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IEVADS

Atjaunota ES tiirisma politika ir versta uz ilgtsp€jigu attistibu un izpratnes
veicinasanu par tiirisma nozimi. Ar1 Eiropas Komisijas pazinojuma par Tiirisma
ilgtsp&jibu akcent€ta sadarbibas veicinasana, vietgjo un regionalo iniciativu
atbalsts tlirisma attistibai, jaunu pieeju mekléSana, lai saskanota veida var€tu
risinat tirisma ekonomiskas, socialas un ilgtsp€jibas problémas un lai uzlabotu
nozares dzivotspeju, konkurétsp&ju un novertétu finansialo izdevigumu. Lai to
panaktu, ari regionalaja ekonomika ir japiever§ uzmaniba atseviskam tiirisma
apakSnozarém, apgabaliem un aspektiem, apzinoties mazo un mikrouzgpémumu
savdabibu, kas saistita ar lauku kopienu iedzivotaju sociali ekonomisko
dzivotsp&ju un vides ilgtsp&ju regionos.

Turisma attisttba Latvija ir iesp€a, kas var ne vien paplasinat valsts
ekonomiskas izaugsmes iesp€jas, bet ari veicinat harmonisku regionu attistibu.
Latvijai ir sava tiirisma attistibas vesture, kas apliecina, ka pie mérktiecigas
nozares organizacijas, tiirisms var biit arT ar pozitivu eksporta bilanci.

Latvija aizstaveti vairaki promocijas darbi, kuru problematika ir saistita ar
tlirismu un viesmilibu (Rozite, 1999; Muska, 2003; Zvaigzne, 2005; Romanovs,
2006; Millere, 2009; Medne, 2010). P&tijjumi tirisma nozaré Latvija, kas
detaliz€ti raksturotu sadarbibas sistému veidoSanos tiirisma, nav veikti. Latvijas
strat€giskajos dokumentos aktualiz&tas tirisma problémas un to risinajumi prasa
padzilinatus petijumus, un, péc autores domam, nepiecieSama ari jauna
metodologiska pieeja, kas ietver tlrisma teoriju integréSanu lietiSkajos
petijumos. Darba sadarbibas izpetei sist€mpieeja tiirisma nozarei tiek
integréta ar socialo tiklu metodi. Metodikas izstrade pamatota ar
sistémpieeju tiirisma teorijas (Kaspar, 1975; Inskeep, 1987; Mill, Morrison,
1987, 1992; Freyer, 1991, Halloway, 1994; Pompl, 1996; Hall, 1994, 2000;
Kabymkun, 2001; Gunn, 2002; bupxakos, 2003; KsapransnoB, 2003; Leiper,
2005; Hdyposuu, 2001, 2008) un socialo tiklu teorijas (Granovetter, 1973; Burt,
1992; Wasserman, Faust, 1996; Putnam, Goss, 2002; Flap, 2002; IToptep, 2002;
I'panocenbckas, 2004) pamatotajam pieejam.

Sadarbibas izp€tes nepiecieSamibas aktualizéSana nozarei saistoSajos
dokumentos un skaidras metodologiskas koncepcijas trikums sadarbibas
1zpetei thrisma, bija pamats promocijas darba témas izvélei un struktirai, kas
ietver starpdisciplinaras metodologiskas pieejas pamatojumu, sadarbibas sistému
1zp€tes rezultatu raksturojumu un tirisma sadarbibas sist€mu pielietojuma iesp&ju
virzienus.
Teémas norobezZotiba: metodika sadarbibas sist€tmu izpetei aprob&ta vienam
tirisma veidam — lauku tlirismam.

Pétijuma objekts — sadarbibas sistemas tirisma.

Petijuma priekSmets — sadarbibas sist€mu veidoSanas lauku tiirisma.

Hipotéze: sadarbibas sistému veidoSanas motivu un rezultatu identificéSana var
veicinat regionali organiz&tu tlrisma attistibu.
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Pétijuma merkis ir, balstoties uz darba teoretiski pamatotu turisma sistemu

izpetes metodiku, identificet sadarbibas sistemu variacijas lauku turisma

Zemgales planosanas regiona un raksturot to galvenas pielictoSanas iespéjas

tlrisma stratégijas.

Pétijuma uzdevumi

1. Analizét tdrisma nozari un tas institucionalizaciju Latvija, akcentgjot
sadarbibas nozimi.

2. Raksturot tiirisma nozari Zemgales planoSanas regiona.

3. Balstoties uz sistempieeju, analizét tiirisma sadarbibas sisttmu veidoSanos
tlrisma teorijas un to pielictojumu regionalaja ekonomika.

4. Pamatot metodiku sadarbibas sisttmu identific€Sanai turisma un atklat tas
pielietojumu regionalas ekonomikas pétijumos.

5. Identificét sadarbibas sist€ému variacijas, raksturot sadarbibas ieguvumus un
virzienus lauku tirisma multiplikativajai ietekmei Zemgales planoSanas
regiona.

6. Atklat sadarbibas sisttmu pielietoSanas iesp€jas tlirisma nozares attistibas
strat€giju veidoSanai regionos.

Promocijas darba meérka sasniegSanai un uzdevumu risinasanai pielietotas
vairakas metodes:

v’ monografiska metode jeb apraksto$a metode, lai noveértétu zinatniskas atzinas
tirisma teorijas, veidotu teorétisko diskusiju un pétijuma rezultatu
interpretaciju;

v analizes un dedukcijas metode, lai pétitu atseviSkus sist€émas elementus un
mijiedarbibas procesus tiirisma sisteémas, sintézes, lai interpretétu sakaribas
indentificetajas sadarbibas sistémas un skaidrotu sistémas 1pasibas;

v sistémpieeja, socialo tiklu metode lai identificétu sadarbibas indikatorus,
sadarbibas partnerus, un izveidotu petijjuma instrumentariju;

v' sociologisko pétijumu metodes — dal€ji strukturéta intervija un standartizéta
intervija lauku tiirisma pakalpojumu sniedz€ju aptaujai Zemgales planoSanas
regiona;

v datu statistiskas analizes metodes, izmantojot statistisko datu apstrades
programmu SPSS — kvalitativo raditaju sakaribu noteikSanas metodes, lai
konstru€tu sadarbibas sistemu variacijas lauku tirisma un klasteru analize, lai
grupétu valsts, paSvaldibu, nevalstiska un privata sektora partnerus lauku
tlirisma sadarbibas sisttma Zemgalg.

Aizstavamas teézes

1. Tirisma nozare Latvija ir politiski organizéta un ekonomiski aktiva, tacu tas
detalizéta ietekme uz regionu attistibu netiek statistiski attélota.

2. Turisma sadarbibas sist€tmu izpetei ir nepiecieSama integréta kvalitativa
socialo zinatnu metodologiska pieeja.

3. Sistempieeja turisma nozares analizeé atklaj tirisma nozares saikni ar pargjam
tautsaimniecibas nozarém un sadarbibas virzienus tirisma produkta
veidoSana.
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. Kvalitativa pieeja turisma sadarbibas sisttmu analizé raksturo sadarbibas

motivus, rezultatus un atklaj tirisma multiplikativas ietekmes virzienus
regiona un identificé turpmakos p&tijumu virzienus regionalaja ekonomika.

. Turisma sadarbibas sist€mas var izmantot nozares konkurétsp€jas un turisma

nozares attistibas stratégiju veidoSanai regionos.

Darba novitates

l.

2.
3.

7.

Promocijas darba pamatota metodika atklaj Latvija ekonomisko procesu izpete
maz pielietotu kvalitativo p&tijumu iesp&jas regionalas ekonomikas petijumos.
Izstradata struktur€ta matrica sadarbibas sistemu izpétei turisma.

Autores piedavatas sadarbibas sistemu izpetes metodikas aprobacijas rezultata,
atklati galvenie sadarbibas sisttmu veidoSanas motivi, rezultati un identificetas
sadarbibas sistému variacijas lauku tiirisma Zemgales planos$anas regiona.

. Atklati virzieni lauku tiirisma multiplikativa efekta noteikSanai un izstradati

ieteikumi detalizétaku aprékinu metodiku izstradei nepiecieSamas statistiskas
informacijas ieguvei tirisma multiplikativas ietekmes noteikSanai regionalaja
ekonomika.

. Zemgales planosanas regiona aprob&ta, autores piedavata sadarbibas sistému

1zpetes metodika un iegutie rezultati atklaj valsts, paSvaldibu, nevalstiska un
privata sektora lomu regionala tiirisma veidoSana.

Atklats lauku turisma klasteris (puduris) Zemgaleé un pamatots tiirisma
sadarbibas sisttmu izpetes metodikas pielietojums klasteru kvalitativa
analize.

Paraditas sistempieejas priekSrocibas ekonomika tiirisma nozares stratégisko
jautajumu risinasanai regionos.

Darba zinatniskais ieguldijums

Promocijas darba ietverto pé€tijumu rezultati papildina zinaSanu bazi

regionalaja ekonomika un tirisma ekonomika ar teor€tiski un empiriski
pamatotu metodiku tiirisma sadarbibas sistému kvalitativai izp&tei Latvijas
regionos.

Promocijas darba piedavata metodika sadarbibas sist€mu izpé€tei tlirisma var

tikt piem&rota arf citu tirisma veidu detalizeta izp&te visos Latvijas regionos.
Darba tautsaimnieciska nozime

1.

2.

Promocijas darba rezultati ieve€rojami papildina un attistita tirisma un
regionalas ekonomikas izp&tes metodologisko bazi.

Regionalaja ekonomika, kas ietver noteiktu teritoriju attistibas Tpatnibu,
lespéju un sakaru pétijumus, autores veiktais pétijums detalizéti atklaj
turisma ietekmi uz regiona sociali ekonomisko attistibu.

. Promocijas darbs ir ieguldijums tiirisma mikroekonomikas pétijumu

metodologija un regionalaja ekonomika institucionalas sadarbibas
uzlaboSanai tirisma nozares konkur€tsp€jas veicinaSanai un attistibas
koordingé$anai regiona.
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4. Promocijas darba rezultati detalizeti raksturo sadarbibas sistemu veidoSanos
nozaré un lauku tirisma multiplikativo ieguldijumu Zemgales planoSanas
regiona sociali ekonomiskaja attistiba.

5. Autores piedavata metodika un aprobacijas rezultati papildina klasteru
kvalitativas izp€tes iesp€jas un sekmes tiirisma klasterizacijas attistibu
regionos.

6. Kopuma pétijums dod bitisku zinatnisku — teorétisku, metodologisku un
lietiSku ieguldijumu Iidzsvarotas turisma attistibas veidoSana regionos,
bitisku ieguldijumu sadarbibas uzlaboSana un izpratnes veicinasana par
turisma saistibu ar citam nozarém.

1. TURISMA NOZARI RAKSTUROJOSIE RADITAJI
LATVIJA UN LATVIJAS REGIONOS

Nodala ir 15 lapas, 1 tabula un 12 attéli.

Tirismu var skatit ka briva laika pavadiSanas veidu, kas ir saistits ar personu
parvietoSanos arpus savas patstavigas dzives vietas, vai arl ka nozari, ko
ietekme pieprasijums un piedavajums péc atpiitas, izzinas, darjjumiem un citam
tiristu interesém.

Turisma nozari raksturojosie raditaji Latvija

Turisma nozare ienem nozimigu vietu Latvijas tautsaimnieciba. Latvijas
kopgjais tiirisma pakalpojumu eksports ir pieaudzis no 98.8 milj. Ls 2002. gada
lidz 384.4 milj. Ls 2008. gada. 5% samazinajums 2009. gada liecina, ka
ekonomiskas situacijas pasliktinasanas nav atstajusi loti negativu ietekmi uz
tlirisma nozari Latvija.

Latvijas un arzemju celotaju skaita izmainas no 1993. gada lidz 2008. gadam
ir raksturigi celotaju skaita pieauguma un samazinaSanas periodi, bet no
2000. gada ir verojams celotaju skaita pieaugums. Latviju, ka tiirisma meérka
regionu, izvélas tuvako kaiminu valstu tristi. Mérka tirgus struktiiru Latvijas
turisma tirgtl ietekme art etniska ttrisma resursi.

Tirisma firmu skaits no 2002. gada lidz 2008. gadam Latvija ir pieaudzis
gandriz divas reizes, bet to darbibu var raksturot ka galvenokart uz tirisma
importu orient€tu. Negativs faktors ir gandriz divkarss tiirisma importa parsvars
par eksportu. 2009. gada ir raksturiga apkalpoto personu skaita un tiirisma
importa samazinaSanas. Krasi izteikts eksporta samazinajums 2009. gada nav
verojams. Turistu izdevumi, celojot pa Latviju, kop§ 2002. gada ir pieaugusi.
Arzemju turistu izdevumu pieaugums ir no 96 milj. Ls 2002. gada lidz
403.2 milj. Ls — 2008. gada, bet 2009. gada verojama kop€jo izdevumu
samazinasanas I1idz 344.1 milj. Ls.
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1. tabula

Arzemju tiiristu celojumu ilgumu un izdevumu raksturojums no
2002. gada Iidz 2009. gadam

Gads

Raditajs 2002 ] 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009

Kopgjie izdevumi

T 96.0 | 1243 | 197.5| 190.0 | 266.2| 338.0 | 403.2| 344.1
celojuma, milj. Ls

Viena celotaja videjie

izdevumi diennakdi, Ls 20.0 27.0 27.4 33.0 33.9 47.0 514 56.0

Vidgjais uzturésanas

ilgums, diennaktis 2.1 1.8 1.6 L5 1.4 1.4 1.5 1.3

Avots: autores sastadits pec Statistikas bileteniem Tirisms Latvija 2002.-2009. gadam.

Risinama probléma ir arzemju turistu vid€jais uzturéSanas ilgums Latvija, kas
no 2002. gada ir samazinajies gandriz divas reizes.

Turisma attistibas perspektivie virzieni netiesi ir noraditi tiiristu uzraditajos
galvenajos celojumu motivos. Tranzita celojumi ir domingjoSais mérkis, kas
liek domat par pievilcibas un piedavajuma veidoSanu celotajiem, kuru primarais
celojuma galameérkis nav Latvija. Latvija biitu japaplaSina atpiitas iespgjas,
attistot tirisma produktus tiesi regionos, kas vartu pagarinat tlristu uzturéSanos
Latvija, un biitu jauzlabo darijumu tiirisma konkurétspgja.

Pozitiva tendence raksturo art Latvijas celotajus pa valsti, kas 2005. gada §im
nolikam tergjusi 98.3 milj. Ls, bet 2009. gada — 198.5 milj. Ls. Vairak
pieaudzis ir vienas dienas atpiitas braucienu skaits un izdevumi celojumos pa
Latviju, kuriem ir arT mazak izteikta sezonalitate.

Turisma nozares sezonalitate un celotaju skaita samazinasanas 2009. gada
negativi ietekmejusi apkalpoto turistu skaitu viesnicas un citas tirisma mitnés,
kas izskaidro ari lauku tirisma naktsmitnu skaita izmainas 2009. gada.
Naktsmitnu piedavajums 2009. gada ir samazinajies un pietuvojies 2006. gada
raditajiem, bet 2010. gadu nozares parstavji verte ka pozitivu.

200 376 -+ 400
o 308 ”
Z 150 + 312 T 3005
= 143.1 %
# 100 + 120 T 200 5
= 178 s
<50 + + 100
2 e 12.9 112 50.6 7 s
2006 2007 2008 2009
Gads

Apkalpoti Latvijas iedzivotaji Il Apkalpoti nerezidenti —&— Mitnu skaits

Avots: autores veidota konstrukcija pec Turisms Latvija, 2006.- 2009
1. att. Lauku turisma mitnu skaits un apkalpotie taristi 2006.-2009. gada, tukst.

P&c apkalpoto turistu skaita naktsmitnés var raksturot regionu pievilcibu.
Riga un Rigas regiona raditaji ieveérojami parsniedz citus Latvijas regionus,
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tomer arT pargjos Latvijas regionos ir vérojams pakapenisks naktsmitnu skaita
un naktsmitn€s apkalpoto tiiristu skaita pieaugums. Mazakais naktsmitnu skaits
ir Latgales un Zemgales regionos.

CSP atseviSki apkopo informaciju par lauku turisma mitn€ém — viesu,
brivdienu un lauku majam, kempingiem un citam tiirisma mitném. Sakot ar
2006. gadu, ir veérojams strauj§ lauku tiirisma mitnpu skaita pieaugums, kas
turpinas art 2008. gada, bet 2009. gada ir vérojams, ka mitnu skaits samazinas.
Naktsmitn€s apkalpoto tiristu skaitam ir Iidziga tendence. CSP un asociacijas
Lauku Celotajs informacija par 2010. gadu ir vérojama situacijas uzlaboSanas
ar1 lauku turisma.

Turisma nozares raksturojums Zemgales regiona

Tirisma mitpu piedavajums Zemgale 2007.-2009. gada ir salidzinosi mazaks
ka citos Latvijas regionos. 2007. gada Zemgalé darbojas 33 tiiristu mitnes, kas ir
tikai 7% no toristu mitpu skaita Latvija. Zemgales regiona arzemju tiristi
naktsmitnes izvelas vismazak — no viesnicds un citds tlrisma mitn€s
apkalpotajiem 27 tiikst. turistu tikai 7.3 tukst. ir arzemju tiiristi.

Zemgale W 2007 M 2008 © 2009

Vidzeme

Latgale

Regions

Kurzeme
Pieriga 169

Riga

0 50 100 150 200
Skaits

Avots: autores veidots péc Turisms Latvija, 2007, 2008, 2009
2. att. Tarisma mitnu skaits Latvijas regionos 2007.-2009. gada.

Naktsmitnes Zemgalg ir vairak, neka CSP uzraditaja informacija. Naktsmitnu
uzskaites metodologija nesniedz pilnigu priekSstatu par piedavajumu regiona
lauku teritorijas. Pec tiirisma informacijas bukletos apkopotas informacijas var
secinat, ka 2008. gada sakuma Zemgales planoSanas regiona naktsmitnes
piedavaja 176 tirisma mitn€s un vislielako piedavajumu regiona veido tiesi
lauku, brivdienu un viesu majas — 81 naktsmitne ar kop&jo vietu skaitu 1434.
Naktsmitnu piedavajuma ir ari viena vai divas istabas saimnieku maja, kas
netiek atspogulotas statistikas raditajos.

Tirisma piedavajums Zemgal€ ir saistits ar informacijas sniegSanu tiiristiem,
ar apskates objektiem, atpiitas vietam un specialiem pasakumiem.

Tarisma nozares attistibu Zemgales regiona raksturo Tarisma informacijas
centru (TIC) un Tirisma informacijas punktu (TIP) vienmerigais izvietojums.

18



Zemgale piedavajumi tiiristiem ir orienteti uz dazadu intereSu apmierinasanu, un
autore tos verte ka saistoSus Latvijas tiiristu uzraditajiem galvenajiem celojumu
motiviem — atpiitai un darjjumiem.

Zemgales regiona ir iesp&jas pakalpojumu veidoSanai tranzita tiristiem, jo
regionu Skérso tris galvenie tranzita autoceli. Zemgales regiona tlirisma
attistibas potencialu veido teritorijas vispar€ja infrastruktiira, izveidota turisma
infrastruktira, cilveku un dabas raditie tiirisma resursi un nozarei nepiecieSamo
specialistu izglitibas iesp€jas regiona.

Tarisma agentiiras
Gidi

TIC, TIP

Muzeji, kolekcijas
Pasakumi

Telpas konferencém
Aktiva atpita
Lauku labumi

Amatnieku setas
Dabas objekti

Pakalpojums

0 20 40 60 80 100
Skaits
Avots: autores konstrukcija péc Zemgale, 2008
3. att. Tarisma objektu un tirisma pakalpojumu piedavataju skaits
Zemgales planoSanas regiona 2008. gada.

Raditajus, kas raksturo naktsmitn€s apkalpotos arzemju un Latvijas tiiristus
Latvijas novados, CSP pirmo reizi apkopoja 2009. gada.

Aizkraukles

—e— Arzemju
—&— Latvijas
~ Dobeles

Tecavas

Jelgavaé‘
Avots: autores aprékini péec Tirisms Latvija, 2009

4. att. Arzemju un Latvijas tiiristu aptuvenie izdevumi Zemgales
planosanas regiona novados 2009. gada, tukst. Ls.

Visvairak tiristi tika apkalpoti Bauskas novada un péc autores aprékiniem
ien€mumi no Latvijas turistiem, kuri naks$nojusi novada, ir 59.9 tiikst. Ls, bet no
arzemju — 37.3 tikst. Ls. CSP apsekotas naktsmitnes izmantotas arl
Aizkraukles, Dobeles, Iecavas, Jelgavas, Kokneses un Ozolnieku novada, bet
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ilen€mumi no arzemju taristiem tur ir salidzinoSi1 mazaki. Attela nav ieklautas
pilsétas, kur raditaji ir lielaki. Peéc autores aprékiniem Jelgava iep@mumi no
pilséta nakSnojuSiem arzemju taristiem ir 177.7 tukst. Ls, bet no Latvijas
taristiem — 103.8 tikst. Ls, Jekabpilt attiecigi — 48.3 tikst. un 85.3 tikst. Ls,
pienemot, ka tiristi novada uztur&jusies vienu dienu.

Visas ar celoSanu saistitas darbibas nevar uzskaitit, bet ir iesp&jams vismaz
reizi gada apkopot informaciju par tiirisma objektiem un pasakumiem, kur
turistu skaits tiek registréts. Publiski pieejama un detalizéta informacija Latvijas
sabiedriba veidotu izsmelosaku prieksSstatu par tlirisma nozimi ekonomika.

Turisma nozare ir saistita ar jomam, kuru ieguldijumu nozares attistiba ir
griiti 1zmerit precizos skaitlos, pieméram, izglittba un nevalstiska sektora
ietekme, par kuru ieguldijumu var izdarit secinajumus p&c to aktivitateém un
skaita. Tas liecina par kvalitativas un detaliz€tas nozares 1zpétes
nepiecieSamibu. Tirisma nozare ir saistita ar daudzam citam nozarém un
kopgjais ieguldijums var&tu biit lielaks, ka to atspogulo. Ar1 ieguvumi no vieteja
tirisma var€tu but lielaki ka statistika apkopotie. Latvija turisma ietekme tiek
novertéta pec turistu teriniem celojuma laika, bet nav analiz€ta tiirisma
uzpémumu darbibas ietekme uz regiona ekonomiku. Lai varétu uzsakt tiirisma
ietekmes izvert€Sanu, ir nepiecieSama kvalitativa izpete, kas atklatu nozares
uznémeju sadarbibas tikla veidoSanos un saistibu ar citam jomam.

2. TURISMA POLITIKA KA TURISMA SISTEMAS
VEIDOSANOS IETEKMEJOSS FAKTORS LATVIJA

Nodala ir 26 lapas, I tabula un 7 attel.

Darba koncepcijas pamata ir tiirisma nozares analize, balstoties uz
sisttmpieeju, un sadarbibas sistému izpétes metodikas aprobacija regiona, tadel
pirms institucionalas sist€mas apskata Latvija, darba tiek akcent€ta tiirisma
politikas integréta pieeja, kas turisma teorijas parada ari institucionalas
sadarbibas iesp¢jas.

Sadarbibas sistemas veidosanos tiurisma autore definé ka institucionalizaciju
no valsts puses un mijiedarbibas procesus nevalstiskaja un privataja sektora,
kas ir orienteti uz tiurisma attistibu. Sadarbibas sist€émas veidoSanas Latvija tiek
apskatita ar1 vesturiski, kas lauj salidzinat sadarbibas aspektus nozaré dazados
laika periodos.

Turisma politika ka starpdisciplinars process

Turisma politiku raksturo ka politiku, kas veidota no dazadam nozarém un
sferam un tikai starpdisciplinari pasakumi un kopsakaribu ievéroSana starp
nozarém var veidot to veiksmigu. Saskana ar tiirisma politikas teorétiskajiem
aspektiem, valsts parasti uznemas koordingjoso lomu tirisma politikas
veidoSana (Krippendorf, Kramer, 1987; Pompl, 1996), bet par ttirisma politikas
nes€jiem tiek uzskatitas arm sabiedriskas organizacijas, organiz€tas intereSu
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apvienibas, cilveku veidotas intereSu grupas, izglitibas un petniecibas iestades,
ka ar prese. (Kaspar,1975; Freyer, 1991) Halls (1994, 1999) tirisma politiku
analizg, saistot to ar ideologiju.

Autore uzskata, ka pec biitibas turisma politika ir gan iekSpolitikas virziens,
ka vienas nozares attistibas, briva laika un veseliga dzives veida politika, gan
arpolitikas virziens, kas ir saistits ar starpvalstu attiecibu stiprinasanu. Katrai
pasaules valstij ir savi merki un intereses, kas tirisma attistibas konteksta tiek
ieklauti stratégiskajos planos, nacionalas programmas un attiecigos
reglament€joSos likumos.

Turisma sistemas veidoSanas vesturiskie aspekti Latvija

Sadarbibas veidoSanas tlirisma nozar€ ir saistita ar valsts tiirisma politiku, kas
Latvijas teritorija, kopS nozares pirmsakumiem, ir bijusi atkariga gan no
ideologijas, gan ari ekonomikas sistémas. Turisma attistibas vésturiska pieredze
ir analiz€jams process, kur katra tlirisma attistibas perioda ir rodamas idejas
sadarbibas veidoSanai nozar€. Pirmas Latvijas Republika tirisma politikas
veidoSana un nozares attistiba sadarbojas valsts, nevalstiskais un privatais
sektors, un sadarbibas optimizacija starp Siem sektoriem bija aktuals nozares
attistibas jautajums.

Turisms bija novertéts ka pelnu nesoSa ekonomikas nozare, kas tlirisma
politikas ietvaros regulari tika skaidrots ari sabiedribai. IpaSi uz lauku
iedzivotajiem orientéta tiirisma propaganda liecina, ka lauku aprinkos tiirismu
verteja ka ekonomiskas attistibas iesp€ju.

Latvijas tiirisma institucionalas sist€émas veidoSanas procesa pec 1991. gada
ir vérojamas paral€les ar tlirisma nozares attistibu pirmas Latvijas Republikas
laika, kur tiirisma institucionala formesanas notika pakapeniski, tikai ar mazaku
institiciju skaitu un izmainam un aktivaku sabiedribas informeSanu par tiirisma
nozimi ekonomika. Misdienas sabiedribai maz tiek skaidroti tdrisma
ekonomiskie ieguvumi un ta ietekme uz citu nozaru attistibu.

Ka pozitivu pieredzi aréjas sadarbibas veidoSana no Pirmas Latvijas
Republikas tirisma attistibas scenarijiem, varétu izmantot, pieméram, vienota
Baltijas valstu tiirisma produkta ideju.

Planveida ekonomikas apstaklos Latvijas teritorija sadarbibas sist€éma
tirisma neveidojas atbilstoSi demokratijas principiem, bet to veidoja valsts,
pilniba izslédzot nevalstiska un privata sektora iniciativu tiirisma politikas
veidoSana. Nevalstiska sektora struktiiru nosaciti veidoja aktiva tlrisma
organizacijas darba kolektivos un izglitibas iestades. Privata sektora aktivitates
izpaudas tikai ka ideologijas kontroléta tirisma pakalpojumu patéréSana.
Turisma sadarbibas sistemu planveida ekonomikas apstaklos nevar izmantot
sadarbibas sistému analizei tirgus ekonomika. Sis periods ir jaizverté ka no
pagatnes mantota iesp€ja jaunu tiirisma tirgu apguvei bijuso padomju republiku
virziena, kamér vél vesturiska atmina par atpiitas iesp&jam Latvija tiek nodota
bijuso padomju republiku nakamajam paaudzem.
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v' reklamas un  viesmilibas
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v’ tiirisma arpolitikas
veidoSana
sadarbiba ar
nevalstisko
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Avots: autores veidota konstrukcija pec Vanags, 1932; 1940
5. att. Valsts, pasvaldibu, nevalstiska un privata sektora loma tiarisma
sadarbibas sistema Latvija 1918.-1940. gada.

Pec 1991. gada Latvijas tiirisma politikas attistiba ir balstita uz sadarbibu
starptautiska, nacionala un regionala Itment, kas konceptuali tiek atspogulota ari
nozares normativajos aktos, akcent€jot gan nozares saistibu ar citam
tautsaimniecibas nozarém, gan ari nevalstisko un privato sektoru. Visu Iimenu
tirisma normativie akti pamata raksturo tirisma politikas definétos
pamatprincipus: tlirisma ilgtsp€jigas attistibas, decentralizacijas/ subsidiaritates,
viesmilibas, pievilciga un savdabiga tirisma t€la veidoSanas un uzturéSanas,
sadarbibas un paSiniciativas, modernizacijas, mobilitates un pieejamibas visiem,
profesionalitates, ka art droSibas principu.

Kompetences, atbildibu un uzdevumus tirisma nozares parvaldé nosaka
Turisma likums (1998), saistoSie MK noteikumi, un citi likumi, kuru saturs,
sakot ar 2002. gadu ir saistits ar ES vadlinijam un starptautiskajam tarisma
attisttbas normam. Turisma likums atkla; Latvijas turisma institucionalo
sistému, kura veidojusies tiirisma nozares organizacijas procesa ka hierarhiski
organizets funkciju un instittciju veselums un ir balstita uz sadarbibu.
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Avots: autores veidota strukturala shema péc Tirisma likuma, 1998
6. att. Latvijas turisma institucionala sistéma.

| tOristu gidi & \_ ) )

[zvertejot tiirisma nozares tiesiskas bazes attistibu Latvija, saistot ar tiirisma
politikas teoretiskajiem aspektiem, var secinat, ka tiirisma nozares normativajos
aktos un attistibas stratégiskajos planos vairak doming tiirisma ekonomiska
(nozares attistibas veicinaSana un tirisma marketings) un starptautiska, mazak
akcent€ta vides un regionala politika, bet praktiski nav saistibas ar briva laika,
gimenes, socialo un citiem tiirisma politikas teorétiskajiem aspektiem.

Latvijas turisma politiku var vertét art ka starptautisku, individa brivibu
neierobezojoSu, uz brivo laiku orientetu, vides aizsardzibu veicinoSu un
sabiedriskas attiecibas akcent€josu. Ta ir dinamiska, jo laika gaita mérki un
instrumenti mainijusies lidz ar tendenc€m, piemé&ram, sadarbibas nozimes
aktualiz€Sana.

Eiropas Ekonomikas un socialo lietu komitejas atzinuma par tiirisma politiku
(2004), ES turisma politikas dokumenta — pazinojuma ,,Atjauninata ES tOrisma
politika — veidojot specigaku Eiropas tiirisma partneribu” (2006), pazinojuma
»Noturigas un konkur€tspejigas Eiropas tiirisma nozares programma” (2007),
Regionu komitejas atzinuma ,korelacija starp darba tirgu un regionalajam
vajadzibam tirisma joma” (2009) sadarbiba akcent€ta ka tiirisma nozares
kvalitati, konkur€tspéju un 1ilgtsp&ju veicinoSs faktors, uzsverot dazadu
sadarbibas formu un Iimenu iesp&jas, un aktualiz€ta ar1 sadarbibas izpé€tes
nepiecieSamiba tlirisma ietekmes atklasanai regionos.

