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Abstract

Increasing competition among health care service providers for pets and constantly growing requirements for the
veterinary service quality, force veterinary service providers to search for some possibilities to remain competitive
in the market in order to meet both customer needs and expectations, and animal needs best. The aim of the research
is — having identified the choice motives for animal health care service, to enumerate the factors, influencing the
choice of veterinary service. In order to find the pet keepers’ approach concerning the factors, influencing the choice
of veterinary service, a pilot research was completed. According to the gained primary data results in the research, it
was found that the key factors, influencing the choice of veterinary service are as follows: the service quality of health
care, the recommendation of the person responsible for animal care and the price for the delivered service.

Key words: veterinary service, veterinary service provider, customer approach, factors.

Introduction

Currently, in the veterinary sector there are
predominant complex and intensive changes, which
have some influence on the competitive environment
of veterinary service. First, because of the increase
in the number of pet health care service providers
(Lowe, 2009) and the decrease of veterinary service
providers in rural areas (Jensen et al., 2009; Villarroel
et al., 2009), as well as the decrease in graduates’
opportunities to get employed and entrenched in the
labor market (AVMA, 2013), the competition among
veterinary service providers, delivering this service, is
increasing rapidly.

Another challenge for the veterinary service
providers is the constantly growing requirements for
the veterinary service quality, changing customer
needs, increasing animal owners’ insistence for
veterinary service providers and all this makes
the veterinary service providers search for some
possibilities to remain competitive in the market in
order to meet both the customer needs and expectations
and animal needs best.

It should be highlighted that animal health care
service is specific. Differently from human health
care, in the animal health care there are distinguished
two separate subjects — customer (animal owner)
and patient (animal). Veterinary service is provided
to animals and the customer is a service purchaser
(Asmenskaite & Astromskiené, 2015). It should also
be emphasized that health care service has to meet not
only customer and animal needs, but they also has to
comply with clinical standards.

As it has been noted in the literature lately,
during the provision of service to customers by
veterinary physicians there is predominant insufficient
satisfaction of customer needs (Kaler & Green, 2013),
distrust to personal abilities and knowledge with
the purpose to meet the customer needs (Roshier &
McBride, 2013). Besides, there have been indicated

significant differences between pet owner and
vet approaches, assessing ‘a good vet’ qualities
(Mellanby et al., 2011). As Lowe (2009) underlines,
for veterinary service providers it is a must to improve
relationship with farmers, i.e. service receivers.
According to the author, farmers insist on veterinary
service, which comply with their wider business
needs (Lowe, 2009). Lloyd, Harris, & Marrinan
(2005) states that in order to maintain the long-lasting
relationship with customer, efficient communication
with animal owners is one of the assessment indicators
of the animal health care service quality. According
to Felsted (2012), veterinarians have to pay more
attention to the communication of service value to
their customers. An animal owner has a right to expect
that some attention will be paid to his/her expectations
and needs, and as a result the attention to customer
as a personality and to his/her animal’s problems is
a required and very important part for the veterinary
service provider’s work.

The satisfaction of the veterinary service receivers
with the provided veterinary service and the factors
facilitating the following that veterinary service
providers could foresee animal owners’ behavioral
peculiarities, is quite a new issue that is little
investigated by Lithuanian scientists. The following
reveals that the research in veterinary service is
carried out assessing it in terms of veterinary medicine
approach.

There has been little research conducted by
foreign scientists on the given topic. A study of public
expectations (MG&A, 2014), carried out by Royal
Veterinary College, revealed that it is possible to
distinguish the criteria, which have influence on the
choice of a veterinary service provider. The key choice
factors concerning a veterinary service provider,
distinguished by the veterinary service receivers, were
the following: territorial convenience (distance to the
veterinary service provider), following of professional
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standards and personal experience of the service
reception. It is worth paying attention to the fact that
customer expectations, when choosing a veterinary
service provider, differ. Horse owners were likely
to reach the veterinary service provider present in a
farther distance and pay for the provided service more
in comparison to pet owners.

