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1. Pétniece LLU un SIA ,Bioefekts” EUREKA projekta Biologisko
prepardtu razosana un ieviesana darzkopiba, darbs projekta sadala
Tehnologiju, produktu un pakalpojumu ievieSana tautsaimnieciba,
2009

2. lIzpilditaja LZP granta Nr.09-1478 projekta Nodokju sistemas
problemas Latvija un to pilnveidoSana tautsaimniecibas attistibai, 2009

3. LBLA Tstenota projekta ,Eiropas Savienibas un Valsts atbalsts
informacijas un  veicinaSanas  pasakumiem  attieciba = uz
lauksaimniecibas produktiem iek$gja tirgli” pasakumu programmas
1.istenoSanas gada (no 2006.gada augusta — 2007.gada augustam)
novertejums, 2007, oktobris

4. Darbs LLU ES Leonardo da Vin¢i programmas Eksperimentala
projekta Nr. LT/04/B/F/PP-171000 Pieredzes apmaina biologiskas
lauksaimniecibas  profesionalaja ~ apmaciba  Baltijas  valstis
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10.

Daliba Eiropas Komisijas 6.Ietvara projekta ,,Impact of Environmental
Agreements on the Common Agricultural Policy” (MEACAP),
Dr.habil.oec., prof. B.Rivzas asistente, 01.11.2004. — 31.08.2006.

Darbs LLU Biotehnologijas un veterinarmedicibas zinatniskais institiita
»Sigra” istenotaja Valsts pastitijuma LR ZM Nr. 160505/S115 projekta
Augstvéertigas, ekonomiski izdevigas liellopu galas razosanas modela
izstrade, 2005

Darbs LLU zinatnisko pétijumu projekta Genétiski modificétu
organismu, tai skaita genétiski modificétu kultiiru iespéjamas ietekmes
uz konvencionalo, biologisko lauksaimniecibu un vidi Latvija
novértéjums, petijums par t€mu Biologiska lauksaimnieciba Latvija un
lidzaspastavésanas problémas ar genétiski modificetiem kultiiraugiem,
LLU, Jelgava, 2005

Daliba Eiropas Komisijas finanséta projekta European Information
System for Organic Markets (EISFOM), jaunais zinatnieks, 2003. —
2005.

Tirgzinibu eksperte Jelgavas rajona padomes istenotaja ES PHARE
2001 programmas projekta Nature Friendly Rural Management in the
Mid-Baltic Area, 2003. —2004.

Valsts nozimes pétjumu projekts Nr. 01.0761  Latvijas
lauksaimniecibas diversifikacija integréjoties Eiropas Savienibd,
izpilditi projekta uzdevumi Lauku infrastruktiras satura analitiska
izvertesana lauku jaundas paradigmas konteksta, Situdcijas izpéte
palignozaru, papildnozaru, netradicionalo un mazizplatito nozaru
darbiba laukos, 2001.-2002.

INFORMACIJA PAR PETIJUMU REZULTATU APROBACIJU

Informativo seminaru un lekciju vadiSana

1.

Baraskina 1. Economics and Financial Conditions of Organic Farm
Development in Latvia. Doktorantes organiz&ts informativais seminars.
Helsinki  (Somija): Helsinku  Universitate, Ekonomikas un
Menedzmenta fakultate, 2003, 26.augusts

Baraskina 1. Biologiskdas lauksaimniecibas precu  tirgus un
konkurétspéja. Promocijas darba informativais seminars. Jelgava: LLU
Ekonomikas fakultate, 2005, 19.aprilis

Lekcijas un seminari lauku saimniecibu vaditajiem Biologisko produktu
tirgus un marketings:

e Tukuma LKB —13.07.2009., Jekabpils LKB — 22.10.2009.

e Nitaure - 05.09.2008., Litene — 19.12.2008.
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e Dobeles LKB — 13.02.2007., Aizkraukles LKB — 23.04.2007.,
Valkas LKB — 25.04.2007., Gulbenes LKB — 02.05.2007., Jelgavas
LKB —27.08.2007., Medzes pagasta padome — 20.12.2007.

o Aizkraukles LKB — 13.01.2006., Daugavpils LKB — 06.02.2006. —
07.02.2006., Gulbenes LKB - 24.02.2006., Saldus LKB -
13.12.2006.

e Jelgavas LKB — 03.11.2005., Ludzas LKB — 30.11.2005., Saldus
LKB - 15.12.2005.

Lekciju vadisana LLU studgjoSiem ERASMUS apmainas programmas

arvalstu studentiem studiju kursa Agromarketing (anglu val.) -

2008./2009.st.g.; 2009./2010.st.g.

Lekciju Market Developments of Organic Agriculture, Maketing of

Organic Products vadisana LLU BOVA apmaigas programmas

magistrantiem  studiju  kursa = Agroecology  (anglu val) -

2003./2004.st.g., 2006./2007 .st.g.

ERASMUS docétaju apmainas programmas ietvaros vieslekcijas par

temam Market of Organic Farming, Marketing of Organic Products,

Sertification and Control of Organic Farming (anglu val.) arvalstu

augstskolas:

e 17.11.2008. — 22.11.2008. vieslektore Nacionalas un pasaules
ekonomikas augstskola, Bulgarija;

e 12.06.2008. — 16.05.2008. vieslektore Bragansas Politehniskaja
institfita, Portugale;

e 08.05.2007. — 12.05.2007. vieslektore Bragansas Politehniskaja
instithita, Portugale;

e 25.05.2006. — 02.06.2006. vieslektore HAS Den Bosch augstskola,
Niderlande;

e 26.09.2005.- 30.09.2005. vieslektore Roskildes universitate, Danija

Lektore ASV véstniecibas Latgales attistibas veicinasanai finansétaja

Preilu sievie$u kluba projekta “Marketings lauku uznéméjiem”, kursa

apjoms 112 h, 2001./2002.st.g.

PiedaliSanas sabiedriskaja darbiba biologiskas lauksaimniecibas
attistibas veicinaSanai un sanemot par to atzinibu

Kops 2002.gada sakuma — LBLA biedre

2003.gada marts-maijs — Latvijas biologiskas lauksaimniecibas
organizaciju apvienibas darba grupas vaditaja Latvijas biologiskas
lauksaimniecibas strat€égiska plana izstradei 2003. — 2008.gadam,
projekts Tstenots ar Hipoteku un zemes bankas finansialu atbalstu
2007.gada augusts — EK Lauksaimniecibas un lauku attistibas
Generaldirektorata timekla vietnes biologiskas lauksaimniecibas
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atpazistamibas veicina$anai ES tulkojums, tulkojuma pasatitajs —
Starptautiska  Biologiskas lauksaimniecibas kustibas federacija
(IFOAM), pieejams www.organic-farming.europa.cu

01.08.2007. — 31.10.2007. - doktorante apguvusi profesionalas
pilnveides izglitibas programmu LLKC Biologiska lauksaimnieciba,
180 stundas, aplieciba — sérija PA Nr.036639

2005.gada 20.augusts — Latvijas Biologiskas lauksaimniecibas
asociacijas pateicibas raksts par biologiskas lauksaimniecibas
attistiSanas veicinaSanu;

2003.gada 23.februaris — Latvijas Biologiskas lauksaimniecibas
organizaciju apvienibas atzinibas raksts par aktivu un pasaizliedzigu
darbu  biologiskas  lauksaimniecibas  idejas  uzturéSana un
popularizéSana.

INFORMATION ON PUBLICATIONS

The research results have been published in 12 national and
international scientific sources acknowledged by the Scientific Council
of Latvia

1.

Baraskina 1. (2009) Development of Organic Agriculture in Europe:
from Origins to the Current Level of Life-Cycle. In: Economic Science
for Rural Development: proceedings of international scientific
conference. Jelgava, 23-24 April, 2009. Latvia University of
Agriculture, Faculty of Economics. Jelgava, 2009. No19 : Primary and
secondary production, consumption, p.269 — 274.

Baraskina 1. (2008) Brand Knowledge and Use of Communication
Tools in the Marketing of Organic Products in Latvia. Im: New
Dimensions in the Development of Society. 4th International Scientific
Conference: proceedings. Jelgava, 25-26 September 2008. Latvia
University of Agriculture, Faculty of Social Sciences. Jelgava: LLU, p.
112-119.

Baraskina 1., Eglite A. (2004) Organic Farming — Culture Expression
Forms. In: Society and Culture, International Scientific Conference:
proceedings, VI. Liepaja: LiePA, p. 22. — 27.

Bugina V., Baraskina 1. (2004) The Development of Co-operation in
Agriculture in Latvia. In: Problems of Enterprise Development in
Rural Areas and Small Cities in Aspect of Sustainable Development:
proceedings of International Scientific Conference. Szczecin: Akademii
Rolniczej w Szczecinie, p. 609-618

Baraskina 1. (2003) Economic and Financial Conditions of Organic
Farm Development in Latvia. In: Economic Science for Rural
Development: proceedings of international scientific conference.
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10.

1.

12.

Jelgava, 9th and 10th April, 2003. Latvia University of Agriculture,
Faculty of Economics. Jelgava: LLU, p.375-380.

Baraskina 1. (2003) The Role of Organic Farming in the Sustainable
Development of a National Economy. In: Society and Culture,
International Scientific Conference: proceedings, V. Liepaja: LiePA, ,
p. 236.-242.

Rivza B., Baraskina I. (2002) Institutionalizing and Marketing of
Organic Food Production. In: Future Challenges for the Polish Food
Sector and Nutrition: Proceedings of International Scientific
Conference. Warsaw, Poland, October 24-26, 2002. Warsaw : Warsaw
Agricultural University Press, p. 95— 101.

Baraskina I., Kaufmane D. (2002) Social Aspects of Organic Farming.
In: Social Capital: Proceedings of International Scientific Conference.
Jelgava, June 13-14, 2002. Latvia University of Agriculture, Faculty of
Social Sciences. Jelgava: LLU, p. 71. - 76.

Baraskina 1. (2002) The Development and Marketing Strategy of
Organic Farming. In: Rural Development Potentialities and Solutions
in the Beginning of the 21st Century: Proceedings of the Baltic States
and Poland Agricultural Universities’ Faculties of Economics and
Latvia Agriculture and Forestry Science Academy International
Scientific Conference, Jelgava, April 18-19, 2002. Jelgava: Latvia
University of Agriculture, p. 286. - 293.

Rivza B., Baraskina I. (2002) The Importance of Infrastructure in the
Rural Development of Latvia. In: Sustainable Development of the
Society: the Traditional and the Innovative: proceedings of the
international scientific conference, February 28- March 2, 2002.
Rezekne Higher Education Institution. R&zekne, p.314. - 320.

Baraskina I. (2002) Development and Marketing Initiatives of Organic
Production in Latvia. In: International scientific conference "Scientific
aspects of organic farming”: proceeding of the conference held in
Jelgava, Latvia, March 21-22, 2002 = Scientific Aspects of Organic
Farming: proceedings of the conference, Latvia, Jelgava, March 21-22,
2002. Jelgava: LLU, p.26.-29.

Strikis V., Spogis K., Rivza B., Kozlinskis V., Baraskina I. (2002)
Diversification of Latvia Agriculture after Integration in the European
Union. In: Scientific Council of Latvia, Main Research Directions for
Economics and Law in 2001. Riga: Scientific Council of Latvia, The
Experts’ Commission of Economics and Law. Riga. No.7, p.151-156.

Other 13 publications on the research of the doctoral thesis

1.

Baraskina 1. (2008) Brand Recognition and Market Trends of Organic
Products in Latvia. In: Green Week scientific conference 2008
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10.

11.

12.

13.

abstracts "Enhancing the capacities of agricultural systems and
producers” Berlin, January, 16th and 17th, 2008. Humboldt-Universitét
zu Berlin. Berlin.

Baraskina 1. (2007) Economics and Marketing in Organic Farming.
Vocational training study aid. Enlarged edition. Jelgava: LLU. p.64.
ISBN — 9984-784-16-9

Baragkina I. (2006) Economics and Marketing in Organic Farming.
Vocational training study material. Jelgava: LLU. 56. ISBN — 9984-
784-17-7

Baraskina 1. (2006) Economics and Marketing in Organic Farming:
vocational training study material. Jelgava: LLU. CD in HTML
formatting, available also on internet address:
http://www.lzuu.lt/tracoecobalt

Baraskina 1. (2006) Economics and Marketing in Organic Farming:
vocational traing study aid. Jelgava: LLU. CD record HTML format,
also available at http://www.lzuu.lt/tracoecobalt

Baraskina 1. (2005) Marketing in Organic Farming. Jelgava:
Association of Latvian Organic Agriculture. p.24.

Rivza B., Baraskina I. (2005) Marketing Research Methods. In:
Research Methods in Economics and Business: teaching aid for the
students of the Faculty of Economics and Management. Jelgava: LLU,
p.56-70.

Baraskina I. (2003) Trademarks of Organic Farming Products in Latvia
and Europe. Latvija ES, No9 (12), September, p.11.

Baraskina I. (2004) The Action Plan is Elaborated for the Development
of Organic Farming. Latvija ES, No2 (17), February, p.1; p.4.
Baraskina I. (2002) Organic Farming — Farming in a New Quality.
Zemgales Zinas, No69, April 11, p.5.

Baraskina I. (2002) The Products Unifying Us with Our Land.
Zemgales Zinas, No74, April 18, p.5.

Baraskina 1. (2002) We Use to Say: what you eat is what you are.
Zemgales Zinas, No79, April 25, p.5.

Baraskina 1. (2002) What Promotes the Development of Organic
Farming? Zemgales Zipas, No87, May 9, p.6.

INFORMATION ON SCIENTIFIC RESEARCH ACTIVITIES

The research results have been presented in 14 international scientific
conferences

1.

Baraskina 1. Brand Knowledge and development of Organic Farming in
Latvia: abstract. Marie Currie framework 4th Green Week Scientific
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10.

11.

Conference 2010 Challenges of Education and Innovation. Berlin,
Germany: MACE, 2010, 13th-14th January

Baraskina 1. Development of Organic Agriculture in Europe: from
Origins to the Current Level of Life-Cycle. International Scientific
Conference Economic Science for Rural Development - 2009, Jelgava:
Latvia University of Agriculture, 2009, 23 — 24 April

Baraskina 1. Impact of Institutionalization on the Development of
Organic Agriculture. Marie Currie framework 3rd Green Week
Scientific Conference 2009 Multi-level Processes of Integration and
Disintegration. Berlin, Germany: MACE, 2009, January 14-15
Baraskina 1. Brand Knowledge and Use of Communication Tools in the
Marketing of Organic Products in Latvia. International Scientific
Conference New Dimensions in the Development of Society. Jelgava:
Latvia University of Agriculture, September 25-26, 2008.

Baraskina 1. Brand Recognition and Market Trends of Organic
Products in Latvia: abstract. Marie Currie framework 2nd Green Week
Scientific Conference 2008 Enhancing the Capacities of Agriculture
Systems and Production. Berlin (Germany): MACE, 2008, 16 — 17
January

Bugina V., Baraskina 1. The Development of Co-operation in
Agriculture in Latvia. International Scientific Conference Problems of
Enterprise Development in Rural Areas and Small Cities un Aspect of
Sustainable Development. Sczecin (Poland): Sczecin Agriculture
University, 2004, 2 — 6 June

Baraskina 1., Eglite A. Organic Farming— Culture Expression Forms.
International Scientific Conference Society and Culture: Liepaja
Academy of Pedagogy, May 15-16, 2003.

Baraskina 1. Economic and Financial Conditions of Organic Farm
Development in Latvia. International Scientific Conference Economic
Science for Rural Development. Jelgava: Latvia University of
Agriculture, 2003, 9 — 10 April

Rivza B., Baraskina 1. Institutionalizing and Marketing of Organic
Food Production. International Scientific Conference Future
Challenges for the Polish Food Sector and Nutrition. Warsaw (Poland):
Warsaw Agricultural University, 2002, 24 — 26 October

Baraskina 1., Kaufmane D. Social Aspects of Organic Farming.
International scientific conference Social Capital. Jelgava: Latvia
University of Agriculture, Faculty of Social Sciences, June 13-14,
2002.

Baraskina I. The Role of Organic Farming in the Sustainable
Development of a National Economy. Liepaja Academy of Pedagogy
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12.

13.

14.

and Melardalena Institution of Higher Education, 5th international
scientific conference Society and Culture. Liepaja: Liepaja Academy of
Pedagogy, May 23-24, 2002.

Baraskina 1. The Development and Marketing Strategy of Organic
Farming. Rural Development Potentialities and Solutions in the
Beginning of the 21st Century: Baltic States and Poland Agricultural
Universities’ Faculties of Economics and Latvia Agriculture and
Forestry Science Academy International Scientific Conference.
Jelgava: Latvia University of Agriculture, April 18-19, 2002.

Baraskina 1. Development and Marketing Initiatives of Organic
Production in Latvia. International Scientifically Practical Conference
Scientific Aspects of Organic Farming. Jelgava: Latvia University of
Agriculture, Faculty of Agriculture, March 21-22, 2002.

Rivza B., Baraskina 1. The Importance of Infrastructure in the Rural
Development of Latvia. International Scientific Conference Sustainable
Development of the Society: the Traditional and the Innovative
Rézekne: Rezekne Higher Education Institution, February 28 -
March 2, 2002.

Research results presented in other 13 international and national
conferences

I.

Baraskina 1. The Market Development Tendencies of Organic Farming.
Regional conference organized by Zemgale Development Agency
Rural Development Program Activities during Economic Recession in
Zemgale. Jelgava: Jelgava Regional Adult Education Centre, March 20,
20009.

Baraskina I. Efficient Trade Proconditions. Seminar of Organic
Farming, organized in the scope of Agriculture exposition LLU,
Vecauce. Vecauce: LLU, July 1, 2007.

Baraskina 1. Direct Marketing for Organizing of Agriculture Produce
Sales. INTERREG III project R.E.N.E. conference. Mosonmagiarovara
(Hungary): Mosonmagiarovara High School of Agriculture,
February 15, 2007.

Baraskina 1. Economics and Marketing of Organic Agriculture. LLU
ES Leonardo da Vinci program. Experimental Project
No.LT/04/B/F/PP-171000 Exchange of experiences in organic farming
professional training in the Baltic States (TracoEcoBalt) international
seminar. Dotnava (Lithuania): Lithuania Agriculture Advisory Centre.
March 8, 2007.

Baraskina 1. Economics and Marketing of Organic Agriculture. LLU
ES Leonardo da Vin¢i program. Experimental Project
No.LT/04/B/E/PP-171000 Exchange of experiences in organic farming
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10.

11.

12.

13.

professional training in the Baltic States (TracoEcoBalt) international
seminar. Tartu (Igaunija): Estonia University of Natural Sciences,
December 18-19, 2006,.

Baraskina 1. Economics and Marketing of Organic Agriculture. LLU
ES Leonardo da Vin¢i program. Experimental Project
No.LT/04/B/F/PP-171000 Exchange of experiences in organic farming
professional training in the Baltic States (TracoEcoBalt) Latvia,
Lithuania un Estonia video conference. Riga: LU Institute of
Mathematics un Informatics, December 4, 2006.

Baraskina 1. Economics and Marketing of Organic Agriculture. LLU
ES Leonardo da Vin¢i program. Experimental Project
No.LT/04/B/F/PP-171000 Exchange of experiences in organic farming
professional training in the Baltic States (TracoEcoBalt) seminar.
Kaunas (Lithuania): May 12, 2006.

Selegovska E., Degola L., Baraskina I. Organic Farming in Latvia:
poster presentation. International seminar of European Commision
funded project Sustaining Animal Health and Food Safety in Organic
Farming. Florence (Italy), 2003, 5 — 7 September

Rivza B., Rivza P., Baraskina 1. Organic Food Production and Market
Development in Latvia. International conference New Vision on
European and Agricultural Research. Athens (Greece), 2003, 8 — 9
May

Baraskina 1. Market Conditions of Organic Farming in Latvia. 12th
International Trade Fair for the Agricultural, Food Stuff and Packaging
Industries AgroBalt 2003. Vilnius (Lithuania), 2003, 7 May

Baraskina 1. Development of Organic Product Market. National
conference, organized by the Association of Latvian Organic
Agriculture Organic Farming for Our Health. Jelgava: LLU, March 21,
2003.

Baraskina 1., KreiSmane Dz. Market Conjuncture of Organic Farming
in Latvia. International Conference organized by, Lithuanian
Association of Ecological Agriculture The situation, problems and
perspectives of ecological agriculture in Baltic countries. Kaunas
(Lithuania): Lithuanian Chamber of Agriculture, 2002, 12 December
Baraskina 1. Communication of Organic Farming. International
scientifically practical conference Farming and Nature. Nieuwegein
(the Netherlands): European Agriculture and Rural Information
Centres’ Organization “Carrefour”, June 13-15, 2002.
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INFORMATION ABOUT APPROBATION OF
THE RESEARCH RESULTS

Performing of research in the scope of scientific and market-guided
projects

1.

Researcher at the LLU and ,,Bioefekts” Ltd. EUREKA Project The
Production and Introduction of Organic Preparations in Horticulture,
the work at the Project section Introduction of Technologies, products
and services in the national economy, 2009

Executor of the Scientific Council of Latvia grant No.09-1478 project
Problems of the Tax Collection System in Latvia and their
Improvement for the Economic Development, 2009

ALOA (Association of Latvian Organic Agriculture) implemented
project ,,European Union and State Support for Information and
Promotion Activities Regarding Agricultural Products in the Local
Market” activity program l.implementation year (from August 2006 -
August 2007) evaluation, October, 2007.

Work at LLU EU Leonardo da Vinci program Experimental Project No
LT/04/B/F/PP-171000 Exchange of experiences in organic farming
professional training in the Baltic States (TracoEcoBalt), elaboration of
the marketing program and professional teaching study aid,
01.09.2004.- 01.02.2007.

Participation in the European Commission 6th framework Project
~mpact of Environmental Agreements on the Common Agricultural
Policy”” (MEACAP), Dr.habil.oec., assistant of prof. B.Rivza,
01.11.2004. — 31.08.2006.

Work at LLU Biotechnology un veterinary medicine scientific institute
»digra” implemented public procurement LR ZM Nr. 160505/S115
project Elaboration of the high-value, economically profitable beef
production model., 2005

Work at LLU scientific research project Evaluation of genetically
modified organisms, including genetically modified crops, possible
influence on conventional, organic farming and environment in Latvia.
Research on the theme Organic farming in Latvia and its coexistence
problems with genetically modified cultivated plants. LLU, Jelgava,
2005.

Participation in the European Commission financed Project European
Information System for Organic Markets (EISFOM), new scientist,
2003. — 2005.

Marketing expert at the Jelgava Regional Council’s implemented EU
PHARE 2001 program project Nature Friendly Rural Management in
the Mid-Baltic Area, 2003. —2004.
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10. State significance research project No 01.0761 Diversification of Latvia

Agriculture after Integration in the European Union. Implemented
project tasks: Analytical evaluation of the rural infrastructure content
in the context of rural new paradigm, case analysis in sub-sectors,
extra-sectors and non-traditional and obscure sectors activities in the
countryside. 2001.-2002.

Conducting informative seminars and educational lectures

1.

Baraskina 1. Economics and Financial Conditions of Organic Farm

Development in Latvia. Informative seminar organized by the PhD

student. Helsinki (Finland): Helsinki University, Faculty of Economics

and Management, August 26, 2003.

Baraskina I. Organic Product Market and Competitiveness. Informative

seminar of the PhD work. Jelgava: LLU Faculty of Economics, April

19, 2005.

Lectures and seminars for rural entrepreneurs The Market of Organic

Products and Marketing:

e Tukuma LKB - 13.07.2009., Jekabpils LKB —22.10.2009.

e Nitaure - 05.09.2008., Litene — 19.12.2008.

e Dobeles LKB — 13.02.2007., Aizkraukles LKB — 23.04.2007.,
Valkas LKB — 25.04.2007., Gulbenes LKB — 02.05.2007., Jelgavas
LKB - 27.08.2007., Medzes rural municipality — 20.12.2007.

o Aizkraukles LKB — 13.01.2006., Daugavpils LKB — 06.02.2006. —
07.02.2006., Gulbenes LKB - 24.02.2006., Saldus LKB -
13.12.2006.

e Jelgavas LKB — 03.11.2005., Ludzas LKB — 30.11.2005., Saldus
LKB - 15.12.2005.

Conducting of lectures for LLU ERASMUS foreign students of the

exchange program, study course Agro marketing — study year/s

2008./2009.; 2009./2010.

Conducting of lectures Market Developments of Organic Agriculture,

Marketing of Organic Products in the scope of LLU BOVA Exchange

program for master’s students, study course Agroecology — study year/s

2003./2004.; 2006./2007.

In the scope of ERASMUS teaching staff Exchange program guest-

lecturer with the lecture themes Market of Organic Farming, Marketing

of Organic Products, Certification and Control of Organic Farming

(English language) at foreign higher educational establishments:

e 17.11.2008. — 22.11.2008. guest-lecturer at National and World
Economy Higher Educational Institution, Bulgaria;
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e 12.06.2008. — 16.05.2008. guest-lecturer at Braganca Polytechnical
Institute, Portugal;

e (8.05.2007. — 12.05.2007. guest-lecturer at Braganca Polytechnical
Institute, Portugal;

e 25.05.2006. — 02.06.2006. guest-lecturer at HAS Den Bosch Higher
Educational Institution , the Netherlands;

e 26.09.2005.- 30.09.2005. guest-lecturer at Roskilde University,
Denmark.

Lecturer at the PreilJu womens’ club Project , Marketing for rural

entrepreneurs” in the scope of the USA Embassy financed Project for

Latgale development promotion. The volume of the course 112 h, study

year 2001/2002

Participation in social activities for the promotion of organic farming
development, for which the acknowledgement has been awarded

Since 2002 — the member of Association of Latvian Organic
Agriculture May-March, 2003. — The facilitator of the work group of
Association of Latvian Organic Agriculture, which was involved in the
elaboration of organic farming strategic plan for 2003. — 2008. The
Project was implemented with the financial support of Morigage and
Land bank of Latvia

August, 2007 — translation in the EU scope project for European
Council agriculture and rural development General Board network site
for the organic farming identification promotion. The authority of the
translation — International Federation of Organic Agriculture
Movement (IFOAM), available at: www.organic-farming.europa.eu
01.08.2007. — 31.10.2007. — PhD student has mastered Professional
perfection educational program at Latvia Agricultural Training Centre,
180 h, certificate series PA Nr.036639

August 20, 2005 — Association of Latvian Organic Agriculture -
acknowledgement awarded for the promotion of organic farming
development;

February 23, 2003 — Association of Latvian Organic Agriculture -
acknowledgement awarded for active and hardworking collaboration in
the maintenance and popularization of organic farming ideas.
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IEVADS

Teémas aktualitate un pétijjuma nepiecieSamiba

Ilgtsp&jiga tautsaimniecibas attisttba ir sabiedribas labklajibas
priek$nosacijums.

Lauksaimnieciba ir viena no tautsaimniecibas pamatnozarém, kuras
pamatuzdevums ir partikas apgadei nepiecieSamas lauksaimniecibas
produkcijas razoSana un pirmapstrade.

Biologiska lauksaimnieciba ir tada lauksaimnieciska razoSana, kura
saimnieciska darbiba tiek veikta ieveérojot biosferas passaglabajosas
funkcijas, tadgjadi biologiskaja lauksaimnieciba tiek ieveroti ilgtspgjas
principi un tas attistiba ir vélama sabiedribas labklajibas nodroSinasanai.

Biologiska lauksaimnieciba Tsteno lauksaimniecibas dalibu sociali
orientétas tirgus attiecibas, nodrosSinot ne tikai lauksaimnieciskas razoSanas
ilgtsp&ju, bet sekmgjot ari ekologisko, socidlo un &tisko probleému
risinasanu.

Tomér zinatnieku un politiku vidi vél notiek asas diskusijas par
biologiskas lauksaimniecibas nozimi globalo klimata izmainu ierobeZo$ana,
partikas apgades nodro§inasana un ari par tas tautsaimniecisko nozimi
nacionalaja ekonomika.

Vienlaikus ar diskusijam par nepiecieSsamibu veicinat biologiskas
lauksaimniecibas razoSanas attistibu, tirgus konjunktiira liecina, ka strauji
pieaug pieprasijums péc biologiskas lauksaimniecibas prec€m un
pakalpojumiem, kas ietver augstu biologiskas lauksaimniecibas attistibas
potencialu un nosaka nepiecieSamibu izpétit biologiskas lauksaimniecibas
pre¢u konkur@tsp&jas pamatnosacijumus un velamo tirgus attistibas
strategiju.