Sadarbibas aktivitates trukums tiek uzsverts praktiski visos Latvijas turisma
attistibas dokumentos sakot ar Latvijas Tirisma Politikas pamatnostadném
2004-2008 (2004). Sadarbibas izpétes jautajumi Latvija tiek aktualizéti péc
Lisabonas strateégijas (2000) pienemsanas, tomér Iidz 2010. gadam nav pieversta
uzmaniba sadarbibas izvert€Sanai un detaliz€takai izpétei.
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Sadarbibas izpausmes Latvija ir realas. Par to liecina kopigi projekti un
dazadu sektoru iesaistiSanas turisma politikas veidoSana, tomér Latvija trukst
petjumi par sadarbibas veidoSanas aspektiem un sadarbibas galvenajiem
ieguvumiem no tdrisma pakalpojumu sniedz&ju puses regionos.

Autore uzskata, ka arT Latvija regionalajam limenim tlirisma ir japievers
liclaka uzmaniba, izveért&jot ta ietekmi uz regiona attistibu. Regionalais tirisms
varétu perspektiva klut par vienu no turisma izp€tes virzieniem Latvija un
autore to skaidro ka kadai konkrétai teritorijai raksturigu tirisma piedavajumu,
kura veidosana ir saistita ar teritorijas resursu raciondlu izmantosanu un
sadarbibu starp dazadiem sektoriem tiurisma attistibas veicindasand.

Turisma attistiba Zemgales planoSanas regiona strategiskajos dokumentos

Zemgales regiona tlrisma attistibas planoSanas dokumenti paredz pieverst
lielaku uzmanibu sadarbibai starp tiirisma iesaistitajam pusém.

Tiurisma planosana un attistiba Zemgalg tiek veidota, ieverojot ilgtspejigas attistibas principus

4 ) -
1. prioritate L '
Visu Zemgales / 2'11351(-"‘“3& \ 4 3. prioritate ) 4 N
P‘15n0§an'a > infrastlrllrlllfgfas un Kvalitativu - prlorltz}t.e \
regiona turisma Kalooi tirisma produktu Zem%alf:s. regiona
iesaistito pusu pa a.pO]_leu veidoSana un ka tirisma
sadarbibas pg?ejam} oas piedavajuma galflmerlga
\_ veicinasana - nodrosinasana atpazistamibas

dazadoSana S
K / K j veidoSana un

ey
k tinrinaana j

Avots: autores veidota pec Zemgales planosanas regiona..., 2007
7. att. Turisma prioritarie attistibas virzieni Zemgales planoSanas regiona
2008.-2013. gada.

Regiona tlirisma attistibas viziju, prioritasu un ricibas virzienu konceptualaja
modelt ka galvena prioritate ir akcent€ta sadarbiba. PaSvaldibu, nevalstiska un
privata sektora noraditie darbibas virzieni regiona ir sadaliti atbilsto$i regiona
un pasvaldibu funkcijam un iesp€jam. Autore uzskata, ka darbibas virzieni
prioritasu sasniegSana varetu but konkrétaki, ja detalizeéti tiktu izvertets, ka
veidojas sadarbiba starp dazadiem sektoriem un kadi ir ekonomiskie un socialie
ieguvumi regionam no tiirisma attistibas.

Zemgales planosSanas regiona tiirisma attistibas virzieni ir saistiti ar iesp&jam
veidot jaunus piedavajumus regiona lauku teritorijas, uzsverot lauku tirismu,
kas definéts ka tarisma veids, kura mérkis ir, balstoties uz vietéjiem socialiem,
kultiras un dabas resursiem, piedavat iespéju atpiisties vai izmantot tiristu
mitnes lauku teritorija. Autore uzskata, ka arT planoSanas dokumentos
akcent€tie kultiiras, izzinas, dabas, ekotlirisma un aktivas atpiitas tiirisma veidi
parasti integréjas lauku tiirisma produktos un ir saistiti ar sadarbibas veidoSanos
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starp uznéméjiem un citam sferam, kas tiek iesaistitas piedavajumu veidoSana.
Tas ir viens no iemesliem, kad€l tdrisma sadarbibas sisttmu identificéSanas
metodika tiek aprobeta tiesi lauku tirismam.

Latvijas regionos, kur tirisma attistiba var veicinat nodarbinatibu, ir
nepiecieSams pieverst uzmanibu atseviSku tirisma veidu attistibai, apzinat
MVU un mikrouznémumu sadarbibas savdabibu. Autore uzskata, ka sadarbibas
1Zpe€te ir nepiecieSams pieverst uzmanibu atseviSkam ar tiirismu saistitam
detalam, nevis tikai visparigi skatit tirismu ka nozari kopuma.

Sadarbibas uzlaboSanas pamats ir detalizéta izpratne par atsevisku tlirisma
veidu specifiku regionos un sadarbiba iesaistito puSu konkretizacija. Ari tiirisma
nozares klasteru izveides nepiecieSamibas akcenteSana gan ES, gan Latvijas
nacionala un ari regionala Iimena dokumentos prasa kvalitativu tlirisma nozares
1Zpéeti.

3. SADARBIBAS SISTEMU VEIDOSANAS TURISMA
NOZARE UN TO IZPETES IESPEJAS

Nodala ir 32 lapas un 10 attel.

Metodika turisma sadarbibas sisttmu identificeSanai darba ir balstita uz
visparzinatniskajiem pétnieciskajiem principiem: sist€mismu, determinismu un
teorijas un prakses vienotibu pétijuma. Tirisma integrétais raksturs ierindo
tirisma teoriju socidlo zinatnu kategorija un Iidz ar to paver plaSas
metodologisko pieeju iesp&jas nozares izpétei. Tiirisma teorétiska baze apkopo
tirisma dazadas izpausmes un ietekmes, kas var tikt izmantotas ka
metodologisks pamats nozares lietiskajos p&tijumos. Viena no detalizétakajam
ir sisttmpieeja, kas tlirisma teorijas raksturo tlirisma ietekmi uz citam jomam.
Tade]l autore sadarbibas izp€ti darba saista ar tiirisma sistéemu teoretiskajiem
aspektiem.

Turisma teorija ka starpdisciplinars fenomens

Turisms ir tautsaimniecibas nozare, bet tiurisma ieklauSana tradicionalaja
ekonomikas maciba un zinatnu struktira sagada zinamas griitibas. Tirisma
daudzpusiba atklajas ar1 tiirisma definicijas. Turismu saprot gan ka paradibu,
gan ka nozari, jo tlirisms ir saistits ar celoSanu, brivu personu parvietoSanos
arpus savas pastavigas dzives vietas atputas, darjjumu vai citos noliikos, un
pakalpojumu sniegSanu tiristiem. (Opaschowski, 1991; Pompl, 1996; Holovejs
1999; bupxkaxos, 2003; Makkercers, 2007)

Turisma definicijas netieSi parada tirisma iesaistitas puses, kas ir saistitas ar
briva laika intereSu apmierinaSanu, biznesa darfjjumu un citu celotaju intereSu
piepildiSanu, daudzveidibu. Literatiira un prakse lietotas definicijas ietver visas
iesp€jamas tirisma paradibu formas un atklaj, ka tiarisms ir komplekss fenomens
ar daudzam dimensijam un sadarbibas elementiem — organizacijam un
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individiem, kuru sadarbiba realizé turismu visas ta izpausmés, kas lauj tiurismu
apskatit ka sistemu.

Sadarbibas 1zpéte ir nepiecieSams konkretiz€t nepiecieSamas zinaSanas par
ttirismu, lai varétu identific€t visas iesaistitas puses, ka art izskaidrot sadarbibas
motivus un rezultatus. Tirisma teorijas integrétais raksturs un saistiba ar
ekonomiku, psihologiju, sociologiju, geografiju un citam zinatném, lauj secinat,
ka tirisma teorija ir integréta sistema, kuras elementi ir tirisma izpétei un
attistibai nepiecieSamie elementi no citam zinatnem. (Freyer 1991; bupxakos
2003; Cooper, Fletcher, 2005) Savukart, pec tiirisma teorijas struktiiras analizes,
tirismu var ierindot socialo zinatnu kategorija.

Sadarbibas 1zpéti tiirisma nozar€ var definét ka starpdisciplinaru petijumu,
kas ietver socialo zinatgu kvalitativas petijjumu metodes. Ar1 starpdisciplinarie
petijumi ir balstiti galvenokart uz sistempieeju, jo $ada pieeja lauj aptvert
problému komplicétibu, nemt véra zinatnisko probléemu dazado uztveri, savienot
abstraktas un specifiskas zinaSanas un savienot zinaSanas un praksi. (Pohl,
Hirsch Hadorn, 2007)

Lai detaliz€ti varétu pamatot metodiku tiirisma sadarbibas sistemu
identificeéSanai, autore ka darba zinatnisko pieeju izvelas sist€émas pieeju. Pieeja
ir petijuma rakurss, izejas pozicija un sakumpunkts, no kura sakas turisma
sadarbibas sist€mas izpé€tei nepiecieSamo metozu izvéle.

Sistéma ka sadarbibas un socialas mijiedarbibas rezultats

Sist€mas jédziens un sist€misks skatijums uz lietam un paradibam miisdienas
tiek lietots visas zinatnu jomas. Par sist€ému teorijas autoru tiek uzskatits
Ludvigs fon Bertalanfijs (1968), kurs sistemu defingja ka elementu kopumu, kas
pastav savstarp€ja mijiedarbiba starp paSiem elementiem un apkartgjo vidi. No
miusdienu sisteémas teorijas skatu punkta, sistema sastav no Cetram sastavdalam:
v' objektiem — dalam un elementiem, kas atrodas sistéma,

v' simboliem — sistémas elementu pasibam,
v’ iek§€jam attiecibam starp sist€émas elementiem,
v" noteiktu vidi, kura elementi savstarp&ji mijiedarbojas un veido informacijas

apmainu. (Heylighen, 1992; Hitchins, 1993; Skyttner, 2005)

Sisteémas i1zpratne var biit subjektiva, bet tai ir jabiit argument€tai un
sisteémai, analiz€jot savstarpgji saistitus veselumus, vienmer ir jabiit atslégas
vardam. Sisteémas var sastavét no dalam, elementiem, komponentiem, kas ir
savstarpgji saistiti ar virkni attiecibam, kas apmierina daudzos nosacijumu
savienojumus un ari to attiecibas. Tiirisma sist€ma iesaistitas organizacijas un
pakalpojumu sniedz&jus autore darba skata ka sadarbibas partnerus. Sadarbiba
ietver saikni, kas apvieno personas un organizacijas, tadejadi uzlabojot to
konkurétspeju turisma tirgd. (Turisma un viesmilibas terminu..., 2008)
Partneris ir kadas kopigas darbibas lidzdalibnieks. (Ekonomikas skaidrojosa
vardnica, 2000) Turisma veidojas noteikti socialo un ekonomisko attiecibu veidi
— saistibas, kuras var bt noteikta vieta arT dazadiem starpniecibas agentiem, kas
nodroSina labaku informacijas apriti starp visiem iesaistitajiem sadarbibas
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partneriem, ta rosinot 1pasi veiksmigu un cieSu sadarbibu tiirisma nozar€. Autore
darbd sadarbibas partnerus definé ka socialas un ekonomiskas vienibas, kuru
regularas mijiedarbibas un sadarbibas rezultata veidojas tirisma sistema.

Darba teorétiskaja diskusija ir akcentétas sist€émas galvenas paSibas, kas ir
saistitas ar sadarbibas veidoSanos. Sadarbibu sist€éma var skaidrot ka savstarpéju
atkaribu, kas butiba veido noteiktu mijiedarbibas kartibu starp sist€mas
elementiem, un katrs elements ienes sisttma savu devumu. (Lidumnieks, 1994;
Forands, 2006) Sadarbibas teoretiskie aspekti risinati art ekonomikas zinatné jau
20. gs. sakuma, tomér viens no sadarbibas ekonomiskas teorijas veidotajiem
Jemelianofs (1948) atzist, ka sadarbibas pétijumi ir gruti analiz€jami strikti
ckonomiska aspekta un ka sadarbibas problémas nav apskatamas pilniba.
Autore uzskata, ka sadarbibas izpéte ttrisma ir javeic, integréjot dazadu socialo
zinatnu pieejas, un jadefin€ ka kvalitativs un starpdisciplinars pétijums.
Sadarbibu tiurisma definé ka vairaku personu vai uznemumu kopigu darbibu, lai
sasniegtu savstarpéji saistitus merkus, balstoties uz informadcijas apmainu,
citas personu un uznémumu grupas. (TUrisma un viesmilibas terminu..., 2008)

Sadarbibas pamata biezi ir racionali apsvérumi, ko pamato dazadas teorijas,
pilemeram, socialas mainas teorija un racionalas izveles teorija (Roberts, 2006).
Resursu atkaribas teorija skata sadarbibu ka reakciju uz nedro$ibu, kas
raksturiga atri mainiga vid€. Teorijas galvena iezime ir akcents uz sadarbibu ka
vertigu resursu. Sociala apmainas teorija sadarbibu skata ka savstarpeja
atkariba esoSas organizacijas, kuras sava sfera, atrisinot dazadas problémas,
sasniedz noteiktus sadarbibas merkus. Darijumu izmaksu teorija sadarbibu skata
ka izveletu darfjuma struktiiru, kas ietver izdevumus. Zemaki izdevumi ir tam
organizacijam, kas apkalpo citas strukturas. (Fyall, Garrod, 2005)

Fails un Garods (2005) un Vugts (2000) analizgjusi tadus sadarbibas
aspektus, ka ieinteres€to puSu brivpratigu piederibu kopigdm interesém,
mérkiem un problémam. Sadarbiba var biit individuala vai strukturala.
Strukturala sadarbiba izpauzas ka mijiedarbiba, kas raksturo sist€mas uzbiivi un
regul€ visu iesaistito dalibnieku nosacijumus.

Turisma sist€mas, kas veidojusas sadarbibas rezultata, péc autores domam ar1
sava darbiba ir paklautas strukturalam izmainam, ko nosaka pieprasijuma un
piedavajuma dinamika. Tomer tie nav vienigie sisttmas veidoSanas nosacijumi
tirisma. Turisma sadarbibas sist€ému izpé€tei ir jabiit merktiecigam procesam,
kas ietver sist€mas teorétisku izp€ti makrolimeni un empirisku pétijumu
mikrolimeni, kura tiek identificéts, ka sadarbibas sist€émas veido tlrisma
uznéméji.

Pamatojoties uz sist€émas teorétiskajiem aspektiem un tiirisma heterogéno un
multiplikativo raksturojumu definicijas, darba teorétiska diskusija tiks saistita ar
sistémpieeju tlirisma nozares raksturosanai, akcent€jot dazadas teorctiskas
pieejas turisma ietekmes raksturoSanai.
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Sistema ka sadarbibas un socialas mijiedarbibas rezultats

Kad pasaulé un ES saka apzinaties tlirisma nozares nozimi un ietekmi uz
valstu ekonomiku, paplaSinas ari tiirisma nozares teorctiska baze. Pec
Riodezaneiro konferences (1987), pasaule tika aktualizéta ilgtsp€jas ideja. Art
tirisma literatiira 20.gs 90. gados akcent§ja tirisma ietekmi uz citam nozarém
un tlirisma nozares saistibu ar vidi, politiku, ekonomiku un kultiiru.

Turisma daudzpusibu vairaki autori savos darbos parada, raksturojot tirismu
ka sistemu. (Kaspar, 1975; Mill, Morrison 1987, Inskeep, 1987, 1988) Velak
teorijas verojamas divas galvenas pieejas. Viena no pieejam ir tirisma regiona
ka tirisma sist€tmas analize. Turisma regiona jédzienu tlrisma sistémas
raksturoSanai izmanto Gunna, Leipers, Holovejs, Millers, Kabuskins.

Sist€émpieeja thrisma regionu raksturoSanai ir visaptveroSa un parada, ka
sadarbibas sistetmu veidoSanas tlirisma var biit:

v’ starptautisks process, kuru ietekmé gan tirisma izcelsmes valstis, gan
turisma regioni, kurus apmekle tiiristi;

v’ geografiska telpa, kura notiek sadarbiba starp tirisma iesaistitajiem
sadarbibas partneriem un to ietekme art ar€jie faktori.

Sadarbibas sist€émas tiirisma regionos ir iedarbigs mijiedarbibas procesa
rezultats, kas ietver koncentrétas attiecibas un izmainas laika starp tlirisma
nozar€ tiesi un netiesi iesaistitiem sadarbibas partneriem.

Otra pieeja tiirisma teorijas galvenokart ir saistita ar tirisma industrijas
visparéju raksturojumu un tiirisma multiplikativo ietekmi uz citam nozarém.
Sada pieeja vérojama Pompla, Holoveja, Inskipa un ari citu autoru darbos.
Austrumeiropa tiirisma sisttmu raksturojuma ir verojami atSkirigi akcenti.
Turisma saistiba ar citam nozar€m literatira vairak tiek skatita ka tiirisma
industrija. (KBapransnos, 2003; bupxkakon, 2003) Kvartalnovs skata tirisma
industriju plasaka nozime, ka starpnozaru kompleksu, kas ietver tirisma firmas,
apkalpojosos uznémumus un nozaru uzpémumus, kuriem nav izteikta tirisma
rakstura (masinbiives, celu biives un celtniecibas uznémumus, degvielas
razotajus, partikas ripniecibu, lauksaimniecibas nozares), bet Sis nozares ir
nepieciesamas turisma attistibai.

Turisma sarezgito ietekmi uz tautsaimniecibu var skaidrot arT caur sistémas
likumsakaribam. Sistema neveidojas peksni; ta veidojas pakapeniski un ir
saistita ar apkart€jo vidi un atstaj savu ietekmi uz to. Sist€mas paplaSinasanas
notiek ari darba daliSanas (diferenciacijas) rezultata, kas ir raksturigi sociali
ekonomiskajam sisttmam. Sist€émas uztveri atvieglo strukturéSana, kur
sadarbibas partneri tiek grup€ti péc to uzdevumiem un funkcijam tirisma
sistéma.

Sadarbibas partneru struktur€Sanai tirisma literatura ir dazadas pieejas un
visas nav izmantojamas detaliz€tas sadarbibas pé€tijumos. Autore ka
piemérotako thirisma sadarbibas sistému izpétei regionos verteé Pompla (1996)
tlirisma sist€ému, kura sastav no divam apakssistemam:
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v" kodolsistémas — celojumu veidotajs, celojumu starpnieks un celotajs, kas

Latvija definéti ka tirisma operators, tiirisma agenttira un tiirists;

v’ subsistémas — pakalpojumu piedavataji, piegadataji, pievilciba un
institlicijas.

Tirisma sist€ému tiesi un netiesi ietekme art arejas vides faktori — ekonomika,
sabiedriba, politika un daba.

Pakalpojumu piedavatdaji ir saistitt ar tdristu primarajam vajadzibam
(naktsmitném, €dinaSanu, parvietoSanos, atpiitas organizaciju) un tie ir minéti
darba arT citas sistempieejas. Institiicijas sisteéma tiek skatitas ka organizacijas,
kas ar savu darbibu lielaka vai mazaka mera ietekm€é tiirisma nozari.
Piegadataji tirisma sisttma funkcion€ netiesi. Tie ir atseviSki iznp@mumi, kuru
pakalpojumus dazkart izmanto gan celotaji, gan tlirisma uznémumi. Pievilcibas
veidotaji ir speciali tlirisma piedavajuma un pakalpojumu uzn€mumi, atrakciju
veidotaji un papildus infrastruktiiras veidotaji tlirisma mérkiem.

AREJIE FAKTORI

Sabiedriba SUBSISTEMA Daba

Pakalpojumu
piedavataji
transporta, izmitinasanas,
€dinasanas uznpémumi, tirisma
agentiras, kiirvietas, sporta un
pelduznpémumi,
transporta noma

Institucijas
sabiedriskas organizacijas un
intere$u apvienibas, mediji,
izglitibas, petniecibas un valsts
iestades

KODOL
SISTEMA
tlirisma operatori,
tirisma agentiiras,
taristi

Piegadataji Pievilcibas
izdevniecibas, reklamas Veidotﬁji
agenturqs,_tltgus petijumu tirisma infrastruktiira, specialie
organizacijas, bankas pasakumi

atrakcijas, suveniri

Politika Ekonomika

AREJIE FAKTORI

Avots: autores veidota strukturala shema péc Pompl, 1996
8. att. Turisma kodolsistéma un subsistema.

Sist€mpieeja tlirisma nozarei paver iespeju strukturét sadarbibas partnerus art
sadarbibas sistemu izp€tei. Autore iesaka tlirisma sadarbibas sisttmas metodika
integrét Pompla piedavato tlirisma sistemu, piemérojot tas strukttiru Latvijas
apstakliem.

Sadarbibas detaliz€takai izpratnei ir nepiecieSams apskatit ar1 tiirisma sist€mu
veidoSanas procesus, kas galvenokart ir saistiti ar tirisma resursu apguvi un to
ieklauSanu tiirisma produkta.
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Sistému veidoSanas tarisma

Visu tirisma veidu attisttba pamata ir saistita ar klasisko torismu
piedavajumu (viesmilibas un transporta uznémumiem), tomer katram tdrisma
veidam 1r raksturiga arT sava specifika un resursi. Resursi ir subjektivi, relativi
un funkciongjos$i. (Gunn, 1993; Fennell, 1999) Ar1 Makkercers (2007) uzsver,
ka jédziens ,,resursi” norada uz objekta ekonomisko veértibu un to ir iesp&jams
izmantot. Resursu apzinaSana un ieklausana tirisma produkta ir sadarbibas
sisttmu veidoSanas sakums atsevisku tirisma veidu attistiba. Latvija, pec
Turisma terminu skaidrojoSas vardnicas izdoSanas 2008. gada, tiek nostiprinats
jedziens piesaiste, kas ir jau produkta parveidots resurss. Sarplejs (2000, 2002)
un ari Makkercers (2007) uzskata, ka ir jaakcente resursu unikalitate, un
racionala to izmantoSana var izpausties ka:

v' aktiva sadarbiba vietéja mantojuma saglabasana,

v’ viet€§ja mantojuma unikalitates akcentéSana attieciba pret pargjiem
regioniem,

v’ tlrisma attistibas programmu izstrade, akcent&jot viet§jos resursus un to
unikalitati.

Pastav dazadi resursu klasific€Sanas un defin€Sanas varianti, bet visur netiesa
veida ir redzama sadarbibas nepieciesamiba un cilveku klatbiitne, lai gan dabas,
gan cilvéku raditie tiirisma resursi klitu par piesaisti tiristiem.

Apkopojot tirisma resursu teorétiskos aspektus, autore secina, ka tiirisma
resursi var biit dabas vai cilvéku izveidoti materiali un nemateriali kultiiras
produkti. Resursiem ir paSveértiba, bet par tiirisma objektu var kliit jebkurs
resurss, sadarbojoties viet€jiem vesturniekiem, stastniekiem un sava novada
vestures zinatajiem, kuri pievienojot kadam objektam legendu, rada tiirisma
resursu pievienoto vertibu. Svariga ir resursu parverSana tiirisma produkta, bet
Sis posms jau ir saistits ar sadarbibu starp jomam, kas ne vienmer biis saistitas ar
tirismu — par to liecina tOrisma resursu plaSais skatijums. Kabuskins,
Makkercers un Leipers akcent€ sakotn€jo piedavajumu un produceta
piedavajuma veidoSanu, kas izpauzas ka teritorijas pieméroSana tiirisma
veicinasanai. Autore uzskata, ka sakotn€jais piedavajums biitiba ir dabas un
cilvéka raditi resursi ar savu pasvertibu, bet producetais piedavajums ir speciali
tirismam raditie resursi. Produc€tajam piedavajumam ir jabit ilgtsp€jigam, un
to var nodroSinat sadarbiba starp institicijam (pasvaldibas, valsts,
nevalstiskajam), kuras parvalda sakotn€jo piedavajumu un kas ir saistitas ar
dabas un kultiirvesturiska mantojuma saglabaSanu, un institicijam (tlrisma
firmam, tOrisma asociacijam, uzpéméjiem) (sk. 9.att.), kas mérktiecigi
nodarbojas ar producéta piedavajuma veidosanu regiona. Koordinéta sadarbiba
producéta piedavajuma veidoSana var veicinat tlirisma regionu veido$anos un
konkurétspeju art Latvija, jo saskanota darbiba starp tiirisma pakalpojumu
piedavatajiem var noverst laika apstaklu raditas problemas un pagarinat tirisma
sezonu Latvija, pieméram, sadarbojoties kadas teritorijas tiirisma pakalpojumu
piedavatajiem, nelabveéligus laika apstaklus atpttai laukos tdristiem var
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kompenset ar pasakumu un aktivitasu piedavajumu. Detalizéta sadarbibas izpete
var atklat konkr€tus sadarbibas partnerus, kurus perspektiva var ieklaut
pasakumu un aktivitasu veidoSana.

Sakotngjais
piedavajums — Institucijas | Produceétais piedavajums
cilvéka un dabas
raditi resursi
— Pievilciba _ Turisma
infrastrukttra
Dabas SE_lkOtnéJ a
Tpatnibas piedavajuma | 1] | Piesaistes Tiirisma firmas |_|
parvalditaji objektu izveide
Socialie un Tiirisma _
kulttiras faktori — B . s N_a ktsz{lltnes ]
Producéta marsruti €dinasana
‘ Vlsparejii P licel?z{sgjrina L] Pasakumu Informacija
infrastrukttira izmanto$ana

Avots: autores veidota strukturald shéma péc Kabywwxumn, 2001; Sharpley, 2000, 2002;
Leiper, 2005, Makkercers, 2007

9. att. Turisma piesaistes komponenti.

Literatiira tiirisma resursu apzinaSana lieto ari tlirisma regiona un tarisma
zonas jédzienus, ko definé ka noteiktu tlirisma resursu koncentraciju, kas var
kalpot par pamatu tiiristu piesaistei un nozares attistibai. (Hall, 2000; Holden,
2008) Zonas atSkiras pec atpiitas iesp&jam un tas ir nepiecieSams diagnosticet
veicot resursu inventarizaciju. Lai noteiktu tirisma veidu regiona, Silinevica
(2008) iesaka veikt tiirisma regionalizaciju. Arvien biezak tiek uzsverta klasteru
loma ekonomikas konkurétsp&jas veicinasana. Nelielu klasteru izveidi, ka
tirisma zonu pamatu, akcent€ ar1 Inskips (1988, 1999). Autore uzskata, ka
optimalaka bitu tirisma klasteru veidoSana Latvija, kas lautu veiksmigak
parvaldit tirisma infrastruktiiru un nostiprinatu Latvijas regionu pievilcibu, un
iesaka klasteru identificéSanu konkrétiem tiirisma veidiem, pieméram, lauku
tlirismam.

Turisma sist€émas netiek veidotas, bet tas veidojas un mainas, tiirisma
pakalpojumu sniedz€jiem merktiecigi sadarbojoties ar tlirisma tieSi un netiesi
iesaistitiem sadarbibas partneriem. Autore uzskata, ka tiesi resursu apzinasana
un ieklauSana tiirisma produkta ir sadarbibas sisttmu veidoSanas sakumes.

Tirisma produkta ekonomisko bitibu Birzakovs skaidro ka kompleksu, ko
veido tirisma pakalpojumi un darbibas, kas nodroSina tiirisma pakalpojumu un
precu pat€rina procesu. Tirisma produkta kompleksa tiek ieklauti arf:

v’ tarisma industrijas pakalpojumi — tirisma operatori, tlirisma agenti, visu
veidu parvadajumi, viesmilibas sist€mas, €dinasana, atrakciju sisttmas un
1zrazu pasakumi, 1pasa veida pasakumi (apmacibas, arstnieciba),

v’ darbibas, kas pavada turisma pakalpojumu patérina procesu — finansu un
banku sfera, informaciju sisttmas, komunalas saimniecibas, apsardze,
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apdroSinasana un citi, kas tieSi vai netieSi ietekmé tirisma pakalpojumu

1zmantoSanas efektivitati un aktivi pavada Sos pat€rina procesus,
v’ preces ka elements tiirisma vajadzibu apmierinaSanai.

Turisma produkta veidoSanas process ir centrala darbiba tirisma sisteéma, kas
ietekm€ jaunu resursu un partneru iesaistiSanos tiirisma sadarbibas sisteéma.
Veidojot turisma produktu, tiirisma sisttmas var forméties starptautiska,
nacionala, regionala un lokala m&roga.

Turisma resursu esamiba noteikta teritorija ir iesp€ja attistit ar Siem resursiem
saistitus tirisma veidus un specifiskus tiirisma produktus regiona ietvaros. Arl
tlristu intereses un celoSanas motivi var kalpot par pamatu jaunu tiirisma
resursu ieklauSanai tiirisma produktos, kas var paplaSinat sadarbibas sist€émas
ttrisma galamérkos.

Tirisma sistému raksturojums teorijas parada, ka makrolimeni tas ir
mijiedarbibas rezultats starp galvenajam tiirisma pakalpojumu sniedz€ju grupam
un plasaka skatijuma ietver ari tlirisma nozares saistibu ar citam nozarém.
Katram sadarbibas partnerim tiirisma sistéma ir noteikta loma. Lomu sadalijums
tirisma sadarbibas partnerus lauj grupét. Tirisma sist€ma tirgus ekonomika
ietver privato, valstisko un nevalstisko sektoru.

Sadarbibas sistemas turisma galamerkos, ko veido nosacijumi turisma
produkta veidoSana, var sniegt detaliz€tu priekSstatu par tiirisma
uznéméejdarbibu un tas ietekmi uz regionu, atklajot regionala tiirisma specifiku.
Detalizeta sadarbibas sist€ému identific€Sana tiirisma biitu javeic mikroliment,
atklajot turisma uzpéméju sadarbibas tiklus. Autore ka optimalo variantu
sadarbibas sistemu atklasana iesaka atseviSku tlirisma pakalpojumu veidotaju
sadarbibas detaliz€tu izp€ti un papildina metodikas teor&tisko pamatojumu ar
socialo tiklu pieeju.

Socialo tiklu analizes metodes pielietojums sadarbibas sistému izpete

Tirisma uzne€méju sadarbibas izpet€ var lietot socialo tiklu analizes metodi,
kas jau ir pielietota ekonomisko procesu izpé€tei un sist€mu raksturoSanai.
Socialo tiklu metode piedava alternativu skatijumu, akcent€jot mijiedarbiba
esoSus sadarbibas partnerus un nodroSina gan vizualo, gan matematisko
sadarbibas sisttmu veidosSanas analizi.

