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IEVADS

Misdienas pre¢u un pakalpojumu kvalitatei ir pieskirta viena no centralajam
vietam ekonomika, uznémejdarbiba, vadisana un ikdienas patérétajprakse.
Miisdienu ta saucama “ne — cenu konkurence” gan precu un pakalpojumu razotaju,
gan to piegadataju vidi notiek tieSi kvalitates joma. Daudz tiek darits, lai
nodroSinatu precu un pakalpojumu kvalitati pasaules [iment, lai ta raksturotu precu
marku, uznémuma télu, neatlaidigi un pastavigi piesaistitu pircéju un klientu
uzmanibu un simpatijas.
Eiropa 1987.gada tika uzsakta kvalitates veicinaSanas politikas izstrade un
attistiSana, kas kvalitati trakte ka neatnemamu organizacijas vispargjas stratégijas
elementu. Japana revoliicija Saja sféra sakas jau piecdesmit gadus atpaka] ar
Deminga slavenajiem visaptverosas kvalitates vadibas 14 principiem.
Arvalstu tiirisma zindtnieku un praktiku atzigas par kvalitites nozimi un tas
pastiprinasanos patérétaju apzina pirmoreiz atklatiba paradijas 20. gadsimta
septindesmitajos gados (Pecron, 1971; Groenroos, 1978). Tika konstatets, ka
pateretaji sak pieprasit augstaku precu un pakalpojumu kvalitates limeni, ka cenu
konkurence nakotng iegiis otrskirigu nozimi salidzinajuma ar konkurenci kvalitates
joma. Nakosaja desmitgadé tika izteikti viedokli par to, ka produkta iekltSanai
tirgli nepiecieSami, galvenokart kvalitates prieksnoteikumi, (Hill, 1985) un ka
kvalitates vadiSana ir viens no noteicoSajiem tirisma uzpémumu veiksmes
priek$nosactjumiem (Haywood, 1983). 1992.gada viesnica “Ritz- Carlton” kluva
par pirmo uzpémumu viesnicu uznéméjdarbiba, kura tika apbalvota ar Malkolma
Boldridza kvalitates balvu (Malcolm Baldridge Quality Award). ST tdirisma
uzpémuma panakumi cipa par kvalitates balvu vél vairak paatrinaja tiirisma
uzpemumu intereses pieaugumu par apkalpoSanas kvalitati (Kotler et al., 1996).
Tirisma nozares attistibas iesp&ju izpetei Latvija ir pieversusies vairaki ekonomisti
un vinu pétijumu rezultati apspriesti zinatniskaja literattira (Reinholde, 2000, 2001;
Mihejeva, Stanka, Krizmétra, Zaliksne, Strazdipa, Silinévi¢a u.c.). Tarisma
produkta kvalitates izp&tes jautajumiem Latvija ir pieversusies Medne (2000).
Kvalitates pieaugo$o nozimi tirisma uznémumu vadisana izskaidro Cetri
prieks$noteikumi:
e Turisma uzpémumiem nepiecieSams saviem klientiem radit dazadas
prieksrocibas, lai nodro§inatu augstaku pakalpojumu Iimeni neka konkurenti.
e Pateretaju apzinas limepa paaugstinaSanas un masu mediju pastiprinata
uzmaniba attieciba pret kvalitati prasa no tirisma uznémumiem atbildigaku
attieksmi pret piedavato produkta kvalitati. Paterétaji klast izglitotaki un labak
apzinas savas tiesibas, nev€las samierinaties ar zemas kvalitates
pakalpojumiem.
® Piecaug paterétaju tirgus orient€Sana ar uzpémuma t€la aspektiem, kuri
neattiecas uz cenu, produkta pozicionéSanu un dazadam pakalpojumu
piegades stratégijam.
®  Modernakas tehnologijas kliist par jaunu kvalitates paaugstinasanas iesp&ju.
Tehnologijas var nodro$inat atsevisku pakalpojumu augstaku drosibas pakapi.



Nevarétu teikt, ka Latvija precu un pakalpojumu kvalitates nodrosinasanas ideja

padomju laikos bija pilnigi sve$sa. Uznémumos pastavéja darba zinatniskas

organizacijas nodalas, tehniskas kontroles dalas, kuru uzdevums bija ripéties par

produkcijas kvalitates parbaudi un iespgjamo defektu atklasanu. Bija izstradati

valsts standarti dazadas jomas.

Lidz ar ekonomikas iekartas mainu 20.gadsimta 90 — to gadu sakuma kvalitates

nodroSinasana iegiist jaunu nozimi, jo kvalitate un precu un pakalpojumu atbilstiba

starptautiskiem standartiem ir Latvijas “caurlaide” uz pasaules tirgu.

Saja laika Latvija kluva “brivi” pieejama ne tikai bijuo padomju republiku

tiristiem, bet arT pargjai pasaulei, ka arT ieguva jaunus konkurentus — Skandinavijas

valstis, Poliju, Velsu, Skotiju, Iriju, kur ir Iidzigi tirisma produkti ka Latvijai, un

saglabaja bijusos konkurentus — Igauniju un Lietuvu.

Paslaik Latvijas tiirisma produkta savdabiba pargjo Baltijas valstu vidi nav

pietickami izstradata un reklaméta. Ka rada veiktie pétijumi, Latvijas tiirisma

produkta cenas ir vienas no visaugtakajam Baltijas regiona (Latvijas tirisma

attistibas koncepcija, 1997). Tas kopuma samazina Latvijas tOrisma produkta

konkurétspgju.

Ikviena uzn@muma riciba ir pieci galvenie konkurences prieksrocibas veidi:

e  pakalpojumu apjoms (uznémums var nodro$inat plasaku pakalpojumu klastu
neka konkurenti);

e cena (uznémums var noteikt zemakas cenas neka konkurenti par tadiem
pasiem pakalpojumiem);

® pieejamiba (uzné@mums var nodrosinat pakalpojumu labaku pieejamibu neka
konkurenti);

® unikalitate (uznémums var piedavat tadus pakalpojumus, kadus nepiedava
neviens no konkurentiem);

e  kvalitate (uzp@mums var piedavat pakalpojumus, kuru kvalitate ir augstaka
neka konkurentiem).

Nemot vera pieaugoso kvalitates nozimi, Latvijas tlrisma pakalpojumus

sniedzosiem uzn€mumiem konkurences cina jaizmanto visi priekSrocibu veidi, bet

Tpasa uzmaniba japievers tirisma produkta pieejamibai un kvalitatei.

Tas pamata noteica promocijas darba témas izvéli.

Promocijas darba hipotéze: Latvijas tiirisma resursi nodroSina daudzveidigu,
pievilcigu tiirisma produktu, bet ta kvalitate ir nepietickama un neatbilst tristu
prasibam.

Lai pieraditu vai noraiditu So hipotézi, promocijas darba meérkis ir noteikt
turisma produkta galvenas sastavdalas Latvijas regionos, izpétit to kvalitati un
paradit kvalitates paaugstinasanas iespgjas.

Defineéta darba mérka sasniegSanai pé€tfjumu procesa risinati sekojosi darba
uzdevumi:
1. tarisma produkta un ta kvalitates teorétisko aspektu izpéte;



tarisma nozares tiesiskas, institucionalas un normativas bazes analize;
tarisma produkta galveno sastavdalu un to kvalitates izp&te Latvijas regionos;
tarisma devuma novérté$ana Latvijas regionu ekonomika;

tirisma produkta kvalitates paaugstinasanas iesp&ju formulésana.

whkwe

Darba mérka sasniegSanai, darba uzdevumu risinaSanai un darba hipotezes

pieradiSanai vai noraidiSanai izmantoti:

e Latvijas Republikas likumi,

®  Ministru kabineta noteikumi,

®  Centralas Statistikas parvaldes dati (1997, 1998, 1999, 2000, 2001, 2002),

e Latvijas zinatnieku pétfjumu public@tie rezultati saistiba ar promocijas darba
temu,

e VARAM un ZM sagatavotie dokumenti, izstradatas programmas, sastaditie
parskati,

®  teorétiska un analitiska literatiira,

e citi informacijas avoti, kas noraditi izmantoto avotu saraksta.

Pétijuma objekts ir Latvijas tirisma produkta galvenas sastavdalas — dabas,
vestures un kultiras resursi, tOristu mitnes un &dienu servisa uzpémumi, to
kvalitate un izvietojums Latvijas regionos, ka arl tlirisma firmas un tirisma
produkta sasniedzamiba.

Promocijas darba plasi pielietota monografiski aprakstosa metode, ka arT
analizes un sintézes metodes, lai izpétitu problému elementus un no tiem
sintezétu kopsakaribas vai formuletu likumsakaribas.

Zinatniskas indukcijas metode piclictota, lai no atseviskiem faktiem veidotu
visparigus atzinumus vai noteiktu sakaribas. Deduktiva metode izmantota, lai
konstruétu atzinumus, sistematiz€tu un teorétiski izskaidrotu empiriskos
materialus.

Statistikas datu analizei izmantota dinamisko rindu analizes metode un datu
grupésana.

Sakaribu cieSuma noteikSanai starp pazimém un secinagjumu izdariSanai ir
pielietota korelacijas analize.

Tarisma resursu stipro un vajo pusu noskaidrosanai, ka arT iesp&u un draudu
formulésanai izmantota SVID analize, kuras rezultata tika iegita strukturéta
pamatinformacija, izpratne par realitati un iespgja veikt stratégisko izveli.

Latvijas rajonu grupéSanai apakSkopas (klasteros) ar Iidzigi attistitu tOrisma
suprastruktiiru, transporta infrastruktiiru, kultdirsituaciju un secinajumu un
priekslikumu izstradaSanai tika veikta klasteranalize. Datorprogramma SPSS, ar
kuras palidzibu tika veikta klasteranalize, bez rajonu sadaliSanas klasteros, vél
sniedza sekojoSus raditajus: klasteru centrus, attdlumu no katra objekta Iidz
klastera centram, attalumus starp klateriem, ka ari dispersijas analizes rezultatus,
péc kuriem vargja analiz&t faktoru svarigumu klasterizacija.
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Tarisma resursu kvalitates veértéSanas skalu izstradei izmantota logiski —
konstruktiva metode un tiirisma pievilcibas indeksa metode.

Promocijas darbs strukturéts sesas nodalas.

Darba pirmaja nodala apspriesti tirisma produkta un ta kvalitates teoretiskie
aspekti — tlirisma piedavajums, tlirisma produkts un ta uztvere, tiirisma produkta
Tpasibas, jédziens “kvalitate”, tiirisma produkta kvalitates dimensijas, kvalitates
veidoSanas mehanisms tirisma. Nodala doti terminu “tirisma produkts”, “tOrisma
produkta kvalitate” un “tiirisma produkta vadiSana” defin€jumi promocijas darba
autores skatfjuma.

Otraja nodala analizEta Latvijas tlrisma nozares tiesiska, institucionala un
normativa baze. Novértéta Latvijas tlirisma politikas valstiskas istenosanas lidzeklu
izmanto$ana tlirisma nozares attistibai.

Tresa nodala satur pétijumu rezultatus par Latvijas galvenajiem tlirisma resursiem
un objektiem, to kvalitati un piemérotibu dazadiem tiirisma veidiem, ka ari par to
potencialu Latvijas novados. Kultliras resursu kvalitates veértéSanai pielietota
klasteranalize, ar kuras palidzibu noteikti klasteri ar I1dzigu kultiirsituaciju. Nodala
dots Latvijas galveno tirisma resursu iekS&jo un argjo faktoru iedarbibas
kvantitativais novertgjums.

Ceturta nodala satur pétjjumu rezultatus par tlristu mitn€m un &dienu servisa
uznémumiem Latvijas regionos, par tirisma firmam, kas nodarbojas ar iebraucoso
taristu apkalpoSanu, un tirisma informacijas centriem. Ar klasteranalizes palidzibu
Latvija sadalita apgabalos ar lidzigi attistitu tirisma suprastruktiiru.

Piektaja nodala vértcta Latvijas tdrisma produkta sasniedzamiba. Ar
klasteranalizes palidzibu noteikti klasteri ar lidzigu autotransporta infrastruktiiru
Latvija.

Sestaja nodala izstradata tiirisma resursu — peldvietas, dabas teritorijas, slépoSanas
trases un kulttiras pieminekla — kvalitates veérteSanas metodika.

Darba hipotgze pieradita ar $adam aizstavamam tézém:

1. Tarisma produkts ir komplekss produkts un ta kvalitate sastav no vairakiem
atkarigiem mainigiem.

2. Latvija nepiecieSams nostiprinat tiirisma nozares tiesisko un institucionalo
bazi un attistit normativo bazi.

3. Latvija ir pieejami daudzveidigi dabas, kultiiras un véstures resursi, kurus var
iesaistit dazados tiirisma veidos, bet nepiecieSama resursu estétiskas kvalitates
paaugstinasana.

4. Taristu mitgu un &dienu servisa uznémumu izvietojums Latvijas regionos ir
nevienmerigs un nepietiekoss.

5. Turisma nozares devums Latvijas regionu ekonomika ir neliels un iegiita
pievienota vertiba regionu griezuma ir atkiriga.

6. Latvijas torisma produkta sasniedzamiba no tads galvenajiem un
perspektivajiem tlirisma tirgiem ir neérta.



Pétijuma novitate:

1. Papildinata un attistita ttirisma produkta un ta kvalitates teoretiska baze.

2. Pirmo reizi brivvalsts pastavésanas laika zinatniski pamatota Latvijas tlrisma
produkta galveno sastavdalu kvalitate.

3. Zinatniski izvertéti tlrisma attistibas galvenie resursi un to izmantoSanas
iesp&jas Latvijas regionos.

4. Izstradata tirisma resursu kvalitates vert€Sanas metodika.

5. Noteiktas tiirisma produkta kvalitates paaugstinaSanas iesp&jas, nodrosinot
Latvijas tirisma nozares konkuretsp&jigu un ilgsp&jigu attistibu.

Darba zinatniskais nozimigums: zinatniski pamatota Latvijas tirisma produkta

kvalitate un izstradatas terminu “tfirisma produkts”, “tirisma produkta kvalitate”,
“tarisma produkta kvalitates vadisana” definicijas.

Darba tautsaimnieciskais lietderigums: darbs izmantojams EM, TAVA u.c.
valstisko un nevalstisko tiirisma organizaciju darba, programmu, izglitojoso
materialu sagatavosana, ilgspgjiga tiirisma attistibas planosana.

Darbs ir apbalvots ar Latvijas Lauksaimniecibas un Meza zinatnpu akad@mijas,
Latvijas Lauksaimniecibas universitates un Hipoteku bankas balvu jaunam
zinatniekam.

1. TURISMA PRODUKTA UN TA KVALITATES
TEORETISKIE ASPEKTI

Nodalai ir 18 lappuses un 7 attéli.

Tarisma piedavajums ir viss, ko var izmantot tiiristu vajadzibu apmierinasanai
celojuma galamerkd, un tas sevi ietver loti daudzveidigu elementu kopumu:

e  dabas resursus, kultiiru un vésturi, kas pievilina tlristu un pamudina vinu
veikt celojumu;

e jekartas (tliristu mitnes, &dienu servisa uznémumi, iekartas atpiitai un sportam
utt.), kas nav celojuma motivaciju ietekmgjosais faktors, bet to trikums rada
§kerslus potencialajam celojumam,;

® transportéSanas iespéjas.

Tarisma pieprasijums veidojas no iepriek§ mingto tiirisma piedavajuma elementu

kopuma un ta apmierinaSanai ir nepiecie$ama vairaku elementu esamiba laika un telpa.

Ar tirisma produktu es saprotu taustamu un netaustamu tirisma piedavajuma

elementu kopumu, kuru atbilstosi savai motivacijai, uztverei un iztélei izvelas

potencialais celotdjs, kuram piemit reala patérina veérfiba un kuru atbilstoSie
uznemumi raZo, izveido vai pielago celotaju vajadzibu apmierindaSanai par
atbilsto§u cenu.
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Pastav atskiribas starp tdrisma pakalpojumu piedavatdju un patérétaju tirisma
produkta uztveri.

Lielaka dala tiristu apskata tlirisma produktu ka kaut ko veselu un nedalamu, kas
paradas viena tlirisma brauciena veida. Tiristiem brauciens asoci&as ar vienu
pirkumu.

Tirisma nozares parstavjiem neeksisté kopgjs tiirisma produkts. Vini to sadala pa
pamatelementiem un identificEé to ar konkrétu tirisma pakalpojuma veidu, ko
piedava konkrets piedavatajs tirgii. [zn€mums ir tiroperatoru sektors, kas tapat ka
taristi tirisma produktu identific€ ar vienu braucienu.

Promocijas darba, pétot tiirisma produktu Latvijas regionos, es balstfjos uz tiirisma
pakalpojumu piegadataju tirisma produkta uztveri, jo tikai, sadalot tlirisma
produktu pa sastavdalam, var noteikt nepiecieSamos pasakumus katras produkta
sastavdalas kvalitates uzlaboSanai un tada veida paaugstinat kopgja turisma
produkta kvalitati.

Tirisma produktam piemit sekojosSas Tpasibas:

® netaustamiba,

razoSanas neatdalamiba no paterésanas,

kvalitates mainiba,

uzglabasanas neiesp&jamiba;

netransportgjamiba.

Balstoties uz jédziena “kvalitate” blitibas izpéti, darba piedavaju sekojosu tirisma
produkta kvalitates definiciju: tirisma produkta kvalitate ir tirisma produktam
piemitoSo ipaSibu kopums, kurs spéj attaisnot tiristu prasibas un vajadzibas vai
tas parsniegt.

Tarisma produkta kvalitati iesp&jams attélot, izmantojot pakalpojumu kvalitates
trisdimensiju modeli, kurs veidots no saturiskas, laika un formalas dimensijas.
Tarisma produkta kvalitates saturiska dimensija sevi ietver tehnisko kvalitati,
funkcionalo kvalitati, socialo un institucionalo kvalitati un nosaka klienta uztverto
apkalposanas kvalitati. Ja klienta gaidas un realitate sakrit, klients ir apmierinats un
pozitivi noverté pakalpojumu kvalitati; ja gaidas apsteidz realitati klients sanem, ta
saucamo, “kvalitates parsteigumu” — valdzinoSo kvalitati. Ja apkalposana neatbilst
klienta uztverei, tad pakalpojumam ir nepienemama kvalitate.

Laika dimensija sevi ietver potenciala, procesa un rezultata kvalitati un izsaka
labumu, kadu klients ir guvis no celojuma. To var izteikt ar attiecibu:

izbaudita kvalitate
gaidama kvalitate

Laika aspekta rezultata kvalitati var aplikot divos segmentos: ka procesa gala
iznakumu un ka iegiito rezultatu kvalitati.
Tiarisma produkta kvalitates formalo dimensiju veido kvalitates sajiitamiba,
izm@ramiba un novértéjamiba.
Tirisma pakalpojuma kvalitates veidoSanas mehanisms var bt divejads:
1. izvirzot prasibas “kam jabiit”, nenosakot ka to panakt;
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2. 1ievieSot kvalitates vadibas sistému, kura nosaka, ka panakt un uzturgt tiirisma
pakalpojuma kvalitati ilgstosa laika perioda.

Pirmaja gadijjuma tirisma pakalpojuma kvalitates uzlaboSanai tiek izstradati

standarti, sertifikatu sistémas (piemeram, Kvalitates zime, Zalais sertifikats), ka ar1

attistiti kvalitati veicinoSie pasakumi (pieméram, Zila karoga kustiba vai diploms

“Zala atsléga” viesnicam). Sis produkta kvalitates veidosanas mehanisms

pamatojas uz produkta atbilstibas kontroli uzstaditajam prasibam un neatbilstibu

novérsanu.

Otrkart, veidojot kvalitati turisma pakalpojumiem, uzp€mumi var ieviest

visdazadakas kvalitates vadibas sist€mas, pieméram, Japanu “5 — S”, ISO 9000,

TQM.

No nodalas satura izriet sekojosi secinajumi:

1. Tarisma pieprasijums veidojas no tiirisma piedavajuma elementu kopuma un
ta apmierinasanai ir nepiecieSama vairaku elementu esamiba laika un telpa. Ja
kads no svarigiem elementiem triikst, tiristu vajadzibas un v€lmes netiek
apmierinatas pilniba vai dalgji.

2. Taristi ar turisma produktu saprot vienu tlrisma braucienu, bet tlirisma
nozares parstavji tirisma produktu identificé ar vienu konkrétu tirisma
pakalpojuma veidu, ko piedava tirgi.

3. Tarisma produkta kvalitate veidojas no atseviSku 1pasibu summas, un katra no
tam paradas kada no trijam tirisma produkta kvalitates dimensijam —
saturiskaja, laika vai formalaja.

4. Lielako dalu no tiirisma produkta kvalitates novirze€m ir iesp&jams noverst vai
vismaz samazinat, trisma uzpémumu darbibas vadiSana lielaku véribu
pievérSot tirgus un patérétaju vajadzibu un vélmju izpétei, ka ari pasu
produktu (pakalpojumu) radisanas procesa pilnveidosanai.

5. Tuarisma pakalpojuma kvalitates vadiSana ir sistematiskas izmainas tOrisma
pakalpojumu sniedzo$a uzpémuma, kas orient€ta uz pilnigaku taristu
vajadzibu apmierinasanu, darbiba jeb nepartraukta piedavata pakalpojuma un
pieprastta pakalpojuma saskanosanas sisteéma.

6. Tarisma produkta kvalitati var veidot, ievieSot kvalitates vadibas sist€mas un
kontrolgjot standartu vai sertifikatu normu izpildi.

2. TURISMA NOZARES TIESISKA, INSTITUCIONALA UN
NORMATIVA BAZE

Saja nodala ietilpstoso pétijumu rezultati izklastiti uz 16 lappusém. Nodala
ievietota 1 tabula un 2 attéli.

Likumdosanas aktus, kas attiecas uz tlirisma nozari vai ir ar to saistiti, var klasificet
piecas grupas:

1. Vispargjie valsts likumdoSanas akti;

2. Vispargjie uznémejdarbibu regulgjosie un reglamentgjosie likumdosanas akti;
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Ar tlirisma nozari tiesi saistitie normativie akti;

Tirisma resursu izmanto$anu un aizsardzibu regulgjosie likumdosanas akti;

5. Vizu izsniegSanas, ieceloSanas un robezskérsoSanas kartibu regulgjosie
likumdos$anas akti.

B w

Promocijas darba detalizétak analizSta ar tlirisma nozari tieSi saistito normativo
aktu grupa. Saja grupa ietilpstoSos likumdosanas aktus var iedalit divas lielas
grupas:

1. likumdosanas akti, kas regul@ tirisma nozares tiesisko pamatu;

2. likumdoSanas akti, kas nosaka tlirisma nozares institucionalo bazi.

Tirisma nozares tiesisko pamatu nosaka sekojosie likumdoSanas akti:

o LR likums “Tirisma likums” (19.09.1998.), kas rada tiesisko pamatu tirisma
nozares attistibai Latvija;

o MK noteikumi Nr. 163 “Noteikumi par kompleksiem tiurisma pakalpojumiem”
(02.05.2000.), kas nosaka kartibu, kada tiek sagatavoti un realizeti kompleksie
tirisma pakalpojumi, ka arT pakalpojumu sniedzgju un klientu tiesibas,
pienakumus un atbildibu;

e MK noteikumi Nr. 385 “Kartiba, kada izveidojama tirisma pakalpojumu
sniedzéju uzpémumu (uzneméjsabiedribu) datu baze” (27.08.2002), kas
nosaka kartibu, kada izveidojama tiirisma pakalpojumu sniedzgju uzn€mumu
(uznémejsabiedribu) datu baze.