Latvijas zinatnieku pétijumos par lauksaimniecibas produktu tirgu
uzmaniba galvenokart tikusi pieversta arjas tirdzniecibas struktiirai un
dinamikai saistiba ar atsevisku globalizacijas agentu ietekmi. Kopuma
Latvijas ar¢jas tirdzniecibas jautajumus pétijusi I.Spica. Savukart 1. Gulbes
pétijumos galvena uzmaniba vérsta uz lauksaimniecibas tirgus un cenu
informacijas sisttmam. Valsts nozimi lauksaimniecibas produkcijas
konkurétsp&jas aspekta pétijis A.Miglavs. Savukart I Pilvere zinatniski
pamatojusi Latvijas lauksaimniecibas iesp&jas Pasaules Tirdzniecibas
organizacijas sastava. Veikta arT atseviSku lauksaimniecibas razoSanas
nozaru, lauksaimniecibas produkcijas veidu vai regionu tirgus potenciala
zinatniska izp&te.

Par biologiskas lauksaimniecibas ekonomiskajiem un tirgus jautagjumiem
Latvija veikti atseviski zinatniski petfjumi — bruto seguma aprékinus
2001.gada sastadijis V.Pirksts, ilgtspgjiga lauksaimniecibas un partikas
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sektora attistibu pétijusi L.Melece. Ar biologisko lauksaimniecibu
konceptuali saistita joma - biodegvielas razoSanas ekonomisko un vides
aspektu izpéti veic A.Kalnins. Biologisko produktu tirgus apsekojumus
1steno Latvijas Tirgus veicinaSanas centrs /. Gulbes vadiba.

Daudz plasak un skrupulozak tiek pétitas biologiskas lauksaimniecibas
tehnologijas, sistémas mijiedarbiba ar citam dabas sisttmam un salidzinoS$ie
raditaji ar konvencionalas lauksaimniecibas sistému. Sabiedriskas
iniciativas karta 1980.gadu beigas =zinatniskos pétijumus biologiskaja
lauksaimnieciba aizsaka I.Heinackis, turpinaja M.Vaivare, I.Zola. Paglaik
biologiskas lauksaimniecibas augkopibas un lopkopibas zinatniska izpéte
koncentréjas LLU Agrobiotehnologiju institita, kur zinatniskos pé&tijumus
biologiskas lauksaimniecibas jautdjumos veic Dz.KreiSmane, J.Nudiens,
J.Spriizs, Z.Gaile, D.KairiSa, A.Balode, E.Sejegovska, M. Liepniece,
Augsnes un augu zinatnu instititd - [ Twrka, M.Ausmane un
LLU biotehnologiju un veterinarmedicinas zinatniskaja institata ,,Sigra” —
zinatnieku kolektivs A4.Jemejjanova vadiba. Biologiskas lauksaimniecibas
piena kvalitates un parstrades jautajumu izpéti veic LLU Partikas
tehnologijas fakultates zinatnieces [ Ciprovica un J.Zagorska. Par
biologiskajai lauksaimniecibai aktudalam témam zinatniskos pétjjumus un
demonstrgjumus Tsteno ar1 LLU Zemkopibas zinatniskaja instittita Skriveros
— A.Jansons, J.Vigovskis, A.Svarta, Valsts Prickulu Laukaugu selekcijas
institita LSkrabule, L.Zarina, L.Legzdina, A.Kokare, A.Kronberga un
Valsts Stendes graudaugu selekcijas institita S.Zute, 1. Belicka, M.Bleidere,
V.Strazdina u.c.

A1T pasaulé biologiskas lauksaimniecibas tirgus attistiba ekonomikas
zinatnes kategorijas ir maz pétita zinatpu apakSnozare, kura uzkrati
pretrunigi dati un slédzieni, tomér pedeja piecgadé finans€jums
zinatniskajiem pétijumiem par biologiskas lauksaimniecibas prec¢u tirgu un
lidz ar to arT pétijumu skaits nemitigi picaug.

Pasaulé nozimigakos pétijumus par biologiskas lauksaimniecibas
sisttmu veiku§i tadi zinatnieki ka N.Lempkins (N.Lampkin), K.Fosters
(C.Foster), S.Peidela (S.Padel), R.Zanoli (R.Zanoli), J. Micelsens
(J.Michelsen), V.Sakels (W.Sukkel), J.Svinens (J.Swinnen), V.Lokerecs
(W.Lockeretz), M.Stolce (M.Stolze), F.Ofermans (F.Offermann) u.c.

Studgjot iepriekSminéto Latvijas un arvalstu zinatnieku publikacijas,
atklajas iespgjas visaptveroSam pétijumam par biologiskas lauksaimniecibas
produktu tirgu, ta attistibu, Dbiologiskas lauksaimniecibas nozimi
tautsaimniecibas attisttba un lauksaimniecibas produktu konkur&tspgjas
paaugstinasanas iesp&jam vietgja un starptautiska tirga.

Biologiskas lauksaimniecibas tirgus izpéti autore aizsaka 2001.gada,
staz&joties Roskildes Universitaté, Danija, kur tolaik par biologisko
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lauksaimniecibu jau izversas plasas zinatnieku, politiku un sabiedribas

diskusijas. Latvija biologiskas lauksaimniecibas metode tika definéta

,Lauksaimniecibas likuma” (2000.g. decembri), un autorei bija iesp&ja

uzsakt zinatniskos pétijumus lidz ar biologiskas lauksaimniecibas tirgus

formésanas pirmsakumiem.

Pétijuma objekts

Biologiskas lauksaimniecibas precu tirgus.

Pétijuma priekSmets

Biologiskas lauksaimniecibas precu tirgus attistiba un konkurences
prieksrocibu veidoSanas.

Pétijuma hipoteze

Biologiskas lauksaimniecibas pre¢u tirgus attistiba pamatojas uz
ilgtspgjas principiem, iegiistot konkurences prieksrocibas ar paaugstinatas
vertibas produktu piedavajumu tirgi.

Pétijuma merkis

Noteikt biologiskas lauksaimniecibas precu tirgus attistibas un
konkurgtspgjas priekSnosactjumus.

Atbilstos$i pétijuma mérkim, noteikti $adi uzdevumi

1. Izanalizét Dbiologiskas lauksaimniecibas tautsaimniecisko nozimi
ilgtsp€jigas attistibas konteksta.

2. Izpetit biologiskas lauksaimniecibas produktu tirgus veidoSanos,
attistibu un konjunkttiru.

3. Izpéetit biologiskas lauksaimniecibas institucionalizaciju ES un pieredzi
nozares atbalsta politika.

4. Noteikt galvenos priek$nosacijumus biologiskas lauksaimniecibas precu
piedavajuma ekonomiskam izdevigumam un konkur&tspgjai tirgi.
Promocijas darba izstradei pielietotas petijjumu metodes:

e monografiska metode — petijuma teortiskajam pamatojumam un
diskusijas veidoSanai;

e analizes un sintézes metode — pétot biologiskas lauksaimniecibas tirgus
struktiru un procesus, apkopojot, vEt€jot un interpret€jot petijumu
rezultatus;

e statistikas metodes — veicot statistisko novérosanu (apsekojumi un
intervijas), raksturojot p&tamo procesu un elementu savstarpgjas
sakaribas, att€lojot procesu norises virzibu dinamikas rindas;

o logiski konstruktiva metode — interpretgjot pétijuma rezultatus, veidojot
likumsakaribu, strukturalas un hierarhijas shémas, formulgjot atzinas,
secinajumus un priekslikumus;

e Kkonjunktiras pétijjumi biologiskas lauksaimniecibas razo$anas
konjunktiiras novértésanai Latvija, Portera konkurences spéku analize
biologiskas lauksaimniecibas pre¢u tirgus konkurences spéku analizei un

25



produkta dzives cikla analize Latvijas biologiskas lauksaimniecibas

tirgus attistibas stadijas noteikSanai;

e hierarhiju analizes metode — lémuma pienemSanai par biologiskas
lauksaimniecibas tirgus attistibas veicinasanai nozimigako vertibu k&des
posmu un prioritari istenojamiem pasakumiem.

Pétijuma istenoSana ka informacijas avoti izmantotas pasaulé un
Latvija vadoSo agraras ekonomikas, vadibas un tirgzinibas nozaru
zinatnieku monografijas un zinatnisko pétijumu publikacijas, ES un Latvijas
normativie akti, statistikas institliciju publicetie parskati (EUROSTAT,
IFOAM, LR CSP), LR Zemkopibas ministrijas un Lauku atbalsta dienesta
parskati, Latvijas Biologiskas lauksaimniecibas asociacijas informativie
izdevumi, apsekojumos un ekspertu intervijas iegttie dati, ka arT citi
publiski pieejamie informacijas avoti.

Konkurences un tirgzinibu teorijas atzinas balstas uz M.Portera
(M.Porter) un F.Kotlera (Ph.Kotler) darbiem, par vides zinatnes un
lauksaimniecibas ekonomikas teorétisko pamatojumu izvélétas M.Klavina,
K.Spoga, A.Boruka un N.Hanleja (N.Hanley) nostadnes un biologiskas
lauksaimniecibas  ekonomikas  koncepcija  saknojas  N.Lampkina,
(N.Lampkin), F.Ofermana (F.Offermann), R.Zanoli (R.Zanoli) un M.Stolces
(M.Stolze) veidotajas teortiskajas sist€émas.

Pétijuma ierobeZojumi

Ta ka ir pieejams ierobezots statistikas datu klasts gan par biologisko
lauksaimniecibu Latvija, gan Eiropa un citos pasaules regionos, autore
petijuma balstijas uz plasu informacijas avotu analizi, lai, pamatojoties uz
zinatnisko pétijumu atzinam dazados pasaules regionos un valstis, varétu
noteikt biologiskas lauksaimniecibas ekonomika un tirgziniba visparinamas
likumsakaribas.

Ierobezoto resursu dél, autore biologiskas lauksaimniecibas
konjunkttras apsekojumu, piemérojot identisku metodologiju, atkartojusi
péc noteikta laika perioda, t.i., primari - 2003.gada un atkartoti - 2009.gada.

Pétijums ietver $adas novitates
e izpEtita biologiskas lauksaimniecibas institucionalizacija pasaulé un

Latvija;

e izanaliz&ta biologiskas lauksaimniecibas tirgus konjunktiira;

e noteiktas Dbiologiskas lauksaimniecibas konkurences prieksrocibu
veidosSanas likumsakaribas;

¢ noteikts biologiskas lauksaimniecibas attistibas dzives cikla posms;

e biologiskas lauksaimniecibas konkurétsp&jas paaugstinaSanai un
biologisko precu tirgus attistibas veicinasanai nepiecie$amo pasakumu
izvélei pielietota hierarhiju analizes metode;
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o sniegti priek$likumi biologiskas lauksaimniecibas raZotaju un paterétaju
tieSas saiknes un sadarbibas veicinasanai no abpusgji izdevigam tirgus
pozicijam (patérétaju kooperativo sabiedribu izveide, klasteru
veidosana).

Pétijuma zinatniskais nozimigums

Darba veiktie pétijumi izskaidro biologiskas lauksaimniecibas nozimi
tautsaimnieciba un attista tirgzinibas modelu un metozu pielietojumu
lauksaimniecibas ekonomikas jautajumu izpete prakse.

Pétijuma tautsaimnieciskais nozimigums — darba giitas atzinas un
ieteikumi pielietojami lauksaimniecibas tirgus politikas TstenoSana
nacionala limeni, ka ari biologiskas lauksaimniecibas tirgus dalibnicku
turpmakas darbibas sekméSanai un biologiskas lauksaimniecibas precu
tirgus pieprasijuma un piedavajuma stimul&Sanai.

Promocijas darba aizstavamas tezes:

1. Biologiska lauksaimnieciba veicina ilgtsp&jigu tautsaimniecibas attistibu
un ietekmé socialo procesu norisi sabiedriba.

2. Institucionalizacijai un politiskajam atbalstam ir nozimiga ietekme uz
biologiskas lauksaimniecibas attistibu.

3. Biologiskas lauksaimniecibas ekonomisko ienesigumu nosaka produktu
piedavajuma un finansiala atbalsta Itmenis.

4. Biologisko produktu piedavajuma konkurences priekSrocibas var gt
balstoties uz diferencéSanas vai fokus€Sanas stratégiju, saglabajot
formalas tirgus ieejas barjeras un piedavajot produktus ar augstu
pievienoto vertibu.

5. Biologiskas lauksaimniecibas tirgus attistibas nodroSinasanai javeicina
ne tikai razoSanas apjomu un pieprasijjuma palielinasanas péc
biologiskajam precém, bet jaattista ari biologiskas lauksaimniecibas
produktu parstrade un japaplasina precu produkcijas realiz€Sanas
iespgjas.
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1. BIOLOGISKAS LAUKSAIMNIECIBAS NOZIME
ILGTSPEJIGA TAUTSAIMNIECIBAS ATTISTIBA

Nodalu veido 37 lapas, 5 tabulas un 12 attéli.
1.1. Ekonomikas un vides sistemu mijiedarbiba

Ekonomikas un vides sistémas ir savstarpgji saistitas. Vide nodro$ina
ekonomiskas sisteémas ar dzivibas uzturésanai nepiecieSamajiem apstakliem:
klimatu, atmosféras struktiiru, Gideni un baribas vielu apriti. Ta nodrosina
ekonomiskas sisteémas arl ar pieeju izejvielam un energijas resursiem, kas
tiek transforméti pat€rétaju pieprasitos gala produktos. Papildus tam vide
veido pozitivo emociju avotu cilvékiem, uztur cilvéku interesi par dzivi.
Turpretim ekonomiskas sist€émas izmanto vidi razo$anas un patérina procesa
veidojusos atkritumu noglabasanai. (Hanley, Shogren, White, 2001)

Vides ekonomika ka zinatne koncentré uzmanibu uz tautsaimniecibu
ka uz socialu sistemu, kuru ierobezo biofizikala vide, ka galveno izpé&tes
objektu izvirzot tas ekonomisko aktivitasu jomas, kuras nonak konflikta ar
vides un socialajam sistémam.

Jebkuru socialekonomisko sistému vides ekonomika skata ka atklatu un
nemitigi augoSu apakSsistému fiziski ierobezota, nepicaugosa, pilniga
ckosfera (skat. 1.att.). (Kledal, Kjeldsen, Refsgaard, Soderbaum, 2006)

Saules Siltuma
energija zudumi
4

Fiziski ierobezota,
nepieaugosa, pilniga ekosfera

Pieejama Pieaugosa
energija, sociala un energija,
izejvielas ekonomiska izejvielas

apakssistéema
< L2

Otrreizgja izejvielu parstrade

Avots: autores veidots pec Kledal, Kjeldsen, Refsgaard, Soderbaum, 2006

1.att. EKkosféras un ekonomiskas sistemas modelis vides
ekonomikas aspekta

Ta ka cilvéku vajadzibas ir bezgaligas un tas tiek apmierinatas arvien
augstaka kvalitate, tatad butiba cilvéku veidotas ekonomiskas sistémas var
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attistities bezgaligi, bet vides sistémai piemit noteikta kapacitate un tas

bezgaliga augSana nav iesp&jama, veidojas konflikts starp §Tm sistémam.

Tirgus ekonomikas sistéma, lai maksimizétu katras iegulditas kapitala
vienibas atdevi, parasti tiek palielinati razoSanas apjomi vai ari tiek mekl&ta
ekonomiski ienesigaka darbibas sfera, ka arT efektivakie raZzoSanas resursu
izmantoSanas veidi un iespg€jas saisinat razoSanai nepiecieSamo laiku. Bet
ekologiskaja sistéma pastav biosferisks laiks, kur§ vajadzigs mineralu
izveidei; laiks, kur§ vajadzigs atkritumu sadaliSanai un atjaunojamo resursu
atrazo$anai. Ekologiskaja sisttéma pastav arl noteikts laiks dzivo bitgu
reprodukcijai (fiziskai un socialai) un dazadu dabas, socialo un kulttiras
procesu norisei.

Pasaulg, kura galvenokart veidota no dabas sisttmam (ekosist€mas,
klimata sisteémas, socialas un kultiiras sist€mas u.c.), ekonomiskas sist€émas
spiediens uz raZoS$anai nepiecieSama laika samazinasanu un razo$anas
apjomu palielinaSanu biezi vien nav adekvats $o dabas sistému kapacitatei
un veidojas konflikts starp dabas, socialam un ekonomiskam sistémam.
(Kledal, Kjeldsen, Refsgaard, Soderbaum, 2006)

Lauksaimnieciba, atbilsto$i razo$ana izmantotajam tehnologijam un to
ietekmei wuz citam sabiedribas un vides sisttmam, izSkir $adas
lauksaimniecibas sistemas (Busmanis, 1999; Vaivare, Tooma-Rijniece,
2002):

e konvencionala — intensiva, Sauri specializéta razoSana. Razosana tiek
pielauta ari genétiski modificétu organismu licto$ana. Augsta raziba un
produktivitate, bet plasi tiek izmantotas sintStiskas agrokimikalijas
laukkopiba, ka arT antibiotikas dzivnieku slimibu arsteésana;

e integréta — intensiva, daudznozaru razoSana. Augsta raZiba un
produktivitate, bet zemaka neka konvencionalas lauksaimniecibas
sistéma. Agrokimikaliju un augu aizsardzibas Iidzek]u lietosana tiek
saskanotas ar augsnes analizém, ka ari slimibu un kaiteklu attistibas
prognozeém;

o biologiska — vidi saudzgjosa daudznozaru razo$ana. Pardomati tiek
lictotas augsekas, dabigais méslojums, augsnes dzivos organismus
stimulgjosi augsnes apstrades panémieni, ka arT dabiski Iidzekli augu
aizsardzibai pret slimibam un kaitekliem. Ilglaiciga perioda iesp&jams
ieglt Iidzveértigu augu raZzibu un majlopu produktivitati ka
konvencionalaja un integrétaja lauksaimnieciba, jo tiek stimuléta
augsnes un majlopu dabiga augliba un imunitate.

Biologiskaja lauksaimnieciba raZo$anai atvélétais laiks noteikts
atbilstoSi dabas sist€mas ciklam, kur resursu izmantoSanas veidus un
iespgjas ierobezo pielaujamas tehnologijas un kur raZoSanas principi
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visupirms balstas uz paSapgadi un tikai tad uz produkcijas razoSanu
pardoSanai. (Kledal, Kjeldsen, Refsgaard, Soderbaum, 2006)

Biologiska lauksaimnieciba balstas uz integrétu un lidzsvarotu cilveku
saimnieciska darbibas, vides jautagjumu un sabiedribas kop€jo interesu
risinajumu (skat. 2.att.).

Sabiedriba

Saimnieciska

darbiba

Konvencionala Integreta Biologiska
lauksaimnieciba  lauksaimnieciba lauksaimnieciba

Avots: autores veidots pec Rivza, Baraskina, 2002

2.att. Biologiskas lauksaimniecibas ekonomiska, dabas un
sociala integritate

Biologiskas lauksaimniecibas ekonomisko sniegumu gan sava butiba,
gan normativaja ietvara nosaka atbilsto$as dabas sistémas kapacitate, kas ir
arl priek$noteikums tam, kadus produkcijas apjomus pardoSanai
saimnieciba ir iesp&jams sarazot. Tapéc Latvija noteiktais produkcijas
realizacijas apjomu obligatais Itmenis finansiala atbalsta sanemsanai
biologiskajai razoSanai ir pretruna ar §is lauksaimniecibas sist€émas
integritati vides sistéma, jo vides sist€mas kapacitate dazadu produkcijas
veidu razoSanai teritoriali atSkiras.

Turklat arT videi novérstais kait€jums ir ieguvums, kuru var novertet
naudas izteiksme un tas biitu jaietver lauksaimniecibas razotaju finansiala
atbalsta aprékinu metodika.

1.2. Ilgtspejigas agro-ekosistemas un cilveku labklajiba

Lauksaimniecibas vésturi var iedalit Cetros galvenos periodos ar
nevienlidzigu to ilgumu un pastavésanu dazados regionos: aizvesturiskais,
veésturiskais romanu periods, feodalais un zinatniskais.

Zinatniskas lauksaimniecibas pirmsakumi saistiti ar 16.gadsimta
globalo atklajumu un kolonizacijas laikmetu. (Malkina-Pykh, Pykh, 2003)

Savukart  20.gadsimts  saistits ar revolucionaram  izmainam
lauksaimniecibas  tehnologijas:  sintétisko  agrokimikaliju plasu
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pielietoSanu, informacijas un biotehnologiju izmantoSanu raZoSana,
t.sk. transgénu biotehnologiju pielietoSanu. Biotehnologijas veicina
lauksaimniecibas  industrializaciju  lidz  tdadam  Itmenim, kad
lauksaimnieciskaja razoSana vairs netiek apsaimniekota zeme un nav
nozimes razotnes teritorialajai atrasanas vietai. (Dahama, 2005)

Lauksaimniecibas  biologiska daudzveidiba ietver ne tikai
lauksaimniecibas dzivniekus un kultiiraugus, bet ar to sugu daudzveidibu,
kas atbalsta lauksaimniecibas produkcijas ieguvi — tie ir mikroorganismi
augsné, augu apputeksnétaji, kaitek]u dabigie ienaidnieki, plasaka skatfjuma
ar1 vide, kura lauksaimniecibas sist€ma atrodas.

2].gadsimta sakuma lauksaimniecibas industrializacijas rezultata
novérojamas negativas tendences - genétiska augu un dzivnieku
daudzveidiba strauji samazinas. Noteikts, ka tikai 10 % no ieprieks
kultivétam pasugam joprojam tiek audzgtas, bet daudzas vietgjas pasugas ir
aizvietotas ar dazam uzlabotam pasugam, kuras biezi vien ir biezi vien ir
introducétas. (Millstone, Lang, 2008)

Lauksaimniecibas nelabvéliga ietekme uz vidi pagaidam veél netiek
ietverta produkcijas raZoSanas izmaksas. Tomér visparatzits, ka paslaik
domingjosas lauksaimniecibas tehnologijas un lauksaimniecibas tehnika
izraisa piesarpojumu, augsnes degradaciju un biologiskas daudzveidibas
samazinasanos. Mgginot samazinat oglekla dioksida emisiju, fosilas
degvielas aizvietosanai tiek audzeti energétiskie kulttiraugi, bet tadgjadi tiek
samazinatas partikas razoSanai pieejamas zemes platibas. Ta rezultata
paaugstinas partikas produktu cenas un samazinas globalas partikas
rezerves. (Millstone, Lang, 2008)

Nozimiga ietekme uz vidi ir arT cilvéku uzturam, ko izsenis galvenokart
veidoja augkopibas produkti. Kops 1950.gadiem ekonomiski attistitajas
valstis bitiski palielindjies galas, olu, piena un piena produktu paterins, un
lidzigas patérinpa izmainu tendences paslaik novérojamas Kina, Indija un
citas ekonomiskas izaugsmes valstis. Savukart tehnologiskas iesp&jas
graudaugu razoSana nodroSina IStas lopbaribas pieejamibu lopkopibas
produkcijas razotajiem. Tomér lopkopibas strauja izplatiba samazina
razosanas cikla kopuma iegiito uzturvertibu un palielina lauksaimniecibas
negativo ietekmi uz vidi. Aprékinata attieciba: 10 kg augkopibas
produkcijas, kas izmantota dzivnieku nobarosanai, veido tikai vienu
kilogramu liellopu galas. (Millstone, Lang, 2008) Tatad, daudz vairak
cilveku var tikt nodroSinati ar partiku no noteiktas laukaugu platibas, ja
sarazota augkopibas produkcija tiek izmantota cilvéku uzturam, nevis
lopbaribai.
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Ilgtsp€jiga lauksaimnieciba balstas uz cilvéku saimnieciskas darbibas
mérkiem un izpratni par to darbibas ilglaicigu ietekmi uz vidi un citam
dabas sistemam.

Ilgtsp&jigu lauksaimniecibu raksturo (Dahama, 2005):

e produktivitate;
o dabigas resursu bazes saglabasana;
e dzives kvalitates nodrosinasana.

Lauksaimniecibas ilgtsp&jai ir daudzpusgja pieeja, tapéc tiek izdalitas
atSkirigas ilgtspejigas saimnieciskas darbibas modelu grupas (Southgate,
Graham, Tweeten, 2009):

Input-output modeli

e konservgjosa lauksaimnieciba (conservation farming),

e preciza lauksaimnieciba (precision farming);

e kontrolétas mehanizacijas lauksaimnieciba (controlled traffic farming);

e genétiska inzenierija (genetic ingeniering),

Dabigo sistemu modeli

e biologiska lauksaimnieciba (organic farming);

o integrétais kaiteklu menedzments (integrated pest management),

e kompleksa saimnieciskas darbibas planosana (whole farm planning),

Bioregionalie modeli

e integrétais Udensbaseinu menedzments (integrated  catchment
management);

e augsnu kontroles programmas (landcare program);

Eko-socialie modeli

e kopienu atbalsta lauksaimnieciba (community supported agriculture),

e daudzfunkcionala lauksaimnieciba (multi-functional agriculture);

e  Slow food”;

e godiga tirdznieciba (fair trade).

Biologiska lauksaimnieciba ir viens no ilgtspgjigiem uz dabigam
sisttmam balstitiem lauksaimniecibas modeliem un parasti ka tas pretstats
dazadu procesu un raditaju salidzinasana tiek izmantota konvencionala
lauksaimnieciba, kas biittba var parstavét ari kadu no ilgtspgjigas
lauksaimniecibas modeliem.

Autores redz&juma biologiskaja lauksaimnieciba izmanto ilgsto$a
zemkopibas kultlra veidotas zinasanas, bet ta nav atpalikusi vai uz sentévu
metodém balstita saimnieko$ana; biologiska lauksaimnieciba ir uz
veésturiski uzkratam un misdienas zinatniski pamatotam lauksaimniecibas
atzipam un praksi balstita komercdarbiba, kura veicina sabiedribas
labklajibas paaugstinasanos.
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1.3. Biologiskas lauksaimniecibas vieta lauksaimniecibas nozare

Lauksaimnieciba ir ta nacionalas saimniecibas sistémas dala, kura
meérktiecigi tiek apsaimniekota zeme. Lauksaimnieciba ir visi tie
saimnieciskas darbibas veidi, kuros zeme tiek izmantota ka raZoSanas
lidzeklis materialo vértibu radiSanai un ar to saistitajiem pakalpojumiem.
Savukart, cilvéka izvéle nosaka razoSanas lidzekla izmantoSanas veidu un ta
ietekmi uz citam dabas un socialam sistémam.

Biologiskas lauksaimnieciba balstas uz daudznozaru raZoSanas
koncepciju un var tikt organiz&ta izplatitu vai maz izplatitu, tradicionalu
vai attiecigai kultiirai netradicionalu lauksaimnieciskas razosanas veidu
istenoSanai. Autores skatljuma biologiska lauksaimnieciba ir papildus
saistibas, pienakumi un atbildiba, ko saimniecibas uzgemas, lai giitu iesp&ju
darboties ar tirgus barjeram ierobezota lauksaimniecibas produktu tirgi, kas
tam veido priekSrocibas konkurencé un padara pieejamus biologiskas
lauksaimniecibas atbalstam izveidotos finansu instrumentus.

Lai noskaidrotu biologiskas lauksaimniecibas attistibas mérogus un
apjomus, un tas vietu lauksaimniecibas nozaré, apkopoti to galvenie
raksturojoSie raditaji pasaulg, atseviskos tas regionos un Latvija.

2006.gada beigas pasaulé kopuma biologiskas lauksaimniecibas sistéma
700 tiikst. saimniecibu apsaimniekoja 30.4 milj.ha zemes, kas gan sastadija
tikai 0.65 % no LIZ platibam pasaule.

Lielakais biologiskas lauksaimniecibas platibu ipatsvars ir Okeanija un
Australija— 42 %, Eiropa apsaimniekotas biologiskas lauksaimniecibas
platibas veido 24 % un Dienvidamerika — 16 % no biologiskajam platibam
pasaulé kopuma.