Socialo tiklu butiba darba ir apskatita, balstoties uz Granovetera (1973),
Vasermana (1994), Kastela (1996; 2006) un Floras (2007) atzinam. Socialie
tikli ir attiecibu tikli kopiena vai arpus tas starp individiem vai organizacijam.
Socialo tiklu analize ir metode, ar kuru péta socialas attiecibas starp individiem,
organizacijam, kuri savstarp€ji ir saistiti ar socialajam saitém. Literatiira tiek
akcenteti ar1 ieguvumi no socialajiem tikliem. Burts (1992), ari Kolemans
(1988), apraksta divu veidu tiklu labumus: informaciju un kontroli.

Socialo tiklu analizi var izmantot biznesa organizaciju pétijumos, sociala
tikla atklasanai un analizei. Ekonomika socialie tikli var bit ka makrotikli, kas
ir visas sabiedribas ekonomiskas strukttras karkass, un mikrotikli, ka katra
individa uznémeéjdarbibas vai darba raksturojums. (I'pagocensckas, 2004) Kaut
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ari pastav augosa interese par tiklojumiem un partneribam, tomer ir saméra maz
petijumi, kas butu fokuseti uz turismu. Galvenokart ir pétiti starptautiskie
tirisma tikli, un konstatets, ka plasa meéroga nav viegli precizi definet tiklojumu
izdevigumus un ieguvumus, jo tiklojumi var atSkirties peéc organizeSanas
struktiiras. Starptautisko tiirisma tiklojumu funkciju un panakumu izpétes
rezultata tiek atklati tiklojumu veidi, kas raksturo tiklu organizéSanos un tiklu
vadiSanu. Secinats, ka tiklu pamata ir apmaciba un zinaSanu apmaina, bet
saistoSais elements — kopgjais meérkis (Morrison et.al., 2004) Socialo tiklu
metode ir izmantota tlirisma ilgtsp€jigas attistibas pétijumos Helsinkos, kur,
petot tiklus Eiropas valstis, tika secinats, ka tiklu pieeja ilgtsp€jas petiSana ir
vispiemerotaka tlirisma nozares izpétei, jo turisma ir samera liels sadarbibas
partneru skaits ar ierobeZotiem resursiem, un katra izoléta darbiba kave
attistibas ilgtsp&ju. (Halme, 2001) Mazo un vid€jo uznémeéju sadarbibas tiklu
pétljumu rezultati Ahenes regiona Vacija akcenté sadarbibas ekonomiskos,
socialos un politiskos aspektus lauku telpas attistiba. (Hilgers, 2008) Mazo
tlrisma biznesa tiklu petijumos Skotijas rietumu piekraste, kur tika izmantotas
padzilinatas intervijas, péc individualo tiklu kart€ém tika izveidota galamérka
limena tikla karte un secinats, ka tikls var veicinat tirisma galameérku attistibu.

(Tinsley, Lynch, 2001) Art Leipers (2005) uzsver, ka tiirisma sist€éma ir tikai

dal€ji industrializéta un ,.tirisma tikli” labak izsaka ttrisma butibu.

Sistempieejas un socialo tiklu metodes integréSanu sadarbibas sistému izpetei
tlirisma autore pamato ar sekojoSiem argumentiem.

1. Teoréetiskais skatijums uz socialo tiklu biitibu lauj izdarit secinajumu, ka tikli
ietver sakaru izpausmes visas cilvéku darbibas un tie var biit gan neformali
(draugi, radi, kaimini), gan formali (darba attiecibas).

2. Uznémgejdarbiba ir viena no individa izpausmes formam, kur tiek veidoti
tiklojumi, kas rodas attiecibas ar klientiem un piegadatajiem. Ari ekonomikas
teorija razoSana tiek apliikota ka sistema, kas ir saistita ar dazadam
saimnieciskajam aktivitateém. Tiklu nozimi uzsver ari Harvardas profesors
Porters (2002), apskatot industrialo razoSanu ka savstarp€jo sp€létaju un
operaciju sistému.

3. Socialo tiklu analizes metodeé (I'pamocennckas, 2004) izvirza sekojoSus
principus, kas raksturo sisttmpieejas un socialo tiklu radniecibu: modelgjot
socialos tiklus, socialais objekts jaapskata ka sistema, bet sakaru
raksturojuma izvele sist€éma ir saistita ar analiz€jamas strukttiras kontekstu.

4. Socialo tiklu metode jau ir veiksmigi izmantota sadarbibas pétijumos ar
tirismu saistitu ekonomisko aktivitasu konteksta.

Autore uzskata, ka sist€mpieeja tiirisma analiz€ un socialo tiklu metode dod
iesp€ju apvienot mikro un makro Itmena tiirisma uznémeéjdarbibas analizi, kas
regionalaja ekonomika ietvertu noteiktu nozares attistibas Tpatnibu, iesp&ju un
sakaru pétijumus. Pilns tikls lautu savienot gan dazadus sadarbibas partnerus,
gan kontekstus, tomer vispirms ir nepiecieSams identific€t visus partnerus,
kuriem ir noteikta loma tlrisma uzpémumu attistiba regiona, tadel tarisma
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uznéméjdarbibas detalizéta izpete jasak ar ego tiklu identific€Sanu konkrétas
tirisma darbibas jomas parstavjiem.

4. TURISMA SADARBIBAS SISTEMU IZPETE
ZEMGALES REGIONA: LAUKU TURISMA PIEMERS

Nodala ir 33 lapas, 10 attéli un 11 tabulas.

Turisma sadarbibas sistemu identificéSanu lauku tiirisma autore izvélas, jo
lauku tiirisms ir atseviSki analiz€jams turisma veids Latvija, kura attistiba ir
verojamas pozitivas tendences un ir domingjoSais turisma veids lauku teritorijas,
kas aiznem lielako dalu Latvijas regionu. Tirisms minéts ari Lauku attistibas
programma 2007.-2013. gadam (2011). Autore saskata lauku tiirisma attistibas
perspektivu ari galvenajos scenarijos Latvijas ilgtsp€jigas attistibas stratégija
lidz 2030. gadam (2010), kur lauku attistiba ir uzsverta nepiecieSamiba veidot
uznémgéjdarbibas atbalsta politiku ,,zalas ekonomikas” attistibai un dabas
resursu izmantoSanai inovativa veida.

Sadarbibas indikatoru identificéSana

Informacijas ieguvei autore izvélgjas sociologisko pétljumu kombiné&tas
(Blakie, 2009) jeb jauktas metodes, kas ietver dal€ji strukturéto un standartizeto
interviju. Standartiz€to interviju var pielietot ari ka kvantitativu metodi
sociologiskajos pétijumos. (SmoB, 2003) Metodikas aprobacija sadarbibas
sistému identificéSanai Zemgale tika sadalita divos secigos posmos.

Pirmaja posma 2007. gada pilotpetijuma Jelgavas rajona, pielietojot dal&ji
struktur€tas intervijas, tika atklati tikla pamatelementi: sadarbibas dalibnieki,
uznémumu aktivitates, sadarbiba izmantotie resursi un saites, kas pastav So
elementu starpa. Rezultati paradija, ka lauku tiirisma sadarbiba aptver ar tirismu
saistitus un ar1 tieSi nesaistitus sadarbibas partnerus. Pilotpétijuma tika
noskaidroti galvenie sadarbibas indikatori instrumentarija strukturéSanai, kas
tika ieklauti standartiz€tas intervijas matrica. (sk. 2. tab.)

Sist€émpieejas un socialo tiklu metodes apvienojuma priekSrocibas ir iesp€ja
struktur€t instrumentariju, kas atvieglo datu iegiSanu un apstradi, dal&ji
strukturétas intervijas aizstajot ar standartizétajam intervijam.

Sadarbibas partneri, tika grupéti pec to funkcijam Pompla subsist€mas
dalijuma, piemeérojot Latvijas apstakliem un lauku tirisma specifikai:

v’ pakalpojumu piedavataji — lauku tirisma uzp€mumi, tdrisma agentiras
(uzpémumi, kuri nodarbojas ar atsevisku tiirisma pakalpojumu un celojumu
pakeSu nogadasanu galapatérinam), &dinasanas uzpémumi, viesnicas,
transporta uzpémumi (uznémumi, kuri piedava kravu un pasazieru
parvadaSanas pakalpojumus);

v institicijas — LAD (Zemkopibas ministrijas padotiba esosa tie$as parvaldes
iestade, kas atbild par vienotu valsts atbalsta un ES atbalsta politikas
realizaciju valsti, uzrauga normativo aktu ievéroSanu lauksaimniecibas joma

un pilda citas ar lauksaimniecibas un lauku atbalsta politikas realizaciju
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saistitas funkcijas) Lauku konsultaciju biroji (organizacijas, kuras veicina
lauku attistibu, paaugstinot lauku uzpémeju profesionalas un ekonomiskas
zinasSanas), nozares asociacijas (nevalstiska sektora organizacijas, kuru
darbibas meérki ir saistiti ar tOrisma attistibu), NVO (nevalstiska sektora
organizacijas, kuru meérki nav tieSi saistiti ar tirisma attistibu), mediji,
pasvaldibas, kultiiras un izglitibas iestades;

v’ atraktivitates veidotaji — muzeji un Kkolekcionari, amatnieki, suveniru
razotdji, pasakumu organiz€taji (uznémumi, kas plano vai organizé
pasakumus) un sporta organizacijas (biedribas, kuras apvieno fiziskas un
juridiskas personas, lai 1stenotu savas intereses noteikta sporta veida un
veicinatu ta attistibu), papildus piedavajuma veidotaji (uzp€mumi, kuri
nodroSina preces un pakalpojumus tiirisma produkta nodroSinasanai);

v’ piegadataji — bankas, apdros$inasSanas kompanijas, apsardzes firmas, nomas
uznémumi, sadzives pakalpojumu uznémumi (velas mazgaSanas, kimiskas
tirisanas, komunalas saimniecibas uznémumi), reklamas agentliras un
1zdevniecibas.

2. tabula
Instrumentarijs sadarbibas sistému identificéSanai tarisma

Sadarbibas partneru grupas

Sadarbibas | pakalpojumu DT pievilcibas g
indikatori | piedavaraji | SUHCyas veidotdji piegadaidji

n, | n | ns n, | n; N, n3 | n, n; N, n3|n, NNy nsg|nN,

Motivacijas: | X | -

Biezums: X | - - - - - - -] -

Raksturs: X | -

eIl
PR R R
PR R R
eI
el S

eI
eIl HIS

Rezultati: | x | -

n-sadarbibas partneri
Avots: autores veidota konstrukcija péc turisma sistéemu teorétiskajam pieejam un
pilotpétijuma rezultatiem.

Otraja posma 2008. gada vasara ar sagatavotu standartiz€to interviju, kas
letvéra arl sadarbibas izpetes matricu, tika aptaujati 75 lauku tiirisma
pakalpojumu sniedzgji Zemgales planosanas regiona. P&tjjuma generalkopu
veidoja 110 lauku tiirisma pakalpojumu piedavataji (naktsmitnes laukos un
apskates saimniecibas). Generalkopa netika ieklauti muzeji, pilis un muizas,
edinasanas uzpémumi un dabas objektu apsaimniekotaji, ja piedavajuma nav
naktsmitnes, ka arT tlirisma piedavajumi rajonu centros un mazpilsetas.

Integréjot sist€mpieeju, socialo tiklu teoriju un standartizétas intervijas
metodi, tika iegiita datu baze, kura ietver informaciju par 75 tirisma produktu
piedavatajiem Zemgales planosanas regiona, kas ir 68.2% no generalkopas.
Kopgjas tendences respondentu atbild€s liecinaja par informacijas pieblivetibu.
Sociologiskajos pétljumos $adu situaciju sauc arT par piesatinajuma slieksni.
(AmoB, 2003) Ieguta informacija aptvera visu planoto izpé€tes teritoriju, kas lava
pienemt pamatotu lemumu par izlases talaku nepaplasinaSanu.
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Lauku turisma pakalpojumu sniedzeju raksturojums

Pakalpojumus tiiristiem Zemgales regiona piedava iedzivotaji, kuri ne
vienmer atbilst uzpémeju statusam, piem., apskatei piedava daildarzus vai
interesantas kolekcijas, kur pakalpojums tiek sniegts ari pret ziedojumiem. No
aptaujatajiem 75 lauku tiirisma pakalpojuma sniedzgjiem 21 darbojas tikai lauku
tirisma joma, 25 lauku tiirismu apvieno ar darboSanos lauksaimnieciba, bet
29 ir citas papildus nodarboSanas — meZsaimnieciba, tirdznieciba vai algots
darbs pilseta. 40 respondenti tiirisma darbojas 2-5 gadus, 25 respondenti — 6-
10 gadus, 7 — vairak ka 11 gadus, bet 3 respondenti bija uzsakuSi darboties
lauku tarisma 2008. gada.

Lauku tarisma pakalpojumu sniedzéji Zemgalé tiristiem piedava aktivitdtes,
kas ietver:

v’ aktiva tirisma izpausmes — sacensibas zvejoSana, slépo$ana, braucienus ar
plostu, sporta laukumus, dabas takas, medibas, baseinus, amfibijas,
katamaranus, peintbolu, velosipédu nomu, galda spéles u.c.,

v’ izzipas tirisma elementus — mini zoodarzus, degustacijas un dazadu
tehnologisko procesu iepaziSanu un apguvi (vina dariSana, piragu cepsSana,
siera gatavoSana, maizes cepSana, s€nu parstrade u.c.), konsultacijas
darzkopiba, dazadu tematisko kolekciju apskati, ekskursijas u.c.

Tiristiem art piedava iesp&ju iegadaties laukos audzetu produkciju, stadus un
amatnieku izstradajumus.

Péc pétijuma rezultatiem var secinat, ka lauku tirisma produkts Zemgalé
kopuma atbilst galvenajiem teorétiskajiem tiirisma produkta faktoriem:

v’ dabas faktoriem, jo pakalpojumu sniedzgji izmanto klimata, ainavas un citus
apkartnes dabas resursus;

v’ sabiedribas un kultiras faktoriem, jo turisma produkts ietver arl mentalitatei
raksturigas tradicijas, viesmilibu un kultiiras mantojumu;

v visparéjas infrastruktiras esamibai, kas nodroSina pakalpojumu un
celoSanas iespé€jas;

v ar parvietoSanos saistito  pakalpojumu  nodroSinajumu, organizgjot
ekskursijas un iznomajot parvietosanas lidzeklus;

v ar uzturéSanos saistito pakalpojumu nodroSinajumu, jo tiek piedavatas
naktsmitnes, @dinasana, izklaides un ar1 iepirkSanas iespéjas;

v’ starpniecibas pakalpojumiem.

Turisma produktu veidoSana daudziem tirisma pakalpojumu sniedz€jiem
Zemgales regiona liek uzpemties ari papildus riskus. Visbiezakie lidzek]u
leguves avoti uznémeéjdarbibas paplasSinasana ir savi uzkrajumi (48), banku
krediti (33), ES Struktiirfondu finanséjuma piesaiste (19), lizings (2) un citi (14)
lidzekl]i.

To, ka sadarbiba tiirisma ir nepiecieSama gan nozares ietvaros, gan ari ar citu
jomu parstavjiem, uzskatija 74 no 75 aptaujatajiem lauku tirisma pakalpojumu
sniedzgjiem. Turisma pakalpojumu sniedzgji izverteja katra sadarbibas partnera
lomu vina ego tikla un informacija tika fikseta tikla karteé. Autores izvelétas un
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darba pamatotas metodikas aprobacijas rezultata ir iegiita plasa datu baze, ko
galvenokart veido kvalitativi dati par sadarbibas aspektiem lauku tiirisma.
Rezultatu analiz€ var izmantot katru ego tiklu atseviski, bet petijuma gaita
noverotas lidzigas tendences respondentu atbildes bija iemesls datu statistiskai
apstradei, lai izvert€tu sadarbibas veidoSanas motivus un rezultatus lauku
tirisma Zemgales regiona.

Sadarbibas sistemu veidi lauku tarisma

Petijuma rezultati atklaja, ka sadarbibai ir dazadi motivi, kas ne visi ir
mérami skaitlos, bet ir konstat€§jami ka kvalitativi, sadarbibu raksturojosi
indikatori.

Lai detalizeti izvertetu katra sadarbibu raksturojosa indikatora ietekmi, autore
ar kvalitativo raditaju sakaribu noteikSanas metodém noteica:

v' sakaribu cieSumu starp sadarbibas esamibu ar katru sadarbibas partneri un
katru motivaciju raksturojoSo indikatoru:

~ informaciju (informacijas ieguve, informacijas apmaina),

~ zinaSanam (nepiecieSamiba izglitibai, pieredzes apmaina),

- tarisma produkta veidoSanu (finansials atbalsts, kopigi pasakumi, projekti

tirisma produkta radiSana),

— droS§ibu (stabilitate, morals atbalsts);

v' sakaribu cieSumu starp sadarbibas esamibu ar katru sadarbibas partneri un
katru sadarbibas rezultatus raksturojoSo indikatoru (pelnu, atpazistamibu,
zinasanam, jaunu piedavajumu, droSibu).

Sadarbibas motivu izpéte lauku tirisma atklaj, ka uznémeji pec subjektiviem,
bet argumentetiem motiviem sadarbojas ar 28 dazadiem partneriem. Sadarbibas
partneru devums sadarbibas sisttma ir konkrétu uzpeémeéju vajadzibu
apmierinasana péc informacijas, zinaSanam, jauna tiarisma produkta un droSibas.
Ar statistiski pamatotiem Kramera V koeficientiem tika konstrugtas cetras
sadarbibas sist€ému variacijas, kas detaliz&ti raksturo sadarbibas motivus lauku
tirisma Zemgal€ un parada katra sadarbibas partnera lomu lauku tiirisma
sistéma:

v’ sistema, ko veido lauku tarisma pakalpojumu sniedzéju motivacija
sadarboties informacijas nolitkos — TIC (1.000), nozares asociacijas (0.968),
mediji (0.956), lauku konsultaciju biroji (0.889), reklamas agentiiras (0.864),
NVO (0.803), turisma agenttras (0.759), pasvaldibas (0.752), kulttras
iestades (0.749), muzeji, kolekcionari (0.743), izdevniecibas (0.733),
1zglitibas iestades (0.681), LAD (0.662), lauku tiirisma uznémg;ji (0.648);

v’ sistema, ko veido lauku tarisma pakalpojumu sniedzéju motivacija péc
zinasanam — nozares asociacijas (0.704), NVO (0.649), Lauku konsultaciju
biroji (0.537), izglitibas iestades (0.526), muzeji, kolekcionari (0.507);

v’ sistema, ko veido lauku tarisma pakalpojumu sniedzéju motivacija
sadarboties tirisma produkta veidosand — amatnieki (1.000), pasakumu
organizetaji (1.000), papildus piedavajuma veidotaji (1.000), suveniru
razotaji (1.000), transporta uzn€mumi (1.000), nomas uznémumi (1.000),
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zemnieku saimniecibas (0.973), €dinaSanas uznémumi (0.974), viesnicas
(0.956), sporta organizacijas (0.950), LAD (0.922), muzeji, kolekcionari
(0.913), kultiiras iestades (0.886), izdevniecibas (0.873), NVO (0.869),
turisma agentiras (0.819), nozares asociacijas (0.764), lauku tirisma
uzneémgéji (0.689), reklamas agentiiras (0.688), izglitibas iestades (0.681),
lauku konsultaciju biroji (0.675);

sistema, ko veido lauku tiarisma pakalpojumu sniedzéju vajadziba pec
drosibas — apsardze (1.000), apdroSinataji (1.000), bankas (1.000), sadzives
pakalpojumi (0.915), NVO (0.653), nozares asociacijas (0.549), zemnieku
saimniecibas (0.604), muzeji, kolekcionari (0.538).

3. tabula
Sadarbibas sistemu veidoSanas motivi ar sadarbibas partneriem un to
raksturojoSie raditaji

Turisma
Sadarbibas partneri péc | Informacijai Zinasanam produkta DroSibai
atseviSkam funkcijam radiSanai
|4 E V E |4 E 4 E
Lauku tlirisma uzp€émumi 0.648 | 0.000 | 0.334 0.039 0.689 0.000 0.417 | 0.005
Tirisma agentiiras 0.759 | 0.000 - - 0.819 | 0.000 | 0.430 | 0.001
Pasvaldibas 0.752 | 0.000 | 0.190 | 0.439 0.430 0.001 0.315 | 0.059
Izglitibas iestades 0.681 | 0.000 | 0.526 | 0.000 0.681 0.000 - -
Kulturas iestades 0.749 | 0.000 | 0.469 | 0.001 0.886 0.000 | 0.355 | 0.024
Nozares asociacijas 0.968 | 0.000 | 0.704 | 0.000 | 0.764 | 0.000 | 0.549 | 0.000
Lauku konsultaciju biroji 0.889 | 0.000 | 0.537 | 0.000 | 0.675 | 0.000 - -
LAD 0.662 | 0.000 | 0.406 | 0.006 | 0.922 0.000 - -
Mediji 0.956 | 0.000 0.364 0.002 | 0.417 | 0.001
NVO 0.803 | 0.000 | 0.649 | 0.000 | 0.869 0.000 | 0.653 | 0.000
Zemnieku saimniecibas 0.237 | 0.123 | 0.135 | 0.243 0.973 0.000 | 0.604 | 0.000
Muzeji, kolekcionari 0.743 | 0.000 | 0.507 | 0.000 0.913 0.000 | 0.538 | 0.000
EdinaSanas uzpémumi 0.151 | 0.192 - - 0.974 0.000 | 0.436 | 0.003
Viesnicas 0.426 | 0.001 - - 0.956 0.000 | 0.495 | 0.000
Transporta pakalpojumi - - - - 1.000 | 0.000 - -
TIC 1.000 | 0.000 | 0.361 0.007 0.399 0.001 0.299 | 0.087
Sporta organizacijas 0.468 | 0.001 - - 0.950 | 0.000 - -
Amatnieki 0.422 | 0.001 | 0.296 | 0.010 | 1.000 0.000 - -
Suveniru razotaji 1.000 | 0.000 - -
Pasakumu organizetaji 0.299 | 0.087 | 0.257 | 0.084 | 1.000 | 0.000 - -
Papildus pakalpojumi 0.443 | 0.002 | 0.274 | 0.059 | 1.000 0.000 | 0.443 | 0.000
Izdevniecibas 0.733 | 0.000 - - 0.873 0.000 - -
Apsardze - - - - 1.000 | 0.000
Bankas 0.117 | 0.312 - - 0.299 0.087 1.000 | 0.000
Reklamas agentiiras 0.864 | 0.000 - - 0.688 0.000 | 0.339 | 0.003
Apdrosinataji - - - - 0.116 0.312 | 1.000 | 0.000
Nomas uznémumi - - - - 1.000 0.000 - -
Sadzives pakalpojumi - - - - 0.456 | 0.000 | 0.915 | 0.000

V — Kramera V koeficients, E — Eksperimentala varbiitiba

Avots: autores aprékiniem péc pétijuma rezultatiem Zemgalé, 2008.
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Katrs lauku tiirisma pakalpojumu sniedzg€js sadarbibas partnerus izvélas,
saistot savu piedavato produktu ar savam interes€m un iesp&jam. Apkopotie
rezultati parada arT mazo uznémumu savdabibu un saistibu ne tikai ar citiem
pakalpojumu sniedzg€jiem, bet ar1 socialas sferas parstavjiem, kas sadarbibas
sist€mas lauku tiirisma paplaSina ka sociali ekonomiskas sadarbibas sist€mas.
Petijuma rezultati atklaj, ka sadarbibas sistema iesaistito sadarbibas partneru
loma un funkcijas lauku tiirisma pakalpojumu sniedz&ju verteéjuma ir plaSakas,
ka tradicionalaja izpratne.

Sadarbibas rezultatus raksturojoSie raditaji

Racionalas 1zveles teorija uzsver, ka individi, izveloties iesaistities attiecibas,
vispirms racionali 1izvert€, kas nesis lielaku labumu. Lauku tirisma
pakalpojumu piedavataji savos individualajos sadarbibas tiklos atzimé&ja
konkrétus sadarbibas rezultatus ar sadarbibas partneriem. Galvenie ieguvumi no
sadarbibas lauku tiirisma ir pelnpa, atpazistamiba, jaunas zinaSanas, jauns
piedavajums un droSiba.

Atpazistamibu, ka sadarbibas rezultatu ar konkr€tiem partneriem, savos
sadarbibas tiklos uzradija visi lauku turisma pakalpojumu sniedz€ji. leguvums
no sadarbibas ar tlirismu saistitiem un nesaistitiem sadarbibas partneriem ir
zinasanas, ko lauku tiirisma pakalpojumu sniedzgji verte gan ka iegiitu izglitibu,
gan zinaSanas vai arl noderigu informaciju, kas var tikt izmantota uznémuma
attisttba. Lauku tdrisma sadarbiba notiek ari konkurences apstaklos un
sadarbibas rezultats biezi ir lieliskas idejas, praktiskas un racionalas novitates,
kas nakotn€ palidz radit produkta vai pakalpojuma pievienoto vertibu.

Lauku tirisma pakalpojumu sniedz€ju sadarbibas tiklos ka rezultats tika
akcentets ari jauns piedavajums, kura veidoSana bijusi nepiecieSamiba p€c
sadarbibas partneriem.

Pelnas pieaugumu, ka sadarbibas rezultatu, atzim€ja visi lauku tOrisma
pakalpojumu sniedzgji Zemgales planoSanas regiona. Pelna konkrétos skaitlos
netika atklata. Ieguvumi no sadarbibas pétijuma tiek raksturoti tikai ar
kvalitativiem raditajiem.

Drosiba ka sadarbibas rezultats no lauku tiirisma pakalpojumu sniedzg&ju
puses ir saistits galvenokart ar tris vajadzibu apmierinaSanu:

v' IpaSuma un mantas dro$ibu;

v’ uzticamibu tiirisma produkta veido$ana un apkartnes sakopS$ana;

v’ regularas atpazistamibas nodro$inaSanu, kas savukart rada uzpémé&jam
parliecibu, ka potencialie klienti par vina piedavajumu ir informéti.

Sakaribu cieSums starp sadarbibas esamibu ar katru sadarbibas partneri un
sadarbibas rezultatus raksturojoSiem indikatoriem tika noteikts ar Kramera V
koeficientu un eksperimentalas varbiitibas vertibu rezultatu statiskas ticamibas
raksturoSanai. Rezultata konceptuali var att€lot 5 sadarbibas sistému variacijas,
kas atklaj katram sadarbibas rezultatam raksturigos partnerus:

v’ atpazistamibas veidotaji — NVO (1.000), pasakumu organizétaji (1.000), TIC

(1.000), izdevniecibas (1.000), turisma agentiiras (1.000), sporta
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organizacijas (1.000), muzeji, kolekcionari (0.971), nozares asociacijas

(0.968), reklamas agenturas (0.966), kulturas iestades (0.943), mediji

(0.879), izglitibas iestades (0.875), Lauku konsultaciju biroji (0.862),

amatnieki (0.818), lauku tirisma uzneémeji (0.786), paSvaldibas (0.676),

LAD (0.617), papildus piedavajuma veidotaji (0.573);

v’ jaunu zindaSanu veidotaji — nozares asociacijas (0.938), Lauku konsultaciju
biroji (0.862), NVO (0.781), pasakumu organizetaji (0.734), muzeji,
kolekcionari (0.715), izglitibas iestades (0.702), TIC (0.697), tirisma
agenturas (0.668), kultiras iestades (0.620), LAD (0.572), lauku tiirisma
uzneémumi (0.546), pasvaldibas (0.545), amatnieki (0.520), mediji (0.503);

v’ jauna piedavajuma veidotaji — suveniru razotaji (1.000), LAD (0.973),
pasakumu organizetaji (0.972), papildus piedavajuma veidotaji (0.966),
amatnieki (0.881), nomas uzpémumi (0.822), izdevniecibas (0.825),
transporta uzpeémumi (0.853), &dinasanas uzpémumi (0.786), viesnicas
(0.771), muzeji, kolekcionari (0.743), NVO (0.692), zemnieku saimniecibas
(0.675), nozares asociacijas (0.553), sporta organizacijas (0.544), kultiras
iestades (0.550), lauku konsultaciju biroji (0.508), 1zglitibas iestades (0.506);

v’ pelpas veidotaji — sporta organizacijas (1.000), pasakumu organizétaji
(0.972), NVO (0.948), tarisma agentiiras (0.939), nozares asociacijas
(0.909), papildus piedavajuma veidotaji (0.898), reklamas agentiiras (0.898),
LAD (0.848), kultiiras iestades (0.830), nomas uznémumi (0.806), amatnieki
(0.752), muzeji, kolekcionari (0.715), izdevniecibas (0.711), suveniru
razotaji (0.692), lauku konsultaciju biroji (0.675), TIC (0.619), edinasanas
uznémumi (0.587), lauku turisma uznémumi (0.577), zemnieku saimniecibas
(0.555), izglitibas iestades (0.545), mediji (0.517);

v’ drosibas veidotaji — apsardze (1.000), apdro$inataji (1.000), bankas (1.000),
sadzives pakalpojumi (0.970), viesnicas (0.956), zemnieku saimniecibas
(0.895), &dinasanas wuzpémumi (0.875), nozares asociacijas (0.808),
transporta uznémumi (0.773), nomas uznémumi (0.755), reklamas agentiiras
(0.759), NVO (0.725), papildus piedavajuma veidotaji (0.688), turisma
agenturas (0.572).

