of conferences
(N=269) on the problem the author was interested in, which gave an
opportunity to find out the overall opinion of farmers in our country about this
issue as well as to compare the opinions of individuals from all the cultural and
historical regions of Latvia — Zemgale, Kurzeme, Vidzeme and Latgale — about
tourism as one of the farm diversification options. The survey revealed that
59.9% of the questioned conference participants had a positive opinion about it.
At the same time, two fifths of them had no opinion on this issue.

In contrast to the overall opinion, there were some nuances if broken down
by region. The representatives of Kurzeme were much more positive about
tourism as an option of farm diversification than those from the other regions,
and therefore only one in five had no opinion about it. However, those farmers
from Kurzeme and Latgale who strongly favoured tourism as an option of farm
diversification did not have a wish to engage personally in it, i.e. their interest
in it was lower than the average.

The respondents had a quite positive attitude to cultural heritage as a
component of a tourism product. Of all the respondents, 44.5% very positively
or positively rated the integration of cultural heritage into tourism products.

Table 1
Ratings of tourism as an option of farm diversification by farmers in 2012

Regional Tourism as an option of farm diversification (number of

affiliation of _ respondents — %)

respondents Pos't't\c’)ea oready V'\D,%Sr']t;\éedg?t No opinion No reply
Kurzeme 7—-28.0 12 -48.0 5-20.0 1-4.0
Vidzeme 12-30.0 10-25.0 17—-42.5 1-2.5
Zemgale 25-29.1 22 -25.6 38-44.2 1-1.2
Latgale 38-314 37-30.6 45-37.2 1-0.8
Total 82-30.1 81-29.8 105- 38.6 4-15

Source: author’s calculations based on the survey
However, a positive rating of cultural heritage as a tourism product did not
mean their readiness to use it in practice, as one in six respondents who
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positively rated cultural heritage as a tourism product said they were not ready
for such an activity and almost one in six lacked knowledge about this activity.
Table 2
Ratings of cultural heritage as a tourism product by farmers in 2012

Cultural heritage as a tourism product
Regional (number of respondents — %)

affiliation of Very Positive but Notready | Noopinion | No reply

respondents positive no knowledge
Kurzeme 9-36.0 5-20.0 10 —-40.0 1-4.0 -
Vidzeme 13 -325 4-10.0 6—15.0 16 —40.0 1-25
Zemgale 22-25.6 15-174 16 —18.6 32-372 1-1.2
Latgale 30-24.38 23-19.0 13-10.7 54-44.6 1-0.8
Total 74-27.2 47-17.3 45-16.5 103 -37.9 3-11

Source: author’s calculations based on the survey

The surveyed farmers mentioned dishes (26.8%), fancyworks (24.4%), and
crafts (24.4%), traditions (24.4%) and also cultural and historical as well as
landscape objects (11.0%) as the most popular tourism products.

A positive attitude to tourism as a farm diversification option does not yet
mean that all such supports themselves are engaged in it or are ready to do it.
Those who engaged in it a long time ago or were ready for it in practice
comprised 30.1% of the total. The author did an in-depth analysis of the
opinions of this group’s respondents to better understand what practical
activities have to be carried out to assess and foster rural entrepreneurship.

Nevertheless, according to the data, the degree of readiness for engaging in
this activity was not the same — 46.3% of this group’s respondents had a
appositive opinion, 15.9% pointed to the lack of knowledge, while 4.9% were
not ready for it although they were interested in using cultural heritage in a
tourism product. Practically, it means that at least 20.8% of this group’s
respondents could potentially engage in tourism as a diversification option with
cultural heritage as a tourism product and thereby increase competition in this
field of economic activity after they have built up their knowledge or
strengthened their confidence in such a business to be prospective.

Of all the respondents — participants of conferences held by the Ministry of
Agriculture — 14.0% revealed that they were engaged or were ready to engage
in tourism as a farm diversification option and exploit cultural heritage as a
tourism product. However, their reediness was quite different if broken down
by region.
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Fig.1. Percentage distribution of the respondents who were ready to engage

in the tourism industry and integrate cultural heritage into a tourism

product by region

The highest readiness was observed among the farmers from Kurzeme,
whereas those from Latgale showed the lowest readiness. The farmers
mentioned two aspects preventing them from this activity: first, the lack of
knowledge and, second, no readiness to start up a new kind of business. Of the
respondents, 4.8% revealed that they had an insufficient knowledge about it and
1.5% of them were not ready for such a step. The indicators for the above-
mentioned respondent group were considerably higher.

The respondents were interested in a complex knowledge (41.5%) as well as
knowledge about specific matters (20.7%). If broken down by region, the
strongest wish to build up their knowledge was showed by those from Kurzeme
(85.7%), followed by those from Vidzeme (66.7) and Zemgale (64.0%),
whereas the weakest wish was expressed by the farmers from Latgale. This
opinion of the respondents about the need to build up their knowledge is very
important.

Table 3
Factors constraining the start-up of a new kind of business using cultural
heritage in 2012 (as a % of the total respondents in a group)

| rate the use of | rate it very
Respondents cultural heritage positively but I have | am not ready
very positively no knowledge
Total respondents
(N=272) 14.0 4.8 1.5
Respondent group
selected (N=82) 46.3 15.9 4.9

Source: author’s calculations based on the survey

85



As shown in Table 3.3, the expansion of business diversification is strongly
related to the possession of knowledge about the new business — in this case it
is tourism —, in which cultural heritage is integrated into a tourism product. For
this reason, the necessary knowledge involves at least three aspects: the nature
of cultural heritage as a tourism product, the competition situation if the
integration of cultural heritage into a tourism product becomes popular and
enterprise management specifics if diversifying farm businesses.

3.2. Development trends in the rural space

The economic performance of agricultural holdings just like that of any
other kind of business depends both on real conditions, in which the economic
activity is performed, and on the farmer’s personality and his/her competence
in doing business. If engaging in farm diversification, the role of knowledge
and skills increases even more because, beside knowledge about agricultural
production, the farmer needs the kind of knowledge and skills, which is
required for the business, that is started by the farm.

The methodology of the present research is based on Social Change Theory
(Macionis  J., 2007 ; Sztompka P., 1993) and the Theory of the Space of
Flows (Castells M., 2000) as well as the most important features of the
beginning of the 21% century stressed by leading European scientists (Ploeg
J.D. van der etc., 2000 ; Woods M., 2012).

Any society is a dynamic system that transforms and develops. The
transformation could be initiated by technological progress, a change in the
demographic situation, new features of the lifestyle of individuals etc., while
the consequences strengthen social diversity in the society. Changes in the
development of a society are inevitable and constant, and their consequences
cannot be always predicted; the consequences may be perceived
controversially, yet, all the changes are significant and important (Macionis J.,
2012). An essential role in the introduction of innovations is played by
preparatory activities for the innovations and public support for the change. As
the quantity of change increases, a new quality emerges. The new quality can
take the form of a process of change; yet, it can also be a result of the change
(Sztompka P., 1993). Van der J. Ploeg et al. (Ploeg J.D. van der et al., 2000)
mentions the following three changes as the most typical ones if viewed from
the perspective of the 21% century that, compared with the previous period,
brings changes into any rural society:

e changes take place at several levels (it is a multi-level process) — in
interactions between farming and society and within the agricultural
sector itself, as well as various activities are combined within the
agricultural sector;
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e anumber of actor groups are involved in the processes of change, as any
rural society is made up of not only farmers; the coordination and
administration of all the actor groups becomes an important task;

e changes themselves are multilateral — they involve landscaping, agro-
tourism, organic farming, the short “food chain” etc.

However, M.Woods (Woods M, 2012) views the following changes as
important:

¢ intensification of global mobility and the following types of migration:
rural — urban areas; urban — rural areas; rural — rural areas, as well as
there is international migration;

e expansion of counterurbanisation and gentrification processes and the
emergence of amenity migrant colonisation;

e new communication technologies and cheap air traffic contribute to
changes, which allows simultaneously maintaining social relations
across several municipalities, areas and even countries.

Two processes and their effects are analysed in the PhD thesis in more
detail. The first one involves change in the rural population in Latvia’s rural
municipalities in the period 2000-2011 and the emergence of balanced typical
urban-rural features in groups of municipalities with the greatest disparities due
to the change in the population. The second one entails the fast expansion of
farm diversification observed in Latvia in recent years and its effects on the
social structure of the rural society if comparing the situation in 2010 with that
in 1929.

In 2011, the Regional Development Agency published population census
data on the change in the population in the period 2000-2011 (Regional ...,
2012), which showed very significant changes in the territories of present
municipalities (Table 3.4). Calculations showed that the changes were different.