Biologiskas lauksaimniecibas zemes lietosanas mérki dazados pasaules
regionos ir atSkirigi. Eiropa un Ziemelamerikda nozimigs Tpatsvars
biologiskas lauksaimniecibas platibu ir atvéléts aramzemei, savukart
Australija, Okeanija un Dienvidamerika iekultivétajas biologiskajas platibas
domingjosie ir ilggadigie zalaji. PE€d&jo gadu laika pieaug ari sertificétas
savvalas produkcijas ievakSanas platibas, kuras 2006.gada pasaulé sastadija
3 milj. ha.

Eiropas Savienibas valstu ietvaros biologiskas lauksaimniecibas sistéma
2006.gada bija organizeti 6.8 milj. ha zemes, kuras sastadija 4 % no LIZ un
kurus apsaimniekoja 180 tukst. lauku saimniecibu. (Willer, Yussefi-Menzler,
Sorensen, 2008) Latvija 2006.gada beigas darbojas 4105 sertificétas
biologiskas saimniecibas, apsaimniekojot 150.0 tikst. ha jeb 6.1 % no LIZ
(Latvijas lauksaimniectba un lauki, 2007), un sastadija 2.1 % no kopgja
biologisko saimniecibu skaita un 2.0 % no biologiskajam LIZ platibam
Eiropa. Pedgjo gadu laika Latvijas biologiskas lauksaimniecibas attistiba
verojami stabilizacijas procesi (skat. 3.att.), jo Iidz 2008.gada beigam
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verojams neliels biologisko saimniecibu skaita palielingjums — 4202
biologiskas saimniecibas apstradaja 161.7 takst.ha jeb 8.5 % LIZ. (Latvijas
lauksaimniectba un lauki, 2009)
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Avots: autores veidots pec LR ZM datiem, 2009

3.att. Sertificétas biologiskas lauksaimniecibas zemes platibas un
saimniecibu skaits Latvija 1998. — 2008.gada

Latvijas biologiskas saimniecibas isteno daudznozaru razoSanu.
Savukart, dati par biologiski saraZotas produkcijas apjomiem Latvija
liecina, ka lielakie sarazotas produkcijas apjomi veidojas liellopu galas un
piena produkcijas ieguvé. Tatad Latvija biologiskaja lauksaimnieciba
attistas energo intensivas razo$anas virziena.

Sabiedribas galvenais ieguvums no biologiskas lauksaimniecibas butu
kvalitativu produktu pieejamiba tirgli par samérigu cenu. Diemzel tikai
medus, auglu un ogu razotaji spgj pardot vairak par 50 % no sarazota ka
biologisko produkciju (skat. 1.tab.). Sarezgita situacija veidojas piena
razoSana, kur tikai treSdala no 2008.gada sarazotas produkcijas tika pardota
ka biologiska, lai gan kopuma tirgh tiek realiz&ti 80 % no saraZota
biologiska piena. (Veéveris, 2009)

Salidzinot saraZzotas un pardotas produkcijas apjomus, to tirgus dalu
kopgja lauksaimniecibas produkcijas apjoma un to izmainas dinamika,
biologiskajai razoSanai vispievilcigakie tirgi ir auglu un ogu audzg$ana, olu
un medus razo$ana, jo, palielinoties §is produkcijas razoSanas apjomiem,
ievérojami palielinas arT realizétas biologiskas produkcijas patsvars. Siera
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un kr&juma razosana, kartupelu un graudu audzgéSana, ka ari aitu galas
razoSana nove@rojamas tirgus piesatindjuma iezimes, jo, ieverojami
paliclinoties produkcijas razoSanas apjomiem, iesp&jas $o produkciju
realizét ka biologisko palielinas maznozimigi. Tatad So produktu tirgos
razotajiem ir ierobezotas iesp&jas sapemt ari par konvencionalajiem
produktiem augstaku pardosanas cenu.

1.tabula

Pardotas biologiskas produkcijas ipatsvars Latvija 2007. un 2008.gada

2007.gads 2008.gads
Pardots no Pardota ka Pardots no Pardota ka
Produkti kopgjas biologiska kopgjas biologiska
sarazotas produkcija, % sarazotas produkcija, %
produkcijas, | no biologiski | produkcijas, | no biologiski
% sarazota % sarazota
Liellopu gala 88 33 93 41
Aitu gala 63 19 71 41
Piens 73 20 30 34
Krgjums 63 69 57 37
Siers 46 64 43 40
Olas 27 21 31 24
Medus 56 45 68 56
Graudi 59 11 44 31
Kartupeli 19 6 22 12
Darzeni 40 16 74 44
Augli, ogas 66 16 91 78

Avots: Veveris, 2009

Nesanemot augstaku cenu par sarazoto produkciju, péc piecu gadu
ligumsaistibu perioda beigam nozimigs skaits saimniecibu biologisko
razoSanu var partraukt. (Véveris, 2009) Biologiskas lauksaimniecibas precu
realizacijas problémas atrisinatu un tirgus kapacitati palielinatu lielu
parstrades uzneémumu biologiskas razo$anas uzsak$ana.

2. BIOLOGISKAS LAUKSAIMNIECIBAS TIESISKAIS
UN INSTITUCIONALAIS IETVARS

Nodalu veido 22 lapas, 1 tabula un 3 atteli.
2.1. Biologiskas lauksaimniecibas attistibas institucionalizacija

Biologiska lauksaimnieciba ir cie$i saistita ar dabu un razoSana taja
balstas uz pasu dzives filozofiju. Jeédziens ,,0rganisks” (no anglu val. —
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organic) nenorada uz izmantoto izejvielu izcelsmi, ka biezi vien pienemts
uzskatit, bet gan attiecas uz saimniecibu ka uz organismu, un §1 jédziena
lietosanu 1924.gada ierosindja antropozofijas izveidotajs R.Steiners
(R.Steiner), kura idejas lauksaimnieciba iedzivinatas biodinamiskas
lauksaimniecibas principos. (Lampkin, Padel, 1990)

Ekologiska filozofija lauksaimnieciba pastavéjusi jau gadu tikstoSiem
ilgi, bet biologisko lauksaimniecibu ka sisteému var izdalit tikai no ta laika,
kad izveidojas tai alternativas sisteémas.

Jau 1840.gados norisinajas notikumi, kuriem bija nozimiga ietekme uz
turpmako pasaules lauksaimniecibas attistibu. Visupirms 1840.gada Justus
von Libigs (Justus von Liebig) nopublicgja monografiju “Kimija un tas
pielietojums lauksaimnieciba un fiziologija”, kas skaidroja jaunu teoriju par
augu baroSanos. Zinatnieks argumentgja, ka sintStiskais meslojums var
aizvietot kiitsméslus, jo ne jau kitsmésli vai humuss bija vajadzigi auga
attistibai, bet gan to sastava eso$as mineralvielas. (Conford, 2001)

Gandriz vienlaicigi — Dz.B.Lovs (J.B.Lawes) 1842.gada bija patentgjis
superfosfatu razoSanas procesu, 1843.gada atvéris maksliga méslojuma
fabriku Londona un kopa ar DzH.Dzilbertu (J.H.Gilbert) ierikojis
izméginajumu laukus Rotamsteda, Apvienotaja Karalistg, lai testétu ripnica
razotas agrokimikalijas.

TreSais svarigakais notikums norisinajas 1846.gada, kad tika piepemts
labibas likums un Lielbritanija iesaistfjas brivas tirdzniecibas politika, kad
ripnieku, kugniecibas un finanSu nozaru spécigas ietekmes dgl,
lauksaimnieciska razoSana Lielbritanija biitiba tika sagrauta un, apmaina
pret industrialo produktu eksportu, nonaca atkariba no ievestajiem partikas
produktiem. (Conford, 2001)

Kaut arT biologiskas lauksaimniecibas entuziasti vérsa sabiedribas
uzmanibu uz potencialajam sintetisko agrokimikaliju raditajam problémam,
to lietoSana palielinajas, kas, savukart, veidoja priekSnosacljumus ari
sintétisko augu aizsardzibas Iidzeklu lielrazoSanas attistibai. (Jansen,
Vellema, 2004; Miske, Brutane, Zola, 2007)

Partikas trukums p&c Pirma un Otra pasaules kara rosinaja meklét arvien
jaunas iesp€jas palielinat lauksaimnieciskas produkcijas apjomus, kas vél
vairak veicinaja lauksaimniecibas industrializaciju un intensifikaciju.
(Jansen, Vellema, 2004)

Par biologiskas lauksaimniecibas pirmsakumu var uzskatit periodu,
kad tika uzsakti sistematiski zinatniski praktiskie eksperimenti $aja joma.
Tapéc par sakuma punktu biologiskas lauksaimniecibas attistiba jauzskata
1926.gads, kad péc divu medicinas doktoru Dz.S.Viljamsona
(G.S.Williamson) un 1.Pirsa (I.Pearse) iniciativas Londona tika izveidots
»Pionieru veselibas klubs” (Pioneer Health Centre). No pavisam cita
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aspekta — nepiecieSsamibu pé&c zinatniska pamatojuma biodinamiskai
lauksaimniecibai savas lekcijas uzsvéra R.Steiners (R.Steiner). (Conford,
2001) Taja pat laika Indija A. Hovards (4.Howard), Indoras Stata
Augkopibas institiita vaditajs uzsaka attistit komposté$anas procesu, Afrika
R.B.Beikers (R.B.Baker) iedibinaja konservacijas idejas. Nozimigus
petijumus biologiskas lauksaimniecibas joma 1930. un 1940.gados veica
H.Millers (H.Mueller) Sveicé, 1&dija Iva Balfora (Lady Eve Balfour) un
M.Fukoka (M. Fukuoka) Japana. (Conford, 2001)

1970.gados biologiskas saimniekoSanas koncepcija piesaistija vides
aizsardzibas aktivistu interesi, un tas, savukart, pamazam rosinaja arl
politiku v&lmi atbalstit biologisko lauksaimniecibu. Tomér Iidz pat
1980.gadiem biologiska lauksaimnieciba nostadija sevi opozicija ne tikai
konvencionalajai lauksaimniecibai, bet ar1 lauksaimniecibas
institucionalajam nostadném kopuma, un, reaggjot uz $adu nostaju, varas
institicijas ignor€ja biologisko lauksaimniecibu. (Dabbert, Hdring, Zanoli,
2004)

Lidzigi ari Latvija lidz pat 2004.gadam biologiskie lauksaimnieki tika
uztverti ka savdabigu tradiciju uzturétaji lauksaimnieciba un par biologisko
lauksaimniecibu politiki vEl joprojam nelabprat publiski izsakas vai ari biezi
vien noverojama politiku nievajoSa atticksme pret biologisko
lauksaimniecibu.

Tomer tieSi politiskajam nostaddném un [émumiem bijusi nozimiga
ietekme uz biologiskas lauksaimniecibas attistibu un
institucionalizaciju.

Par politisko 1émumu nozimibu biologiskas lauksaimniecibas attistiba
liecina ari strauja biologiski apsaimniekoto platibu palielina$anas no
1991.gada, kad ES normativajos aktos tika definéts termins ,biologisks”
(anglu val. — ,,organic”), un kad parejai uz biologisko lauksaimniecibu no
1992.gada tika noteikti finansiala atbalsta instrumenti ar atbilsto$am
izmainam ES KLP dokumentos, kas tika ieviesti no 1994.gada. Agrovides
programmam, caur kuram tika Tstenots finansialais atbalsts biologiskajai
lauksaimniecibai, bija ievérojama loma biologiskas lauksaimniecibas
attistiba, jo tieSi peéc to ievieSanas mnoverojams strauj§ biologiskas
lauksaimniecibas platibu palielindjums ikviena ES wvalsti (skat. 4.att.).
(Lockeretz, 2007)

Spécigu ietekmi uz biologiskas lauksaimniecibas attistibu atstaja ar péc
2001.gada Kopenhagenas konferences izstradatais un 2004.gada publicetais
Eiropas Biologiskas partikas un lauksaimniecibas ricibas plans (European
Action Plan on Organic Food and Farming), ka ar1 KLP reforma un ES
paplasinasanas 2004.gada (skat. 4.att.).
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4.att. ES politikas ietekme uz biologiskas lauksaimniecibas attistibu

Viennozimigi nevar uzskatit, ka finansidlais atbalsts ir galvenais
biologiskos raZotajus motivgjosais faktors, jo daudzas saimniecibas péc
piecu gadu agrovides atbalsta programmas ligumsaistibu beigam 2000.gada
atgriezas pie konvencionalas razoSanas, jo biologiskaja saimniekoSana
saskaras ar birokratiskam problémam sertifikacija un ar griittbam atrast
noieta tirgu produkcijai. (Lockeretz, 2007) Lidziga situacija ES varétu bt
izveidojusies 2009.gada beigas, kad beidzas pirmais piecu gadu
ligumsaistibu periods tajas ES valstis, kuras pievienojas Eiropas Kopienai
2004.gada.

Politisko 1émumu nozimigo ietekmi uz biologiskas lauksaimniecibas
attisttbu atklaj ar1 platibu dinamikas analize Latvija (skat. 5.att.).
Visstraujakais  biologiskas lauksaimniecibas platibu  palielindgjums
novérojams Iidz ar Latvijas iestaSanos ES, kad Eiropas Savienibas
lauksaimniecibas, lauku attistibas un zivsaimniecibas fondu apguvei tika
istenots Latvijas Lauku attistibas plans Lauku atfistibas programmas
IstenoSanai  2004.-2006.gadam pasakuma ,,Agrovide” apakspasakuma
,,Biologiskas lauksaimniecibas attistiba”. Nozimigs atbalsts biologiskajai
lauksaimniecibai tick saglabats ari Lauku attistibas programmas 2007. —
2013.gadam planotajos pasakumos.
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5.att. LR politikas ietekme uz biologiskas lauksaimniecibas attistibu

Savukart, institucionalizacija attiecas uz procesu, caur kuru ir izaugusi
biologiska lauksaimnieciba ka politiski un ekologiski inovativa sociala
kustiba. Ja biologiskas lauksaimniecibas intitucionalizacija Rietumeiropa
aizsakusies jau 20.gs. sakuma, tad Centralaja un Austrumeiropa biologiskas
lauksaimniecibas aizsakumi saistiti 1983.gadu, kad pirma biologiskas
lauksaimniecibas organizacija tika izveidota Budapesta, Ungarija.

Nacionalas biologiskas lauksaimniecibas uzpémumu apvienibas
1989.gada tika izveidotas Latvija (vélak, 1995.gada tika registréta Latvijas
Biologiskas lauksaimniecibas organizaciju apvieniba) un ari Polija. Driz péc
tam biologiskas lauksaimniecibas nacionalas organizacijas tika izveidotas
arT Cehija, Lietuva un biju$aja Dienvidslavija. 1994.gada beigas nacionalas
organizacijas tika izveidotas arT Horvatija, Igaunija, Rumanija, Krievija un
Slovakija. (Biologiskds lauksaimniecibas attistiba  Centralaja un
Austrumeiropa, b.g.)

Atbilstosi biologiskaja lauksaimnieciba iesaistito tirgus dalibnieku
mérkiem un darbibas mérogiem, biologiskas lauksaimniecibas attistiba var
izdaltt Cetrus institucionalizacijas posmus. (Kristensen, 1999) (skat. 2.tab.)

I attistibas perioda veidojas neformalas biologiskas lauksaimniecibas
ideju, zinaSanu un metozu izmantotdaju un atbalstitaju apvienibas, kuru

39



dalibnieku darbiba sakotng&ji balstijas uz kopg&ju ideologiju un savstarp&ju
uztic€Sanos, bet ve&lak nostiprindjas privato organizaciju standartos,
1972.gada nodibinot sabiedrisko organizaciju Starptautiska Biologiskas
lauksaimniecibas kustibas federacija IFOAM).

II perioda radas nepiecieSamiba ieglit politisko atbalstu un noteikt
dalibnieku darbibu reglament&josas vienotas nacionalas normas. Lidz ar
razotajiem tirg darbibu uzsaka ari mazi biologiskas lauksaimniecibas
produktu parstrades un mazumtirdzniecibas uznémumi.

IIT perioda nacionalie standarti tika institucionalizéti ES normativajos
aktos, pieauga tirgus dalibnieku kompetence marketinga un, paplasinoties
biologiskas lauksaimniecibas razoSanai, darbibu tirgd uzsdka ari lielie
parstrades un vairumtirdzniecibas uznémumi.

Paslaik ES biologiska lauksaimnieciba iegajusi jauna attistibas posma —
IV perioda, kura liela uzmaniba tiek pievérsta biologiskas lauksaimniecibas
produktu pozicion€$anai. Tirgus poziciju nostiprinasanas galvenais
uzdevums ir Dbiologiskas lauksaimniecibas produktu atpazistamibas
nodros§inasana un patérétaju lojalitates saglabasana.

Ka redzams 2.tabula, iesp&a parnemt ES wvalstu pieredzi nodro$ina
Latvijas biologiskas lauksaimniecibas atraku izaugsmi tirg, lai gan
Latvijas biologiskas lauksaimniecibas institucionalaja attistiba pagaidam
var izdalit tikai tris periodus.

Latvijas biologiskas lauksaimniecibas attistibas I periodam raksturiga ar
biologiskam metodém razojo$o saimniecibu apzinasana, pirmo biologiskas
lauksaimniecibas regionalo organizaciju izveidoSana un sertifikacijas
aizsakumi, izmantojot gan nacionalas nozimes ,,Zalo” sertifikatu (sertifikatu
pieskira no 1994.-1998.gadam), gan Eiropas Savieniba atzitos sertifikatus
,,Demeter” un ,, Okop

Biologiska lauksaimnieciba Latvija aizsakas 1989.gada ar pirmo
biodinamisko saimniecibu izveidi Liepajas rajona, kur jau 1990.gada
izveidoja biodinamisko macibu saimniecibu un nodibinaja Latvijas
Biodinamiskas lauksaimniecibas biedribu. (Tomsone, 2006) Biologiskas
lauksaimniecibas parstavniecibas un koordinacijas sabiedriska organizacija
,Latvijas Biologiskas lauksaimniecibas organizaciju apvieniba” (LBLOA)
tika nodibinata 1995.gada. 1998.gada LBLOA saka darboties Sertifikacijas
centrs un no 1999.gada biologiskas lauksaimniecibas produktiem tika
pieskirts sertifikats ,,Latvijas ekoprodukts”. Tada paSa nosaukuma precu
zimi 2002.gada registréja LBLOA.

Var uzskatit, ka Latvijas biologiskas lauksaimniecibas attistibas
II periods aizsacies 2001.gada, kad ar grozijumiem ,Lauksaimniecibas
likuma” tika definéta biologiska lauksaimnieciba un kad biologisko
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2.tabula

Biologiskas lauksaimniecibas institucionalizacija ES un Latvija

I I 1 v
Pazimes Neformalais periods Sakotngjas izaugsmes Industriali-zacijas Diferencésanas
periods periods periods
_ . Jaunas e.kOIOgl‘S.l.{l Dzives kvalitates Profesionala Domingjosa
Merki filozofiskas ideologijas A S _ . o
o paaugstinasana darbiba tirgli stavokla ieguve tirgi
attisti§ana
Zemnieku saimniecibas _
L T Darbiba gan
un nelieli parstrades Lieli parstrades Vietdid un an
Dalibnieki Individualu saimniecibu tikls uznémumi, to uznémumi, Ja un gan
. ; . L starptautiska partikas
apvienibas; vairumtirgotaji . S
. . aprites sistéma
mazumtirdznieciba
Privatie Nacionala likumdosana . Normativo aktu
. _. . . ES normativie N
Normativa Savstarpgja standarti un standarti Kii ki saskanosana
baze uzticéSanas L. . akti, starptauf[ls 1€ starptautiska [Tmeni
Starptautiskie standarti (IFOAM) standarti (PTO, ANO)
Laika posms No 1926 1970 1980 1990 ) 2000 — Iidz §im
ES bridim
Laika posms No 1989 2001 2007 - lidz $im bridim
Latvija

Avots: autores veidota logiska konstrukcija pec Kristiansens, 1999;,LR ZM un LBLA parskatiem
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saimniecibu sertifikaciju sabiedriska organizacija ,,Vides kvalitate” uzsaka
veikt atbilstosi LBLOA standartiem un saskana ar ES regulam.

Savukart, nacionalo standartu pamatojums tika ietverts 2003.gada
29.aprili  pienemtajos MK  noteikumos  Nr.232 ,Biologiskas
lauksaimniecibas produktu aprit€ iesaistito personu registracijas kartiba un
biologiskas lauksaimniecibas produktu aprites valsts uzraudzibas un
kontroles kartiba”. Kop§ Latvija iestajusies ES, biologisko saimniecibu
sertifikaciju veic divas sabiedriskas organizacijas — ,,Vides kvalitate” un
Valsts SIA , Sertifikacijas un testéSanas centrs”, kuras ir ,Latvijas
akreditacijas un sertifikacijas centra” akredit€tas institiicijas.

Par III perioda aizsakumu var uzskatit 2007.gadu, kad biologiska piena
parstradi, uzsaka a/s , Trikatas siers”. Par biologisko produktu razo$anu
arvien lielaku interesi izrada arT citi Latvijas lielakie lauksaimniecibas
produkcijas parstrades un partikas produktu razoSanas uzp€mumi, picaug
biologisko produktu tirdzniecibas vietu skaits un tie$as pardosanas iespgjas,
kas liecina par Latvijas biologiskas lauksaimniecibas attistibas virzibu uz
institucionalizacijas 1V periodu. DiemZzgl tautsaimniecibas ekonomiskas
lejupslides apstaklos arl biologiskajai lauksaimniecibai un tas produktu
tirgus veicinasanai tick samazinats no valsts pieejamais finansialais atbalsts,
prioritari stabiliz€jot situaciju konvencionalaja razosana.

2.2. Politiskas nostadnes un biologiskas lauksaimniecibas
tiesiskais regulejums

Lauksaimniecibas politikas pirmsakumi ietverti ES dibinasanas liguma
1957.gada, kura noteikts, ka ES javeido efektivs lauksaimniecibas sektors,
kas nodroSina lauksaimniekiem vienlidzigus ienakumus ar pils€tas
iedzivotajiem.

Sakotngji lauksaimniecibas politika noteica motivéjosus maksajumus par
sarazotas produkcijas apjomiem, uz ko atbildot, lauksaimnieki ievérojami
palielingja razoSanas apjomus un driz vien produkcija tika saraZota vairak
neka Eiropa to vargja patérét. ES KLP ar parprodukciju saistitas problémas
aizsakas 1970.gados. 1992.gada tika samazinati maksajumi par sarazoto
produkciju, lai samazinatu lauksaimnieku v€lmi arvien palielinat
produkcijas ieguves apjomus, un lauksaimnieki saka sanemt kompensacijas
par attiecigo iepémumu samazinajumu. Tas bija pirmsakums tieSajiem
maksajumiem. (Andrews, Turley, Cummings, Dale, Rowlinson, 2006)
Lauksaimniecibas politikas reformai ilglaiciga perioda ar finansu lidzekliem
vajadzgja veicinat uzsvara palielinaSanos no lauksaimnieciskas razo$anas uz
vides aizsardzibu.
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Lai argument&tu atbalsta nepiecieSsamibu biologiskajai lauksaimniecibai,
tas veidotos ekonomiskos, socialos un vides labumus pétijusas gan
zinatniskas institlicijas, gan sabiedriskas organizacijas (piemé&ram,
., Greenpeace” 1992.gada), un pétijumu rezultati apliecina, ka biologiskai
lauksaimniecibai ir pozitiva ietekme uz vidi, dzivnieku labturibu, ari uz
gaisa, iidens un augsnes kvalitati, tomér pagaidam nepietiekami pieraditi
biologiskas lauksaimniecibas sniegtie papildus labumi attieciba uz partikas
drosibu vai tas uzturvertibu. (Givens, 2008)

Produkcijas razo$anas apjomu samazinasanas biologiskas
lauksaimniecibas sisttma ari butiba veido sabiedribas izdevumu
ietaupTjumu, jo tiek samazinata parprodukcija, kas faktiski buitu nevajadzigi
izlietoti resursi nepieprasitas produkcijas raZzoSanai.

Galaprodukcijas samazinajuma ieguvums, atSkirtba no pilnigas
lauksaimnieciskas raZoSanas partraukSanas un LIZ platibu atstasanas
novarta, sniedz labumu ari videi — tiek saglabata tas daudzveidiba.
(Lampkin, Padel 1994) Latvija, ja biologiskas lauksaimniecibas produkciju
nakas realiz€t ka konvencionalo, tad biologiskajam saimniecibam
izmaksatie paaugstinatic atbalsta maksajumi sasniedz tikai vienu mérki —
kompensé zemnieku neiegiitos ienakumus dél zemakam razam, bet otrs
merkis — nodro$inat paterétajus ar biologisku partiku — netiek sasniegts.

Izpetot Rietumeiropas valstu uzkrato pieredzi, jaatzist, ka razosanas
atbalsta maksajumu pozitiva ietekme uz biologiskas lauksaimniecibas
attistibu ir lielaka, ja vienlaikus ar lauksaimniecisko razo$anu finansiali tiek
motivéta arT biologiskas parstrades attistiba.

Biologiskas lauksaimniecibas tiesisko ietvaru nosaka ne tikai KLP, bet
ar1 noteikti razoSanas standarti, kas sniedz iesp&ju razot no konvencionalas
produkcijas atSkirigus produktus un balstities uz tiem biologisko produktu
poziciongSana tirgd.

Starptautiska Iimeni iniciativu biologiskas lauksaimniecibas tiesiskaja
regulgjuma Tsteno IFOAM. Pasreizgja KLP tiks istenota lidz 2013.gadam,
bet IFOAM uzskata, ka KLP joprojam nav izdevies nodrosinat ilgtsp&jigu
partikas razoSanu, un biologiskajai lauksaimniecibai paSreiz&jos lauku
attistibas atbalsta planos ir pieskirts nepietickams atbalsts. KLP atbalsta
istenosana no 2013.-2017.gadam javeicina sistémiska pieeja, IpaSu
uzmanibu veltot ilgtspgjigas lauksaimniecibas atbalstam. (Global
Challenges — Organic Approaches, 2009)

Ikviens tirgus dalibnieks ir lidzatbildigs par ilgtsp&jigu ricibu savas
kompetences un darbibas jomas ietvaros un politiskajam atbalstam ir
javeicina §ie sabiedribas labklajibai v€lamie procesi tautsaimnieciba.
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3. BIOLOGISKAS LAUKSAIMNIECIBAS PRECU
TIRGUS ATTISTIBA

Nodalu veido 52 lapas, 5 tabulas un 8 atteli.
3.1. Biologiskas lauksaimniecibas marketinga sistéma

Palielinoties biologiskas lauksaimniecibas pre¢u tirgus dalibnieku
skaitam, to savstarp&ja saikne kliist komplicétaka, un galvenas atskiribas
biologiskas lauksaimniecibas preCu tirgd nosaka teritorialas un
tehnologiskas pazimes: attistas vietgjais un industridlas nozimes precu
tirgus. (Baraskina, 2002) Partikas piegades sistému attistiba nosaka
biologiskas lauksaimniecibas tirgus attistibas potencialu galvenokart tapéc,
ka industrializacija lauj mazinat biologisko produktu izteikti sezonalo
piedavajumu, noverst tirgus fragmentacijas negativos aspektus un sniedz
iesp&ju pievienot papildus vertibu lauksaimniecibas produkcijas parstrades
un marketinga procesa.

Pagaidam Latvijas biologiskas saimniecibas vairak parstavétas no
lielakajam pilsétam attalos rajonos, nozare ir fragmentéta, savukart
kautuves, parstrades, iepakoSanas un logistikas uznémumi nodro$ina tikai
atsevisku produkcijas veidu pirmapstradi un parstradi, un teritoriali nav
pieejami attiecigas nozares razotajiem visa Latvija. Ari biologiskas
lauksaimniecibas precu piegades kédém Latvija ir raksturiga zema
efektivitate, jo parsvara katrs razotdjs pats organiz€ noictu savai
produkcijai, turklat viena piegadé produkcija tiek realizeta nelielos apjomos.
Tas, savukart, nosaka Latvijas tirgli pieejamo vietgjo biologisko raZotaju
produktu salidzinosi augstas pardoSanas cenas.

Ekonomiski attistito valstu pieredze liecina, ka vislielakie biologisko
produktu pardoSanas apjomi uz vienu iedzivotaju tiek sasniegti valstis,
kuras biologisko produktu klasts plasi pieejams lielveikalu tiklos. (Willer,
Yussefi-Menzler,  Sorensen,  2008)  Tatad Latvija  biologiskas
lauksaimniecibas precu tirgus izaugsmes potencialu ietver ne tikai
parstrades attistiba, bet arT precu noieta paplasinasanas lielveikalu tiklos.