LR likumdos$anas akti, kas nosaka tiirisma nozares tiesisko bazi, ir saskanoti ar

Eiropas Savienibas Padomes Direktivu 90/ 314/ EEC “Par kompleksajiem

celojumiem, kompleksajiem atpiitas pakalpojumiem un kompleksajiem tirisma

braucieniem”.

Tirisma nozares institucionalo pamatu nosaka sekojosie likumdosanas akti:

e LR likums “Tarisma likums” (19.09.1998.) (Il nodala), kas reglamente
Latvijas ttrisma politikas veidoSanas kartibu;

e Jkgadgjais LR likums “Par valsts budzetu .... gadam”, kas nosaka valsts
budzeta finans€juma apjomu tlirisma attistibai;

e MK noteikumi Nr. 278 “Latvijas Turisma konsultativas padomes nolikums”
(10.08.1999.), kas nosaka padomes funkcijas, tiesibas un darbibu;

e MK noteikumi Nr. 387 “Turisma attistibas valsts agentiras nolikums”
(27.08.2002.), kas nosaka agentiras kompetenci, funkcijas, tiesibas u.c.
jautajumus;

e MK noteikumi Nr. 388 “Tirisma fonda nolikums” (27.08.2002.), kas nosaka
noteikta kartiba tlirisma attistibas pasakumu nodro$inasanai uzkrato finansu
lidzeklu avotus, to mérkus un parvaldiSanas kartibu.

Saskapa ar Siem likumdoSanas aktiem tlrisma attistibas valsts politiku Latvija

izstrada Ekonomikas ministrija, apstiprina Ministru kabinets vai Saeima, realizé

Tarisma attistibas valsts agentiira, bet ka konsultativa institacija darbojas Latvijas

Tirisma konsultativa padome. Tarisma politiku valstl ievie§ rajonu, pilsétu un
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pagastu pasvaldibas, tirisma pakalpojumu sniedzgji, asociacijas un nevalstiskas

organizacijas.

“Tirisma likums” defin€ seSus tiirisma politikas valstiskas TstenoSanas lidzeklus:

1. nodoklu politika;

2. valsts finansu un kredita politika;

3. vietgjas un arvalstu investicijas;

4. tdrisma attistibas programmas un projekti;

5. starptautiskie noligumi par sadarbibu tlirisma joma;

6. tdrisma attistibu veicinoss vizu reZims un robezskeérsosanas kartiba.

Veértgjot LR nodoklu politiku, galvenokart pievienotas vértibas nodokla darbibu,

nakas secinat, ka $1 nodokla likme Latvija ir augstaka neka daudzas citas pasaules

valstis un tas sadardzina tiirisma pakalpojumu cenu un samazina Latvijas tirisma

produkta konkur&tsp&ju pasaules tirgi.

Latvijas likumdosana neparedz labvéligu finansu, kreditu un investiciju politiku

tirisma piedavajuma attistiSanai valsti.

Veikta korelacijas analize paradija, ka starp valsts budzeta Iidzekliem ttrisma

nozares attistibai un veicinaSanai Latvija un arzemju celotaju skaitu, kas

apmeklgjusi Latviju laika posma 1996. — 2001. gads, pastav pozitiva lineara

sakariba (korelacijas koeficients — 0.8184). Tas nozimg, jo vairak Iidzeklu no valsts

budzeta tiks izdalits tiirisma attisttbai un veicinaSanai un jo efektivak Sis

finans€jums tiks izmantots, jo pievilcigaka kliis Latvija gan viet€jiem, gan arvalstu

turistiem.

Latvija ir izstradatas vairakas valsts programmas, kas tiesi vai netie$i saistitas ar

tlrisma nozares attistibu, bet nav jitama to istenoSana dzivé un izskaidrosana

uznémejiem.

Laika no 1994.gada Latvijas valdiba ir noslégusi starpvalstu noligumus par

sadarbibu tlrisma joma ar vairakam pasaules valstim, bet So valstu vidid nav

nevienas Ziemeleiropas un NVS valsts, kas ir svarigakas ienakos$a tlrisma tirgus

valstis Latvijai.

Pozitivi ir vert€jams tas, ka Latvija noslégusi divpus€jos ligumus par vizu reZima

atcelSanu ar vairakam (uz 2001.gada sakumu — 31) pasaules valstim, galvenokart ar

Eiropas Savienibas un Centraleiropas valstim.

Tirisma nozares normativo bazi veido Latvijas Valsts standarti, kas attiecas uz

tirisma nozari. Balstoties uz Eiropas valstu pieredzi, Latvija ir izstradati seSi

nacionalie standarti tirisma joma, kas nosaka klasifikacijas prasibas dazada veida

tiristu mitném.

Uz tlirisma nozari attiecas ari standarts Piktogrammas atpiitas vietam un dalgji

standarts Cela zimes.

No nodala ietilpstosajiem p&tjjumu rezultatiem izriet tris secinajumi:

1. Turpinas Latvijas tiirisma un ar to saistitas tiesiskas bazes, valsts politikas un
tlrisma nozares normativas bazes izstrade.

2. Nepietickama ir valsts (Saeimas, Ministru kabineta) interese par tlrisma
nozares attistibu. Tas kaveé tlirisma nozares attisttbu valsti un samazina
Latvijas turisma produkta konkur&tsp&ju pasaules tirgi.
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3. Palielinot valsts budzeta lidzeklus thrisma attistibai un veicina$anai un
nodro§inot to efektivu izmantoSanu, pieaugs Latvijas pievilciba gan
vietgjiem, gan arvalstu tlristiem. To apstiprina pozitiva lineara sakariba
(korelacijas koeficients — 0.8184) starp tlrisma attistibai un veicinasanai
izdalitiem valsts budzeta lidzekliem un arvalstu celotaju skaitu.

3. GALVENIE TURISMA RESURSI LATVIJAS REGIONOS
UN TO ESTETISKA KVALITATE

Tresaja nodala ietilpstoSo pétijumu rezultatu izklasts aiznem 42 lappuses. Nodala
ievietotas 7 tabulas un 10 attgli.

Latvijas turisma attistibas galvenie resursi ir:

® daba — maz parveidota, daudzveidiga teritorija, bagatigiec mezu resursi,
daudzveidigie fidens resursi un 1pasi aizsargajamas dabas teritorijas;

®  véesture — kultiiras pieminekli;

®  kultara — tautas svetki un tradicijas, dazadi kultras pasakumi (notikumi).

Sos resursus var iesaistit dazados tiirisma veidos:

Specializetais ttirisms (speleottirisms, dabas, ekotlirisms),

Alas, klintis, fezi > rekreafivais, lauku tirisms

Kalni > Specializetais tirisms (aktivais, sporta tirisms)
Specializetais tirisms (medibu, dabas, ekotiirisms,

Mezi > akfivais, sporta thrisms), rekreativais thrisms, lauku

tirisms

Specializetais tirisms (makskeréSanas, medibu, dabas,
Udens resursi > ekotiirisms, akfivais, sporta tiirisms), rekreafivais tlrisms,
lauku tirisms, krutzu un jahtu tGrisms

Ipasi aizsargajamas Specializétais tirisms (dabas, ekotiirisms, akfivais
L o0 > = N
dabas teritorijas tirisms), lauku, rekreativais tlirisms
_ .. . Kulta izzi iskai ilse 1 i}
Kultiiras pieminek]i > “WS’_ ‘IZZEI’,l.aS, etniskais, pilsétu, lauku, kruizu,
specializgtais tirisms
Kulttra > Kultdiras, izzinas, pilsétu, lauku tarisms
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Pétfjumos noskaidroti vairaki faktori, kas samazina Latvijas galveno tirisma
resursu pievilcibu — estétisko kvalitati.
Latvijas dabas resursu estétisko kvalitati samazina:
1. Pamestas un neapsaimniekotas lauksaimniectba izmantojamas zemes,
kuras vérojamas sekojosas paradibas:
a. nezalu savairo$anas;
b. plavu un ganibu pakapeniska aizaugSana ar mazvertigiem kokiem un
krumiem;
c. neizmantoto zemju pakapeniska parpurvosanas.
2. Nesaimnieciska darbiba meza, kuras rezultata:
a. samazinas meZu nogabalu ainaviska vertiba un biologiska daudzveidiba;
b. tiek iznicinata zemsedze un sabojati mezu celi;
c. mezu izcirtumos netiek sadedzinati nocirstie kriimi un koku zari un tie
netieck apmezoti.
3. Ar sadzives atkritumiem piesarnotas meZu teritorijas.
4. Pakapeniski ar kriimiem un tidensaugiem aizaugo$as tidenstilpnes un to
krasti.
5. Peldvietu zemais labiekartoSanas Iimenis.
Vestures resursu — kultiiras piemineklu estétisko kvalitati samazina:
1. kultiras piemineklu sliktais tehniskais stavoklis, ko rada (saskana ar
VARAM izteikto viedokli):
a. finansu lidzeklu trikums kultiras piemineklu aizsardzibai un

apsaimniekoSanai;

b. sabiedribas neieinteresétiba un kultiiras piemineklu aizsardzibas nozimes
neizpratne;

c. Dbirokratiskie $kér§li ar kultiiras piemineklu aizsardzibu saistitos
jautajumos.

2. kulturas pieminek]u nekopta, piegruzota apkartne;

3. kultliras pieminek]u apgriitinata sasniedzamiba.

Kultiiras resursu verteésanai tika veikta klasteranalize un klasteru ranzesana.
Vidgjo vertibu ranzeéSana paradija, ka visrosigaka kultiras dzive Latvija pec
2000.gada datiem ir Rigas regiona, kura ietilpst valsts galvaspilséta, Jarmala un
Rigas rajons (1.klasters). Saja klasterT visu apliikoto faktoru vidgjas vértibas,
iznemot faktoru “kinoiekartu skaits kultiiras (tautas) namos...”, ranzéSanas procesa
ir ierindotas pirma vieta, tatad — visaugstakie raditaji Latvija. Saja regiona ir ari
koncentréts vislielakais kultiiras piemineklu skaits.

Ne tik aktiva kultiras dzive ir 2.klasterT, kura ietilpst tikai viens Latvijas rajons—
Liepajas rajons. Lielaka dala apskatito faktoru ranz€Sanas procesa ir ierindoti
augstaja otraja vieta. Tikai viens faktors — “kinoiekartu skaits kultiiras (tautas)
namos ..” atrodas pirmaja vieta, turpretim stacionaro kinoteatru skaita zina
2 klasters ir ierindots treSaja vieta, bet stacionaro kinoteatru apmeklétaju skaita
zina — tikai priek$pedgja (5.) vieta. Muzeju skaita zina 2.klasters atrodas otraja
vieta, turpretim muzeju apmekletaju skaita noveértejuma klasters ierindots tikai
ceturtaja vieta.
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Péc kultiiras dzives rosibas talak seko 3.klasters, kura ietilpst pieci Latvijas rajoni:
Césu rajons, Madonas rajons, Ogres rajons, Talsu rajons un Tukuma rajons.
Liclaka dala faktoru ranzéSanas procesa ierindoti treSaja vietd, bet muzeju
apmekletaju skaita zina $is klasteris apsteidz ieprieksgjo (2.) klasteri un ir ierindots
otraja vieta, neskatoties uz to, ka ST klastera muzeju skaita vidgja vertiba ir divas
reizes mazaka neka 2.klastera atbilstosa faktora videja vertiba. Tresaja klasterl
ietilpstoSajos rajonos nav teatru un lidz ar to personu, kas tos apmekIg.
Arhitektiiras un pilsétbivniecibas pieminek]u un makslas pieminek]u skaita zina
klasters ierindots ceturtaja vieta, bet vestures piemineklu skaita zina — tresaja vieta.
Vel mazak rosiga kultiiras dzive neka 3.klasteri ir 4.klasteri, kurd ietilpst divi
Latvijas rajoni: Valmieras un Ventspils rajoni. Klasterim ir raksturigs neliels
(6.vieta) kulttras un tautas namu skaits, lidz ar to ar1 vietu skaits zal€s un
darbinicku skaits, ka arT neliels maksliniecisko kolektivu un pulcinu skaits.
Turpretim faktora “dalibnieku skaits makslinieciskos kolektivos un pulcinos”
vidgja vertiba ranzésanas procesa ierindota ceturtaja vieta. Stacionaro kinoteatru, to
apmekl@taju skaita un teatru skaita zina klasters ierindojams otraja vieta. Augstas ir
arT faktoru “muzeju apmekletaju skaits” un “teatru apmekletaju skaits” vidgjas
vertibas. Ranzésana tas ierindotas treSaja vieta. Zemas ir faktoru “kinoiekartu
skaits kultliras (tautas) namos ...” un “muzeju skaits” vid€jas vertibas: ranzesana
tas ierindotas pedgja vieta. Saja klasterT ietilpstosajos rajonos neliels ir arhitektiiras
un pils€tbiivniecibas piemineklu skaits.

Talak seko S5.klasters, kura ietilpst sesi Latvijas rajoni: Aliiksnes, Daugavpils,
Kuldigas, Preilu, Saldus un Valkas rajons. Sajos rajonos raditaji “muzeju skaits”,
“muzeju apmekl&taju skaits” un “muzeju darbinieku skaits” ir vieni no zemakajiem
Latvija. Zemas ir ari faktoru “maksliniecisko kolektivu un pulcigu skaits”,
“dalibnieku skaits makslinieciskajos kolektivos un pulcinos” un “kinofilmu, kuras
tieck demonstrétas kultliras (tautas) namos u.c. iestades, apmekletaju skaits” vidgjas
vertibas. RanzgSanas procesa tas ierindotas tikai 5.vietd. Turpretim 5.klastert
ietilpstos$ie rajoni ir bagati ar arhitektiiras un pilsétbiivniecibas pieminekliem.
Sestaja klasterT ietilpst pargjie 11 Latvijas rajoni: Aizkraukles, Balvu, Bauskas,
Dobeles, Gulbenes, Jelgavas, Jekabpils, Re€zeknes, Ludzas, Limbazu un Kraslavas
rajoni, kuros ir nopietni jadoma par kultiiras dzives rosibas paaugstinasanu. Lielaka
dala apskatito faktoru ranzeSanas procesa ierindoti pedgja vieta vai iepriekSpedeja
vieta. Tikai viena faktora “maksliniecisko kolektivu un pulcinu skaits” vidgja
vertiba ierindota 4.vietd no seSam iesp&jamajam, pargjo faktoru videjas vertibas —
zemakajas vietas.

Klasteranalizes rezultatus var izskaidrot ar profesionalu kultiiras dzives
organizatoru trilkumu, 1pasi Latvijas attalakajos lauku rajonos. Zemais kultiiras
darbinieku un maksliniecisko kolektivu vaditaju atalgojums salidzinajuma ar Rigu
veicina profesionalo kadru aizplisanu no laukiem, no kultiiras darba uz citam
darbibas sferam. Bez tam kultiras pasakumi Latvija nav vienmeérigi arl laika
Skersgriezuma, tie notiek, galvenokart vasaras sezona, Iidz ar to tirisma maz tiek
izmantots svarigs komponents “kultiira visam gadam”.

Saskapa ar tirisma informacijas centru pétfjumu rezultatiem par 2002.gada
visvairak apmekl&tajiem tiirisma objektiem Latvijas rajonos no kultliras resursu
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grupas tiristu vidd popularitati ir ieguvusi tie$i muzeji, Nacionala opera Riga un

Dzintaru koncertzale Jurmala. Tas ir izskaidrojams ar to, ka dazadi kulttras

pasakumi Latvija maz tiek izmantoti tlristu piesaistiSanai. R€zeknes, Limbazu un

Jekabpils rajonos piecu popularako tiirisma objektu vidi nav minéts neviens

tirisma objekts, kas piederctu kultiiras resursu grupai.

Baznicas, pilis un muizas ir galvenie tlirisma objekti, kas pieder véstures resursu

grupai un ir ieklauti piecu popularako ttrisma objektu vidi Latvijas rajonos. Tas

liecina, ka paslaik Latvijas bagatais kultiiras mantojums maz ir ieklauts tOrisma
piedavajuma, jo ir nepietickami atklats un novertets. Saldus, Talsu un C&su rajonos
piecu popularako tiirisma objektu vida nav ieklauts neviens tiirisma objekts, kas
pieder v@stures resursu grupai, bet Bauskas, Jelgavas, Aliksnes, Gulbenes, Ludzas,

Ogres, Valkas un Preilu rajonos — neviens tiirisma objekts, kas pieder dabas resursu

grupai. Turpretim Dobeles, Jekabpils, Liepajas, Talsu, C&su un Limbazu rajonos

tieSi dabas resursi ir domingjosa stavokli, salidzinot ar citam tlrisma attistibas
galvenajam resursu grupam.

Vispopularakie tiirisma objekti 2002.gada pec tiirisma informacijas centru vertgjuma

Latvija ir Aglonas bazilika (Preilu rajons; 24 punkti no 27 iespgamiem), Ventspils

pilséta ar atrakcijam (21 punkts) un Rundales pils (Bauskas rajons; 21 punkts).

Tirisma attistibas galveno resursu iek$€jo un argjo faktoru iedarbibas kvantitativais

novertejums paradija, ka:

1. uz tirisma resursu stiprajam pusém — maz parveidotas dabas ainavas; bagats
kultGrvéstures mantojums, tradiciju dazadiba un to dzivigums tautd; tidens
resursu daudzveidiba; saglabata un neparveidota fauna un flora; bagatigie
mezu resursi — vislielako pozitivo iedarbibu atstaj tiirisma nozares nevalstiskas
organizacijas un asociacijas, kas darbojas Latvija, ka arT tlrisma specialistu
sagatavoSanas iestades. Seviskus draudus rada visparigas infrastruktiiras zema
kvalitate un kapitalieguldijumu trikums tiirisma nozares attistibai. Kopgja
ieksgjo faktoru attistibas tendence ir pozitiva;

2. uz tdrisma resursu vajajam pusém - Latvijas ainavas pakapeniska
degradésanas; dabas un kulttiras resursi tiirisma vajadzibam netiek pietiekami
izmantoti; kultGrvertibu zemais pasniegSanas ltmenis; labiekartotu peldvietu
trikums; Latvijas tdenstilpju piesarnojums - vislielako pozitivo iedarbibu
atstaj tlrisma nozares nevalstiskas organizacijas un asociacijas, kas darbojas
Latvija, ka arT turisma specialistu sagatavosanas iestades. SeviSkus draudus
rada visparigas infrastruktiiras zema kvalitate un kapitalieguldijumu trikums
tlirisma nozares attistibai. Kopgja argjo faktoru iedarbiba ir negativa.

Apkopojot §Ts nodalas saturu var izdarit vairakus secinajumus:

1. Dabas resursu izvietojums Latvija ir nevienmérigs. Zemes virsas augstakie
punkti koncentréti valsts austrumu dala (Vidzemes un Latgales augstiengs),
lidzenakie zemes nogabali - Zemgale. Alas, klintis, iezi — ziemelaustrumos
(Vidzeme, Gaujas Nacionala parka teritorija Gaujas, Braslas, Salacas un
Amatas krastos), mezi — valsts ziemelrietumos un ziemelu dala (galvenokart
Kurzemé un Vidzemég), bet ezeri— valsts dienvidaustrumos (galvenokart
Latgal@).
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2. Vestures resursu izvietojums Latvijas regionos ir nevienmerigs. Vairak neka
60% arheologijas piemineklu atrodas valsts austrumu dala. Gandriz puse
(48%) no Latvijas arhitektiiras un pilsétbiivniecibas pieminekliem un (45%)
vestures piemineklu atrodas Rigas regiona, galvenokart Riga. Lielaka dala
makslas piemineklu atrodas Rigas un Kurzemes regiona — katra no tiem
izvietoti 26% no visiem makslas pieminekliem.

3. Saskana ar klasteranalizes rezultatiem kultiiras resursu izvietojums Latvijas
teritorija ir nevienmérigs. Tie koncentréti, galvenokart Rigas regiona. Rosiga
kultoiras dzive ir arT Liepajas rajona.

4. Turisma resursu analize paradija, ka Latvija nav pienacigi izmantots reljefa
potencials sléposanas tiirisma attistibai Latgalé, mezu bagatibas— medibu
tirisma attistibai, Latvijas ostas — kruizu un jahtu tirisma attistibai,
neapsaimniekotas LIZ — lauku tiirisma attistibai un tiiristiem domato atrakciju
izvietoSanai, ipasi aizsargajamas dabas teritorijas — ekotlirisma un dabas
tlrisma attistibai.

5. Latvijas dabas resursu un kultiiras piemineklu estétiska kvalitate ir zema. Ta
rada pamestibas iespaidu, padara Latvijas ainavas telpu homogénu, samazina
ainavisko vertibu un degradé Latvijas ainavu.

6. Pasreizgja lauksaimniecibas, vides politika un kult@irpolitika neparedz tieSus
instrumentus dabas resursu un kultiras piemineklu apsaimniekoSanas
veicinaSanai un ainavas kvalitates paaugstinaSanai.

7. Latvijas dabas un véstures resursu zema estetiska kvalitate var radit draudus
ilgsp@jiga tirisma nozares attistibai valst1.

4. TURISMA SUPRASTRUKTURA UN INFRASTRUKTURA.
TURISMA PAKALPOJUMUS SNIEDZOSO UZNEMUMU
PIEVIENOTAS VERTIBAS ANALIZE LATVIJAS
REGIONOS

Nodala ietilpstosie p&tTjumu rezultati izvietoti 34 lappusgs, 14 tabulas un 8 attelos.

4.1. Turisma suprastruktiira Latvijas regionos

Latvija taristi tiek izmitinati viesnicas, kiirortviesnicas, motelos, viesu majas,
atpiitas namos un atpiitas pansionatos, jaunatnes tiiristu mitn€s, tlirisma un atpttas
bazes, kempingos un lauku tlirismam izmantojamas majas.

Centralas Statistikas parvaldes apkopotie statistiskie dati liecina, ka no1996.gada
turistu mitpu skaits (bez lauku tirismam izmantojamam majam) Latvija ir
paliclinajies no 219 tiristu mitném 1996.gada lidz 274 mitném 2001.gada jeb par
25.1% (sk. 1.att.).
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Fig.1. The number of tourist establishments in Latvia for 1996 - 2001

No 1.att€la datiem redzams, ka bitiskas izmainas tiristu mitnu kopskaita Latvija ir
notikusas pédgjos gados: 2000. un 2001.gada. Sajos gados bija vérojams
vislielakais k&des absoliitais pieaugums, k&des augSanas temps un ké&des
pieauguma temps. Tiristu mitpu skaits Latvija [idz 2000.gadam ir samazinajies,
iznemot 1997.gadu, kad bija vérojama tliristu mitnu skaita palielina$anas par vienu
vienibu. So samazina$anos var izskaidrot ar vairakiem faktoriem:

e galvenokart ar austrumu tirgus zaud€Sanu péc valsts neatkaribas atgiiSanas
1991.gada, kad ieviesa vizu reZimu starp Latviju un bijusajam padomju
republikam. Rezultata samazinajas pieprasijums péc izmitinasanas
pakalpojumiem, pasi Jirmala;

® ar viesnicu remontdarbiem (modernizaciju), kuru rezultata thiristu mitnes uz
laiku partrauc uznéméejdarbibu;

® ar kvalitativas reklamas trikumu Latvija un arzemés par Latvijas tirisma
produktu;

® ar relativi augsto izmitinaSanas pakalpojumu cenu ITmeni un tam neadekvato
kvalitati.