Autore secina, ka gan sadarbibas motivus, gan sadarbibas rezultatus
pasvaldibu un nevalstiskais. Viens no promocijas darba t€mas izve€les iemesliem
bija tlirisma planosanas dokumentos minétais trukums — dazadu sektoru lomu
neskaidriba. Zemgales planoSanas regiona aprob&ta autores piedavata
sadarbibas sisttmu izp€tes metodika un iegitie rezultati atklaj katra sektora
lomu regionala ttrisma veidoSana. P&tijuma rezultati atklaja, ka sadarbibas
sistema iesaistito sadarbibas partneru loma un funkcijas lauku tirisma
pakalpojumu sniedzéju vertejuma ir plasakas, ka sakotnéji definétas.
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NVO, pasakumu organizgtaji, TIC, izdevniecibas, tﬁrism}
agentliras, sporta organizacijas, muzeji, kolekcionari, nozares
asociacijas, reklamas agentiras, kultiiras iestades, mediji,
izglitibas iestades, Lauku konsultaciju biroji, amatnieki, lauku
turisma uznéméji, pasvaldibas, LAD, papildus piedavajuma
veidotaii J

{Atpamstamlba

Nozares asociacijas, Lauku konsultaciju biroji, NV 7
Jaunas ~ o . RS- A
pasakumu organizetaji muzeji, kolekcionari izglitibas iestades,

zinasanas TIC, tiirisma agentiiras, kultiras iestades, LAD, lauku tiirisma

uznémumi, pasvaldibas, amatnieki, mediji )

Suveniru razotaji, LAD, pasakumu organiz€taji, papildus
Jauns piedavajuma veidotdji, amatnieki, nomas uzpnémumi,
L izdevniecibas, transporta uznémumi, &dinasanas uzpeémumi,

©n o oo Y A W

iedavajums . . . ; S
p J viesnicas, muzeji, kolekcionari, NVO, zemnieku saimniecibas,
nozares asociacijas, sporta organizacijas, kultiiras iestades,
lauku konsultaciju biroii. izglitibas iestades

\ @porta organizacijas, pasakumu organizetaji, NVO, tﬁrisn%
agentiiras, nozares asociacijas, Papildus piedavajuma veidotaji,
reklamas agenttiras, LAD, kulttiras iestades, nomas uznémumi,
amatnieki, muzeji, kolekcionari, izdevniecibassuveniru
razotaji, lauku konsultaciju biroji, TIC, &dinasanas uznémumi,
lauku tiirisma uzpnémumi, zemnieku saimniecibas, izglitibas

k / Qstﬁdes, mediji /

Apsardze, apdro$inatdji, bankas, sadzives pakalpojumi,
N Drosiba viesnicas, zemniecku saimniecibas, &dinasanas uzpémumi,
nozares asociacijas, transporta uznémumi, nomas uznémumi,

—_e ] = = = N O -

reklamas agentaras, NVO, papildus piedavajuma veidotaji,
tarisma agenturas

Avots: autores veidota konstrukcija pec pétijuma rezultatiem Zemgalé, 2008
10. att. Lauku tarisma sadarbibas rezultatu sistémas variacijas Zemgale.

Petijuma rezultata ieglitas sadarbibas sistému variacijas, autore iesaka

1zmantot atseviSku nozares attistibas jautajumu planoSanai, piemeram,

v" pelnas veidotaji — uznémumu vai regionu tirisma marketinga stratégijam;

v’ atpazistamibas veidotaji — marketinga stratégijas un nozares attistibas planos
regiona;

v’ jaunu zina$anu un jaunu piedavajumu veidotaji — pieredzes apmainai un
inovativam programmam;

v' drosibas veidotaji — uznémeéjdarbibas vides sakartosanai lauku tdrisma.

Sadarbibas deriguma novertejums

Lauku tirisma pakalpojumu piedavataju ego tiklos Zemgales planoSanas
regiona tika konstatéti 28 sadarbibas partneri, kuri aptver dazadas organizacijas,
institicijas un uzpe€mejus un kuriem ir noteikta loma informacijas un zinasanu
ieguve, turisma produkta veidoSana un drosiba. Katra ego tikla partneru skaits
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un sadarbibas regularitate atSkiras. Lauku turisma pakalpojumu sniedzgji
atzim€ja dazadus sadarbibas biezumus — reize ned€la, reize ménesi, vairakas
reizes gada vai reizi gada, un parsvara mijiedarbiba tiek aktivizeta tikai
nepiecieSamibas gadijuma.

Atsaucoties uz aprékinatajam sadarbibas sist€mu variacijam, autore
sadarbibas derigumu define ka lauku tiirisma pakalpojumu sniedz€ju sp€ju
apmierinat vajadzibas uznéméjdarbiba un sadarbibas deriguma noveértejumam
1zveidojusi sakaribu (sk. 1. formulu):

aM, +bM, +cM, +dM, <eR, + fR. +gR, +hR +iR,, (1)

kur M;— motivacija sadarboties informacijas noliikos;
M, — motivacija sadarboties zinaSanu ieguvei,
M,, — motivacija sadarboties tirisma produkta veidoSana;
M, — motivacija sadarboties drosibai;
R, — sadarbibas rezultats atpazistamiba;
R, — sadarbibas rezultats zinasanas;
R, — sadarbibas rezultats jauns piedavajums;
R, — sadarbibas rezultats pelnas pieaugums;
R4 — sadarbibas rezultats drosiba;
a, b, ¢, d, e, f, g, h, 1 — sadarbibas partneru skaits sadarbibas sist€mas

variacija.
4. tabula
Sadarbibas partneru skaits sadarbibas sistemu variacijas
Sadarbibas . - s e Sadarbibas
indikatori Sistémas variacija partn.eru
skaits

M; Motivacija sadarboties informacijas noliikos a=14

M, Motivacija sadarboties zinasanu ieguvei b=5

My, Motivacija sadarboties tiirisma produkta c=21

veidoSana

My Motivacija sadarboties drosibai =8

R, Sadarbibas rezultats atpazistamiba e=18

R, Sadarbibas rezultats jaunas zinaSanas =14

R, Sadarbibas rezultats jauns piedavajums g=18

R, Sadarbibas rezultats pelnas pieaugums h=21

R4 Sadarbibas rezultats drosiba =14

Sadarbibas deriguma novertéjums lauku turisma Zemgalé atklaj, ka
ieguvumi no sadarbibas ir lielaki, neka lauku tiarisma pakalpojumu sniedzéji
ceréjusi sakuma: 14M,+5M_+21M,, +8M, <18R, +14R_+ gI8R +21R, +14R,

Autore uzskata, ka p€c promocijas darba piedavatas tirisma sadarbibas
sisttmu izpetes metodikas var atklat sadarbibas indikatorus un iesaistitos
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sadarbibas partnerus ari citiem tarisma veidiem, piem., ekotirismam vai
kultiras tarismam.

Suveniru razotaji
Nomas uznémumi
Amatnieki
Transporta uzpemumi
Viesnicas

Reklamas agentiiras
Papildaprikojumam
Muzeji, kolekcionari

'é Apsardze
£ Lauku kosult. biroji
g Tarisma agentiiras
3 ZS
= LAD
g NVO
& Pasakumu organizetaji
Kultiiras iestades

Izdevniecibas

Edinasanas uzpémumi

Apdrosinataji
Izglitbas iestades
Sadzives pakalpojumi
Nozares asociacijas
Mediji

Skaits

Avots: autores veidota konstrukcija pec pétijuma rezultatiem Zemgalé, 2008
11. att. Sadarbibu skaits ar sadarbibas partneriem lauku tarisma.

Sadarbibas sisttmu lauku tirisma Zemgalé var raksturot ari kvantitativi,
attelojot, cik katru sadarbibas partneri lauku tiirisma pakalpojumu sniedzgji ir
ieklavusi tiklos.

Kvantitativie raditaji identificé ar lauku tiirismu saistitos sektorus — precu
razoSanas un pakalpojumu jomas, kuras izmanto tiirisma pakalpojumu sniedzgji
savas uznémgéjdarbibas attistiba. Autore uzskata, ka raditdji ir izmantojami
lauku tirisma ieguldijuma izveértéSanai regiona.

Metodiku sadarbibas sist€emu izp€tei tiirisma, autore iesaka ka tlrisma
multiplikativas ietekmes izp€tes sakumpunktu, kur tiek atklatas tirisma
pakalpojumu sniedzejiem nepieciesamas precu un pakalpojumu razosanas
pliismas tirisma produkta veidosanai.

Zemgales planosanas regiona lauku tirisma sadarbibas sistéma identifictie
sadarbibas partneri atklaj sekojoSus virzienus nozares multiplikativajai
ietekmei:

v’ pakalpojumu veidoSana — lauku turisma pakalpojumu sniedzgji, bankas,
sadzives pakalpojumu uzp@mumi, apdroSinaSanas kompanijas, €dinasanas
uznémumi, reklamas agentiiras, viesnicas un transporta uzpémumi, noma;

v’ precu razoSana — zemnieku saimniecibas, izdevniecibas, suveniru razotaji,
papildus piedavajuma veidotaji (produktu sagade, sporta un atpiitas
aprikojuma razotaji, galdniecibas, mébelu razotaji, sporta inventara razotaji
un piegadataji u.c.), kuri prasa papildus detalizétaku izpéti, lai konkretiz€tu
piegadato precu apjomu un ietekmi uz konkrétam nozarém regiona.
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Lauku turisma pakalpojumu sniedzg€ju darbibas rezultati ir ne tikai ien@mumi
no vietgjiem un arzemju tiiristiem sniegtajiem pakalpojumiem, bet art izdevumi,
kas saistiti ar tdrisma uznémgjdarbibas uzturéSanu: darbinieku algas ar
nodokliem, citi nodokli, komunalie maksajumi (apkure, elektriba, gaze),
pamatlidzeklu amortizacija (meébeles, aprikojums, datortehnika) un citi
1izdevumi, kas darba netiek detaliz&ti analiz€ti, jo lauku tiirisma pakalpojumu
sniedz€ji tos neieklauj sadarbibas tiklos. Metodikas rezultata identificétie
virzieni multiplikativas ietekmes noteikSanai ir detaliz€taki un péc autores
domam, ne visiem ir iesp&jams noteikt precizu multiplikativo efektu. Lauku
turisma pakalpojumu sniedz€ju sadarbibas tikli konkretizé Zemgales regiona
lauku turisma pakalpojumu sniedz€ju izdevumus ttrisma produkta uzturéSanai
un papildinaSanai (C kop) (2. formula).

Cirop™ Crauku tirisma uzpemumiem TCpankam TC sadzves pakatpojumiem TC apdrosinatajiom T
+Cadinasanas uznemumiem TC izdevniecivam TC pasakumu organizétajiom TC zemnickiem ™
FC opsardzei TCpapitdus  piedavajumiem (preces+pakatpojumiy  TCrekiamas ~ agentiram™
FCriesnicam T Crransportam TC nomas uzmemumiem TC suventriem +C amamiekiem
(2.

Sadarbibas sistemu identific€Sana atklaj lauku turisma tieSos rezultatus un
efektus, kas padara iespe&jamu indikatoru izteikSanu monetara izteiksme.

Ka turpmakas darbibas virzienus autore iesaka:

v identificét informacijas avotus nepiecieSsamas statistiskas informacijas
ieguvet;

v’ definét laika periodu tirisma uznémumu darbibas ekonomisko rezultatu
izveértéSanai regiona;

v’ veikt papildus pétijumu, izlasé ieklaujot lauku tdrisma pakalpojumu
sniedz€us no novadiem, kuros ir lielaka lauku tirisma pakalpojumu
sniedz€ju koncentracija.

P&c sadarbibas izp€tes rezultatiem autore secina, ka lauku tlirisma uznémeéju
ietekmes aprékinu precizitati var ietekmét netiesie efekti (turistu uzturéSanas un
terinu veicinasana regiona) un barters.

Autores piedavatas metodikas aprobacijas rezultati Zemgales planoSanas
regiona atklaj arm v€lamo un perspektivo ietekmi uz regiona attistibu. Pé&c
75 intervijas minétajam lauku tiirisma pakalpojumu sniedz&u vajadzibam,
autore secina, ka tiirisma nozares attistiba laukos var perspektiva dot vél
papildus ieguvumus lauku teritoriju sociali ekonomiskajai attistibai.

v Pétfjuma rezultati atklaja brivas uzpéméjdarbibas niSas regiona. V&lmi
sadarboties ar suveniru raZotdjiem izradija 26 respondenti, ar transporta
pakalpojumu sniedzg€jiem, lai nodroSinatu ekskursijas nelielam grupam, -
15, bet ar amatniekiem — 10 un nomas uznémumiem — 7 respondenti.

v’ Atsevi§kas pasvaldibas nav nodroSinata atkritumu apsaimnieko$ana, ko
35 lauku tirisma pakalpojumu sniedz€ji mingja ka problému. Autore
uzskata, ka saskana ar ilgtsp&jiguma principiem, atkritumu apsaimniekoSana
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ir nepiecieSama ne tikai uzpémejiem, bet arm privatajam majsaimniecibam

lauku teritorijas.

v" 10 lauku tarisma pakalpojumu sniedz&ji vélétos sadarboties ar apsardzes
uznpémumiem, bet regiona periferijas pakalpojums viniem netika piedavats.

v’ Atseviskas paSvaldibas darbojas vairaki lauku tdrisma pakalpojumu
sniedz&ji, kuri piedava tikai naktsmitnes un brokastis. Situacija, kad tiristi
iebrauc vélakas vakara stundas, iesp€ja paést ir tikai tuvakaja pilséta. Autore
uzskata, ka vietas, kur koncentrgjas vairaki tirisma pakalpojumu sniedzgji,
butu velams radit iesp&ju noorganizet tiiristiem &dinasanas pakalpojumus.

v" Lauku ttrisma produkts Zemgalg ir vienveidigs, iznemot dazus interesantus
un atSkirigus piedavajumus. Konkurétspejas uzlaboSanai ir nepiecieSami
inovativi risinajumi tiirisma produkta dazadosana, kas var radit pieprasijumu
pec jauna papildus aprikojuma, pakalpojumiem un preceém.

Lauku thrisms regionu attistibu var ietekmé&t pozitivi, jo uznémumu
organizatoriska struktiira un tirisma produktu veidoSanas iesp€jas lauj sekmigi
lesaistities tirgd nelielam saimniecibam un individualiem uzpéméjiem,
izmantojot tikai vinu riciba esosus resursus, piemé&ram, savas privatas
kolekcijas, daildarzus, amatnieka prasmes, lai gitu papildus ienakumus.

Apsardze | | o)

Papildus aprikojums
Edinasanas pakalpojumi
Atkritumu apsaimniekoSana 40
Noma

Transporta pakalpojumi
Suveniru raZotaji

Amatnieki

Turisma pakalpojumi

0 5 10 15 20 25 30 35 40 45
Skaits Konstatétic W Vélamie

Avots: autores veidota konstrukcija pec pétijuma rezultdatiem Zemgale
12. att. Lauku tiirisma konstatéto (2008.g2.) un vélamo darba vietu un
pakalpojumu skaits Zemgale.

Kvalitativa pieeja turisma nozares izp€t€ atklaja lauku tiirisma ekonomisko,
socialo un regionalo nozimi.

5. TURISMA SADARBIBAS SISTEMU
PIELIETOSANAS IESPEJAS

Nodala ir 26 lapas, 9 attéeli un 5 tabulas.
Ieprieksejas nodalas apskatitie tiirisma sistému teorétiskie aspekti un
Zemgales planoSanas regiona empiriska pétijuma rezultatd identificétas
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sadarbibas sisttmu variacijas uz lauku tiirisma pieméra bazes regionalaja
ckonomika var kalpot ka metodologisks pamats nozares konkur€tsp&jas
uzlaboSanai un institucionalas sadarbibas koordinéSanai. Nodala veidota ka
ieteikumi sistémpieejas turpmakai ievieSanai praksé un ietver tiirisma sist€mu
pielietoSanas iesp€jas, kas, péc autores domam, var€tu risinat pedejos gados
nozares planos aktualizétas sadarbibas problémas.

Turisma sadarbibas sistému pielietojums klasteru identificeéSanai regionos:
lauku tirisma piemérs Zemgales planoSanas regiona

Klasteris jeb puduris ir noteikta geografiska teritorija izvietots Iidzigu vai
saistitu uznémumu sadarbibas modelis, ko apvieno kopgjs tirgus, tehnologijas
val zinaSanas, piegadataji, darbinieki un atbalstosas organizacijas. Klasteri var
darboties ap noteiktiem tautsaimniecibas sektoriem. (Michael, Enright, 1992;
[Toptep, 2002) Klastera un sist€mas izpausmes péc to definicijam ir lidzigas.
Sisteému raksturo mijiedarbiba — ar1 klasteris ir viena no mijiedarbibas formam,
ko raksturo dazada rakstura darfjumi starp uzn€émumiem. Salidzinosa pieeja lauj
secinat, ka
v’ klasteri var definét ka ekonomikas teoriju pamatotu logisku sistému, kas

ietver ekonomiskas realitates skaidrojumu konkréta tautsaimniecibas nozar€;
v tlirisma sadarbibas sistému identificé$anas metodologija var tikt pielietota art

tirisma klasteru identificéSana.

5. tabula
Sisteémas un klastera salidzinajums
Nr.p.k. Klastera pazimes Sistémas pazimes

1. Juridiska neatkariba Patstavigi sadarbibas partneri

2. Ekonomiska savstarpé&ja saistiba Noteiktas iek$€jas mijiedarbibas attiecibas

3. Dazadiba Hierarhiski organizéts dazadu funkciju veselums

4. Geografiska koncentracija Noteikta darbibas vide, kura socialie agenti
mijiedarbojas

5. Specializacija Katram sadarbibas partnerim sist€ma ir savs
uzdevums

6. Konkurence un kooperacija Mijiedarbiba ka konkurence un kooperacija

7. Inovacijas Sistémai raksturigs dinamiskums un pielagosanas
1zmainam

8. Ilglaicigums Sakums, nobeigums vai sapliiSana ar citam
sistémam.

Avots: autores veidota tabula pec Boronenko, 2007; Lidumnieks, 1994, Kypoamos, 2001, Ilyouu ,
2006, Theory of system, 2009.

Klasteru identific€Sanai ir javeic ar1 klastera kvalitativa analize, organizg&jot
intervijas vai fokusa grupas, vacot datus par sektoru, klastera saikném un
attiecibam, klastera virzitdjiem un atbalsta faktoriem, ka ari izaicinajumiem.
Promocijas darba piedavata metodika sadarbibas sistému izpé€tei tiirisma var
kalpot arT ka metodika klastera veidoSanas kvalitativai analizei, jo aprobacijas
rezultatt Zemgalé lauku turisma identificé sadarbibas iesaistitas puses un
sadarbibas saiknes (motivus un rezultatus), kas atklaj sadarbiba iesaistito pusu
lomu sadarbibas sist€éma. Var apgalvot, ka lauku tiirisma klasterT ir identificéti

46




28 klastera veidoSanas kandidati, kur sadarbibas galvenie motivi Zemgale ir:
nepiecieSamiba peéc informacijas, nepiecieSamiba péc zinaSanam, tlrisma
produkta veidoSana un drosiba.

Petijuma tika atklats, ka lauku tarisma klasteru jeb turisma puduru veidoSana
var biit saistita ar1 ar kopienas iniciativam, kur, pateicoties sadarbibai tikla
ietvaros un funkcionali papildinoSai sinergijai, lauku tirisma pakalpojumu
sniedzgji dod lielaku ekonomisko ieguldijumu regiona, ka atseviSku lauku
turisma uznémumu darbiba. Zemgales planoSanas regiona darbojas vietgjas
pasvaldibas organizets lauku tirisma puduris Saukas Dabas parka teritorija, kas
atbilst turisma pudura definicijai, jo ietver naktsmitnu piedavajumu, turisma
pudura mobilitates elementus (tirisma operatori un parvietoSanas iespé€jas
tlristiem) un tdarisma pudura dinamiskos elementus (piedava atpiitas iespéjas
pie Saukas ezera). Autore akcenté to ka labas prakses pieméru sadarbibas
veidoSanai, kur sadarbibas sist€mas centra ir Saukas pasvaldiba, kas darbojas ka
jaunu tdrisma produktu veidoSanas iniciators, sadarbibas partneris lidzeklu
piesaist€, informacijas aprites nodroSinasana.

Musdienas lielakas iespgjas ir inovativiem un radoSiem cilvekiem, un tapec
autore uzskata, ka §adi sadarbibas piemeéri butu vairak, ja tiktu domats par labas
prakses pieméru atpazistamibu ne tikai nozares ietvaros, bet ieklaujot tos ar1
dazada limena izglitibas programmas.

Valsts, paSvaldibu, nevalstiska un privata sektora identificéSana tiirisma
sistémas struktura un sadarbibas scenariji

Latvija regionalajam Ilimenim tdrisma ir japieveérS lielaka uzmaniba,
izvertgjot ta ietekmi uz regiona attistibu. P&tfjumi regionalaja tiirisma varétu tikt
izmantoti tlrisma attistibas planosanas dokumentos, regionu konkur€tsp&jas
veicinasanai un jaunu darbavietu radiSana Latvijas planoSanas regionos.

Autores piedavata metodika atklaj regionalaja tirisma ieskaititas puses lauku
tlirisma pakalpojumu sniedz€ju skatijuma. Sadarbibas sist€ému izpé&tes rezultati
lauku tirisma Zemgales regiona precizé sadarbibas partnerus pasvaldibu un
regionala Itment.

Valsts sektora lomu lauku tiirisma Zemgale autore parada, raksturojot
identificeétas sadarbibas sistemas argjo vidi péc lauku turisma pakalpojumu
sniedzgju atbildem. Galvenie rezultati darba apkopoti PEST analize.

Lauku tiorisma argjo vidi Zemgalé tiirisma pakalpojumu sniedzgji kopuma
vert€ja pozitivi. Autore secina, ka pozitiva ietekme uz lauku tiirisma attistibu ir
visiem faktoriem (dabai, ekologijai, ekonomiskai, politiskai, sabiedribai un
tehnologijam), bet visnegativak no lauku tirisma pakalpojumu sniedz&ju puses
tika noveértéta politika un valsts institiiciju darbiba. Valsts atbalstu lauku
tirisma uznémeji Latvija izjut loti maz — pozitivas atbildes sniedz tikai
10 respondenti no 75.

Analizgjot sadarbibas veidoSanas motivus un rezultatus, paSvaldibam, ka
sadarbibas partneriem, lauku turisma pakalpojumu sniedz€u vert€juma
sadarbibas sisttma netika konstatéta izteikta motivejosa un rezultativa loma.
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Lauku taorisma pakalpojumu sniedzgju viedokli par tirisma argjo vidi un
pasvaldibu sektoru atklaj sadarbibas galvenos aktiviz€jamos virzienus negativo
ietekmju noversanai un tie ir:

v’ sabiedribas informé&8ana par tirisma resursiem, vides sakop$anu un Kkatra
iedzivotaja lomu Latvijas t€la veidoSana;

v no valsts puses ir jauzlabo informacijas aprite, lai lauku tarisma
pakalpojumu sniedz€jiem informacija par tiirisma institucionalo un tiesisko
pusi biitu saprotama, bet vienlaicigi biitu jadoma ar1 par atgriezeniskas saites
stiprinasanu, jo komunikacija var sakties tikai tad, ja dalibnieki spgj
saprasties, bet negativa informacijas interpretacija un atgriezeniskas saites
neizmantoSana var butiski apgrutinat savstarp€jo sadarbibu, pazeminot tas
efektivitati;

v’ no paSvaldibu puses biutu vélams parskatit atbalsta sist€émas izveidi
informacijai un zinaSanam iedzivotajiem, kuri sava uznémeéjdarbiba ieklauj
vietgjos tlirisma resursus.

Petijums atklaja, ka nevalstiskais sektors lauku tlirisma var biit saistis ne tikai
ar turismu, bet arT ar ttrisma produkta specifiku vai lauku tirisma pakalpojumu
sniedz€ju pamatnodarbosanos. Sadarbibas tiklos tika konstatétas turisma
nozares asociacijas un citas nevalstiska sektora organizacijas (profesionalas un
resursu parvaldibas, socialas un intereSu organizacijas). Lauku tirisma
pakalpojumu sniedzgji ar nozares asociacijam un citam NVO sadarbojas
informacijas ieguvel un apmainai, zinasanam un pieredzes apmainai, kopigiem
projektiem tiirisma produkta veidoSana un droSibai, bet sadarbibas rezultata ar
nevalstisko sektoru lauku tirisma pakalpojumu sniedzgji ieglist atpazistamibu,
zinasanas, pelnas pieaugumu, jaunus piedavajumus un drosibu.

Daudzi pétijuma identificétie sadarbibas partneri lauku tirisma sisttma var
but saistiti ar vairakiem sektoriem, pieméram, mediji un muzeji var but valsts,
pasvaldibu, nevalstiska un privata sektora parraudziba.

Privatajam sektoram ir lielaka sadarbibas partneru dazadiba, jo sféras, ar
kuram sadarbojas lauku tiirisma pakalpojumu sniedzgji, vairak ir saistitas ar
citiem uzpémumiem un pakalpojumu sniedz€jiem. Vislielaka dazadiba tika
atklata sadarbibas partneriem papildus piedavajuma veidoSanai. Sadarbibas
tiklos tika uzraditi mébelu izgatavotaji, uznpémumi, kuri piegada inventaru
sportam un atpiitai (laivas, velosipedi, katamarani, amfibijas, rotalu laukumu
aprikojums, mini golfa aprikojums, peintbola aprikojums, aprikojums
makskeréSanai, plostu izgatavoSana un slépoSanas trasu aprikojums),
vairumtirdzniecibas bazes, specifisku produktu piegadataji (kenguru gala),
etikeSu un iepakojumu izgatavotaji, biivniecibas pakalpojumu sniedzgji u.c. Var
secinat, ka sadarbibas sistémas robezas ne vienmer sakrit ar planoSanas regiona
robezam.

Lauku tiorisma pakalpojumu sniedz€ju tiklos sadarbibas partneru skaits un
sadarbibas regularitate atSkiras. Peéc petijuma rezultatu apkopoSanas, katra
sadarbibas partnera raksturoSanai var€ja aprékinat kvantitativus raditajus, kas
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parada cik sadarbibas tiklos katrs partneris ir uzradits un, cik reizes gada notiek
sadarbiba. Iegiitos raditajus autore izmanto sadarbibas partneru grup&Sanai, lai
kvantitativi att€lotu valsts, nevalstiska, pasvaldibu un privata sektora partneru
ietekmi.

Sadarbibas partneru grupéSanai tika izveleta hierarhiskas klasteru analizes
metode, kuras galvenais meérkis ir sagrup€t noveérojumus, balstoties uz to
ipasSibam. Metode tiek atzita ka vertiga informacijas klasifikacija un tas talakas
apstradasanas nolukos. (Everitt, 1993; Biihl, Zofel, 2005)

Autore uzskata, ka sadarbibas partneri pie sadalijjuma divos klasteros,
pirmaja klasterT atteélo lauku tiirisma kodolsistemu, kura ir ietverta pasvaldiba,
ka lauku taorisma uznéméju reala darbibas vide, nozares asociacijas, ka
sadarbibas partneri, kuri lielako dalu lauku tiirisma pakalpojumu sniedz&jus
apvieno organizacija, kura ieklaujas ar1 TIC ka informacijas starpnieki starp
tlristu un tirisma pakalpojumu sniedz&ju. Pargjie sadarbibas partneri tiek
ieklauti otraja klasteri.

6. tabula

Sadarbibas partneri lauku tirisma sistéma risinajumos ar 2, 3 un 4 klasteriem

Nr.p.k. Sadarbibas partneﬁi_péc atseviSkam 4 klasteri 3 klasteri 2 klasteri

funkcijam

1. Lauku tiirisma uznémumi 1 1 1
2. Tirisma agentiiras 2 2 2
3. Pasvaldibas 1 1 1
4. Izglitibas iestades 2 2 2
5. Kultiiras iestades 2 2 2
6. Nozares asociacijas 1 1 1
7. Lauku konsultaciju biroji 2 2 2
8. LAD 2 2 2
9. Mediji 3 3 2
10. NVO 2 2 2
11. Zemnieku saimniecibas 2 2 2
12. Muzeji un kolekcionari 2 2 2
13. Edinasanas uznémumi 2 2 2
14. Viesnicas 2 2 2
15. Transporta uzp€émumi 2 2 2
16. TIC 1 1 1
17. Sporta organizacijas 2 2 2
18. Amatnieki 2 2 2
19. Suveniru razotaji 2 2 2
20. Pasakumu organizetaji 2 2 2
21. Papildus piedavajuma veidotaji 2 2 2
22. Izdevniecibas 2 2 2
23. Apsardze 2 2 2
24, Bankas 4 3 2
25. Reklamas agentiiras 2 2 2
26. Apdrosinataji 4 3 2
27. Noma 2 2 2
28. Sadzives pakalpojumi 4 3 2

Avots: autores veidota tabula péc hierarhiskas klasteru analizes rezultatiem.
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Pie klasterizacijas rezultata ar trim klasteriem, sadarbibas partneri pirmaja
klasterm nemainitos, bet treSo klasteri veidotu bankas, sadzives pakalpojumu
uznémumi un mediji. Ar Siem sadarbibas partneriem lauku tiirisma
pakalpojumu sniedz€jiem ir lietiSkas attiecibas, sadarbiba norisinas biezak ka ar
citiem partneriem un ta konstatéta lielakaja dala sadarbibas tiklu.

Pasvaldibu neskaidra loma lauku tiirisma sadarbibas sistéema, péc lauku
tirisma pakalpojumu sniedz&ju uzraditajiem sadarbibas motiviem, lieck domat
par pasvaldibu administrativo kapacitati — cik liela méra pasvaldibas sp€j radit
tirisma attistibai labveéligu vidi. Piem&ram, paSvaldibas var biit iniciatori
resursu optimiz€Sanai, padarot tirisma nozares attistibu efektivaku, piesaistot
ES struktiirfondu lidzeklus un veicinot informacijas apriti ar valsts sektoru.

Ka sadarbibas optimizacijas scenariju, autore iesaka paplaSinat tiirisma
institucionalo ietekmi regiona ar sinergijas centriem, kuru izveide ir jabalsta uz
tris galvenajiem principiem: brivpratiba, iniciativa un radoSums.

Ministru
kabinets

Valdibas deklaracija

=( Ekonomikas
ministrija
i
| |

Ministrijas ricibas programma

Saeima

Tarisma Tarisma
attistibas valsts Konsultativa
agentiira padome
Tiirisma politikas izstrades Informdcija, priekslikumi, sadarbiba
limenis ¢ | ¢ |
Tarisma politikas ievieSanas Regionu tiirisma sinergijas centri
limenis Regionalas tiirisma asociacijas
I 4
Informacija, priekslikumi, sadarbiba
v I

Novadu domes

[ 4 r*
Informdcija, priekslikumi, sadarbiba

[ Tarisma sinergijas centri pasvaldibas 1

Sinergijas
centri Sadarbibas partneri
pagastos tiirisma sisteémas

Avots: autores veidota strukturala shema
13. att. Sadarbibas optimizeSanas scenarija strukturala shema.

Strukturala shéma ietver informacijas aprites problémas risindjumu starp
valsts, pasvaldibu, privato un nevalstisko sektoru. Autore aktualiz€ vietgja un
regionalaja Iimena partnerus tiirisma sadarbibas sistéma. Informacijai par valsts
nozimi un lémumiem tdrisma attistiba jasasniedz visas ar tirisma attistibu
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saistitas meérkauditorijas. Ari turisma pakalpojumu sniedz€jiem jaredz, ka
informacija par problemam vai idejam, kas saistitas ar nozares attistibu ir
sasnieguSas adresatus valsts institiicijas.

Sinergijas centri radoS$ai darbibai varétu apvienot tirisma pakalpojumu
sniedz€jus, pasvaldibas, kultiirvésturiska mantojuma parvalditajus, izglitibas,
kultiiras iestades, nevalstiska sektora parstavjus un radosus individus. Sinergijas
centri nevar but direktivi veidotas, algotas organizacijas no pasvaldibu vai
valsts sektora puses. Valsts un pasvaldibu sektors var veicinat tikai sakotn€jo
iniciativu. Sinergijas centri papildinatu institucionalo ietekmi ka nevalstiska
sektora un pasvaldibu sadarbibas modelis.