Lielveikali sniedz iesp&ju saimniecibam Tstenot regularas piegades, un,
ja tas nodroSinat nav iesp&jams vienai saimniecibai, tad raZotajiem ir
jakoopergjas. Lielveikali parasti nosaka arT savas kvalitates prasibas, jo ir
saimniecibas, kuras nesp&j nodroSinat produkcijai vienveidigu kvalitati.
Tada veida lielveikali nodrosina to, lai pie patérétajiem nonak nemainigas
kvalitates biologiskie produkti.

Lai sekmétu biologisko produktu apriti partikas piegades un vértibu
kéde, kooperacija razoSanas IimenI jaattista vienlidz ar kooperaciju
produkcijas noieta organizgsana.
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Paslaik Latvijas lauksaimnieciba, lidzigi ka ES, vairak kooperativu ir
izveidoti graudu, piena, auglu un darzenu razotaju vidi un lauksaimniecibas
pakalpojumu sniegsana, un mazak galas, daudznozaru un medus razotaju
vida. (Bille, 2009) Lai gan biologiskaja lauksaimnieciba nav izveidoti
razotaju  kooperativi,  biologiskas  lauksaimniecibas  pakalpojumu
kooperativo sabiedribu skaits sastada 5.5% no kopgja kooperativo
sabiedribu skaita Latvija.

3.tabula

Biologiski sertificétie kooperativi Latvija 2009.gada

Saimniecibu
Kooperativa Tpatsvars .rajO}l_ﬁ no _
Atrasanas vieta kopgja biologisko Darbibas veids
nosaukums T .
saimniecibu skaita,
%
LPKS ,,Zaubes | Cgsurajons, 8 Liellopu, aitu
kooperativs” Zaubes pagasts kautuve
LPKS ,,Zalais Cgsu rajons, 8 Augu izcelsmes
grozs” Nitaures pagasts produktu apstrade,
iepakoSana
LPKS Ogres rajons, 4 Piena parstrade
,Keipenes Madlienas pagasts
pagasta
piensaimnieku
sabiedriba”
LPKS Preilu rajons, 11 Augu izcelsmes
,.Latgales Stabulnieku produktu apstrade
Ekoprodukti” pagasts un iepakoSana
LPKS ,,Daiva” | Valmieras rajons, 2 Labibas kalte,
Jeru pagasts noliktava
BLPKS Valmieras rajons, 2 Biologisko
,.Biocentrs” Renceénu pagasts produktu
parvadasana
Avots: autores veidots pec LR PVD datiem, 2009
Biologiskas  lauksaimniecibas  kooperativi  izveidoti  dazadas

lauksaimniecibas pakalpojumu jomas (skat. 3.tab.), turklat Sie uznémumi
jau ir uzkrajusi ilgstoSu darbibas pieredzi un turpina sekmigi attistities tirgd.
Razotaju kooperativu veidoSanos ierobezo augsta nozares sadrumstalotiba.
Sabiedribas uzmanibas novarta nepamatoti ir atstata paterétaju
kooperativa kustiba, kura likusi pamatus miisdienu organiz&tai kooperacijai.
Latvija biologiskas lauksaimniecibas preu noieta organizé$ana paterétaju
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kooperativu veidosanai ir izveidojusies vélamaki priek$nosacTjumu neka

kooperacijai razosanas un parstrades uzn€mumu vidd, jo:

e razotaji ir fragmentSti un koncentréjas no galvenajiem noieta tirgiem
attalos rajonos;

o esoSie lauksaimniecibas pakalpojumu kooperativi parstav dazadu nozaru
razotaju intereses un to darbiba nevienmerigi aptver Latvijas teritoriju;

e parstrade attistds leénam, ta pieejama tikai dazam produktu grupam
atseviskos rajonos;

¢ biologiskie produkti buitiba ir viendabigi un tie tirgli parstav diferencétas
kvalitates partikas produktu kedi;

e potencialo biologiskas lauksaimniecibas produktu patérétaju ir daudz, tie
koncentrgjas lielpilsétas un vieglak var organizeties noteiktu mérku
sasniegSanai ($aja gadijuma — apgadei ar biologiskajiem produktiem).
Pasreiz&ja biologiskas lauksaimniecibas agrobiznesa attistibas pakapé

Latvija tirgus vara koncentrjas paterétaju — pieprasijuma pusg€, nevis

fragmentétaja un nelielu tirgus daJu parstavosaja  biologiskas

lauksaimniecibas razotaju, parstradataju un tirgotaju — piedavajuma puse.

Ka redzams 6.attela, razotaju savstarpéja kooperacija un kooperacija ar
piegadatajiem un  parstradatajiem, lauksaimniecibas  pakalpojumu
kooperativo sabiedribu un patérétaju kooperativu izveide samazinatu tirgus
dalibnieku veikto transakciju skaitu, ta samazinot izmaksas partikas
piegades k&d€, nodrosinot pieprasijuma un piedavajuma puses dalibnieku
kontroli par tirgus attistibu un pievienojot produktiem papildus socialo un
kultdras vertibu, kas padaritu biologiskas lauksaimniecibas preces
konkurétspg&jigakas.

Jaunveidojama paterétaju kooperativa sabiedriba vartu planot
apgrozijumu 1idz 20 % no Latvijas partikas produktu tirgus. Sads vietgjas
produkcijas noieta apjoms pozitivi ietekmétu ne tikai biologiskas
lauksaimniecibas attistibu, bet ari ekonomiskas aktivitates atjaunoSanos
Latvijas lauksaimnieciba kopuma, un otradi, cit§jot Latvijas ekonomista
U.Goda — ,.... atjaunojoties ekonomiskai aktivitatei tautsaimnieciba, icksgja
tirgll primari atjaunojas pieprasijums pec lauksaimniecibas produktiem”.

Nakosais solis biitu biologiskas lauksaimniecibas kooperativo sabiedribu
savienibas veidoSana (skat. 6.att.), kas parstavétu visu biologiskas
lauksaimniecibas agrobiznesa sistémas dalibnieku intereses kopuma,
tadgjadi veidojot noslégtu un specigu agrobiznesa sektoru tautsaimnieciba.
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Eksports Imports
Lauksaimniecibas razoSanas Finansu atbalsta pakalpojumi —
/\ pakalpojumu sniedzgji (konsultacijas, Latvijas Hipoteku banka,
veterinarijas pakalpojumi, LR EM (LIAA), LR ZM (LAD,
apdrosinasana, logistika u.c.) Marketinga padome)
— U
I 5
|
Izejvielu un Biologiskas Lauksaim- Vairumtirdz- Patérétaji;
materialu lauksaimniecibas niecibas niecibas un viesmilibas un
razotaji produkcijas razotaji produkcijas mazumtirdz- sabiedriskas
un pakalpojumu ™ parstrades j niecibas gdinasanas uznémumi;
sniedzgji uzgémumi uznémumi iestades un
organizacijas

Razotaju horizontalas un vertikalas nozimes kooperativi,
krajaizdevu sabiedribas

Patérétaju kooperativi un krajaizdevu
sabiedribas

v

v

Biologiskas lauksaimniecibas kooperativa savieniba

Avots: autores veidota logiska konstrukcija

Ly

efektivitates paaugstinasana

6.att. Kooperacijas nozime biologiskas lauksaimniecibas produktu piegades kédes




3.2. Biologiskas lauksaimniecibas produktu piedavajuma un
pieprasijuma veidoSanas likumsakaribas

Pasaulé biologisko produktu pieprasijums no 2002. lidz 2006.gadam
vidgji palielingjies par 4 miljrd. USD jeb 13.7 % gada un 2006.gada
kopgjais apgrozijums sasniedza 40 miljrd. USD. Pieprasijums péc
biologiskajiem produktiem galvenokart veidojas valstis un regionos ar
augstu iedzivotaju labklajibas Iimeni: FEiropa biologisko produktu
apgrozijums 2006.gada sastadija 52 % un Ziemelamerika 45 % no
biologisko produktu kop€ja pardoSanas apjoma pasaulé. (Willer, Yussefi-
Menzler, Sorensen, 2008)

Biologisko produktu tirgus izaugsmi veicina $adi stimuli (Givens, 2008):
e piedavajuma virzita izaugsme — izmaksas samazinoSu tehnologiju

ievieSana, finansials atbalsts, razotaja ienakumu palielinasanas (razoSana

reage uz tirgus signaliem);

e pieprasTjuma virzita izaugsme — iedzivotaju ienakumu palielinaSanas,
izmainas dzives stila un vertibas (razosana atbild uz tirgus signaliem);

e nejausa, neatkariga tirgus izaugsme;

e piedavajuma palielindjums izsauc pieprasijuma palielinajumu;

e atpazistamibas, pieejamibas, produktu sortimenta un kvalitates
paaugstinasanas.

Biologisko produktu tirg, salidzinot cenas un sertificéto platibu
raditajus, noverojamas S$adas likumsakaribas: kamer skaitliski maz
saimniecibas razo biologisko produkciju, tas cenas ir augstas un kopgjie
tirgus apjomi pieaug. Lidz ar politisko atbalstu un augstiem ienesiguma
raditajiem, palielinas lauksaimnieku motivacija un tie sertificé aizvien
lielakas biologiskas platibas, kas noved pie ta, ka palielinas biologisko
produktu piedavajums un samazinas to pardoSanas cena. Lidz ar to dalu no
produkcijas nakas pardot ka konvencionalo. (Givens, 2008)

Secigi, lauksaimnieki reagé uz kritoSo ienesigumu un potencialie
jaunienacgji neuzsak pareju uz biologisko lauksaimniecibu, bet dala no
sertificétas zemes tiek atgriezta konvencionalaja sistéma. Pieprasijums
turpina augt, jo to veicina esoSo tirgus dalibnieku atbalstam organizétas
marketinga kampanas un pardoSanas cenas atgriezas ieprieksgja,
paaugstinataja limeni, raZotaju cenas strauji pieaug un par¢ja uz biologisko
lauksaimniecibu atkal atjaunojas. (Givens, 2008)

P&dgjos gados biologisko produktu tirgii pasaulé novérojamas tendences,
uz kuram uzmanibu biezi vien vers§ ar1 Latvijas lauksaimniecibas politikas
strat€giskie vaditaji, proti, lai arT biologiskas lauksaimniecibas raZosanas
apjomi ir pieaugusi, tirgl pieejamas produkcijas klasts nav ieverojami
palielinajies.
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D.Olsons (D.Olson, 2007) to pamato ar $adiem apstakliem:

e daudzas saimniecibas atrodas parejas perioda un nevar pardot produkciju
ka biologisko;

e lielas platibas tiek kultiveétas lopbaribas audzesanai;

e daudziem lauksaimniekiem pietickamas Skiet ES kompensacijas;

e saimnieki tirgo savu produkciju tieSajas piegades.

Latvija biologiskas lauksaimniecibas izteikti sezonalais piedavajuma
raksturs, kam par iemeslu ir ierobezotas biologisko produktu parstrades un
uzglabasanas iespgjas, ir viens no iemesliem, kapec veidojas maldinoss
prieksstats par biologisko produktu deficitu tirdzniecibas vietas, vai arT par
to, ka biologiskas saimniecibas nepietickami razo produkciju pardo$anai.
Salidzinot Latvijas mazumtirdzniecibas vietas pieejamo neparstradatas
viet€jas konvencionalas un biologiskas produkcijas proporcijas, jasecina, ka
biologiskas produkcijas piedavajuma apjoms atbilst tas parstavniecibai
Latvijas lauksaimnieciba kopuma, t.i., tas atbilst no aptuveni 8.5 %
biologiski apstradatas LIZ iegttajai produkcijai.

Lidztekus biologiskie lauksaimnieki un to kooperativas sabiedribas
Latvija aktivi darbojas, realiz&jot sarazoto produkciju atklatajos tirgos un
piegadajot produkciju tiesi majsaimniecibam — ar1 tadel produkcijas patiesie
pardosanas apjomi ir mazak redzami konkur&joSo konvencionalo partikas
produktu piedavatajiem un arT tiem paterétajiem, kuri neizrada interesi par
biologisko produktu iegadi.

3.3. Biologiskas lauksaimniecibas uznpémumu konkurétspéjas
ekonomiskais pamatojums

Latvija biologisko saimniecibu vidgjais lieclums pédgjo piecu gadu
perioda biutiski nemainas, un 2008.gada vidgja saimnieciba sertificéta
platiba sastadija 38 ha.

Biologiskas saimniecibas ekonomiska snieguma vértéSana janoskir
absollitie saimniecibas pelpu noteicoSie faktori (ietekmé realas pelnas
limeni) un relativie (ietekm& pelpas lielumu salidzindjuma ar pelnu
konvencionala saimnieciba).

Absolitie biologiskas saimniecibas ienesiguma Ilimeni ietekmégjoSie
faktori ir lidzigi konvencionalas saimniecibas pelpu ietekm&josiem
faktoriem, bet to relativa nozimiba ir atSkiriga. Absollito saimniecibas
resursu ienesigumu nosaka raziba, cenas, uzpémuma struktiira un
darbaspéka nepieciesamiba, ka ari saimniecibas liclums, augsnes kvalitate
un izveletas razosanas nozares.

Savukart biologiskas saimniecibas relativo pelnpas Iimeni attieciba pret
konvencionalo ietekme tadi faktori ka vides apstakli, tirgus pieejamiba,
iespgja palielinat saimniecibas lielumu, izejvielu un materialu izmaksas un
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maksajumi par biologiskas razoSanas sertifikaciju. (Offermann, Nieberg,

2000)

Planojot biologiskas lauksaimniecibas ienesigumu, aprékinos jaieverte
arl parejas periods uz biologisko lauksaimniecibu, jo parasti Saja laika
samazinas raZziba, par sarazoto produkciju nevar sanemt augstaku cenu,
javeic ieguldijumi un jaapgist jaunas zinasanas.

Attieciba uz biologisko saimniecibu ekonomiskajiem raditajiem,
salidzinot ar konvencionalo lauksaimniecibu, visparinamas $adas atzinas
(Lampkin, Padel, 1994):

e absoliitas razas ir zemakas, bet razibas relativie raditaji varié atkariba no
saimniecibas tipa un iepriek$gjas konvencionalas sisteémas intensitates;

e mainigas izmaksas ir zemakas (tiesi uz sintetisko agrokimikaliju r&kina);

e pelpas norma ir Ilidziga vai augstdka, ja par produkciju var iegtt
augstaku cenu neka par konvencionalo, bet pretgja gadijuma zemaka,
turklat ienesigums biitu janosaka visas saimniecibas sistémas konteksta;

e darbaspéka nepiecieSamiba ir augstaka, bet ta vairak saistita nevis ar to,
ka palielinas darbaspeka nepieciesamiba noteikta kultirauga vai
lopkopibas nozarg, bet gan ar to, ka saimnieciba palielinas darbibas
veidu skaits, ka arT biezi vien tiek uzsaktas marketinga un parstrades
aktivitates;

o fiksetas izmaksas kopuma biologiskaja un konvencionalaja sistéma ir
lidzigas;

e paaugstinatas cenas noteikSana produkcijai ir nepiecieSama, lai
kompensétu produkcijas apjomu samazinasanos un darbaspéka
nepiecieSamibas paaugstinasanos, saglabajot lidzvertigus saimniecibas
ienémumus;

e pétijumu par riskiem biologiskaja lauksaimnieciba ir maz, bet dazi
pétijumi atklaj, ka saimnickoSanas dazadoSana samazina ekonomiskos
riskus, bet citi p&tijjumi nosaka, ka tie palielinas, jo daudz mainigakas ir
kultiiraugu raZibas.

3.4. Biologiskas lauksaimniecibas tirgus vide un konjunktiira

Lai raksturotu stavokli biologiskas lauksaimniecibas precu tirgd,
2003.gada un 2009.gada tika veikti biologiskas lauksaimniecibas
konjunktiiras apsekojumi.

Aptaujas anketas tika izplatitas Latvijas Biologiskas lauksaimniecibas
asociacijas biedriem, 2003.gada no 550 biologiskajam saimniecibam
ieglistot aptaujas datus no 158 saimniecibam jeb no 28 % saimniecibu un
2009.gada no aptuveni 4056 saimniecibam iegiistot aptaujas datus no 206
saimniecibam jeb no 5 % saimniecibu.
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Nozimigakas biologiskas lauksaimniecibas

tirgus

konjunkttiru

raksturojosas pazimes 2003.gada apkopotas 4.tabula. Savukart 2009.gada

konjunktiiras apsekojuma rezultati apkopoti 5.tabula.

Biologisko saimniecibu galvenie razZo$anas konjunktiiras

raditaji 2003.gada

4 tabula

Respondentu atbilzu .
o _ sadalfjums, % KOEIJ -
= Pazimes ktiiras
Z Pozi- [ Neit- [Nega- | g,
tiva rala tiva
1. |Zemes platibas pietickamiba 1 62 36 -35
2. |Paredzamas zemes platibas izmainas 40 58 2 38
nakamaja gada
3. | RaZotas produkcijas apjoms 64 28 8 56
salidzindjuma ar iepriek$gjo gadu
4. | Saimniecibas patreizgjais finansialais 1 72 27 -26
stavoklis
5. | Paredzamais saimniecibas finansialais 49 46 5 44
stavoklis nakamaja gada
6. | Saimniecibas iesp&ja nomaksat paradus, 45 36 7 38
jatadiir*
7. | Paredzamas kapitalieguldijumu apjoma 63 33 4 59
izmainas nakamaja gada
8. | Vispargjais saimniecibas ekonomiskais 48 42 10 38
stavoklis pasreiz
9. | Vispargjais saimniecibas ekonomiskais 58 36 6 52
stavoklis péc viena gada
Saimniecibu konjunktiiras konfidences X X X 22
raditajs**
* Atbildes sniedza tikai tas saimniecibas, kuram bija paradi
ok Konfidences raditaju aprékina ka atbilzu saldo vidgjo lielumu no trim

jautajumiem — Nr.1, Nr.3 un Nr.5 (LR CSP metodika)

Avots: autores veidots pamatojoties uz 2003.gada aptaujas datiem

Konjunktiiras apsekojuma raditaji norada tos saimnieciskds darbibas
aspektus, kurus biologisko saimniecibu vaditdji veért€ pozitivi un kurus

negativi.

Ka redzams 5.tabula, tad 2009.gada, salidzinot ar 2003.gadu, 21 %
biologisko lauksaimnieku zemes platibas vértéja ka nepietickamas un
mazaks ir ar to saimniecibu ipatsvars (13 %), kuras plano paplasinat zemes

platibas 2010.gada.
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Taja pat laika batiski palielingjies to saimniecibu skaits, kuras
apsaimniekotas platibas uzskata par pietickamam un neplano paplaSinat
saimniecibu zemes platibas, un pavisam nedaudz palielinajies (par 3 %,
salidzinot ar 2003.g.) to saimniecibu Ipatsvars, kuras plano sasaurinat
biologisko razoSanu. Tatad 2010.gada, ja krasi nemainisies kads no tirgus
vides apstakliem, biologiskas lauksaimniecibas platibas Latvija paliks
ieprieksgjo gadu Itment.

5.tabula
Biologisko saimniecibu galvenie razZoSanas konjunktiiras
raditaji 2009.gada
Respondentu atbilzu .

i _ sadaltjums, % Konjun-
g Pazimes ’ ktiiras
z Pozi- | Neit- | Nega- | .14,

tiva rala tiva
1. Zemes platibas pietieckamiba 1 77 21 -20
2 Paredzamas  zemes  platibas 13 82 5 8
izmainas nakamaja gada
3. | Razotas produkcijas apjoms 41 42 17 24
salidzinajuma ar iepriek$gjo gadu
4. | Saimniecibas patreiz&jais finansialais 3 69 28 -25
stavoklis
5. | Paredzamais saimniecibas finansialais 20 56 24 -4
stavoklis nakamaja gada
6. | Saimniecibas iesp&ja nomaksat paradus, 24 52 24 0
jatadiir *
7. | Paredzamas kapitalieguldijumu apjoma 39 51 10 30
izmainas nakamaja gada
8. | Vispargjais saimniecibas ekonomiskais 14 44 42 -28
stavoklis pasreiz
9. | Vispargjais saimniecibas ekonomiskais 23 50 27 -4
stavoklis pec viena gada
Saimniecibu konjunktiiras konfidences X X X 0
raditajs**
* Atbildes sniedza tikai tas saimniecibas, kuram bija paradi
*x Konfidences raditaju aprékina ka atbilzu saldo vidgjo lielumu no trim

jautajumiem — Nr.1, Nr.3 un Nr.5 (LR CSP metodika)
Avots: autores veidots pamatojoties uz 2009.gada aptaujas datiem

Konjunktiiras raditaji atklaj arm to, ka 2009.gada, salidzinot ar

2008.gadu, daudz vairak bija to saimniecibu, kuru razoSanas apjomi bija
palielinajusies, tomer palielin3jies arT to saimniecibu TIpatsvars, kuru
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razoSanas apjomi samazinds. IpaSu uzmanibu japiever§ saimniecibu
finansialajam stavoklim, jo, lai gan paSreiz€jo finansidlo stavokli divas
treSdalas vérté ka apmierinoSu un viena treSdala ka neapmierinosu,
negativas izmainas redzamas 2010.gada finansiala stavokla prognozgs:
ceturtdala no visam apsekotajam biologiskajam saimniecibam uzskata, ka
2010.gada pasliktinasies to finansialais stavoklis un ceturtdala no
saimniecibam, kuram jau ir izveidojuSies paradi, uzskata, ka Sos paradus
nebis spgjigas atdot.

Uzmanibu piesaista arT saimniecibu kopgjas ekonomiskas situacijas
vertgjums 2009.gada, kuru gandriz puse no saimniecibam uzskata par
neapmierinosu, kaut arT nako$a gada skatfjuma negativa vertéjuma Ipatsvars
samazinas.

Tomér, neskatoties uz  paSreiz€§jam finansialam  gratibam,
kapitalieguldijumus razosana 2010.gada saimniecibas neplano samazinat,
tieSi otradi — 51 % jeb vairak k@ puse saimniecibu kapitalieguldijumus
saglabas ieprieksgja limeni un 39 % saimniecibu tos pat palielinas.

Lauksaimnieciskas  razoSanas  konjunktiras raditaji  sintez&jas
konfidences raditaja (skat. 4. un S5.tab.), kas raksturo tirgus situaciju
konkréta laika momenta, un kura vienlaikus ievértétas izmainas
salidzinajuma ar iepriek$€jo periodu un paredzamas izmainas nakotné.
Biologiskas lauksaimniecibas konfidences raditajs 2003.gada sastadija
»1T227" procentpunktus, tomér pasaules finansu krizes rezultata tas
pasliktingjies un 2009.gada biologiskas lauksaimniecibas konfidences
raditajs veidoja tikai ,,0” procentpunktu.

4. BIOLOGISKAS LAUKSAIMNIECIBAS PRECU
KONKURETSPEJA TIRGU

Nodalu veido 31 lapas, 5 tabulas un 8 atteli.

4.1. Biologiskas lauksaimniecibas konkurences prieksrocibu
veidoSanas un konkurétspéjas priek$nosacijumi

Konkurences priekSrociba ir atSkiriba starp uznémumiem jebkura
salidzinama dimensija, kas Jauj vienam uznémumam konkurgét labak neka
pargjiem. (Illopmep, 20006)

Nozimigakie darbi jaunas domingjosas marketinga logikas attistiba ir
S.D.Hanta (S.D.Hunt) un R.M.Morgana (R.M.Morgan) darbi (1995, 1996,
1997) par resursu prieksrocibu (R-A, no anglu val. — resource advantage)
teoriju.

Saskana ar resursu priekSrocibu teoriju, konkurences prieksrocibas
veidojas no organizacijas priekSrocibam resursu zina. R-A definé resursus
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ka materialas vai nematerialas vienibas, kas ir pieejamas uzn€mumam un
kas lauj tam efektivi razot un piedavat tirgl to, kas ir vértiba kadam no
tirgus segmentiem. R-A teorija par resursiem uzskata finanses, materialas
vertibas, tiesisko nodroSinajumu, cilvékresursus, organizatoriskos
elementus, informaciju un attiecibas. PaSas par sevi uz resursu
priekSrocibam balstitas konkurences pozicijas nav stabilas. Konkurences
priekSrocibu pozicijas var tikt saglabatas, ja uzp€mums tas balsta uz
resursiem, kurus ir griiti atdarinat vai iegiit. (Ondersteijn, Wijnands, Huirne,

Kooten, 2006)

Sakotngji konkuretsp&ju skaidroja ar faktoriem, kas noteica vienas
saimnieciskas vienibas neveiksmi un otras veiksmi (no anglu val. — ,,win-
loose”). Miisdienas tiek apstrideéta nepiecieSamiba konkurences cina
izkonkurgt otru, bet gan katrai saimnieciskai vienibai izmantot savas stipras
puses un sadarboties ar citiem, lai sasniegtu savus mérkus (no anglu val. —
~win-win”). V@l vairak, uzn@mumu starptautiska marketinga pieredze
liecina, ka uzp@mumu finansialie raditaji paaugstinds, ja tie veido
sadarbibas attiecibas ar konkurgjoSiem uzpnémumiem, nevis t&ré resursus
cinoties ar konkurentiem par labakam tirgus pozicijam. (Latvijas
ekonomikas konkurétspeja un investiciju nozime tas veicinasana, 2009,
Tonybrosa, 2008)

Konkurétspgjas pétijumi tiek plasi istenoti, tom&r nav vienas noteiktas
pieejas konkurétsp&jas merisanai — raditaju klasts un analizes metodes ir
visnota] daudzveidigas.

Biologiskas lauksaimniecibas pre¢u konkurétsp&jas analizei promocijas
darba ietvaros veikti $adi petfjumi:

e apzinata biologiskas lauksaimniecibas tirgus konjunktiira (konkurences
vide);

o izanalizg&ti tirgli pastavosie konkurences speki (konkurences vide);

e noteikts biologiskas lauksaimniecibas preCu tirgus attistibas Iimenis
(nozares pievilciba uznémejdarbibas attistiSanai);

e raksturotas piemérotakas strat€giskas nostadnes biologisko uznémumu
konkurencé ar konvencionalo lauksaimniecibas precu piedavatajiem
(konkurences prieksrocibas uznpémumu limeni);

e izpetiti preCu vertibas veidoSanas procesa posmi (konkurences
prieksrocibas uzp€mumu un nozares Itment);

e apzinati biologiskas lauksaimniecibas klastera izveides
prieksnosactjumus (konkurences priekSrocibu potencials uzp€mumu un
nozares [imeni);

e izpétiti biologiskas lauksaimniecibas predu tirgus attistibu veicino$ie
tirgus vides faktori (nozares pievilciba un uznp€mumu konkur&tsp&jas
priek$nosacijumi nakotng).
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4.2. Konkurences spéku ietekme un konkurences stratégija
biologiskas lauksaimniecibas precu tirgii

Konkurence noteikta precu tirgli veidojas no pieciem galvenajiem
konkurences spékiem - konkurences intensitate nozares ietvaros, patérétaju
tirgus vara, aizvietojoso produktu speks, piegadataju tirgus vara un
potencialo jaunienacgju draudi (skat.7.att.).

So speku mijiedarbiba nosaka potencialo ienesigumu noteikta nozaré vai
precu tirgl, kuru méra ka atdevi no ieguldita kapitala. Novertgjot
konkurences spékus konkréta nozar€ vai tirgii, var spriest par potencialo
ienesigumu nozar€, ka art par tas konkurétsp&ju. (Illopmep, 2006, Forands,
2009)

Potencialie
jaunienacgji
tirgl —
ierobezo
sertifikacija

Piegadataji - Konkurences PatErétaji — labi
savstarpgja intensitate starp parzina lauksaim-
maiga, maz biologiskas nieciskas
spec_1a11zetu lauksaimniecibas razo$anas procesu
uznémumu uzpémumiem

AizvietojoSie
produkti —
konvencionalie
produkti

Avots: autores veidots pec Porter, 1980; Ilopmep, 2006, Forands 2009

7.att. Biologiskas lauksaimniecibas precu tirgus konkurences speki

Biologiskaja lauksaimnieciba Latvija nepastav intensiva razotaju
savstarpéja konkurence. Vairak ta izpauzas tadu lauksaimniecibas
produktu piedavajuma, kuriem ir izteikti sezonals piedavajums un Tss
produkcijas realizacijas laiks. Latvija biologisko saimniecibu vidd
konkurence ir minimala - dazkart griitibas realiz&t produkciju ir kazkopjiem
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(vairak gan ierobezota mérka tirgus pieprasijuma d€l) un darzenu
audzetajiem.