Table 4
Population change in municipalities in 2000-2014, %
Decrease
less 51- 10.1 - 15.1- 20.1- from
Increased | hans.0 | 10.0 15.0 20.0 25.0 25.1
15.5 % 1.8 % 3.6 % 12.7 % 23.6 % 30.9 % 11.8 %

Source: author’s calculations based on Regional Development in Latvia in 2011

The municipalities may be divided into two groups — those where the
population increases and those where the population decreases. The
municipalities in which the population considerably increased (Pieriga region’s
territories) have been researched a lot. To date, a smaller focus has been placed
on the municipalities where their population decreased and the fact that the
population changes were not similar in the entire country — they differentiated.
The population changes ranged from a few percentage points (-3.3% in Iecava
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municipality) to more than a fourth of the whole population, which was not
observed only in Latgale region (-30.2% in Baltinava municipality; -29.2% in
Alsunga municipality; -26.0% in Mazsalaca municipality; -26.6% in Rundale
municipality; and -26.1% in Viesite municipality) (Table 5).

The different trends led to diverse effects, suggesting that the key reason of
the deteriorating situation in a municipality did not directly depend on the
number of residents in it; yet, such factors as the education level of the
municipality’s residents and their readiness for economic activity were more
important.

Table 5
Effect of quantitative changes on the quality of residents in a municipality
Proportion of '.\‘“r!“'f.’” of
Population working-age individual Personal Nu_mber (.)f
h - merchants - residents in
change in residents (%) and income tax a
municipalities | with higher and commercial revenue per municipality
in secondary companies capita in in
2000-2014 professional plOOO 2011, LVL 2011
education per L
capita
Increase
Marupe 64.1 63.8 462.4 15176
municipality
Kekava 61.2 451.6 21625
municipality
Decrease of
less than
10.0% 43.1 17.3 272.8 9747
lecava 44.5 22.7 245.8 33173
municipality
Tukums
municipality
Decrease of
more than
25.0%
Alsunga
municipality 46.2 153 182.1 1631
Baltinava 42.8 8.2 149.2 1330
municipality 44.6 13.9 173.0 4589
Viesite
municipality

Source: author’s calculations based on Regional Development in Latvia in 2011; 2011 Population
Census; Demography in 2011.
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A comparison of the municipalities of Iecava and Tukums serve as an
example. In both municipalities, the rates of population density per square
kilometre were almost equal (31.1 in Iecava municipality and 27.6 in Tukums
municipality), the levels of education of residents were almost equal, whereas
the numbers of individual merchants and commercial companies per 1000
capita and the personal income tax revenues per capita were quite different. A
comparison of the indicators for the municipalities of Baltinava and Viesite
reveals the same situation. The rates of population density were almost the
same (7.1 in Baltinava and 6.9 in Viesite), whereas the numbers of individual
merchants and commercial companies per 1000 capita and the personal income
tax revenues per capita were quite different.

This indicates that the number of residents in an administrative territory is
not a crucial criterion for development, while the cause of the disparities has to
be sought among other factors, first of all, the human capital of a municipality,
which is understood as all the characteristics of humans, such as intellect,
knowledge, managerial talents, information, health, age, gender etc. as well as
the competence and capacity of the municipality’s administration, as it is
possible to manage the same physical, financial and human resources in
different ways. If an answer to this question is affirmative, the municipal
government’s employees have to manage not only property and money but also
human capital, understand the interests and needs of diverse social groups and,
the most importantly, apply suitable work organisation and engagement
methods to each of the social groups.

The 2010 Agricultural Census allows gaining insight into the current
situation, see the process of change and assess the effects. Considerable
quantitative changes are observed if comparing the current indicators of farm
diversification with those for 1929 (Table 6).

Table 6
Trends in farm diversification
Proportion of Including revenue mainly from
Year Number of farm managers _ off-farm
farms engaged in agriculture L
diversification activity
1929 224670 14.7% 4.0% 10.7%
2010 83386 35.2% 3.3% 31.9%

Source: author’s calculations based on A. Ceihners, 1937 and CSB 2010 Agricultural Census data
The data convincingly indicate the farm diversification trend in Latvia in a
long period; the total number of farms decreased, and the proportion of those
farms that were engaged in other profitable activities along with agricultural
activity considerably increased. In reality, more than a third of all farm
managers diversified their economic activities. The proportion of those farm
managers who were engaged in additional economic activities but gained most
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revenue from agricultural activity slightly decreased. However, the number of
farm managers whose key revenue source was off-farm non-agricultural
activity but agricultural activity was an additional economic activity because
the farm managers lived on their farms very significantly increased.

In 1929, 85.3% of the total farm managers gained their revenue from
agricultural activity, while in 2010 the rate was only 64.8%.

At least two important conclusions can be drawn based on an analysis of
the farm diversification options, including those observed in Latvia. First, the
process of farm diversification involves two closely interrelated and, at the
same time, separable purposes and trends: the first one is explicitly economic
and the second one, not less important, is social.

Any agricultural holding — large or small — is a production structure that
struggles for its position in the market under competition. The more diverse is
the supply of goods and services in the market, the easier it is to retain one’s
position in the market. In a consumer society, the demand for diversity
increases, and the producer is forced to follow it. The previous analyses of farm
diversification mainly focused on diversity. In the economic aspect, farm
diversification is not directly related to farm size, as a farm of any size is
important in increasing economic opportunities. In the economic aspect,
increase in total farm revenue and increase in profit could serve as criteria for
comparison, which, of course, influences the viability of farms; yet, this is not
the key purpose of this economic activity.

The social aspect of farm diversification, in the opinion of the author,
relates to slightly different purposes and, accordingly, other criteria. Economic
activity diversifies owing to insufficient employment opportunities on farms
and because of a low interest in agricultural jobs. Individuals living on their
farms and performing some part of their job on their farms (in the analysed case
they are farm managers) engage in other economic activities that generate
additional revenue or even most of their revenue for meeting their personal and
their family needs. This farm diversification option is mainly specific to small
farms and points to the purpose of such an action — to diversify their economic
activity and, through it, to preserve the traditional environment for life — the
existing small farm. This tendency has been proved by research studies on
farms that engage in rural tourism (Kruzmetra M., Rivza B., Rivza L., 2013).

3.3. Survey of Swedish, Lithuanian, Serbian and Latvian experts on
the role and availability of cultural heritage

Our modern world is characterised by two quite explicit trends: growing
globalisation in the economy, politics and culture and, at the same time, the
preservation of national identity; the preservation of national cultural heritage
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and the use of it in real life are emphasised as significant indicators of national
identity. Both economists (Reinert E.S., 2012; Frankel J.A., 2007), sociologists
(Gidenss A., 1999; Castells M., 2000; Steger M. B., 2009) and national identity
researchers (Tomlinson J., 2003) have focused on globalisation as a significant
phenomenon.

The author has sought for an answer to the question of how representatives
of various countries rate and explain the existing situation in their country as
well as what their predictions are with regard to prospects. A structured survey
of experts, which were associated with the use of cultural heritage at different
levels, from four countries — Sweden, Lithuania, Serbia and Latvia — was
conducted in September — October 2013. The choice of the experts in each
country was done within the NORDPLUS joint project ,,The Cultural Heritage
of Women and Entrepreneurship ” by its participants. Comparative analysis was
employed to analyse the survey data and also to compare the experts’ opinions.

In choosing the experts, their association with cultural heritage and their
experience in this field were important. Therefore, in the beginning of the
survey, the experts were asked two questions related to the survey’s purpose: is
the expert personally engaged in the use of cultural heritage values in his/her
entrepreneurship and what kind of cultural heritage his/her entrepreneurship is
associated with?

Table 7
Engagement of the experts in the use of cultural heritage values in their
entrepreneurship

Engagement in the use of cultural heritage values in

entrepreneurship

Countries I am not directly Not yet, but I wished Yes, | Total
involved in already do it

entrepreneurship

Sweden 0 6 4 10
Lithuania 0 3 7 10
Serbia 4 4 3 11
Latvia 1 5 5 11
Total 5 18 19 42

Source: author’s calculations based on the survey
The survey results showed that the experts could be considered to be
competent to give their vision about the situation in the country and make
predictions about the preservation and use of cultural heritage. Almost 90% of
them were already engaged in it or were going to do it. Their most
characteristic ways of engagement were crafts, fancyworks, culinary, herbs,
souvenir trade and the organisation of traditional events, which nowadays are
quite typical directions in the production of cultural heritage goods or services.
Therefore, one can assume that the experts were sufficiently competent in
91




problems related to cultural heritage in their country and were able to assess the
problems.

It is useful to analyse the data acquired in the structured interview in two
aspects: what similarities are seen under growing globalisation and due to rising
national identities and what differences are observed, in the opinion of the
experts, if viewing through the prism of cultural heritage. As shown in Table 8,
the experts believed that focusing on the preservation and popularisation of
cultural heritage was caused by the wish to keep knowledge about the past of
the nation and to pass it on to next generations. It is a common feature.
However, there were certain differences among the countries. The Swedish and
Serbian experts assigned almost equal significance to the effect of globalisation
and also to the wish to ensure that cultural heritage is passed on to next
generations.