Salidzinot arzemju vairakdienu celotaju izdevumu struktiru Latvija un Latvijas
vairakdienu celotaju izdevumu struktiiru arzemes, redzams, ka arzemju vairakdienu
celotaji Latvija gandriz divas reizes vairak izt€ré apmeSanads vietas izdevumu
apmaksai neka Latvijas vairakdienu celotaji arzemes. Lidz ar to arzemju celotaji
mazak var terét dazadiem pirkumiem. Pargjo celojuma izdevumu grupu ipatsvara
struktiira ir Iidziga.

Tiristu mitnu skaita pieaugumu péd&jos gados var izskaidrot ar darfjuma tlirisma
un atpiitas tiirisma attistibu.
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Vairak neka tre$a dala taristu mitnu Latvija atrodas Rigas regiona — Riga, Jirmala
un Rigas rajona (sk. 1. tab.).

1. tabula

Tiuristu mitnu skaita ipatsvars Rigas regiona un paréja Latvija
1996. - 2001., %

1996. 1997. 1998. 1999. 2000. 2001.
Kopa 100.0 100.0 100.0 100.0 100.0 100.0
tai skaita
Riga 16.0 16.4 16.6 16.7 16.8 16.8
Jurmala 19.0 15.5 17.5 14.8 134 10.9
Rigas rajona 4.6 5.9 6.2 6.7 9.9 8.0
Rigas regiona kopa 39.6 37.8 40.3 38.2 40.1 35.7
Pareja Latvija 60.4 62.2 59.7 61.8 59.9 64.3

No 1.tabulas datiem redzams, ka 1996.gada lielaka dala taristu mitnu Rigas regiona
atradas Jurmala, bet 2001.gada — jau Riga. Tiristu mitnu Ipatsvars Sajas Latvijas
pilsétas parsniedz 10.1% robezu. Lielakaja dala pargjo Latvijas rajonu un
republikas pilsétu ttristu mitnu skaita Ipatsvars atrodas robezas 1.1 % - 5.0 % un
0.0 % - 1.0 %. Tikai Tukuma, Talsu un Rézeknes rajona tiiristu mitpu skaita
patsvars parsniedz 5.1% barjeru.

Daudz krasakas atskiribas vérojamas tliristu mitnu piedavato gultu skaita Latvija
(sk. 2.tab.).

2. tabula

Gultu skaita Ipatsvars tiiristu mitnés Rigas regiona un paréja Latvija
1996. —2001., %

1996. 1997. 1998. 1999. 2000. 2001.
Kopa 100.0 100.0 100.0 100.0 100.0 100.0
tai skaita
Riga 25.2 26.0 28.2 29.1 26.5 29.9
Jurmala 304 34.0 30.8 26.5 24.2 21.1
Rigas rajona 3.8 3.9 4.2 5.6 8.6 7.4
Rigas regiona kopa 59.4 63.9 63.2 61.2 59.3 58.4
Pareja Latvija 40.6 36.1 36.8 38.8 40.7 41.6

Visa analizétaja laika perioda Rigas regiona atrodas vairak neka puse no visam
tiristu mitnu gultam. No 2. tabulas datiem redzams, ka lidz 1999.gadam gandriz
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tresa dala thiristu mitpu gultu Latvija bija koncentrétas Jirmala, bet 21.gadsimta
sakuma — valsts galvaspilséta.

Liclakaja dala Latvijas rajonu un republikas pilsétu tOristu mitnu gultu skaita
ipatsvars neparsniedz 1.0 % robezu. Tikai Daugavpili, Césu rajona, Limbazu
rajona, Rézeknes rajona, Rigas rajona, Talsu rajona un Tukuma rajona gultu skaita
Tpatsvars atrodas robezas no 2.1 % lidz 10.0 % no kopgja skaita valsti.

Latvija kopuma ir pieejamas dazadu kategoriju viesnicas (sk. 2. att.).
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2 .att. Viesnicu sadalijums péc pieskirtas kategorijas Latvija
1999. —2001.

Fig. 2. Classification of hotels by category in Latvia for 1999 - 2001

No 2. att€la datiem redzams, ka Latvija izplatitakas ir otras un tre$as kategorijas
viesnicas. Tomér tlrisma specialisti uzskata, ka So abu kategoriju viesnicu skaits
Latvija ir nepietiekoss, it 1pasi otras kategorijas viesnicu. P&c tam ir pieprasijums
gan no turistu, gan ar1 arzemju specialistu puses, kuri Latvija uzturas vairakus
ménesus. Ipasi $o kategoriju viesnicu trilkst Riga. Paslaik piedavajums Riga vairak
orientéts uz biznesa cilvékiem, kuri parasti izvElas augstakas klases viesnicas:
piecu un Cetru zvaigzniSu viesnicas. Visas §Is kategorijas viesnicas koncentrétas
Riga, iznemot vienu 4. kategorijas viesnicu, kas atrodas Liepaja.

Latvija turisti tiek izmitinati arT lauku tirismam izmantojamas majas.

Lauku tarismam Latvija ir senas tradicijas. Labi attistits lauku tirisma mitpu tikls
Latvija bija jau 20.gadsimta trisdesmitajos gados, kad lauku tiirisma mitgu skaits
sasniedza Cetrus simtus. Padomju laika lauku tlirisma attistiba tika partraukta. P&c
neatkaribas atgiiSanas, lauku tlirisma atdzimsana Latvijas laukos sakas 1993.gada,
kad tika izveidota Latvijas lauku tirisma asociacija “Lauku celotajs”.

Asociacija ieklauto lauku tiirisma saimniecibu skaits 1994.gada bija tikai 20 (sk. 3.att.).
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3. att. Lauku tirismam izmantojamo maju skaits Latvija 1994.- 2001.

Fig. 3. The number of rural tourism houses in Latvia for 1994 — 2001

Pieaugot pieprasijumam pé&c atpiitas laukos, palielindjas arT saimniecibu skaits, kas
nodarbojas ar lauku ttrismu. No 3.att€la datiem redzams, ka lauku tGrismam
izmantojamo mitpu skaits Latvija 2001.gada sasniedza 210 saimniecibas. Tatad
maju skaits astonu gadu laika ir palielinajies 10.5 reizes.

Daudz straujakas izmainas ir notikusas gultu skaita, ko piedava lauku tiirismam
izmantojamas majas Latvija. Ja 1994.gada 20 lauku tirisma saimniecibas kopuma
piedavaja 65 gultas vietas — vidgji 3 gultas viena maja, tad 2001.gada 210 lauku
tirisma saimniecibas jau piedava 3 154 gultas — vid&ji 15 gultas viena lauku
tirisma saimnieciba. Tatad astonu gadu laika gultu skaits palielinajas par 3 089,
gultu skaita augSanas tempa koeficients - 48.52 reizes.

Statistikas datu analize parada, ka lauku tdirismam izmantojamo maju skaita un
tajas izvietoto gultu skaita kédes picauguma un augSanas tempus skar vilnveidigas
izmaigas. Turisma nozares specialisti to izskaidro ar lauku tdirisma reklamas
trakumu, ka arT ar:

e  valsts un pasvaldibu finans€juma trikumu;
® nepietickamo tlirisma infrastruktiiru laukos;

® informacijas trikumu tliristiem un uzpémgjiem par lauku tirismu un ta
attistibas iesp&jam.
Asociacijas “Lauku cejotajs” apkopota statistiska informacija liecina, ka lielakais
skaits lauku tGrismam izmantojamo maju jau no lauku tiirisma atdzim$anas ir
koncentréts Vidzemé un Kurzeme. Vismazak lauku tiirismam izmantojamo maju ir
Latgale, Zemgal€ un Rigas regiona.
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Laika perioda 1995. — 2001. gads Vidzemes regiona visvairak lauku tirismam
izmantojamo maju ir C&su un Valmieras rajonos, bet no 2000.gada ar1 Limbazu
rajona. Kurzemes regiona — Liepajas un Kuldigas rajonos. Zemgales regiona
visvairak lauku tlirismam izmantojamo maju tiristiem piedava Jekabpils un
Tukuma rajoni, bet Latgales regiona no 2000.gada — Ludzas rajons.

Latvija ir pieejamas dazadu kategoriju lauku tiirismam izmantojamas majas (sk. 3.tab.).

3. tabula

Lauku tiirismam izmantojamo maju sadalijums pa klasifikacijas kategorijam
Latvija 1997.-1999.

Raditaji | 1997. | 1998. | 1999.

1 kategorija

Skaits, gab. 8 15 13

Ipatsvars, % 12 16 11
1] kategorija

Skaits, gab. 44 47 39

Ipatsvars, % 63 52 32
111 kategorija

Skaits, gab. 15 23 54

Ipatsvars, % 21 25 45
1V kategorija

Skaits, gab. 3 6 15

Ipatsvars, % 4 7 12

No 3. tabulas datiem redzams, ka ar katru gadu pieaug lauku tGrismam izmantojamo
augstako kategoriju (III un IV) maju skaits un ipatsvars. Ttrisma specialisti uzskata, ka
$o kategoriju tiiristu mitnes ir nepietickama daudzuma un 1idz ar to starp tam nepastav
konkurence. Vislielaka konkurence ir starp otras kategorijas lauku tirismam
izmantojamam majam, kuru Tpatsvaram lauku tlirismam izmantojamo maju kopskaita ir
tendence samazinaties.

Ar Deferta funkcijas palidzibu iesp€jams noteikt thrisma nozimi regionu
ekonomika. Deferta funkcija raksturo lielumu, kur$ norada, cik regiona ir tirisma
mitgu gultu uz vienu iedzivotaju.

Aprekinata Deferta funkcija Latvijas regioniem parada, ka aplikojamaja laika
perioda Vidzemes regiona un Kurzemes regiona Deferta funkcijas lielums
pakapeniski palielinas (sk. 4. tab.) — tatad tirisma nozime regionu ekonomika
pakapeniski picaug.
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4. tabula

Deferta funkcijas lielums Latvijas regionos 1997. — 2001., %

I Regions 1997. 1998. 1999. 2000. 2001.
Rigas regions 1.23 1.14 1.05 1.06 1.13
Vidzeme 0.33 0.33 0.40 0.47 0.63
Kurzeme 0.50 0.52 0.53 0.56 0.68
Zemgale 0.68 0.65 0.66 0.74 0.75
Latgale 0.51 0.47 0.41 0.47 0.49
Kopa Latvija 0.80 0.76 0.72 0.76 0.83

Ta ka turistu mitnu gultu skaits Rigas regiona un Latgales regiona lidz 1999.gadam
(ieskaitot) samazinajas, tad ar Deferta funkcijas lielums attiecigos regionos ir
samazinajies. Lidz ar gultu skaita palielinaSanos Sajos regionos 2000. un
2001.gada, pieaug ari Deferta funkcijas lielums. Neskatoties uz to, ka Rigas
regiona atrodas vairak neka puse tristu mitnu gultu, $aja regiona Deferta funkcijas
lielums parsniedz tikai 1% robezu, jo Seit dzivo 41% Latvijas iedzivotaju. Tas
butiski samazina aplikojamo raditaju.

Zemgales regiona 1998.gada Deferta funkcijas lieluma samazina$anas
izskaidrojama ar tristu mitnu gultu skaita un iedzivotdju skaita samazinasanos
regiona. Pargja analizétaja laika taristu mitpu gultu skaits Zemgalé pakapeniski
pieaug. Deferta funkcijas liclums parada, ka tie$i Zemgales regiona péc Rigas
regiona, rékinot uz vienu iedzivotaju, ir vislielakais gultu piedavajums, tad seko
Kurzemes regions. Vidzemes regiona, it ipasi Latgales regiona, Deferta funkcijas
lielumu samazina lielais iedzivotaju skaits (attiecigi 15% un 16% no visiem valsts
iedzivotajiem), salidzinot ar Zemgali un Kurzemi (attiecigi 14.5% un 13.5%).
Aprekinatais Deferta funkcijas lielums Latvijai kopuma parada, ka tikai Rigas
regiona tas parsniedz vid&jos valsts raditajus.

Deferta funkcijas lielums Latvijas republikas pilsétam un valsts rajoniem parada,
ka petamaja laika perioda tikai Jirmala, Tukuma un Limbazu rajona tas parsniedz
1% robezu. Pargjos Latvijas rajonos un republikas pilsétas Deferta funkcijas
lielums ir mazaka par 1% vai arT kada analiz€jamaja gada to sasniedz. Tas liecina,
ka paslaik tiirisma nozime Latvijas rajonu un regionu ekonomika ir neliela.
Celojumu paketes pamatpakalpojums ir arT &édinasana.

Statistikas dati liecina, ka 1999.gada vairak neka puse (57%) &dienu servisa
uznémumu atradas Rigas regiona (sk. 5. tab.).

Rigas regiona &dienu servisa uzpémumu skaits uz 10 000 iedzivotdjiem ir lielakais
valsti, kas parsniedz Latvijas vid€jo raditaju par 40.4%.

Riga piedava pietickama daudzuma &dienu servisa uzp€mumus visas kvalitates,
cenu un servisa kategorijas, bet €dienu servisa uznémumu skaits un apkalposanas
kvalitate arpus Rigas ir nepietickama.
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5. tabula

Edienu servisa uznémumi Latvija 1999.gada

_ . Edienu servisa . Edienu servisa
o Edienu servisa _ Iedzivotaju _ .

I i uznémumu skaits Lznemumu skaits uzhemumu Skalt.? Uz

> Tpatsvars, % 10000 iedzivotajiem
Pavisam 3505 100.0 2 397 557 14.6
Rigas 1996 57.0 974 461 20.5
Vidzeme 376 10.7 361 416 10.4
Kurzeme 409 11.7 324 458 12.6
Zemgale 439 12.5 348 336 12.6
Latgale 285 8.1 388 886 7.3

Vismazak &dienu servisa uzpémumu — 8.1% jeb 285 uzpemumi atrodas Latgales
regiona. 5. tabulas dati liecina, ka $aja regiona &dienu servisa uzpémumu skaits,
salidzinot ar Vidzemes, Kurzemes un Zemgales regioniem, ir vismazakais, bet
iedzivotaju skaits ir vislielakais. Rezultata Latgales regiona uz 10 000 iedzivotaju
ir tikai 7.3 &dienu servisa uznémumi, tas ir, par 50% mazak neka Latvija vidgji.
Lielaka dala &dienu servisa uzn€mumu Latvija atrodas pilsétas, jo Seit ir lielaks
klientu skaits un augstaka iedzivotdaju maksatsp&ja. Nepietickosa &dienu servisa
uznémumu koncentracija ir gar Latvijas autoceliem, kas atstaj negativu iespaidu uz
tirisma nozares attistibu arpus Rigas regiona.

Latviju p&c turisma suprastruktiras var iedalit seSos klasteros.

Klasteranalize paradija, ka vislabvéligaka situacija tlrisma suprastruktiira ir
1.klasterT, kura ietilpst tikai Rigas regions. Visu faktoru vidgjas veértibas ranzés$anas
procesa ir ierindotas pirmaja vieta.

Tad seko 2.klasters, kura ietilpst tris Latvijas rajoni — Daugavpils, Liepajas un
Tukuma rajons. Visu faktoru vidgjas vertibas Saja klaster ir ierindotas augstaja
otraja vieta.

Tresaja/ ceturtaja vieta atrodas Limbazu, R&zeknes, Talsu un Ventspils rajons
(3.klasters). Taristu mitnu, gultas vietu un apkalpoto personu skaita zina Sie rajoni
ranzéSanas procesa ierindoti treSaja vieta, bet apkalpoto arzemnieku un
nak$nojumu skaita, ka arT ekonomiski aktivo uznémumu skaita zina tikai 4.vieta.
Tre$aja/ ceturtaja pozicija atrodas arf C&su un Jelgavas rajons (4.klasters). Sim
klasterim ir raksturigs saméra augsts apkalpoto arzemju tliristu un naks$pojumu
skaits, ka arT ekonomiski aktivo uznémumu skaits viesnicu un restoranu sektora.
Piektaja vieta péc visiem faktoriem atrodas 5.klasters, kura ietilpst Aizkraukles,
Bauskas, Jekabpils, Kuldigas, Ludzas, Madonas, Saldus un Valmieras rajoni.
Nopietni par izmitinaSanas infrastruktiras un noslogojuma uzlaboSanu jadoma
6.klasterT ietilpstoSiem rajoniem — Aliksnes, Balvu, Dobeles, Gulbenes, Kraslavas,
Ogres, Preilu un Valkas rajonam,- kuros visi apliikotie faktori ir loti zema liment,
salidzinot ar pargjiem Latvijas rajoniem.

Uzskatami rajonu sadalfjumu 6 atskirigos klasteros parada 4. attéls.
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4. att. Turisma suprastruktiiras klasteranalizes rezultati

Fig. 4. The results of tourism suprastructure cluster analysis

Klasteranalize paradija, ka vislabvéligaka situacija tirisma suprastruktiira ir Rigas
regiona, kur batisku lomu spélé valsts galvaspilséta, kura koncentréta liela dala
tiristu mitpu un &dienu servisa uzpémumu, ka arT apkalpoto tiristu. Tapec
statistisko raditaju vidgjas vertibas pargjos Latvijas rajonos bitiski at$kiras no
Rigas regiona vidéjam vértibam. Par&jos rajonos, salidzinot tos sava starpa, tik
krasas atSkirtbas nav nov€rojamas. Saskana ar klasteranalizi izmitinaSanas un
edienu servisa infrastruktiira 1pasi jauzlabo piektaja un sestaja klasterT ietilpstosiem

rajoniem.

Apkopojot §is apak$nodalas satura atspogulotos pétifjumus, var izdarit vairakus
secinajumus:

1. Laika no 1999.gada pakapeniski pieaug viesnicu un tam pielidzinamo taristu

mitnu un citu mitnu skaits. Lauku tiirismam izmantojamo maju skaits picaug,
sakot ar 1994.gadu. So tdristu mitpu grupa ir vérojami lielakie k&des
picauguma tempi, neka pargjo tlristu mitnu grupas, bet tiem ir raksturiga
pakapeniska samazinasanas.

Pakapeniski pieaug gultu skaits tiristu mitn€s Latvija. Gultu skaita pieauguma
tempi apsteidz tliristu mitnu pieauguma tempus.

Taristu mitpu un to piedavato gultu izvietojums Latvijas rajonos ir
nevienmérigs. Gandriz tresa dala tOristu mitpu un puse to piedavato gultu
atrodas Rigas regiona. Lauku tarismam izmantojamas majas koncentrétas,
galvenokart Vidzemes regiona.
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4. Latvija kopuma ir pieejamas dazadu kategoriju viesnicas, bet to izvietojums ir
nevienmeérigs un skaits — nepietiekosSs. Latvija trikst ** un *** zvaigzniSu
viesnicu. Augstakas kategorijas viesnicas koncentrétas valsts galvaspilscta.
Latvijas novados veérojams augstakas kategorijas (III un IV) lauku tGrismam
izmantojamo maju trilkums, neskatoties uz to, ka to kopgjais skaits, Ipatsvars
un skaita pieauguma tempi ar katru gadu palielinas.

5. Apréekinatais Deferta funkcijas lielums liecina, ka tiirisma nozime Latvijas
regionu ekonomika pakapeniski pieaug, bet ta devums ir neliels. Aprékinatais
raditajs neparsniedz 1% robezu, iznemot Rigas regionu, kur tas ir nedaudz
lielaks par 1%.

6. Edienu servisa uzpémumu izvietojums Latvijas regionos ir nevienmerigs.
Vairak neka puse no tiem atrodas Rigas regiona. Vismazak &dienu servisa
uznémumu ir Latgales regiona.

7. Vislabvéligaka situacija péc klasteranalizes datiem (2000.gada) izmitinasanas
un &dienu servisa infrastruktira ir Rigas regiond, tad seko Daugavpils,
Liepajas un Tukuma rajoni. Nopietni par izmitinaSanas un &dienu servisa
infrastruktiiras uzlaboSanu un tlirisma mitpu noslogojuma paaugstinasanu ir
jadoma Aluksnes, Balvu, Dobeles, Gulbenes, Kraslavas, Ogres, Preilu un
Valkas rajoniem.

4.2. Turisma firmas un tiirisma informacijas centri

Latvijas tirisma produkta kombing$ana un popularizé$ana loti butiska loma ir
tirisma operatoriem, tiirisma agenttram, kompleksiem tirisma uzpémumiem un
tirisma informacijas centiem.

Tarisma statistika Latvija tirisma operatori, agentliras un kompleksie tlrisma
uzp@mumi tiek apskatiti kopuma ka tarisma firmas.

Latvijas tlrisma tirgd dominé tiirisma firmas, kas nodarbojas ar tlrisma
pakalpojumu importu. So tirisma firmu specializacija neveicina Latvijas tiirisma
attistibu un Latvijas tirisma produkta noietu. Latvijas tiirisma attistibai un tlrisma
produkta noietam biitiskas ir tiirisma firmas, kas apkalpo iebraucosos celotajus.
Laika posma 1996.- 2001. gads tarisma firmu kopskaits, kuras apkalpo
iebraucoSos celotajus, ir samazindjies. Izn€mums ir 1997.gads un
2000.gads, kad iebraucoSos celotajus apkalpojoSo tiirisma firmu skaits
palielinajas attiecigi par 15% un 8% (sk. 6.tab.).

No 6.tabulas datiem redzams, ka iebraucosos celotajus apkalpojoSo tirisma firmu
Tpatsvars tlirisma firmu kopskaita ir samazinajies no 44% 1996.gada lidz 30%
2001.gada. Samazinajums noticis, galvenokart uz mazo ttrisma firmu (apkalpoto
personu skaits neparsniedz 2 000 cilveku gada) rekina.

Centralas Statistikas parvaldes apkopotie statistikas dati liecina, ka iebraucoSos
celotajus apkalpojoso tirisma firmu pakalpojumus izmanto, galvenokart arzemju
taristi (no Vacijas, Somijas, Krievijas, Igaunijas, Zviedrijas un Lietuvas). Tikai
nepilni 20% Latvijas iedzivotaju izmanto So tiirisma firmu pakalpojumus.
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6. tabula

Latvija darbojoSos tiirisma firmu raksturojums 1996. — 2001.

Tirisma firmu Tai skaitz'l. tirisma firmas, kl}ras apkalpo
iebraucosos celotajus
Gads .1 skaita kédes . - o skaita kedes
ety pieauguma temps, % el HEETE, U pieauguma temps, %
1996. 104 46 44.0
1997. 112 8.0 53 47.0 15.0
1998. 156 39.0 48 31.0 -9.0
1999. 140 -10.0 39 28.0 -19.0
2000. 139 -1.0 42 30.0 8.0
2001. 129 -7.0 39 30.0 -7.0

'1996. un 1997. — firmu skaits gada beigas.
1998. — 2001. — kopgjais tirisma firmu skaits.

Latvijas turisma produkta popularizé€sana bitiska loma ir tiirisma informacijas
centriem (turpmak teksta TIC) — uzp€mumiem, kas inform& par thrisma
pakalpojumiem un sniedz palidzibu turisma pakalpojumu izmantoSana.