Tomér tirgus vidé pastav apstakli, kas var paaugstinat biologisko
saimniecibu savstarp&jo konkurenci:
® razotdjiem maz iesp&ju diferencét produkciju;
® augstas izieSanas barjeras (ITgumsaistibu piecu gadu periods kops

platibas atbalsta maksajumu sanemsanas sakuma);
® iedzivotaju pirktspEjas samazinasanas;
® biologiskas lauksaimniecibas tirgus stagnacija.

Ta ka Latvijas tirgl biologiskie produkti tiek piedavati svaigi vai
minimali parstradati, tad paterétajiem viegli veikt to salidzinasanu gan starp
biologiskiem, gan ar konvencionalajiem raZzojumiem. Galvenais uzdevums
patérétaju spéeka ictekmes samazinasanai uz biologiskajiem uznémumiem
ir biologisko produktu poziciong$ana attieciba pret konvencionalajiem
produktiem.

Latvijas iedzivotajiem ka biologiskas preces aizvietojosi produkti plasi
pieejami konvencionalas lauksaimniecibas produkti, kas ietekm& cenu
limeni arT biologiskas lauksaimniecibas produktiem. Par nozimigako
aizvietojoSo preu grupu biologiskajiem produktiem uzskatama nacionalas
kvalitates shémas preces, markétas ar noradi ,,Kvalitativs produkts”.

Biologiskaja lauksaimnieciba piegadataju spéeks var izpausties, slédzot
darfjumus par s€klas materialu, augsnes ielaboSanas Iidzeklu, augu
aizsardzibas lidzeklu, lopbaribas, lopbaribas piedevu un lopbaribas
sagatavoSanai izmantojamo lidzeklu piegadém. Min&to precu piegadataji
vairuma gadijumu ir specializéti un vairak koncentréti uznémumi neka
biologiskas saimniecibas, tapéc tie atrodas izdevigakas cenu noteik$anas
pozicijas. Ta ka 2009.gada konjunktiiras apsekojums uzrada, ka tikai 5 %
biologisko saimniecibu saskaras ar gratibam biologiski audzétas seklas,
pavairojama vai stadama materiala iegad€, dzivnieku iegade ganampulka
atjaunoSanai un razoSanas paligmaterialu iegadg, tad jasecina, ka paslaik
piegadataju speks biologiskas lauksaimniecibas pre€u tirgh ir neitrals.

Savukart, jaunu biologisko uznémumu izveide Latvija joprojam ir
velama razoSanas jaudu palielinaSanai, kas veicinatu kritiskds masas
sasniegSanu nozares industrializacijas veicinasanai. Nebiitu vélama arvalstu
biologiskas lauksaimniecibas uznémumu darbibas paplasinasanas Latvijas
lauksaimniecibas precu tirgi.

Kopuma lauksaimnieciba ir nozare, kura pastav maz iesp&ju radit
unikalu vértibu. Biologisko produktu tirgus pievilcibu raZotajiem nosaka
tirgus iecjas barjeras, kas lauj diferencét preces ka atSkirigu un ipasu
piedavajumu, noteikt paaugstinatu cenu salidzinajuma ar konvencionalajiem
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produktiem, giit augstaku pelpu un akcionariem — augstaku atdevi no
ieguldita kapitala. Fokus€$anas strat€gija piemérotaka tiem uzpémumiem,
kuri veic tie$as piegades, darbojas vides veselibas saimniecibu tikla,
apkalpo budzeta organizaciju klientus vai darbojas sabiedriskas €dinasanas
sektora. Ka viens no pievilcigakajiem biologisko uzpémumu fokusé$anas
tirgiem ir biologisko produktu piedavajums bérniem, jo tas ir viens no
visstraujak augoSajiem biologisko produktu tirgus segmentiem pasaulg.
FokusgSanas strat€gija bus piemérota arl nelieliem uzp€mumiem, kuri
nevélas vai nespgj palielinat razoSanas apjomus, bet gan pilnveido savu
profesionalo sniegumu tirgd.

4.3. Biologiskas lauksaimniecibas precu tirgus attistibas Iimenis
un konkurences speku samers

Nozares tirgus struktira ir mainiga laika un uzpémuma stratégijas
formulésana janem vera nozares attistibas lIimenis. Katra attistibas pakapé
izmainas konkurences speéku samérs, un jaformulé tam atbilsto$as nozares
vai uznémuma attistibas stratégijas. Nozares attistibas ITmenis nosaka ari
tirgus pievilcibu un lidz ar to — izmainas kapitala ieguldijumos. (Porter,
1980)

Pamatojoties uz biologiskas lauksaimniecibas 2009.gada konjunktiiras
apsekojuma rezultatiem un M.Portera (M.Porter) definétajam nozares
dzives cikla pazimém noteikta pasreizgja biologiskas lauksaimniecibas
tirgus attistibas stadija Latvija.

Biologiskas lauksaimniecibas pre¢u tirgu raksturojo$as pazimes liecina,
ka biologiska lauksaimnieciba pa$laik atrodas parejas posma no augsanas uz
brieduma stadiju, kas norada uz sagaidamam butiskam izmainam
konkurences speku ietekmé. Salidzinot tirgus attistiba dzives cikla likni ar
biologiskas lauksaimniecibas apsaimniekoto platibu dinamiku, biologiskas
razoSanas attistiba jau kop$s 2006.gada novérojami stabilizacijas procesi —
tatad biologiskas lauksaimniecibas tirgus saka stagnét jau straujas Latvijas
ekonomikas izaugsmes laika.

Biologiskas lauksaimniecibas preCu tirgus, nemainoties argjas vides
faktoriem, paslaik ir izsmélis attisttbas potencialu, un tikai valsts
iejaukSanas konkurences speku vadiSana, attieciba pret aizvietojoSiem
produktiem un paterétajiem, spés stabiliz€t un atjaunot biologiskas
lauksaimniecibas precu tirgus dzives cikla izaugsmi. Pretgja gadijuma
iesp&jama pat tirgus saSaurinasanas, lauksaimniekiem partraucot biologisko
saimniekoSanu p&c Iligumsaisttbu beigdm par atbalsta maksajumu
sanem$anu biologiskajai lauksaimniecibai, un atjaunot razotaju uzticibu
valsts politikai biis daudz sarezgitak neka to pasreiz uzturét nemainigu un
atbalstoSu.
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4.4. Vertibu kédes nozime konkurétspéjas prieksrocibu giisanai
biologiskas lauksaimniecibas precu tirgi

Agrobiznesam ir raksturigi darfjumi ar zema ienesiguma produktiem,
kur konkurences spéki balstas uz pievienotajai vertibai tuvam razoSanas
izmaksam, tad¢jadi veidojot loti niecigu pelpas normu. Vértibu kédes
analize agrobiznesa ir kluvusi par vértigu instrumentu, ar kuru var generét
konkurences prieksrocibas. (Bryceson, 2006)

Vertibu k&des analizi veic, sadalot vertibu radoSo procesu sastavdalas un
pec tam analizgjot katru vertibu k&€des posmu. Pamatdarbibas ir saistitas ar
preces razoSanu un piedavasanu tirgl, savukart atbalsta darbibas nodroSina
pamatdarbibu istenosanu (Caune, Dzedons, Pétersons, 2000).

Latvijas biologiskaja lauksaimnieciba ir vaji attistits ieejosas un izejosas
logistikas posms, atsevi§ki lauksaimniecibas produktu piedavataji veic
minimalus pasakumus marketinga joma un pagaidam tikai atseviSkos
gadijumos Iidz ar biologiskajiem produktiem tiek piedavati pakalpojumi
(pieméram, piegades majas, preces modificésana atbilstosi pirc€ju veélmeém
u.tml.). Nepietieko$i organizéts ir arTi biologiskai lauksaimniecibai
nepieciesamais atbalsta darbibu komplekss — zinatniski praktiskie petjjumi,
konsultacijas, tirgus informacijas pieejamiba.

Nozares ietvaros vertibu keédi var skatit ne tikai ka procesa elementus,
bet arT ka $aja procesa iesaistito uzn@mumu darbibas Itmeni kopgja precu
piegades kéde. Katrs uznémums poziciongjas noteikta Itmeni un pieder
vismaz vienai piegades k&dei, lai gan parasti sadarbojas ar vairakiem
piegadatajiem un starpniekiem vienlaicigi. Tadgjadi piegades ke&des
sniegumu ietekmé ne tikai citi attieciga limena tirgus dalibnieki, bet art ta
darfjumu partneri citos piegades k&des [imenos.

Globalizacijas ietekm& agrobizness kliist par arvien komplicetaku tirgus
sisttmu. Lauksaimniecibas produktu vertibas k&de apvienojas konkurgjosas
firmas, kuras var izmantot konkurences un sadarbibas iesp&jas vienlaikus.
Sadu attiecibu veidoSana praksé pierada, ka abi uzpémumi giist vairak
labumu no sadarbibas, nekda no neatkarigiem darfjumiem vai arl no
darfjumiem ar dazadiem partneriem. (Ondersteijn, Wijnands, Huirne,
Kooten, 2006) Bitiba ta ir uznpémumu paplaSinasanas partneribas cela,
koopergjoties, integréjoties vai veidojot klasterus.

Pamatojoties uz biologiskas lauksaimniecibas specialistu atzipam
(Bierande, Biimane, 2006, Skagale, 2008), sakotngji Latvijas biologiskaja
lauksaimnieciba uzsvars tika likts uz kvantitativas attistibas veicinasanu,
uzstadot par mérki biologiski apsaimniekoto zemes platibu un saimniecibu
skaita palielinaSanos. No 2008.gada, kad ES atbalsta maksajumu
sanemsanai ka kriterijs ir noteikts ari konkréts ien@mumu Itmenis no
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biologiskas produkcijas pardoSanas, tiek veicinata kvalitativa nozares
attistiba (saistita ar darba raZiguma paaugstinasanu).

Paslaik aktualitati uzpéméjdarbibas, inovaciju un regionu attistibas
veicinasanas politika iegiist klasteru attistibas veicinasana. Klasteri aptver
gan tos uznémumus, kas produkta vértibu kédes procesa Tisteno
pamatdarbibas, gan tos, kuri nodrosina atbalsta darbibas.

Latvijas biologiskaja lauksaimnieciba iesaistito tirgus dalibnieku
attiecibas noverojamas augosa klastera pazimes, kur klastera sadarbibas
veicinaSanas  neformalo lomu uzpémusies LBLA. Biologiskas
lauksaimniecibas klastera formala izveide ievérojami veicinatu pasreiz
neformalaja klasterT uzkrata sociala kapitala efektivu izmantoSanu kritiskas
masas sasniegSanai nozarg, kas, savukart, stimulétu dinamisku klastera
talako attistibu.

Pasreiz§jais uzdevums biutu nacionala biologiskas lauksaimniecibas
klastera izveidoSana, bet jau tuvakajos gados stratégiski vajadzetu planot
pievienosanos daudz spécigakajam Skandinavijas vai germanu valodas
valstu biologiskas lauksaimniecibas tirgus klasteriem.

Lidz ar biologiskas lauksaimniecibas klastera izveidi Latvija, tirgus
dalibnieku darbiba tiktu koordinéta péc iespEjas augstakas pievienotas
vertibas radisana ikviena vertibas k&édes procesa pamatdarbibu posma un
saskanotas darbibas vargtu Tstenot ar zinatnes, politikas un infrastruktiiras
atbalsta joma.

Klastera formalas izveides nepiecieSamibu nosaka ar1 paSreizgja
biologiskas lauksaimniecibas tirgus attistibas palénina$anas, nozarei ieejot
brieduma stadija. Saja stadija pieaug tirgus dalibnieku savstarpgja
konkurence, un klastera izveide mazinatu nevajadzigu uzpémumu
savstarpgjo konkurenci un veicinatu to sadarbibu kopigu mérku
sasniegSanai tirgd.

4.5. Biologiskas lauksaimniecibas precu tirgus
attistibas veicinasanas nostadnes

Lai izzinatu biologiskas lauksaimniecibas tirgus attistibas veicinasanas
iespgjas, autore izmantoja hierarhiju analizes metodi (4nalytic Hierarchy
Process), kas lauj sistematiz8t izp&tes gaitd ieglito informaciju ta, lai
noteiktu optimalako risinajumu uzstaditajam jautajumam.

Pamatojoties uz pétfjumos apzinatajiem biologiskas lauksaimniecibas
tirgus vidi ietekm&joSiem faktoriem, konkurences spékiem un produkta
vertibas veidoSanas k&des procesa posmiem, tika izveidots hierarhiju
analizes modelis, lai noteiktu, kuri no tirgus vidé pastavosiem faktoriem ir
visnozimigakie biologisko pre¢u tirgus attistibas veicinasanai un tiesi kura
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vertibas k&des pamatdarbibu posma stimulé$ana var atstat vislielako efektu
uz biologiskas lauksaimniecibas precu tirgus attistibu.

Par hierarhiju analizes metodes algoritma augstako mérki tika izvElSts
,,Biologiskas lauksaimniecibas pre¢u tirgus attisttba” (1.limenis), kura
novértésana balstas uz PEST analizes kritériju grupam (2.1imenis):

e politiskie kriteriji,

o ckonomiskie kritériji,
e socialie kriteriji,

o tehnologiskie kritériji.

Tresaja liment tika ietverti biologiskas lauksaimniecibas tirgus attistibai
nozimigakie vertibu k&des posma vert€Sanas kriteriji. Ceturtaja (zemakaja)
Iiment — vertibu k&des procesa pamatdarbibu posmi konkur&tspgjas
prieksrocibu giisanai.

Biitiba biologiskas lauksaimniecibas pre€u tirgus veicinasanas izpeté
integrétas tris metodes - AHP, PEST un vértibu kédes analize.

Ekspertu sastavu veidoja:

e LLU profesore, agronomijas zinatnu doktore, ilggadéja LBLA
prezidente;

e divas LR ZM biologiskas lauksaimniecibas politikas veido$ana
stradajosas amatpersonas;

e LR ZM lauksaimniecibas politikas Tstenosana stradajosa amatpersona;

e Latvijas biologiskas lauksaimniecibas raZotajus parstavosas biedribas
vados$a amatpersona;

e Dbiologisko produktu vairumtirdzniecibas uznémuma vaditaja;

¢ biologisko produktu mazumtirdzniecibas uznémuma vaditajs;

e LLU doktorante — promocijas darba autore.

Aplikojot variantu vert€sanas Kritériju grupu prioritaSu vektora
koordinates, redzams, par cik nozimigam §is kritériju grupas uzskata
eksperti biologiskas lauksaimniecibas precu tirgus attistibai. (skat. 8.att.)

Eksperti diezgan vienpratigi uzskata, ka vislielaka nozime biologiskas
lauksaimniecibas tirgus attistiba ir ekonomisko kritériju grupai (0.349),
zemak eksperti vert€ politisko faktoru nozimi biologisko produktu tirgus
attistiba (0.276), bet daudz zemaka ietekme uz biologisko produktu tirgus
attistibu ekspertu skatijuma ir tehnologiskajiem (0.177) un socialajiem
faktoriem (0.102) (skat. 8.att.). Ja par visaugstak novérteto krit€riju grupu —
ekonomiskajiem faktoriem ekspertu viedoklis bijis diezgan lidzigs
(variacijas koeficients 27 %), tad par par&jo krit€riju grupam ekspertu
viedoklis dalijies: politisko faktoru grupa amplitida starp minimalo un
maksimalo prioritates vektora koordinati bija 64 %, tehnologisko faktoru
grupa — 71 %, bet vislielakas atskiribas ekspertu vert€juma uzradija socialo
faktoru grupa, kura variacijas koeficients uzradija 94 % amplittidu.
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8.att. Ekspertu kriteriju grupu novertejums

Politisko kritériju grupa eckspertu augstako nozimibu ieguvusi
nepiecieSamiba pazeminat PVN likmi biologiski raZotiem produktiem
(0.22) un organizet biologisko produktu valsts iepirkumu (0.17).

Ekonomisko kritériju grupa par vissvarigakajiem pasakumiem
eksperti uzskata atbalstu biologiskas lauksaimniecibas klastera veidoSanai
(0.22), ka nakoSos svarigakos pasakumus uzskatot nepiecieSamibu
biologiskajai lauksaimniecibai saglabat augstaku atbalsta intensitati ka
konvencionalajai lauksaimniecibai (0.19), atbalstit raZotaju kooperé$anos
(0.18) un atvieglot kreditéSanas nosacijumus ieguldijjumiem biologiskaja
lauksaimnieciba (0.17).

Socialo kritériju grupa eksperti parliecino$i norada, ka vissvarigak ir
stenot izglitojoSu marketinga komunikaciju par biologiskajiem produktiem
(0.42), ka nakoSo svarigako noradot nepiecieSamibu sabiedriba popularizet
vidi saudzgjosu dzivesveidu (0.30).

Tehnologisko kritériju grupa eksperti par vissvarigakajiem uzskata
nepiecieSamibu palielinat tirdzniecibas vietu skaitu (0.23), paplasinat
biologisko produktu sortimentu (0.23), ka arT nodro$inat stingraku GMO
izplatibas kontroli (0.22).

Péc tam, kad bija savstarpgji izvertéti krit€riji, eksperti izverteja
4.Iimena alternativos variantus ar katru no 23 krit€rijiem, rezultata noradot
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to preCu vertibas veidoSanas posmu, kur§ paslaik ir vissvarigakais
biologiskas lauksaimniecibas tirgus attistibai.

Ka redzams 9.attéla, biologisko produktu vértibas kédes posmu
novértéjuma augstako nozimibu ir ieguvusi nepiecieSamiba palielinat
razosanas apjomus (0.193), un par So variantu ekspertu viedoklis bijis
diezgan Iidzigs (variacijas koeficients 33 %), péc kura nakosais svarigakais
vertibu kédes posms ir marketinga komunikacijas Tstenosana (0.170,
atbildes vari€ 38 % robezas).

0.350
.2/
0.300 0.296
0.278
» 0.253
Q
5 0250 T
i=]
g
=}
<) 1 0.198 0.198
= 0.200 T 0-193
g 0.165 0.170
Z T 0.174 0.153
Z 0150
s 0.119
.g 0.129 0.103
‘5 0.100 1
0.087 0.091 0.083
0.050 T 0.047 0.054
0.000 - f f f | .
leejosas RazoSanas Izejosas Parstrades Marketinga ~ Eksporta tirgu
logistikas palielinaSana logistikas attistiSana  komunikacija attistiSana
attistiSana attistiSana
A maksimala vértiba W minimala vértiba ® vidgjais aritmétiskais

Avots: autores veidots péc ekspertu vertejumu rezultatiem, 2009

9.att. Ekspertu vertibu kédes procesa posmu kopéjais novertejums
péc visiem kriterijiem

Par vienlidz svarigu marketinga aktivitatétm eksperti atzist
nepiecieSamibu attistit parstradi (0.165, variacijas koeficients 13 %), tikai
nedaudz zemaka nozimiba ekspertu skatfjuma ir nepiecieSamibai attistit
izejoSo logistiku (0.153, variacijas koeficients 22 %). Savukart ieejosas
logistikas veicinaSana (0.119, variacijas koeficients 44 %) un eksporta tirgu
attistiSana (0.103, variacijas koeficients 58 %) ekspertu skatfjuma paslaik ir
mazak svarigie vertibas veidoSanas k&des posmi  biologiskas
lauksaimniecibas tirgus attistibai.

62



Kopuma hierarhiju analizes metode sniedz parliecino$u atbildi, ka
paslaik  biologiskas lauksaimniecibas pre¢u attistibas veicinasanai
nozimigakie pasakumi veicami raZoSanas apjomu palielinaSana un
integrétas marketinga komunikacijas pasakumu Tstenos$ana, ka ari parstrades
un izejosas logistikas attistibas veicinasana.

GALVENIE SECINAJUMI

1. Lai objektivi varétu novertét un salidzinat lauksaimniecibas p&tijumu
rezultatus, zinatniska izp&te javeic gan no vides, gan sociala un
ekonomiska aspekta. Zinatnisko pétijumu projektu stenosana jaietver
Kioto protokola ietvaros izmantota zelta standarta krit€riji p&tamo
procesu un rezultatu iectekmes ilgtsp&jas novertéSanai. Biologiskas
lauksaimniecibas zinatniskie p&tijumi javeic, istenojot integrétus dazadu
zinatnu nozaru p&tijumus.

2. Lauksaimnieciskas darbibas dazadoSana, ka ari daudznozaru raZzoSanas
koncepcija biologiskaja lauksaimnieciba, nodroSina priekSrocibas
konkurencé ar zemo cenu vienveidigo importéto lauksaimniecibas
produkciju. Lauku saimniecibu konkurétsp&jas paaugstinasanos var
panakt, veidojot saskanotu tradicionalo, izplatito, ka arT netradicionalo
un mazizplatito nozaru kompleksu. Tehnologisko inovaciju un
globalizacijas apstaklos lauku saimniecibas konkurétspgju var
paaugstinat, integréjot lauksaimniecibu ar citam tautsaimniecibas
nozarém, kuras ekonomiskas nozimibas zina var parsniegt ieguvumus no
lauksaimnieciskas razosanas.

3. Lauksaimnieciskaja razoSana videi novérstais kait€jums ir sabiedribas
ieguvums, kuru janoveérte naudas izteiksmé un jaietver finansiala
atbalsta aprékinu metodika lauksaimniecibas produkcijas razotajiem.
Atbalsta maksajumi biologiskajiem uzpémumiem japalielina tada
apméra, kada tiek ieckonométi lidzekli preventivai vides degradacijas,
socialo un ekonomisko problému atrisinasanai.

4. Japanak plasaka socialo grupu iesaiste biologiskas lauksaimniecibas
ideju atbalstiSana, jo ta var panakt lielaku ietekmi uz politiskajiem
lémumiem, ka rezultata sanemt ari lielaku politisko atbalstu biologiskas
lauksaimniecibas attistibai.

5. Sadardzinoties biologiskajiem produktiem partikas piegades k&dg, tie
kliist cenas zina mazak pieejami plasam paterétaju lokam, kas ir pretruna
ar biologiskas lauksaimniecibas koncepciju. Savukart, cenu
pazemina$anas nostada ekonomiski neizdeviga situacija biologiskas
produkcijas razotajus. Tape&c nozares institucionalaja Itmeni janosaka
tads finansialais atbalsts, kas pilniba kompensétu ar biologisko
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saimniekosanu saistitas papildus izmaksas piegades k&dé un veicinatu
samériga cenas sadardzinajuma veido$anos biologiskajiem produktiem.

6. Biologiskaja lopkopiba tiek iegita lidziga atdeve no iegulditajiem
resursiem ka konvencionalaja lauksaimnieciba, bet netiek ievertéts tas,
ka lopkopiba kopuma patéré vairak dabas resursu, jo sakotngji ir jaiegiist
augkopibas produkcija lopbaribai. Tapéc parejai uz biologisko
augkopibu ir nepiecieSsams lielaks finansialais atbalsts neka lopkopibai,
jo sabiedribas kop&jo intereSu zina javeicina augkopibas attistiba. Ja
finansiala atbalsta rezultata augkopiba bils iesp&jams sasniegt augstakus
ienesiguma raditajus, lauksaimnieki reagés uz So tirgus stimulu,
palielinot augkopibas produkcijas razoSanas apmérus. Vienlaikus javeic
izskaidrojoSais darbs paterétaju vida par nepiecieSamibu palielinat augu
izcelsmes produktu pat€rina proporciju ikdienas uzturd un ta nozimibu
ilgtspgjiga attistiba.

7. RaZoSanas un piegades kédes sertifikacija un stingra biologisko precu
kontrole biitiski paaugstina precu vertibu patérétaju uztveré un nodrosina
to lojalitati. Tapec jaierobezo lielraZotaju, parstrades un tirdzniecibas
uznémumu tirgus vara, kas versta uz biologisko pre¢u tirgus tiesiska
reguléjuma liberalizaciju, jo sabiedribas palausanas uz biologiskas
lauksaimniecibas principiem ir biologiskas lauksaimniecibas precu
tirgus pamatvertiba un konkurences prieksrocibu  veidoSanas
priek$nosacTjums.

8. Latvija biologiskas lauksaimniecibas pre¢u piegades k&dém raksturiga
zema efektivitate, jo tirgd nonak Saurs biologisko preCu sortiments ar
izteikti sezonalu piedavajumu un zemu pievienoto vertibu, kuru parsvara
realiz€ pasi lauksaimniecibas produkcijas razotaji. Tas ir arT viens no
galvenajiem iemesliem vietgjo biologisko produktu dazkart neadekvati
augstajam cenu sadardzinajumam.

9. Latvija biologiskas lauksaimniecibas agrobiznesa attistibas pakapé tirgus
vara koncentrjas patérétaju — pieprasijuma pusg, nevis fragmentétaja un
nelielu tirgus dalu parstavosaja biologiskas lauksaimniecibas raZotaju,
parstradataju un tirgotaju — piedavajuma pus€. Tapéc kooperacija ietver
tirgus izaugsmes potencialu ne tikai no piegades k&des dalibnieku
rosinatas kopdarbibas, bet v&l lielaka méra no teritoriali vairak
koncentréto paterétaju kooperacijas. Paterétaju kooperacijai kopigu
intereSu realiz€Sanai labvéligus nosacljumus paslaik veido ar7 ieilgust
ekonomiska lejupslide valst.

10.Lai attistitu biologisko precu iek$gjo tirgu un spétu apgit ari eksporta
tirgu potencialu, partikas aprit€ iesaistitiem tirgus dalibniekiem
janodroSina pieejamiba regulari atjaunotai informacijai par tirgus
pieprasijuma un cenu tendence€m gan Latvijas, gan argjos tirgos.
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Diemzgl biologiskaja sisttma nav pieejama tada pasa limepa un
kvalitates informacija ka konvencionalaja lauksaimnieciba ne tikai
Latvija, bet arT citur pasaulé, kas apgritina biologisko uzpémumu
saimniecisko lémumu pienemsanu un kavé biologiskas lauksaimniecibas
sistémas un tirgus attistibu kopuma.

11.Biologiskas lauksaimniecibas precu tirgli valsts ietekme biitu velama
stenojot biologiskajai razo$anai labveligu fiskalo politiku, veicot valsts
pastutijumu starpdisciplinariem zinatniskiem pétjjumiem un palielinot
dotacijas tirgus veicinaSanas pasakumiem, ka arT saglabajot stabilitati un
konsekvenci politiskajos lemumos.

12.Kapitala atdeves raditajus biologiskaja lauksaimnieciba galvenokart
nosaka tadi tirgus vides faktori, ka cenu sadardzinajums par
konvencionalajiem produktiem, valsts finansiala atbalsta Iimenis,
saimniecibas atraSanas vieta, klimats, razoSanas struktiira un intensitate.

13.Picaugosais biologiskas lauksaimniecibas produktu piedavajums
Latvijas tirgii, saglabgjoties valsts atbalstam, sniedz iesp&ju pilnveidot
marketinga aktivitates un paaugstinat precu veértibu to piegades k&de,
tadejadi laujot saglabat biologisko produktu tirgus pozicijas un cenu
parsvaru par konvencionalajiem produktiem.

14.Risinot jautagjumu par biologiskas lauksaimniecibas tirgus attistibai
nozimigako vertibas k&des posmu, teorétiska izpSte un ekspertu
novért&jums apliecina, ka nepiecieSams veicinat kompleksu biologisko
produktu piegades kedes attistibu: Iidz ar razoSanas stimuléSanu,
paaugstinat biologisko pre¢u atpazistamibu, lidztekus attistot parstradi
un izejoso logistiku.

PROBLEMAS UN TO RISINAJUMI

Pirma probléema. Agraraja ekonomika parsvara tiek pétiti atsevisku
norobezotu ekonomisko sistému elementi, neieveértgjot to ietekmi uz citam
dabas un socialam sistemam.

Risinajumi

1. Globalas ekonomikas un konkrétas tautsaimniecibas ieguvumi un
zaudejumi lauksaimnieciba janoverteé produkcijas aprites cikla
kopuma.