The study, completed in Austria, showed (1285
respondents participated in the survey) that the
most significant criteria in the choice of a veterinary
physician are the following: friendliness and veterinary
physician’s  consultation and  professionalism
(competence) (Energy marketing, 2004). It should be
stressed that the service price criterion was the least
meaningful in the choice of a veterinary physician.

Under the order of the Polish Small Animal
Veterinary Association, the Public Relations Agency
carried out a study with the aim to indicate the need
satisfaction possibilities for dog owners, purchasing
the veterinary service. The study results revealed
that the most significant motives when choosing
the veterinary service provider, are the following:
convenient and easily reachable place (54%),
veterinary service provider’s competence (50%), price
(41%) and the range of the provided service (19%)
(Walczak, 2012).

The aim of the research — having identified the
motives for the choice of animal health care service,
to enumerate the factors, influencing the choice of
veterinary service.

Materials and Methods

In order to identify the motives for the choice of
animal health care service and enumerate the factors,
influencing the choice of veterinary service, there was
completed a pilot research. In terms of the research
completion, for the collection of data the written
survey method was used. The data were collected
from October to November, 2015.

For the completion of the survey a two-part
questionnaire was prepared. The first part contained
questions concerning the researched social-
demographic data (gender, age, education and
income) and the second part — questions with the aim
to research the factors that influence the pet owners’
choice of the veterinary service.

For the research the non-probability sampling
method — convenience sampling - was chosen. It
means that there were surveyed those who could be
reached most easily. The target research population
involved pet owners, who had used animal health
care service. The sample, selected for the following
research involved different age groups, exceptionally
over the age of 18.

During the completion of the research 400
questionnaires were disseminated; 376 of them were

returned, out of them the correctly filled ones were
selected. Statistical data analysis was completed
applying the software package: IBM SPSS Statistics
(21.0 v.). The following methods of statistical
analysis were applied: descriptive statistics; and for
the assessment of differences related to the statistical
significance the nonparametric chi square () criterion
was applied.

Results and Discussion

The majority of the respondents who participated
in the research were 18-24 (53.2%) old. There
participated more women than men (respectively
81.9% and 18.1%). The greater part of the researched
had the higher education of university type or non-
completed higher education (53.2%), and almost a
quarter — secondary (24.5%), and the least part were
those with the advanced vocational education and
training (9.6%). During the analysis of the respondent
distribution according to the residential area, it was
found that more than a half of respondents (69.1%)
reside in cities and the remaining 31.6% — in villages.
Most respondents (31.9%) indicated that their income
was 301- 400 EUR per month, 19.1% of respondents
indicated that their income was 401-500 EUR, 30.5%
selected the lowest income group — up to 300 EUR,
and 8.5% of respondents indicated the highest income
group of 701 EUR and more.

First, under the research it was sought to find out
the frequency of respondents’ visit at the veterinary
service provider during the last two years. Over the
last two years most pet owners had used the animal
health care service at least once. More than a half of
respondents (61.7%) indicated that they with their pet
visited the veterinary physician 2-5 times, and 20.2%
of the surveyed visited the veterinary physician more
than 5 times. 18.1% of pet owners had visited the
veterinary doctor once during the last two years.

There was indicated statistically significant
differences between the frequency of pet owners’
visit/attendance and the choice of the veterinary
service provider. Most respondents who have a
personal veterinary physician first indicated that they
have used the animal health care service more than 6
times (Table 1).

During the analysis of the visit/attendance number
to a veterinary service provider for one pet owner in two
years it was found that on average during the last two
years one service receiver had visited the veterinary
service provider 4 times. It was also found that women
(on average 4.0 times, p=0.087) and village residents
(on average 4.1 times, p=0.001) together with pets
more often visited veterinary service providers.