Tarisma informacijas centru tikls aptver visus Latvijas regionus. TIC tikls Latvija

ir attistijies pakapeniski. Ta aizsakumi meklgjami 1993.gada, kad tika izveidots

pirmais TIC Latvija (Riga). No ta laika TIC tikls attistiba turpinas: 2000.gada

Latvija darbojas 36 TIC, 5 T1paSi aizsargdjamo dabas teritoriju tlrisma un

apmekl&taju centri. Vislielakais TIC skaits 2000.gada bija Vidzemes regiona- 15.

Pargjos regionos to skaits ir vienads — 5 TIC.

Lielai dalai no TIC, kas darbojas Latvija, ir nepietickams materiali tehniskais

nodroSinajums, daudziem darbiniekiem triikst specialas tiirisma izglitibas, ir

nepietickamas sveSvalodu zinasanas un nepietickams TIC finansgjums. TIC
darbibai Latvija triikst vienotu krit€riju. Tas neveicina Latvijas tiirisma produkta
noietu un popularizésanu.

Arvalstis darbojas tikai viens tirisma informacijas birojs — Somija (Helsinkos).

Vacija (Minsterg) darbojas Baltijas tirisma informacijas centrs. ST iemesla dé|

galvenie Latvijas tiirisma produkta tirgi, ka liecina Centralas Statistikas parvaldes

statistikas dati, ir Vacija un Somija.

No §1s apaks$nodalas satura izriet divi secinajumi:

1. Lielakas dalas tirisma firmu darbiba Latvija neveicina tirisma produkta
popularizéSanu un noietu, jo tas pamata nodarbojas ar tiirisma pakalpojumu
importu.

2. TIC tikls aptver visu Latvijas regionus, bet nepietiekams ir to skaits arvalstis.
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4.3. Turisma pakalpojumus sniedzo$o uznémumu pievienotas vértibas analize
Latvijas regionos

Laika posma 1996. — 1999. gads tirisma pakalpojumus sniedzo$o uzpémumu
pievienota veértiba visu darbibas veidu kopé&ja pievienotaja vertiba faktiskajas cenas
Latvija pakapeniski pieaugusi: no Ls 286.7 miljoniem 1996.gada Iidz Ls 313.7
miljoniem 1999.gada. So uzpémumu pievienotas vértibas Ipatsvars visu darbibas
veidu kopé€ja pievienotaja vertiba pakapeniski samazinajies no 11.61% 1996.gada
11dz 9.20% 1999.gada jeb vidgji par 0.8% gada (sk. 7.tab.).

7.tabula

Tirisma pakalpojumus sniedzo$o uznémumu kopéja pievienota vertiba
Latvija 1996. — 1999.

Darbibas veidi p&c Faktiskajas cenas, tikst. Ls Ipatsvars, %

NACE 1996. 1997. | 1998. | 1999. | 1996.|1997.|1998. | 1999.
Pavisam 2468819 [2854789(3095816(3410765(100.00{100.00{100.00{100.00
Kopa H 55,163,092 | 286716 | 306042 | 311669 |313746|11.61|10.72|10.07 | 9.20
H 55 27323 | 36212 | 38619 | 43097 | 1.11 | 1.27 | 1.25 | 1.26
[ 63 198991 |204420(200231| 185151 | 8.06 | 7.16 | 6.47 | 5.43
0 92 60402 | 65410 | 72819 | 85498 | 2.45 | 2.29 | 2.35 | 2.51

Uz tarisma pakalpojumus sniedzoSo uznémumu darbibu es attiecinaju (darbibas

veidi péc NACE):

1. viesnicas un restoranus (H 55);

2. transporta papilddarbibu un paligdarbibu veidus un tdrisma agentiru darbibu
(163);

3. atputu, kulttiru un sportu (O 92).

Analiz€jamaja laika tlirisma pakalpojumus sniedzoSo uzp€mumu pievienota veértiba

faktiskajas cenas palielindjusies vidgji par Ls 9.01 miljonu gada jeb vidgji par

3.05% gada. So uznémumu pievienotas vértibas kédes absoliitais pieaugums un

k&des pieauguma temps ar katru gadu samazinas.

Vislielako pievienoto vertibu starp tlirisma pakalpojumus sniedzoSajiem

uznémumiem dod transporta papilddarbibu un paligdarbibu veidi un tiirisma

agentiiru darbiba (I 63). Pétamaja laika perioda $o darbibas veidu pievienota

vertiba faktiskajas cenas samazinajusies vidgji par Ls 4.6 miljoniem gada jeb par

2.37% gada, bet So darbibas veidu ipatsvars ir samazinajies vid&ji par 0.8% gada.

Atputas, kultiras un sporta (O 92) pievienota vértiba faktiskajas cenas

palielinajusies no: Ls 60.4 miljoniem 1996.gada lidz Ls 85.5 miljoniem 1999.gada

jeb vidgji par Ls 8.4 miljoniem (12.28%) gada.
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Viesnicu un restoranu (H 55) pievienota vértiba faktiskajas cenas laika posma
1996. — 1999. palielinajusies vidgji par Ls 5.3 miljoniem gada jeb vidgji par
16.41% gada. So darbibas veidu pievienotai vértibai ir vislielakais vidgjais
pieauguma temps starp visam tiirisma pakalpojumus sniedzoSo uznémumu grupam.
Lielako pievienoto veértibu starp tlrisma pakalpojumus sniedzosiem uznémumiem
dod Rigas regions. Saja regiona pakapeniski palielinas pievienota vértiba
faktiskajas cenas: no Ls 146.0 miljoniem 1996.gada lidz Ls 197.2 miljoniem
1999.gada, ka ari pievienotas vertibas Ipatsvars tiirisma pakalpojumus sniedzoSo
uzp@mumu kopgja pievienotaja veérttba no 50.92% 1996.gada Iidz 62.87%
1999.gada.

Tarisma pakalpojumus sniedzo$o uzn€mumu pievienota vértiba faktiskajas cenas
Rigas regiona palielinajusies vidgji par Ls 17.1 miljonu gada jeb vidgji par 10.55 %
gada.

Vislielako pievienoto vértibu tirisma pakalpojumus sniedzoSo uzpémumu kopgja
pievienotaja veértiba Rigas regiona analiz€jamaja laika perioda dod transporta
papilddarbibu un paligdarbibu veidi un tlirisma agentiiru darbiba (I 63), tad seko
atpiita, kultira un sports (O 92).

Transporta papilddarbibu un paligdarbibu veidu un tirisma agentiiru darbibas (I
63) pievienota vértiba faktiskajas cenas Rigas regiona aplikojamaja laika perioda
palielinajusies vidgji par Ls 8.8 miljoniem gada jeb par 10.98% gada. Katru gadu
palielinas ari So darbibas veidu pievienotas vértibas ipatsvars Rigas regiona. Ja
1996.gada $o darbibas veidu uznémumi Rigas regiona deva 36.34% no transporta
papilddarbibu un paligdarbibu veidu un tarisma agentaru darbibas kopgjas
pievienotas vertibas Latvija, tad 1999.gada jau vairak neka pusi — 53.39%.

Vidgji par Ls 5.1 miljonu (9.45%) gada palielinajusies atpiitas, kultliras un sporta
pievienota veértiba faktiskajas cenas Rigas regiona. Pétamaja laika perioda vidgji
par Ls 3.1 miljonu gada palielindjusies viesnicu un restoranu pievienota vertiba
Rigas regiona. Sim darbibas veidam Rigas regiona 1996.— 1999. gada ir
vislielakais vid&jais k&€des pieauguma temps — 11.46% gada.

Tirisma pakalpojumus sniedzoSo uzn€mumu pievienotas vertibas Ipatsvars visu
darbibas veidu kop€ja pievienotaja vértiba Rigas regiona ar katru gadu samazinas:
no 11.00% 1996.gada Iidz 8.77% 1999.gada. Tas nozimé, ka tlirisma nozime Rigas
regiona ekonomika pagaidam ir neliela.

Analiz€jamaja laika perioda pakapeniski pieauga pievienota vértiba faktiskajas
cenas un tas Tpatsvars tirisma pakalpojumus sniedzoSo uzpémumu kopgja
pievienotaja vértiba Vidzemé un Zemgalg, lidz 1998.gadam — ari Latgalé. Tomér
$o regionu devums kopa un atseviski ir neliels, salidzinot ar Rigas un Kurzemes
regionu.

Vislielako pievienoto vertibu tiirisma pakalpojumus sniedzoso uzpémumu kopgja
pievienotaja vertiba Vidzemes regiona laika perioda 1996. — 1999. gads dod atpiita,
kulttira un sports (O 92), tad seko transporta papilddarbibu un paligdarbibu veidi un
tirisma agentiiru darbiba (I 63) un viesnicas un restorani (H 55).

Transporta papilddarbibu un paligdarbibu veidu un tdrisma agentiiru
darbibas pievienota veértiba Vidzemé pakapeniski samazinas vidgji par Ls
513 tukstoSiem (33.45%) gada. Turpretim viesnicu un restoranu (H 55)
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pievienota vértiba apskatamaja regiona laika perioda 1996. — 1999. gads
pakapeniski pieaug un 1999.gada So darbibas veidu pievienota vértiba
gandriz 5 reizes parsniedza transporta papilddarbibu un paligdarbibu veidu
un tdrisma agentiiru darbibas (I 63) pievienoto vértibu. Viesnicu un
restoranu (H 55) pievienota veértiba laika posma 1996. — 1999. gads
palielinajusies vid&ji par Ls 689 tukstoSiem (45.57%) gada, bet atpiitas,
kultiras un sporta pievienota veértiba faktiskajas cenas pé&tamaja laika
posma palielinajusies vidg&ji par Ls 941 tukstoti (29.92%) gada.

Vidzemes regiona tirisma pakalpojumus sniedzo$o uznémumu kopgja pievienota
vertiba Cetru gadu laika palielinajusies vidgji par Ls 1.1 miljonu gada jeb vidgji par
17.08% gada. Turisma pakalpojumus sniedzoSo uznémumu pievienotas vertibas
patsvars visu darbibas veidu kopgja pievienotaja veértiba Vidzemes regiona ar
katru gadu pakapeniski palielinas: no 2.31% 1996.gada Iidz 3.29% 1999.gada. Tas
nozimé, ka tarisma nozime Vidzemes regiona ekonomika pagaidam ir neliela, bet
ar pozitivu attistibas tendenci.

Vislielako pievienoto vertibu tirisma pakalpojumus sniedzo$o uzpe€mumu kopgja
pievienotaja veértiba Zemgales un Latgales regiona apliikojamaja laika perioda dod
atptta, kulttra un sports (O 92), tad seko viesnicas un restorani (H 55).

Zemgales regiona atptitas, kultiiras un sporta (092) pievienota vertiba faktiskajas
cenas ir palielindjusies vidgji par Ls 567 tukstoSiem gada jeb vidgji par 17.99%
gada, bet Latgales regiona vidgji par Ls 823 tukstoSiem (27.03%) gada.

Abos apliikkojamajos regionos transporta papilddarbibu un paligdarbibu veidu
un tirisma agentiiru darbibas (I 63) pievienota vértiba ir neliela. So darbibas
veidu pievienota vértiba faktiskajas cenas Cetru gadu laika ir samazinajusies
vidgji par Ls 305 tuksto$iem (32.88%) gada Zemgales regiona un vidgji par Ls
325 tiukstoSiem (27.62%) gada Latgales regiona.

Zemgales regiona tlrisma pakalpojumus sniedzo$o uznémumu kopgja pievienota
vertiba laika posma 1996. — 1999. gads palielin@jusies vid&ji par Ls 892 tukstoSiem
gada jeb vidgji par 16.61% gada. Turisma pakalpojumus sniedzoSo uzp€mumu
pievienotas vertibas Tpatsvars visu darbibas veidu kop&ja pievienotaja veértiba
Zemgales regiona ar katru gadu pakapeniski palielinas: no 1.64% 1996.gada lidz
2.70% 1999.gada. Tas nozimé, ka tiirisma nozime Zemgales regiona ekonomika
pagaidam ir nieciga, bet ar pozitivu attistibas tendenci.

Latgales regiona tirisma pakalpojumus sniedzo$o uznémumu kopgja pievienota vertiba
1996. —1999. gads palielinajusies vidgji par Ls 846 tikstoSiem gada jeb par 16.11% gada.
Tarisma pakalpojumus sniedzo$o uznémumu pievienotas vértibas Ipatsvars visu darbibas
veidu kop€ja pievienotaja veértiba Latgales regiona pakapeniski palielinas: no 1.78%
1996.gada lidz 3.22% 1999.gada. Tas nozimg, ka tirisma nozime Latgales regiona
ekonomika pagaidam ir nieciga, bet ar pozitivu attistibas tendenci.

Ar katru gadu samazinas gan pievienota vertiba faktiskajas cenas (vidgji par 9.55% gada),
gan tas Tpatsvars tirisma pakalpojumus sniedzoSo uznémumu kopgja pievienotaja vertiba
Kurzemes regiona.

Transporta papilddarbibu un paligdarbibu veidu un tarisma agentru darbibas (I 63)
pievienota vertiba Kurzemes regiona laika posma 1996. — 1999. gads ir
samazinajusies vidgji par Ls 12.3 miljoniem gada jeb par 11.37% gada. Atpiitas,
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kultiiras un sporta (O 92), ka arT viesnicu un restoranu (H 55) pievienota vértiba
faktiskajas cenas ir palielinajusies vid&ji par 20.51% gada (O 92) un 37.72% (H 55).
Tirisma pakalpojumus sniedzoSo uzpémumu pievienotas vertibas Tpatsvars visu
darbibas veidu kopgja pievienotaja vértiba Kurzemes regiona ar katru gadu
pakapeniski samazinas: no 34.16% 1996.gada 1idz 23.31% 1999.gada. Tas nozimé,
ka tGrisma nozime Kurzemes regiona ekonomika ir lielaka valsti, bet ar katru gadu
samazinas.

No §1s apaksnodalas satura var secinat sekojosu:

1.

Vislielako pievienoto vertibu starp tiirisma pakalpojumus sniedzoSiem uzpe€mumiem
1996. — 1999. gada Latvija ir devusi transporta papilddarbibas un paligdarbibas veidi
un tirisma agentiiru darbiba, bet $ai pievienotajai vertibai ir tendence samazinaties
vidgji par Ls 4.6 miljoniem gada jeb vidgji par 2.37% gada. Vismazako pievienoto
vertibu starp thirisma pakalpojumus sniedzoSiem uzpémumiem Latvija devusas
viesnicas un restorani, bet $o darbibas veidu pievienotajai vértibai ir tendence
palielinaties vidji par Ls 5.3 miljoniem gada. Viesnicu un restoranu pievienotajai
vertibai laika posma 1996. — 1999. gads ir vislielakie vidgjie pieauguma tempi gada
starp tlirisma pakalpojumus sniedzo$o uznémumiem — 16.41% gada.

Laika posma 1996. — 1999. gads vislielako pievienoto vertibu tlrisma
pakalpojumus sniedzo$o uzpémumu grupa starp Latvijas regioniem ir devis
Rigas regions, bet vismazako — Latgales un Zemgales regioni. Tikai Kurzemes

regiona 1996. — 1999. gada turisma pakalpojumus sniedzo$o uzpémumu
kopgja pievienota vertiba faktiskajas cenas samazinajusies vid&ji par Ls 10.1
miljonu (9.55%) gada.

Tarisma pakalpojumus sniedzo$o uznémumu pievienotajai vertibai faktiskajas
cenas vislielakie vid&jie pieauguma tempi 1996. — 1999. gada Latvijas regionu
griezuma ir Vidzemes regionam — vidgji 17.08 % gada, no kuriem nedaudz
atpalieck Zemgale (16.61 %) un Latgale (16.11%). Vislielakais vidgjais
absoliitais pieaugums verojams Rigas regiona — vidgji Ls 17.1 miljons gada.
Vislielako pievienoto vertibu starp tlirisma pakalpojumus sniedzoSajiem
uzpémumiem Kurzemes un Rigas regiona dod transporta papilddarbibas un
paligdarbibas veidi un tirisma agentiiru darbiba, bet Latgales, Vidzemes un
Zemgales regiona — atpiita, kultGra un sports.

Tarisma nozime Kurzemes regiona ekonomika ir lielaka valsti, bet tas devums
ar katru gadu samazinas. Neliela nozime tirismam ir Zemgales regiona, bet ta
nozime pakapeniski pieaug. Pozitivu attistibas tendenci tiirisms uzrada
Vidzemes un Latgales regionu ekonomika.

5. LATVIJAS TURISMA PRODUKTA SASNIEDZAMIBA

Nodala ietilpstosie pétTfjumu rezultati izvietoti 19 lappusgs, 12 tabulas un 4 attélos.

Celojuma galamérka sasniedzamiba ir svariga tiirisma produkta sastavdala.
Latvijas sasniedzamibu raksturo celotaju iespgjas, izmantot dzelzcela transportu,
juras transportu, auto— un gaisa transportu.
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Ar katru gadu samazinas gan arzemju celotaju, gan Latvijas celotdju skaits un
ipatsvars, kas izmanto dzelzcela transportu. Laika posma 1995. — 2001. gads ar
vilcienu iebrauku$o arzemju celotaju skaits Latvija samazinajies vidéji par 14%
gada, bet izbraukuSo arzemju celotaju skaits — par 16% gada. Latvijas celotajiem
Sie raditaji ir attiecigi 16% (iebraukusajiem) un 15% (izbraukuSajiem) gada.
Celotaji vilcienu ka celosanas transporta lidzekli neizv€las tik biezi, jo Latvijai ir
tieSa satiksme pa dzelzcelu tikai ar ¢etram valstim: Krieviju, Lietuvu, Baltkrieviju
un Ukrainu.

Vienigais pasazieru parvadatajs pa dzelzcelu Latvija - valsts akciju sabiedriba
“Latvijas dzelzcels” nodroSina parvadajumus, galvenokart iekSzemes satiksmé.
Tikai vid&ji 3.5% gada no visiem pasazieru parvadajumiem, ko veic valsts akciju
sabiedriba “Latvijas dzelzce]s” ir starptautiskie parvadajumi.

Latvija dzelzcela parvadajumi ir orientéti uz kravu parvadajumiem. Pasazieru
parvadajumu apjoms pa dzelzcelu ar katru gadu samazinas, jo tick slégti vietgjie
dzelzcela pasazieru parvadajumu marSruti, ka rezultata samazinas tlirisma objektu
sasniedzamiba valsts ickSiene. Pakapeniski samazinas ari pasazieru apgroziba un
viena iedzivotaja vidgjais braucienu skaits gada.

Latvija 2000.gada ekspluat&jamo dzelzcela liniju kopgarums sastadija 2 331 km, no kuriem
11% bija elektrificéti. No ekspluatéjamajam dzelzcela linijam 99% Latvija ir platsliezu
Iinijas, bet Eiropa ir, galvenokart Saursliezu dzelzcela Inijas. Tas ir par iemeslu, kapec
Latvijai nav tieSas dzelzcela satiksmes ar Centraleiropu un Rietumeiropu.

Kopgjais dzelzcela liniju garums Latvija ir pietiekoss, tacu vietgjo dzelzcela liniju
vagonu parks un dzelzcela stacijas ir novecojusas.

Neliels tiiristu skaits Latvija ierodas, izmantojot jiiras satiksmi. Ja 1995.gada jiras
transportu izmantoja 8% arzemju celotaju un 3% Latvijas celotaju, tad 2001.gada
$o transporta veidu izvElgjas tikai 6% arzemju viesu un tikai 1% Latvijas celotaju.
Latvijai ir tieSa juras satiksme tikai ar Zviedriju un Vaciju.

No 1997.gada ar partraukumiem Rigd darbojas pasazieru pramju linija
Riga— Stokholma. Liepaja darbojas kravu /pasazieru terminals, kur§ piedava
pasazieru parvadaSanas pakalpojumus divas linijas: Karlshamna (Zviedrija)
un Rostoka (Vacija).

Latvijas ostas tapat ka dzelzcelS vairak orient€jas uz kravu parvadajumiem. Lidz ar
to Latvija joprojam nepietickami izmanto tas potences pasazieru jiiras transporta,
ko tai dod izdevigais geografiskais stavoklis. Pieméram, Igaunija vairak neka puse
no visiem tiristiem ierodas, izmatojot pramju satiksmi.

Jahtu tlirisms Latvija ir maz attistits. Kruizu tirisms un ieksgja tidens satiksme nav
attistita.

Vairak neka 70% celotaju Latvija ierodas, izmantojot autotransportu — automasinu
vai autobusu. Laika posma 1995. — 2001. gads arzemju celotaju skaits, kas Latvija
ieradas un izbrauca no valsts ar autotransportu, ir palielingjies vidgji par 7% gada.
Saja pasa laika perioda Latvijas celotaju skaits, kas no Latvijas izbrauc ar
autotransportu, ir palielinajies vidg€ji par 11% gada, bet iebraucgji — par 10% gada.
TIC un Latvijas lauku tirisma asociacijas apkopotie dati liecina, ka ar1 lielaka dala
taristu ka parvietosanas lidzekli pa Latviju izmanto autotransportu, galvenokart
personisko auto (sk. 8. tab.).
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8. tabula

Transporta lidzekli, ko izmantoja celoSanai pa Latviju 1999.gada, %

Transporta lidzekla veids TIC dati Latvijas lauku tirisma asociacijas dati
Personigais auto 60.0 80.0
Iréts auto 7.0 -
Tdristu autobusi 15.0 -
Sabiedriskais auto 5.0 15.0
Velosipeds 5.0 5.0
Motocikls 3.0 -
Cits 5.0 -

Kopgjais Latvijas celu garums un blivums ir apmierinoss un celu sistéma nodro§ina
labu iebrauksanu Latvija. Celotaju parvieto$anos valsti apgriitina:

® autocelu sliktais tehniskais stavoklis;
®  cela zZimju trikums uz autoceliem;

® neizveidota informacijas punktu sist€ma uz celiem.
Autotransporta pasazieru parvadajumiem un apgrozibai Latvija raksturigas
sekojosas tendences:

e  pakapeniski pieaug regularas satiksmes autobusu skaits;
® palielinas parvadato pasazieru skaits;
® palielinas viena pasaziera vidgjais brauciena attalums;

® palielinas braucienu skaits autobusos vid&ji uz vienu iedzivotaju gada.
Latvijas parvadataji 2000.gada apkalpoja 45 (1996.gada — 28; 1998.gada — 36)
regularos starptautiskos autobusu marSrutus uz 9 valstim: Lielbritaniju,
Baltkrieviju, Krieviju, Lietuvu, Belgiju, Ukrainu, Franciju, Igauniju, Poliju un
Vaciju. Tas liecina par Latvijas tiirisma produkta sasniedzamibas pakapenisku
uzlaboSanos.

Vidgji 7 — 8% arzemju celotaju Latvija ierodas, izmantojot gaisa satiksmi.

Latvija pasazieru parvadajumus aviacijas transporta nodro$ina starptautiska lidosta
“Riga” un “Liepaja”. No lidostas "Riga" tiek veikti 99% pasazieru gaisa
parvadajumu Latvija. Parvadasanu veic starptautiskas gaisa satiksmes
organizacijas, Latvijas un citu valstu nacionalas gaisa satiksmes sabiedribas.
Lidosta “Liepaja” veic tikai 1% no pasazieru gaisa parvadajumiem Latvija.