Table 8
Factors influencing the preservation and popularisation of cultural
heritage
Focus on cultural heritage is due to

growing necessity to keep entrepreneurship Total
Countries globalisation in evidence of the expansion aimed at

the world people’s past for making profits

next generations

Sweden 8 7 3 10
Lithuania 0 10 1 10
Serbia 5 6 3 11
Latvia 4 8 2 10
Total 17 31 9 41

Source: author’s calculations based on the survey

In contrast, the Lithuanian and Latvian experts explained this tendency by
the wish to inherit the people’s intangible riches.

The wish to keep cultural values as a widespread wish is stressed by M.V.
Cloonan and D.R.Harvey who write that at present the preservation of cultural
heritage is a matter of topical interest for a wide community, and they explain
this growing trend by the wish to keep the past, while at the same time making
the past available and usable (Cloonan M.V. and Harvey D.R., 2007). The
Lithuanian and Latvian perspective might be associated with the Soviet
period’s influence, the Swedish one — with the focus being put on cultural
heritage for a long enough period of time. In Sweden, the Heritage
Conservation Act has been in force since 1988, and a special government
agency — the Swedish National Heritage Board — is responsible for cultural
heritage protection matters.

The Swedish experts associate the prospects for the preservation and
popularisation of cultural heritage mainly with the public’s overall attitude to
the heritage.
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Table 9
Factors influencing the development of cultural heritage products

Most significant influencing factors
government educational scientific overall Total
Countries policy level discoveries attitude of the
public
Sweden 2 6 1 9 10
Lithuania 6 5 0 4 10
Serbia 4 5 2 6 11
Latvia 6 4 3 9 10
Total 18 20 6 28 41

Source: author’s calculations based on the survey

The experts pointed out that the dominant factor in Lithuania and Latvia
was the government policy. In Lithuania, a law on the preservation and
popularisation of cultural heritage was passed only a few years ago, whereas in
Latvia work on such a law still continues. As regards the situation in Serbia, the
experts rated it as being in the middle between the situation in Sweden and that
in both Baltic States.

Table 10
Prospects for cultural heritage as a good or service
Size and quality of cultural heritage
products Total

Countries yes, certainly maybe

Sweden 9 1 10
Lithuania 7 3 10
Serbia 11 0 11
Latvia 7 4 11
Total 34 8 42

Source: author’s calculations based on the survey

According to the experts, the demand for cultural heritage goods and
services will increase in all the analysed countries. However, the degree of their
confidence is different. The highest confidence was observed in Sweden and
Serbia, whereas the lowest one was in Lithuania and Latvia. If analysing the
situation at least in Latvia, one can express an opinion that the public explicitly
tends to imitate the outside world (in terms of fashion, lifestyle, traditions,
choice of names for children etc.); for this reason, the experts assigned very
high significance to passing cultural heritage on to next generations.

Marketplaces as shopping places were chosen as an option related to
cultural heritage in all the analysed countries. Even green markets were
established for marketing food. The short food supply chain (direct marketing
by farmers) may be also considered an expression of cultural heritage. In
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Sweden, at the same time, gift stores and special kiosks for cultural heritage
products play a quite important role, which is not specific to the other countries.

Table 11
Shopping for cultural heritage products
Shopping for cultural heritage products
at at gift stores, on farms Total
Countries marketplaces, kiosks
green markets

Sweden 10 7 9 10
Lithuania 6 1 7 10
Serbia 7 2 11
Latvia 9 3 11 11
Total 32 13 31 42

Source: author’s calculations based on the survey

According to the experts, marketing cultural heritage products plays an
important role, as there is an opinion that cultural heritage values have to be not
only preserved but also exploited in daily life as much as possible.
Accordingly, an important task related to the application of cultural heritage is
to develop possibilities for direct contacts between suppliers and consumers of
goods/services, which provides a good opportunity for small producers with
regard to their cash flows. The author believes that the growing number of
various fairs and markets in the analysed countries evidences it. In Latvia they
are held not only in Riga (the well- and long-known fairs at the Ethnographical
Open-air Museum, the Christmas Fair at the Dome Square and the Kalnciema
Street Green Market) but also in many other places in the country — in Gulbene,
Bauska, Valmiera, Dobele and many other places. The information available on
the Internet evidences the existence of such shopping sites, where a great deal
of products represents the cultural heritage of at least the given country, in
Lithuania and Estonia as well.

3.4. Cultural heritage as value: the aspects of Belarus, Romania and
Latvia

As any phenomenon, cultural heritage and its role and application in
processes taking place within regions are influenced by both objective factors
(national economic and social policies, legislation, micro-entrepreneurship
development) and subjective ones (the level of knowledge about cultural
heritage, readiness to consume local producer products). That is why an
important research task is an assessment of the public understands of the role of
cultural heritage and of the need to preserve it, which could contribute to the
preservation and application of cultural heritage. The author participated in
surveys of groups of individuals in Belarus (N=66), Romania (N=373) and
Latvia (N=227), which were held in 2014 and 2015. Survey questionnaires
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were designed in Latvian and English (see Annexes 4 and 5). Belarus was
chosen because it is a neighbouring country, while Romania was one of the
new EU Member States. The aim of the surveys was to identify the influence of
national affiliation on cultural heritage ratings as well as the usability of
cultural heritage nowadays. To achieve the aim, two tasks were set:

1. to identify similarities and differences regarding the phenomenon

examined from the perspective of respondents;

2. to establish focuses in the understanding of cultural heritage values.

The survey data were processed employing comparative analysis methods.
The survey results do not qualify for an assessment of the target population;
yet, the results give insight into cultural heritage problems nowadays through
the perspective of a population group. Theories on globalisation and cultural
heritage serve as a methodological framework. One of the leading researchers
of globalisation, Manfred Steger, emphasises that ,the transformation powers
of globalisation reach deeply into all dimensions of contemporary social life”
(Steger M., 2010). The conception of cultural heritage leads us to a discussion
on the continuity of the past and the present. Cultural heritage provides
historical depth and a permanent pattern in a perpetually changing world.
Cultural heritage is part of the present, and at the same time holds promises for
the future; the problem of the past is a modern one. Cultural heritage valuation
is based on two main categories — cultural-historical values and socio-economic
values (Szmelter, 2013). Socio-economic values of cultural heritage provide
opportunities for the development of small businesses and crafts in rural
territories.

The surveys were based on the Latvian government-funded research
project “Rural and Regional Development Processes and Opportunities in the
Context of a Knowledge Economy”, whose one of the key goals was the
development of a strategy for smart rural and regional development to obtain an
integral vision that includes social and economic values of cultural heritage
(EKOSOC-LV 5.2.3).

A comparison of opinions of residents in a number of countries allows
identifying differences. Globalisation processes take place in different
combinations in various regions, yielding different results. The experience of
rural globalisation is different, with no pre-determined outcomes. Any national,
regional and local factor can intervene and make their effects.

All the respondents in Belarus, Romania and Latvia without exception
(100%) recognised cultural heritage as needing to be preserved and maintained.
However, they believed that only a small proportion of the population was
sufficiently informed about this value.
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Table 12

Awareness of national cultural heritage among the residents of Belarus,
Romania and Latvia

Country Aware, Not aware, No opinion, Total
number - % number - % number - % number
Belarus 7-10.6 50-75.8 9-13.6 66
Romania 64-17.2 253 -67.8 56-15.0 373
Latvia 46— 14.1 251-176.7 9-17.5 308

Source: author’s calculations based on the survey

The low level of awareness of the respondents about their cultural heritage
may be explained by a number of reasons: first, the availability of information;
second, the content and design of the information. One can also point to the fact
that a part of the population was relatively little interested in this phenomenon.

Table 13
Factors limiting the awareness of the population about their cultural
heritage
Country Belarus Romania Latvia
Little information is available, number - % 22-333 107 - 52.9 173 -
53.9

Ineffective marketing activities, 32-48.5 119-32.7 186 -
number - % 57.9
Too boring and uninteresting 5-175 51-13.7 102 -
advertisements, 31.8
number - %
Individuals are not interested in acquiring 13-197 175-47.0 139 -
more information, number - % 433
Other, number - % 0 15-4.1 5-1.5
Total number 66 467 605

Source: author’s calculations based on the survey

However, according to the survey, most of the respondents (80.3% in
Belarus, 52.9% in Romania and 53.9% in Latvia) wished more information,
which should be also detailed, about their cultural heritage. Both in Romania
and in Latvia, a quite considerable proportion of the respondents were not
interested in more information (47.0% and 43.3%, respectively). In Latvia,
57.9% referred to ineffective marketing activities.