It was found that the number of visits differ
depending on the choice of an animal health care
provider. Pet owners, who do not have their personal
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Table 1

The links between the frequency of pet owners’ attendance/visit to the veterinary service provider and
the choice of the veterinary service provider, %

. . . Attendance/visit frequency at the veterinary service provider
Veterinary service provider - -
Once 2-5 times More than 6 times
ans, who hgve chosen a personal veterinary 132 603 265
service provider
One_s, who hgve not chosen a personal veterinary 308 654 38
service provider

¥=32.158, df=2, p=0.000

veterinary physician, visited animal health care
providers more often than those who had chosen
the personal veterinary service provider (on average
4.3 times, p<0.003). Thus, there can be drawn a
conclusion that pet owners do not trust the veterinary
service provider and/or the quality of their provided
service and, as a result they apply to another service
provider expecting a better service quality. The
attention should be paid to the fact that pet owners’
distrust and disappointment can cause situations when
a veterinary service provider starts behaving not as
a person responsible for animal health care, but as a
businessman. Trust is a very significant aspect for the
relationship between service providers (animal health
care service providers) and people, using service (pet
owners). According to Grand ef al. (2013), trust in
veterinarians is related to professionalism, respectful
communication and an ability to deliver information
concerning animal diagnostics, treatment methods and
treatment prognosis in an open manner and honestly.
Consequently, it can be stated that interpersonal
relationship between the veterinary service provider
and animal owner is impossible with no trust.

Pet owners may apply to any animal health care
service provider who provides service and get the
necessary help for the pet. Most pet owners who
participated in the research (72.3%) indicated that
they have a personal veterinary physician who
they apply to first in case of animal health problem
presence, and only 27.7% of pet owners do not have
a veterinary physician and in case of necessity they
apply to that animal health care provider who is the
most convenient for them. No significant differences
between gender, place of residence, age and income
were identified. It was determined that the choice of a
health care service provider depends on education (>
=30,815, df =4, p=0.000).

The research revealed that the majority of all
the surveyed (69.1%) applied to a veterinary service
provider because of a dog’s health condition, 27.7%
— because of a cat’s health condition. The minor part
(3.2%) of respondents indicated that their animal kind
is another, i.e. they applied to the veterinary physician
because of exotic mammals’ health disorders. No

significant differences between the respondents’
gender, age, income education and the most popular
kinds of animals were found. The research showed
that 47.9% of respondents keep one animal and almost
a third (29.8%) keep two pets, 12.8% — 4 and more
pets. A trend can be observed that the more pets are
kept, the weaker the relationship between the human
and animal is.

It should be stressed that it is not sufficient to
analyze the demand for animal health care service,
based on the statistical change in pet numbers.
Analyzing the service demand for animal health care,
the regularity of the pet owner visits to a veterinary
physician, is particularly significant. The research
revealed that almost a half of pet owners (38.3%)
visit the veterinary service provider with their pet
on a regular basis, and the fifth - irregularly. A third
(39.4%) of pet owners indicated that they visit the
veterinary service provider very seldom, (i.e. one time
totally, one time in 2 years, in the case of the animal’s
health disorder). No statistically significant differences
between the regularity of pet owners’ visits and the
animal kind have been detected. A presumption can
be made that animal owners’ behavior and knowledge
about animal health care influence the regularity of
visits with an animal to a veterinary physician. The
results of the study, completed in the USA, showed
that the average number of pet owners’ visits to a
vet was decreasing (Brakke Consulting, 2011). We
have distinguished the factors that influence the more
seldom visits/attemdance to a veterinary service
provider: 1) expensive animal health care service
is not affordable for pet owners due to its price, 2)
pet owners are likely to use the Internet and search
for information related to pet health issues — all this
has a great influence on the pet owners’ decision to
visit/attend an animal health care provider more
seldom. Scientists draw attention to the fact that the
most significant factor influencing the frequency of
visits/attendance to a veterinary service provider is a
predominant ‘false attitude’ among most pet owners
that regular pet health check-up is not necessary.

The respondents were also asked to indicate the
person who takes care of the animal. 42.6% of animal
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owners indicated that they take care of their pet. A
third of respondents (31.9%) indicated that not only
the animal owner takes care of it, but also a spouse/
partner. Others pointed out that other family members
take care of animals (23.4%). A presumption can be
drawn that animal care takes a lot of time, thus it is
likely to be shared with other family members and
relatives.