Ta ka galvenais parvietosanas Iidzeklis celotajiem valsts iekSieng ir autotransports,
tad ar Kklasteranalizes palidzibu Latvija tika sadalita regionos ar Iidzigu
autotransporta infrastruktiru. Klasterizacijai tika izmantoti 22 faktori, kas raksturo
Latvijas rajonu autotransporta infrastruktiiru (par 2000.gadu).
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Péc 2000.gada statistiskiem raditajiem vislabaka autotransporta infrastruktiiras
situdcija ir 1.klasterT, kura ietilpst divi rajoni - Daugavpils un Liepajas rajons. Saja
klaster ir vislielakais pagasta autocelu kopgarums un pagasta autocelu ar cietu
segumu kopgarums. Lielaka dala faktoru vid€jo vértibu 1.klasterT ir ieguvusas otro
vietu. Augstas ir arT faktoru “valsts autoceli kopa” un “valsts autoceli ar cieto
segumu’” vidgjas vertibas; ranzéSanas procesa tas ierindotas tresaja vieta. Turpretim
Sajos rajonos augsts ir cela satiksmes negadijumu skaits un boja gajuso un
ievainoto skaits tajos, kas ir vertg€jams negativi.

ST pasa iemesla dél Rigas rajons, kas ir vienigais 2.klasterT ietilpstosais Latvijas
rajons, ranz&$anas rezultata ir ierindojies otraja vieta autotransporta infrastruktiiras
zina. Visi iepriek§ ming&tie faktori, kas ir saistiti ar celu satiksmes negadijumiem,
2 .klasterim ir visaugstakie.

Ja nenem véra faktorus, kas raksturo cela negadijumus, tad autotransporta
infrastruktiiras situacija 2.klastert ir labaka neka 1.klasterd, jo lielaka dala apskatito
faktoru vidgjo vertibu ranzé$anas procesa ierindotas pirmaja vieta.

TreSaja vieta pec faktoru koprangiem ir 3.klasters, kura ietilpst Cesu, Jekabpils,
Madonas un Rézeknes rajoni. Seit ir liels valsts autocelu, II 8kiras autocelu un
valsts autocelu kopgarums ar cieto segumu un ar Skembu un grants segumu.
Augstas ir arT faktoru “galveno autocelu garums”, “pagasta celu kopgarums”,
“pagasta autoceli ar cieto segumu” vid€jas vertibas; tas ranz€$ana ierindotas treSaja
vieta. Turpretim faktora “valsts autoceli ar uzlabotu cela segumu” vidgja vertiba
ierindota tikai piektaja vieta. Par&jo apskatito faktoru videjas vertibas ierindotas
ceturtaja vieta.

Ceturtaja vieta ierindojas 4.klasterT ietilpstoSie rajoni: Ludzas, Ogres, Preilu,
Tukuma un Ventspils rajons. Sajos rajonos ir vieni no zemakajiem raditajiem, kas
raksturo celu satiksmes negadijumus Latvija. Tiesi $ie raditaji nodro§ina klasterim
ceturto vietu péc faktoru koprangiem.

Ceturtajam klasterim samera augstas ir faktoru “valsts autoceli ar Skembu un grants
segumu” un “pagasta autocelu kopgarums” vidgjas vertibas, kas ierindotas
atbilstosi 3. un 4.vieta. Turpretim faktora “valsts autoceli ar uzlabotu cela segumu”
vidgja vertiba ierindota tikai sestaja vieta. Pargjo apskatito faktoru videjas vertibas
ierindotas piektaja vieta.

Tad seko Aizkraukles, Bauskas, Kraslavas, Kuldigas, Limbazu, Saldus, Talsu un
Valmieras rajoni. Tie ietilpst 5.klasterT, kura ir vieni no zemakajiem celu satiksmes
negadijumus raksturojosie raditaji, bet pietiekoSi liels ir II Skiras autocelu
kopgarums, valsts autocelu kopgarums un valsts autocelu kopgarums ar cieto un ar
uzlabotu cela segumu, ka arT ar Skembu un grants segumu. Turpretim galveno
autocelu kopgarums un vieglo automobilu skaits $ajos rajonos ir neliels (6.vieta).
Lidz ar to ar faktoru, kas raksturo autocelu finans€jumu, vidgjas vertiba ir zemas
un ierindotas tikai sestaja vieta.

Sestaja vieta atrodas Jelgavas rajons (6.klasters), kurs ierindojas tresaja vieta pec
tadiem faktoriem ka “sanemta transportlidzeklu ikgadgja nodeva”, “sanemtais
akcizes nodoklis”, “pasvaldibu autocelu finans€jums”, “vieglo automobilu skaits”
u.c. Jelgavas rajona ir vismazakais autocelu kopgarums.
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Pedgja vieta ierindojusies pieci Latvijas rajoni Aliiksnes, Balvu, Dobeles, Gulbenes
un Valkas rajons (7.klasters), kas péc autotransporta infrastruktiiras ienem zemako
vietu salidzinajuma ar pargjiem Latvijas rajoniem. Lielaka dala raditaju, kas
raksturo autocelus un automobilus, §iem rajoniem ir ierindoti pedgja vieta (7.), bet
raditaji, kas raksturo celu satiksmes negadijumus, ierindoti visaugstakaja — 1.vieta.
Uzskatami Latvijas sadalijumu 7 atkirigos klasteros parada 5. attels.

5. att. Autotransporta infrastruktiiras klasteranalizes rezultati

Fig. 5. The results of cluster analysis of auto transport infrastructure

Klasteranalize paradija, ka rajoniem ar attistitu autotransporta infrastrukttiru ir Tpasi
jadoma par autosatiksmes drosibas uzlaboSanu uz autoceliem.
Apkopojot §Ts nodalas saturd atspogulotos petijumus var izdarit vairaki

secinajumi:

1. Latvija nepietickami izmanto jiiras un dzelzcela transporta iesp&jas celotaju
parvadasanai. Latvijas ostas un dzelzcel§ vairak ir orient€ts uz kravu
parvadajumiem.

2. Latvijas sasniedzamibai ka galvenais transporta veids tiek izmantots
autotransports. Tas ir arT visbiezak izmantojamais transporta veids celoSanai
pa Latviju.

3. Saskana ar klasteranalizes rezultatiem 2000.gada vislabvéligaka situacija

autotransporta infrastruktiiras attistiba ir Daugavpils, Liepajas un Rigas
rajonos. Aliiksnes, Balvu, Dobeles, Gulbenes un Valkas rajoni péc
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autotransporta infrastruktiiras attistibas ienem zemako vietu salidzindgjuma ar
par&jiem Latvijas rajoniem.

6. LATVIJAS TURISMA RESURSU KVALITATES SKALAS

Saja nodala ietilpsto$o pétijumu rezultatu izklasts aiznem 13 lappuses. Nodala
ietilpst 4 tabulas.

Darba teorctiskaja dala tika konstatéts, ka viens no kvalitates veidoSanas

mehanismiem ir izvirzit prasibas “kam jabut”, un §im noliikkam izstrada standartus,

sertifikatu sist€mas, ka arl attista kvalitati veicinoSos pasakumus. Viens no
pasakums var€tu biit arT tirisma resursu kvalitates veértéSanas skalu izstrade.

Tirisma resursu kvalitates veérteSanas skalu izstrade var balstities uz Tuarisma

pievilcibas indeksa metodi, kuru izmanto tlirisma objektu pievilcibas novertesanai.

Sis metodes procediira ir sekojosa:

1. Izveidot tirisma pievilcibas faktoru sarakstu p&c iesp&jas plasaku un precizu.

Noteikt So faktoru nozimigumu ttrisma p&c 10 ballu skalas.

Atlasit ekspertus, kuri novérté So faktoru iespaidigumu katra konkréta vieta

péc 5 ballu skalas.

4. Reizinot katra faktora nozimigumu ar katra faktora iespaidigumu viena un taja
pasa vieta un visus $os reizinagjumus summgéjot, atrast tlirisma pievilcibas
indeksu dotajai vietai.

5. Novertet rezultatus. Jo lielaks tiirisma pievilcibas indekss, jo ST vieta vairak
pievilcigaka.

Balstoties uz $o metodi, promocijas darba ietvaros izstradatas Cetras kvalitates

vertésanas skalas:

w N

® peldvietas kvalitates verteésanas skala;
®  dabas teritorijas kvalitates vertésanas skala;
®  sléposanas trases kvalitates vert€sanas skala;

e  kultaras pieminekla kvalitates vérteSanas skala.
Kvalitates vert€sanas skalas izstradatas pec sekojosas procediiras:
1. Izveletas kvalitati raksturojoso faktoru grupas:

a. sasniedzamiba no autocela (cela tehniskais stavoklis un informacijas
zimes uz autoceliem) un pieejamiba;
informacija;
apkartne;
turistiem domatas atrakcijas;
€dienu serviss un tiristu mitnes tuvakaja apkartng;
tiristiem domatas labiericibas un informacija par tam;
kvalitati raksturojosie specifiskie raditaji.

N N
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Nosakot tirisma resursu kvalitati raksturojosos raditajus (faktorus), tika nemti
vera tlirisma produkta un ta kvalitates teorétiskie aspekti (Kotler et al., 1996;
Holovejs, 1999 u.c.), ka arT tiirisma nozares specialistu ieteikumi.

2. Konsultgjoties ar tlirisma nozares specialistiem, noteikts katra kvalitati
raksturojosa faktora nozimigums tiirisma péc 15 ballu skalas (augstakais
novertgjums — 15, zemakais — 1) ta, lai visu faktoru nozimiguma kopsumma
butu 100 (faktora nozimigums un nozimiguma kopsumma péc izstradataju
viedokla var tikt izmainita).

3. Katrs kvalitati raksturojoss faktors graduéts 5 kategorijas (augstaka
kategorija— 5, zemaka — 1) un dots katra faktora katras kategorijas apraksts
(jeb prasibas) (gradaciju skaits arT var tikt izmainits atbilsto$i izstradataju
uzskatiem).

Kategorijas apraksti izstradati, balstoties uz teorétiskas un praktiskas
literatiiras studijam un konsultacijam ar tirisma nozares praktikiem.

Ta ka klientu vajadzibas un vélmes nepartraukti mainas, nepiecieSama regulara
kategorijai izvirzito prasibu parskatiSana un pilnveidosana.

Tarisma resursa kvalitates verteSanu (katra faktora atbilstibas noteikSanu
konkretai kategorijai) var veikt gan pats tlrisma resursa apsaimniekotdjs
(1pasnieks), gan arT pieaicinatie eksperti.

4. Reizinot katra faktora nozimigumu ar faktora ieglito kategoriju un visus Sos
reizinajumus summgejot iegiist tiirisma resursa kvalitates indeksu.

Tarisma resursa kvalitates indekss atrodas robezas no 100 (faktoru
nozimiguma kopsumma — 100 x zemaka iegiistama kategorija — 1) lidz 500
(faktoru nozimiguma kopsumma — 100 x augstaka ieglistama kategorija — 5).
Talak kvalitates indeksu iesp&jamas vértibas tika sadalitas piecas vienadas
grupas — kategorijas:

I kategorija 100 - 180

II kategorija 181 —260

IIT kategorija 261 —-340

IV kategorija 341 -420

V kategorija 421 -500
Lidz ar to tiirisma resursa kvalitates indekss liecina par tirisma resursa kopgjo
kategoriju.

Tarisma resursa kvalitates indeksu un kategoriju var izmantot tlirisma resursu
kvalitates salidzinasanai.
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GALVENIE SECINAJUMI

Tirisma produkts ir taustamu un netaustamu tirisma piedavajuma elementu
kopums, kuru atbilstoSi savai motivacijai, uztverei un iztélei izvélas
potencialais celotajs, kuram piemit reala pat€rina veértiba un kuru atbilstosie
uzpémumi razo, izveido vai pielago celotaju vajadzibu apmierinaSanai par
atbilstosu cenu.

Turisma produkta kvalitate ir tirisma produktam piemitoso ipasibu kopums,
kur§ spg€j attaisnot tliristu prasibas un vajadzibas vai tas parsniegt. Katra
tirisma produkta Tpasiba paradas kada no trijam ttrisma produkta kvalitates
dimensijam — saturiskaja, laika vai formalaja dimensija.

Turpinas Latvijas tlrisma un ar to saistitas tiesiskas bazes, ka ari valsts tiirisma
politikas ilgsp&jigai tlrisma attistibai pilnveidoSana un tOrisma nozares
normativas bazes izstrade.

Latvijas dabas un v@stures resursu estétiska kvalitate ir zema un var radit
draudus ilgspgjiga tiirisma attistibai valsti.

Katram Latvijas novadam ir ar ko piesaistit celotajus. Turisma attistibas
resursu potencials Latvijas novados nav pietickami izmantots, tas ir vél
jaatrod, jakopj un jareklame.

Taristu mitgu, to gultu un &dienu servisa uznémumu izvietojums Latvijas
teritorija ir nevienmerigs. Viesnicas un tam pielidzinamas turistu mitnes, ka ar1
€dienu servisa uzpémumi Kkoncentréti Rigas regiona, bet lauku tirismam
izmantojamas majas — Vidzemes regiona.

Latvija kopuma ir pieejamas dazadu kategoriju viesnicas, bet to izvietojums ir
nevienmérigs un skaits — nepietickoSs. Latvija trikst ** un *** zvaigzniSu
viesnicu. Augstakas kategorijas viesnicas koncentrétas valsts galvaspilséta.
Latvijas novados veérojams augstakas kategorijas (III un IV) lauku tirismam
izmantojamo maju trikums, neskatoties uz to, ka to kopgjais skaits, Ipatsvars
un skaita pieauguma tempi ar katru gadu palielinas.

Deferta funkcijas lieluma aprékini liecina, ka tlirisma nozime Latvijas regionu
ekonomika pakapeniski sak pieaugt, it Ipasi 2000. un 2001.gada, bet ta devums
ir neliels. Aprekinatais raditajs neparsniedz 1% robezu. Izn€mums ir Rigas
regions, kur Deferta funkcijas lielums ir nedaudz lielaks par 1% un parsniedz
valsts vidgjos raditajus.

Vislabveligaka situacija tiirisma suprastruktiira péc klasteranalizes datiem ir
Rigas regiona, tad seko Daugavpils, Liepajas un Tukuma rajoni. Nopietni par
izmitinaSanas un &dinasanas infrastruktiras uzlaboSanu un noslogojuma
paaugstinasanu ir jadoma Aliksnes, Balvu, Dobeles, Gulbenes, Kraslavas,
Ogres, Preilu un Valkas rajoniem.

Latvijas tarisma firmu darbiba neveicina tirisma produkta popularizé$anu un
noietu, jo tas pamata nodarbojas ar tiirisma pakalpojumu importu.

TIC tikls aptver visu Latviju, bet nepietickams ir to skaits arvalstis.

Vislielako pievienoto vértibu starp tiirisma pakalpojumus sniedzoSiem
uzpémumiem 1996. — 1999. gada Latvija deva transporta papilddarbibas
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un paligdarbibas veidi un tiirisma agentiiru darbiba, bet pievienotajai
vertibai ir tendence samazinaties vidgji par 2.37% (Ls 4.6 miljoniem)
gada. Vismazako pievienoto vertibu starp tirisma pakalpojumus
sniedzosiem uzpémumiem Latvija deva viesnicas un restorani un
pievienotajai vertibai ir tendence palielinaties vid&ji par Ls 5.3 miljoniem
gada. Viesnicu un restoranu pievienotajai vertibai laika posma 1996. — 1999. gads ir
vislielakie vidgjie picauguma tempi gada starp tiirisma pakalpojumus sniedzosajiem
uzpémumiem — 16.41%.

Laika posma 1996. — 1999. gads vislielako pievienoto vertibu tlirisma
pakalpojumus sniedzo$o uznémumu grupa starp Latvijas regioniem dod Rigas
regions, bet vismazako — Latgales un Zemgales regioni.

Vislielako pievienoto vértibu Kurzemes un Rigas regiona dod transporta
papilddarbibas un paligdarbibas veidi un tarisma agentiru darbiba, bet
Latgales, Vidzemes un Zemgales regiona — atpiita, kultiira un sports.

Tarisma nozime Kurzemes regiona ekonomika ir lielaka valsti, bet ta devums
ar katru gadu samazinas. Neliela nozime tirismam ir Zemgales regiona, bet ta
nozime pakapeniski pieaug. Pozitivu attistibas tendenci uzrada tdirisms
Vidzemes un Latgales regionu ekonomika.

Latvijas sasniedzamibai ka galvenais transporta veids tiek izmantots
autotransports. Tas ir arT visbiezak izmantojamais transporta veids celoSanai
pa Latviju.

Latvija nepietickami izmanto jiras un dzelzcela transporta iespgjas celotaju
parvadasanai. Latvijas ostas un dzelzcel§ vairak ir orientéts uz kravu
parvadajumiem.

Saskana ar klasteranalizes datiem 2000.gada vislabvéligaka situacija
autotransporta infrastruktiiras attistiba ir Daugavpils, Liepajas un Rigas
rajonos. Aliksnes, Balvu, Dobeles, Gulbenes un Valkas rajons péc
autotransporta infrastruktiiras attistibas ienem zemako vietu salidzinajuma ar
pargjiem Latvijas rajoniem.

GALVENIE PRIEKSLIKUMI

Latvijas dabas resursus ieteicams izmantot specializéta, rekreativa un lauku

tirisma attistibai, bet vestures un kultiiras — kultliras, izzinas un pilsétas

tirisma produkta attistibai.

Latvijas ainavas estStiskas kvalitates paaugstinaSanai nepiecieSams veikt

sekojosus pasakumus:

a. izglitot zemes Tpasniekus par alternativiem saimniekoSanas veidiem, ka ar1
par ilgsp€jigo saimniekoSanu;

b. ieviest stimul€joSos pasakumus par regularu zemes apsaimniekoSanu vai
ainavas kvalitates uzlabosanu (pieméram, aizdevumi uz atvieglotiem
noteikumiem);
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c. pasvaldibam noteikt obligatu raksturu ligumu slégSanai par sadzives
atkritumu izveSanu visam fiziskam un juridiskdm personam, lai novérstu
nelikumigu izgaztuvju veidoSanu mezos un ce]malas;
izstradat Gidenstilpju apsaimniekoSanas planus;

e. ar konkursu organizé€Sanu un administrativiem pasakumiem panakt
viens€tu un to apkartnes, ka arT maju pagalmu un pagastu (pilsétu)
sakopsanu;

f. iesaistit ainavu arhitektus pils€tu, pagastu un rajonu teritorijas planojumu
izstrades procesa.

Kulttiras piemineklu pievilcibas paaugstinasanai:

a. nepiecieSams valsts un paSvaldibu atbalsts kultiras piemineklu
IpaSniekiem (piem&ram, grantu, nodoklu atvieglojumu, aizdevumu uz
atvieglotiem noteikumiem veida) kultiras pieminek]u restauracijai un
apsaimnieko$anai;

b. nepiecieSams piesaistit privata biznesa un arvalstu investoru lidzeklus
kultiras piemineklu un to apkartnes sakopSanai un apsaimniekoSanai,
izstradajot projekta pieteikumus un piedaloties konkursos;

c. Kulttras piemineklu interpretacija var tikt iesaistiti vairaki lidzekli:

i informativie paneli;

it bukleti, celvezi, suvenirgramatas, kartes, plani u.c.;

iii  gidi, skolotaji, animatori;

iv  vaska figliras, modeli, paraugi, kopijas;

v videofilmas, kompaktdiski, diapozitivi;

vi terpi, spéles;

vii muzeji, izstades;

viii apmekl&taju centri, informacijas punkti.

Ipasa uzmaniba interpretacijas lidzeklu izvele japiever§ apmekletaju
centru izveidei, videofilmu un animatoru izmantoSanai, informativo
stendu uzstadisanai un informativo materialu izdoSanai.

Tirisma resursu stipro puSu pastiprinaSanai un vajo puSu novérSanai vai

vismaz minimizacijai ir jaizmanto iesp€jas, ko sniedz tGrisma nevalstiskas

organizacijas un asociacijas, kas biezi vien ir arl tlrisma attistibu
koordingjosas institicijas, un iestades, kas sagatavo tlrisma nozares
specialistus. Tas var pemt lidzdalibu attistibas planu izstradeé, marketinga

pétijumos, apmacibas kursu organizgsana u.c.

Turisma produkta konkurétspéjas paaugstinasanas noliika ir nepiecieSams péc

iespgjas Tsaka laika noversts galvenos draudus:

a. visparigas infrastruktiiras zemo kvalitati;

b. kapitalieguldijumu trikumu tlirisma nozares attistibai,

c. attistibu neveicinoSo nodoklu politiku.

Kvalitates nodrosindjuma mehanismu tirisma mitném un &dienu servisa

uznémumiem var realizet ar sekojosu pasakumu izpildi:

a. valsts (Ministru kabineta) noteikto minimalo atbilstibas prasibu
noteikumu izstrade visam tristu mitném un &dienu servisa uzpémumiem
un to kontroles mehanisma izstrade;



d.

vienotu kvalitates standartu izstrade un saskanosana ar Eiropas valstu
kvalitates standartiem, tadéjadi paaugstinot servisa kvalitati;

regulara kvalitates kontrole naktsmitném un &dienu servisa uznémumiem,
kam seko ieteikumi un noradijumi nepiecieSamajam izmainam;

kvalitates vadibas sist€émas ievieSana.

Tarisma produkta pievilcibas pilnveidoSanas vadisana:

a.

b.
C.
d

japilnveido transporta sist€ma, transporta infrastruktiira un kvalitate;
jaturpina darbs pie valsts standartu izstrades tlirisma sektora;

jaievies kvalitates vadibas sist€ému tiirisma sektora;

regulari japéti tiristu vajadzibas un vélmes, lai noskaidrotu, ko sevi
jaietver patérétaja mekl&tajam tarisma produktam;

javeido savstarp&ja sadarbiba starp tiirisma pakalpojumu sniedzgjiem un
valsts tlirisma administraciju;

ikvienam tlirisma pakalpojumus sniedzoSam uzp€mumam jaizstrada
klientu apkalpoSanas standarti, lai paaugstinatu sniegto pakalpojumu
kvalitati un samazinatu tas mainibu.
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INTRODUCTION

One of the central places of economics, entrepreneurship management and every
day consumer practice are given to modern goods and services quality.

Present day so called “of no price competition” of goods and services producers
and suppliers occurs in quality sphere. It is done too much to assure an
international level of goods and services quality, to characterize goods label,
company’s image, to attract buyer and customer’s attention and sympathy.

In Europe an elaboration and development of quality promotion has been started in 1987.
In Japan it has been started fifteen years ago with 14 famous Deming’s overall principles
of quality management.

Frank conclusions of foreign tourism scientists and practicing about quality importance
and its strengthening in consumers’ awareness firstly appeared in 70th years of 20th
century (Pecron, 1971; Groenroos, 1978). It was stated that consumers began to
request higher quality of level of goods and services that competitiveness of price
would become of second rate importance comparing with quality competitiveness.
Next decade they passed opinions that the quality pre-conditions were
indispensable for product entry to market (Hill, 1985), and that quality
management was one of successful conditions of tourist company activity
(Haywood, 1983). In 1992 hotel “Ritz- Cariton” became the first enterprise of hotel
business activity that received Malkolma Boldridzha Quality Award. Scrambling
for quality award, these achievements of tourist enterprise precipitated a growth of
tourist enterprise interests for services quality (Kotler et al., 1996).