Under globalisation, the key information sources entail the involvement of
the latest technologies in information flows and in learning about cultural
heritage.

The survey data show that in Belarus, Romania and Latvia such mass media
as the Internet, television shows and websites of cultural organisations serve as
important sources for acquiring new knowledge. However, such traditional
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information sources as newspapers and billboards have not lost their
significance. And finally, such a way of obtaining new information and
knowledge as direct contacts with a provider of information and knowledge
during lectures when there is a chance to ask questions and get answers to the
questions still hold a quite strong position.

Table 14
Sources of information about cultural heritage (several replies are
possible)

Information Belarus, Romania, Latvia,
sources number - % number - % number - %
Internet portals 22 -333 276 —74.2 197 -60.3
TV 51-77.3 136 —36.5 241-73.7
Newspapers 14-21.2 35-9.5 103 -31.5
Billboards 20-30.3 45-12.1 134-41.0
Websites 3-4.0 81-21.8 51-15.6
Lectures and 9-13.6 76 -20.4 81 -24.8
presentations
Other 0 3-0.8 7-2.1
Total 66 — 100.0 652 — 100.0 814 —100.0

Source: author’s calculations based on the survey

In the result, one can conclude that the population is interested in their
cultural heritage as value in Belarus, Romania and Latvia. All the respondent
groups expressed a wish to acquire more information and more detailed
information about their cultural heritage. However, the largest differences were
observed:

e in the use of traditional sources of information — individuals in Latvia

used newspapers and lectures more than those in Belarus;

e in activities of obtaining information about cultural heritage — according
to the respondents, the less active part of the society in Belarus was
greater than in Latvia;

o larger differences were identified in the application of traditional sources
of information — newspapers and lectures were more popular in Latvia
than in Romania and Belarus.

Recent research studies increasingly advocate an idea that cultural heritage
as value has two aspects. On the one hand, cultural heritage involves the
identification and preservation of national history and the maintenance of
belonging to the space of understanding (natural landscapes, palaces, churches,
manors, monuments etc.). On the other hand, in many aspects cultural heritage
is important as a socio-economic/usable value (traditional foods, craftsmen
works, elements used in garments etc.).
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The socio-economic aspect of cultural values is strongly associated with an
opportunity to acquire the values and, first of all, gastronomic cultural heritage,
which societies increasingly focus on.

That is why there is a wish to have information about shopping sites, the
specifics of goods and services, the way of production of goods and services
and the available assortment. In Belarus, the public’s interest in the way of
production of goods and services prevailed (36.4%), whereas in Romania and
Latvia one in two respondents wished to learn about the specifics of goods and
services (54.9 and 56.6%, respectively). Almost one in three respondents
(30.3% - in Belarus, 23.9% - in Romania and 30.8% - Latvia) pointed out that it
was possible to acquire more information about the matters they were interested
in. At the same time, there was a strong wish to have more information (53.0%
- in Belarus, 20.2% - in Romania and 23.9% - in Latvia), which might indicate
that the space of information on cultural heritage values was not completely
saturated in none of the countries.

Table 15
Shopping sites for cultural heritage products
Country Specialty Marketplace, Supermarket Direct Green
stores, number - % department for | marketing | market,
number - organic food, number - | number -
% number - % % %
Belarus 14-21.2 10-15.2 17-25.8 15-22.7 4-6.1
Romania 190 -51.1 | 170-18.9 51-13.7 63-17.0 31-8.3
Latvia 73-27.6 127-48.1 30-11.4 100-37.9 | 131-
49.6

Source: author’s calculations based on the survey

Some differences were identified in relation to shopping for gastronomic
cultural heritage products. In Latvia direct contact places between producers
and consumers such as so-called green markets and direct marketing by farmers
were the most popular, whereas the population in Belarus and Romania
prefered supermarket departments for organic food and specialty stores.

A comparison of the explanations why gastronomic cultural heritage
products were not consumed was interesting from the perspective of the
survey’s aim. In Belarus, the respondents explained it by the lack of
information about why such products were better (50.0%), whereas in Romania
and Latvia the reason was that such products were expensive and, therefore,
individuals could not afford to buy them (34.8% and 57.5%, respectively).
Nevertheless, in all the three countries a quite high proportion of the
respondents (47.0% - in Belarus, 69.2% - in Romania and 59.9% - in Latvia)
would recommend consuming cultural heritage products to their relatives,
friends and others.
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The information acquired in the survey indicates that there was a demand
for gastronomic cultural heritage products, and if the respondents wished to
recommend such values also to their relatives, friends and others, it means there
were prospects for increase in the market demand. Market demand has been
always associated with market supply, and it usually causes the emergence of
supply and an increase in the supply, which results in the expansion of business
(Besanko, D., Braeutigam, R., 2010).

In Belarus, such a kind of entrepreneurship mainly takes the form of agro-
eco-tourism, which involves Belarusian national cuisine with organic foods and
the entry of organic produce in the market (Seraya, 2012). In Latvia, however,
so-called green markets and food crafts, in which small farm holders who are
not able to earn enough revenue from agricultural production for themselves
and their families engage, expand. Those who engage in this activity cooperate
to market their products (Food crafts..., 2012). Gastronomic tourism becomes
an increasingly significant kind of tourism (Jeroscenkova L., 2014).

The demand for gastronomic cultural heritage products could increase and,
therefore, open the way for the expansion of production of goods and services
demanded and the preservation of national traditions and territorial/spatial
identities.

3.5. Socio-economic analysis of the use of cultural heritage in Latvia’s
municipalities

After the situation with the use of cultural heritage has been analysed in the
entire Latvia, it is necessary to perform an in-depth analysis of the situation in
Latvia’s municipalities. Cluster analysis was employed to perform it.

First, statistically significant factors were selected from among key
indicators showing the development of Latvia’s municipalities (N=110) for the
cluster analysis. It was done employing dispersion analysis, and only the factors
being statistically significant (Sign. <0.05) were selected from among 24 initial
factors (Arhipova 1., Balina S., 2006). The following factors were selected:
area, number of residents, population density, territorial development index,
number of tourist accommodations, number of bed-places, number of
individual rooms in the accommodation, number of enterprises dealing with
culinary heritage and number of enterprises per 1000 capita. The cluster
analysis was performed using the K-means cluster analysis method and the data
processing program SPSS.

So, Cluster 1 municipalities are characterised by a large area, a large
number of residents, a high population density and a high territorial
development index, which indicate economically strong municipalities in this
cluster. Entrepreneurship is also well developed in the municipalities of Cluster
1, which is evidenced by the large number of enterprises per 1000 capita.
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Tourism-related factors for this cluster’s municipalities have relatively higher
values, and it indicates a relatively high level of tourism development. Cluster 1
that contains 16 municipalities is a cluster of economically strong
municipalities with well-developed entrepreneurship and tourism. The most
characteristic municipalities of Cluster 1 are Aluksne, Bauska, Cesis, Dobele,
Gulbene, Kuldiga, Limbazi, Madona and Sigulda.

Cluster 2, which includes only four municipalities, represents medium-
developed municipalities; yet, entreprencurship is well developed and tourism
is very well developed in the municipalities. Cluster 2 includes the following
municipalities: Ogre, Rezekne, Talsi and Tukums.

Cluster 3 has the largest number of municipalities — 61. The cluster’s
municipalities are characterised by economic backwardness and
underdeveloped tourism. This cluster is represented by the municipalities of all
the regions, for example, Akniste, Aloja, Baltinava, Cibla, Durbe, Ergli,
Jaunpils, Koceni, Karsava, Krustpils, Lubana, Nereta, Rugaji, Skrunda,
Varkava, Vilaka, Zilupe and others. Each region has 13-14 Cluster 3
municipalities, except Vidzeme region with 20 Cluster 3 municipalities.

Cluster 4 is represented by 29 economically strong municipalities; yet,
tourism is poorly developed there, although entrepreneurship is quite well
developed in the municipalities. For example, the following municipalities
belong to the cluster: Adazi, Aizkraukle, Auce, Babite, Balvi, Burtnieki, Iecava,
Kandava, Lielvarde, Livani, Ludza, Ozolnieki, Preili, Salacgriva, Smiltene and
Vecumnieki.
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Fig. 2. Distribution of municipalities by region and cluster
Most Cluster 1 municipalities, which are economically well developed and
where tourism is also well developed, are located in the regions of Riga (5) and
Vidzeme (4). The majority of Cluster 4 municipalities, which are also
economically well-developed but tourism there is underdeveloped, are located
in the regions of Pieriga (11), Latgale (6) and Zemgale (5). Economically
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poorly developed municipalities with underdeveloped tourism (Cluster 3)
represent mainly Vidzeme (17), Kurzeme (12) and Zemgale (12).