Petijums atklaja, ka sadarbiba visciesaka ir tieSi lokalaja meéroga un
sadarbibas optimizacijas planos tas biitu janem véra. Tas liecina, ka sadarbibas
sistému identificéSana regionu ietvaros tirisma pakalpojumu piedavatajiem ir
attaisnojusies, jo rezultati ir izmantojami sadarbibas vajo punktu risinajumiem.

Tirisma sadarbibas sistému pielietojums attistibas stratégijas

Autore uzskata, ka, pirms strat€giskas planoSanas procesa uzsakSanas, ir
nepiecieSama detalizéta sadarbibas sistemas izpete nozarg, jo petijuma rezultati
var atvieglot vai konkretizét planoSanu vairakos posmos, bet vissvarigak ir
1zvertet situaciju nozares vide.

7. tabula
Sadarbibas sistemu pielietojums dazados stratégiskas planoSanas posmos
Nr.p.k. PlanoSanas Sadarbibas sistemu pielietojums
posmi
1. Planosanas Sadarbibas  sistémas atklaj tlirisma  iesaistitos
pamata sadarbibas partnerus, kurus var papildus iesaistit
sagatavoSana planoSanas procesa
2. Redzgjums un Papildus iesaistot planoSanas procesa atseviSkus
uzdevumi sadarbibas partnerus, ir iesp&jams identificéts visus
sadarbibas virzienus
3. Vides vértéjums | Lietojot SVID analizi mazak iesp€ju ignorét kadu no
tlirisma sist€ma iesaistitajam pusém
4. Scenariju Detalizéti  izpétitas sadarbibas sist€tmas lautu
izveide racionalak izvertet iesp&jamos attistibas scenarijus
5. Merki un Iesp&jams konkretizet izpilditajus
uzdevumi
6. Plana realizacija | Ir konkréti izpilditaji un attistibas scenariji
7. Noveértésana NepiecieSams pétijums par sadarbibas sisteémas
transformaciju, lai precizi uzsaktu stratégisko
planoSanu nakamam posmam

Avots: autores veidota tabula.

Pec darba ieprieks analiz€tajiem sadarbibas motiviem un rezultatiem lauku
ttirisma sisteéma, PEST analizes rezultatiem un valsts, pasvaldibu, nevalstiska un
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privata sektora darbibas izvert€Sanas, lauku tiirisma planosana Zemgal€ autore

iesaka pieverst uzmanibu:

v valsts sektoram — informacijas aprites uzlabo$anai;

v’ regiona institicijam — thrisma multiplikativas ietekmes pétfjumiem un to
atspogulojumam un Iidzeklu piesaistei vienotam informacijas materialam par
atpiitas iespgjam Zemgalg;

v’ pasvaldibu sektoram - institucionalas ietekmes veidoSanai regiona,
sadarbibai ar nevalstisko sektoru un tiirisma klasteru apzinaSanai;

v’ nevalstiskajam sektoram — nevalstiska sektora dazadibai un iesaistiSanai
tirisma attistibas veicinasana;

v’ sabiedribai ka socialajam resursam — inform&jot to par tlirisma nozares
ietekmi uz regiona attistibu un iesp&jam iesaistities tlirisma piedavajumu
veidoSana;

v  tirisma klasteriem — k@ konkurétspgju veicinoSam faktoram, iespéjai
pagarinat tlirisma sezonu un pagarinat tairistu uzturésanas laiku regiona;

v' 28 sadarbibas partneriem lauku tiirisma sistéma — veidojot trisma attistibas
strat€giju un risinot strat€gija ietvertos uzdevumus.

Metodikas aprobacijas rezultata iegiitas sadarbibas sist€mu variacijas lauku
tlirisma var pielietot

v" informacijas aprites uzlabo$anai un izglitojo$u pasakumu plano$anai,

v’ perspektivo piedavajumu veidoSanai — suveniru un amatniecibas tradiciju
ieklausanai turisma produkta, transporta pakalpojumu piedavajumam mazam
grupam u.c.,

v’ regiona tdrisma piedavajumu atpazistamibas uzlaboSanai un marketinga
komunikacijas kanalu precizésanai u.tml.

Autore iesaka sist€mpieeju, ka izejas poziciju, ar1 tlirisma attistibas iesp&ju
1zvertéSanal mikrolimeni, kur pirms SVID analizes uznémé&jam ir ieteicams
1zveidot sadarbibas ego tiklu.

R Kur mes esam? |
| Esosas situacijas novertejums
1. Sadarbibas p N
tikls Kur mes ejam?
-_— . . i 4-
~ (Strat€gisko virzienu definéSana |
= e
] _2 P(?c ) Ka més to sasniegsim? o
sistempieejas L Merku parskatiSana T
strukturéta )
SVID Ka mes daram? o
Stratégijas kontrole

Avots: autores veidota strukturala shema
14. att. Sadarbibas tikls stratégiskas planoSanas posmos
tirisma uznémuma.

Galvena tarisma sadarbibas sisttmu pielietoSanas priekSrociba tiirisma

planoSana ir sistematizéSana, kas padara esosds situdcijas izvertésanu
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kvalitativaku un 1izsledz iesp&ju nejausi ignorét kadu no mijiedarbiba
iesaistitajiem sadarbibas partneriem.

SLEDZIENI

Promocijas darba petijumam noteiktie darba uzdevumi ir izpilditi, ta merkis
ir sasniegts. Autore ir pamatojusi metodiku sadarbibas sistému izp€tei un
aprobacijas rezultatus raksturojusi darba, atklajot sadarbibas sistemu variacijas
lauku tiirisma Zemgales planoSanas regiona un raksturojusi galvenas sadarbibas
sist€ému pielietoSanas iespéjas.

Autores 1zvirzita hipot€ze — sadarbibas sistemu veidoSanas motivu un
rezultatu identificéSana var veicinat regionali organiz€tu tlrisma attistibu ir
apstiprinajies.

Tika sistemiski izp€tita un izvert€ta turisma nozare, identificeti sadarbibas
veidoSanas un sadarbibas rezultatus raksturojosie indikatori un virzieni lauku
tirisma multiplikativajai ietekmei Zemgales regiona.

Promocijas darba ietverto pétijumu rezultati papildina zinaSanu bazi
regionalaja ekonomika ar teorétiski un empiriski pamatotu starpdisciplinaru
sadarbibas izpetes metodiku tiirisma sadarbibas sistému kvalitativai izpé&tei
Latvijas regionos.

Nozimigs praktiskais devums ir autores izstradata strukturéta matrica
sadarbibas sisttmu izpetei turisma, izstradatie ieteikumi detalizétaku aprékinu
metodiku i1zstradei nepiecieSamas statistiskas informacijas ieguvei par tiirisma
multiplikativo ietekmi. Autore ir pamatojusi tirisma sadarbibas sistemu izpétes
metodikas pielietojumu klasteru kvalitativa analizé, izvert€jusi valsts,
pasvaldibu, nevalstiska un privata sektora lomu lauku tiirisma un raksturojusi
sisttmpieejas prieksrocibas tlirisma nozares strat€gisko jautajumu risinasanai
regionos.

Promocijas darba piedavata metodika sadarbibas sistému izpé€tei tlirisma var
tikt piem&rota arT citu tirisma veidu detalizéta izp&te visos Latvijas regionos

Kopuma darbs dod biitisku zinatnisku, teorétisku, metodologisku un lietisku
ieguldijumu Iidzsvarotas tirisma attistibas veidoSana regionos, ieguldijumu
sadarbibas uzlaboSana un izpratnes veicinaSana par tiirisma saistibu ar citam
nozarém.

GALVENIE SECINAJUMI

1. Par tirisma nozares nozimi Latvijas tautsaimnieciba liecina viet€jo un
arzemju celotaju skaita un izdevumu pieaugums celojumos pa Latviju.
Ekonomiskas situacijas pasliktinaSanas nav atstajusi loti negativu ietekmi
uz turisma nozari Latvija. Risinama probléma ir arzemju tiristu vid€jais
uzturéSanas ilgums Latvija un naktsmitpu izmantoSana regionos, jo
apkalpotais tiristu skaits naktsmitn€s Riga un Rigas regiona ievérojami
parsniedz citu Latvijas regionu raditajus. Lielais tranzita celojumu ipatsvars
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lieck domat par pievilcigaka piedavajuma veidoSanu, lai palielinatu
uzturéSanas ilgumu un lai Latvija taristiem klatu par celojuma galamerki.
2009. gada Zemgale darbojas tikai 7% no tiiristu mitpu skaita Latvija. CSP
naktsmitnu uzskaites metodologija nesniedz pilnigu priekSstatu par
piedavajumu regiona lauku teritorijas. Zemgales tlrisma bukletos
piedavajums gandriz piecas reizes parsniedz péc CSP informacijas uzradito
naktsmitnu skaitu.

Zemgales regiona tlrisma potencialu veido teritorijas vispargja
infrastruktiira, izveidota tarisma infrastruktira, cilvéku un dabas raditie
tirisma resursi un nozarei nepiecieSamo specialistu izglitibas iesp€jas
regiona. Tarisma piedavajumi Zemgale ir saistoS$i arzemju tiristu
uzraditajiem galvenajiem celojumu motiviem — atpiitai un darfjjumiem.
Sadarbibas veidoSanas tlrisma nozaré Latvija ir bijusi atkariga gan no
ideologijas, gan ari ekonomiskas sist€émas. Latvijas thrisma attistibas
vesturiska pieredze ir analiz€ams process, kur katra tiirisma attistibas
perioda rodamas idejas sadarbibas veidoSanai tirisma nozaré nakotné.

ES turisma politikas dokumentos akcentéta sadarbiba un sadarbibas izpéte,
ka tarisma nozares kvalitati, konkurétsp&ju un ilgtsp&ju veicinoss faktors.
Latvijas turisma politikas attistiba ir balstita uz sadarbibu starptautiska,
nacionala un regionala limeni, kas konceptuali tiek atspogulota nozares
normativajos aktos, akcent€jot nozares saistibu ar citam tautsaimniecibas
nozarém un nevalstisko un privato sektoru. Sadarbibas izpetes jautajumi
Latvija aktualiz&ti péc Lisabonas strat€gijas pienemsanas, bet sadarbibas
detaliz€taka izp€te un izvert€Sana nav veikta.

Turisma integrétais raksturs ietverts turisma definicijas un teorijas
raksturojot turismu ka kompleksu fenomenu. Sistempieeja tirisma nozares
analizé atklaj divus virzienus sadarbiba iesaistito partneru raksturojuma:
visparigs raksturojums, ieklaujot tikai tradicionalas ar tirismu saistitas
jomas un detalizéts raksturojums, kura izdalitas apakSsistémas un tirismu
ietekmejosie ar¢jas vides faktori.

Turisma sistémas makroliment var raksturot ka sadarbibas rezultatu starp
galvenajam tirisma pakalpojumu sniedzgju grupam un citam nozarém un
jomam. Sadarbibas partneriem, kuri aptver valsts, nevalstisko un privato
sektoru, tiirisma sist€ma ir noteiktas lomas.

Tirisma teorijas atklaj, ka tiirisma sist€mas netiek veidotas, bet tas veidojas
un mainas tlrisma pakalpojumu sniedzgjiem meérktiecigi sadarbojoties ar
tlirisma tieSi un netiesi iesaistitiem sadarbibas partneriem, veidojot tiirisma
produktu, attistot jaunus tiirisma veidus un ieklaujot piedavajuma jaunus
resursus.

Turisma klasteru izveides nepiecieSamibas akcentta gan ES, gan Latvijas
nacionala un ari regionala Iimena dokumentos. Promocijas darba piedavata
metodika ir viens no veidiem ka veikt kvalitativu tlirisma nozares izpéti,
pieveérsot lielaku uzmanibu tirisma attistibas procesiem regionos, izvertgjot
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10.

11.

12.

13.

14.

15.

ekonomisko, socialo, kultiiras un vides saglabasanas ictekmi. Regionalais
tirisms varétu perspektiva kliit par vienu no tiirisma izp€tes virzieniem
Latvija.

Sadarbibas sist€ému izpetes metodikas aprobacija lauku turisma Zemgales
planosanas regiona apstiprinaja, ka sistémpieeja tiirisma analiz€ un socialo
tiklu metodes apvienojuma priekSrociba ir strukturéts instrumentarijs, kas
atvieglo datu iegiiSanu no lielaka respondentu skaita.

Zemgales planoSanas regiona ieglta datu baze, ietver informaciju par
75 lauku tiirisma pakalpojumu sniedzgjiem, kas ir 68.2% no generalkopas.
Sadarbibas motivu 1zpeéte lauku tirisma atklaj, ka uznéméji péec
subjektiviem, bet argument€tiem motiviem, sadarbojas ar 28 partneriem.
Sadarbibas tiklos tendences bija lidzigas, lai var€tu izdarit secinajumus par
sadarbibas raksturu un rezultatiem regiona ietvaros. Ar statistiski
pamatotiem Kramera V koeficientiem konstru€tas devinas sadarbibas
sist€ému variacijas, kas parada katra sadarbibas partnera lomu lauku tirisma
sadarbibas sistema.

Galvenie sadarbibas motivi lauku tirisma Zemgalé ir konkrétu uznémeju
vajadzibu apmierinaSana peéc informacijas, zinaSanam, jauna turisma
produkta un droSibas. Galvenie ieguvumi no sadarbibas ir pelna,
atpazistamiba, jauni kontakti, jaunas zinaSanas, jauns piedavajums un
drosiba. Sadarbibu lauku tirisma Zemgales regiona var vertét ka
rezultativu, jo ieguvumi no sadarbibas ir lielaki neka tiirisma pakalpojumu
sniedzgji cer&jusi sakuma.

Lauku turisma mijiedarbibas galvenie akcenti saistiti ar kooperaciju, kur
partneri sadarbojas, lai risinatu konkrétus uzdevumus. Lauku tiirisma
pakalpojumu sniedz€ju sadarbibas tikli nav statiski — tos veido
ekonomiskie un socialie noteikumi un iesp€jas, jaunas situacijas. Papildus
darbibas primarajam funkcijam, lauku tiirisma pakalpojumu sniedzgji
veicina nodarbinatibu, iesaistas tlirisma infrastruktiiras attistiba, piesaista
papildus finans€jumu (ES struktiirfondu) ttrisma attistibas veicinasanai
regiona novados, darbojas ka neformali izglitojoSi sadarbibas partneri
regiona, attista jaunus ttrisma produktus un rada ien€mumus citiem regiona
precu un pakalpojumu razotajiem.

Petijums Zemgal€ apstiprina, ka sadarbibas sist€ému izpetes metodiku var
piemérot ar1 tlirisma multiplikativas ietekmes atklaSanai. Detalizétaku
aprekinu metodiku izstradei un pielietojumam, autore iesaka identificet
informacijas avotus nepiecieSamas statistiskas informacijas ieguvei, definét
laitka periodu tlrisma uzp€mumu darbibas ekonomisko rezultatu
izverteéSanai, veikt papildus pétfjumu, izlas€ ieklaujot lauku tiirisma
pakalpojumu sniedz€jus no novadiem, kuros ir lielaka lauku tirisma
pakalpojumu sniedz€ju koncentracija.

Lauku tirisma uznémumu organizatoriska struktiira un tiirisma produktu
veidoSanas iesp€jas lauj sekmigi iesaistities tirgii nelielam saimniecibam,
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17.

18.

19.

20.

individualiem uzpé€méjiem, izmantojot tikai vinu riciba esosSus resursus,
piemé&ram, savu privatas kolekcijas, daildarzus, amatnieka prasmes, lai giitu
papildus ienakumus. Sadarbibas sistemu izp€tes metodikas aprobacija
Zemgales planosanas regiona atklaja brivas nodarbinatibas niSas un
nepiecieSamos pakalpojumus lauku tiirisma sadarbibas sist€éma.

Tirisma sadarbibas sistemu izpetes metodiku ieteicams pielietot ari
klasteru identificeSanai pie klastera kvalitativas analizes, organizgjot
intervijas vai fokusa grupas, vacot datus par tirisma sektoru, klastera
saikn€m un attiecibam, klastera virzitajiem un atbalsta faktoriem, ka ari
1zaicinajumiem. Lauku turisma klasteru jeb turisma puduru veidoSana var
but saistita arT ar kopienas iniciativam un pasvaldibu iniciativam.
Sadarbibas sistému izpétes rezultati lauku tlrisma Zemgales regiona
konkretiz€ un papildina tiirisma nozares dokumentos miné€tos sadarbibas
partnerus regionala Itmeni. Nevalstiskais sektors ietver tlrisma nozares
asociacijas, profesionalas, resursu parvaldibas organizacijas, socialas
organizacijas un intereSu organizacijas un ir saistits ar turisma produkta
specifiku vai lauku tiirisma pakalpojumu sniedz&ju nodarboSanos. Privataja
sektora raksturiga sadarbibas partneru dazadiba, jo sadarbibas sferas ir
saistitas ar uzpémumiem un pakalpojumu sniedz€jiem, kur sadarbibas
sistémas robezas ne vienmgér atbilst planosanas regiona robezam.

Lauku tiirisma pakalpojumu sniedz€ji uzskata, ka nozari pozitivi ietekmée
visi aréjas vides faktori — ekonomika, politika, sabiedriba, tehnologijas,
daba un ekologija, bet negativi v&rt€ valsts institliciju darbibu lauku
tirisma attistiba.

Zemgale identificeto sadarbibas sisttmu lauku turisma var izmantot
sadarbibas uzlabo$anai, paplasinot tiirisma institucionalo ietekmi regiona ar
sinergijas centriem, kuru izveide jabalsta uz tris galvenajiem principiem:
brivpratibu, iniciativu un radoSumu. Sinergijas centri papildinatu
institucionalo ietekmi ka nevalstiska sektora un pasvaldibu sadarbibas
modelis, ieklaujoties informacijas aprites sist€éma.

Turisma sadarbibas sist€emu pielietoSanas prieksrociba ir SVID analizes
sistematizeéSana attistibas strat€gijas, kas padara esoSas situacijas
izverteSanu kvalitativaku un izsledz iesp€ju nejausi ignorét kadu no
sadarbiba iesaistitajiem partneriem.
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GALVENAS PROBLEMAS UN TO
RISINAJUMU IESPEJAS

Pirma problema
Regionalaja ekonomika triikkst aprékinu par thrisma ieguldijumu regiona

sociali ekonomiskaja attistiba.

Risinajumi

1. Tarisma ka tautsaimniecibas nozares un lauku turisma ka tirisma veida
ekonomiskais ieguldijums regionos ir jaizverte, ievieSot analitiskaku thirisma
pakalpojumu sniedz&ju saimnieciskas darbibas uzskaites pilnveidoSanu
autores konstatétajos tiirisma multiplikativas ietekmes virzienos.

2. Tarisma nozares nemateriala ieguldijjuma izpéte ir jabalsta uz
starpdisciplinara rakstura pétfjumiem, kas aptver gan socialo, gan dabas
zinatnu jomas.

Otra probléema
Lauku turisma uzné€méju sadarbibas tikli ir sameéra lidzigi, un vienveidigs ir

ar1 lauku tiirisma produkts, kas perspektiva var negativi ietekmét lauku turisma

konkurétsp&ju Latvijas regionos.

Risinajumi

1. Tarisma nozares asociacijam ir jauznemas koordin€josa loma produktu
specializacijas veicina$ana un inovacijas, tada veida nostiprinot klasteru
1zveides iesp€jas lauku tiirisma.

2. Lauku tiirisma sadarbibas sistemai, veidojoties par klasteri, biitu javeido
profilesanas tikls, kas izpaustos ka funkciju atSkirSanas un pozicionéSanas
pret sadarbibas sist€émas partneriem.

3. Regionu tdrisma attistibas agentiiram, asociacijai ,Lauku Celotajs”
sadarbiba ar EM, izstradajot lauku tiirisma klastera koncepciju, ieteicams
konkretizet klastera vadibu, tiirisma produkta veidoSanas, attistiSanas un
parveidosanas mérkus, uzdevumus, iespéjamos darbibas virzienus, strat€giju
un tirgvedibas instrumentus nozares konkurétsp&jas uzlabosanai.

Tresa probléma.

Pastav informativa plaisa starp turisma pakalpojumu sniedz€jiem lauku
teritorijas un tirisma politikas veidotajiem valsts institticijas, ka rezultata valsts
institiiciju darbiba nozares attistiba tiek noverteta negativi.

Risinajumi

1. Ir nepiecieSams detaliz€ts pétijums, lai identific€tu problémas informacijas
aprite starp tiirisma sistéma iesaistitajiem sadarbibas partneriem.

2. Informacijas adresatu apzinaSanai ir ieteicams izmantot autores izstradato
sadarbibas izpetes metodiku turisma.

3. Tuarisma politikas veidotajiem informacijas aprites sistema ir jaieklauj ari

Lauku konsultaciju biroji Latvijas regionos un LAD struktiiras ka vienigas
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valsts sektora institiicijas tiirisma pakalpojumu sniedz€ju sadarbibas tiklos
regionu lauku teritorijas.

4. Sadarbibas optimizacijas pamata ir jabiit izpratnei un informacijas apmainai,
ko var veicinat esoS$as un jaunas publiska un privata sektora sadarbibas
formas (piemé&ram, publiska un privata partneriba, sabiedriska apsprieSana,
pieredzes apmaina vai sinergijas centru attistiba u.c.)

Ceturta probléma
Pasvaldibu sektora lomu neskaidriba turisma sadarbibas sist€éma.

Risinajumi

1. Pasvaldibam novadu ietvaros ieteicams izvertet kompetencu sadalijumu ar
privato un nevalstisko sektoru tirisma nozares atbalstam.

2. Regionu tirisma agenttiram sadarbiba ar TIC ieteicams uznemties iniciatora
un koordinatora lomu pasSvaldibu aktiviz€Sanai un pieredzes apmainas
organizéSanai ar labas prakses pieméru popularizéSanu.

3. Visciesak sadarbibas sistémas tiirisma darbojas novadu un pagastu ietvaros,
kur pasvaldibas varétu kluit par galveno iniciatoru un koordingjoSo institiiciju
turisma attistibas veicinasanai.

Piekta probléma

Sabiedriba ir maz informéta par tirisma ietekmi uz regionu attistibu un ta

nozimi sociali ekonomiskajos procesos.

Risinajumi

1. Valsts un paSvaldibu sektoram aktivak jainformé sabiedriba par tirisma

nozares nozimi regionu attistibas veicina$ana un tlirisma resursu izmantoSanas

iesp&jam, akcent€jot jaunu darbavietu radiSanu saistiba ar Lisabonas strat€giju.

2. Izpratnes veicinasana par tiirisma nozimi, ieteicams izmantot vesturisko

pieredzi pirmas Latvijas Republikas laika, iesaistot nevalstisko sektoru un

medijus.

3. Macibu iestad€s rekomend€jams tirisma tematiku ieklaut esoSajos macibu

priekSmetos, kas veicinatu izpratni par tirisma nozares ekonomiskajiem un

socialajiem ieguvumiem regionos.
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INTRODUCTION

The renewed EU tourism policy is oriented towards sustainable development
and promoting an understanding of tourism importance. The European
Commission’s report on tourism sustainability also emphasises the promotion
of cooperation, support for local and regional initiatives for tourism
development, and the identification of new approaches to solve the economic,
social, and sustainability problems of tourism in a harmonised way, to improve
the wviability and competitiveness of tourism industry, and to assess the
profitability of tourism business. To achieve it, also in regional economy,
attention has to be paid to particular sub-industries, sectors, and aspects of
tourism, comprehending the specifics of small and medium, and micro-
enterprises, which are related to the socio-economic viability of rural
community residents and the sustainability of environment in regions.

The development of tourism in Latvia is a possibility that can promote not
only the country’s economic growth, but also harmonious development of its
regions. Latvia has its own history of tourism development, which affirms that
tourism could have a positive trade balance if tourism industry is organised
purposefully.

Several PhD papers are elaborated in Latvia; the problems tackled in them
are related to tourism and hospitality (Rozite, 1999; Muska, 2003; Zvaigzne,
2005; Romanovs, 2006; Millere, 2009; Medne, 2010). However, no research on
tourism industry in Latvia profoundly characterising the formation of
cooperation systems in tourism has been conducted previously. Tourism
problems and their solutions stressed in the strategic documents of Latvia
require extended research and, according to the author, a new methodological
approach integrating tourism theories into applied research is also necessary.
The system approach for tourism industry is integrated with the social network
method to research cooperation in the present PhD paper. The methodology
elaboration 1s based on the system approach in tourism theories (Kaspar, 1975;
Inskeep, 1987; Mill, Morrison, 1987, 1992; Freyer, 1991; Holloway, 1994;
Pompl, 1996; Hall, 1994, 2000; Kabymkun, 2001; bupxakor, 2003; Gunn,
2002; KsapranpHoB, 2003; Leiper, 2005; Jdyposuu, 2001, 2008) and on the
approaches of social network theories (Granovetter, 1973; Burt, 1992;
Wasserman, Faust, 1996; Putnam, Goss, 2002; Flap, 2002; IToptep, 2002;
I'panocenbckas, 2004).

The need of researching cooperation in the documents related to tourism
industry and the lack of an explicit methodological conception were the basis
for choosing the topic of the PhD paper and forming the PhD paper’s structure,
which includes a justification for the interdisciplinary methodological approach,
characteristics of the results of research on cooperation systems, and
possibilities for applying the cooperation systems in tourism.
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Limitations of the research topic — methodology for researching the
cooperation systems is approbated for one type of tourism — rural tourism.
Research object — cooperation systems in tourism.

Research subject — formation of cooperation systems and their application in

tourism development strategies.

Hypothesis: identification of the formation motives and results of cooperation

systems can promote the regionally-organised development of tourism.

The research aim is to identify, according to a theoretically justified

methodology for researching cooperation systems, the variations of cooperation

systems in rural tourism in Zemgale planning region and to characterise the
main possibilities for applying them in tourism strategies.

Research tasks:

1) to analyse the tourism industry and its institutionalisation in Latvia,
emphasising the significance of cooperation;

2) to characterise the tourism industry in Zemgale planning region;

3) based on the system approach, to analyse the formation of tourism
cooperation systems in tourism theories and their application in regional
economy;

4) to justify the methodology for identifying cooperation systems in tourism
and to expose its application in research on regional economy;

5) to identify the variations of cooperation systems and to characterise the gains
and directions of cooperation for the multiplicative effect of rural tourism in
Zemgale planning region;

6) to reveal the possibilities for applying the cooperation systems in tourism
industry development strategies in the regions.

The following research methods were selected to achieve the research aim
of the PhD paper and to complete the research tasks:

v' monographic or descriptive method for assessing scientific findings in
tourism theories, providing a theoretical discussion, and interpreting the
research results;

v’ analysis and deduction for researching certain system elements and
interaction processes in tourism systems; synthesis for interpreting the
correlations 1identified in cooperation systems and explaining system
qualities;

v’ the system approach and the social network method for identifying
cooperation indicators and cooperation partners, and developing instruments
for research;

v’ sociological research methods — a partially structured interview and a
standardised interview for surveying providers of rural tourism services in
Zemgale planning region;

v statistical analysis methods for processing statistical data by means of SPSS
software — methods for determining correlations between qualitative
indicators to construct the variations of cooperation systems in rural tourism,
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and cluster analysis for grouping partners from public, municipal, non-
governmental, and private sectors in the tourism cooperation system in
Zemgale.

Theses to be defended

1.

Tourism industry in Latvia is politically organised and economically active;
yet, its detailed impact on the development of regions is not presented
statistically.

. An integrated qualitative methodological approach of social sciences is

required for researching the tourism cooperation systems.

. The system approach in an analysis of tourism industry reveals the tourism

industry’s linkages with other industries of the national economy and the
cooperation directions in producing tourism products.

. The qualitative approach in an analysis of tourism cooperation systems

characterises the motives and results of cooperation and reveals the
multiplicative impacts of tourism in the region.

. The tourism cooperation systems may be used for -elaborating

competitiveness and development strategies of tourism industry in the
regions.

Research novelty

1.

The methodology justified in the PhD paper reveals little-applied qualitative
research possibilities for economic processes in Latvia regarding the regional
economy.

. A structured matrix for researching the cooperation systems in tourism was

developed.

. The main motives and results in forming the cooperation systems were

revealed and the variations of cooperation systems in rural tourism in
Zemgale planning region were identified as the result of approbating the
methodology offered by the author for researching the cooperation systems.

. The directions for determining the multiplicative effect of rural tourism were

identified and the recommendations for developing more detailed calculation
methodologies to obtain the necessary statistical data for determining the
multiplicative effect of tourism in the regional economy were elaborated.

. The methodology for researching the cooperation systems offered by the

author and approbated in Zemgale planning region and the results gained
reveal the role of the central government, local governments, non-
governmental and private sectors in shaping regional tourism.

. A rural tourism cluster was revealed in Zemgale, and the use of the

methodology for researching the cooperation systems was justified in a
qualitative analysis of clusters.

. The advantages of the system approach in the national economy for solving

strategic problems of tourism industry in the regions were shown in the PhD
paper.
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Scientific contribution of the PhD paper
The research results included in the PhD paper supplement the basis of

knowledge in regional economics and tourism economics with a theoretically

and empirically justified methodology for qualitative investigating the tourism
cooperation systems in the regions of Latvia.

The methodology for researching cooperation systems in tourism, which was
developed in the PhD paper, might be applied in profound researching other
types of tourism in all regions of Latvia.

Economic significance of the PhD paper

1. The research results of the PhD paper significantly supplement and develop
the methodological basis of tourism economics.

2. In regional economics, which includes studies on development specifics,
possibilities, and relations of certain territories, the present research reveals
in detail the impact of tourism on the region’s socio-economic development.

3. The PhD paper is a contribution to the research methodology in tourism
microeconomics and regional economics to 1improve institutional
cooperation for increasing the tourism industry’s competitiveness and
coordinating its development in the region.

4. The research results of the PhD paper characterise the cooperation system
and its multiplicative contribution to the region’s socio-economic
development concerning rural tourism in Zemgale planning region.

5. The methodology developed by the author and its approbation results
supplement the possibilities of qualitative research on clusters and will
promote the clustering of tourism in the regions.

6. In general, the present research makes a significant theoretical,
methodological, and applied contribution to shaping balanced tourism
development in the regions, a significant contribution to improving
cooperation and to an understanding of the relation of tourism to other
industries.

1. INDICATORS CHARACTERISING THE TOURISM
INDUSTRY IN LATVIA AND ITS REGIONS

The chapter contains 15 pages, 1 table, and 12 figures.

Tourism can be viewed as a way of spending leisure time that is related to
individuals’ movement outside their place of residence or as an industry
impacted by demand for and supply of recreation, cognition, business deals, and
other interests of tourists.

Indicators characterising the tourism industry in Latvia

Tourism industry has a significant role in the national economy of Latvia.
The total export of tourism services in Latvia has increased from
LVL 98.8 million in 2002 to LVL 384.4 in 2008. A five per cent decrease in
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2009 indicates that the worsening of economic situation has not affected
tourism industry in Latvia very negatively.