In the recent years, more and more attention is being
paid to the human and animal emotional relationship
that is very significant to human interrelationship
(Beck & Meyers, 1996; Bustad & Hines, 1984;
Melson, 2003; Serpel, 1999; Sinkariova, Gudonis, &
Trakiinaité, 2008; Tannenbaum, 1985). Human-animal
relationship is defined as mutually useful and dynamic
human and animal relation that involves the behavior,
necessary for both subjects’ health and welfare
(AVMA, 1998). The following involves emotional,
psychological and physical intercourse between
a human, animal and environment. A veterinary
physician, as a person responsible for animal health
care should play a role in human-animal relationship:
by aiding the strengthening of the potential of
a human-animal relationship. It is universally
acknowledged that for a veterinary physician it is
useful to know the animal importance in human life,
health and welfare (Fraser, 1989; Ormerod, 2008;
Timmins, 2008), euthanasia which is related to human
and animal feelings of loss (Clements, Benasutti, &
Carmone, 2003; Gerwolls & Labbott, 1994; Morris,
2012; Smith, 2012; Weisman, 1991) and about the
security of animal welfare (Marder & Duxbury, 2008;
Wensley, 2008). The research results have revealed
that 73.4% of pet owners keep an animal together with
a family member, 23.4% with a friend and only 3.2%
indicated that they consider their pet being an animal
or work object. Having completed the study in the
human and pet relationship, Risley-Curtisso, Holley,
& Wolf, (2006) identified that 97% of pet owners, the
majority of which had a dog, consider their animal
being their family member. Blacwell (2001) provides
similar research data and indicates that 85% of pet
owners consider their animal being a family member.

Applying to veterinary service providers, pet
owners have their expectations. Veterinary physicians
also have a distinctive attitude towards their work
duties during the consultation and want to provide
the pet owners with a high-quality service. It is very
important to estimate if physician and customer
expectations are similar as this might have an
impact on the usage of the consultation time and
the assessment of the service quality. During the
research it was sought to find out the reasons for the
pet owner application to a veterinary service provider.
The respondents could mark all the answer variants
suitable for them. During the research there proved to

be two key reasons for the application to an animal
health care provider — pet disease / health problems
(83.0%) or pet vaccination (69.1%) (Figure 1).
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Figure 1. Key reasons for the application to an
animal health care service provider.

Volk et al. (2011) also identified that only 32%
of pet owners considered the necessity visiting a
veterinary service provider due to preventive aims,
and 36% indicated that it is necessary to apply to a
veterinary service provider only for a pet vaccination.
On the basis of the following data, a conclusion can
be drawn that this determines the decreasing visit/
attendance frequency to a veterinary service provider
in the recent years (Felsted, 2011). An assumption can
be made that animal owners insufficiently comprehend
the values of preventive animal health care service.

It has to be stressed that the animal registration
and identification obligation is regulated by the Law
on Welfare and Protection of Animals in the Republic
of Lithuania. Following the above mentioned law,
pets (dogs, cats and ferrets) have to be registered and
identified. The research results revealed that only
13.8% include the reason related to the pet owners’
application to an animal health care service provider
for the pet identification. It was determined that the
pet owners who are at a younger age (18-24 years)
used the pet identification service (¥*=30.685, df=4,
p=0.000).

The veterinary service receiver has an opportunity
to choose the service provider. It is considered that
the choice of a veterinary service provider depends
on the veterinary service receiver’s satisfaction with
his/her consultation. Thus it is important for animal
health care providers to be aware of the choice criteria
because that might help them meet the pet owner’s
expectations.

Having completed the research, it was determined
that the majority of respondents estimated the choice
of the criteria for animal health care as significant
(Table 2). 97.7% of animal owners indicated that the
most significant motive for the choice of a veterinary
service provider, was the quality of health care service,
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Table 2

Respondent distribution according to the choice of an animal health care service provider, %

Criteria Not important Partially important Important
Service range 7.4 27.7 64.9
Convenient location 14.7 213 67.0
Other customers’ recommendations 53 30.9 63.8
SéﬁgT:rrédaﬁons of the persons responsible for 10.6 12.8 76.6
Acceptable price for the delivered service 7.4 18.1 74.5
Service quality 1.1 1.1 97.7

63.8% — the recommendations of other persons
responsible for animal care, and 74.5% — the price for
the delivered service.