Being based on the same factors employed in the cluster analysis and
omitting those statistically insignificant, the following linear regression
equation was designed (Krastin$ O., Ciemina 1., 2003):

Y =547.08 + 0.647 x; + 0.459%, + 0.678x; + 0.489%,, (1)
where
Y- tax revenue paid to the local government into the basic budget, EUR
/ capita;

X, - population density, people / km?;

X, — expenditure on business promotion, EUR / capita;
X3 - number of tourist accommodations;

x4 - number of enterprises per 1000 capita.

The linear regression equation obtained was statistically significant, as
Sig.= 0.001<0.05, even though the correlation coefficient was not high (R =
0.40, N=110). The coefficients of positive regression indicate that all the
factors that were included in the regression analysis increased tax revenues paid
into the municipalities’ basic budgets. The linear regression equation is going
to be employed to assess the gains of municipalities from the active
exploitation of cultural heritage for the development of rural tourism.

By inserting the average factor numerical values into the linear regression
equation (RAMI, 2013): x;= 26.8 people/km, ; x, =53.0 EUR/capita; x; =3.7
tourist accommodations; x,= 61.4 enterprises per 1000 capita, one can calculate
the average per-capita tax revenues paid into the basic budgets of Latvia’s
municipalities:

Y=547.08+0.647%26.8+0.459%53.0+0.678*3.7+0.489*%61.4 =
=621.29 EUR/capita.

Let us assume that by actively and purposefully fostering the exploitation of
cultural heritage for the development of rural tourism in all the municipalities
results in at least the average numbers for tourist accommodations (3.7) and
enterprises per 1000 capita (61.4). Raising the indicators to the averages for
Latvia’s municipalities is necessary for 72 (Annex 11) out of all the 110
municipalities. In this case, theoretically, the average numbers would increase
to 5.3 for tourist accommodations and 68.7 for enterprises per 1000 capita.
Then the average per-capita tax revenue paid into the basic budget would be as
follows:

Y=547.08+0.647%26.8+0.459%53.0+0.678*%5.3+0.489*68.7 =

= 625.94 EUR/capita.

The difference is 4.65 EUR /capita or rounded 4.60 EUR /capita, which is a
theoretical gain from the exploitation of cultural heritage for the development
of rural tourism at least at the average level for Latvia’s municipalities.
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4. DEVELOPMENT OF CRAFTS IN EUROPEAN
COUNTRIES

In the doctoral thesis, the chapter is 14 pages long and includes 11 tables
and one figure.

The chapter gives insight into the development of crafts in Europe and
Latvia and summarises and analyses the structured interviews of craftsmen
conducted in Latvia and Serbia.

The chapter puts forward a thesis: there are considerable obstacles and
risks in the use of cultural heritage in rural tourism in Latvia’s regions.

4.1. Historical evolution of crafts in Europe

A craft is an industry of small-scale production that involves manual work
and simple work tools (Lettonika, 2012). At the initial stage of its evolution,
crafts were represented by home producers producing for own consumption;
later on they turned into home industries that produced for the market. In
modern Europe, crafts are the second largest industry behind manufacturing
(Craft Education Centre..., 2012). Crafts as a kind of economic activity in
modern developed countries have yielded positive results.

Crafts are closely linked with manufacturing and other industries in the field
of delivery and services (Craft Education Centre..., 2012). In a modern
production cycle, small craft enterprises exist along with enterprises of large-
scale production. As technologies progressed, new craft industries emerged, the
nature of crafts changed and new crafts appeared.

Table 16
Number of craft enterprises and their employees and the annual
turnover of the enterprises in Europe in 2012

Number of Number of Number of Turnover, Turnover
craft employees employees thou EUR employee,
enterprises per EUR
enterprise
583668 5079129 9 510077685 100426

Source: author’s calculations based on Eurostat (statistics on craft enterprises)

The regions in Europe feature ancient craft traditions that stress everyone’s
identity and carry the evidence of the past. The roots of crafts in European
countries twined close to one another, and traditional works of crafts, being
unique by their nature, are interrelated. In the entire Europe, the modern craft
industry too is interrelated and faces the same problems — it difficult for
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craftsmen to compete in the market full of mass-production goods, youth are
not interested in taking over ancient skills and the knowledge accumulated
during centuries faces the risk of disappearing, works of crafts are not attractive
enough in the eyes of the public, while the lack of financial resources and
cooperation does not allow developing crafts as a kind of entrepreneurship
(Creative Crafts, 2014).

Crafts, just like other industries change during the course of time. The fast
expansion of large-scale industrial production in the 18™ and 19™ centuries
eliminated the dominant role of crafts. A number of craft professions almost
disappeared, for example, locksmiths, carriage-makers, harness-makers and
others. In the 20™ century, crafts also had to cope with radical changes, which
were affected technological and social development and consumer demand
changes due to globalisation. New craft professions emerged, for example,
orthopaedic shoemakers and stylists.

One can distinguish a number of periods in the evolution of crafts in Latvia
(Craft Education Centre..., 2012):

e period before the adoption of Christianity;

e period after the spread of Christianity (11" -14™ centuries);

e formation of craftsmen organisations (14™ — 19" centuries);

e period of booming industry and crafts (19" century — the beginning of

the 20™ century);

e period of independence for Latvia (1920-1940);

e occupation period (1940-1991);

e period after the restoration of independence — 1991-present.

After Latvia regained its independence, the Latvian Chamber of Crafts
(LCC) restored its activity on 18 February 1993. The magazine Amatnieks
(Craftsman) was reissued in 1995; in 1998 it was renamed into Amatu Zinas
(Craft News) and was popular among craftsmen. At present, 65 craftsmen
organisations are members of the LCC; there is a register of craftsmen and they
have established their own education, information and research system. They
closely cooperate with national governmental, public and business
organisations and similar organisations abroad (Craft Education Centre...,
2012).

Crafts are an industry that is capable to develop based on local resources,
thereby contributing to the development of national features in terms of culture
and business (Craft Education Centre..., 2012). The industry performs two
major functions in the national economic structure: production of quality goods
and quality services. The range of craft products is very broad — from
artistically creative works to serially produced products and specific kinds of
services.
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Craftsmen works have practical as well as cultural and historical value;
therefore, crafts is certainly a part of cultural heritage. It takes the form of
reification of national peculiarities and of ancient technologies and products of
ethnographic and world-wide significance.

Crafts contribute to a more homogenous distribution of productive forces in
the territory of the entire country and solve problems regarding the exploitation
of local raw materials and fuels. Crafts foster the development of infrastructure
and the efficient use of it, unburden industries having a significant factor of
consumption (bakeries, household services etc.). Crafts develop services, raise
the quality of services as well as reduce the share of the grey economy and the
black market and lower high monopolistic prices.

In 2015 in Latvia, there were registered 42 craft enterprises and 13 craft
shops and issued 442 craftsman diplomas in 71 craft categories (hairdressers
and barbers, chimney-sweepers and florists had the greatest numbers of
diplomas, 36, 31 and 22, respectively) (Latvian Chamber of Crafts, 2016 ).

4.2. Crafts as a challenge for business growth: the example of
Latvia and Serbia

Small and medium enterprises (SMEs) play an essential role in enhancing
the competitiveness of the European economy. Micro-enterprises and craft
enterprises comprise not only the largest share of SMEs in Europe but also are
the key source of jobs in the European Union. They are active in many not very
traditional professions, which is important to ensure wellbeing both in urban
and in rural areas (Identification of future ..., 2011). Crafts, by their nature, are
one of the kinds of micro-enterprises, as their owners play an important role
both in micro-entrepreneurship and in crafts; they are directly involved in their
business, are personally responsible and wish to be financially independent.

Crafts emerged in most European countries based on particular national
traditions and systems; consequently, this segment in Europe is very diverse,
involves a lot of various professions and occupations and supplies essential
goods and services to local communities in the entire Europe. The broad spread
of crafts and geographic and cultural space differences in various countries
encourages researching crafts as a challenge of entrepreneurship beyond
national boundaries.

The objective of a survey was to identify similarities and differences in
crafts between Latvia and Serbia and the key tasks of the crafts based on trends
in the crafts.

The survey method: the information was acquired from a randomly selected
group of craftsmen as representatives of a professional business cluster (N=44
in Serbia and N=50 in Latvia) by means of a structured interview (Annexes 6
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and 7). An information analysis was done employing comparative analysis and
descriptive statistics, which allows performing the tasks set.

Characteristics of the interviewed craftsmen’s entrepreneurship

The sample of selected craftsmen included performers of economic activity
with different periods of experience, beginning with three years of experience
and ending with more than five years, and with different periods of activity
within a year — from seasonal works to regular occupation throughout the year.
Such a scope of interviewees enabled the author to see the overall situation with
craftsmen in Latvia and Serbia and to identify effects made by the craftsmen
with different experience and different activity regularity on entrepreneurship.