There are periods of increase and decrease in the number of Latvian and
foreign tourists in 1993-2008, and an increase in the number of tourists has
been observed since the year 2000. Latvia as a destination region for tourism is
chosen by tourists from the neighbouring countries. Besides, the country’s
tourism market structure is impacted also by the ethnic tourism resources.

The number of tourism companies in Latvia has almost doubled from 2020
to 2008, yet their performance could be characterised mostly as oriented
towards tourism imports. The tourism imports exceed the tourism exports
almost twice as much, which is a negative factor. A decrease in the number of
tourists and a fall in the tourism imports were specific to 2009. A sharp decline
in the tourism exports was not observed in 2009. The expenditure of tourists
travelling in Latvia has increased since 2002, thus promoting the development
of tourism in Latvia. In the period of 2002-2008, the annual expenditure of
foreign tourists has increased from LVL 96 million to LVL 403.2 million, while
a decrease to LVL 344.1 million was observed in 2009.

Table 1
Expenditure of Latvian and foreign tourists and the duration of their
stay in 2002-2008

Year

Indicator 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009
Total expenditure per tour | | 15031 1975|1900 | 2662 | 338.0 | 403.2 | 344.1
(LVL million)
Average expenditure of a
toutist et day (LVL) 200 27.0| 2741 33.0| 339| 470| 514| 560
Average duration of stay| 18| 16| 15| 14| 14| 15| 13
(days)

Source: developed by the author based on statistical bulletins Tourism in Latvia for 2002-2009

A problem to be solved is the average duration of stay of foreign tourists in
Latvia, which has decreased almost twice as much since 2002.

The prospective trends in the development of tourism are implicitly shown
by tourists as the main motives of their travels. Transit travels are the dominant
purpose of tourism, thus making tour operators work on supply of a wide range
of attractive services to tourists whose final destination is not Latvia.
Recreational possibilities have to be widened in Latvia by developing tourism
products right in the regions; hence probably extending the duration of stay of
tourists in Latvia. The competitiveness of business tourism has to be increased
as well.

A positive trend is also observed for Latvian tourists travelling in their own
country. Latvian tourists have spent LVL 98.3 million in their country in 2005,
while LVL 198.5 million were spent in 2009. The number of one-day
recreational travels and the expenditure on them in Latvia has increased,
besides seasonality is less specific to such travels.
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The tourism industry’s seasonality and decline in 2009 negatively affected
the number of tourists served in hotels and other tourist accommodations; it also
explains the change in the number of rural tourist accommodations in 2009. The
supply of rural tourist lodgings has declined to the level of 2006, but the
tourism industry’s professionals view the year 2010 as positive.

The attractiveness of regions is indicated by the number of tourists served in
lodgings. The indicators of Riga city and Riga region significantly exceed those
of the other regions of Latvia. However, a gradual increase in the numbers of
lodgings and tourists served is observed in the other regions of Latvia as well.
The smallest number of lodgings is in the regions of Latgale and Zemgale.

200 T 376 T 400
= 308 o0
S 150 + 312 300§

o 143.1 2
8100 - 120 + 2002
= 178 S
550 - 100 &
Z 98 14 12.9 11.2 50.6 75 3

Z
2006 2007 2008 2009
Year
Number of Latvian residents served H Number of nonresidents served
—&— Number of lodgings

Source: constructed by the author based on the CSB data
Fig. 1. Number of rural tourist lodgings and number of tourists served
in 2006-2009, thou.

The Central Statistical Bureau (CSB) collects information on lodgings of
rural tourism — guesthouses, self-catering cottages, country houses, campsites,
and other tourist accommodations. A sharp increase in the number of rural
tourist lodgings was observed from 2006. The increase continued also in 2008;
whereas this number has decreased in 2009. The trend in the number of tourists
served in lodgings is the same. According to the CSB and the association Lauku
Celotajs (Rural Traveller), the situation in rural tourism has improved in 2010.

Characteristics of the tourism industry in Zemgale region

The supply of tourist accommodations in Zemgale in 2007-2009 is relatively
smaller than in the other regions of Latvia. In 2007, totally 33 tourist
accommodations operated in Zemgale, which is only 7% of the total number of
tourist accommodations in Latvia. Foreign tourists prefer staying in tourist
accommodations in Zemgale region least — of 27 thousand tourists served in
hotels and other tourist accommodations, only 7.3 thousand are foreign tourists.
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Source: developed by the author based on Tourism in Latvia, 2007, 2008, 2009
Fig. 2. Number of tourist accommodations in the regions of Latvia
in 2007-2009.

The number of lodgings in Zemgale exceeds the number provided by the
CSB statistics. The methodology of counting lodgings does not provide a full
picture of their supply in rural territories of the regions. According to the
information summarised in tourism booklets, one can conclude that 176 tourist
accommodations offered their lodgings in Zemgale planning region in the
beginning of 2008, and the largest supply is comprised of country houses, self-
catering cottages, and guest houses — 81 tourist accommodations with
1434 shared lodging in total. One or two room lodgings are offered also in
property owner houses, which are not included in statistics.

The supply of tourism services in Zemgale is related to providing
information for tourists and sightseeing objects, recreational places, and special
events.

The development of tourism industry in Zemgale region is characterised by
the even geographic distribution of tourist information centres (TICs) and
tourist information points (TIPs). Tourism services in Zemgale are directed
towards satisfying various interests, and the author regards these services as
suitable for the main motives for travels of Latvian tourists — recreation and
business.

There are possibilities to provide services for transit tourists in Zemgale
region, since three major transit motorways intersect the region. General
infrastructure of the territory, human-made infrastructure for tourism, tourism
resources created by humans and nature, and the region’s education possibilities
for specialists required for the industry comprise the tourism development
potential of Zemgale region.
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Source: developed by the author based on Zemgale, 2008
Fig. 3. Number of tourism objects and tourist service providers in Zemgale
planning region, 2008.

In 2009, the CSB for the first time summarised indicators on foreign and
Latvian tourists stayed in tourist accommodations in the counties of Latvia.

—— Foreign tourists
—&— Latvian tourists
~ Dobele

Source: computed by the author based on Tourism in Latvia, 2009
Fig. 4. Approximate expenditure of foreign and Latvian tourists in the
counties of Zemgale planning region in 2009, thou. LVL.

Most tourists were served in Bauska county and, according to the author’s
estimate, the income gained from Latvian tourists who stayed overnight in the
county could amount to LVL 59.9 thousand, while from foreign tourists — LVL
37.3 thousand. The lodgings surveyed by the CSB were also located in the
counties of Aizkraukle, Dobele, Iecava, Jelgava, Koknese, and Ozolnieki, yet
the income gained from foreign tourists is relatively smaller there. Figure 4
does not include cities and towns where these indicators are greater. According
to the author’s estimates, the income gained from overnight foreign visitors
staying in Jelgava city could reach LVL 177.7 thousand; whereas from Latvian
tourists — LVL 103.8 thousand, in Jekabpils town — the respective figures are
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LVL 48.3 thousand and LVL 85.3 thousand, assuming that tourists stayed in the
county for one day.

It 1s impossible to register all activities related to travelling, but it is possible
to aggregate information at least once a year on tourism sites and social events
where tourists are registered regularly. More detailed and publicly available
information would shape a more complete notion in Latvia’s society about the
role of tourism in the economy.

The tourism industry is related to many areas where it is difficult to measure,
in terms of figures, their contributions to the tourism industry’s development,
for instance, effects of education and non-governmental sector — conclusions on
their contributions may be made according to their activities and the number of
these activities. It affirms a need for conducting a qualitative and detailed study
on the industry. The tourism industry is related to many other industries, and a
total contribution could be greater than it is reflected in statistics. Gains from
local tourism could also be greater than it is revealed by statistics. In Latvia, the
impact of tourism 1s assessed according to tourist expenditures during
travelling, but the impact of performance of tourism enterprises on the region’s
economy is not analysed. To start assessing the impact of tourism, a qualitative
study is required, which would show the formation of the cooperation network
of entrepreneurs in the tourism industry and its relation to other areas.

2. TOURISM POLICY AS A FACTOR IMPACTING THE
FORMATION OF TOURISM SYSTEM IN LATVIA

The chapter contains 26 pages, 1 table, and 7 figures.

The PhD paper’s concept is based on analysing the tourism industry by
means of the system approach and on approbating the methodology for
researching the cooperation systems in the region. Therefore, prior to reviewing
the institutional system of Latvia, the PhD paper emphasises the integrated
approach for tourism policy that presents also the possibilities of institutional
cooperation in tourism theories. Formation of the cooperation system in tourism
is defined by the author as institutionalisation from the government part and
interactive processes in the non-governmental and private sectors that are
oriented towards the development of tourism. Formation of the cooperation
system 1is also reviewed historically, which allows comparing cooperation
aspects in the industry over various periods of time.

Tourism policy as an interdisciplinary process

Tourism policy is specified as a policy composed of various industries and
spheres, and only interdisciplinary measures and observance of reciprocal
relationships among industries can make it successful. According to theoretical
aspects of tourism policy, the government usually plays a coordinating role in
making a tourism policy (Krippendorf, Kramer, 1987; Pompl, 1996), but public
organisations, organised interest associations, interest groups of individuals,
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education and research institutions, and the press are regarded as the agents of
tourism policy (Kaspar, 1975; Freyer, 1991). Hall (1994, 1999) analyses
tourism policies by relating them to ideology.

The author believes that tourism policy, in essence, is both a direction of
internal policy as a policy of developing one industry, leisure time, and healthy
lifestyle and a direction of foreign policy that is related to strengthening
international relations. Every state in the world has its own goals and interests
that are included in its strategic plans, national programmes, and related laws in
the context of tourism development.

Historical aspects of forming the tourism system in Latvia

The formation of cooperation in the tourism industry is related to the
national tourism policy, which has depended on both the ideology and the
economic system since the tourism industry’s origination in the territory of
Latvia. The historical background of tourism is an analysable process in which
ideas for cooperation in the tourism industry are found in each period of
tourism evolution. The national government and the non-governmental and
private sectors cooperated in making the tourism policy and developing the
tourism industry during the first Republic of Latvia, and the optimisation of
cooperation among these sectors was a topical issue for the development of
tourism industry.

Tourism was regarded as a profitable industry of the national economy,
which was regularly propagated to the society within the tourism policy. Rural
tourism propaganda directed especially towards rural residents confirms that
tourism was regarded as a possibility for the economic development in rural
areas.

The process of forming the tourism institutional system of Latvia after 1991
shows an analogy with the tourism industry’s development during the period of
the first Republic of Latvia when the formation of tourism institutional system
took place gradually. The only difference was that the number of and changes
in institutions were smaller, and the society was more actively informed about
the significance of tourism in the national economy. Nowadays, the society is
rarely explained the economic gains of tourism and its impact on the
development of other industries.

In forming external cooperation, an idea of single tourism product of the
Baltic States could be used as a positive example of tourism development
scenarios from the period of the first Republic of Latvia.

On the conditions of planned economy, a cooperation system in tourism in
the territory of Latvia was not formed according to the principles of democracy;
but it was established by the government completely excluding initiatives of the
non-governmental sector in making a tourism policy. The non-governmental
sector’s structure conditionally consisted of active work of tourism
organisations at enterprises and education institutions. The private sector’s
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activities were exposed as ideologically controlled consumption of tourism
services.

Cooperation system in tourism J
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Source: constructed by the author based on Vanags, 1932,1940
Fig. 5. Role of the public, non-governmental, and private sectors and local
governments in the tourism cooperation system in Latvia in 1918-1940.

The tourism cooperation system operating in the planned economy cannot be
used for analysing the cooperation systems operating in the market economy.
This period would rather be regarded as an opportunity inherited from the past
to gain new tourism markets in the former Soviet republics as long as the
historical memories on recreation in Latvia is passed on to next generations in
these republics.

After 1991, Latvia’s tourism policy is based on cooperation on international,
national, and regional levels, which is conceptually included also in the tourism
industry’s regulatory enactments by stressing the industry’s relation to other
industries, and the non-governmental and private sectors as well.

Competencies, responsibility, and tasks for administering the tourism
industry are set by the Tourism Law (1998) and related Cabinet Regulations as
well as other laws that have been associated with the EU guidelines and
international tourism standards since 2002. The Tourism Law reveals Latvia’s

institutional system of tourism that emerged in the process of organisation of
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the tourism industry as a hierarchy of a set of functions and institutions whose
performance is based on cooperation.

Fundamentally, the tourism legislative acts of all the levels specify the basic
principles defined by tourism policy: sustainable development of tourism,
decentralisation/subsidiarity, hospitality, creation and retention of an attractive
and original image of tourism, cooperation and one’s own initiatives,
modernisation, mobility and accessibility, professionalism, and safety.

Infrastructure
transport, commerce, communications, culture, health protection etc.

<\ ﬁ ~
a Providers of % Institutions \L\\*rSafety guarantors\

services EU institutions, insurers, banks,
tourist operators, tourist national institutions certification

agency, providers of (::> (MoE, SATD, TCCL), <.:3 institutions, embassies
complex tourism local governments, and consulates of the

services, tourist non-governmental Republic of Latvia
lodgings, resorts, tourist organisations, private abroad
information centres, organisations,
bureaus, points, and education institutions

U

@ist (customer)

Source: structural scheme constructed by the author based on the Tourism Law, 1998
Fig.6. Latvia’s institutional system of tourism.
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After analysing the evolution of the legislative framework for tourism
industry in Latvia in relation to the theoretical aspects of tourism policy, one
may conclude that mostly the economic policy of tourism (promotion of the
tourism industry’s development and tourism marketing) and the international
policy of tourism dominate in the tourism industry’s regulatory enactments and
strategic development plans; whereas environmental and regional policies are
less stressed, and almost no reference may be found for leisure time, family,
and social and other theoretical aspects of tourism policy.

Latvia’s tourism policy can be viewed as an international and leisure time-
oriented policy limiting no individual freedoms, preserving the environment,
and stressing public relations. Latvia’s tourism policy is dynamic, since its
goals and instruments have changed over the time along with the current trends,
for instance, it stresses the significance of cooperation.

In the Report on Tourism Policy (2004) of the European Committee of
Economic and Social Affairs, the EU tourism policy statement “Renewed EU
Tourism Policy — Towards a Stronger Partnership for European Tourism”
(2006), the statement “Agenda for a Sustainable and Competitive European
Tourism” (2007), and in the report of the Committee of the Regions “The
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Correlation between the Labour Market and Regional Needs in the Area of
Tourism” (2009), cooperation is stressed as a factor promoting a tourism
industry’s quality, competitiveness, and sustainability by emphasising the
opportunities provided by various types and levels of cooperation as well as
stressing the need for researching cooperation to identify the impact of tourism
on the regions.

The lack of cooperative activities is actually stressed in all Latvia’s tourism
development documents, starting with the Tourism Policy Basic Guidelines of
Latvia for 2004-2008. Cooperation research problems are stressed in Latvia
after adopting the Lisbon Strategy (2000); however, no attention is paid to
assessing and researching cooperation in detail until 2010.

Cooperation activities in Latvia are realistic — it is affirmed by the joint
projects and involvement of various sectors in making the tourism policy. Yet,
Latvia lacks studies on cooperation formation aspects and the main gains for
providers of tourism services in the regions.

The author believes that more attention has to be paid in Latvia to the
regional level in tourism by assessing its impact on the region’s development.
Regional tourism could become one of the research directions in Latvia in the
future, and the author defines it as supply of tourism services specific to a
particular territory, the formation of which is related to a rational use of
resources in the territory and to cooperation among various sectors to promote
the development of tourism.

Tourism development in the strategic documents of Zemgale planning region

Tourism development planning documents of Zemgale region envisage
paying more attention to cooperation among the stakeholders engaged in tourism.

Planning and development of tourism in Zemgale is done according to the
principles of sustainability

/ Priority 1 \ f Priority 2 \ K Priority 3 \ / Priority 4
Promotion of Provision of Development Popularisation of
cooperation among availability of of quality Zemgale region
all stakeholders infrastructure tourism as a tourism
involved in tourism and services of services and destination
in Zemgale tourism their
diversification

\ AN VAN AN J

Source: constructed by the author based on Zemgale Planning Region..., 2007
Fig. 7. Priorities in tourism development in Zemgale planning region
in 2008-2013.

Cooperation is stressed as the main priority in the conceptual model of
vision, priorities, and actions for developing tourism in the region. The
directions of activity determined for the municipal, non-governmental, and
private sectors in the region are distributed according to the functions and
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possibilities of the region and its local governments. The author believes that
the directions of activity could be more specified to achieve the priorities if it
were analysed how cooperation emerges among various sectors and what are
the economic and social gains from tourism for the region.

More attention has to be paid in Latvia to tourism development processes in
the regions by analysing the economic and social impacts and the impacts of
cultural and environmental preservation. Regional tourism could become one of
the tourism research directions in Latvia in the future.

Research results on regional tourism could be used in the tourism
development planning documents to increase the regions’ competitiveness and
create new jobs in the planning regions of Latvia.

Tourism development tendencies of Zemgale planning region are related to
the possibilities of supplying new services in rural territories of the region,
stressing rural tourism. It is defined as a type of tourism, the goal of which is to
offer an opportunity to take a rest or use tourist accommodations in a rural
territory based on its local social, cultural, and natural resources. The author
believes that cultural, cognitive, natural and ecological tourism, and all the
types of active recreational tourism emphasised in the planning documents are
usually integrated into rural tourism products and are related to forming
cooperation between entrepreneurs and other spheres involved in supplying
tourism services. It is one of the reasons why the methodology of identifying
tourism cooperation systems is approbated for rural tourism.

It is required to pay attention to the development of certain types of tourism,
to study the specifics of cooperation between SMEs and micro-enterprises in
those regions of Latvia where the development of tourism may promote
employment. The author believes that the study on cooperation shall pay
attention to certain details related to tourism and not provide a general study on
tourism as sector.

Improving cooperation is based on a detailed understanding of the specifics
of particular types of tourism in the regions and on a specific definition of the
stakeholders involved in cooperation. A need to stress the creation of tourism
clusters in both the EU and national as well as regional level documents
requires extensive research on the tourism industry.

3. FORMING THE COOPERATION SYSTEMS IN TOURISM
INDUSTRY AND THEIR RESEARCH POSSIBILITIES

The chapter contains 32 pages and 10 figures.

The methodology of identifying tourism cooperation systems is based on
general research principles: systemism, determinism, and the unity of theory
and practise. The integrated nature of tourism ranks tourism theory in the
category of social sciences and, therefore, provides large possibilities of
methodological approaches in research on the tourism industry. The theoretical
framework of tourism summarises various manifestations and impacts of
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tourism that may be used as methodological basis in applied research on
tourism industry. A system approach is one of the most detailed ones, which
specifies the impact of tourism on other areas in tourism theories. Therefore, the
author associates her PhD research on cooperation with the theoretical aspects
of tourism systems.

Tourism theory as an interdisciplinary phenomenon

Tourism is an industry of economy, but the inclusion of tourism into the
traditional economics and scientific structure causes certain problems. The
many-sidedness of tourism is revealed in tourism definitions as well. Tourism is
understood as both a phenomenon and an industry, since tourism is related to
travelling, free movement of individuals outside their place of residence for
recreation, business or other purposes, and provision of services to tourists
(Opaschowski, 1991; Pompl, 1996; Holloway 1999; bupxakos, 2003; Mc
Kerchier, 2007).

Tourism definitions implicitly show the diversity of stakeholders involved in
tourism, which is related to satisfying leisure time interests, business and other
interests of travellers. The definitions used in literature and practice include all
the possible types of tourism phenomena and state that tourism is a complex
phenomenon with many dimensions and cooperation elements — organisations
and individuals whose cooperation provides tourism in all its manifestations,
which allows viewing tourism as a system.

In research on cooperation, it is required to specify the necessary knowledge
on tourism in order to be able to identify all the stakeholders involved as well as
to explain the motives and results of cooperation. The integrated nature of
tourism theory and its relation to economics, psychology, sociology, geography,
and other sciences allow concluding that tourism theory is an integrated system
whose elements are the elements of other sciences that are necessary for
researching and developing tourism (Freyer 1991; bupxakos 2003; Cooper,
Fletcher, 2005). After making a structural analysis of tourism theory, tourism
can be ranked in the category of social sciences.

In the tourism industry, a study of cooperation may be defined as an
interdisciplinary study that includes qualitative research methods of social
sciences. Interdisciplinary studies are also based mainly on a system approach
(Pohl, Hirsch Hadorn, 2007), since such an approach allows:

v" understanding the complexity of problems;

v' considering the different perceptions of scientific problems;
v" uniting abstract and specific knowledge;

v" uniting knowledge and practice.

To justify the methodology of identifying tourism cooperation systems in
detail, the author chose the system approach as a scientific approach for the
PhD paper. An approach is a research projection, a starting-position, and a
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starting-point, which marks the beginning for the selection of research methods
necessary for researching the tourism cooperation systems.

System as a result of cooperation and social interaction

The term system and a systemic point of view regarding things and
phenomena are nowadays used in all spheres of science. Ludwig von
Bertalanffy who defined a system as a body of elements that interact among
each other and between themselves and a surrounding environment is regarded
as the author of system theory (Ludwig von Bertalanffy, 1968). From the point
of view of modern system theory, a system consists of four components:

v' objects — parts and elements existing in a system;

v’ symbols — features of system elements;

v’ internal relations among the system elements;

v’ a certain environment in which the elements interact among each other and
exchange their information (Heylighen, 1992; Hitchins, 1993; Skyttner, 2005).
An understanding of a system may be subjective, but it has to be justified

and any system has to have a key word when analysing entireties that are

mutually interrelated. Systems may consist of parts, elements, and components
that are interrelated with a series of relations, which satisfy many combinations
of conditions and their relations as well. The author regards the organisations
and providers of services involved in a tourism system as cooperation partners.

Cooperation includes a linkage that unites individuals and organisations, thus

improving their competitiveness in a tourism market (Tiirisma un viesmilibas

terminu..., 2008). A partner is a participant of some common activity

(Ekonomikas skaidrojosa vardnica, 2000). Certain types of social and economic

relations emerge in tourism — obligations in which a certain role is played by

various mediation agents that provide a better flow of information among all the
partners involved in cooperation; thus creating very close and successful
cooperation in a tourism industry. The author defines cooperation partners as
social and economic units whose regular interaction and cooperation result in

a tourism system.

The PhD paper’s theoretical discussion stresses the system’s main features
that are related to the formation of cooperation. Cooperation may be defined as
interdependence that actually shapes a certain procedure of interaction among
the system’s elements, and each element makes its own contribution to the
system (Lidumnieks, 1994; Forands, 2006). Theoretical aspects of cooperation
were tackled in economic science already in the beginning of the 20" century,
yet, one of the founders of the economics of cooperation Emelianoff (1948)
admits that it is difficult to analyse cooperation in the economic aspect and
cooperation problems cannot be comprehended completely. The author believes
that studies on cooperation in tourism have to be carried out by integrating the
approaches of wvarious social sciences and defined as qualitative and
interdisciplinary studies.
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Cooperation in tourism is defined as a joint action of several individuals or
enterprises to achieve their interrelated goals owing to information exchange,
contracts, partnerships, joint ventures, and involvement in associations and
other groups of individuals and enterprises. Cooperation includes a linkage
that unites individuals and organisations, thus increasing their competitiveness
in a tourism market (Tlrisma un viesmilibas terminu..., 2008).

Cooperation is often based on rational considerations, which are affirmed by
various theories, for instance, social exchange theory and rational choice
theory (Roberts, 2006). Resource dependence theory regards cooperation as
reaction on unsafety that is characteristic of fast-changing environment. The
main feature of this theory is its emphasis on cooperation as a valuable
resource. Social exchange theory views cooperation as interdependent
organisations that solve, in their area, various problems, achieving certain
cooperation goals. Transaction cost theory views cooperation as a selected
transaction structure incurring costs. Lower costs are incurred by the
organisations serving other structures (Fyall, Garrod, 2005).

Fyall and Garrod (2005), and Vugt (2000) analysed such a cooperation
aspect as a voluntary relation of stakeholders to their common interests, goals,
and problems. Cooperation can be individual or structural. Structural
cooperation exposes itself as an interaction specifying the system’s construction
and regulates the requirements of all the stakeholders involved.

Tourism systems that have emerged as the result of cooperation, according
to the author, are also subjected to structural changes in their performance,
which is determined by changes in demand and supply. Yet, these are not the
only prerequisites for forming a system in tourism. Researching tourism
cooperation systems has to be a purposeful process that includes theoretical
studies on a system on the macro-level and empirical studies on the micro-level,
identifying the way in which tourism business entrepreneurs form cooperation
systems. Based on the theoretical aspects of systems, and the multiplicative and
heterogeneous characteristics of tourism in its definitions, the theoretical
discussion in the PhD paper will be related to the system approach to
characterise the tourism industry by stressing various theoretical approaches to
specify the impact of tourism.

System approach in analysing the tourism industry

The theoretical framework of tourism industry extended with people in the
world and the EU becoming aware of the significance and impact of tourism
industry on national economies. The idea of sustainable tourism was stressed in
the world after the Rio de Janeiro conference. Literature on tourism in the
1990s emphasised the impact of tourism on other industries and the relation of
tourism industry to environment, policy, economy, and culture.

The many-sidedness of tourism is presented by many authors in their works
(Kaspar, 1975, Mill, Morrison 1987, Inskeep, 1987, 1988) characterising
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tourism as a system. Later, two main approaches prevail in theories. One of the

approaches is the analysis of a tourism region as tourism system. The term

tourism region is used by Gunn, Leiper, Holloway, Miller, and Kabushkin to
describe a tourism system.

To characterise tourism regions, a system approach is comprehensive and it
shows that the formation of cooperation systems in tourism could be:

v’ an international process impacted both by tourism-originating countries and
by tourism regions visited by tourists;

v’ a geographical area where cooperation takes place among the cooperation
partners involved in tourism, which is impacted by exogenous factors as
well.

Cooperation systems in tourism regions are an effective result of interaction
process that includes concise relations and changes in time among the
cooperation partners involved in a tourism industry directly or indirectly.

The second approach in tourism theories is mainly related to the general
characteristics of tourism industry and the multiplicative effect of tourism on
other industries. Such an approach is observed in the works by Pompl,
Holloway, Inskeep, and other authors. Different emphases are observed in the
characteristics of tourism systems in the Eastern Europe. In literature the
relation of tourism to other industries is mostly viewed as a tourism industry
(KBapransnos, 2003; bupxkakos, 2003). Kvartalynof views fourism industry in
a broader sense as an inter-industrial complex that includes tourism companies,
service enterprises, and industrial enterprises having no explicit relation to
tourism (machine building, road construction, construction, fuel producers,
food industry, agricultural industries), yet these industries are needed for
tourism development.

The complex impact of tourism on the national economy may be explained
also by means of system correlations. A system does not emerge instantly. It
forms gradually and it is related to the surrounding environment and leaves an
impact on it. The extension of a system also occurs as the result of labour
division (differentiation), which is specific to socio-economic systems. The
perception of a system is facilitated by means of structuring when cooperation
partners are grouped according to their tasks and functions in a tourism system.

There are different approaches in literature on tourism for structuring
cooperation partners, and not all of them can be used in detailed studies on
cooperation. The author regards Pompl’s (1996) tourism system as the most
appropriate cooperation system for studies on tourism in regions. The tourism
system consists of two sub-systems:

v" nuclear systems — developers of trips, intermediaries of trips, and travellers,
which are defined in Latvia as tourist operators, tourist agency, and tourists;

v’ sub-systems — providers and suppliers of services, attractiveness, institutions.
A tourism system directly and indirectly 1s impacted by the factors of

endogenous environment — economics, society, policy, and nature.
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Providers of services are related to the primary needs of tourists
(accommodation, catering, transportation, recreation) and these needs are
mentioned in the PhD paper in other system approaches. Institutions in a system
are viewed as organisations that more or less effect the tourism industry by
means of their performance. Suppliers of services function in a tourism system
indirectly. These suppliers are several enterprises whose services are sometimes
used by both travellers and tourism enterprises. Creators of attractiveness are
special enterprises of tourism services that create amusement activities and an
additional infrastructure for the purpose of tourism.

The system approach for tourism industry allows structuring the cooperation
partners and researching the cooperation system. The author suggests
integrating Pompl’s tourism system into the methodology of tourism
cooperation systems, making its structure suitable for Latvia’s conditions.

EXOGENOUS FACTORS
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Source: structural scheme constructed by the author based on Pompl, 1996
Fig. 8. Nuclear system and sub-system of tourism.

For a detailed understanding of cooperation, it is necessary to analyse the
processes of formation of tourism systems that are mainly related to acquisition
of tourism resources and including them in tourism products.
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Formation of systems in tourism

Developing any type of tourism is related to classical tourism services
(provided by hospitality and transport enterprises), yet any type of tourism has
its own specifics and resources. Resources are subjective, relative, and
operational (Gunn, 1993; Fennell, 1999). McKerchief also emphasises that the
term resources indicates an object’s economic value that can be used
(McKerchief, 2007). The identification of resources and their inclusion in a
tourism product is the beginning of forming cooperation systems for the
development of several types of tourism in Latvia. Publishing of an explanatory
dictionary of tourism terms in Latvia in 2008, enhanced the application of the
term attraction, which means a resource already turned into a product. Sharpley
(2000, 2002) and McKerchief (2007) believe that the uniqueness of resources
has to be stressed, and their rational use may become apparent as:

v’ active cooperation to retain local heritage;

v" uniqueness of local heritage stressed in relation to other regions;

v’ tourism development programmes elaborated by stressing local resources
and their uniqueness.

There are various ways of classifying and defining resources, but the need
for cooperation and the presence of individuals can be observed in an indirect
way everywhere, so that both the natural and the human-made tourism
resources attract tourists.

After summarising the theoretical aspects of tourism resources, the author
concludes that the tourism resources can be natural or human-made materials
and nonmaterial cultural products. Resources have their own value, and any
resource can become a tourism object if local historians, short story writers, and
experts on county history cooperate — they can supplement a natural object with
a legend and contribute to the value added of tourism resources. It is important
to turn resources into a tourism product, but this stage is related to cooperation
among the areas that will not always be associated with tourism — the broad
views on tourism resources confirm it. The author believes that the
identification of resources and their inclusion into a tourism product is the
beginning of forming cooperation systems.