Several economists have referred to the research possibilities of tourism
development in Latvia, and their researches results are discussed in the scientific
literature (Reinholde, 2000, 2001; Mihejeva, Stanka, Kruzmetra, Zaluksne,
Strazdina, Silinevica et.al.). Medne (2000) has referred to the research issues of
tourism product quality in Latvia.

There are four pre-conditions explaining the growing importance of tourist
enterprise management quality:

®  Tourist companies must show the clients various advantages to ensure the
highest level of services than their competitors.

® The increase of consumer consciousness level and mass media intensified
consideration to the quality requires the liable attitude to product quality
proposed. The consumers become more educated and aware of their rights, do
not want to reconcile to low quality services.

e It is growing the market orientation of consumers (sophistication) to the
enterprise conception aspects, which are not related to the product price
position and strategy of various consumer services.

® The modern technology becomes as a new opportunity of quality increase.
The technologies can assure higher quality level of separate services.

It should not say that in soviet period an idea of goods and services quality

assurance was fully strange. There were the scientific departments, the technical
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control departments, which followed the products quality check and possible
defects reveal at the enterprises. The various state standards were elaborated.

In early 90th of 20th century along with economical machinery and equipment
change the quality assurance acquired great significance because conformity of
goods and services quality with the international standards is “a permit” to an
international market.

Nowadays Latvia became “free” accessible both for tourists of the former soviet
republics and the rest of the world, but has received new competitors—
Scandinavian states, Poland, Wales, Scotland, Ireland of the same tourism products
as Latvia, and has kept the former - such as Estonia and Lithuania.

At present the uniqueness of tourism product of Latvia among the other Baltic
States is not rather worked out and publicized. According to the researches the
price of tourism product of Latvia is one of the highest of Baltic region. On the
whole these facts lower competitiveness of tourism product of Latvia.

There are five main types of competition advantages for any enterprise:

® scope of services (the enterprise may ensure wider range of services than its
competitors );

®  price (prices of similar services can be lower than its competitors’);

® accessibility (the enterprise may ensure better accessibility than its
competitors);

® uniqueness (the enterprise may offer the services nobody of competitors do);

® quality (the enterprise may offer higher quality of services than its
competitors).

Considering the increasing quality importance, tourist companies in Latvia have to

use all types of advantages with their competitors, especially accessibility and

quality of tourism product. The subject of the PhD thesis has been chosen on this

basis.

The hypothesis of the PhD thesis: Tourist recourses of Latvia ensure varied,
attractive tourism products but the quality is poor and does not comply with the
tourist requirements.

To prove or reject the above hypothesis, the purpose of the PhD thesis is to settle
the main components of tourism product in the regions of Latvia, to research their
quality and to state the opportunities of quality increasing.

For achieving of the definite purpose of this work the following tasks of the work
are settled in the research process:
1. research of theoretical aspects of tourism product and its quality;
2. analysis of legal, institutional and normative basis of tourism branch;
3. main component of tourism product and its research quality of the regions of
Latvia;
4. estimation of tourism contribution to the economy of regions of Latvia;
5. statement of tourism product quality growing chances.
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To achieve the purpose of this work, to settle the tasks and to prove or reject the
hypothesis the following documents are used:

® Laws of Republic of Latvia,

®  Regulations of Cabinet of Ministers,

e  data of Central Statistical Bureau (1997, 1998, 1999, 2000, 2001, 2002),
[ ]

published research results of scientists of Latvia regarding the subject of the
present PhD thesis,

prepared documents, developed programs, reports of VARAM and ZM,

theoretical and analytical literature and other informative sources specified in
the list of publications used.

The research object is the main components of tourism product of Latvia —
nature, historical and cultural sources, tourist establishments and food service
enterprises, their quality and location in Latvia regions, and also tourist companies
and tourism product accessibility.

The monographic descriptive methods, analysis and synthesis methods for
problem research of elements and their synthesized association or formulated
regularities are widely used in the PhD thesis.

A scientific inductive method is used to make general conclusions or definite
connections from separate facts. A deductive method is used to make conclusions,
to classify and explain empirical materials from theoretical point of view.

The analytical methods of dynamical timelines and classification of data are
used for statistical data analysis.

The correlation analysis is used for establishment between characteristics and
conclusions.

SWOT analysis is used to determine the strong and weak aspects of tourism
resources, and also to formulate the possibilities and threats. It is resulted in the
structured general information, comprehension of reality and possibilities of
strategic analysis making.

The cluster analysis is conducted to classify clusters of similar tourism
suprastructure development, transport infrastructure, cultural situation of Latvia
regions, and to elaborate the conclusions and suggestions. This analysis is received
with the aid of the computer programme SPSS excluding division of the regions to
the clusters. Also the computer programme SPSS presents the following
characteristics: the cluster centres, the distance between any object and cluster
centre, the distance between clusters, and dispersion analysis results that assist to
analyse the importance of clusterisation.

The logical and constructive method and tourism attractiveness index method
are used to make tourism resources quality-rating scale.

The PhD thesis consists of six parts.
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The theoretical aspects of tourism product and its quality — tourism offer, tourism
product and its perception, tourism product properties, the concept “quality”,
tourism product quality dimensions, tourism quality formation mechanism — are
discussed in the first part of the work. Also the author gives the definitions of the
terms “tourism product”, “tourism product quality” and “tourism product
management” from her point of view.

The legal, institutional and normative basis of tourism industry of Latvia is
analysed in the second part of the PhD thesis. The public funds of Latvia tourism
policy for tourism branch development are appraised.

The third part contains the research results of main tourism resources and objects
in Latvia, its quality and adaptability to different types of tourism and also
potentialities of Latvia regions. The cluster analysis is used for the appraisal of
cultural resources quality and determination of the clusters of similar cultural
situation. Also there is the quantitative estimation of the internal and external
factors impact on the main tourism resources of Latvia.

The fourth part contains the research results of tourist accommodations and food
service enterprises of Latvia regions, tourist service companies dealing with
arriving tourists and tourism information centres. By the cluster analysis assisted
Latvia is divided into the regions of similar developed tourism suprastructure.

The appraisal of Latvia tourism product accessibility is given in the fifth part. The
clusters of similar automobile infrastructure of Latvia have been determined by the
cluster analysis assisted.

The estimation procedure of the tourism resources quality — swimming places,
natural territories, ski-tracks and cultural monuments — is elaborated in the sixth
part.

The hypothesis of the work is proved by the following defensible theses:

1. The tourism product is the complex product and its quality consists of several
dependent variables.

2. In Latvia it is necessary to strengthen legal and institutional basis of tourism
branch and develop normative basis.

3. There are varied natural, cultural and historical resources, which can be
committed to different types of tourism, but upgrading of the aesthetic quality
of resources is necessary.

4. Location of tourist establishments and food service enterprises in Latvia
regions is uneven and deficient.

5. The contribution of tourism industry to the economy of Latvia regions is
small, and the added value received from regions is varied.

6. Accessibility of tourism product of Latvia from its main and perspective
tourism markets is inconvenient.

The novelty of the PhD thesis:

1. Supplemented and developed tourism product and its quality theoretical basis.

2. For the first time of independent state period the main components of tourism
product quality in Latvia are scientifically grounded.
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3. The main resources of tourism development and their possible use in Latvia
regions are promoted scientifically.

4. The estimation methodology of tourism resources quality hews elaborated.

5. Increasing possibilities of tourism product quality have stated assuring tourism
branch competitiveness and long-term development in Latvia.

The scientific importance of the work: for the first time tourism product quality
in Latvia is grounded scientifically and worked up the definition of the terms

99 G CEINNT3

“tourism product”, “tourism product quality”, “tourism product quality control”.

The national economy feasibility of the work: the work can be used in the
activity of EM, TAVA and other governmental and nongovernmental tourism
organizations, programmes and educational materials preparation, long-term
tourism development planning.

The work has received a reward for young scientists presented by Latvian
Agricultural and Forest Scientific Academy, Latvia University of Agriculture and
Mortgage Bank (Hypothec Bank).

1. THEORETICAL ASPECTS OF TOURISM PRODUCTS
AND ITS QUALITY

There are 18 pages and 7 figures in the part.

A tourist proposal can satisfy tourist requirements of final aim of journey, and
includes very many varied elements aggregate:

® natural resources, culture and history that allure and stimulate a tourist for
travelling;

® arrangement (tourist establishments, food service enterprises, relaxation and
sport facilities, etc.), is not an influenced factor of travel motivation but its
lack obstructs the potential journey;

® transport capabilities.

The tourist requirements are formed of the above tourism proposal elements
aggregate, and some of elements available are needed for their satisfaction in time
and space.

My interpretation of the tourist product is tangible and intangible elements
aggregate of tourism proposal chosen by a traveller in accordance with his
motivation, perception and imagination conformity, whom suits a real use value,
which is produced, created or adjusted to travellers’ requirements satisfaction by
enterprises concerned at relevant price.

The offered of the tourist services differs from the consumer tourist product
perception. The majority of tourists consider tourism product as something
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complete and indivisible arising from one type of tourist trip. The tourists associate
trip with one purchase.

The complete tourism product does not exist to the representatives of tourism
branch. They divide it into main elements and identify with the definite type of
tourism service that is proposed by definite market offered. An enterprise is a tour
operate sector that identifies tourism product with one trip as the tourists do.

In my work researching tourism product of Latvia regions I based on tourism
product perception of tourism services supplier because in this case only, dividing
tourism product into components, one is able to make arrangements required for
each product component improvement, and by these means to increase the general
quality of tourism product.

Tourism product has the following properties:

® intangibility,

®  production inseparability from consumption,

®  variability of quality,

® impossibility of conservation,

® 1o - transportability.

Basing on the essence study of concept “quality”, I propose the following
definition of tourism product quality: fourism product quality is product
peculiarities aggregate, which can justify tourist requirements and demands or
surpass them.

The tourism product quality can be presented using three-dimension model of
services quality that consists of subject, temporal and formal dimensions.

The subject dimension of tourism product quality consists of technical quality,
functional quality, social and institutional quality and determines functional quality
perceived by a client. If client’s expectations concur with the reality, the client is
satisfied and appraises quality of services positively; if the expectations surpass the
reality, the client receives so called “quality surprise” — fascinating quality. If a
client does not perceive the service then it has unacceptable quality.

The temporal dimension consists of potential, process and result quality and
expresses client’s benefit derived from journey. It can be stated as the ratio:

tested quality
expected quality

The temporal aspect of quality result can be considered in two segments: process
final result and quality result acquired.
The formal dimension of tourism product quality consists of quality sensation,
measurement and appraisal.
The formation mechanism of tourist service quality can be of two kinds:
1. submission of demands “whom to be” excluding determination of its
achievement;
2. application of quality management system, which specifies the way of quality
of services realization and keeping for long period of time.
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In the first case the standards, certificate systems (e.g., Quality mark, Green
certificate), and also quality build-up arrangements (e.g., Blue Flag Movement or
diploma “Green Key” for hotels) are elaborated for tourist service quality
improvement. This formation mechanism of product quality is based on the
product control requirements and incompatibility prevention.

In the second case, developing tourist services quality, the enterprises can apply
different quality management systems, e.g., Japanese “5-S”, ISO 9000, and TQM.
The following conclusions follow from the content of the presented chapter:

1.

The tourist inquiry is formed from tourist proposal elements aggregate; for
their satisfaction some of elements available are needed in time and space. If
there is the lack of one of the important elements tourist needs and wishes are
not satisfied fully or partly.

The tourists appreciate tourism product as single trip, but the representatives
of tourism industry identify it with one definite type of tourist services market
offered.

The tourism product quality consists of separate properties, which are showed
in one of three quality dimensions such as subject, temporal or formal.

A great deal of the tourism product quality deviations can be prevented or, at
least reduced, tourist enterprise activity management lays emphasis on the
research of market and consumer requirements and wishes, also on
improvement of product (service) creation.

The tourism service quality management is systematic changes of tourism
services that are directed toward full satisfaction of tourist requirements;
activity or regular offered and requested services co-ordination system.

The tourism product quality can be formed applying quality management
system and control standards or certificate norms performance.

2. LEGAL, INSTITUTIONAL AND NORMATIVE BASES OF

TOURISM BRANCH

This chapter contains 16 pages of the research results, 1 table and 2 figures.

Five groups can be classified basing on legislative acts of tourism branch or
associated with them:

DR wW =

General public legislative acts;

General business activity regulated legislative acts;

Tourism industry direct normative acts;

Regulated legislative acts of tourism resources use and conservation;
Regulated legislative acts of visa issue, immigration and border crossing
procedure.

In the PhD thesis a group of tourism industry normative acts are analysed in
details. These legislative acts can be divided in two large groups:

1.
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2. legislative acts stipulating institutional basis of tourism industry.
The legal principles of tourism industry are stipulated in the following legislative
acts:

e law of LR “Law on Tourism” (19.09.1998.) shows legal principles of tourism
industry development in Latvia;

® regulations of CM No. 163 “Regulations on complex tourism services”
(02.05.2000.) stipulate a procedure of preparation and realization of complex
tourism services, and also rights of service supplier and client, obligations and
responsibility;

® regulations of CM No.385 “Registration procedure of tourist services
supplier data basis” (27.08.2002) stipulate a registration procedure of tourist
service enterprises data basis.

The legislative acts of LR of legal basis of tourism industry are agreed with

Council of European Union Directive 90/ 314/ EEC “About complex journeys,

relaxation services and holiday trips packages”.

The institutional principles of tourism branch are stipulated in the following

legislative acts:

e Law of LR “Law on Tourism” (19.09.1998.) (Part II) regulates tourism policy
procedure pursued in Latvia;

® Annual law of LR “About national budget for ...... year” stipulate national
budget financing of tourism development;

®  Regulations of CM No.278 “Rules of Tourism Advisory Council of Latvia”
(10.08.1999.) stipulate functions, rights and activity of the Council,

® Regulations of CM No0.387 “Rules of State Agency of tourism development”
(27.08.2002.) stipulate authority, functions, rights and other issues of agency;

® Regulations of CM No.388 “Rules of tourism fund” (27.08.2002.) stipulate
statutory procedure of tourism development arrangements for accumulated
funds protection, its aims and administration.

State policy of tourism development in Latvia is elaborated in accordance with

these legislative acts by the Ministry of Economics, ratified by Cabinet of

Ministers or Saeima, performed by Tourism development state agency, but advised

by Tourism Advisory Council of Latvia. Local governments of districts, city and

rural municipality, tourism service suppliers, associations and nongovernmental

organizations pursue tourism policy in Latvia.

Six ways of state tourism policy are defined in “Law on tourism”:

1. national monetary policy;

local and foreign investments;

tourism development programmes and projects;

international agreements of tourism cooperation;

favourable regime of visa issue and border crossing procedure for tourism

development.

To appraise tax policy of LR mostly VAT activity, one comes to conclusion that

this tax rate in Latvia is higher compared with the other world countries; it
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enhances the price of tourism services and mitigate tourism product
competitiveness of Latvia at world market.
The legislation of Latvia does not provide for favourable finance, credit and
investment policy of tourism offer promotion in the country.
The conducted correlation analysis showed that there is a positive linear
dependence (correlation coefficient — 0.8184) between national budget funds of
tourism branch development and favoured nation treatment in Latvia and number
of foreign tourists visited Latvia in the period of 1996 — 2001. It means the more
money will be allowed for tourism development and favoured nation treatment
from national budget, the more effective financing will be used and that the more
attractive will become Latvia for both local and foreign tourists.

In Latvia several state programmes have been worked up, which are associated

with tourism branch development directly or indirectly, but is not aware of its

implementation (putting into practice) and explanation for entrepreneurs.

Starting from 1994 Latvia has concluded several international agreements on

tourism cooperation with several countries, but no any North European and UIC

countries, which are important for maturing tourism market of Latvia.

It is appraised positively that Latvia has concluded bilateral contracts on visa

regime repeal with several (on the start of 2001) world countries (31) mostly

European Union and Central Europe countries.

Latvia states standards of tourism branch form a normative basis of tourism

branch. Basing on the experience of the European countries, six national tourism

standards of classification requirements for different tourist establishments are
developed in Latvia.

The standards Pictograms of recreation (leisure) centres and Traffic signs in part

are related to tourism branch.

The following conclusions follow from the research results of the present chapter:

1. Tourism legal basis, national policy and normative basis of tourism branch
elaboration are continued in Latvia.

2. Insufficient interest of the State (Saeima, Cabinet of Ministers) to the tourism
branch development. It slows down tourism branch development and mitigates
competitiveness of tourism product of Latvia at world market.

3. Increasing national budget funds of tourism development and favoured nation
treatment and providing for its effective use, attractiveness of Latvia for both
local and foreign tourists will grow. It is confirmed by a linear dependence
(correlation coefficient — 0.8184) between tourism development and favoured
nation treatment of allocated national budget funds and number of foreign
tourists.
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3. PRIMARY TOURISM RESOURCES OF LATVIA REGIONS
AND ITS AESTHETIC QUALITY

The third chapter comprises 42 pages of the research results, 7 tables and 10
figures.

The primary tourism resources of Latvia are following:

® nature — under transformed, varied territory, rich timber resources, various
water resources and specially protected natural territories;

e historic resources — cultural monuments;

e culture — national holidays and traditions, different cultural events.
These resources can be included in different types of tourism:

> Specialized tourism (speleotourism, natural, ecotourism),

Caves, rocks, . .
recreative, rural tourism

Mountains =  Specialized tourism (active, sporting tourism)

Specialized tourism (hunting, natural, ecotourism, active,

Forests > . . . . .
sporting tourism), recreative tourism, rural tourism

Specialized tourism (fishing, hunting, natural, ecotourism,
Water resources =  active, sporting tourism), recreative tourism, rural tourism,
cruise un yacht tourism

Specially protected Specialized tourism (natural, ecotourism, active tourisms),
natural territories rural, recreative tourism

Cultural, cognitive, ethnic, urban, rural, cruise, specialized

Cultural monuments > .
tourism

Culture =  Cultural, cognitive, urban, rural tourism

Some of factors, which lower the attractiveness of the main tourism resources of
Latvia — aesthetic quality, are found out in the researches.
The aesthetic quality of Latvia natural resources is lowered by:
1. Wasteland and unused agricultural lands where there are the following
phenomena:
a. weeds reproduction;
b. grasslands gradual overgrown with trees and bushes not valuable;
c. unused lands gradual swamping.
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2. No economic activity in a forest which results in:
a. depreciation of woods landscape value and biological variety;
b. under topsoil demolition and bad forest roads;
c. unburning of fell bushes and branches on cleared spaces of forest and its
nonafforstation.
3. Forest territories choking up with domestic wastes.
4. Gradual overgrows of watercourses and its banks with bushes and water
plants.
5. Low recreational development level of swimming places.
The aesthetic quality of historic resources — cultural monuments is lowered by:
1. bad technical state of cultural monuments created by (according to
VARAM):
a. shortage of money for cultural monuments protection and management;
b. indifference of a society and misunderstanding of cultural monuments
protection function;
c. Dbureaucratic obstacles of cultural monuments protection issues.
2. unattended, obstructed locality of cultural monuments;
3. difficult accessibility of cultural monuments.
The cluster analysis and cluster aligning are used for the cultural resources
appraisal. The aligning average value showed that according to the data for 2002
the most active and cultural life in Riga region (cluster 1). All reviewed factors of
average value of this cluster except the factor “number of film projectors in
recreation centres” are ranked first, that is the highest value in Latvia. Also there
are many cultural monuments in this region.
The cultural life of the cluster 2, which includes Liepaja district only, is not so
active. The most part of the reviewed factors of aligning process are ranked
second. One mere factor “number of film projectors in recreation centres” is
ranked first, but by the number of stationary cinemas the cluster 2 is ranked third,
and cinema’s attendance is ranked fifth (one from the bottom) only. According to
the information of the number of museums the cluster 2 is ranked second, but the
number of museum visitors — fourth.
The cluster 3 includes five districts of Latvia: Cesis, Madona, Ogre, Talsi and
Tukums districts. The most part of aligning factors is ranked third, but the number
of museum visitors of this cluster exceeds the cluster 2, and ranked second despite
the fact that this cluster average value of number of museums is two times less than
the same factor of the cluster 2. There are no theatres and visitors accordingly
(respectively) in the districts of the cluster 3. In accordance with a number of
architectural and town development monuments, art monuments this cluster is
ranked fourth, and historical monuments — third.
The cultural life of the cluster 4 which includes two districts of Latvia, Valmiera
and Ventspils districts is less than of the cluster 3. This cluster is characterized by
the small number (6th place) of recreation centres, halls and employees, and also
amateur performing units. But the average value of the factor “number of
participants of amateur performing units” of aligning process is ranked fourth.
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According to the information about the number of stationary cinemas, its visitors
and theatres the cluster is ranked second.

The factors “number of museum visitors” and “number of theatre visitors” also are
of high average value. In the aligning process these factors are ranked third. The
average value of the factors “number of film projectors in recreation centres” and
“number of museums” is lower; they are ranked the last of the aligning process.
Also there is the deficiency of architectural and town development monuments.
The cluster 5 includes six districts of Latvia: Aluksne, Daugavpils, Kuldiga, Preili,
Saldus and Valka districts. In these districts the factors “number of museums”,
“number of museum visitors” and “number of museum employees” are the lowest
in Latvia. Also the average value of the factors “number of amateur performing
units”, “number of participants of amateur performing units” and “films showed in
recreation centres”, etc. is lower than in the other clusters. It is ranked fifth in the
aligning process. But at the same time there are a lot of architectural and town
development monuments in the districts of the cluster 5.

The rest eleven districts of Latvia are included in the cluster 6. They are as follows:
Aizkraukle, Balvi, Bauska, Dobele, Gulbene, Jelgava, Jekabpils, Rezekne, Ludza,
Limbazi and Kraslava districts. One should seriously think of active cultural life
advance. The most part of the reviewed factors of the aligning process are ranked
the last or next to last. The average value of mere factor “a number of amateur
performing units” is ranked fourth from 6 possible places, but all the rest — the
lowest ones.

The cluster analysis results can be explained by shortage of professional organizers
of cultural life, in particular in the remote rural regions of Latvia.

Low salaries of culture employees and managers of amateur performing units in
comparison with Riga are favourable for professional brain drain from the rural
areas, from culture work to the other activities. Moreover, the cultural
arrangements take place irregularly during the year, mainly in summer period, and
an important tourism component “culture all year around” is not used.

According to the research results of tourism information centre for 2002, the
tourists visited such tourism objects of cultural resources group as museums of
districts of Latvia, National Opera in Riga and Dzintari concert hall in Jurmala
most of all. It is explained by small tourist attractiveness of different cultural
arrangements in Latvia. There is no any reference of tourism object of the cultural
resources group among five popular tourism objects of Rezekne, Limbazi and
Jekabpils districts.

The churches, palaces and manor houses are the main tourism objects of the
historical resources group and are included in five popular tourism objects of
districts in Latvia.

It means that nowadays rich cultural heritage of Latvia is not enough included in
the tourism offer because of its insufficient display and appraisal. There are no any
tourism objects of the historical resources group in Saldus, Talsi and Cesis
districts. But in Bauska, Jelgava, Aluksne, Gulbene, Ludza, Ogre, Valka and Preili
districts there is no any tourism object of the natural resources group. Quite the
contrary, the natural resources of Dobele, Jekabpils, Liepaja, Talsi, Cesis and
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Limbazi districts are dominated compared with other primary resources groups of
tourism development.

According to the resources appraisal of tourism information centre the most popular
tourism objects of 2002 are Aglona Basilica (Preili district; 24 points of 27), Ventspils
city with attractions (21 points) and Rundale Castle (Bauska district; 21 points).