The craftsmen who had five- and more-year experience mainly did their
business either regularly throughout the year or based on orders placed (in
Latvia 76% and 12%, respectively; in Serbia 25% and 29.5%). If regular
activity throughout the year is chosen as a criterion of evaluation, the wish to
develop and expand one’s business as well as to introduce new products was
specific both to the craftsmen group doing their business throughout the year
and to the craftsmen groups working seasonally or based on only orders placed.
Accordingly, one can find that irrespective of their activity regularity, the
craftsmen were characterised by common tendencies towards expansion and
development as well the introduction of new products in their business.

Table 17
Prospects for development from the perspective of the craftsmen
interviewed
Options for prospects for development
Kind of activity Production in the | Production expansion | Introduction  of
same quantity new products
Latvia
Regular 19 17 4
Seasonal or based 5 3 2
on orders placed
Total 24 — 48.0% 20 — 40.0% 6-12.0%
Serbia
Regular 1 6 8
Seasonal or based 4 11 14
on orders placed
Total 5-11.4% 17 - 38.6% 22 - 50.0%

Source: author’s calculations based on structured interviews

Seasonal activity and that based on orders placed might be regarded as the
transition from the stage of business start-up to stable activity throughout the
year, which was indicated by their wish to expand their business and introduce
new products. If one pays attention to the country represented, both craftsmen
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groups in Serbia were more oriented towards their business expansion and the
introduction of new products than those in Latvia.

The explicit difference in the opinions might be associated with a difference
in the dominance of quite different craft products between Latvia and Serbia.

In Latvia, the interviewed craftsmen were mainly engaged in food crafts,
which are currently at the stage of expansion, while in Serbia they were mostly
souvenir producers. To analyse the trends in particular crafts, an in-depth
survey and a greater number of respondents are necessary; the present insight
shows only general trends in crafts as micro-entrepreneurship in both countries.

Problems faced by the craftsmen in their entrepreneurship

As any kind of entrepreneurship, crafts too encounter a number of problems
or risks that involve both objective exogenous factors and subjective problems
characterising the craftsman’s personality and resilience. According to
competitiveness theory, at the initial stage, the external environment situation
comprises up to 60% of all business pillars and plays a quite essential role — up
to 20% — at the third stage (The Global Competitiveness Report, 2012). The
existence or lack of the pillars may be perceived as various risk probabilities for
entrepreneurship (Naldi L. et al., 2007).

Table 18
Average normalized ratio for risks in the view of the interviewed Latvian
and Serbian craftsmen and risk rankings (on a 5-point scale)

Risks/problems of producers of | Latvia | Rank | Serbia | Ran
goods/services k
1. Lack of information 1.09 3 1.08 2
2. Lack of experience 0.85 6 0.98 6
3. Lack of the initiative 0.78 8 1.05 5
4. Loan terms 0.84 7 0.92 7
5. Lack of family support 0.75 9 0.79 8
6. Lack of funds 1.57 1 1.26 1
7. Lack of premises/equipment 0.91 5 1.06 4
8. Lack of demand for the product 1.24 2 1.07 3
9. Lack of employees 0.96 4 0.78 9

Source: author’s calculations based on structured interviews
The craftsmen interviewed in Latvia referred to the lack of funds, the lack
of demand for the product and the lack of information as the key risks. The
other risk zones were perceived as less acute. The craftsmen interviewed in
Serbia, just like in Latvia, mentioned the lack of funds as the key problem; yet,
the next ones represented a group of risks that was comprised of the lack of
information, the lack of the initiative, which was attributed to the craftsman
him/herself, and such factors arising from external environment risks as the
lack of demand for the product and the lack of premises/equipment.
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If we rank the results and compare them, some explicit similar and different
features are seen in the analysis of risks for craftsmen in both countries.

By significance, three risks coincided: the lack of funds in the first place,
the lack of experience in the sixth place and loan terms in the seventh place.
However, the greatest difference was observed for two risks: the lack of the
initiative, which was placed fifth by the Serbian craftsmen, while the Latvian
craftsmen ranked it in the eighth place; and the lack of employees, which was
placed eighth — the lowest place — by the Serbian craftsmen, while the Latvian
craftsmen placed it fourth. The other risks differed only by one position. The
lack of information, the lack of family support and the lack of
premises/equipment were the problems mostly for the Serbian craftsmen,
whereas the Latvian craftsmen faced the problem of lack of demand for the
product.

Table 19
Risk actuality broken down by the scope of activity within a year in the
view of the Latvian and Serbian craftsmen

Risks | 1 | 2 [ 3 ] 4 ] 5] 6 | 711819
Latvia

Employed 1.08 0.90 0.79 090 | 0.79 | 1.38 | 0.90 | 1.22 | 1.06

throughout

the year

Seasonally | 1.28 0.96 1.15 064 | 0.64 | 1.60 | 0.96 | 0.96 | 0.80

Based on | 1.16 0.64 0.64 0.64 | 1.15 | 1.27 | 1.15 | 1.72 | 0.64
orders

Serbia
Employed 1.28 0.97 1.09 083 | 074 | 122 | 1.05 | 1.01 | 0.84
throughout
the year

Seasonally | 0.90 0.93 0.90 0.87 | 095 | 143 | 1.06 | 1.09 | 0.84

Based on | 1.01 1.01 1.10 1.07 | 0.72 | 118 | 1.14 | 1.10 | 0.67
orders

Source: author’s calculations based on structured interviews

1. Lack of information. 2. Lack of experience. 3. Lack of the initiative. 4. Loan terms. 5. Lack
of family support. 6. Lack of funds. 7. Lack of premises/equipment. 8. Lack of demand for the
product. 9. Lack of employees.

The data obtained in the interviews allows seeing risks arising from activity
regularity throughout the year from the perspectives of craftsmen in both
countries and comparing the ratings, thereby identifying similarities and
differences. For a more detailed analysis of the risks, the craftsmen were
divided into three groups: employed throughout the year, employed seasonally
and those working based on orders placed.

Employing a median as the average value of a set of data, one can see a
situation that in Latvia two risks exceeded the average for the first craftsmen
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group, three risks — the second craftsmen group and two risks — for the third
one. At the same time, in Serbia it was as follows: four risks for the first
craftsmen group, one risk for the second and even seven risks for the third
craftsmen group. In the result, one can conclude that the number of risks
regarded as significant by the Serbian craftsmen was greater than that regarded
as significant by the Latvian craftsmen. It is possible that the different situation
was created by slightly different competitiveness stages in the countries, as
Serbia, according to economic development indicators, belonged to stage 2,
while Latvia was in transition from stage 2 to stage 3 (The Global
Competitiveness Report, 2012).

Being aware of the most significant risks is important under the current
conditions for entreprencurship, and the perception of the risks plays even a
greater role when analysing economic prospects, as a craftsman, when choosing
some of the options for activity, can reduce a risk situation (Luhmann N.,
1993).

Table 20
Most significant risks for business expansion in the view of the Latvian and
Serbian craftsmen

Risks | 1 ] 2] 3] 4] 5116 ] 7] 8 ]o9
Latvia
No 118 | 0.78 | 0.70 | 0.83 | 0.89 | 1.46 | 0.86 143 0.86
expansion

Expansion 112 1 093 | 091 [ 093 | 0.79 | 1.24 | 1.03 0.93 0.86

Introduction 0.80 | 1.11 | 0.60 | 0.60 | 0.60 | 1.62 | 0.71 1.01 1.92
of new

products

Serbia
No 0.66 | 0.66 | 0.84 | 1.03 | 0.66 | 1,97 | 1.31 0.94 0.94
expansion

Expansion 113 | 106 | 1.11 | 101 ] 072 | 112 | 1.01 1.19 0.62

Introduction 110 | 096 | 1.02 | 0.87 | 0.88 | 1,21 | 1.11 0.99 0.88
of new
products

Source: author’s calculations based on structured interviews

1. Lack of information. 2. Lack of experience. 3. Lack of the initiative. 4. Loan terms. 5. Lack
of family support. 6. Lack of funds. 7. Lack of premises/equipment. 8. Lack of demand for the
product. 9. Lack of employees.

The data obtained in the interviews allowed comparing the perspectives of
the Latvian and Serbian craftsmen in this aspect too. When considering
business prospects, both countries’ craftsmen regarded the lack of funds as the
key risk. The lack of information and the lack of premises/equipment were also
essential.
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A difference was the great concentration of risks from the perspective of
those Serbian craftsmen who wished to expand their business. A more detailed
research study should be done in Serbia to identify the cause of such a situation.