Kabushkin, Mc Kerchief, and Leiper emphasise the initial supply of tourism
services and the advanced supply of tourism services, which becomes apparent
as the adaptation of territories for tourism promotion. The author believes that
the initial supply of tourism services actually comprises the natural and human-
made resources having their own value; whereas the advanced supply of
tourism services is composed of the resources created especially for tourism.
The advanced supply of tourism services has to be sustainable, and it can be
provided by cooperation between the institutions administrating the initial
supply of tourism services (municipalities, the central government, NGOs
related to preserving natural and cultural heritages) and the institutions engaged
in shaping the advanced supply of tourism services (tourism companies,
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tourism associations, entrepreneurs). Coordinated cooperation for shaping the
advanced supply of tourism services can promote the emergence and
competitiveness of tourism regions in Latvia, since coordinated activities
among the providers of tourism services may eliminate the problems caused by
weather conditions and prolong the tourism season in Latvia. For instance, if
the providers of tourism services of a certain territory cooperate, unfavourable
weather conditions for recreation in the countryside can be compensated for by
providing social events and activities for tourists. A detailed cooperation
research may reveal particular cooperation partners that might be engaged in
providing social events and activities for tourists in the future.

Initial supply — | Advanced supply
- natural and Institutions
human-made : '
resources | Attractiveness ‘ Tourism B
infrastructure
Natl.lral .N[.a.n agers of || Establishment of Tourism companies
specifics initial supply tourism objects ]
Social and 3 || Tourist routes Accomodation,
cultural factors catering —
Developers of
General advanTed — L] Exploitation of Information
infrastructure supply activities

Source: structural scheme constructed by the author based on Kabywxun, 2001, Sharpley,
2000, 2002, Leiper, 2005, Mc Kerchief, 2007

Fig. 9. Components for attraction of tourists.

The tourism systems are not developed, but they emerge and change if the
providers of tourism services cooperate with the cooperation partners engaged
in tourism directly and indirectly.

Literature on tourism resources uses the terms tourism region and tourism
zones that are defined as a certain concentration of tourism resources, which can
be a basis for attracting tourists and developing this industry (Hall, 2000;
Holden, 2008). Tourism zones differ by recreational opportunities and they
have to be determined by performing an audit of resources. Silinevic¢a (2008)
advises to perform a regionalisation of tourism to determine the type of tourism
in the region. The role of clusters is more often stressed in increasing the
competitiveness of economy. Inskeep (1998, 1999) also emphasises the
establishment of small tourism clusters as well as tourism zones. The author
believes that the establishment of tourism clusters allowing the management of
tourism infrastructure in a better way and the increase in the attractiveness of
Latvia’s regions would be an optimum solution. Besides, the author advises to
identify clusters for particular types of tourism, for instance, rural tourism.

Tourism systems are not being established, but they emerge and change,
since providers of tourism services cooperate with the cooperation partners that
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are involved directly and indirectly in tourism. The author believes that

identification and inclusion of resources in a tourism product is the beginning of

emergence of cooperation systems.

The economic nature of tourism product is explained by Birzhakov as a
complex consisting of fourism services and activities that provide the
consumption process of tourism services and goods. The complex of tourism
product also includes:

v’ services of tourism industry — services of tourist operators and tourist agents,
all kinds of transportation services, hospitality services, catering,
amusements and shows, special activities (training, medical treatment);

v’ activities related to the consumption process of tourism services — finance
and banking, information systems, public utility services, security services,
insurance and other services directly or indirectly affecting the efficiency of
using tourism services and actively affecting these consumption processes;

v’ goods as an element for satisfying the needs of tourists.

The development process of tourism product is the central activity in a
tourism system, which affects the engagement of new resources and
cooperation partners in the cooperation system of tourism. By developing a
tourism product, the tourism systems can emerge on international, national,
regional, and local scales.

The availability of tourism resources in a particular territory is a possibility
to develop the types of tourism specific to these resources as well as specific
tourism products within the region. The interests of tourists and the motives for
travels may also serve as basis for engaging new tourism resources in tourism
products that can extend the cooperation systems at destinations of tourism.

The characteristics of tourism systems in theories confirm that on the macro-
level, tourism systems are a result of interaction among the main groups of
providers of tourism services and, in a broader aspect, the relation of tourism
industry to other industries is also included in tourism systems. Any
cooperation partner has a certain role in a tourism system. The cooperation
partners engaged in tourism can be grouped according to the distribution of
their roles. In a market economy, any tourism system includes private, public,
and non-governmental sectors.

The cooperation systems at tourism destinations, which consist of the
conditions for developing a tourism product, can provide a detailed view on
tourism business and its impact on the region, revealing the specifics of
regional tourism. The identification of cooperation systems in tourism in detail
has to be done on the micro-level, revealing the cooperation networks of
tourism business entrepreneurs. As an optimum way for revealing the
cooperation systems, the author suggests conducting a detailed study on
cooperation among several providers of tourism services and supplements the
theoretical methodology with a social network approach.
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Application of the social network method in research on cooperation systems

To research cooperation among tourism business entrepreneurs, social
network analysis can be applied, which is already used in researching economic
processes and characterising systems. The social network method offers an
alternative view, emphasising the interacting cooperation partners, and provides
both visual and mathematical analyses of cooperation systems.

Discussion of the nature of social networks is based on the ideas of
Granoveter (1973), Wasserman (1994), Castell (1996; 2006), and Flora (2007).
Social networks are the networks of relations in a community or outside it
among individuals or organisations. Social network analysis is a method used in
researching social relations among individuals, organisations, or other
cooperation partners that are interrelated by means of social ties. Literature also
emphasises gains from social networks. Burt (1992) as well as Colleman (1988)
describes two kinds of network benefits: information and control.

Social network analysis can be applied in research on business organisations
and identifying and analysing a social network. In economics, social networks
may be macro-networks — a framework of the entire society’s economic
structure and micro-networks — characteristics of any individual’s business or
employment (I'pagocenbckas, 2004). Although, there is an increasing interest in
networks and partnerships, yet few studies focused on tourism are available.

International tourism networks are mainly studied, and it is stated that it is
not easy to define precisely the benefits of and gains from networks on a
broader scale, since networks can differ in their organisational structure. The
types of network specifying the organisation and management of networks were
identified due to the result of researching the functions and successes of
international tourism networks. It was concluded that networks were based on
training and exchange of knowledge, but the linking element was the common
goal (Morrison et.al, 2004). The social network method was applied in
researching tourism development sustainability in Helsinki, where after
researching networks in European countries, a conclusion was made that the
network approach was the most appropriate for sustainability studies in tourism
industry, since tourism comprises a relatively large number of cooperation
partners with limited resources, and any isolated action hindered the
sustainability of development (Halme, 2001). The result of research on the
cooperation networks of small and medium enterprises in the region of Aachen
in Germany stresses the economic, social, and political aspects of cooperation
in rural development (Hilger, 2008). The research on the small networks of
tourism business on the West seashore of Scotland encompassing extended
interviews led to the development of a destination network map and conclusion
that the network promoted the development of tourism destinations (Tinsley,
Lynch, 2001). Leiper (2005) also emphasises that the tourism system is only
partially industrialised and “tourism networks” better express the nature of
tourism.
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The integration of the system approach and the social network method to
research the cooperation systems in tourism is justified by the author using the
following arguments.

1. A theoretical view on the nature of social networks allows concluding that
networks include communication in all activities of individuals, and these
networks can be both informal (friends, relatives, neighbours) and formal
(relations at work).

2. Business is one of the ways of expression of individuals creating networks
between consumers and suppliers. In economics, too, production is viewed
as a system related to various economic activities. The role of networks is
also stressed by Harvard professor Porter (2002) when viewing industrial
production as an interrelated system of players and operations.

3. In social network analysis (I'pamocennckas, 2004), the following principles
characterising the social relationship between the system approach and social
networks are set forth: when modelling social networks, the social object has
to be viewed as a system, while the choice of communication characteristics
is related to the context of a structure to be analysed.

4. The social network method is successfully applied in research on
cooperation within the context of economic activities related to tourism.

The author believes that the system approach in tourism analysis and the
social network method enables us to combine micro- and macro-levels for
tourism business analysis, which would include studies in regional economy on
certain development specifics, possibilities, and relations of tourism industry.
A complete network allows uniting both various cooperation partners and
contexts, yet first it is necessary to identify all the cooperation partners that
have a certain role in developing tourism enterprises in the region. Therefore, a
detailed study of tourism business has to be started by identifying ego networks
for representatives of a particular area of tourism activity.

4. RESEARCH ON THE COOPERATION SYSTEMS IN TOURISM
IN ZEMGALE REGION: THE CASE OF RURAL TOURISM

The chapter contain 33 pages, 10 figures, and 11 tables.

The author chooses to identify cooperation systems in rural tourism because
rural tourism is a type of tourism in Latvia to be analysed separately; there are
positive trends in its development and it is the dominant type of tourism in rural
areas, which occupies the largest part of Latvia’s regions. Rural tourism is also
mentioned in the Rural Development Programme 2007-2013 (2011). The author
finds the prospects for rural tourism also in the main development scenarios in
Latvia’s Sustainable Development Strategy 2030, which emphasises the needs
to implement business support policy for “green economy” and to use natural
resources in an innovative way in rural development.
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Identification of cooperation indicators

The author selected the combined sociological methods (Blakie, 2009) for
obtaining information, which include partially structured interviews and
standardised interviews. A standardised interview may be also applied as a
quantitative method in sociological studies (SAgoB, 1999). The approbation of
the methodology for identifying the cooperation systems in Zemgale was
divided into two consecutive periods:

In Period 1, the basic elements of network were identified by means of
partially structured interviews in a pilot study in Jelgava district in 2007:
cooperation participants, activities of enterprises, and resources and links used
in cooperation, which exist among these elements. The result showed that
cooperation in rural tourism included the cooperation partners related to tourism
and those not directly related to tourism. The main cooperation indicators for
structuring research instruments were identified in the pilot study, which were
included in the matrix of standardised interviews (Table 2).

The advantages of combining the system approach and the social network
method are a possibility to structure the research instruments that facilitate the
obtaining and processing of data, substituting the partially structured interviews
with standardised ones.

The cooperation partners were grouped according to Pompl’s division of
sub-systems, adapting it to the conditions of Latvia:

v’ providers of services: rural tourism enterprises, tourist agencies (enterprises
supplying certain tourism services and travel packages for final
consumption), catering enterprises, hotels, transport enterprises (enterprises
offering cargo and passenger transportation services);

v’ institutions: the Rural Support Service (RSS) (an administrative institution,
supervised by the Ministry of Agriculture, which is responsible for
implementing a single policy of the national and the EU support in the
country; it controls compliance with legal and regulatory enactments in
agriculture and executes other functions related to implementing the rural
support policy), rural consultancy bureaus (organisations promoting rural
development by providing professional and economic knowledge for rural
entrepreneurs), tourism associations (organisations of the nongovernmental
sector whose goals are related to tourism development), NGOs
(organisations of the nongovernmental sector whose goals are not directly
related to tourism development), mass media, municipalities, cultural and
education institutions;

v’ creators of attractiveness: museums and collectors, craftsmen, producers of
souvenirs, organisers of social events (enterprises planning and organising
social events), sport organisations (societies uniting individuals and legal
entities to implement their interest in a certain sport and to promote its
development);
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v’ suppliers: banks, insurance companies, security companies, additional offers
(enterprises providing additional goods and services for a tourism product),
rental companies, public utility companies (laundry and dry-cleaner’s
companies, enterprises of municipal services), advertising agencies, and
publishing houses.

Table 2
Research instruments for identifying the cooperation systems in tourism
. Groups of cooperation partners
Cooperation : P P P
. 1 providers of o creators of :
indicators . institutions . suppliers
services attractiveness
n; Ny |03 |0y, [0y Ny 03 Ny [y 07 |03 0y [0 [0 N3 |7y
Motivations | X |- | X | X | - | - | X |- | X |- |x|-|x|X]| -] -
Frequency X |- [ X | x| -|-[xX]|-|X|-|xX|-|xX[X]-]-
Character X |- | X |xX|-|-|x]|-|xX|-|x|-|x|x]-]-
Results X |- | x| xX|-]-]|xX|-|xX|-|x|-|x|x]|-]-

Source: constructed by the author based on theoretical approaches of tourism systems and
the pilot study’s result.

In Period 2, a standardised interview comprising 75 providers of rural
tourism services was conducted in Zemgale planning region in the summer of
2008; a cooperation research matrix was included in the interview. The target
population consisted of 110 providers of rural tourism services (accommodation
in the countryside, and visiting farms). Museums, palaces, manors, catering
enterprises, and owners of natural objects were not included in the target
population if they did not offer accommodations as well as tourism offers in
district centres and small towns were excluded from the target population.

A database was obtained by integrating the system approach, social network
theory, and the method of standardised interviews, which contained information
on 75 providers of tourism products in Zemgale planning region, thus
accounting for 68.2% of the target population. The general trends in the
respondents’ answers indicated on the overabundance of information. In
sociological research, such a situation is called the threshold of saturation
(Amos, 2003). The information gained was related to the entire territory, which
allowed the author to make a decision on not extending the sampled population.

Characteristics of the providers of rural tourism services

In Zemgale region, tourism services are provided by individuals who not
always meet the status of entrepreneurs, for instance, some individuals offer
their decorative gardens or interesting collections; this service is provided for
donations. Of the surveyed providers of rural tourism services, totally
21 providers were engaged only in the field of rural tourism, 25 providers
combined rural tourism with farming, whereas 29 providers of rural tourism
services have other occupations — forestry, trade, and paid work in a town. Of
the respondents, in total 40 providers have worked in tourism for 2-5 years,
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25 — for 6-10 years, 7 — for more than 11 years, while 3 respondents have

started their rural tourism business in 2008.

The providers of rural tourism services in Zemgale offer tourists activities
that to a certain extent include:

v’ active tourism services — competitions in angling, skiing, floating journeys,
sports grounds, nature trails, hunting, swimming pools, amphibious vehicles,
catamarans, paintball, bicycle rental, table games etc.;

v’ cognitive tourism elements — mini Zoos, degustation, and introduction to and
learning of various technological processes (winemaking, pie baking, cheese
making, bread baking, mushroom processing etc.), consultations in
horticulture, sightseeing of various thematic collections, tours etc.

Tourists are offered to purchase food products, seedlings, and handicraft
goods produced in the countryside.

The research results allow drawing a conclusion that rural tourism products
in Zemgale, in general, correspond to the main theoretical factors of tourism
products:

v’ natural factors, since the providers of tourism services exploit the climatic,
landscape, and other local natural resources;

v’ public and cultural factors, as a tourism product also includes the traditions,
hospitality, and cultural heritage that are characteristic of the local mentality;

v’ availability of general infrastructure that makes possible to provide these
services;

v’ availability of services related to transportation — tours are organised and
vehicles are rented;

v’ availability of services for visits — lodgings for the night, catering and
entertainment services as well as shopping are offered;

v’ intermediary services.

Developing tourism products makes many providers of tourism services in
Zemgale region undertake additional risks related to bank loans and the EU
funding. The sources of financing most often used to expand businesses are
savings (48), bank loans (33), the EU Structural Funds (19), leasing (2), and
other resources (14).

Of the 75 surveyed providers of rural tourism services, 74 providers believe
that cooperation in tourism is necessary within the tourism industry and with
representatives from other areas. The providers of tourism services evaluated
the role of any cooperation partner in its ego network, and information was
recorded in the network map. An extensive database consisting of mostly
qualitative data on cooperation aspects in rural tourism was obtained as the
result of approbating the methodology selected and justified by the author. If
analysing the result, each ego network can be used individually, yet the similar
trends observed during the study regarding the respondents’ answers was a
reason for processing the statistical data to evaluate the motives and results of
cooperation in rural tourism in Zemgale region.
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Types of cooperation systems in rural tourism

The research results revealed that there were various motives for
cooperation, and not all of them could be measured in figures; though they may
be 1dentified as qualitative indicators characterising cooperation.

To assess in detail the impact of every indicator of cooperation, the author,
by means of the methods identifying correlations between qualitative indicators,
determined the strength of correlations between the existence of cooperation
with every cooperation partner and each:

v" indicator characterising motivation:

— 1information (acquisition and exchange of information);

— knowledge (exchange of experience);

— development of tourism products (financial support, joint activities and

projects for developing tourism products);

— safety (stability, moral support);

v" indicator specifying cooperation results (profit, popularity, knowledge, new
services, safety).

The study on cooperation motives in rural tourism reveal that entrepreneurs
cooperate with 28 cooperation partners according to their subjective but
reasonable motives. If cooperation is examined by function, the contribution of
cooperation partners to the cooperation system is the satisfaction of certain
needs of entrepreneurs for information, knowledge, new tourism products, and
safety. Four variations of cooperation systems characterising in detail the
cooperation motives in rural tourism in Zemgale and showing the role of each
cooperation partner in the cooperation system of rural tourism were developed
using statistically significant Cramer’s V coefficients:

v’ a system consisting of the motivations of providers of rural tourism services
to cooperate for the purpose of gaining information — TICs (1.000),
associations of the tourism industry (0.968), mass media (0.956), rural
consultancy bureaus (0.889), advertising agencies (0.864), NGOs (0.803),
tourist agencies (0.759), municipalities (0.752), cultural institutions (0.749),
museums, collectors (0.743), publishing houses (0.733), education
institutions (0.681), the RSS (0.662), and rural tourism business
entrepreneurs (0.648);

v’ a system consisting of the motivations of providers of rural tourism services
to gain knowledge - associations of the tourism industry (0.704), NGOs
(0.649), rural consultancy bureaus (0.537), education institutions (0.526),
and museums, collectors (0.507);

v’ a system consisting of the motivations of providers of rural tourism services
to cooperate for developing tourism products — craftsmen (1.000), organisers
of events (1.000), additional offers (1.000), producers of souvenirs (1.000),
transport enterprises (1.000), rental companies (1.000), farms (0.973),
catering enterprises (0.974), hotels (0.956), sport organisations (0.950), the
RSS (0.922), museums, collectors (0.913), cultural institutions (0.886),

86



publishing houses (0.873), NGOs (0.869), tourist agencies (0.819),
associations of the tourism industry (0.764), rural tourism business
entrepreneurs (0.689), advertising agencies (0.688), education institutions
(0.681), and rural consultancy bureaus (0.675);

v’ a system consisting of the needs of providers of rural tourism services for
safety — security (1.000), insurance companies (1.000), banks (1.000), public
utility services (0.915), NGOs (0.653), associations of the tourism industry
(0.549), farms (0.604), and museums, collectors (0.538).

Table 3
Motives for developing the cooperation systems with cooperation
partners and their characteristics

. Developin
Cooperation . Ping
Information | Knowledge tourism Safety
partners by
function products
|4 E V E V E V E
Rural tourism | 0.648 | 0.000 |0.334 | 0.039 | 0.689 | 0.000 | 0.417 | 0.005
centre
Tourist agencies 0.759 | 0.000 - - 0.819 | 0.000 | 0.430 | 0.001
Municipalities 0.752 | 0.000 | 0.190 | 0.439 | 0.430 | 0.001 | 0.315 | 0.059
Education 0.681 | 0.000 | 0.526 | 0.000 | 0.681 | 0.000 | - -
institutions
Cultural 0.749 | 0.000 | 0.469 | 0.001 | 0.886 | 0.000 | 0.355 | 0.024
institutions

Associations Of the 0.968 0.000 0.704 0.000 0.764 0.000 0.549 0.000
tourism industry

Rural Consultancy 0.889 | 0.000 | 0.537 | 0.000 | 0.675 | 0.000 - -
bureaus

RSS 0.662 | 0.000 | 0.406 | 0.006 | 0.922 | 0.000 - -
Media 0.956 | 0.000 0.364 | 0.002 | 0.417 | 0.001
NGO 0.803 | 0.000 | 0.649 | 0.000 | 0.869 | 0.000 | 0.653 | 0.000
Farms 0.237 | 0.123 | 0.135 | 0.243 | 0.973 | 0.000 | 0.604 | 0.000
Museums, 0.743 | 0.000 | 0.507 | 0.000 | 0.913 | 0.000 | 0.538 | 0.000
collectors

Catering 0.151 0.192 - - 0.974 | 0.000 | 0.436 | 0.003
enterprises

Hotels 0.426 | 0.001 - - 0.956 | 0.000 | 0.495 | 0.000
Transport services - - - - 1.000 | 0.000 - -
TIC 1.000 | 0.000 | 0.361 | 0.007 | 0.399 | 0.001 | 0.299 | 0.087
Sport organisations | 0468 | 0.001 - - 0.950 | 0.000 - -
Craftsmen 0.422 | 0.001 | 0.296 | 0.010 | 1.000 | 0.000 - -
Souvenir producers 1.000 | 0.000 - -

Event organisers 0299 | 0.087 | 0257 | 0.084 | 1.000 | 0.000 | - -
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continuation of Table 3

. Developing
Cooperation . .
Information | Knowledge tourism Safety
partners by
function products
V E 4 E V E V E

Additional offers 0.443 0.002 | 0.274 | 0.059 | 1.000 | 0.000 | 0.443 | 0.000
Publishers 0.733 | 0.000 - - 0.873 | 0.000 - -
Security - - - - 1.000 | 0.000
Banks 0.117 | 0.312 - - 0.299 | 0.087 | 1.000 | 0.000
Advertising 0.864 | 0.000 - - 0.688 | 0.000 | 0.339 | 0.003
agencies
Insurers - - - - 0.116 | 0.312 | 1.000 | 0.000
Rental companies - - - - 1.000 | 0.000 - -
Public utility - - - - 0.456 | 0.000 | 0.915 | 0.000
services

V— Cramer’s V coefficients; E — experimental probability
Source: computed by the author based on the research results in Zemgale.

The providers of rural tourism services choose their cooperation partners by
associating their products with their interests and possibilities. The research
data show the uniqueness of small enterprises and their relation not only to
other providers of services, but also to representatives of social sphere that
extend the cooperation systems in rural tourism as socio-economic cooperation
systems. The research results reveal that the roles and functions of cooperation
partners involved in the cooperation system, according to the providers of rural
tourism services, are broader than it is considered traditionally.

Indicators specifying the cooperation result

Rational choice theory emphasises that individuals when choosing whether
to engage in a deal, first, rationally assess their best option. The providers of
rural tourism services specified particular cooperation results with their
cooperation partners in their individual cooperation networks. The main gains
from cooperation in rural tourism are profit, popularity, new knowledge, new
products, and safety. Popularity as the result of cooperation with particular
cooperation partners in their cooperation networks was admitted by all the
providers of rural tourism services. The gain from cooperation with the
cooperation partners associated and not associated with tourism is knowledge
that 1s viewed by the providers of rural tourism services as both education and
knowledge or valuable information that can be used for developing their
enterprise. Cooperation in rural tourism takes place also under competition, and
cooperation often results in great ideas, practical and rational innovations that
help increase the value added of goods or services in the future.
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New services, the development of which have required cooperation with
other cooperation partners, were also regarded as a result gained in the
cooperation networks of the providers of rural tourism services.

An increase in profit as the result of cooperation was admitted by all the
providers of rural tourism services in Zemgale planning region. Profit was not
revealed in terms of figures. The gains from cooperation are characterised in
this study only by qualitative indicators.

Safety as the result of cooperation for the providers of rural tourism services
is related to satisfying their three main needs:

v’ security of property;

v reliability in developing tourism products and putting the surroundings in
order;

v" regular campaigns for popularity that, in their turn, make entrepreneurs sure
that potential customers are informed about their products.

The strength of correlations between the existence of cooperation with every

cooperation partner and the indicators characterising cooperation results was

determined by computing Cramer’s coefficients and experimental probability

values to specify static probabilities.
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Popularity organisations, museums, collectors, tourism associations, advertising
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L
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r institutions, the RSS, rural tourism enterprises, municipalities, craftsmen,
al| ~—/ \mass media J
)
F T New 4_(Souvenir producers, the RSS, event organisers, additional offers, craftsmen, renta?
1 ducts companies, publishers, transport companies, catering enterprises, hotels, museums,
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Source: constructed by the author based on the research results in Zemgale
Fig. 10. Result variations of the cooperation system
in rural tourismin Zemgale.

In the result, five variations of cooperation systems may be conceptually
developed, which reveal the cooperation partners that are characteristic of every
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cooperation result:

v’ promoters of popularity — NGOs (1.000), organisers of social events (1.000),
TICs (1.000), publishing houses (1.000), tourist agencies (1.000), sport
organisations (1.000), museums, collectors (0.971), associations of the
tourism industry (0.968), advertising agencies (0.966), cultural institutions
(0.943), mass media (0.879), education institutions (0.875), rural
consultancy bureaus (0.862), craftsmen (0.818), rural tourism businessmen
(0.786), municipalities (0.676), the RSS (0.617), and additional offers
(0.573);

v’ developers of new knowledge — associations of the tourism industry (0.938),
rural consultancy bureaus (0.862), NGOs (0.781), organisers of events
(0.734), museums, collectors (0.715), education institutions (0.702), TICs
(0.697), tourist agencies (0.668), cultural institutions (0.620), the RSS
(0.572), rural tourism enterprises (0.546), municipalities (0.545), craftsmen
(0.520), and mass media(0.503);

v’ developers of new services — producers of souvenirs (1.000), the RSS
(0.973), organisers of events (0.972), producers of extra services (0.966),
craftsmen (0.881), rental companies (0.822), publishing houses (0.825),
transport companies (0.853), catering enterprises (0.786), hotels (0.771),
museums, collectors (0.743), NGOs (0.692), farms (0.675), associations of
the tourism industry (0.553), sport organisations (0.544), cultural institutions
(0.550), rural consultancy bureaus (0.508), and education institutions
(0.506);

v’ providers of profit — sport organisations (1.000), organisers of events
(0.972), NGOs (0.948), tourist agencies (0.939), associations of the tourism
industry (0.909), producers of extra services (0.898), advertising agencies
(0.898), the RSS (0.848), cultural institutions (0.830), rental companies
(0.806), craftsmen (0.752), museums, collectors (0.715), publishing houses
(0.711), producers of souvenirs (0.692), rural consultancy bureaus (0.675),
TICs (0.619), catering enterprises (0.587), rural tourism enterprises (0.577),
farms (0.555), education institutions (0.545), and mass media (0.517);

v’ providers of safety — security (1.000), insurance companies (1.000), banks
(1.000), public utility services (0.970), hotels (0.956), farms (0.895), catering
enterprises (0.875), associations of the tourism industry (0.808), transport
companies (0.773), rental companies (0.755), advertising agencies (0.759),
NGOs (0.725), providers of additional offers (0.688), and tourist agencies
(0.572).

The author concludes that all the sectors — public, private, municipal, and
non-governmental — are represented in all the variations of cooperation systems
characterising both the motives and results of cooperation. One of the reasons
for choosing the research topic of the PhD paper was the drawback mentioned
in the tourism planning documents — the unclear roles of various sectors. The
research methodology developed by the author and approbated in Zemgale
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planning region and the result gained reveal the role of each sector in rural
tourism. The research results reveal that the role and functions of the
cooperation partners engaged in the cooperation system, according to the
providers of rural tourism services, are wider than defined initially.

The author recommends using the variations of cooperation systems gained
in the study for planning several development areas in the tourism industry, for
instance:

v’ providers of profit — for tourism marketing strategies of enterprises or
regions;

v" promoters of popularity — for marketing strategies and the tourism industry’s
development plans in the region;

v' developers of new knowledge and services — for exchange of information
and innovative programmes;

v’ providers of safety — for improving the business environment in rural
tourism.

Evaluation of the validity of cooperation

The social networks of the providers of rural tourism services identified
28 cooperation partners in Zemgale planning region. These cooperation partners
represent various organisations, institutions, and entrepreneurs, and they have a
certain role in obtaining information and knowledge, developing tourism
products, and ensuring safety. The number of partners and regularity of their
cooperation differ by each ego network. The providers of rural tourism services
admitted different frequencies of cooperation — once a week, once a month,
several times a year, or once a year; though mainly interaction is activated only
in case of need. The cooperation partners serve as accumulation and
concentration of resources for the providers of rural tourism services.

According to the variations of cooperation systems computed in the PhD
paper, the author defines validity of cooperation as the ability of providers of
rural tourism services to satisfy needs in business, and for evaluating the
validity of cooperation, the following equation is developed:

aM; +bM, +cM,,+dM, <eR, + fR, +gR +hR +iRs,, (1)

where M; — motivation to cooperate for exchanging information;
M, — motivation to cooperate for obtaining knowledge;
M, — motivation to cooperate for developing tourism products;
M; — motivation to cooperate for safety;
R, — popularity as result of cooperation;
Ry — knowledge as result of cooperation;
R, — new tourism products as result of cooperation;
R, — increase in profit as result of cooperation;
R — safety as result of cooperation;
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a, b, c,d, e, f, g, h, i — number of cooperation partners in the variation of
cooperation systems.

Table 4

Number of cooperation partners in the variations of cooperation systems
Indicators of . Numberoof

cooperation Variation of system cooperation

partners

M; Motivation to cooperate for information purposes a=14
My Motivation to cooperate for obtaining knowledge b=5
My, Motivation to cooperate for developing tourism products c=21
M, Motivation to cooperate for safety d=8
R, Popularity as result of cooperation e=18
Ry New knowledge as result of cooperation =14
Ry, New tourism products as result of cooperation g=18
R, Increase in profit as result of cooperation h=21
R, Safety as result of cooperation 1=14

Source: computed by the author based on to the research results in Zemgale, 2008.

An evaluation of the validity of cooperation in rural tourism in Zemgale
reveals that the gains from cooperation are greater than the providers of rural
tourism services expected it in the beginning, since:

14M+5M+21M,+8M, < 18R, +14R,+18R, +2 1R +14R,

The author believes that by using the methodology for researching the
tourism cooperation systems developed in the PhD paper, it is possible to
identify indicators of cooperation and cooperation partners for other types of
tourism, for instance, ecotourism or cultural tourism.

A cooperation system in rural tourism in Zemgale can also be characterised
quantitatively by illustrating the number of any cooperation partners engaged in
the networks of the providers of rural tourism services.

Quantitative indicators identify the sectors associated with rural tourism —
the fields of production of goods and services, which are used by the providers
of rural tourism services for developing their business. The author believes that
the indicators may be used for evaluating the contribution of rural tourism to
the region.

The author suggests the methodology for researching the cooperation
systems in tourism as a starting point for analysis of the multiplicative effect of
tourism that reveals the flows of goods and services needed to providers of
tourism services in developing their tourism products.
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Fig. 11. Number of cases of cooperation with the cooperation partners in
rural tourism.

In Zemgale planning region, the cooperation partners identified in the
cooperation system of rural tourism reveal the following tendencies for the
tourism industry’s multiplicative effect:

v’ provision of services — providers of rural tourism services, banks, public
utility enterprises, insurance companies, catering enterprises, advertising
agencies, hotels, transport companies, rental companies;

v’ production of goods — farms, publishers, producers of souvenirs, additional
offers (supply of products, producers of sport and recreational equipment,
carpenter’s shops, producers of furniture, producers and suppliers of sport
equipment etc.), which require a more detailed study to determine the
quantity of goods supplied and its impact on particular industries in the
region.