In order for the pet owners to apply to service
providers, they should have some information about
the service provider and the delivered service. Having
completed the research, it was determined that 73.4%
of pet owners indicated the veterinary physician
being as one of the key information sources. Pet
owners indicated that they search for the information
related to animal health care in the periodical press
and informative publications least. Although the
social network Facebook has turned into the most
actively used social network in the whole Europe and
the USA during quite a short time (Carlsson, 2012;
Li & Sun 2014; Akin & Akin, 2015), however, only
21.3% of respondents search for the information of
the following pattern in the social network Facebook.
The pet owners, who participated in the survey, chose
friends and acquaintances, the Internet media and the
veterinary service provider’s website as information
resources (see Figure 2).

Havinganalyzed theresearch data it was determined
the information presented on the veterinary service
provider’s website is the most frequently used by the
respondents with secondary education (x*=36.842,

Other customers' recommendations
Informative publications

The Internet-media

Press

Social network ,,Facebook*

Vet service provider's websites

Veterinary physician's

df=4, p=0.000). The respondents with non-completed
higher education indicated periodical press being as
the most significant source of information (y>=54.339,
df=4, p=0.000). There has also been noticed a trend
that the respondents at a younger age (18-24) had
indicated the social network Facebook as the most
significant source of information concerning animal
health care service (y’>=15.503, df=4, p=0.004). It
should be emphasized that animal health care service
providers have to know where their customers get
information concerning their pet diseases and their
behavior in case of diseases and if that information is
secure, as well as to inform customers about the best
sources of information.

Summarizing the research results it can be stated
that when a need for pet health care service emerges —
it is applied for or used. The key motives, influencing
the choice of veterinary service are the quality of
animal health care service, the recommendations of
the persons responsible for animal care and the price
for the delivered service.

Conclusions

1. The research in the choice motives for veterinary
service providers offers valuable information
concerning pet owner needs and expectations that

Figure 2. Key information search resources based on animal health care service.

178

RESEARCH FOR RURAL DEVELOPMENT 2016, VOLUME 2



FACTORS INFLUENCING CHOICE
OF VETERINARY SERVICE

Lina ASmenskaité, Adelé Astromskiené, Sigita Kerziené

can be used by the veterinary service providers for
the design of the value proposal. It is a required
condition for each veterinary service provider’s
competitiveness.

The majority of pet owners applied to a veterinary
service provider concerning a dog or cat health
condition. Almost a half of the pet owners visit the
veterinary service providers with their pets on a
regular basis, and the fifth irregularly. The major
part of the pet owners has a personal veterinary
physician, who they apply to first in case of present
animal’s health problems. The pet owners who do
not have a personal veterinary physician visited an
animal health care provider more often than ones
who have chosen him/her.

It is purposeful for veterinary service providers
to identify the human-animal relationship. The
application of the human-animal relationship
makes presumptions for the creation of trust
between a customer and veterinary service
provider and might provide some information
concerning the customer. It was determined that
the major part of the pet owners consider an animal

References

1.

2.

10.

11.

12.

13.

14.

their family member, and only 3.5% indicated that
they consider their pet an animal or work object.

. The key reasons for the application to an

animal health care provider — pet disease/health
problems or pet vaccination. The motive for
veterinary service provider’s choice by the pet
owners involves the quality of the animal health
care service, recommendations of the persons
responsible for animal care, and the price for the
delivered service.

. The greater majority of pet owners indicated

the veterinary physician being one of the key
information sources about the provided animal
health care service. The pet owners search for the
information related to the animal health care service
in periodical press and sources of information
least. The choice of information sources by pet
owners depends on education. Persons with
secondary or non-completed higher education
chose the Internet media and the veterinary service
provider’s website as a source of information more
frequently.