2. Zinatniskajam institicijam lauksaimniecibas pétfjumos javeic
integréta dabas, socialo un ekonomisko sist€mu izpéte, Istenojot
starpdisciplinarus zinatniskos pétfjumus socialo, humanitaro un
dabaszinatnu saskares joma.

Otra probléma. Ta ka biologiskas lauksaimniecibas koncepcija balstas uz
ilgtspgjigas tautsaimniecibas attistibas principiem un parprodukcijas
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pamatojoties uz sarazotas produkcijas apjomiem, bet ari uz vides un
socialiem ieguvumiem.
Risinajumi

1.

Sabiedribai ir jauznemas izmaksas par vides vértibu saglabasanu,
proporcionali novirzot valsts un pasSvaldibu budzeta Iidzeklus
biologiskas lauksaimniecibas attistibas veicinasanai dazadu
atbalsta programmu ietvaros.

Paaugstinats nodoklu slogs konvencionalai lauksaimniecibai
atbilsto$i tas ietekmei uz vidi un labveliga fiskala politika vidi
saudzgjosai ekonomiskai darbibai paaugstinatu biologiskas
lauksaimniecibas pievilcibu komercdarbibai.

LR normativajos aktos jaietver tadi ierobezojumi un stimuli, kuri
veicinatu sabiedribas prosocialu uzvedibu vides problému
risinaSana. LR Izglitibas un zinatnes ministrijai, Zemkopibas
ministrijai, Vides ministrijai un Veselibas ministrijai Tstenot
starpresoru izglitojosas programmas, lai paaugstinatu Latvijas
iedzivotaju informétibu par ilgtsp&jigas attistibas nosacijumiem,
mainitu to uzskatus par vides vértibam un uzvedibu ikdienas
paterina.

Tresa probléema. Samazinoties politiskajam un finansialajam atbalstam,
tiek kavéta biologiskas lauksaimniecibas attistiba un lidz ar to ari kopgja
tautsaimniecibas virziba uz ilgtspgjigu attistibu.

Risinajumi

1.

LR Zemkopibas ministrijai diskusijas ar socialiem partneriem
noskaidrot nevajadzigos birokratiskos SkerSlus un vienkarSot
biologiskas lauksaimniecibas administréSanas un kontroles kartibu.
Noslédzoties kartgjam agrovides atbalsta maksajumu periodam,
biitu jasniedz finansials un konsultativs atbalsts lauksaimniekiem
ieprieks€jo piecu gadu perioda izvert€Sanai un uznémégjdarbibas
stratégiskai planosanai nakoSo piecu gadu periodam.
Sadardzinoties biologiskajiem produktiem partikas k&dg, tie klust
mazak pieejami cenas zina plasam paterétaju lokam, tapéc nozares
institucionalaja limenT jauzrauga, lai biologiskas precu piegades
k&de papildus izmaksas tiktu samazinatas, ka ar1 pilniba dotetas
sertifikacijas izmaksas.

Ceturta probléma. Biologiskas lauksaimniecibas tirgus attistibu kavé
nepietieckama  statistiskas informacijas pieejamiba par biologiskas
lauksaimniecibas produkcijas razosanu, parstradi un tirdzniecibu.
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Risinajumi

1. LR Zemkopibas ministrijas parskatos kopsavilkumos publiskot
biologiskas lauksaimniecibas sertifikacijas institfciju ik gadu no
visam parejas perioda un sertificétam biologiskam saimniecibam
ieglitos datus par kultliraugu platibam, koprazam, lauksaimniecibas
dzivnieku produkciju, pardotas un saimnieciba izlietotas sarazotas
produkcijas daudzumu.

2. Valsts budzeta iespgju robezas LR Zemkopibas ministrijai
jaatjauno valsts pasttifjums LR Centralajai statistikas parvaldei
lauksaimniecibas konjunktiiras p&tfjumiem, apkopojot informaciju
ari par biologiskas lauksaimniecibas tirgus konjunktiru.

Piekta probléma. Biologisko saimniecibu teritoriala izklied&tiba ierobezo
razotaju iesp&jas kooperéties produkcijas noieta organizéSanai un
sadardzina tirgl pieejamo biologiskos produktu cenas.

Risinajumi

1. Latvijas Biologiskas lauksaimniecibas asociacijai, apzinot un
apvienojot biologiskas lauksaimniecibas pamatvértibam lojalus
tirdzniecibas uzpémumus un pircjus, uznpemties iniciativu
biologisko produktu patérétaju kooperativa veidosana.

2. Latvijas Biologiskas lauksaimniecibas asociacijai izstradat
nacionala biologiskas lauksaimniecibas klastera stratégiju, atbalstu
rodot LR Ekonomikas ministrijas parraudziba esoSaja valsts
iestade Latvijas Investiciju un attistibas agentira.

Sesta probléema. Biologiskas lauksaimniecibas produktu konkur&tsp&ju
mazina  sabiedribas  nepictickamas  zinaSanas par  biologiskas
lauksaimniecibas batibu un salidzino$i zema biologisko produktu
atpazistamiba.
Risinajumi
1. Latvijas Biologiskas lauksaimniecibas asociacijai jarod iespgja
piesaistit sabiedrisko un privato finans€jumu, lai turpinatu
regularas marketinga komunikacijas kampanas sabiedribas
inform&8anai par biologisko lauksaimniecibu un biologisko
produktu mark&umu.
2. Biologiskas lauksaimniecibas un biologisko produktu tirgus
veicinasanas pasakumu organizéSana aktivaka darbiba javeic LR
ZM padotiba esoSajam Latvijas Valsts agraras ekonomikas
institltam.
3. Biologisko produktu piegades kédes dalibniekiem - raZotajiem,
parstradatajiem, tirgotajiem, sabiedriskas €dinasanas uznémumiem

67



— aktivak piedalities tados biologiskas lauksaimniecibas
populariz€Sanas pasakumos, ka izstades, pavaru konkursi, pilsétu
svetki, izglitojosi pasakumi skolniekiem, ka arT uzpemties
iniciativu lidzigu pasakumu organizg$ana.

SLEDZIENI UN ATZINUMI

. Promocijas darba pé&tijumam noteiktic darba uzdevumi izpilditi, ta
merkis sasniegts un izvirzita hipot€ze ir pieradita.

. Pétfjuma uzdevumu risina$anai izmantotas atbilstoSas kvantitativas un
kvalitativas metodes — monografiska, analizes un sint€zes metode,
statistikas metodes — noveérosana (apsekojumus un intervijas), aprakstosa
statistika, dinamikas rindas, logiski konstruktiva metode, tirgzinibas
metodes — konjunktiras pétijumi, Portera konkurences speku un
produkta dzives cikla analize, hierarhiju analizes metode.

. P&tfjuma rezultati ir teor&tiski nozimigi lauksaimniecibas ekonomikas
zinatnu nozaré, jo iezZim¢ zinatnisko pétijumu starpdisciplinaro nozimibu
un kompleksu pétijumu istenoSanas nepieciesamibu ilgtsp&jas konteksta.
. Petfjuma rezultatu praktisko nozimibu nosaka autores inovativa pieeja
biologiskas lauksaimniecibas precu tirgus potenciala attistiSanai Latvija
— patérétaju kooperativo sabiedribu izveide.

. Nozimigs praktiskais devums ir ari autores izanalizétajai biologiskas
lauksaimniecibas tirgus dalibnieku pieredzei ekonomiski attistitajas
valstis, kas sniedz iesp&ju Latvijas biologiskajiem razotajiem izvairities
no klidainu lémumu piepemsanas biologisko produktu piedavajuma
veidoSana.

. legiitie petijumu rezultati apliecina, ka tirgzinibu p&tijumu metodes ir
efektivi pielietojamas lauksaimniecibas ekonomikas problému izp&tg.

. Peétfjuma rezultati skaidri atklaj konkurences prieksrocibu veidoSanas
likumsakaribas biologiskas lauksaimniecibas preéu tirgi.
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INTRODUCTION

Topicality of the Theme and Necessity of the Research

Sustainable development of a national economy is a precondition for
wealth of the society. Agriculture is one of the national economy key
sectors, the basic purpose of which is production and primary processing of
the necessary agricultural produce for food supply.

Organic farming is such an agricultural production, which incorporates
economic activities, considering self-preserving functions of the biosphere.
Thus, in organic farming the principles of sustainability are considered and
its development is desirable for the security of the society welfare.

Organic farming implements agriculture participation in the socially
guided market relations, providing not only sustainability of agricultural
production, but as well a facilitating solution of ecological, social and
ethical problems.

However, incisive discussions between scientists and politicians still
occur about the importance of organic farming in the elimination of global
climate changes, security of food supply and its economic significance for a
national economy.

Alongside with discussions, dedicated to the necessity to promote the
development of organic farming production, the market situation testifies a
rapid increase in the demand for organic farming products and services,
which incorporates high potential for organic farming development and
defines the necessity to investigate the main conditions for competitiveness
of organic farming products and preferable market development strategy.

In the Latvian scientists’ works, dedicated to agricultural product market
research, their attention is mainly paid on external trade structure and
dynamic in relation to the influence of separate globalization agents. In
general, the issues related to the external trade of Latvia have been
investigated by L.Spica. I.Gulbe, in her turn, has paid the main attention to
the agricultural market and price information systems. A4.Miglavs has
investigated the importance of the state in the aspect of agricultural produce
competitiveness. Whereas, [ Pilvere has scientifically justified the
potentialities of Latvia agriculture in the structure of the World Trade
Organization. Scientific research has also been dedicated to separate
agricultural production sectors and kinds of agricultural produce or regional
market potential.

Some scientific research works have been dedicated to the economic
and market issues regarding organic farming in Latvia - gross payment
calculations in 2001 have been prepared by V.Pirksts; the sustainable
development of agricultural and food sector has been investigated by
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L.Melece. The research of economic and environmental aspects of bio fuel
production, which is conceptually a related sphere to organic farming, is
still being implemented by A.Kalnins. The survey of organic product market
on regular bases is implemented by Latvia Market Promotion Centre under
the guidance of 1. Gulbe.

Large-scale and detailed research is dedicated to the technologies of
organic farming, the interaction of the system with other natural systems
and comparative indicators with conventional agriculture system. On the
public basis first scientific research in organic farming in Latvia was
developed by I Heinackis, M.Vaivare and IZola. Currently the scientific
research of the organic crop farming and cattle-breeding has been
concentrated at the Agrobiotechnology Institute of Latvia University of
Agriculture (LUA), where scientific research projects in organic farming
issues are implemented by Dz KreiSmane, J.Nudiens, J.Sprizs, Z.Gaile,
D.Kairisa, A.Balode, E.Selegovska, M.Liepniece, at the LUA Soil and Plant
Sciences Institute - 1. Turka, M.Ausmane and at the LUA Research Institute
of Biotechnology and Veterinary Medicine ,,Sigra”, where the scientists’
team under the guidance of A.Jemeljanovs is employed. Scientists of LUA
Faculty of Food Technology I.Ciprovica and J.Zagorska conduct scientific
research on quality and processing of organic milk. Topical issues, related
to the organic farming, are scientifically researched and demonstrations
made also by LUA Agriculture Scientific Institute at Skriveri - 4.Jansons,
J.Vigovskis, A.Svarta, State Prickuli Plant Breeding Institute - LSkrabule,
L.Zarina, L.Legzdina, A.Kokare, A.Kronmberga and State Stende Plant
Breeding Station — S.Zute, 1. Belicka, M.Bleidere, V.Strazdina etc.

Moreover, in the world’s scale the development of organic farming
market is very little investigated in the economic science categories, where
discrepant data and conclusions have been accumulated in the course of
time. However, during the last five years the financing for organic farming
products’ scientific market research persistently increases, which, in its turn,
results in the increase of research works’ amount.

In the world the most important research works on organic farming
system have been contributed by such scientists as N.Lampkin, C.Foster,
S.Padel, R.Zanoli, J Michelsen, W.Sukkel, JSwinnen, W Lockeretz,
M.Stolze, F.Offermann etc.

The study of the before mentioned Latvian and foreign scientists’
publications revealed potentiality for an all-embracing research work on the
organic farming product market, its development, the significance of
organic farming in the development of national economy and potentialities
of organic product competitiveness promotion in the national and
international market.
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The research of organic farming market was started by the author in
2001 during her studies at Roskilde University in Denmark, where at that
time extensive discussions among scientists, politicians and the society
relating organic farming issues had already activated. In Latvia the organic
farming method was officially defined in the Agricultural Law on
December 2000, and the author could start up the scientific research
alongside with the beginning of the formation of organic farming market.

The Research Object

Market of organic products.

The Research Subject

The development of the organic products market and the formation of its
competitiveness advantages.

The Research Hypothesis

The development of organic products’ market is based on sustainability
principles, obtaining competitiveness advantages with the high value
product supply in the market.

The Objective of the Research

Identify the preconditions for the development of organic products
market and its competitiveness.

According to the objective of the research, the following tasks were
set
1. Perform analysis of the economic importance of organic farming in the

context of sustainable development.

2. Investigate the formation, development, and economic and financial
conditions of organic products market.

3. Investigate the institutionalization of organic farming in the EU and its
experience in the sectorial support policy.

4. Identify the main preconditions for the organic product supply economic
advantages and competitiveness in the market
Research methods applied in the elaboration of the doctoral thesis

e Monographic method — for the theoretical substantiation and formation
of the discussion;

e Method of analysis and synthesis — for researching the market structure
and processes of organic farming, summarizing, evaluation and
interpreting of the research results;

e Statistical methods — for performing statistical observation (surveys and
interviews), characterizing the research process and interrelations of the
elements, illustrating the advancement of the processes in time-series;

e Logically-constructive method — for interpreting the research results,
forming regularities, structural and hierarchy schemes, formulation of
the findings, conclusions and proposals;
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e Economical and financial condition research for the evaluation of
organic farming economical and financial condition in Latvia, Porter’s
competition forces’ analysis for analyzing of competition forces
affecting organic product market and analyzing of product life cycle in
order to define Latvia organic farming market development phase;

e Method of analytic hierarchy process — for taking a decision about the
most significant value chain component and priority regarding the
implemented activities for the promotion of organic farming market
development.

Within the scope of the research the following information sources
were used: the monographs and scientific research publications of the
leading scientists, representing agrarian economy, management and
marketing sectors, the normative acts of the EU and Latvia, the reports
published by statistical institutions (EUROSTAT, IFOAM, LR CSP), the
reports of LR Ministry of Agriculture and Rural Support Service, the
informative publications of Organic Farming Association, the data obtained
in the surveys and experts’ interviews, as well as other publicly available
information sources.

The competition and marketing theory findings are built on M.Porter’s
and P.Kotler’s works; for the theoretical substantiation of environment
science and agricultural economy the approaches of M.KJavins, K.Spogis,
A.Boruks un N.Hanley are used; and the economic conception of organic
farming is founded in the theoretical systems elaborated by N.Lampkin,
S.Padel, F.Offermann, R.Zanoli, M.Stolze, W.Lockeretz, N.Nemes etc.

Research Limitations

Since there is a limited availability of statistical data choice both
regarding organic farming in Latvia and Europe, and other regions of the
world, the author in her research has based on analysis of a wide scope of
information sources in order to be able to identify regularities, which can be
generalized, in organic farming economics and marketing, basing on the
findings from different world regions and states.

Due to the limited resources, the author has performed the survey of
organic farming economic and financial conditions after a fixed time period
ie. initially — in 2003 and repeatedly in 2009, applying identical
methodology.

Novelties of the Research
o The institutionalization of organic farming in the world and Latvia has

been investigated;

e The analysis of organic farming market, regarding its economic and
financial condition, has been performed;
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The regularities of formation of organic farming competition advantages
have been identified;

The life cycle period for the development of organic farming has been
identified;

The method of analytic hierarchy process is applied for the choice of the
necessary measures enabling increase of organic farming
competitiveness and further organic market development;

Proposals for facilitating a direct link between organic producers and
consumers on mutually beneficial market positions (establishment of
consumers’ cooperative society, formation of clusters) have been
provided

Scientific Value of the Research

The research, performed in the scope of the doctoral thesis, explains the

importance of organic farming for national economy and develops the
application of marketing models and methods in a practical research of
agricultural economy issues.

Economic Value of the Research — the findings and proposals,

obtained during the study, are applicable for the national level agricultural
market policy implementation, as well as facilitating of further activities of
the organic farming market participants and stimulation of organic product
market demand and supply.

1.

2.

Theses to be defined:

Organic farming facilitates sustainable development of the national
economy and influences the procedure of social processes in the society.
Institutionalization and political support has a relevant impact on the
development of organic farming.

The economic profitability of organic farming is defined by the product
supply and financial support level.

The competitiveness advantages in organic product supply can be gained
basing on differentiation or focusing strategy, retaining formal market
entry barriers and offering products with a high added value.

To enable organic market development, along with the promotion
increase in organic production volume and demand for organic products,
it is also necessary to develop the processing of organic products and
enlargement of production realization possibilities.
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1. THE SIGNIFICANCE OF ORGANIC FARMING IN
THE SUSTAINABLE DEVELOPMENT OF A
NATIONAL ECONOMY

The chapter consists of 37 pages, 5 tables and 12 figures.
1.1. Interaction of Economic and Environmental Systems

The systems of economics and environment are mutually interrelated.
The environment provides economic systems with the necessary conditions
for life maintenance: the climate, the structure of the atmosphere, water and
circulation of nutrients. It also provides economic systems with access to
the raw materials and energy resources, which are transformed in final
benefits, which are demanded by consumers. Besides, the environment
creates a source for humans’ positive emotions and maintains humans’
interest in life. Whereas, economic systems use environment for the waste
disposal, which is formed during the production and consumption process.
(Hanley, Shogren, White, 2001)

Environmental Economics as a science pays its central attention on
economics as a social system, which is limited by biophysical environment,
bringing forward those areas of economic activities, which conflict with the
environmental and social systems, as the main object of the research.

Environmental economics treats any socio-economic system as an open
and persistently increasing sub-system in a physically limited, non-
increasing complete ecosphere (see Figure 1). (Kledal, Kjeldsen, Refsgaard,
Soderbaum, 2006)

Solar Heet
Energy Loss

Non-growing,
Finite Ecosphere

Usable Growing Waste
Energy and Social and Energy and
Matter Economic Matter

subsystem
< - 2

Material Recycling

Source: created by the author after Kledal, Kjeldsen, Refsgaard, Soderbaum, 2006

Figure 1. The model of ecosphere and economic system in the aspect of
environmental economics
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The explanation for this is endlessness of humans’ needs, and they are
being satisfied in ever higher quality. Therefore, basically, the economic
systems, created by people, can develop to infinity, but environmental
system has a fixed capacity and its endless increase is impossible.

In the market economy system, in order to maximize the profit of each
capital unit, usually the amount of production is increased or some sphere of
activity, which is economically more profitable, is being searched alongside
with looking for more efficient ways of resource production and
possibilities how to reduce the time necessary for production. However, in
the ecological system there is a biospheric time, which is necessary for the
formation of minerals; which is necessary for the waste decomposition and
reproduction of the renewable resources. In the ecological system there is a
fixed time period for the reproduction of living beings (physical and social),
as well as for the procedure of different nature, social and culture processes.

In the world, which is mainly composed of natural systems (ecosystems,
climate systems, social and culture systems etc.), the pressure of the
economic system on the reduction of the time necessary for the production
and increase of the production volume is often inadequate for the capacity
of this nature system, which results in a conflict between natural, social and
economic systems. (Kledal, Kjeldsen, Refsgaard, Soderbaum, 2006)

In agriculture, according to the technologies used for the production and
their impact on other society and environmental systems, the following
agricultural systems can be distinguished: (Busmanis, 1999; Vaivare,
Tooma-Rijniece, 2002):

e Conventional — intensive, highly specialized production. In the
production genetically modified organism application is also permitted.
High yields and productivity, however gained by applying synthetic
agrochemicals in the cattle breeding, as well as antibiotics for the
treatment of animal illnesses.

o Integrated — intensive, multi-sector production. High yields and
productivity, however, lower than in the system of conventional
agriculture. The application of agrochemicals and plant protection
agents is harmonized to the soil analysis, as well as with the forecasts of
vermin development.

e Organic — environment saving multi-sector production. The crop
rotation is well considered, natural fertilizers; the soil processing
techniques are stimulating for the live organisms, as well as natural
agents are used for the plant protection against illnesses and vermin. In a
long period run it is possible to obtain equivalent plant yields and
livestock productivity to the conventional and integrated agriculture, as
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soil and livestock natural fertility and productiveness and immunity is

stimulated.

In organic farming the time, allocated for the production, is defined
according to the cycle of the nature system, where the kinds and
possibilities of resource use is limited due to the permitted technologies and
where the principles of production firstly are based on self-sufficiency and
only then on production of products for sale (Kledal, Kjeldsen, Refsgaard,
Soderbaum, 2006)

Organic farming is based on integrated and well-balanced solution of
problems, including: peoples’ economic activities, environmental issues and
common interests of the society (see Figure 2).

Society

Conventional Integrated Organic
farming farming farming

Source: created by the author after Rivza, Baraskina, 2002
Figure 2. Economical, natural and social integrity of organic farming

The economic performance of organic farming, both in its essence and
in the normative scope, is defined by the appropriate natural system’s
capacity, which serves as a precondition for finding out the amount of
production that a farm is capable to produce for sales. Therefore, in Latvia
the required amount of production realization compulsory level for
receiving financial support for organic farming is in conflict with the
integrity of this management system in environmental system, as the
capacity of environmental system for the production of different kinds of
products may differ territorially.

Moreover, the prevented harm to the environment is also a benefit,
which can be evaluated in terms of money. Consequently, it should be
included in the methodology of agricultural producers’ financial support
calculations.
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1.2. Sustainable agro-ecosystems and human welfare

The history of agriculture can be divided into the four main periods,
which associate with unequal durability and existence in different regions:
prehistoric, historical roman period, feudal and scientific.

The beginning of the scientific agriculture is related to the global
discovery of the 16" century and the age of colonization. (Malkina-Pykh,
Pykh, 2003)

Whereas, the 20" century is related to the revolutionary changes in
agricultural technologies: extensive use of synthetic agrochemicals,
information and biotechnologies in the production, int.al. transgenic
biotechnologies. Biotechnologies facilitate agricultural industrialization till
such a level that in the agricultural production process the soil is not
managed any more, and the territorial location of the production unit is of
no importance.(Dahama, 2005)

The biological diversity of agriculture is not only composed of the
farm animals and cultivated plants but also their species’ diversity, which
supports the yield of agricultural production — these are micro organisms in
soil, the plant fertilizers, and natural enemies of vermin, and finally on a
wide scale environment, where the farm is located.

In the beginning of the 21* century, as the result of agriculture
industrialization, there have been observed negative tendencies - genetic
plant and animal diversity rapidly decreases. It is detected that only 10% of
before cultivated subspecies are still cultivated, but many local subspecies
are replaced with different improved subspecies, which often are
introduced. (Millstone, Lang, 2008)

Unfavourable impact on environment, caused by agriculture for the
present is not yet included in the produce production costs. It is generally
recognized that at present dominant agricultural technologies and
agricultural technique cause pollutions, soil degradation and biologic
diversity reduction. In order to reduce carbon dioxide emission, energy
crops are cultivated for replacement of fossil fuel. However, in this way the
land areas available for food production are reduced. This results in the rise
of food prices and decrease of global food reserves. (Millstone, Lang, 2008)

Also nutriment leaves a significant impact on environment, which since
olden times was formed by plant-growing products. Since 1950-ies in the
economically developed countries significantly increased the consumption
of meet, eggs, milk and dairy products, and similar changes in consumption
tendencies are observed at present in China, India and other economically
developing countries.

Moreover, technological feasibilities for the crop production ensure
availability of cheep feed for the producers of cattle-breeding. However,
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the rapid expansion of cattle-breeding reduces the total nutritional value
obtained during the production cycle and increases negative impact of
agriculture on environment.

The relation is calculated, that 10 kg of plant-growing produce, which is
used for animal feed, make up only 1 kg of beef. (Millstone, Lang, 2008)
Consequently, much more people can be provided with food from a fixed
field crops area, if the plant-growing produce is used for human nutriment
but not animal feed.

Sustainable agriculture is based on human economic activities’
purposes and comprehension of their activities’ long-term influence on
environment and other natural systems.

The sustainable agriculture is characterized by: (Dahama, 2005):

e productivity;
e conservation of the natural resource base;
e provision of life quality;

The sustainability of agriculture has a multi-dimensional approach.
Therefore, different model groups of sustainable economic activity are
distinguished (Southgate, Graham, Tweeten, 2009):

Input-output models

e Conservation farming;

e Precision farming;

e Controlled traffic farming;

e Genetic ingeniering;

Natural system models

e Organic farming;

e Integrated pest management;

e Whole farm planning;
Bioregional models

e Integrated catchment management;
e Landcare programs;

Eco-social models

e Community supported agriculture;
e Multi-functional agriculture;

e, Slow food”;

o Fair trade.

Organics farming is one of the sustainable on natural systems based
agricultural models. Usually conventional farming is used as its opposition
for the comparison of different processes and indicators, which, basically,
as well can represent some of sustainable agriculture models.
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In the author’s point of view organic farming uses knowledge, that has
been accumulated during long-term within the culture of farming. However,
it is not dropped behind or on ancestral methods based farm management.
Organic farming is a business, which is based on historically accumulated,
and nowadays scientifically founded findings and practice, promoting the
rise of society wealth.

1.3. The place of organic farming in the agricultural sector

Agriculture is that part of a national economy, in which the land is
purposefully managed. In the agriculture there are all those kinds of
economic activities, in which the land is used as a production agent for
the creation of material values and related services. Whereas, humans’
choice defines the kind, how to use the production agent, and its impact of
on other natural and social systems.

Organic farming is based on the multi-sector production conception
and can be organized for implementation of common and uncommon,
traditional or for the particular culture non-traditional agricultural
production kinds. In the author’s opinion organic farming is collateral
obligations, duties and responsibility, that a farm takes charge of in order to
get a possibility to perform its activities in an agricultural product market,
which is limited by market barriers. By this the farm gets competitiveness
advantages and access to the financial instruments, created for the support
of organic agriculture.

To find out the development scope and volume of organic farming and
its place in the agricultural sector, the main characterizing indicators in
the world, separate its regions and Latvia were aggregated.

At the end of 2006 in the world in total in the organic farming system
there were 700 thousand farms managing 30.4 million ha of land, which
constituted only 0.65 % of the world land areas used for agriculture.

The largest organic farming areas is in Oceania and Australia — 42 %, in
Europe organic farming areas constitute 24 % and in the South America —
16 % of the entire world’s total organic farming areas.

The purposes for organic farming land use in different world’s regions
vary. In Europe and the North America significant organic farming areas is
allocated to the arable land. Whereas, in Australia, Oceania and the South
America perennial grasslands prevail in the cultivated organic areas. During
the couple of last years there has been an increase in the amount of certified
areas for collection of wild production, which in 2006 in the entire world
constituted 3 million ha.

In the scope of the European Union, in the organic farming system
6.8 million ha of land were organized, which consisted of 4 % of land used
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for agriculture and which was managed by 180 thousand of rural farms.
(Willer, Yussefi-Menzler, Sorensen, 2008)

In Latvia at the end of 2006 there were 4105 certified organic farms,
which managed 150.0 thousand ha or 6.1 % of agricultural land (Latvijas
lauksaimniectba un lauki, 2007), and constituted 2.1 % of the total number
of organic farms and 2.0 % of organic land areas used for agriculture in
Europe. During the last years the stabilization processes (see Figure 3) in
the development of Latvia organic farming have been observed — at the end
of 2008 4202 organic farms processed 161.7 thousand ha or 8.5 % of
agricultural land.  (Latvijas  lauksaimniectha —un  lauki,  2009)
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Source: created by the author according to the data of the Republic of Latvia
Ministry of Agriculture, 2009

Figure 3. Land areas of the certified organic farming and number of
farms in Latvia in 1998 — 2008

Organic farms of Latvia implement a multi-sector production. Whereas,
data on organic production in Latvia, give evidence that the largest
produce amounts are formed in the beef and dairy product industry.
Consequently, in Latvia organic farming develops in the direction of energy
intensive production.