The performance result of providers of rural tourism services are related not
only to the income gained from local and foreign tourists, but also to the costs
of maintaining tourism businesses: wages of employees (including taxes), other
taxes, public utility services (heating, electricity, gas), depreciation of fixed
assets (furniture, equipment, computers), and other costs that are not analysed
in detail in the present PhD paper, since the providers of rural tourism services
do not include them in the cost of maintaining their cooperation networks. The
trends for determining the multiplicative effect, which were identified by means
of the methodology, are more detailed and, according to the author, it is not
possible to determine a precise multiplicative effect for all of them. The
cooperation networks of the providers of rural tourism services in Zemgale
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region specify the expenditure of providers of rural tourism services on
sustaining and supplementing tourism services (C,.;) (Equation 2).

Croia™= Crural tourism enterprises TC banks TC public utitity services TCinsurers TC catering enterprises
+C pupiishers TC event organisers TC farmers T Csecurity TC additional offers (goods + services)T
+Cuavertising agencies™ Chotets T Crransport TCrental companies TC souvenirs TC crafismen
2)

The 1dentification of cooperation systems reveals the direct results and
effects of rural tourism, which makes possible to express the indicators in terms
of money.

As the further directions of activity, the author suggests:

v" identifying sources of information to obtain the necessary statistical data;

v’ defining a period for evaluating the economic performance of tourism
enterprises in the region;

v" conducting an additional study, the sampled population covering providers
of rural tourism services from counties with their higher concentration.
According to the result of cooperation research, the author concludes that the

computation accuracy of the impact of rural tourism business entrepreneurs

may be affected by indirect effects (promotion of the duration of stay and
expenditures of tourists) and barter.

The results of the methodology for researching cooperation in tourism
developed by the author and approbated in Zemgale planning region reveal also
the desired and prospective impact on the region’s development. According to
75 needs mentioned in the interviews of the providers of rural tourism services,
the author concludes that the development of tourism industry in rural areas
may additionally contribute, in the future, to the socio-economic development
of rural areas.

v" The research results revealed the free niches of business in the region. A
wish to cooperate with souvenir producers was expressed by 26 respondents,
15 respondents wanted to cooperate with providers of transport services to
ensure tours for small tourist groups, 10 respondents wanted to cooperate
with craftsmen, and 7 respondents — with rental companies.

v' Waste management services are not provided in several municipalities,
which was regarded as a problem by 35 providers of rural tourism services.
The author believes that, according to sustainability principles, waste
management is needed not only to entrepreneurs, but also to private
households living in rural areas.

v Ten providers of rural tourism services wished to cooperate with security
companies, but this service is not provided in remote territories of the region.

v' In some municipalities, several providers of rural tourism services do their
business, offering only bed and breakfast. In a situation when tourists arrive
late in the evening, a possibility to have supper is available only in the
nearest town. The author believes that it is advisable to provide a possibility
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to organise catering services in places with higher concentration of several

providers of tourism services.

v Rural tourism products are homogeneous in Zemgale, except for a few
interesting and different services. To increase competitiveness, innovative
solutions are necessary to diversify tourism products, which can increase the
demand for services and goods regarding additional equipment.

Rural tourism may positively influence the development of regions, since the
organisational structure of enterprises and the possibilities of developing
tourism products allow small farms and individual entrepreneurs to enter the
market successfully only by using their disposable resources, for instance, their
private collections, decorative gardens, and craftsman’s skills in order to earn
extra income.
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Rent

40
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Craftsmen

0 5 10 15 20 25 30 35 40 45
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Source: constructed by the author based on the research results in Zemgale
Fig.12. Available and preferable numbers of jobs and services in rural
tourism in Zemgale, 2008.

Qualitative approach in research on the tourism industry reveals the
economic, social, and regional significance of rural tourism.

5. POSSIBILITIES FOR APPLYING THE TOURISM
COOPERATION SYSTEMS

The chapter contains 26 pages, 9 figures, and 5 tables.

The theoretical aspects of tourism systems examined in the previous chapters
and the variations of cooperation systems identified in the empirical study in
Zemgale planning region based on a case study of rural tourism in the region
may be a methodological basis for increasing the industry’s competitiveness
and coordinating institutional cooperation in the region’s economy. Chapter 5 is
developed in the form of suggestions for implementing the system approach
further in practice and includes the possibilities for applying the tourism
systems, which, according to the author, could solve the cooperation problems
emphasised in the tourism industry’s plans over the recent years.
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Application of the tourism cooperation systems to identify clusters in the
regions: the case of rural tourism in Zemgale planning region

A cluster is a cooperation model of similar or interrelated enterprises located
in a certain geographical territory, which are integrated owing to their common
market, technologies, or knowledge, suppliers, and supporting organisations.
Clusters can operate around certain sectors of economy (Michael, Enright,
1992; Tloptep, 2002). The features of a cluster and a system, according to their
definitions, are similar. Interaction is characteristic of a system; a cluster is also
one of the kinds of interaction featured by various operations among
enterprises. The comparative approach allows concluding that:

v a cluster can be defined as a logical system justified by theories of
economics, which includes an explanation of economic reality in a particular
sector of the national economy;

v’ the methodology for identifying tourism cooperation systems may be also
applied to identify tourism clusters.

The identification of a cluster requires the performance of a qualitative
cluster analysis and organising interviews or focus groups and by collecting
data on the sector, linkages and relations of cluster, drivers and supporting
factors of cluster as well as related challenges.

Table 5
Comparison of a system and a cluster
No. Features of a cluster Features of a system
1. | Legal independence Permanent cooperation partners
2. | Economic interrelation Certain internal interactions
3. | Diversity A set of various functions organised in a
hierarchy
4. | Geographic concentration A certain environment of activity in which
cooperation partners interact
5. | Specialisation Each cooperation agent in a system performs
its own task
6. | Competition and cooperation Interaction as competition and cooperation
7. | Innovations Dynamism is characteristic of system and
adaptation to changes
8. | Sustainability A beginning, an end or merger with other
systems

Source: compared by the author based on Boronemko, 2007, Lidumnieks, 1994, Kypbamos,
2001; Ilyouu , 2006, Theory of system, 2009.

The methodology for researching cooperation systems in tourism developed
in the PhD paper may also be used for a qualitative analysis in formation of a
cluster, since the approbation results in rural tourism in Zemgale identify the
stakeholders engaged in cooperation and the linkages of cooperation (motives
and results) that reveal the roles of the stakeholders engaged in the cooperation
system. One can confirm that 28 cluster candidates are identified in a rural
tourism cluster, the main cooperation motives of which in Zemgale are as
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follows: needs for information and knowledge, development of tourism
products, and safety.

It was found in the study that the formation of rural tourism clusters can be
also related to initiatives of the community where, owing to cooperation within
the network and synergy effects, the providers of rural tourism services make a
greater economic contribution to the region than it is done by the enterprises of
rural tourism individually. In Zemgale planning region, a rural tourism cluster
organised by the local municipality operates in the territory of Sauka Nature
Park. It meets a definition of tourism cluster, since it offers accommodation and
includes mobility elements (tourism operators, transportation possibilities for
tourists) and dynamic elements (recreation by the lake of Sauka) specific to a
tourism cluster. The author emphasises it as an example of good practice for
cooperation, where the municipality of Sauka is placed in the centre of
cooperation system. The municipality functions as an initiator of developing
new tourism products, and a partner for attracting funds and providing the flow
of information.

Nowadays, innovative and creative individuals have greater opportunities,
and the author believes that there would be more such cooperation examples if
the examples of good practice were advertised not only within the tourism
industry, but also in education programmes of various levels.

Identification of the public, municipal, non-governmental, and private
sectors in the structure of tourism system and cooperation scenarios

More attention has to be paid to regional tourism in Latvia, assessing its
impact on the region’s development. Results of studies on regional tourism
could be used in tourism development planning documents, increasing the
regions’ competitiveness, and creating new jobs in the planning regions of
Latvia.

The methodology developed by the author identifies the stakeholders
engaged in regional tourism from the point of view of providers of rural tourism
services. The research results on the cooperation systems in rural tourism in
Zemgale region define the cooperation partners of cooperation on the municipal
and regional levels more precisely.

The author exposes the role of the public sector in rural tourism in Zemgale
by specifying the external environment of the cooperation system identified
according to the responses of the providers of rural tourism services. The main
results are summarised by PEST analysis.

The external environment of rural tourism in Zemgale, from the point of
view of entrepreneurs, is rated more optimistically. The author concludes that
all the factors (nature, ecology, economy, policy, society, and technology)
impact rural tourism positively, while the government policy and the
performance of national institutions, from the point of view of the providers of
rural tourism services, are rated in the most negative way. The rural tourism
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business entrepreneurs feel very little support from the government — positive

responses were given only by 10 respondents out of 75.

After analysing the motives and results of cooperation, it was not found that,
according to the providers of rural tourism services, the municipalities as
cooperation partners played a motivating and efficient role.

The opinions of the providers of rural tourism services on the external
environment of tourism and the municipal sector reveal the main tendencies of
cooperation to be promoted to avoid the negative impacts, which are as follows:
v" informing the public on tourism resources, putting the surroundings in order,

and the role of every individual in making Latvia’s image;

v improving the flow of information by the national government, so that
information on the institutional and legal aspects of tourism is
understandable for providers of rural tourism services, but at the same time
one has to work on strengthening feedback, since communication can start
only if the participants are able to understand each other. Though
interpreting negative information and not using feedback may significantly
hinder mutual cooperation, reducing its effectiveness;

v’ it is advisable for municipalities to review the establishment of a support
system for information and knowledge, which is intended for individuals
who exploit the local tourism resources in their business.

The study revealed that in rural tourism, the non-governmental sector could
be related not only to tourism, but also to the specifics of tourism products or to
the main occupation of providers of rural tourism services. The tourism
industry’s associations and other organisations of the non-governmental sector
(professional and resource management organisations, social organisations,
interest organisations) were identified in the cooperation networks. The
providers of rural tourism services cooperate with the tourism industry’s
associations and other NGOs to obtain and exchange information, exchange
knowledge and experience, and carry out joint projects for developing tourism
products and for safety purposes. Besides, the providers of rural tourism
services gain popularity, knowledge, and increase in profit, new services, and
safety thanks to cooperation with the non-governmental sector.

Many cooperation partners identified in the study can be associated with
several sectors in the rural tourism system. For instance, mass media and
museums can be under control of the state, municipalities, non-governmental
and private sectors.

The private sector features a greater diversity of cooperation partners, since
the areas the providers of rural tourism services cooperate with are more
associated with other enterprises and service providers. The greatest diversity
was revealed among the cooperation partners of additional offers. Furniture
producers, enterprises supplying equipment for sports and recreation (boats,
bicycles, catamarans, amphibious vehicles, playground equipment, equipment
for mini golf courts, paintball equipment, fishing tackles, construction of floats,
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equipment for skiing tracks), wholesale warehouses, suppliers of specific
products (kangaroo meat), producers of tags and package, providers of
construction services, etc. were mentioned in the cooperation networks. One
can conclude that the boundaries of the cooperation system not always
correspond to those of the planning region.

The number of the cooperation partners and their cooperation regularity are
different for each network of the providers of rural tourism services. The
obtained results allowed computing the quantitative indicators specifying the
role of any cooperation partner. They show the number of the cooperation
networks in which each partner is registered as well as the number of cases of
cooperation a year. The author uses these indicators for grouping the
cooperation partners to illustrate quantitatively the impacts of the cooperation
partners from the public, non-governmental, municipal, and private sectors.

Hierarchical cluster analysis was applied for grouping the cooperation
partners, the purpose of which was to group observations based on their
qualities. This method is regarded as important for classifying information and
for the purpose of its further processing (Everitt, 1993; Biihl, Zofel, 2005).

The author believes that in Cluster 1, the cooperation partners, according to
their division into two clusters, represent the nuclear system of rural tourism,
which includes a municipality as the real environment of activity of rural
tourism business entrepreneurs, the tourism industry’s associations as the
cooperation partners that unite the largest part of providers of rural tourism
services in an organisation including also TICs as information intermediaries
between a tourist and a provider of tourism services. The other cooperation
partners are included in Cluster 2.

According to the clustering result with three clusters, the cooperation
partners would not change in Cluster 1, but Cluster 3 would comprise banks,
public utility enterprises, and mass media. The providers of rural tourism
services have business relations with these cooperation partners; their
cooperation takes place more frequently than with other partners and it is
observed in the largest part of their cooperation networks.

Table 6

Cooperation partners in solutions for the rural tourism system with 2, 3,

and 4 clusters

No. | Cooperation partners by certain function | 4 clusters | 3 clusters | 2 clusters
1. Rural tourism enterprises 1 1 1
2. Tourist agencies 2 2 2
3. Municipalities 1 1 1
4. Education institutions 2 2 2
5. Cultural institutions 2 2 2
6. Tourism associations 1 1 1
7. Rural consultancy bureaus 2 2 2
8. RSS 2 2 2
0. Mass media 3 3 2
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Continuation of table 6

No. | Cooperation partners by certain function | 4 clusters | 3 clusters | 2 clusters
10. | NGOs 2 2 2
11. | Farms 2 2 2
12. | Museums, collectors 2 2 2
13. | Catering enterprises 2 2 2
14. | Hotels 2 2 2
15. | Transport services 2 2 2
16. | TICs 1 1 1
17. | Sport organisations 2 2 2
18. | Craftsmen 2 2 2
19. | Souvenir producers 2 2 2
20. | Event organisers 2 2 2
21. | Additional offers 2 2 2
22. | Publishers 2 2 2
23. | Security 2 2 2
24. | Banks 4 3 2
25. | Advertising agencies 2 2 2
26. | Insurers 4 3 2
27. | Rental companies 2 2 2
28. | Public utility services 4 3 2

Source: computed by the author based on the research in Zemgale and the result of
hierarchical cluster analysis.

The unclear role of local governments in the cooperation system of rural
tourism, according to the cooperation motives revealed by the providers of rural
tourism services, makes one think of the administrative capacity of local
governments — to what extent municipalities are able to create a favourable
environment for tourism development. For instance, local governments may be
initiators for resource optimisation, making the tourism industry’s development
more efficient, attracting the EU Structural Funds, and promoting the flow of
information with the public sector.

As a scenario of cooperation optimisation, the author suggests extending the
institutional impact of tourism in the region by means of synergy centres, the
establishment of which has to be based on three main principles: voluntarism,
initiative, and creativity.

The structural scheme includes a solution for the problem of information
flow among the public, municipal, private, and non-governmental sectors. The
author stresses the cooperation partners of local and regional levels in the
tourism cooperation system. Information on the role and decisions of the
national government on tourism development has to reach all the target groups
related to tourism development. The providers of tourism services have to be
convinced that their information on problems or ideas related to the tourism
industry’s development have reached addresses at government institutions.

The synergy centres could unite providers of tourism services, local
governments, managers of cultural and historical heritage, education and

100




cultural institutions, representatives of the non-governmental sector, and
creative individuals for creative activities. The synergy centres cannot be
organisations established and funded by local governments or the public sector.
The public and municipal sectors can promote only the initial initiative. The
synergy centres as a model of cooperation between the non-governmental sector
and municipalities could add to the institutional impact.
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Ministers o ] .
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Parliament i

National Tourism
Agency for Consultative
Tourism Council

Level of developing tourism Information, suggestions, cooperation
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Level of introducing tourism Regional tourism synergy centres
policy Regional tourism associations
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Information, suggestions, cooperation
4 I

[ Tourism synergy centres in 1

municipalities
[ 4 [ *

Information, suggestions, cooperation

v |

Synergy Cooperation
centres in partners in tourism
parishes cooperation systems

Source: structural scheme constructed by the author
Fig.13. Structural scheme for a scenario of optimisation cooperation.

The study revealed that the strongest cooperation is observed at the local
scale, and it should be taken into account in cooperation optimisation plans.
This confirms that the identification of cooperation systems within the regions
has justified itself for the providers of tourism services, since the result can be
used for solving the weaknesses of cooperation.

Using the tourism cooperation systems in development strategies

The author believes that a detailed analysis of cooperation systems in the
tourism industry is needed before starting the process of strategic planning,
since the analysis result can facilitate or specify planning at several stages, yet it
1s the most important to assess the situation in the tourism industry’s
environment.
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In rural tourism planning in Zemgale, according to the motives analysed and
the results gained in the rural tourism system, the PEST analysis result, and the
performance assessment of the public, municipal, non-governmental, and
private sectors, the author suggests paying attention to:

v the public sector — improvement of the flow of information;

v’ the region’s institutions — studies on the multiplicative effect of tourism and
their interpretations, attraction of funds for producing a single informative
material on recreational opportunities in Zemgale;

v’ the municipal sector — shaping the institutional impact in the region,
cooperation with the non-governmental sector, and identification of tourism
clusters;

v' the non-governmental sector — the diversity of this sector, its engagement in
tourism development;

v’ the society as a social resource — informing it on the tourism industry’s
impact on the region’s development and the possibilities to start a tourism
business;

v tourism clusters as a factor increasing competition; a possibility to prolong
the tourism season and extend the duration of stay of tourists in the region;

v’ twenty-eight cooperation partners in the rural tourism system — their
inclusion in the planning process of development strategies and solving the
problems included in these strategies.

Table 7
Using the cooperation systems at various stages of strategic planning
No Stages of planning Use of cooperation systems
1. | Preparation of Dbasis for | Cooperation systems reveal the cooperation
planning partners involved in tourism, which can be
additionally engaged in the planning process
2. Vision and tasks It is possible to identify all directions for

cooperation if individual cooperation partners are
additionally engaged in the planning process

3. | Assessment of environment SWOT analysis ensures fewer possibilities to
ignore any stakeholder involved in tourism
4. Development of scenarios Cooperation systems analysed in detail would

allow a more rational assessment of possible
development scenarios

5. Goals and tasks It is possible to specify contractors

2. Implementation of plan There are certain contractors and development
scenarios

3. Assessment A study is needed on the transformation of

cooperation system to precisely start a next stage of
strategic planning

Source: developed by the author

In the result of approbating the methodology, the variations of cooperation
systems in rural tourism can be used in:
v" improving the flow of information and planning education activities;
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v" developing profitable tourism services (inclusion of souvenirs and craftsmen
traditions in tourism products, transport services for small tourist groups
etc.);

v" popularising the region’s tourism services and specifying communication
channels for marketing etc.

The author suggests the system approach as an initial position to assess also
the possibilities for developing tourism on the micro-level, where entrepreneurs
are advised to establish an ego network of cooperation prior to SWOT analysis.

Where are we? |
| "| Assessment of the present situation

1. Cooperation p <
network Where do we go? o
J (Definition of strategic trends =
2. Structured ( How do we achieve it? «
SWOT analysis L Revision of goals Im

according to ) §
system approach How do we do it? o

Control of strategy

g

Source: structural scheme constructed by the author
Fig. 14. Cooperation network at the stages of strategic planning in a
tourism enterprise.

The main advantage in using the tourism cooperation systems for tourism
planning is systematisation that provides better quality assessments of current
situations and excludes a possibility to ignore accidentally any cooperation
partner engaged in interaction.

STATEMENTS

The research tasks set forth in the present PhD paper are completed and the
research aim is achieved. The author has justified the methodology for
researching cooperation systems and presented its approbation results in her
PhD paper, thus revealing the variations of cooperation systems in rural tourism
in Zemgale planning region, and specified the main possibilities of using the
cooperation systems.

The hypothesis set forth by the author — identification of the formation
motives and results of cooperation systems may promote the regionally
organised development of tourism — was proven in the PhD paper.

The tourism industry was researched and analysed in a systemic way; the
indicators specifying the formation and results of cooperation and the directions
for the multiplicative effect of rural tourism in Zemgale region were identified.

The research results included in the PhD paper supplement the knowledge
basis in regional economics with the interdisciplinary methodology for
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researching cooperation, which is justified theoretically and empirically, to
research qualitatively tourism cooperation systems in the regions of Latvia.

Significant practical contributions of the author include the structured matrix
for researching cooperation systems in tourism and the suggestions for
developing more detailed calculation methodologies to obtain the necessary
statistical information on the multiplicative effect of tourism. The author has
justified the application of the methodology for researching tourism cooperation
systems in qualitative cluster analysis, assessed the roles of public, municipal,
non-governmental, and private sectors in rural tourism, and specified the
advantages of the system approach in tackling the tourism industry’s strategic
problems in the regions.

The methodology for researching cooperation systems in tourism, developed
in the PhD paper, may be adapted for detailed studies on other types of tourism
in all the regions of Latvia.

In general, the PhD paper makes a significant scientific — theoretical,
methodological, and applied — contribution to ensuring balanced development
of tourism in the regions and a contribution to increasing cooperation and
promoting an understanding of the relation of tourism to other industries.

MAIN CONCLUSIONS

1. The significance of tourism in the national economy of Latvia is indicated
by the increase in the number of Latvian tourists and the expenditure on
tourism in Latvia. The worsening of economic situation has not very
negatively affected the tourism industry in Latvia. The problems to be
solved include the average duration of stay of foreign tourists in Latvia and
the use of accommodations in the regions, since the number of tourists
accommodated in Riga and Riga region significantly exceeds the indicators
of the other regions of Latvia. The high proportion of transit tourists makes
one work on supplying a wider range of attractive services to tourists to
prolong their duration of stay, so that Latvia becomes their final
destination.

2. In 2009, only 7% of the total number of tourist accommodations of Latvia
operated in Zemgale. The Central Statistical Bureau (CSB) methodology of
counting lodgings does not provide a full picture of their supply in rural
territories of the region. According to the tourism booklets in Zemgale,
their supply exceeds the number of lodgings published by the CSB almost
fivefold.

3. The tourism potential of Zemgale region is comprised of general
infrastructure of the territory, human-made infrastructure of tourism,
tourism resources created by humans and nature, and the region’s
education possibilities for specialists required for the tourism industry.
Tourism services in Zemgale are associated with the main motives for
travels of foreign tourists — recreation and business.
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10.

The formation of cooperation in tourism industry has depended on both the
ideology and the economic system, since the industry has originated in the
territory of Latvia. The historical background of tourism in Latvia is an
analysable process in which ideas for cooperation in the industry are found
in each period of tourism evolution.

In the EU tourism policy documents, cooperation and research on it are
stressed as a factor promoting the quality, competitiveness, and
sustainability of the tourism industry. Latvia’s tourism policy is based on
cooperation on international, national, and regional levels, which is
conceptually included also in the industry’s legal and regulatory
enactments by emphasising both the industry’s relation to the other
industries, and the non-governmental and private sectors. Cooperation
research problems are stressed in Latvia after adopting the Lisbon Strategy,
while detailed studies and assessments of cooperation have not been done
up to present.

The integrated nature of tourism is included in the definitions and theories
of tourism, describing tourism as a complex phenomenon, the study of
which requires an interdisciplinary approach. The system approach in
analysing the tourism industry reveals two trends in the characteristics of
cooperation partners engaged in cooperation: general characteristics that
include only traditional areas related to tourism and detailed characteristics,
which stresses sub-systems and factors of exogenous environment affecting
tourism.

On the macro-level, the tourism systems may be specified as the result of
cooperation between the main groups of providers of tourism services and
the other industries and areas. The cooperation partners that encompass
public, non-governmental, and private sectors have certain roles in the
tourism system.

Tourism theories reveal that the tourism systems are not developed, yet
they emerge and change if the providers of tourism services cooperate with
the cooperation partners directly and indirectly engaged in tourism when
developing tourism products, introducing new kinds of tourism, and
exploiting new resources for tourism services.

A need to emphasise the creation of tourism clusters is stressed in both the
EU and national as well as regional level documents. Regional tourism
could become one of the tourism research directions in Latvia in the future.
The methodology developed in the PhD paper is one of the ways for
conducting qualitative studies on tourism, paying more attention to tourism
development processes in the regions by analysing the economic and social
impacts and the impacts of cultural and environmental preservation.

The approbation of the methodology for researching cooperation systems
in rural tourism in Zemgale planning region confirmed that the advantage
of combining the system approach in tourism analysis and the method of
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11.

12.

13.

14.

15.

social networks is a structured instrument facilitating data acquisition from
a larger number of respondents.

The database obtained in Zemgale planning region contains information on
75 providers of tourism products, accounting for 68.2% of the target
population. The study on the cooperation motives in rural tourism reveal
that entrepreneurs cooperate with 28 cooperation partners according to
their subjective but reasonable motives. The trends were similar in the
cooperation networks to draw conclusions on the nature and results of
cooperation within the region. Nine variations of cooperation systems
showing the role of each cooperation partner in the cooperation system of
rural tourism were developed using statistically significant Cramer’s V
coefficients.

The main motives for cooperation in rural tourism in Zemgale include the
satisfaction of certain needs of entrepreneurs for information, knowledge,
new tourism products, and safety. The main gains from cooperation in rural
tourism are profit, popularity, new contacts, information and knowledge,
and new products and safety. Cooperation in rural tourism in Zemgale may
be assessed as efficient, since the gains from cooperation are greater than
the providers of rural tourism services expected it in the beginning.

The main emphases of interaction in rural tourism are related to
cooperation when the cooperation partners cooperate to solve certain
problems. The cooperation networks of the providers of rural tourism
services are not static — they consist of economic and social rules, and
opportunities and new situations. In addition to the primary functions of
economic activity, the providers of rural tourism services promote
employment, engage in developing the tourism infrastructure, attract
additional funding (the EU Structural Funds) for tourism in counties of the
region, act as informal educators for the cooperation partners in the region,
develop new tourism products, and produce income for other producers of
goods and services in the region.

The study in Zemgale confirms that the methodology for researching
cooperation systems may be applied to identifying the multiplicative effect
of tourism. To develop and apply detailed methodologies, the author
suggests 1dentifying sources of information to obtain the necessary
statistical data, defining a period for evaluating the economic performance
of tourism enterprises in the region, and conducting an additional study, the
sampled population of which includes providers of rural tourism services
from counties with a higher concentration of them.

The organisational structure of rural tourism enterprises and the
possibilities for developing tourism products allow small farms and
individual entrepreneurs to enter the market successfully only by using
their disposable resources, for instance, their private collections, decorative
gardens, and craftsman skills in order to earn extra income. The
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16.

17.

18.

19.

20.

approbation of the methodology for researching cooperation systems in
Zemgale planning region revealed the free niches of employment and the
services needed in the cooperation system of rural tourism.

It 1s advised to use the methodology for researching tourism cooperation
systems to identify tourism clusters when doing a qualitative cluster
analysis by organising interviews or focus groups and by collecting data on
the tourism sector, linkages and relations of cluster, drivers and supporting
factors of cluster as well as related challenges. In rural tourism, the
formation of tourism clusters may be also related to initiatives of
communities and local governments.

The research results on the cooperation systems in rural tourism in
Zemgale region specify and supplement the cooperation partners
mentioned in the tourism industry’s documents on the regional level. The
non-governmental sector includes the tourism industry’s associations,
professional and resource management organisations, and social and
interest organisations, and it is related to the specifics of tourism products
or the occupation of providers of rural tourism services. The private sector
features a diversity of cooperation partners, since the spheres of
cooperation are related to enterprises and providers of services where the
boundaries of the cooperation system not always match those of the
planning region.

The providers of rural tourism services believe that the tourism industry is
positively impacted by the exogenous factors — economics, policy, society,
technology, nature and ecology, while they negatively evaluate the
performance of government institutions regarding rural tourism
development.

The cooperation systems identified in Zemgale region may be used for
improving cooperation by extending the institutional impact of tourism in
the region by means of synergy centres, the establishment of which has to
be based on three main principles: voluntarism, initiative, and creativity.
The synergy centres as a model of cooperation between the non-
governmental sector and municipalities could add to the institutional
impact by getting involved in the information flow system.

The main advantage in using the tourism cooperation systems is the
systematisation of SWOT analysis for development strategies, which
provides better quality assessments of current situations and excludes a
possibility to ignore accidentally any cooperation partner engaged in
cooperation.
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MAIN PROBLEMS AND THEIR SOLUTIONS

Problem 1

The regional economy lacks estimates on contributions of tourism to the
socio-economic development of the region.

Solutions

1. The economic contributions of tourism as a sector of the national economy
and rural tourism as a type of tourism have to be estimated by analytically
improving the accounting of economic activity for the directions of the
multiplicative effect of tourism identified by the author.

2. Studying nonmaterial contributions of tourism industry has to be based on
interdisciplinary studies that include fields of both social and natural
sciences.

Problem 2

The cooperation networks of rural tourism business entrepreneurs are quite
similar, and the range of tourism products is homogenous, which may
negatively affect the competitiveness of rural tourism in the regions of Latvia in
the future.

Solutions

1. The tourism industry’s associations have to play a coordinating role in
promoting specialisation of tourism products and innovations, thus
increasing the possibilities of forming clusters in rural tourism.

2. A profiling network, which would become apparent as a difference in
functions and a position to the cooperation system’s partners, has to be
established if the cooperation system of rural tourism forms into a cluster.

3. When elaborating a conception for the rural tourism cluster, the regional
tourism development agencies and the association “Countryside Traveller”,
in cooperation with the Ministry of Economics, are advised to specify the
cluster’s management, the goals, tasks, possible directions of activity, and
strategy in creating, developing, and transforming tourism products, and
marketing instruments to increase the competitiveness of tourism industry.

Problem 3

There is an informative gap between the providers of tourism services in
rural areas and the tourism policy makers in government institutions, resulting
in a negative assessment of the role of national government institutions in
developing tourism industry.

Solutions
1. A detailed study is necessary to identify the problems regarding the flow of
information among the cooperation partners involved in the tourism system.
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. It 1s advised to use the methodology for researching cooperation in tourism,

which was developed by the author to identify the addresses of information.

. The makers of tourism policy have to include in the system of information

flow also the rural consultancy bureaus located in the regions of Latvia and
the structures of the RSS as the public sector’s only institution engaged in
the cooperation networks of providers of tourism services in rural areas of
the regions.

. The optimisation of cooperation has to be based on understanding and

information exchange that can be promoted by the present and new ways of
cooperation in the public and private sectors (for instance, public and private
partnership, public discussion, exchange of experience, or development of
synergy centres etc.)

Problem 4

The role of the municipal sector in the tourism cooperation system is

unclear.

Solutions

1.

Within a county, its local governments are advised to examine their division
of competencies with the private and non-governmental sectors for support
of tourism industry.

. In cooperation with the TICs, the regional tourist agencies are advised to

play the role of initiator and coordinator in activating local governments and
organising exchange of information regarding advertising examples of good
practice.

. The cooperation systems in tourism perform in the best way within counties

and civil parishes where local governments could become the main initiator
and the coordinating institution for tourism development.

Problem 5

The society is little informed on the impact of tourism on the development of

the regions and its role in socio-economic processes.
Solutions

1.

The public and municipal sectors have to inform more actively the society
on the tourism industry’s role in developing the regions and on using the
possibilities of tourism resources, stressing the creation of new jobs in
relation to the Lisbon Strategy.

. In educating the public, it is advised to use the historical experience gained

during the first Republic of Latvia by involving the non-governmental sector
and the mass media.

. In education institutions, it is advised to include topics on tourism in the

present study courses, which would promote the understanding on the
economic and social gains of tourism industry in the regions.
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