In the beginning of the 21% century, risks have become not only a
theoretical but also a practical problem (Beck U., Giddens A., 1992), and they
are considered to be a typical phenomenon characterising entrepreneurship
(Kutnjak G, Radovi¢ M., 2011; Guide — Manage Risk, 2002). The
understanding and analysis of risks and the choice of activities in any particular
situation, to a great extent, is determined by the amount and level of general
and specific knowledge. The overall formal education level of the interviewed
craftsmen in Latvia was higher than in Serbia, which could be one of the causes
of the higher concentration of risks in the opinion of the Serbian craftsmen.
Research studies on the start-up of entrepreneurship conducted in Latvia reveal
that if experience is built up, the acuteness of risks felt by individuals who only
prepare for the start-up of entrepreneurship, except three ones — financial
problems, the lack of demand for the product and the problem of insecurity that
become even more acute after the start-up of entrepreneurship — decrease
(Kruzmetra M., Rivza B., 2009; Kruzmetra M., Rivza B., Rivza S., 2010).

The analysis of risks convincingly shows that within the scope of
competences of craftsmen as entrepreneurs, an important role is played by risk
management skills, beginning with the skill to identify a risk through to the
skill to know how to react in order to reduce the impacts of exogenous risks.

Planned activities to improve the entrepreneurship situation

In reducing entrepreneurship risks, an essential role is played by the wish to
learn, build up one’s current knowledge as well as to acquire new knowledge
both in general matters and in issues related to one’s professional activity, as
the key specific of a knowledge economy is the increasing role of knowledge as
a factor of production. Innovation in a knowledge economy emerges from the
expressions of creativity, and it can be often found in the performance of new
and small enterprises (OECD Innovation Strategy, 2010). This means that it
relates to the performance of any craftsman as an individual entrepreneur.

The interviewed craftsmen both in Latvia and in Serbia were quite
interested in building up their knowledge. It was expressed by 92% interviewed
craftsmen in Latvia and 100% ones in Serbia. As the best way of learning, the
Serbian craftsmen would choose several-day-long courses and seminars
(72.7%), while the Latvian craftsmen would prefer one-day meetings that
involve both lectures and practical activities (74%). This difference could be
influenced by the quite different levels of education of the interviewed
craftsmen, the demand for their products and the economic situation in each
country.
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The key fields the craftsmen wished to be more competent in were
advertising, marketing and the understanding of cultural heritage. However, as
shown in Table 4.10, the level of interest in one or another problem differs
across the countries. In Serbia, knowledge about marketing was mainly
preferred, whereas in Latvia the craftsmen were most interested in the
knowledge giving a greater understanding of the nature of cultural heritage and
the application of it in developing craft products.

The interest in the knowledge of advertising and marketing, of course, is
associated with increasing sales of goods and services and making greater
profits, while the wish to build up one’s knowledge of cultural heritage and the
integration of it into a craft product is caused by a strong increase in one’s
interest in cultural heritage both as a true value that takes the form of collective
public memories and as an instrumental value that manifests as the socio-
economic value of cultural heritage (European Expert Network on Culture,
2013).

Table 21

Suitable knowledge built-up directions in the view of the Latvian and

Serbian craftsmen

Country Advertising Marketing Understanding of
cultural heritage
Latvia 12.0 22.0 66.0
Serbia 6.8 84.1 9.1

Source: author’s calculations based on structured interviews

The increase in their interest in cultural heritage as an important attribute of
craft products, which is demanded by consumers, shows the readiness of
producers to meet the demand. Overall, the wishes to build up one’s knowledge
expressed by the craftsmen of both countries represent a certain understanding
of such a requirement set by the knowledge economy as a focus on the
consumer and the market (Identification of..., 2010).

Beside deepening and building up one’s knowledge to improve the situation
with entrepreneurship under new economic conditions, an essential role is
played by the skill to make contacts with other legal entities engaged in a
similar business both locally and nationally and to seek for cross-border
cooperation opportunities.

Both the Latvian and Serbian craftsmen envisaged all the three directions of
networking expansion. This means that the expansion of networking was
viewed as significant support in entrepreneurship. However, the choice of
networking options, according to the surveys, indicated the preference of one
option over the other, first of all, from the perspective of prospects for
entrepreneurship. The Latvian craftsmen almost equally preferred the formation
of a common cluster of products (food craftsmen, potters etc.) and the

110



expansion of cross-border networking, assigning a sufficiently important role to
the formation of a chain of producers of various goods and services in their
local territory (locksmith — cheese maker — weaver — bath service provider for
the same group of visitors).

Table 22

Suitable networking expansion directions in the view of the Latvian and
Serbian craftsmen

Kind of networking Local Clyst_?r of g ro;s- No planzto
expansion networking stmitar oraer expanc
products contacts | networking
Latvia
No . networking 3 9 5 5
expansion
Networ.kmg 5 7 3 0
expansion
Expansion of the
development of new 0 1 5 0
products
Total o o 18 - o
13 -26.0% 17 -34.0% 36.0% 2 -4.0%
Serbia
No . networking 5 0 3 0
expansion
Networ.kmg 0 9 3 0
expansion
Expansion of the
development of new 0 1 21 0
products
Total o o 32— o
2-45% 10-22.7% 72.8% 0-0.0%

Source: author’s calculations based on structured interviews

The Serbian craftsmen maximally focused on making cross-borders
contacts. Among all the craftsmen groups in both countries, the greatest
interested was expressed in cross-borders contacts by those craftsmen who
wished to introduce new goods/services in their business.
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5. SCENARIOS FOR THE USE OF CULTURAL
HERITAGE FOR THE DEVELOPMENT OF
RURAL TOURISM

In the doctoral thesis, the chapter is 14 pages long and includes 5 tables
and 16 figures.

The chapter deals with an evaluation of scenarios for the use of cultural
heritage by experts according to 25 criteria that were divided into 5 criteria
groups.

The chapter puts forward a thesis: implementing the scenarios for the
further development of cultural heritage promotes the development of Latvia’s
regions.

5.1. Scenarios for the use of cultural heritage for the development of
rural tourism

The previous chapter dealt with opportunities to exploit cultural heritage in
rural tourism and to foster entrepreneurship in rural areas. As foreign
experience shows, there are various models for the exploitation of cultural
heritage in entrepreneurship and tourism, which involve funding provided by
the national, regional or municipal government, the private sector —
entrepreneurs — or residents.

Given the foreign experience in the exploitation of cultural heritage, the
current situation in Latvia and the experts’ recommendations, the following
scenarios (models) for the exploitation of cultural heritage in rural tourism were
designed:

Scenario 1 — the exploitation of cultural heritage for the development
rural tourism is implemented owing to the initiative by entrepreneurs, public
organisations and residents (the Initiative of entrepreneurs, public
organisations and residents);

Scenario 2 — the exploitation of cultural heritage for the development
rural tourism is implemented by means of a national and local government-
funded programme (the Programme funded by national and regional
institutions);

Scenario 3 — the exploitation of cultural heritage for the development
rural tourism is implemented by means of EU funds for cultural heritage (EU
funds for cultural heritage preservation).

The range of the selected scenarios directly aims at exploiting cultural
heritage for the development of rural tourism in the entire territory of Latvia.
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5.2. Analysis of the scenarios for the use of cultural heritage for the
development of rural tourism

To assess the scenarios for the exploitation of cultural heritage for the
development of rural tourism in the doctoral thesis, the author employed the
Analytic Hierarchy Process (AHP) (Saati, 1990), involving seven experts. The
analysis was performed in the summer of 2014.

According to this method, experts, first, design a hierarchy in which a
problem is defined at Level 1. After discussions, the following problem was
defined: the exploitation of cultural heritage for the development of rural
tourism (Fig. 4). This is Level 1 of the hierarchy.

Further, in designing the hierarchy, criteria groups are defined, which
constitute Level 2 of the hierarchy. There were five such groups: individual
interests, entrepreneur interests, municipal interests, national interests and EU
interests.

Further, the experts defined criteria for each criteria group, for example, the
following five criteria were defined for the criteria group for individual
interests:

e job opportunities at the place of residence;
the tradition to retain the hereditary occupation;
extra revenue;
preservation of cultural heritage for next generations;
mentoring of the next generation.

However, Level 4, which is the last level of the hierarchy, represents the
scenarios for the exploitation of cultural heritage aimed at developing rural
tourism that have to be rated by the experts by employing all 25 criteria of all
the five criteria groups.