The main benefit for the society from organic farming could be
availability of qualitative products in the market for a reasonable price.
Unfortunately, only the producers of honey, fruit and berries can sell more
than 50% of the produced outcome as an organic production (see Table 1).
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Especially hard situation is developing in the dairy production, where only
one third of the production, which was produced in 2008, was sold as
organic, although in total in the market there are realized 80% of the
produced organic milk. (Veveris, 2009)

The comparison of the amounts of the produced and sold production and
their changes in dynamic, reveal that the most attractive markets for organic
production are fruit and berry cultivation, production of eggs and honey,
since with the increase of this production amounts, significantly increase
also the specific weigh of the realized organic production. In the production
of cheese and cream, potatoes and grain, as well as production of sheep
meet there have already been observed traits of market saturation, as
alongside with the significant increase of production amounts, possibilities
to realize this production as organic increase insignificantly. Consequently,
in these markets producers have limited possibilities to receive higher sales
price also for conventional products.

Table 1

The specific weigh of the sold organic production in Latvia
in 2007 and 2008, %

2007 2008
Sold from Sold as organic Sold from Sold as organic
Products the total production, % the total production, %
from organically from organically
produced roduced produced roduced
produce P produce P
produce produce
Beef 88 33 93 41
Sheep meet 63 19 71 41
Milk 73 20 80 34
Cream 63 69 57 37
Cheese 46 64 43 40
Eggs 27 21 31 24
Honey 56 45 68 56
Grain 59 11 44 31
Potatoes 19 6 22 12
Vegetables 40 16 74 44
Fruit, berries 66 16 91 78

Source: Veveris, 2009

Being unable to receive higher price for the produced produce, after the
termination of the five-year contractual obligations, a significant number of
farms may discontinue organic production. (Véveris, 2009) The entrance of
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large processing enterprises in the organic production could solve the
problems of organic product realization and increase the market capacity.

2. THE LEGAL AND INSTITUTIONAL FRAMEWORK
OF ORGANIC FARMING

The chapter consists of 22 pages, 1 table and 3 figures.
2.1. Institutionalization of the development of organic farming

Organic farming is closely connected with the nature and the production
in it is based on a particular life philosophy. The concept “organic” (from
Engl. — organic) does not point at the origin of raw materials, as the one
might use to think, but, in its turn, regards a farm as an organism. The use of
this concept in 1924 was suggested by founder of anthroposophy R.Steiner,
whose ideas in agriculture were put into practice in the principles of
biodynamic agriculture. (Lampkin, Padel, 1990)

The ecological philosophy in agriculture has already existed for
thousands of years, however organic farming, as a system, can be
distinguished only since the time when its alternative systems had formed.

The events, which took place already in 1840, had an important effect on
the further development of the world’s agriculture. First of all, in 1840
Justus von Liebig published his monograph “Chemistry and its application
in agriculture and physiology”, which explained a new theory about the
plants’ feed. The scientist substantiated that synthetic fertilizers may
replace manure, as not manure or humus is necessary for the development
of a plant but mineral substances, which are present in their content.
(Conford, 2001)

Almost at the same time - J.B.Law 1842 had patented the production
process of super phosphate, then in 1843 opened the fabric of artificial
fertilizers in London, and together with J.H.Gilbert established experiment
areas in Rothamsted, the United Kingdom for testing the agrochemicals,
which were produced in the factory.

The third most important event took place in 1846. In this year the grain
law was adopted, and Great Britain entered into the free trade policy, when
due to the strong influence of manufacturers, as well as ship building and
financial sector, the agricultural production in Great Britain in fact was
destroyed; and for the exchange of industrial product export it became
dependent on the imported foodstuffs. (Conford, 2001)

Although the enthusiasts of organic farming pointed out to the society
the potential problems, caused by synthetic agrochemicals, their use after all
increased, which, in its turn, created preconditions for the development of
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large scale production of plant protection agents. (Jansen, Vellema, 2004,
Miske, Brutane, Zola, 2007)

The food shortages after the First and the Second World Wars served as
a motivation to search for new possibilities how to increase the amounts of
agricultural production, which even more stimulated the industrialization
and intensification of agriculture. (Jansen, Vellema, 2004)

The beginning of organic farming associates with the period when
systematic scientific practical experiments were started up in this area.
Consequently, 1926 should be considered as a starting point of organic
farming, when after the initiative of two medical doctors G.S.Williamson
and I Pearse in London the Pioneer Health Centre was established.
Whereas, a completely different aspect — the necessity for the scientific
substantiation for biodynamic agriculture — was emphasized by R.Steiner in
his lectures. (Conford, 2001) At the same time in India 4. Howard, the head
of the Indore State Crop Farming Institute, started to develop a composting
process. In Africa R.B.Baker put conservation ideas into practice. In 1930 —
ies and 1940 — ies significant research works in the scope of organic
farming were performed by H.Mueller in Switzerland, Lady Eve Balfour
and M. Fukuoka in Japan. (Conford, 2001)

In the 1970-ies the conception of organic farming attracted the interest of
environment protection activists, which, in its turn, gradually motivated
politicians’ will to support organic farming. However, till 1980-ies organic
farming placed itself into opposition not only to conventional farming but
also to institutional approaches of agriculture in general. The following
ignorance of organic farming by the authorities was a counter action for this
position. (Dabbert, Hdring, Zanoli, 2004)

In same way in Latvia till 2004 organic farmers were regarded as
retainers of peculiar traditions in agriculture; and politicians still today are
not willing to give public speeches on organic farming issues; moreover,
often the one can observe politicians’ disdainful attitude to organic farming.

However, right the political approaches and decisions have had a
considerable effect on the development and institutionalization of
organic farming.

The importance of political decisions in the development of organic
farming is testified by the rapid growth of areas, managed by organic
farmers, since 1991, when the term “organic” was defined in the EU
normative acts; and when financial support instruments for transition to
organic farming were defined in 1992 with the appropriate amendments in
the EU CAP documents, which were finally enforced since 1994.

The agro environment programmes, which provide financial support for
organic farming, played an important role in the development of organic
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farming, as exactly after their introduction a rapid increase in organic
farming areas was observed in each of the EU countries (see Figure 4).
(Lockeretz, 2007)

The European Action Plan on Organic Food and Farming, which was
elaborated after the 2001 Copenhagen conference and published in 2004,
had a strong effect on the development of organic farming (European

Action Plan on Organic Food and Farming), as well as the CAP reform and
the enlargement of the EU in 2004. (See Figure 4).
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Figure 4. The EU policy effect on the development of organic farming

It cannot be considered unambiguously that the financial support is the
main motivating factor for organic producers, as many farms after the
termination of the contractual obligations, defined by the five-year agro
environment support program, in 2000 reverted back to conventional
production due to the faced bureaucracy problems in the organic farm
certification and difficulties to find the markets for the product sales.
(Lockeretz, 2007)

Similar situation in the EU could arise in the end of 2009, when the first

five-year contract obligations period terminated in those EU states, which
acceded to the European Community in 2004.
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The considerable effect of political decisions on the development of
organic farming reveal the analysis of areas dynamic in Latvia (see Figure
5), where the most rapid increase of organic farming areas is observed after
Latvia acceding to the EU, and alongside with the support available for
organic farmers in the scope of agro environment programmes.
Consequently, in order to ensure the growth of the sector, it is necessary to
attain larger collaboration of the political authority in the development of
organic farming.
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Figure 5. Effect of the Latvia Republic policy on the development
of organic farming

Whereas, institutionalization is related to the process, within which
organic farming, as a politically and ecologically social movement, has
developed. If in the Western Europe the institutionalization of the organic
farming is dated already in the beginning of the 20™ century, then in the
Central and Eastern Europe the beginning of organic farming is connected
with 1983, when the first organic farming organization was established in
Budapest, Hungary.
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The national association of organic farming enterprises in Latvia and
Poland were established in 1989 (later, in 1995 the Association of Latvian
Organic Agriculture was registered). Soon after that national organizations
of organic farming were established in the Czech Republic, Lithuania and
the former Yugoslavia. At the end of 1994 national organizations were
established in Croatia, Estonia, Romania, Russia and Slovakia.

There can be distinguished four periods of institutionalization according
to the aims and scope of activities of the members, involved in organic
farming. (Kristensen, 1999) (see Table 2)

During the 1* period of the development informal associations of users
and supporters of organic farming ideas, knowledge and methods were
formed. Their activities were based on the common ideology and mutual
trust, which later were fortified in the scope of private organization
standards, which resulted in the establishment of International Federation of
Organic Agriculture Movement (IFOAM) in 1972.

During the 2" period the necessity emerged to gain political support
and define unified national norms regulating members’ activities.
Consequently, alongside with the producers, also small organic product
processing enterprises and retailers started their activities in the market.

During the 3" period national standards were institutionalized in the EU
normative acts, the competence of the market participants in marketing
increased, and alongside with the expansion of organic farming production,
also large processing and wholesale enterprises started their activities in the
market.

At present the EU organic farming has entered into a new period of
development - the 4™ period, in which great deal of attention is paid to the
positioning of organic products. The objective of the strengthening of the
market positions is ensuring the recognition of organic products and
retention of the customer loyalty.

As it is illustrated in the Table 2, the possibility to adopt the experience
of the EU countries ensures more rapid development of Latvia organic
farming in the market; although in the institutional development of organic
farming in Latvia at present there can be distinguished only three periods.

The 1* period of Latvia organic farming development associates with
studying of farms, which use organic methods in the production, the
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Institutionalization of Organic farming in the EU and Latvia

Table 2
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P & ; dzoli)ogy g qualtity in the market dominant status
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Participants . L enterprises, . .
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retailers wholesalers turnover system
Private National legislation . Harmonization of the
. The EU normative . .
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base Mutual trust acts, international international level
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Time period | g1 1926 1970 1980 1990 2000 — till now
in the EU
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establishment of the first organic farming organizations and the beginning
of the certification, using both national significance “Green” certificate (the
certificate was issued from 1994-1998), and certificates “Demeter” and
“Okop”, which are approved in the European Union.

The beginning of organic farming in Latvia is dated with 1989, when the
first biodynamic farms were created in the district of Liepaja, where already
in 1990 the biodynamic training centre was established and Latvia
Biodynamic Agriculture Association was founded. (Tomsone, 2006)

The organic farming representative and coordination public organization
“Association of Latvian Organic Agriculture” (ALOA) was founded in
1995. In 1998 ALOA started its activity as a Certification centre and since
1999 it assigned a certificate “Latvia Ecoproduct” to organic products. The
trademark with the same name was registered by ALOA in 2002.

It could be assumed that the 2" period of Latvia organic farming
development started in 2001, when organic farming was defined alongside
with the amendments in the “Agriculture Law”, and when the public
organization of organic farming certification “Environment quality” (from
Latvian: Vides kvalitate) started to implement the certification of farms
according to ALOA standards and the regulations of the EU.

Whereas, the substantiation of the national standards was included in the
Regulations of the Cabinet of Ministers No.232 on the 29™ of April, 2003
“The Regulation of the Registration of Persons Involved in Organic
Farming Product Production and the Regulation of the State Supervision
and Control over Organic Product Production”. Since Latvia has acceded to
the EU, the certification of the organic farms is implemented by two public
organizations “Environment Quality” and State Limited Liability Company
“Certification and Testing Centre”, which are institutions accredited by the
“Latvia Accreditation and Certification Centre .

The beginning for the 3" period could be dated by 2007, when the
stock company “Trikatas siers” started up the processing of organic milk.
The interest in production of organic products is expressed also from other
Latvian largest enterprises of agricultural production processing and food
producing enterprises. The number of stores and possibilities for direct sales
tend to increase. This testifies the advancement of Latvia organic farming to
the institutionalization, the 4™ period. Unfortunately, in the present
situation of the national economy recession, the available national financial
support for the promotion of organic farming and its products has been
reduced, setting the stabilization of the situation in the conventional
production as a priority.
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2.2. Political approaches and legal regulation of organic farming

The agriculture policy beginning was incorporated in the EU foundation
agreement in 1957, which states that the EU must establish efficient
agricultural sector ensuring farmers equal income with city dwellers.

In the beginning the agricultural policy stated motivating payments for
the amounts of produced produce. The counter-action of farmers was
considerably increased production amount. Soon the production amount
exceeded the amount, which Europe could consume. The EU CAP problems
connected with overproduction started in 1970. In 1992 it was decided to
reduce the payments for the produced produce in order to diminish farmers’
will ever increase the amounts of production, and farmers started to receive
compensations for the appropriate reduction of income. It was the root of
the direct payments. (Andrews, Turley, Cummings, Dale, Rowlinson, 2006)

The objective of the agriculture policy reform in the long term was, to
lessen the emphasis, which was put on agricultural production, by
empowering emphasis on environment protection, which was practically
implemented by applying means of financial assets.

In order to argue the necessity to allocate support for organic farming,
both scientific institutions and public organizations (for example,
,, Greenpeace” in 1992) have researched economic, social and environment
benefits that organic farming contributes. The research results give evidence
that organic farming has a positive effect on environment, animal welfare,
as well as water and soil quality; however at present the collateral benefits
of organic farming, regarding food security or its nutritive value, are still
insufficiently proved. (Givens, 2008)

The reduction of production amounts in an organic farming system also
basically makes up the savings of public expenses, as overproduction is
reduced, which in fact would be wasted resources for the production of
unnecessary products. The acquisition of the reduction of end-product
amount, unlike total termination of agricultural production and
abandonment of the agricultural use land areas, gives also benefit to the
environment — its diversity is preserved. (Lampkin, Padel 1994) In Latvia, if
organic products have to be realized as conventional, then the heightened
support payments reach only one purpose — compensate the farmers’
foregone income because of lower yields, while the other purpose — to
provide consumers with organic food — is not reached in this way.

After the study of the experience, accumulated by the Western Europe
countries, the one should admit that the production support payments have a
greater positive effect on organic farming if, alongside with the agricultural
production, also the development of organic processing is being financially
motivated.
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The legal framework of organic farming is defined not only by the CAP
but also particular production standards, which enable to produce products
different from the conventional production and use for the positioning of
organic products in the market.

In the international level the initiative of organic farming legal
regulation is implemented by IFOAM. The present CAP will be
implemented till 2013, although IFOAM considers that CAP still has not
been able to provide sustainable food production, and in the present rural
development assistance plans organic farming has not been allocated
sufficient support.

It is necessary to facilitate a systematic approach for the implementation
of the CAP, paying special attention to supporting sustainable agriculture.
(Global Challenges — Organic Approaches, 2009)

Every of the market participants is responsible for sustainable action in
the scope of one’s competence and sphere of activity, and political support
must further these, favourable for the society welfare, processes in the
economy.

3. THE DEVELOPMENT OF ORGANIC
PRODUCT MARKET

The chapter consists of 52 pages, 5 tables and 8 figures.
3.1. The marketing system of organic farming

In the process of increase of the number of organic market participants,
their mutual links becomes more complicated, and the main differences in
the market of organic products are defined by the territorial and
technological indications: the local and industrial significance commodity
market develops. (Baraskina, 2002) The development of the food supply
systems defines the potential for the development of organic product market
mainly because industrialization allows reducing the typically seasonal
character of organic product supply, eliminates the negative aspects of the
market fragmentation and provides the possibility to add extra value to the
agricultural products in the processing and marketing.

Meanwhile, Latvian organic farms are more represented at the largest
towns in the remote districts. The sector is fragmented, whereas
slaughterhouses, processing, packaging and logistic enterprises ensure only
primary processing and processing of particular kinds of produce, therefore
territorially they are not available for all appropriate sector producers within
Latvia. Also food supply chains of the organic products are characterized by
low efficiency, as in most of the cases each producer himself/herself
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organizes the product sales. Besides, within one delivery the production is
realized in small amounts. This, in its turn, determines the high sales prices
of the local producers’ organic products available in Latvia market.

The experience of the economically developed countries gives evidence
that the biggest amounts of organic product sales per one inhabitant are
reached in the countries, where wide assortment of organic products is
available in the supermarket networks. (Willer, Yussefi-Menzler, Sorensen,
2008) Consequently, the potential of Latvia organic product market
development is determined not only by the development of the processing
industry, but also the expansion of the product sales in the supermarket
networks.

The supermarkets provide farms with the possibility to carry out regular
deliveries, and in case, if that is impossible for one single farm, the
producers have to cooperate. The supermarkets usually determine their
quality requirements, as there are farms, producing low quality organic
products. In this way the supermarkets ensure that their consumers are
provided with the constant quality organic products.

In order to facilitate the turnover of organic products in the food supply
and values chain, it is necessary to develop cooperation on the production
level alongside with the cooperation in the organizing of product sales.

At present in Latvia agriculture, similarly with the EU, there have been
more cooperatives established among the producers of grain, milk, fruit and
vegetables and among the providers of agricultural services, whereas less of
them among the meat, multi-sector and honey producers. (Bille, 2009)
Although, producers’ cooperatives among organic farmers are not yet
established, the cooperative associations of organic farming services
comprise 5.5 % of the total amount of cooperative associations in Latvia.

The organic farming cooperatives have been established in different
areas of agricultural services (see Table 3). Moreover, these enterprises
have already accumulated continued experience of activity and successfully
continue their development in the market. The formation of the producers’
cooperatives is limited by high fragmentation of the sector.

The society has disregarded to pay attention to the consumers’
cooperative movement, which once built the foundation for the modern
organized cooperation. There have been created more favourable
preconditions for the establishment of consumers’ cooperatives within the
organization of organic product realization in Latvia than for the
cooperation among production and processing enterprises, as:

e Producers are fragmented and tend to concentrate in the regions, which
are remote form the main markets;
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The present agricultural services’ cooperatives represent interests of
producers from different sectors, and their activities unevenly
encompass the territory of Latvia;

The processing develops slowly, it is available only for some product
groups in particular regions;

Organic products basically are homogenous, as in the market they
represent the chain of differentiated quality foodstuff ;

There are many potential consumers of organic products, they tend to
concentrate in the cities and they can more easily get themselves
organized for the achievement of particular purposes (in this case —
organic product supply).

In the present development level of organic agro-business the market

force has concentrated in the consumers’ — demand side, but not in the
organic producers’, processors’ and marketers’ — supply side, which is
fragmented and represent a small market share.

Table 3

Certified organic cooperatives in Latvia in 2009

The specific weight of
Name of .the Location farms in the district of Kind of activity
cooperative the total amount of
organic farms
,Zaubes Césu district, 8 Cattle, sheep
Cooperative” | Zaubes parish slaughterhouse
,,Green Cesu district, 8 Treatment and
Basket” Nitaures parish packaging of
herbage origin
products
Keipenes Ogres district, 4 Milk processing
Parish Dairy Madlienas parish
Producers’
Association”
,.Latgales Preilu district, 11 Treatment and
Ecoproducts” | Stabulnieku parish packaging of
herbage origin
products
,,Daiva” Valmieras district, 2 Grain drier,
Jeru parish storehouse
,,.Biocentrs” Valmieras district, 2 Transportation
Rencénu pagasts of organic
products

Source: created by the author after LR FVS data, 2009
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As it is illustrated in the Figure 6, the mutual cooperation of the
producers, cooperation with suppliers and processors, as well as
establishment of agricultural services’ cooperative associations and
consumers’ associations could reduce the transaction number, which is
being made by market participants, which, in its turn, could reduce the costs
in the food supply chain. In this way the demand and the supply parties
could ensure control over the development of market and could add extra
social and cultural value to the products, which could make organic
commodities more competitive.

The new formation cooperative association could plan the returns up to
20% of the Latvia foodstuffs market. Such local production realization
amount could give a positive effect not only for the development of organic
farming, but also the renewal of economic activity in Latvia agriculture in
general, and vice versa, by the words of Latvian economist U.Gods — “...if
the economic activity is renewed in the national economy, the demand for
agricultural products will primarily recommence in the home market”.

The next step would be the establishment of organic farming
cooperative associations (see Figure 6), which would represent joint
interests of participants of all organic farming agribusiness system in
general, thus being able to establish a closed and strong agribusiness sector
in the national economy.

3.2. The Regularities of the Organic Products’ Supply
and Demand Formation

In the world the demand for organic products since 2002 up to 2006 on
average has increased for 4 billion USD or 13.7% annually. In 2006 the
total turnover reached 40 billion USD. The demand for organic products is
mainly formed in the countries and regions with a high population wealth
level: in Europe the turnover of organic products in 2006 constituted 52%
and in the North America 45% of the total organic produce sales amount in
the world. (Willer, Yussefi-Menzler, Sorensen, 2008)

The organic product market growth is furthered by the following
incentives (Givens, 2008):

e Supply guided growth — introduction of the cost saving technology,
financial support, the increase of producer’s income: production reacts
on the market signals;

e Demand guided growth — increase of the population income, changes in
the lifestyle and values; the production responds the market signals;

e Occasional, independent market growth;

e The increase in the supply results in the increase of the demand;

e Rise of the product recognition, availability, assortment and quality.
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In the market of organic products, the comparison of the prices’ and the
certified areas’ indicators, reveals the following regularities: while in
number few farms produce organic products, the prices are high and the
total market amounts increase. Alongside with political support and high
profit indicators, the farmers’ motivation rises and they tend to certify
increasingly larger organic areas. This results in the increase of the organic
produce supply and decrease of its sales price. Therefore, part of the
produce is obliged to be sold as conventional. (Givens, 2008)

Consequently, farmers react on the falling profitability and the potential
new-comers do not start the transition to the organic farming, but part of the
certified land is returned back in the conventional system. The demand
continues to grow, as it is promoted by marketing promotion activities,
which are organized to support the existing market participants. As the
result, the prices return back in the present heightened level, the producers’
prices rapidly increase and the transition to organic farming is renewed
again. (Givens, 2008)

The tendencies observed in the world’s organic farming market have
often also attracted the attention of the strategic executives of Latvia
agricultural policy, namely, although the amounts of organic production
have increased, the assortment of production, available in the market, has
not significantly increased.

Olson (2007) substantiates this fact with the following circumstances:

e  Many farms are at the transition period and cannot sell their produce as
organic;

e  The large areas are cultivated for the growing of feed;

e Many farmers consider that the EU compensations are sufficient for
them;

e  The farmers sell their produce practicing direct deliveries.

The typically seasonal character of the Latvian organic product supply,
due to limited possibilities for organic product processing and storage is one
of the reasons for a deceptive idea about the deficit of organic products at
the stores or the view point that organic farms produce insufficient amount
of products for sales. After the comparison of available non-processed local
conventional and organic produce proportions at Latvia retail stores, the
conclusion can be drawn that the organic produce amount corresponds to its
representation within Latvia agriculture in total, i.e., it corresponds to the
production obtained from 8.5% of organically processed land for
agricultural use.

The organic farmers alongside with cooperative associations in Latvia
actively work and realize the produced produce in open markets, offering
the produce directly to the households — that is why the real amounts of
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sales are less visible for the competing conventional foodstuff products’
suppliers and those consumers who do not show any interest in purchasing
of organic products.

3.3. The economic substantiation for the competitiveness of
organic farming enterprises

In Latvia the average size of organic farms during the last five years has
not significantly changed, and in 2008 the average certified area of the farm
constituted 38 ha.

In order to evaluate the economic performance of an organic farm, it is
necessary to segregate the absolute economic factors that determine the
farm’s profit (affect the real profit level) and relative (affect the profit
amount in comparison with the profit in a conventional farm).

The absolute factors affecting the profitability level of an organic farm
are similar to the factors affecting the profit of a conventional farm;
however their relative significance is different. The profitability of the
farm’s absolute resources is defined by the yields, the prices, the structure
of the enterprise and the necessity of workforce, as well as the size of the
farm, its soil quality and the chosen production sector.

Whereas the relative level of profit in the organic farm in relation to the
conventional farm is affected by such factors as environment conditions,
market availability, and possibility to expand the farm’s size, the costs of
raw materials and materials, as well as the payments for the certification of
organic farming. (Offermann, Nieberg, 2000)

In the process of planning the profitability of organic farming, in the
calculations it is necessary to assess the transition period to organic farming,
as usually during this period the yields tend to reduce, for the produced
produce it is impossible to receive higher price, and, moreover, it is
necessary to invest and obtain new knowledge.

It is possible to generalize the following findings regarding the
economic indicators of organic farms in comparison with conventional
agriculture (Lampkin, Padel, 1994):

e The absolute yields are lower, but the relative indicators of the yield
may vary depending on the type of the farm and the intensity of the
previous conventional system;

e The variable costs are lower (due to no synthetic agrochemicals costs);

e The profit norm is equal or higher if it is possible to get for the produce
higher price than for the conventional one, but otherwise lower,
moreover, the profitability should be determined in the context of the
whole farming system;
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e There is a higher demand for the labour force, however it is more
connected not with the fact that there might arise a necessity for the
labour force in a sector producing a particular cultivated plant or animal,
but with the fact that a number of activities in a farm increase, alongside
with initiated marketing and processing activities;

e The total fixed costs in the organic and conventional system are similar;

e [t is necessary to determine heightened prices for the produce to
compensate the reduction of the produce and increasing necessity to hire
labour force retaining equivalent income of the farm.;

e There are just a few research works performed about the risks in organic
farming: some of them reveal that the diversity of farming can reduce
the risks; whereas other research works claim that the risks increase, as
the yields of the cultivated plants are exposed to more inconsistency.

3.4. The organic farming market environment and economic and
financial conditions

The survey of organic farming economic and financial conditions was
performed in 2003 and 2009 to characterize the situation in the organic
product market.

The survey questionnaires were distributed to the members of the
Association of Latvian Organic Agriculture. In 2003 from 550 organic
farms the data were obtained from 158 or 28 % of the farms. In 2009 from
approximately 4056 farms data were obtained from 206 farms or from 5 %
of the farms.

The most important economic and financial indicators characterizing the
market of organic products in 2003 are aggregated in the Table 4.

Whereas, the economic and financial survey results in 2009 are
aggregated in the Table 5.

The survey of the economic and financial conditions reveals those
aspects of the economic activity, which are evaluated positively and which
negatively by the managers of the organic farms.

As the Table 5 illustrates, in 2009 there were less organic farmers than
in 2003, ie. 21 % of farmers estimated their land areas as insufficient. The
specific weigh of the farms planning to enlarge their land areas in 2010 has
also decreased (13 %)

At the same time the number of the farms regarding their managed land
areas as sufficient has considerably increased, and farmers are not planning
to enlarge the land areas of the farms. Besides, there was a little increase in
the specific weight of farms (for 3% in comparison with 2003), which are
planning to scale down the organic production.
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Table 4
The main indicators of economic and financial conditions of the organic
farms’ production in 2003

The division of the ~ [FOnomie
ZO Indication respondents’ replies, % | g .
condition
Positive |Neutral |Negative balance
1. | The sufficiency of the land area 1 62 36 -35
2. | The anticipated changes in the land 40 58 2 38
areas in the next year
3. | The amount of the produced produce in 64 28 8 56
comparison with the previous year
4. | The present financial condition of the 1 72 27 -26
farm
5. | The anticipated financial condition of 49 46 5 44
the farm next year
6. | The ability of the farm to pay debts, if 45 36 7 38
it has any *
7. | The anticipated changes in the capital 63 33 4 59
investment amount next year
8. | The general economic condition of the 48 42 10 38
farm at present
9. | The general economic condition of the 58 36 6 52
farm after one year
The indicator of the farms’ economic X X X 22
and financial condition confidence **
* Only farms, which have debts, replied
** The confidence indicator is calculated like an average value of the replies’

balance from three questions — No.1, No.3 and No.5 (method of LR Central
Statistical Bureau)
Source: crated by the author basing on the survey data of 2003

Consequently, in 2010 the areas of organic farming in Latvia will remain
on the previous years’ level, if any of the market environment conditions
does not change dramatically.

The indicators of the economic and financial conditions also reveal that
in 2009, in comparison with 2008, there were much more farms, whose
production amounts had increased. However the specific weight of those
farms, whose production amounts have decreased, has diminished, too.

Specific attention should be paid to the financial condition of the farms,
as despite the fact that two thirds estimate their present financial condition
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as satisfactory and only one third as unsatisfactory, negative changes in the
2010 financial condition forecasts are already visible: a quarter of all the
surveyed organic farms consider that their financial condition in 2010 will
become worse, and a quarter of those farms, which have already
accumulated debts, consider that they will not be able to repay these debts.