Akin, A., & Akin, U. (2015). The Mediating Role of Social Safeness on the Relationship Between Facebook
Use and Life Satisfaction. Psychology Reports. 117(2), 341-353. DOI: 10.2466/18.07.PR0.117¢20z9.
Asmenskaité, L., & Astromskiené, A. (2015). Practical Aspects of Business Model Application in Veterinary
Activities. In Research for Rural Development 2015: Annual 21 st International Scientific Conference
Proceedings, 13 — 15 May 2015 (pp. 204-209). Jelgava, Latvia: Latvia University of Agriculture.

AVMA. (1998). Statement from the Committee on the Human-Animal Bond. J. Am. Vet. Med. Assoc. 212,
1675.

AVMA. (2013). 2013 US Veterinary workforce study: modeling capacity utilization. Retrieved December
10, 2015, from www.avma.org/KB/Resources/Reports/ Documents/Veterinarian-Workforce-Final-Report.
pdf.

Beck, M.A., & Meyers, M.N. (1996). Health enhancement and companion animal ownership. Public
Health. 17,247-257.

Blackwell, M.J. (2001). The 2001 Inverson Bell Symposium Keynote Address: Beyond philosophical
differences: the future training of veterinarians. J. Vet. Med. Educ. 28, 148-152.

Brakke Consulting. (2011). Bayer/Brakke study finds six causes for yearly decline in companion animal
veterinary visits. Retrieved January 10, 2016, from http://www.brakkeconsulting.com/news_article/634.
aspx.

Bustad, L.K., & Hines, L. (1984). Our professional responsibilities relative to human-animal interactions.
Can. Vet. J. 25, 369-376.

Carlsson, H. (2012). Working with Facebook in Public Libraries: a Backstage Glimpse into the Library 2.0
Rhetoric. International Journal of Libraries & Information Services. 62(3), 199-210.

Clements, P.T., Benasutti, K.M., & Carmone, A. (2003). Support for bereaved owners of pets. Perspectives
in Psychiatric Care. 39, 49-54.

Energy Marketing, Austria (2004). Retrieved October 12, 2015, from www.energy-marketing.at.

Felsted, K.E. (2011). NCVEI Update: New Insights in Practice Growth. Bayer Veterinary Care Usage
Study. Retrieved May 10, 2015, from http://www.ncvei.org/articles’/FINAL BAYER VETERINARY
CARE USAGE STUDY.pdf.

Felsted, K.E. (2012). Veterinary teams and clients: facing financial facts. Today s Veterinary Practice. 2(6),
67-70.

Fraser, A.F. (1989). Role of veterinarians in the senior citizen-animal bond. Can. Vet. J. 30, 562-565.

RESEARCH FOR RURAL DEVELOPMENT 2016, VOLUME 2

179



FACTORS INFLUENCING CHOICE

Lina ASmenskaité, Adelé Astromskiené, Sigita Kerziené OF VETERINARY SERVICE

15. Gerwolls, M.K., & Labott, S.M. (1994). Adjustment to the death of a companion animal. Anthrozods. 7,
172-187.

16. Grand, J., Lloyd, J., IIgen, D., Abood, S., & Sonea, I. (2013). A measure of and predictors for veterinarian
trust developed with veterinary students in a simulated companion animal practice. J. Am. Vet. Med. Assoc.
242(3), 322-334.

17. Jensen, K.L., English, B.C., Menard, R.J., & Holland, R.R. (2009). Livestock producers’ views on accessing
food-animal veterinary services: implications for student recruitment, training and practice management.
J. Vet. Med. Educ. 36(1), 30-38.

18. Kaler, J., & Green, L. (2013). Sheep farmer opinions on the current and future role of veterinarians in flock
health management on sheep farms: a qualitative study. Prev. Vet. Med. 112(3/4), 370-377.

19. Li, P, & Sun, Y. (2014). Modeling and Performance Analysis of Information Diffusion Under Information
Overload in Facebook-like Social Networks. Int. J. Commun. Syst. 27(9), 1268-1288. DOI: 10.1002/
dac.2774.

20. Lloyd, J.W., Harris, D.L., & Marrinan, M.J. (2004). Development of a veterinary teaching hospital business
model. J. Am. Vet. Med. Assoc. 226, 705-710.