The quantitative estimation of impact on internal and external factors of tourism
development primary resources showed that:

1.

the most positive effect on strong aspects of tourism resources— virgin natural
landscapes; rich cultural and historical heritage, variety of folk, stable
customs; water resources variety; saved and virgin fauna and flora; luxuriant
forest resources — has nongovernmental organizations and associations of
tourism branch in Latvia, and also tourism specialists training institutions.
Some difficulties are made by low quality of infrastructure and lack of
investments for tourism industry development. The general tendency of
internal factors development is positive;

the most positive effect on weak aspects of tourism resources— gradual
degradation of landscapes in Latvia; insufficient use of natural and cultural
resources for tourism needs; low level of cultural values presentation; lack of
recreated swimming places; pollution of Latvian watercourses — has
nongovernmental organizations and associations of Latvia, and also tourism
specialists training institutions. Some difficulties are made by low quality of
infrastructure and lack of investments for tourism industry development. The
general tendency of internal factors development is negative.

Summarize this part the following conclusions can be made:

1.
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The natural resources situation (location) in Latvia is irregular. The highest
points are located in the eastern part of Latvia (Vidzeme and Latgale uplands),
flat lands plots - Zemgale area. Caves, rocks — in north-eastern part (on
Vidzeme, Gauja National Park Gauja’s river territories, Brasla, Salaca and
Amata banks), forests — north-western and northern parts of Latvia (mainly
Kurzeme and Vidzeme area), but lakes — south-eastern part (mainly Latgale
area).

The historical resources location in Latvia is uneven. More than 60% of
archaeological monuments are located in the eastern part of Latvia. Just half (48%)
of Latvia architectural and town development monuments and (45%) historical
monuments are in Riga region, in particular in Riga. Most of art monuments are
located in Riga (26%) and Kurzeme (26%) area.

In accordance with the cluster analysis results the cultural resources situation
in Latvia is irregular. Most of them are situated in Riga region. The active
cultural life is also in Liepaja district.

The tourism resources analysis showed that relief for tourism development of
Latgale is not used properly, forest resources — for hunting tourism
development, ports of Latvia — for cruises and yachting development, unused
agricultural lands — for rural tourism progress and placing of tourists
attractions, specially protected natural resources — for ecoturism and natural
tourism development.



5. The aesthetic quality of natural resources and cultural monuments is low in
Latvia. It makes an impression of desolation, landscapes territory of Latvia as
homogeneous, decreases importance of landscapes and degrades landscape of
Latvia.

6. The present agricultural, natural and cultural policy does not stipulate direct
instruments of natural resources and cultural monuments management for
favoured treatment and landscapes quality upgrading.

7. The low aesthetic quality of natural and historical resources of Latvia can
obstruct long-term development of tourism branch of Latvia.

4. TOURISM SUPRASTRUCTURE AND INFRASTRUCTURE.
ADDED VALUE ANALYSIS OF TOURISM SERVICES
ENTERPRISES OF LATVIA REGIONS

The present chapter contains of 34 pages of the research results. There are 14
tables and 8 figures in this chapter.

4.1. Tourism Suprastructure of Latvia Regions

In Latvia the tourists are accommodated in hotels, spa hotels, motels, guesthouses,
rest homes and holiday hotels, youth tourist centres, tourist and rest centres,
camping and houses used for rural tourism.

The statistical data of Central Statistical Bureau indicate that in Latvia the number
of the tourist establishments (except houses used for rural tourism) is increased
from 219 in 1996 up to 274 in 2001, i.e.25.1% (see figure 1 in 20.p).

As one can observe from the data of the figure 1, the major changes of the total
number of tourist establishments of Latvia took place during 2000 and 2001. There
was the highest absolute increase, growth rate and rate of increase for these years.
The number of tourist establishments till 2000 is decreased except 1997 when the
number of tourist establishments is increased by one. This decrease can be
explained by some factors:

®  mainly, loss of the eastern market after declaration of independence of Latvia
in 1991 and establishment of visa control between Latvia and former soviet
republics. As a result, accommodation services inquiry in particular in
Jurmala was depressed;

® hotels modernization, and as a result the tourist accommodation
establishments interrupted their business activity;

e shortage of qualitative advertising of Latvian tourism product in Latvia and
abroad;

® relatively high price of accommodation services and inadequate quality.
To compare foreign of many days traveller expenditure pattern in Latvia and
Latvian long traveller expenditure pattern abroad, it is obvious that foreign long
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travellers in Latvia spend for accommodation two times more than Latvian long
travellers abroad. Foreign travellers can spend less on other shopping. The specific
weight of other travel expenditures is reasonable.

The growth of the number of tourist accommodation establishments for last years
can be explained by trade tourism and recreation tourism development.

More than third parts of the Latvian tourist accommodation establishments are
situated in Riga region — Riga, Jurmala and Riga district (see tab.1).

Table 1

Distribution of accommodation establishments in Riga region and the rest
part of Latvia 1996 — 2001, %

1996 1997 1998 1999 2000 2001
Total 100.0 100.0 100.0 100.0 100.0 100.0
including
Riga 16.0 16.4 16.6 16.7 16.8 16.8
Jurmala 19.0 15.5 17.5 14.8 13.4 10.9
Riga district 4.6 5.9 6.2 6.7 9.9 8.0
Riga region total 39.6 37.8 40.3 38.2 40.1 35.7
The rest part of 60.4 62.2 59.7 61.8 59.9 64.3
Latvia

From the table 1 can see that in 1996 a great deal of the accommodation establishments of
Riga region was situated in Jurmala, but in 2001 — in Riga. The distribution of the
accommodation establishments of these cities exceeds 10.1%. The distribution of a large
part of the rest Latvia regions and cities is 1.1% - 5.0%. Just in Tukums, Talsi and
Rezekne districts the distribution of the accommodation establishments exceeds 5.1%.
More coloured distinctions are observed in a number of bed places offered in Latvia
(see table 2).

Table 2

Distribution of beds in the accommodation establishments in Riga region and
the rest part of Latvia 1996 — 2001, %

1996 1997 1998 1999 2000 2001
Total 100.0 100.0 100.0 100.0 100.0 100.0
including
Riga 25.2 26.0 28.2 29.1 26.5 29.9
Jurmala 304 34.0 30.8 26.5 242 21.1
Riga district 3.8 3.9 4.2 5.6 8.6 7.4
Riga region total 59.4 63.9 63.2 61.2 59.3 58.4
The rest part of Latvia 40.6 36.1 36.8 38.8 40.7 41.6
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For the period analysed more than half of all beds of the accommodation
establishments are placed in Riga region. One can observe the data of the table 2
that till 1999 about third part of beds of accommodation establishments were
placed in Jurmala, but starting from 21st century — in the capital of Latvia, Riga.
The distribution of beds in the accommodation establishments of the large part of
districts of Latvia and cities does not exceed 1.0%. Just in Daugavpils, Cesis,
Limbazi, Rezekne, Riga Talsi and Tukums districts the distribution of beds is 2.1%
up to 10.0% from the total number in the country.

There are hotels of different categories in Latvia (see figure 2 in 22.p).

According to the data of the figure 2 the hotels of the second and the third
categories are widespread in Latvia. But tourism specialists consider that the
number of hotels of both categories is not enough, especially the second category
hotel. Moreover, there are demands of the tourists and foreign specialists who live
in Latvia for several months. Just the hotels of these categories are not enough in
Riga. Now an offer in Riga is directed towards businessmen who usually choose
the high category hotels: five or four stars hotels. All these high category hotels are
located in Riga except one four stars hotel in Liepaja.

In Latvia the tourists also are accommodated in the houses used for rural tourism.
Rural tourism of Latvia has its old traditions. The rural tourism centres (400)
network was well developed in 30ies of 20 century. In Soviet period rural tourism
development has been interrupted. After declaration of independence rural tourism
revival started in 1993 when the rural tourism association “Rural traveller” has
been established in Latvia.

20 rural tourism farms only were included in the association in 1994 (see
figure 3 in 23.p).

The number of rural tourism farms was increased with growing demands of
countryside rest. According to the association “Rural traveller” statistic
information there were 210 rural accommodation establishments in Latvia
in 2001. So the number of houses was increased by 10.5 times in eight
years.

There were a lot of rapid changes of the number of beds offered by rural
tourism houses in Latvia. In 1994 20 rural tourism farms offered 65 berths,
i.e. in average 3 beds per one house, in 2001 210 rural tourism farms
offered 3 154 beds — in average 15 beds per one rural tourism farm. Thus,
the number of beds was increased by 3 089 in eight years, growth rate
coefficient of the number of beds in 48.52 times.

The statistic data analysis showed that wavy changes effect on the increasing and
growth rates of number of rural tourism houses used and the number of beds. The
tourism branch specialists explain this situation by shortage of rural tourism
advertising, and also by:

® shortage of state and self-government financing;
e insufficient rural tourism infrastructure ;
® lack of rural tourism and its development for tourists and businessmen.
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In accordance with statistic information of the association “Rural traveller” most
of all rural tourism houses just from rural tourism revival are concentrated in
Vidzeme and Kurzeme. Least of all rural tourism houses are in Latgale, Zemgale
and Riga region.

For the period of 1995 - 2001 most of all rural tourism houses of Vidzeme area are
situated in Cesis and Valmiera districts, but from 2000 also in LimbaZzi districts, in
Liepaja and Kuldiga districts of Kurzeme area. The most of all rural tourism
houses of Zemgale area are in Jekabpils and Tukums districts, but from 2000 — in
Ludza districts.

There are different categories of rural tourism houses in Latvia (see table 3).

Table 3
Classification of rural tourism houses in Latvia for 1997 - 1999
Indices | 1997 | 1998 | 1999
1 category
Number of rural tourism houses 8 15 13
Distribution, % 12 16 11
11 category
Number of rural tourism houses 44 47 39
Distribution, % 63 52 32
1l category
Number of rural tourism houses 15 23 54
Distribution, % 21 25 45
1V category
Number of rural tourism houses 3 6 15
Distribution, % 4 7 12

One can observe from the data of the table 3 that number and distribution of rural
tourism houses of the highest categories (III and IV) increases year from year. The
tourism specialists consider that the number of accommodation establishments of
these categories is not enough, so there is no competition between them. The rural
tourism houses of the second category with tendencies of general distribution
decrease compete very actively.

The tourism significance for regions economy can be determined by Defert
function. Defert function shows a ratio of beds of region accommodation
establishments per one visitor.

The calculated Defert function of Latvia regions shows that ratio of Defert function
of Vidzeme and Kurzeme areas for the period reviewed is gradually increased (see
table 4), and thus the tourism significance for regions economy is gradually on the
rise.
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Table 4

Defert function value in Latvian regions for 1997 — 2001, %

I Areas 1997 1998 1999 2000 2001
Riga region 1.23 1.14 1.05 1.06 1.13
Vidzeme 0.33 0.33 0.40 0.47 0.63
Kurzeme 0.50 0.52 0.53 0.56 0.68
Zemgale 0.68 0.65 0.66 0.74 0.75
Latgale 0.51 0.47 0.41 0.47 0.49
Total 0.80 0.76 0.72 0.76 0.83

If the number of beds of accommodation establishments in Riga and Latgale
regions till 1999 (inclusive) was decreased, Defert function value of the same
regions is also decreased. If in 2000 and 2001 the number of beds of these regions
is increased, then Defert function value is increased too. Despite the fact that more
a half of all beds of accommodation establishments are in Riga region, Defert
function value of this region is 1% only because 41% of population of Latvia lives
here. It is essentially reduces the characteristics reviewed.

The decrease of Defert function ratio of Zemgale area in 1998 is explained by
decrease of the number of beds of accommodation establishments and reduction of
visitors in the region. The number of beds of accommodation establishments of
Zemgale in 2000 — 2001 is gradually increased. Defert function value shows that
the largest number of beds offered per one visitor is in Riga region, than follows
Zemgale and Kurzeme areas. In Vidzeme area and in particular Latgale area Defert
function value is reduced by large population (15% and 16% respectively from all
population of the country) compared with Zemgale and Kurzeme (14.5% and
13.5% respectively).

The calculated total value of Defert function in Latvia shows that it exceeds the
average state characteristics in Riga region merely.

Defert function value of the cities and districts of Latvia shows that it passes 1% in
Jurmala, Tukums and Limbazi regions only for the period reviewed. In the rest
regions of Latvia this figure is less 1% or achieved for some year analysed. It
means that now tourism significance for Latvia districts and regions economy is
small.

The main service of travel package is nourishment (food).

According to the statistic data in 1999 more than half (57%) of food service
enterprises were located in Riga region (see table 5).

The largest number of food service enterprises per 10 000 people which exceeds
average index by 40.4% are located in Riga region.

There are many good food service enterprises of all qualities, prices and service
classes in Riga, but the number of food service enterprises and service quality
outside Riga is deficient.
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Table 5

Food service enterprises of Latvia in 1999

Number of Distribution of Number of food
Areas food service food service Population service enterprises
enterprises enterprise, % per 10000 people
Total 3505 100 2 397 557 14.6
Riga 1996 57.0 974 461 20.5
Vidzeme 376 10.7 361416 10.4
Kurzeme 409 11.7 324 458 12.6
Zemgale 439 12.5 348 336 12.6
Latgale 285 8.1 388 886 7.3

Least of all food service enterprises — 8.1% or 285 are located in Latgale region.
The table 5 shows that the number of these enterprises compared with Vidzeme,
Kurzeme and Zemgale areas is the smallest, but population is the biggest. As a
result, there is 7.3 food service enterprises per 10 000 people, i.e. by 50% less of
average number in Latvia.

The great part of food service enterprises in Latvia is located in the cities because
there is more clients and higher solvency of inhabitants. The insufficient number of
food service enterprises is on Latvian roads, and it impresses unfavourably on
tourism branch development outside Riga region.

Latvia can be divided into six clusters of tourism suprastructure.

The cluster analysis showed that the most favourable situation of tourism
suprastructure is in the cluster 1, which includes Riga region only. All factors of
aligning average value are ranked first.

Then follows the cluster 2, which includes three districts of Latvia — Daugavpils,
Liepaja and Tukums districts. All factors average values of this cluster are ranked
second.

Limbazi, Rezekne, Talsi and Ventspils districts are ranked third / fourth (the cluster 3).
The third place is given by the number of accommodation establishments, beds and
persons served, but fourth position — foreigners served and night lodgings, and also
number of economically active enterprises.

Cesis and Jelgava (the cluster 4) districts are ranked third / fourth too.

This cluster is characterized by large number of foreign tourists served and night’s
spent and large number of economically active enterprises of hotels and restaurants
sector.

The cluster 5, which includes Aizkraukle, Bauska, Jekabpils, Kuldiga, Ludza,
Madona, Saldus and Valmiera districts is ranked the fifth.

Such districts of the cluster 6 as Aluksne, Balvi, Dobele, Gulbene, Kraslava, Ogre,
Preili and Valka where all reviewed factors of very low level compared with the
other districts of Latvia should seriously think of accommodation infrastructure
and programme improvement.
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The division of districts into 6 separate clusters is displayed visually in the figure 4 in
27 .page.

The cluster analysis showed that the most favourable situation of tourism
suprastructure is in Riga region where the capital plays a vital part, where the
greater part of accommodation establishments and food service enterprises are
located, and also tourists served. Therefore the average value of statistic indices of
the other regions differs from the average value of Riga region. According to the
cluster analysis of accommodation and food service infrastructure the regions of
the cluster 5 and 6 must be especially improved.

Summarize the researches of the above part some conclusions can be made:

1.

Starting from 1999 the number of hotels and similar accommodation centres
and other establishments is gradually increased. The number of rural tourism
houses is increased from 1994. This accommodation establishments group has
high growth rates than the others of this group, but it is gradually slowed
down.

The number of beds in accommodation establishments of Latvia is gradually
increased. The growth rates of number of beds outstrip the growth rates of
number of accommodation establishments.

The location of accommodation establishments and beds offered in Latvia is
irregular. About third part of accommodation establishments and half of beds
offered are located in Riga region. Rural tourism houses are mainly situated in
Vidzeme area.

There are different categories of hotels in Latvia, but their location is irregular
and number is insufficient. There is lack of ** and *** stars hotels in Latvia.
The highest category hotels are mainly concentrated in the capital. Also there
is lack of rural tourism houses of high categories (III and IV) in regions of
Latvia despite the fact that their total number, distribution and growth rates are
increased year by year.

The calculated Defert function value shows that tourism significance for
regions of Latvian economy is gradually increased, but its contribution is
small. The calculated index does not exceed 1% except Riga region where it is
a bit more than 1%.

Location of food service enterprises in regions of Latvia is irregular. More
than half of them are located in Riga region. Least of food service enterprises
are located in Latgale region.

According to the data of the cluster analysis (2000) of accommodation and
food service infrastructure the most favourable situation is in Riga region, then
follows Daugavpils, Liepaja and Tukums districts. Aluksne, Balvi, Dobele,
Gulbene, Kraslava, Ogre, Preili and Valka districts should seriously think of
accommodation and food service enterprises infrastructure improvement and
accommodation establishments program advance.
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4.2. Travel Companies and Tourism Information Centres

The combination and popularisation of Latvian tours product is of great importance
for tourist operators, travel agencies, complex travel enterprises and tourism
information centres.

The tourist operators, travel agencies and complex travel enterprises of Latvia are
considered by tourism statistics of Latvia as travel companies.

The travel companies of tourism services import are dominated at Latvian tourism
market. This travel company’s specialization does not promote tourism
development and tourism product marketing in Latvia. The travel companies,
which serve the arrived travellers, promote tourism development and tourism product
marketing of Latvia. For the period of 1996 —2001 the number of such travel companies is
decreased. Exception is 1997 and 2000 when the number of these travel companies
activities was increased by 15% and 8% respectively (see table 6).

Table 6
Description of travel companies in Latvia,
1996 — 2001
Travel company Including travel companies serving arrived
travellers
Year
number’ growth rates, % number distribution, % | growth rates, %

1996 104 46 44.0
1997 112 8.0 53 47.0 15.0
1998 156 39.0 48 31.0 -9.0
1999 140 -10.0 39 28.0 -19.0
2000 139 -1.0 42 30.0 8.0
2001 129 -7.0 39 30.0 -7.0

11996 and 1997 — number of companies at the end of year.
1998 — 2001 — total number of travel companies.

One can observe the data of the table 6 where distribution of travel companies
serving arrived travellers from total number of companies is decreased from 44%
in 1996 to 30% in 2001. Decrease took place at the expense of small travel
companies mainly (the number of the persons served is not more 2 000 per year).
In accordance with the statistic data of Central Statistical Bureau mainly foreign
tourists (from Germany, Finland, Russia, Estonia, Sweden and Lithuania) chose the
services of travel companies serving arrived travellers. About 20% of local
population of Latvia has used these travel companies services.
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The tourism information centres (further in text - TIC) are of great importance for
tourism product of Latvia popularisation, which informs about tourism services
and assists in tourism services use.

The tourism information centres network involves all Latvia regions. TIC network in

Latvia is developed gradually. The first TIC was established in Latvia (Riga) in 1993. In

2000 there were 36 TIC, 5 special protected natural territories tourism and visitor centres

in Latvia. In 2000 most of all TIC were in Vidzeme area — 15. The number of TIC in the

other regions is equal — 5 TIC.

There is lack of logistics, special tourism education of many employees, foreign

languages knowledge and shortage of TIC financing of the greater part of TIC in

Latvia. It is not promote tourism product marketing and popularisation of Latvia.

There is only one tourism information agency abroad - in Finland (Helsinki).

In Germany (Munster) there is Baltic tourism information centre. Therefore,

according to the statistic data of Central Statistical Bureau the main markets of

tourism product of Latvia are situated in Germany and Finland.

Summarize this part two conclusions can be made:

1. The activity of the greater part of travel companies of Latvia does not promote
tourism product popularisation and marketing because its activity comes to
tourism services import.

2. TIC network involves all Latvia regions, but its number abroad is not enough.

4.3. Added Value Analysis of Tourist Services Enterprises of Latvia Regions

In Latvia from the period of 1996 to 1999 value added of all activities of tourist
services enterprises in gross added value current prices is gradually increased: from
LVL 286.7 mil in 1996 to LVL 313.7 mil in 1999. Distribution of added value of
all activities of these enterprises in gross added value is gradually reduced from
11.61% in 1996 to 9.20% in 1999 or on average 0.8% per year (see table 7).

Table 7

Gross added value by types of activity in Latvia in 1996 — 1999

Types of activity acc. to Current prices, thous. Ls Distribution, %
NACE 1996 1997 1998 1999 | 1996 | 1997 | 1998 | 1999
Total 2468819 (2854789(3095816|3410765(100.00{100.00{100.00{100.00
1(;0;31 H 35,163, 286716 | 306042311669 |313746|11.61(10.72(10.07| 9.20
H 55 27323 | 36212 | 38619 | 43097 | 1.11 | 1.27 | 1.25 | 1.26
163 198991 |204420 (200231 | 185151 | 8.06 | 7.16 | 6.47 | 5.43
0 92 60402 | 65410 | 72819 | 85498 | 2.45 | 2.29 | 2.35 | 2.51
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I classify the activity of tourist services enterprises as (types of activity acc. to
NACE):
1. hotels and restaurants (H 55);
2. types of supporting and auxiliary transport activities; activities of travel
agencies (163);
3. recreational, cultural and sporting activities (O 92).
In the period analysed the added value current prices of tourist service enterprises
are increased average LVL 9.01 mil per year or 3.05% per year. The absolute
growth and growth rates of added values of these enterprises are decreased year by
year.
The types of supporting and auxiliary transport activities; activities of travel
agencies (I 63) give the largest values added among tourist services enterprises. In
the period analysed the value added current prices of these types of activities are
reduced average LVL 4.6 mil per year or 2.37% per year, but distribution of these
types of activities is decreased average 0.8% per year.
The added value current prices of recreational, cultural and sporting activities (O 92)
are increased from: LVL 60.4 mil in 1996 to LVL 85.5 mil in 1999 or on average LVL
8.4 mil (12.28%) per year.
In 1996 — 1999 the added value current prices of hotels and restaurants (H 55) is
increased average LVL 5.3 mil per year or 16.41% per year. The value added of this
type of activities has the largest average growth rate among all groups of tourist
services enterprises.
Riga region gives the largest value added among tourist services enterprises. The
added value current price of this region is gradually increased: from LVL 146.0 mil
in 1996 to LVL 197.2 mil in 1999, and also distribution of value added of tourist
services enterprises in gross value added - from 50.92% in 1996 to 62.87% in
1999.
The added value current prices of tourist services enterprises of Riga region is
increased average LVL 17.1 mil per year or 10.55% per year.
The types of supporting and auxiliary transport activities, activities of travel
agencies (I 63), then recreational, cultural and sporting activities (O 92) yields the
largest added value of tourist services enterprises in gross added value of Riga
region for the period analysed.
The added value current prices of types of supporting and auxiliary transport
activities, activities of travel agencies of Riga region for the reviewed period is
increased average LVL 8.8 mil per year or 10.98% per year. Year from year the
distribution of added value of these activity types in Riga region is also increased.
If in 1996 these activities enterprises of Riga region have yielded 36.34% from the
gross added value of types of supporting and auxiliary transport activities,
activities of travel agencies in Latvia, then in 1999 more a half — 53.59%.
The added value current prices of recreational, cultural and sporting activities of Riga
region are increased average LVL 5.1 mil (9.45%). For the reviewed period the added
value of hotels and restaurants of Riga region is increased average LVL 3.1 mil per
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year. In 1996 — 1999 these types of activities in Riga region had the largest average
growth rates — 11.46% per year.