Table 5
The main indicators of economic and financial conditions of the organic
farms’ production in 2009

The division of the Economic
° Indication respondents’ replies, % and
Z > financial
condition
Positive |Neutral [Negative | balance
The sufficiency of the land area 1 77 21 -20
1.
The anticipated changes in the land 13 82 5 8
2. |areas in the next year
The amount of the produced produce in 41 42 17 24
3. |comparison with the previous year
4. | The present financial condition of the 3 69 28 -25
farm
5. | The anticipated financial condition of 20 56 24 -4
the farm next year
6. | The ability of the farm to pay debts, if it 24 52 24 0
has any *
7. | The anticipated changes in the capital 39 51 10 30
investment amount next year
8. | The general economic condition of the 14 44 42 -28
farm at present
9. | The general economic condition of the 23 50 27 -4
farm after one year
The indicator of the farms’ economic and X X X 0
financial condition confidence **
* Only farms, which have debts, replied

ok The confidence indicator is calculated like an average value of the replies’

balance from three questions — No.1, No.3 and No.5 (method of LR Central
Statistical Bureau)
Source: crated by the author basing on the survey data of 2009

The evaluation of the total economic situation of the farms in 2009 also
attracts attention, as almost one half of the farms give negative evaluation,
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although the specific weight of the negative evaluation in the next year
forecasts tends to reduce.

However, despite the present financial difficulties, the farms are not
planning to reduce the capital investments in the production in 2010, the
other way round — 51% or more than a half of the farms have intentions to
retain their capital investments in the previous level, and 39% of the farms
even are planning to increase them.

The economic and financial condition indicators of the agricultural
production synthesize in the confidence indicator (see Table 4 and Table 5),
which characterizes the market situation in a particular moment of time,
where simultaneously the changes with the previous period and the
anticipated changes in the future are estimated. The organic farming
confidence indicator in 2003 made up ,,+22°’ percent points, however due to
the global financial crisis, it became worse and in 2009 the organic farming
confidence indicator made up only ,,0” percent points.

4. THE COMPETITIVENESS OF ORGANIC
PRODUCTS IN THE MARKET

The chapter consists of 29 pages, 5 tables and 8 figures.

4.1. The formation of the competitive advantages of organic products
and preconditions of competitiveness

The competition advantage is a difference between enterprises in any
comparable dimension, which enables one enterprise to compete better than
others. (Ilopmep, 2006)

The most important works in the development of the new dominant
marketing logic have been written by S.D.Hunt and R.M.Morgan (1995,
1996, 1997) about the theory of resource advantage (R-A).

According to the resource advantage theory, the competitiveness
advantages are formed by the organization advantages in respect of
resources. R-A defines resources as tangible or intangible units, which are
available for an enterprise and which enable the enterprise to produce and
supply the market efficiently with things, which generate value for some of
the market segments.

R-A theory regards finance, material values, legal provision, human
resources, organizational elements, information and relations as resources.
The competitiveness positions, which are merely based on resource
advantages, are not stable. The competitiveness advantage positions can be
retained if the enterprise grounds them on resources, which are difficult to
replicate or obtain. (Ondersteijn, Wijnands, Huirne, Kooten, 2006)
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Initially the competitiveness was explained by the factors, which
determined the failure of one economic unit as a success of the other one
(from Engl. — ,,win-loose”’). Nowadays the necessity to win the other party
is open to argument, but each of the economic units instead should use their
strength and cooperate with others in order to achieve its aims. (from Engl.
— ,,win-win”). Moreover, the international marketing experience of the
enterprises gives evidence that the financial indicators of an enterprise
increase if the enterprise collaborates with its competitors but not waste its
resources for fighting with competitors for better market positions. (7The
Competitiveness of Latvia Economy and the Importance of linvestment for
its Advancement, 2009, I'onybrosa, 2008)

The research of competitiveness is widely applied; however there is no
one definite approach used for the measuring of competitiveness — there is
consistently different choice of indicators and methods of analysis.

In order to perform the analysis of the competitiveness of organic
products, the following research is applied in the scope of the doctoral
thesis
e The study of the economic and financial conditions of the market of

organic products (competitiveness environment);

e Analysis of the existing competitiveness forces in the market
(competitiveness environment);

o Identification of the level of the market of organic products (the
attractiveness of the sector for the development of business activities);

e Characterization of the most appropriate strategic formulations of the
competition between organic farms and suppliers of conventional
farming (the competition advantages in the level of enterprises);

e Study of the elements of the product value formation (the competition
advantages in the level of enterprises and the sector);

e Study of the preconditions for the formation of organic farming clusters
(the potential of competitiveness advantages in the level of enterprises
and the sector);

e Study of the market environment factors promoting the development of
the market of organic products (the attractiveness of the sector and the
preconditions for the enterprise competitiveness in the future).

4.2. The effect of competition forces and competition strategy in the
market of organic products

The competition in the market of particular goods is formed by the five
main forces of competition — intensity of the competition in the scope of the
sector, the force of the consumer market, the force of the product
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substitutes, the force of the suppliers and the threats of the potentional new-
comers. (See Figure 7)

The interaction of these forces determines the profitability in the
particular sector or commodities market, which is measured as a return from
the invested capital. After the evaluation of the competition forces in a
particular sector or market it is possible to discuss the potentional
profitability of the sector, as well as its competitiveness. (Ilopmep, 2006,
Forands, 2009)

Potentional
new-comers in
the market —
the certification
is a restriction

Sur?liltll:f a Intensity of the Consumers —
exchange, a competition competent in the
few specialized among the agngultural
enterprises organic farming production process
enterprises
Product
substitutes —
conventional
products

Source: created by he author after Porter, 1980, Ilopmep, 2006, Forands 2009

Figure 7. The competitiveness forces of the market of organic products

There is no intensive mutual competition among organic farming
producers in Latvia. It is more associated with the supply of such
agricultural products, which have a typically seasonal character of supply
and short period for the realization of the produce. At times goat breeders
and vegetable planters face difficulties in realization of their products due to
the market saturation.

However, in the market environment there are conditions, which can
raise the mutual competition of organic farms:

® The producers have little possibilities for differentiation of the
production;
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® High barriers for the market withdrawal (five-year period of contractual
obligations since the beginning of the receipt of the area support
payments);

® The decrease of the population’s purchasing power;

® The stagnation of the market of organic farming.

Since the organic products, offered in the Latvia market, are supplied
fresh or minimally processed, consumers can easily make comparisons both
among the organic and conventional products. The main objective for
minimizing of the consumers’ force over the organic enterprises is the
positioning of organic products against the conventional products.

Latvia inhabitants regard conventional products as substitutes for
organic products, and conventional products also influence the price level of
organic products. The most considerable substitute product groups for
organic products are regarded the products of the national quality scheme,
which are marked with the trademark “Qualitative product”.

In the organic farm the suppliers’ force may reveal by concluding the
deals regarding the supply of seed material, agents for the soil
improvement, plant protection agents, feed, feed fixings and agents used for
the preparing of feed supplies. In most of the cases the suppliers of the
above mentioned goods are specialized and more concentrated enterprises
than organic farms. This places them in a more advantageous position for
the pricing. Since the economic and financial condition survey in 2009
indicates that only 5% of organic farms faced the difficulties regarding
purchasing of organically cultivated seed, reproduction or planting material,
obtaining of an animal for the renewal of the herd and auxiliary materials
for the production, the conclusion can be drawn that at present the
suppliers’ force in the market of organic products is neutral.

Whereas, the formation of new organic enterprises in Latvia is still
advisable for increasing of the production capacity, which could further the
achievement of the critical mass for the industrialization of the sector. The
expansion of foreign organic farming enterprise activities in the Latvia
market of agricultural products would not be advisable.

In general, agriculture is a sector, where there are little possibilities to
create a unique value. The attractiveness of the organic product market for
the producers is defined by the market entry barriers, which enables to
positioning the products as a different and special supply, set heightened
price in comparison with the conventional products, as well as earn higher
profits and for the shareholders — higher return of the invested capital. The
focusing strategy is more suitable for those enterprises, which practice
direct supplies, work in the network of the environment health farms,
service the customers of the budget organizations or work in the sector of

103



the public catering. The focusing strategy will be suitable also for small
enterprises, which have no intentions or abilities to increase the amounts of
the production, but which can improve their professional performance in the
market.

4.3. The development level of the market of organic products and
proportion of the competition forces

The structure of the sector’s market is inconsistent in the time, and in
order to formulate the strategy for an enterprise, it is necessary to take into
consideration the development level of the sector. In every level of the
development the proportion of competition forces is exposed to changes.
Therefore, it is necessary to formulate the adequate development strategy
for the sector or an enterprise. The level of the sector’s development affects
the market attractiveness, too, and consequently — the changes in the capital
investments. (Porter, 1980)

Basing on the economic and financial condition survey results of the
organic farming in 2009 and on M.Porter’s defined life cycle indications of
a sector, the present market development stage of the market of Latvia
organic products was identified.

The indicators, characterizing the market of organic products, give
evidence, that organic farming at present faces the transition period from the
period of growth to the period of maturity, which points at the expected
considerable changes caused by the influence of competition forces. The
comparison of the market life cycle development with the dynamic of the
areas managed by organic farms reveals that since 2006 there are observed
stabilization processes in the development of organic production —
consequently, the market of organic products had started to stagnate already
during the period of a rapid Latvia economy growth.

Under the conditions of external environment factors’ consistency, the
market of organic products at present has depleted its potential for the
development, and only the state intervention in the management of the
competition forces regarding substitute products and consumers will be able
to stabilize and renew the growth of the organic market. Otherwise, it is
possible that the market could even narrow, as farmers could discontinue
their organic farming after the termination of the contractual obligations
bound for receiving of support payments for organic farming. In this case it
will be more difficult to restore the producers’ trust in national policy than
the present efforts to maintain it consistent and supportive.
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4.4. The importance of the value chain for the obtaining of the
competitive advantages in the market of organic products

Agribusiness is characterized by the deals of low profitability products,
where the competition forces are based on the production costs close to the
added value, thus resulting in an insignificant profit norm. The analysis of
the value chain in agribusiness has become a valuable instrument, helping to
generate the competitiveness advantages. (Bryceson, 20006)

The analysis of the value chain is performed after dividing the value
creation process in separate components, after that each of them is analyzed
separately. The core activities are connected with the production of the
produce and its supply in the market, whereas support activities ensure the
implementation of the core activities. (Caune, Dzedons, Pétersons, 2000).

The organic farming of Latvia is peculiar with poorly developed
elements of inlet and outgoing logistics, few suppliers of agricultural
products perform minimal activities in the area of marketing, and at present
only in particular cases alongside with organic products there are offered
services (for example, delivery at door, modification of the product
according to the customer’s needs etc.). The complex of support activities
necessary for the organic farming — scientifically practical research,
consultations, availability of market information — is also insufficiently
organized.

In the scope of the sector the value chain can be viewed not only from
the perspective of the elements of the process but also as the level of the
activities of enterprises within the total food supply chain. Each enterprise
positioning itself at the particular level and belongs to at least one supply
chain, although usually simultaneously collaborates with several suppliers
and agents.

Thus the performance of the supply chain is influenced not only by other
market participants of the appropriate level but also by business partners in
other levels of the supply chain.

Being influenced by globalization, agribusiness becomes an even more
complicated market system. The competing firms join together in the value
chain of agricultural products, which enables them to use the possibilities of
competition and cooperation at the same time. The building of such
relationships in the practice demonstrates that both enterprises get more
benefit from such cooperation than from independent deals or deals with
different partners. (Ondersteijn, Wijnands, Huirne, Kooten, 2006) Basically,
it is the expansion of the enterprises in the way of building partnerships, by
cooperation, integration or forming clusters.

Basing on the findings of organic farming specialists (Bierande,
Bimane, 2006, Skagale, 2008), initially the main emphasis in Latvia
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organic farming was put on the advancement of the quantitative
development by setting an aim to increase the number of organic farms and
the amount of organically managed land areas. Since 2008, when the
criterion for the EU support payment has been defined a particular level of
income from the sales of organic produce, the qualitative development of
the sector is being furthered (it is connected with the rising of work
productivity).

At present the novelty in the business management, innovation, regional
development advancement is activated by the cluster development
advancement. Clusters embrace both those enterprises, which perform the
core activities in the product value chain and those, which provide the
support activities.

In the scope of the relationships of the market participants involved in
Latvia organic farming, it is possible to detect the indications of a growing
cluster, where the informal role of cluster cooperation advancement is
undertaken by ALOA.

The formal creation of an organic farming cluster could considerably
further the efficient use of the social capital accumulated within informal
cluster for the achievement of the critical mass in the sector, which, in its
turn, could stimulate the dynamic further development of the cluster.

The present task would be the establishment of the national organic
farming cluster, but already in the next years it would be necessary to plan
the accession to the stronger Scandinavia or Germanic language countries
organic farming market cluster.

Alongside with the establishment of the organic farming cluster in
Latvia, the activities of the market participants would be coordinated to the
creation of as high as possible the added value in any process of the value
chain core activities. Therefore it would be possible to implement
coordinated activities also in science, political and infrastructure support
areas.

The formal necessity for the cluster formation is defined by the present
slowdown of the organic farming market development due to the sector
entrance in the maturity phase. In this phase the mutual competition of the
market participants increases and the establishment of the cluster could
lessen the useless mutual competition among the enterprises and could
advance the cooperation for the achievement of the common goals.
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4.5. The approaches for the promotion of organic farming market
development

In order to study the organic market development promotion
possibilities, the author has applied the method of the analytic hierarchy
process (AHP), which allows systemizing the information obtained during
the research to detect the optimal solution for the initially set tasks.

Basing on the research factors, which affect the organic farming market
environment, the competition forces and elements of the product value
formation chain, the author created a hierarchy analysis model to detect
which of the factors, existing in the market environment, are the most
important for the promotion of the organic product market development
and the stimulation of exactly which value chain core activities element can
cause the most considerable effect on the development of organic product
market.

The higher purpose of the algorithm of the AHP was defined “The
development of organic product market” (1% level), and its assessment is
based on the criterion groups of the PEST analysis (2™ level):

e Political criterions,

e Economic criterions,

e Social criterions,

e Technological criterions.

In the third level the author included the most important criterions for
the evaluation of the value chain elements in the context of organic farming
market development. In the fourth (the lowest) level — the core activities’
elements of the value chain process for obtaining of the competitiveness
advantages.

Basically, there are integrated three methods in the research of the
promotion of the market of organic farming — AHP, PEST and analysis of
the value chain.

The Experts’ panel was formed by:

e A professor of Latvia University of Agriculture, the doctor of agronomy
sciences, long-experienced president of ALOA;
e Two officials, working at the organic farming policy developing at the

Ministry of Agriculture of the Republic of Latvia;

e An official, working at the implementation of the agricultural policy at
the Ministry of Agriculture of the Republic of Latvia;
e A high-level official, representing Association of Latvian Organic

Agriculure;

e A director of the organic product wholesales enterprise;
e A director of organic product retail enterprise;
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e PhD student of Latvia University of Agriculture — the author of the
doctoral thesis.
The priority vector’s coordinates of the variant evaluation criterion
groups reveal — how relevant these criterion groups are for the development
of organic product market in the experts’ point of view. (see Figure 8.)
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Source: created by the author after the results of the experts’ assessments, 2009
Figure 8. The Experts’ evaluation of the criterion groups

The experts with a relatively common assent consider that the most
important is the group of economic criterions (0.349) for the development
of the market of organic farming; lower assessment (0.276) experts have
given to the political factors’ role in the development of the market of
organic products; but considerably lower influence on the development of
the market of organic products in experts’ opinion have technological
(0.177) and social (0.102) factors. (see Figure 8)

If the experts’ opinion was comparatively equal on the criterion group
with the highest given assessments — economic factors (variation coefficient
27%), then, regarding the other criterion groups, the experts’ opinion
varied: in the group of political factors the amplitude between the minimum
and maximum coordinate of the priority vector was 64%, in the group of
technological factors — 71%, but the most considerable differences in the
experts’ assessments were detected within the social factors’ group, where
the variation coefficient indicated 94% amplitude.

In the group of political criterions the highest importance by the
experts was admitted the necessity to reduce the VAT rate on the organic
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products (0.22) and organize the government purchase of organic products
(0.17).

In the group of economic criterions in the experts’ opinion the most
important activities are provision of support for the formation of organic
farming clusters (0.22), as the next most important measures experts
claimed the necessity to retain higher support intensity for organic farming
than conventional (0.19), support the cooperation among producers (0.18)
and facilitate the crediting conditions regarding investments in organic
farming (0.17).

In the group of social criterions experts with certainty point out, that
the most important it is to implement the educational marketing
communication about organic products (0.42), and as the next most
important activity experts mentioned the necessity to popularize the
environmentally friendly lifestyle in the society (0.30).

In the group of technological criterions in the experts’ opinion the
most urgent is a necessity to increase the number of the trade units (0.23),
expand the assortment of organic products (0.23), as well as ensure harder
control over the spread of GMO (0.22)

After the criterions were interactively evaluated, the experts assessed the
alternative variants of the 4™ level with each of the 23 criterions; in the
result the experts indicated that element of the product value formation,
which at present is the most important for the development of the market of
organic products.

As it is illustrated in the Figure 9, in the assessment of the elements of
the organic product value chain the highest importance is assigned to the
necessity to increase the amounts of production (0.193), and the experts’
opinion regarding this issue was comparatively similar (variation coefficient
33%), after which the next most important element of the value chain is
implementation of the marketing communication (0.170, the replies vary
within 38%)

The equal importance to marketing activities in experts’ opinion is the
necessity to develop the processing (0.165, variation coefficient 13%), only
slightly lower importance in experts’ opinion is the necessity to develop the
outgoing logistic (0.153, variation coefficient 22%). Whereas the promotion
of the inlet logistic (0.119, variation coefficient 44%) and the development
of the export markets (0.103, variation coefficient 58%) in the experts’
opinion at present are less important elements of the value creation chain for
the development of the market of organic products.
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Figure 8. The experts’ total evaluation of the elements of value chain
process by all criterions

In general the method of the hierarchy analysis comes up with a
convincing answer, that at present the most important measures for the
promotion of the development of organic products should be the increase of
the production amounts and the implementation of the integrated marketing
communication activities, as well as facilitation of the processing and the

outgoing logistic.

MAIN

CONCLUSIONS

1. In order to objectively evaluate and compare the results of the
agriculture research, it is necessary to perform a scientific research both
from the environmental,
implementation of the scientific research projects the Gold Standard
criteria, used within the Kioto protocol, should be included for the
evaluation of the sustainability of the effect of the researched processes
and results. The scientific research of organic farming should be

social and economic aspect. In the
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performed implementing integrated research of different sectors of
sciences.

. The diversification of agricultural activities, as well as multi-sector
production conception in organic farming ensure competitiveness
advantages over the low price homogeneous imported agricultural
production. The rise of the agricultural farms’ competitiveness can be
achieved by creating the coordinated complex of traditional, common, as
well as non-traditional and uncommon sectors. By force of the
technological innovation and globalization circumstances it is possible
to raise the competitiveness of the farms, enabling the integration of
agriculture with other economic sectors, which in the sense of economic
significance can exceed the benefits from agricultural production.

. The eliminated harm to the environment, due to the agricultural
production, is a public benefit, which should be evaluated in terms of
money and should be included in the methodology of the financial
support calculations for the producers of agricultural produce. The
support payments to the organic farms should be enhanced to the extent,
which is equal to the economized resources for the preventive
environment degradation and solution of social and economic problems.

. It is necessary to advance the overall involvement of social groups in the
supporting of organic farming ideas, as this is the way how to gain
stronger influence over the political decisions, which can result in a
more vigorous political support for the development of organic farming.

. Alongside with the rise in prices of organic products in the food supply
chain, they in the sense of price become less available for a wide range
of consumers, which conflicts with the conception of organic farming.
Whereas, the reduction of prices places organic farmers in an
economically unfavourable situation. Therefore, within an institutional
level of the sector it is necessary to define adequate financial support,
which could completely compensate the additional costs related to
organic farming in the supply chain and further the formation of
proportional rise in prices of organic products.

. In the organic cattle-breeding the obtained return from the invested
resources is similar to the one obtained in conventional agriculture, but it
was not estimated that cattle-breeding in general consumes more natural
resources, as initially it is necessary to obtain plant-growing produce for
the feed. Therefore, the transition to the organic plant-growing demands
larger financial support than cattle-breeding, as for the overall public
benefit it is necessary to favour the plant-growing. If in the result of
financial support it is possible to achieve higher profitability indicators,
the farmers will respond to this market stimulus by increasing the
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amounts of the plant-growing produce production. At the same time it is
necessary to perform the explanatory work among the consumers about
the need to increase the vegetable produce rate in the daily food
consumption and its importance for the sustainable development.

The certification of the production and supply chain, as well as the tight
control of organic products considerably raise the consumers’ perceived
product value and ensure their loyalty. Consequently, it is necessary to
restrict the market power of the large scale producers, processing
enterprises and supermarkets, which is directed to the liberalization of
the legal regulation of the market of organic products, as the public
reliance upon the principles of organic farming is the basis of the market
of organic products and precondition for the formation of the
competition advantages.

The supply chains of organic farming products in Latvia are
characteristic of low efficiency, as the assortment, which reaches the
market, is narrow and with typically seasonal supply and low added
value, which is mainly realized by the agricultural produce producers
themselves. This is one of the main reasons for the at times inadequately
high sales prices of the local organic products.

In the Latvia organic farming agribusiness development level the market
power has concentrated in the consumers’ — demand side, but not in the
supply side, which consists of fragmentised and a small market share
representing organic farmers, processing enterprises and marketers.
Therefore, cooperation comprises the market growth potential not only
due to the cooperation, stimulated by the supply chain participants, but
to greater extent to the cooperation of the territorially more concentrated
consumers. Besides the favourable conditions for the cooperation of
consumers on purpose to realize their common interests at present are
defined by the lasting economic recession in the country.

10.In order to develop the domestic organic product market and also to be

11.

able to uptake the export market potential, it is necessary to enable the
market participants, involved in the food turnover, with the access to the
regularly updated information on the market demand and price
tendencies both in Latvia and external markets. Unfortunately, not only
in Latvia, but also elsewhere in the world, the organic system is not
provided with the same level and quality of information as conventional
agriculture, which encumbers organic farms with taking economic
decisions and delays the overall development of the organic farming
system and market.

In the market of organic products the influence of the state would be
advisable by implementing such fiscal policy, which is favourable for
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organic farming, by realizing public procurements for inter-disciplinary
research and increasing subsidies for the market promotion activities, as
well as retaining stability and consequence in the political decisions.

12. The capital return indicators in organic farming are defined by such

market environment factors as the rise in prices over the conventional
products, the level of the state financial support, the location of the farm,
the climate, the structure and the intensity of the production.

13. The increasing supply of the organic products in Latvia market, due to

the maintained state support, enables the possibilities to improve
marketing activities and raise the products’ value in their supply chain,
thus, ensuring the retention of the market positions of the organic
products and the price predominance over the conventional products.

14. The theoretical research and the experts’ evaluation in the scope of the

detecting the most important element of the value chain for the
development of the market of organic goods confirmed that it is
necessary to further the development of a complex organic products’
supply chain: alongside with the stimulation of the production, the
recognition of the organic products should be raised in parallel with the
development of outgoing logistic.

PROBLEMS AND THEIR SOLUTIONS

The first problem. In the agrarian economics there are mainly researched
the elements of the particular limited economic systems, disregarding their
impact on other nature and social systems.

Solutions

1.

The benefits and losses of the global economy and a particular national
economy should be evaluated within an overall production turnover
cycle.

The scientific institutions, researching agriculture, should perform
integrated research of the nature, social and economic systems by
implementing inter-disciplinary  scientific research in social,
humanitarian and nature sciences’ interaction area.

The second problem. Since the conception of organic farming is build on
the principles of sustainable development of a national economy and
overproduction decreasing statements, its contribution to the national
economy should be estimated not only basing on the amounts of the
produced produce but also on the environment and social benefits.
Solutions

1.

The society should undertake the costs of the conservation of the nature
values by proportional allocation of the state and municipal budget
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assets for the promotion of the development of organic farming within
the scope of different support programs.

The heightened burden of taxes for conventional agriculture according
to its impact on the environment and favourable fiscal policy regarding
economic activities, which comply with the environment conservation,
could raise the attractiveness of the organic farming business.

It is necessary to include in the normative acts of the Republic of Latvia
such restrictions and stimulus, which could further the pro-social
behaviour of the society regarding the solution of environment
problems. The Ministry of Education and Science of the Republic of
Latvia, the Ministry of Agriculture, the Ministry of the Environment
and the Ministry of Health are to implement the inter-department
educational programs for the enhancing the Latvia population’s
awareness of the conditions for sustainable development, change their
opinion on the environment values and behaviour in the daily
consumption.

The third problem. The reduction of the political and financial support
encumbers the development of organic farming, consequently also the
overall advancement of the national economy to the sustainable
development.

Solutions

1.

The Ministry of Agriculture of the Republic of Latvia in its discussions
with social partners must detect the unnecessary bureaucratic
obstructions and simplify the procedure of the administration and
control of organic farming.

After the completion of the operating period of the agro-environment
support payments, it is necessary to provide farmers with financial and
advisory support for the evaluation of the previous five year period and
strategic entrepreneurship planning for the next five year period.

The rise in prices of the organic products in the food chain makes them
less available in the sense of price for a wide range of consumers.
Therefore, on the institutional level of the sector it is necessary to
control that additional costs in the organic product supply chain are
reduced, as well as the certification costs are completely subsidized.

The fourth problem. The development of organic market is hindered by
insufficient availability of statistical information on the production of
organic products, their processing and marketing.

Solutions

1.

It is necessary to provide for public access the summary of the reports of
the Ministry of Agriculture of the Republic of Latvia, where the annual
obtained data of organic farming certification institutions regarding all
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the farms in the transition period and certified organic farms reveal the
areas of cultivated plants, total yields, production of agricultural
animals, amount of the marketed and in the farm used produced
produce.

The Ministry of the Agriculture of the Republic of Latvia within limits
of the national budget should resume the public procurement to the
Central Statistical Bureau of the Republic of Latvia for performing the
research of the economic and financial conditions in agriculture.

The fifth problem. The territorial spread of organic farms restricts the
producers’ cooperation possibilities for organizing product sales and raises
the prices of the organic products available in the market.

Solutions

1.

The Association of Latvian Organic Agriculture, after the exploration of
the customers who are loyal to the basis of organic farming and joining
them together, should undertake the initiative to establish the
cooperative of organic product consumers.

The Association of Latvian Organic Agriculture has to elaborate the
strategy for the national organic farming cluster, applying for the
support at the Investment and Development Agency of Latvia, which is
a state institution supervised by the Ministry of Economics of the
Republic of Latvia

The sixth problem. The competitiveness of the organic products is
diminished by insufficient proficiency of the society about the organic
farming essence and low recognition of the organic products.

Solutions

1.

The Association of Latvia Organic Agriculture should find the
possibilities for attracting public and private financing to continue
regular marketing communication campaigns for society informing
about organic farming and branding of organic products.

2. More active measures in the promotion of organic farming and the

3.

market of organic products should be taken by the Ministry of
Agriculture of the Republic of Latvia subordinated Latvia State
Institute of Agrarian Economics.

The participants of the organic product supply chain — producers,
processing enterprises, marketers, enterprises of public catering —
should more actively participate in such organic farming promotion
activities as exhibitions, contests of cooks, town festivities, educational
activities for pupils, as well as take initiative for organizing similar
activities.
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CONCLUSIONS AND FINDINGS

. The tasks set for the research of the doctoral thesis have been

accomplished, the objective is reached and the drawn hypothesis is
verified.

. For the solution of the research tasks the appropriate quantitative and
qualitative methods — the monographic method, the method of analysis
and synthesis, statistical methods observation (survey and interviews),
descriptive statistics, dynamic time-series, logically constructive
method, marketing methods — the research of economic and financial
condition, Porter’s competition forces and product life cycle analysis,
the method of the analytic hierarchy process.

. The research results are theoretically important in the scope of the sector
of agricultural economy science, as they mark the interdisciplinary
significance of the scientific research and the necessity to implement
complex research works in the context of sustainability.

. The practical relevance of the research results is defined by the author’s
innovative approach to the development of organic product market
potential in Latvia — the establishment of the cooperative associations of
consumers.

. The author’s analyzed experience of the organic farming market
participants in the economically developed countries is a significant
practical contribution, which provides Latvian organic producers with
possibilities how to avoid from taking wrong decisions in the formation
of the organic product supply.

. The obtained research results give evidence that the methods of
marketing research can be efficiently applied in the agricultural
economy research.

. The research results distinctly reveal the formation of the regularities of
the competition advantages in the market of organic products.
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