21. Lowe, P. (2009). Unlocking Potential — A Report on Veterinary Expertise in Food Animal Production,
Department for Environment and Food Rural Affairs (DEFRA), London, 90 p.

22. Marder, A., & Duxbury, M.M. (2008). Obtaining a pet: realistic expectations. Vet. Clin. North Am. Small
Anim. Pract. 38, 1145-1162.

23. Mellanby, R., Rhind, S., Bell, C., Shaw, D., Gifford, J., Fennell, D., Manser, C., Spratt, D., Wright, M.,
Zago, S., & Hudson, N. (2011). Perceptions of clients and veterinarians on what attributes constitute ‘a
good vet’. Vet. Rec. 168(23), 616.

24. Melson, F.G. (2003). Child development and human-companion animal bond. Am. Behav. Sci. 47(1), 31-
39.

25. MG&A (2014). 24/7: Expectations of the public.

26. Morris, P. (2012). Managing pet owners’ guilt and grief in veterinary euthanasia encounters. J. Contemp.
Ethnogr. 41, 337-365.

27. Ormerod, E.J. (2008). Bond-centred veterinary practice: lessons for veterinary faculty and students. J. Vet.
Med. Educ. 35, 545-552.

28. Risley-Curtiss, C., Holley, L.C., & Wolf, S. (2006). The animal-human bond and ethnic diversity. Social
Work. 51(3), 257-268.

29. Roshier, A.L., & McBride, E.A. (2013). Veterinarians’ perceptions of behaviour support in small-animal
practice’. Vet. Rec. 172 (10), 267.

30. Serpell, J. Guest Editor’s Introduction: animals in children’s lives. Society and animals. 7(2), 87-94.

31. Smith, A. (2012). Pet loss and human emotion: what’s new? Death Studies. 36, 292-297.

32. Sinkariova, L., Gudonis, V., & Trak@inaité, V. (2008a). Naminiy gyvinéliy laikymo sasajos su jvairiais
zmogaus gyvenimo aspektais. (Link between keeping pets and various aspects of human life). Jaunyjy
mokslininky darbai. 2(18), 198-206. (in Lithuanian).

33. Tannenbaum, J. (1985). Ethics and human-companion animal interaction: a plea for a veterinary ethics of
the human-companion animal bond. Vet. Clin. North Am. Small Anim. Pract. 15,431-447.

34. Timmins, R.P. (2008). The contribution of animals to human well-being: a veterinary family practice
perspective. J. Vet. Med. Educ. 35, 540-544.

35. Trachtenberg, F., Dugan, E., & Hall, M.A. (2005). How patients’ trust relates to their involvement in
medical care. J. Fam. Pract. 54(4), 344-352.

36. Villarroel, A., McDonald, S.R., Walker, W.L., Kaiser, L., Dewell, R.D., & Dewell, G.A. (2010). A survey
of reasons why Veterinarians leave rural veterinary practice in the United States. J. Am. Vet. Med. Assoc.
236(8), 859-867.

37. Volk, J.0., Felsted, K.E., Thomas, J.G., & Siren, C.W. (2011). Executive summary of the Bayer veterinary
care usage study. J. Am. Vet. Med. Assoc. 238, 1275-1282.

38. Walczak, A. (2012). Pies biznes. Biznes Weterynaryjny. 2(11). Retrieved January 10, 2016, from http://
www.biznesweterynaryjny.pl/nr/raport/pies_biznes.html.

39. Weisman, A.D. (1991). Bereavement and companion animals. Omega-J. Death Dying. 22, 241-248.

40. Wensley, S.P. (2008). Animal welfare and the human-animal bond: considerations for veterinary faculty,

students, and practitioners. J. Vet. Med. Educ. 35, 532-539.

180

RESEARCH FOR RURAL DEVELOPMENT 2016, VOLUME 2



	FACTORS INFLUENCING CHOICE OF VETERINARY SERVICE
	Abstract
	Key words
	Introduction
	Materials and Methods
	Results and Discussion
	Conclusions
	References