The distribution of added value of tourism services enterprises in the gross added
value of all activities types of Riga region has been gradually reduced: from
11.00% in 1996 to 8.77% in 1999. It means that for the present, tourism
significance in Riga region economy is small.

For the period analysed the added value current prices and its distribution of
tourism services enterprises in the gross added value in Vidzeme and Zemgale is
gradually increased, till 1998 — also in Latgale. But total and separate contribution
of this region compared with Riga and Kurzeme regions is small.

The largest added value of tourist services enterprise in gross added value of
Vidzeme area in the period of 1996 — 1999 yields by recreational, cultural and
sporting activities (O 92), then follows types of supporting and auxiliary transport
activities, activities of travel agencies (I 63) and hotels and restaurants (H 55).

The added value of types of supporting and auxiliary transport activities;
activities of travel agencies of Vidzeme are gradually reduced average LVL
513 thous (33.45%) per year. On the contrary, the added value of hotels and
restaurants

(H 55) of this region in the period of 1996 — 1999 was gradually increased and in 1999
the added value of these activity types in 5 times exceeded the added value of types of
supporting and auxiliary transport activities, activities of travel agencies (I 63).

In 1996 — 1999 the added value of hotels and restaurants (H 55) is increased on
average LVL 689 thous (45.57%) per year, but the added value current prices of
recreational, cultural and sporting activities for the period reviewed is increased
average LVL 941 thous (29.92%) per year.

The gross added value of tourism services enterprises of Vidzeme area is increased
average LVL 1.1 mil or 17.08% per year for four years. The distribution of tourism
services enterprises in the gross added value of all activity types of Vidzeme area is
gradually increased: from 2.31% in 1996 to 3.29% in 1999. It means that now
tourism significance for Vidzeme area is small but with positive developing
tendency.

The largest added value of tourism services enterprises in the gross added value of
Zemgale and Latgale areas for the period reviewed is yielded by recreational,
cultural and sporting activities (O 92), then follows hotels and restaurants (H 55).
The added value current prices of recreational, cultural and sporting activities
(092) in Zemgale area are increased average LVL 567 thous or 17.99% per year,
but in Latgale area — averages LVL 823 thous (27.03%) per year.

The added value of types of supporting and auxiliary transport activities, activities
of travel agencies (I 63) in both reviewed regions is small. For four years the added
value current prices of these activities types in Zemgale area is reduced average
LVL 305 thous (32.88%) per year and in Latgale - LVL 325 thous (27.62%).

For the period of 1996 — 1999 the gross added value of tourism services enterprises
of Zemgale area is increased average LVL 892 thous or 16.61% per year. The
distribution of the added value of tourism services enterprises in the gross added
value of all activities types of Latgale area is gradually increased: from 1.78% in
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1996 to 3.22% in 1999. It means that for the present, tourism significance for
economy of Zemgale area is fractional but with positive developing tendency.
From 1996 to 1999 the added value of tourism services enterprises of Latgale area
is increased average LVL 846 thous or 16.11% per year. The distribution of the
added value of tourism services enterprises in the gross added value of all activities
types is gradually increased: no. It means that tourism significance for economy of
Latgale area is fractional but with positive developing tendency.

Year from year in Zemgale area both the added value current prices (on average

9.55% per year) and its distribution in gross added value are reduced.

In the period of 1996 — 1999 the added value of types of supporting and auxiliary

transport activities, activities of travel agencies (I 63) of Kurzeme area is reduced

average LVL 12.3 mil or 11.37% per year. The added value current prices of
recreational, cultural and sporting activities (O 92), hotels and restaurants (H 55) is

increased average 20.51% per year (O 92) and 37.72% (H 55).

Year by year the distribution of the added value of tourism services enterprises in

the gross added value of all activities types is gradually reduced: from 34.16% in

1996 to 23.31% in 1999. It means that tourism acquired the greatest significance

for economy of Kurzeme area but it is on the decrease year by year.

The distribution of the added value of tourism services enterprises in the gross

added value of all activities types of Kurzeme region is reduced year by year: from

34.16% in 1996 to 23.31% in 1999. It means that tourism acquired the greatest

significance for economy of Kurzeme area, but it is on the decrease year by year.

To summarize the above subsection the following conclusions can be made:

1. For the period of 1996 — 1999 the types of supporting and auxiliary transport
activities, activities of travel agencies are yielded the largest added value among
tourism services enterprises, but the above added value shows a declining
tendency average LVL 4.6 mil or 2.37% per year. Hotels and restaurants are
yielded the smallest added value among tourism services enterprises, but the above
added value shows a rising tendency average LVL 5.3 mil per year. In the period
of 1996 — 1999 hotels and restaurants have the largest average growth rates per
year among tourism services enterprises — 16.41% per year.

2. In 1996 — 1999 Riga region has yielded the largest added value of
tourism services enterprises among all Latvian regions, but Latgale and
Zemgale areas— the smallest one. Just in Kurzeme in 1996 — 1999 the
gross added value current prices of tourism services enterprises are
reduced average LVL 10.1 mil (9.55%) per year.

3. The highest growth rates of the added value current prices of tourism services
enterprises in 1996 — 1999 are in Vidzeme area — on average 17.08% per year,
Zemgale — 16.61% and Latgale — 16.11%. The highest average absolute
growth in Riga region — 17.1 mil per year.

4. The largest added value among tourism services enterprises in Kurzeme and
Riga region are given by the types of supporting and auxiliary transport
activities, activities of travel agencies, but in Latgale, Vidzeme and Zemgale
areas — by recreational, cultural and sporting activities.
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5. In Latvia the tourism significance for economy of Kurzeme area is the
greatest, but year-by-year its contribution is reduced. In Zemgale tourism
significance is small but with positive developing tendency. Also in Vidzeme
and Latgale areas tourism shows positive developing tendency.

5. ACCESSIBILITY OF TOURISM PRODUCT OF LATVIA

The present chapter contains of 19 pages of the research results. There are 12
tables and 4 figures in this chapter.

The important component of tourism product is attainability of travel final aim.
Attainability of Latvia is characterized by traveller opportunities to use railway
transport, marine transport, and auto-and air transport.

The number of foreign and Latvian travellers and also specific weight of railway
transport used is reduced year by year. In the period of 1995 — 2001 the number of
foreign travellers arriving in the country by train is reduced average 14% per year,
but the number of foreign travellers leaving the country — 16% per year. Regarding
Latvian travellers these figures are the following: 16% (arriving) and 15%
(leaving) per year respectively. Travellers do not use frequently train as travel
transport means because Latvia has through railway passenger service with four
countries only: Russia, Lithuania, Belarus and Ukraine.

The sole railway passenger carrier in Latvia - state joint stock company “Latvian
railway” makes internal railway carriage mainly. The international passenger
transportation made by the state joint stock company “Latvian railway” averages
3.5% per year of all passenger transportations.

Latvia railway carriage is directed towards freight traffic. The volume of railway
passenger service is declined year by year because local railway passenger traffic
routes are closed, and as a result, tourism object accessibility is fallen within our
country. The passenger traffic and average number of trips per one person a year
are gradually reduced.

In Latvia in 2000 the total length of railway lines used was 2 331 km 11% of which
were electrified. 99% of Latvian railway lines used are broad-gauge lines, but in
Europe there are narrow-gauge lines mainly. By this reason Latvia has no direct
railway service with Central and Western Europe.

The total Latvian railway lines length is sufficient but local railway wagon yard
and railway stations became absolute.

The number of travellers arriving in Latvia by sea is quite small. In 1995 8% of foreign
travellers and 3% of Latvian travellers have used sea transport, but in 2001 - 6% of
foreign guests and 1% of Latvian travellers. Latvia has just through traffic with Sweden
and Germany.

Starting from 1997, in Riga the passenger ferry line Riga — Stockholm is operating
with intervals. In Liepaja the cargo/passenger terminal offers passenger service by
two lines: Karlshamn (Sweden) and Rostok (Germany).
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Latvian ports as well as railway are directed towards freight traffic. Latvia has still
used inadequately its advantageous geographic situation and passenger’s
capabilities arriving by sea transport. E.g., the majority of tourists arriving in
Estonia use a ferry service.

Yacht tourism is underdeveloped in Latvia. Cruise tourism and local water service
is not developed at all.

More than 70% of tourists arriving in Latvia use automobile transport — passenger
car or bus.

In 1995 — 2001 the number of foreign tourists arriving in and leaving Latvia by
auto transport is increased average 7% per year. During the same period of time the
number of Latvian travellers leaving the country by auto transport is increased
average 11% per year, but arriving — on 10% per year. The data of TIC and Latvia
rural tourism association show that most of tourists use auto transport in particular
private cars (see table 8) for movement over the territory of Latvia.

Table 8

Transport vehicles used for journey over the territory of Latvia
in 1999, %

Type of transport vehicles TIC data Latvian rural tourism association data
Private passenger car 60.0 80.0
Automobiles rent 7.0 -
Tourist buses 15.0 -
Public transport 5.0 15.0
Bicycle 5.0 5.0
Motorcycle 3.0 -
Others 5.0 -

The total roads length and traffic density is satisfactory and roads system secures
good entry to Latvia. Movement of travellers over the country is made difficult by:

®  bad technical state of roads;
® lack of road signs;

® lack of information posts at roads.
Auto transport passenger services and its turnover in Latvia are characterized by
the following tendencies:

e number of regular buses service is gradually increased;
number of passengers transported is increased;
average distance of journey per one person is increased;

average number of trips by buses per one inhabitant in year is increased.
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In 2000 Latvian carriers have served 45 (in 1996 — 28, in 1998 - 36) regular
international bus routes to 9 countries: Great Britain, Belarus, Russia, Lithuania,
Belgium, Ukraine, France, Estonia, Poland and Germany. It confirms gradual
improvement of tourism product attainability in Latvia.

About 7 - 8% of foreign travellers arrived in Latvia by air transport use.

In Latvia the international airports “Riga” and “Liepaja” provide passenger air
service. The airport “Riga” has provided 99% of passenger air services in Latvia.
1% of passenger air services — by the airport “Liepaja”.

As the main means of travel within our country is automobile transport, then Latvia
is divided in the regions of similar auto transport infrastructure by cluster analysis-
assisted. In clusterisation there are 22 factors, which are used for auto transport
infrastructure of regions characterisation (for 2000) in Latvia.

According to the statistic data of 2000 the cluster 1 (Daugavpils and Liepaja
districts) has the best auto transport infrastructure. There is the largest total length
of civil parish motor roads and paved roads in this cluster. Most of average values
of factors of the cluster 1 are ranked second. The factors “total public roads” and
“public paved roads” are of high average value too; these factors are ranked third
in the aligning process. On the contrary, there are a lot of road accidents and
number of the injured and death roll that is qualified negatively.

Due to this reason Riga region of the cluster 2 is ranked second of auto transport
infrastructures. The above roads accident factors are the highest of the cluster 2.

If one compares road accident factors, then auto transport infrastructure situation of
the cluster 2 is better than the cluster 1 because most of average values of factors
reviewed are ranked first in the aligning process.

The cluster 3 (Cesis, Jekabpils, Madona and Rezekne districts) is ranked third by
all factors. There is the largest total length of public roads, II category roads and
roads paved, roads reinforced concrete, stone and metallic in this cluster. Such
factors as “length of main roads”, “total length of civil parish motor roads”, “civil
parish paved roads” are of high average value; they are ranked third in the aligning
process. But average value of factor “public roads with improved surface” is
ranked fifth only. The average value of the rest factors are ranked fourth.

The cluster 4 (Ludza, Ogre, Preili, Tukums and Ventspils districts) is ranked
fourth. There are the lowest characteristics of road accidents in Latvia. This cluster
is ranked fourth just through these characteristics.

The average value of factors “state motor roads with macadam and grant
surfacing” and “total length of civil parish motor roads” of the cluster 4 are ranked
third and fourth. But the average of value factor “public roads with improved
surface” is ranked sixth. The average value of the rest factors are ranked fifth.

The cluster 5 (Aizkraukle, Bauska, Kraslava, Kuldiga, Limbazi, Saldus, Talsi and
Valmiera districts) has the smallest figures of road accidents, but it has
comparatively large total length of II category roads, public roads and public paved
roads and roads with improved surface, and also motor roads with macadam and
grant surfacing. The total length of main roads and number of cars in these districts
is small (6th place). Therefore, the average value of road financing factor is low
and ranked just sixth.

71



The cluster 6 (Jelgava district) has the sixth place, but such factors as “annual

transport duty collected”, “excise duty collected”, “self-government roads

financing”, “number of cars” are ranked the third. The smallest length of roads is in

Jelgava district.

Five districts of Latvia- Aluksne, Balvi, Dobele, Gulbene and Valka (the cluster 7)

are ranked the last by auto transport infrastructures compared with other Latvia

regions. Most of roads and cars characteristics of these districts are ranked seventh,
but road accidents figures — the first.

One can observe the division of Latvia in 7 separate clusters by visual

demonstration in the figure 5 in 37. page.

The cluster analysis showed that the regions of developed auto transport

infrastructure should give attention to auto service safety improvement on the

roads.

To summarize the researches of the above part the following conclusions can be

made:

1. Latvia does not used sea and railway transport for travellers’ conveyance
(transportation). Latvian ports and railway are directed towards freight traffic.

2. The automobile transport is the main type of transport to reach Latvia. Also
this type of transport is frequently used for journey over Latvia.

3. In accordance with cluster analysis of 2000 the most favourable situation of
auto transport infrastructure development is in Daugavpils, Liepaja and Riga
districts. Aluksne, Balvi, Dobele, Gulbene and Valka districts are ranked the
last by auto transport infrastructure compared with other Latvia regions.

6. QUALITY SCALES OF TOURISM RESOURCES
OF LATVIA

The present chapter comprises 13 pages of the research results. There are 4 tables
in the chapter.

In the theoretical part of the work it is stated that one of quality formation

mechanism is to demand “whom to be”, and to elaborate standards, certificate

systems, quality development arrangements for this purpose. One of the

arrangements could be scaling of tourism resources quality rating.

The scaling of tourism resources quality rating can be based on the Tourism

attractiveness index method, which is used for the appraisal of tourism object

attractiveness.

1. To make an extensive and precise list of tourism attractiveness factors.

2. To determine this factor importance for tourism by 10 points scale.

3. To select experts who appraise this factor impact in every definite place by 5
points scale.
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4. Multiplying each factor importance by each factor impact of the same place
and summing up all these multiplications to find tourism attractiveness index
for place given.

5. To evaluate the results. The larger tourism attractiveness index, the more
attractive is the place.

Basing on this method four quality rating scales are elaborated in the Phd thesis:

®  rating scale of swimming places quality;
®  rating scale of natural territories quality;
® rating scale of ski-tracks quality;

®  rating scale of cultural monuments quality.
The quality rating scales are elaborated by the following procedure:
1. Selected groups by quality factors:
a. accessibility from a road (road technical state and information signs on a
road) and approach;

b. information;

c. locality;

d. attractions for tourists;

e. food service and accommodation establishments in the nearest locality;
f. facilities for tourists and its information;

g. specific quality characteristics (factors).

Tourism product and its quality theoretical aspects, and also tourism industry
specialist’s references (Kotler et al., 1996; Holovejs, 1999 etc.) have been taken into
account for tourism resources quality factors determination.

2. Consulting tourism industry specialists the importance of every quality factor
for tourism by 15 points scale (the highest rate — 15, the lowest - 1) has been
specified so that total amount of all factors importance will be 100 (total
amount of factor importance and importance by developers opinions can be
changed).

3. Every quality factor is graduated in 5 categories (the highest category -5, the
lowest - 1) and is given every factor of every category description (or
requirements) (the amount of gradation can be changed by developers’ opinions).
The category descriptions are worked out basing on theoretical and practical
literatures and consultations with tourism branch practitioners.

As the clients needs and desires are changed uninterruptedly, regular revision
and improvement of category demands is essential.

The quality rating of tourism resources (conformity of every factor with
definite category) can be conducted by either tourism resources owner or
invited experts.

4. Multiplying every factor importance by factor category and summing up all
these multiplications, one gets tourism resources quality index.

The tourism resources quality index is from 100 (total amount of factor
importance — 100 x the lowest category received -1) to 500 (total amount of
factor importance — 100 x the highest category received - 5).

Then quality index possible values are divided in five groups — categories:
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I category 100 - 180

II category 181 —260
IIT category 261 —340
IV category 341 -420
V category 421 -500

Therefore the tourism resource quality index confirms the overall (common)
category of tourism resource.

The tourism resource quality index and category can be used for tourism resource
quality comparison.
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THE MAIN CONCLUSIONS

The tourism product is the aggregate of tangible and intangible elements of
tourism offer chosen by the potential traveller in accordance with its
motivation, perception and imagination, which has real use value and is
produced, formed or adapted for traveller requirements by the enterprises
concerned at proper price.

The tourism product quality is the aggregate of tourism product properties
(features), which can justify traveller’s requirements and needs or exceed
them. Each tourism product property is appeared in one of three tourism
product quality dimensions: substantial (content), temporal and formal
dimensions.

The improvement of tourism in Latvia and its legal basis, state tourism policy
of long run tourism development and elaboration of tourism industry
normative basis is still in progress in Latvia.

The aesthetic quality of Latvian nature and historic resources is low and can
threaten long run tourism development in the State.

Every region of Latvia has its own traveller attractions. Tourism development
resources potential of regions of Latvia is used inadequately. It has to be
found, processed and publicised.

Location of tourist establishments, beds and food service enterprises over the
territory of Latvia is irregular. Hotels and tourist establishments of the same
level, food service enterprises are located in Riga region mainly, but rural
tourism houses — in Vidzeme region.

There are hotels of different categories in Latvia but their location is uneven
and number insufficient. There is shortage of ** and *** stars hotels in Latvia.
Hotels of the highest categories are located in the capital of Latvia. In Latvian
regions there is lack of rural tourism houses of high categories (Il and IV)
despite the fact that total number, distribution and growth rate is increased
year by year.

Defert functions calculations confirm that tourism importance for economy of
regions of Latvia started gradually to increase, in particular in 2000 and 2001,
but its contribution volume is small, about 1 %. The exception is Riga region —
a bit more than 1% and surpasses average public figures.
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The most favoured situation of tourism suprastructure by the cluster analysis data
is in Riga region, and then follows Daugavpils, Liepaja and Tukums districts.
Aluksne, Balvi, Dobele, Gulbene, Kraslava, Ogre, Preili and Valka districts should
seriously think of the accommodation and food service infrastructure improvement
and work program increase.

The activity of tourism companies of Latvia does not promote tourism product
popularisation and market because the main type of their activity is tourism
services import.

TIC network spreads all over Latvia but its number abroad is insufficient.

Types of supporting gave the highest added value among Latvian tourism
services enterprises in 1996-1999 and auxiliary transport activities, activities
of travel agencies, but the added value is tended to decrease on average 2.37%
(LVL 4.6 mil) per year. Hotels and restaurants gave the lowest added value
among Latvian tourism services enterprises, but the added value is tended to
increase on average LVL 5.3 mil per year. In 1996 — 1999 the added value of
hotels and restaurants has the highest growth rates among tourism services
enterprises — 16.41%.

In the period of 1996 — 1999 Riga region has given the highest added value
among tourism services enterprises of regions of Latvia, but the lowest —
Latgale and Zemgale regions.

The highest added value of Kurzeme and Riga region is given by types of
supporting and auxiliary transport activities, activities of travel agencies, but
Latgale, Vidzeme and Zemgale — recreational, cultural and sporting activities.
The tourism significance for economy of Kurzeme area is the greatest one in
the State, but it decreases year by year. The tourism significance for Zemgale
region is small, but it gradually increases. The positive tourism development
tendencies are observed in the economy of Vidzeme and Latgale regions.

The tourism significance for economy of Kurzeme region is the greatest one in
Latvia, but as the main type of transport to reach Latvia is used automobile
transport. It is the most popular type of transport for travelling over Latvia.
Latvia makes not full use of sea and railway transport for travellers’
transportation. Latvian ports and railway are more directed towards freight
traffic.

According to the cluster analysis data for 2000 the most favourable situation
of automobile transport infrastructure development is in Daugavpils, Liepaja
and Riga districts. Aluksne, Balvi, Dobele, Gulbene and Valka districts are
shared lower places compared with other Latvian regions.

THE MAIN SUGGESTIONS
Natural resources of Latvia are advised to use for specialised, recreative and
rural tourism development, but historical and cultural resources — for cultural,

information and town tourism product development.
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The following arrangements are necessary for landscape aesthetic quality

increase in Latvia:

a. to instruct the land owners about the types of alternative management and
long-term management;

b. to introduce the incentive arrangements of regular land management or
landscape quality improvement (e.g., loans on easy terms);

c. local governments have to establish contract conclusion in written form
on domestic wastes removal from natural and legal persons to prevent
illegal dumps in the forests and roadsides;
to work out water resources management plans;

e. to make cleaning of country estates and its environs as well as courtyard
and civil parishes (cities) by competition- and administrative
arrangements - assisted;

f. to draw the landscape architects of cities, civil parishes and districts
territories planning in the elaboration process.

To improve cultural monuments attractiveness is necessary:

a. public and self-governing support for cultural monuments owners (e.g.,
grants, tax privileges, loans on easy terms) on the cultural monuments
restoration and management;

b. to attract private business and foreign investors funds for cultural
monuments and its environs cleaning and management working out
project applications and taking part in competitions.

c. several resources can be attracted to the cultural monuments
interpretation:

i informative panels;

it booklets, guidebooks, souvenir books, maps, plans, etc.;

iii  guides, teachers, animators;

iv  waxen figures, models, samples, copies;

v video, CD, slides;

vi clothes, games;

vii museums, exhibitions;

viil visitor centres, information offices.

The special emphasis of interpretation resources choice should be laid on
visitor centres formation, video and animators use, informative stands
placing and informative materials publication.

For strengthening the strong aspects and eliminating or at least minimizing the
weak aspects of tourism resources should be used the means of tourism
nongovernmental organizations and associations which are, at the same time,
tourism development coordination institutions and tourism specialists training
institutions. They can take part in development plan elaboration, marketing
researches, training courses arrangement, etc.

To raise competitiveness of tourism product is indispensable, at the earliest

possible time, to remove the major threats:

a. low quality of general infrastructures;

b. shortage of capital investment for tourism industry development;



C.

unfavourable tax policy for development.

To assure the quality of tourist accommodation establishments and food
service enterprises the following arrangements should be made:

a.

d.

elaboration of State (Cabinet of Ministers) minimal corresponding
requirements and its control for all tourist accommodation establishments
and food service enterprises;

working out of common quality standards and adjustment with the
European quality standards, thus upgrading of service quality;

regular quality control of night accommodation establishments and food
service enterprises which should follow the advises and instructions for
changes they need;

introduction of quality management system.

Improvement of tourism product attractiveness supervision:

a.

b.
C.
d

updating of transport system, transport infrastructure and quality;
continuation of elaboration of tourism sector state standards;

introduction of quality management system to the tourism sector;

regular researches of tourist needs and desires in order to clear out the
content of tourism product searched by the consumer;

mutual cooperation between tourism service companies and public
tourism administrations;

every tourism service enterprise should work out clients service standards
for upgrading the quality of services rendered and reduction of its
variability.
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