According to the Analytic Hierarchy Process (Saaty, 1990) criteria, the sub
criteria and the scenarios experts valued at 9-point scale in pairs. The ratings by
the seven experts were processed calculating an arithmetic mean and
dispersion. The dispersion is shown in a figure as a range, i.e. the minimum and
maximum numerical values for each particular evaluation. For example, the
experts rated the criteria groups quite similarly, giving the priority to national
(0.27) and municipal interests (Fig. 3). Great unanimity among the experts was
specific to the criteria group for municipal interests, which was indicated by the
insignificant dispersion of the experts’ ratings, whereas the criteria group for
national interests involved very insignificant dispersion (Fig. 3).
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Fig. 3. Expert ratings of criteria groups for the scenarios for the use of

cultural heritage in rural tourism development

A conclusion can be drawn that the last two scenarios for the exploitation of
cultural heritage for the development of rural tourism: “the Programme funded
by national and regional institutions” and “EU funds for cultural heritage
preservation” had similar expert ratings, with the last scenario having a slightly
higher overall rating.
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Fig. 4. Expert ratings of the scenarios for the use of cultural heritage in

rural tourism development according to all the criteria

However, the experts’ ratings had significant dispersion, and this means that
their opinions were different. The second scenario “Programme funded by
national and regional institutions” had a lower overall rating (0.38); yet, the
dispersion was considerably lower (Fig. 4). The Initiative of entrepreneurs,
public organisations and residents, i.e. the current model, was rated lower at
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0.21. The high dispersion in this case points to the diverse opinions of the
experts. This means that national and EU support is necessary to make a
significant breakthrough in the use and preservation of cultural heritage.

No changes are observed if the ratings of the scenarios are analysed by
individual criteria group (Fig. 4).
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Source: author’s construction based on the hierarchy analysis
Fig. 5. Expert ratings of the scenarios for the use of cultural heritage in
rural tourism development according to individual criteria groups

The scenario “EU funds for cultural heritage preservation” had the highest
overall rating according to all the criteria groups, except the criteria group
“national interests” (Fig. 5). This scenario was rated as a much better one both
according to the criteria group for municipal interests and according to the
criteria group for EU interests (Fig. 5).

MAIN CONCLUSIONS

1. Cultural heritage is one of the most essential cultural concepts, which has
considerably changed historically.

2. In the definition of cultural heritage, the concept of intangible cultural
heritage is still being enhanced. The author suggests her own definition:
cultural heritage is part of the cultural and historical heritage of the
Latvian people that features both tangible and intangible heritage passed
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9.

on from a generation to the next generation.

Cultural heritage in tourism is a new concept. The author suggests her own
definition: cultural heritage tourism is part of tourism that is associated
with the creative and active use of tangible or intangible cultural heritage
aimed at promoting the attraction of tourists.

The national legal framework for cultural heritage is being harmonised to be
in line with EU and UNESCO requirements and best practices.

The Law on Intangible Cultural Heritage, which is finished for adoption by
the Saiema of the Republic of Latvia and in the preparation of proposals for
which the author has participated, fills the legal framework with the lacking
item, and its adoption by the Saiema is vitally necessary.

There is a lot to do with regard to the practical introduction of the Law on
Intangible Cultural Heritage — a list of intangible cultural heritage items has
to be created and financial and public support for the law are also important,
and a number of Cabinet regulations have to be made as well.

The experience of Lithuania and Poland in introducing similar laws is
useful for the practical implementation of provisions of the Law on
Intangible Cultural Heritage; therefore, the examination of this experience is
vitally important.

The preservation and popularisation of cultural heritage in all the analysed
countries (Sweden, Lithuania, Romania, Serbia and Latvia), regardless of
their geographical location, economic development level and life quality, is
important generally, with a particular focus being put on passing the cultural
heritage on to next generations.

The interest of farmers in tourism as a farm diversification option was very
high in all the regions of Latvia.

10.In the regions of Latvia, the farmers were very interested in enhancing

11.

tourism products through integrating the national cultural heritage into the
products. However, the lack of knowledge mentioned by the respondents
indicates that a lot of explanatory activities have to be carried out regarding
what belongs to cultural heritage and how to integrate both tangible and
intangible heritage into tourism products, as well as how to offer the
tourism products to consumers.

According to the surveys, the respondents of various ages preferred
different sources of information; for example, the young individuals
preferred reading social networks and websites, whereas the older
generation preferred magazines, newspapers, television and lectures. It is
important to popularise best practices or success stories.

12. It is important to integrate matters regarding the nature and role of cultural

heritage and opportunities to use cultural heritage products into study
programmes of educational institutions.
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13. The experience of economically strong municipalities with well-developed
entrepreneurship and rural tourism (according to the author’s research, 20
municipalities of Clusters 1 and 2) has to be employed to develop rural
tourism in the municipalities where it is underdeveloped (90 municipalities
of Clusters 3 and 4).

14. According to the author’s calculations, it is possible to increase the number
of tourist accommodations in municipalities as well as to activate small
businesses through exploiting cultural heritage in rural tourism, which
would generate, on average, extra tax revenue of EUR 4.60 per capita for
local governments.

15.1t is advised to promote the use of culinary heritage in rural tourism by an
extensive and coordinated campaign that would involve the dissemination
of collections of recipes, training for those engaged in this business and the
sharing of experience, as well as the popularisation and marketing of
traditional dishes and informative campaigns for the public.

16. An analysis of the opinions of the craftsmen engaged in the creation of
cultural heritage products in Latvia and Serbia showed that the following
risks for business were indicated as the most significant: the lack of funds,
the lack of demand for the good/service and the lack of information; the
reduction of the risks mainly depends on the economic policies
implemented in the country.

17.Based on the criteria defined in the hierarchy, the experts chose the scenario
“EU funds for cultural heritage preservation” as the most appropriate among
the three ones. The implementation of this scenario would result in
achieving the EU goals, cooperation among all the stakeholders and faster
results.

PROBLEMS AND THEIR SOLUTIONS

Probleml. A special law and the implementation of its provisions in
practice are necessary for the preservation of cultural heritage.

Proposals to solve the problem

o for the Saeima of the Republic of Latvia:

— to adopt the Law on Intangible Cultural Heritage.

A lot of NGOs and scientists, including LLU scientists and the
author, have worked on the special law on intangible cultural heritage
since 2010. A draft law on intangible cultural heritage was prepared on
18 April 2016 and submitted to the Saeima of the Republic of Latvia.

o for the Cabinet of Ministers of the Republic of Latvia:
— it has to be ensured that the Law on Intangible Cultural
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Heritage is implemented in practice after it has been adopted
and declared: a range of Cabinet regulations that would
stipulate the creation of a list of intangible cultural heritage
items and a logo as well as financial assistance for
entrepreneurs producing cultural heritage products have to be
adopted.

Problem2. Globalisation processes make more acute the need for
preserving the national cultural heritage of countries.
Proposals to solve the problem
o for the Cabinet of Ministers of the Republic of Latvia, particularly
the Ministry of Finance, the Ministry of Agriculture and the
Ministry of Environmental Protection and Regional Development:

advantages have to be created for producers of cultural
heritage goods and services in trade or providing services, so
that, on the one hand, to contribute to the broader entry of
cultural heritage into the daily life of the public under
globalisation and, on the other hand, to promote the
expansion of small businesses and, accordingly, an increase
in the wellbeing of the society. For example, it is advised to
reduce marketplace fees at annual fairs and festivities held by
municipalities and cities, to popularise the best masters
through the local press and municipality websites, to establish
a special Cultural Heritage Preserver Prize etc.

o for the Ministry of Education and Science, the Latvian Council of
Sciences, universities and higher education institutions:

further research on the positive experience of other countries
in preserving and popularising their cultural heritage under
globalisation and the use of their experience in Latvia’s
regions has to be supported.

Problem3. The exploitation of cultural heritage in rural tourism in Latvia’s
regions is supported insufficiently.
Proposals to solve the problem

The European Commission

develop specific cultural heritage preservation funds.

o for the Ministry of Economics:

surveys revealed that the craftsmen considered the lack of
funds, the lack of demand for the good/service and the lack of
information to be the key risks in their entrepreneurship; the
reduction of the risks mainly depends on the economic policy
implemented in the country. The Ministry has to enhance the
support policy on small businesses, taking into consideration
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the exploitation of cultural heritage in rural tourism.
for the Ministry of Education and Science, the Latvian Council of
Sciences and the Latvian Academy of Sciences:

— the trend in the expansion of craft businesses indicates that
the craftsmen wish to play a greater role in the national
economy. For this reason, the need for representative
structured research studies on crafts increases, which would
analyse not only craftsmen as a single group but also focus on
individual craftsmen professional groups, their regional
locations, the effects of their gender and education level on
their entrepreneurship etc.

for universities and higher education institutions:

— to research the problems regarding the preservation of
cultural heritage in bachelor and master’s papers and PhD
theses.

for the Mlnlstry of Agriculture:
statute for the contest “Sgjgjs” has to be supplemented with a
provision for the nomination of the best Cultural Heritage
Preserver, which would raise the self-confidence of producers
of cultural heritage products and their respect among the
public.

for the Latvian Rural Women Association:

—  during summer schools, success stories about the creators of
cultural heritage products have to be popularised, and new
entrepreneurs engaged in this business have to be provided
with mentors.

for secondary schools of crafts:

— to develop study programmes focusing on the creation of

authentic cultural heritage products.
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